
A S I A - P A C I F I C
T R A V E L  W O R L D  N E W S  -  S E C T I O N  F O U R  -  A P R I L  2 0 0 8
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MALAYSIA – Voted Best International Tourism Destination
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NORTH KOREA – A Rare Look From UTS

PHILIPPINES – 2007 A Record Tourism Year



MALAYSIA VOTED BEST INTERNATIONAL
TOURISM DESTINATION

For the second time in a row, Malaysia was voted the Best
International Tourism Destination by the Global Traveler
Magazine. Malaysia beat other strong competitors including Italy,
Spain, Thailand and the United Kingdom.

Global Traveler Magazine conducted the fourth annual survey of
its readers from February 1 – August 30, 2007, with open-ended
questions for the best in 49 categories of business and luxury
travel. A total of 15,828 completed questionnaires were received. 

For those who have been to Malaysia, this result comes as no sur-
prise, as the country not only offers excellent nature, dream
beaches and interesting sights, but at the same time it provides an
outstanding price-performance-ratio. Reisereport 2008, a service
website for luxury trips at budget prices compares Malaysia to
Italy (in second place): tourists often pay much less than 100 Euro
per night for the best hotel in Kuala Lumpur, while in 

Rome, they easily pay 500 Euro or more for the same.
Winners in other categories include Hawaii (Best U.S.

Destination), Singapore Airlines (Best Airline), Seoul Incheon
Airport (Best Airport), SkyTeam (Best Airline Alliance), Hotel Bel-
Air (Best U.S. Hotel), Gleneagles, Scotland (Best International
Golf Resort), and Mandarin Oriental (Best Hotel Chain in Asia).

Ms. Ivana Trump from the Leukemia and Lymphoma Society
(LLS) presented the awards in New York on January 16, 2008.
Receiving the award on behalf of Tourism Malaysia was Tourism
Malaysia's Deputy Director General, Datin Dalilah Ahmad. The cer-
emony was attended by over 300 travel industry professionals,
many of whom have donated to LLS.
Malaysia, www.tourismmalaysiausa.com

THE MAJESTIC MALACCA OPENS IN
MALAYSIA

YTL Hotels has introduced The Majestic Malacca, their very first
Classic Hotel, set in the historical seaside city of Malacca,
Malaysia. Situated in a town rich with history, this beautiful bou-
tique location offers a remarkable experience. Here, a world of dis-
tinctive cultures is embraced in a hotel that stays true to the her-
itage of the region. 

This is a property that is ideal for both business and pleasure, 
featuring beautiful rooms, intimate alcoves, a bar, first-class 
meeting rooms, a secluded swimming pool, and the country’s
newest Spa Village – a haven of peace and rejuvenation.  

Luxury is the foundation of a visit to this Classic Hotel, evidenced
by its décor, finish and furnishings. A stay at The Majestic Malacca
is an authentic experience of this historic city; an environment that
combines multicultural heritage and modernity in an absolutely el-
egant fashion. The Majestic Malacca is a class of its own; in itself
it is a very good reason to visit Malacca, a town that is steeped in
Malaysian history.  As a special offer, from now until June 30,
2008, for every night booked, get an additional night free. Terms
and conditions apply. 
YTL Travel Centre, travelcentre@ytlhotels.com.my, 
www.majesticmalacca.com

GOWAY'S NEW ASIA BROCHURE NOW
AVAILABLE

Goway's Asia 2008-09 brochure is now available. It is a compre-
hensive travel planner featuring 20 countries and contains hun-
dreds of exciting travel ideas with a mixture of the familiar and a
range of new products. The brochure is aimed at meeting the needs
of all travelers ranging from deluxe escorted tours to budget style
soft adventure.

Tours from North America include The Splendours of China and
Splendours of India, branded as 'Holidays of a Lifetime' and avail-
able for stays of 21 and 20 days respectively. Fully escorted from
North America, the programs include airfare, accommodations,
most meals, guided sightseeing, all tipping and special interest fun
themes with prices starting at $6,319 per person for the China and
$9,599 for the India program.

"This brochure is one of Goway's most exciting Asia travel plan-
ners yet," says Doug Vogl, Product and Marketing Manager for
Asia. "We have expanded product for China, added four additional
pages for India and increased Goway's "Classic," "Showcase,"
"Interlude," and "In Depth" FIT series departures. This is an amaz-
ing product offering for passengers and many more travel ideas are
available on the web as well."

Goway's China Odyssey, the most popular air-land inclusive tour
to Asia, offers travelers the classic sights of China in a comfortable
itinerary that can easily be extended to include vibrant Hong Kong
and starts at $2,859.

In addition, Goway has added more of the very popular Odyssey
series group departures to include India, Indochina, Japan and
Thailand.

Also featured are train itinerary suggestions such as the Eastern
& Oriental Express through Malaysia and Thailand and the Palace
on Wheels and Deccan Odyssey in India.

Recognizing the growing popularity of such destinations as
Vietnam, Cambodia, Laos and Myanmar, Goway's Asia 2008
brochure offers independent travelers an amazing array of travel
suggestions such as the 13-day Vietnam Showcase, Laos
Showcase, Cambodia Showcase and the Myanmar Showcase.
Goway Travel, 800-387-8850, info@goway.com, Goway.com
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KUALA LUMPUR CONVENTION CENTRE
HOSTS GK3  

Sustaining the attention of over 1,700 delegates is never easy, as
Rinalia Abdul Rahim, Executive Director of Global Knowledge
Partnership (GKP) and Chair of the Third Global Knowledge
Conference (GK3) Working Committee can attest. However, the
success of GK3 at the Kuala Lumpur Convention Centre (the
Centre) proves that with the right ingredients, anything is possible.

Organizer Global Knowledge Partnership (GKP) was tasked with
creating “a platform to discuss the opportunities and challenges re-
lated to GK3’s theme of ‘Emerging People, Emerging Markets and
Emerging Technologies.’ 

With a network of members spanning 50 countries in seven re-
gions worldwide celebrating GKP’s 10th anniversary, an innova-
tive format was required not only to cater to the diverse needs of
participants, but to peak and sustain their interest levels as well.
To achieve this, GKP opted for a framework of expert panels and
workshops.Held over three days, the conference gathered a total of
1,766 delegates from 135 countries, attracting 82 percent of par-
ticipants from developing countries. 

There were over 60 sessions involving more than 300 interna-
tional speakers. Among the panel speakers were Abdul Waheed
Khan, Assistant Director-General, Information and
Communications, UNESCO; Orlando Ayala, Senior Vice President,
Unlimited Potential Group, Microsoft Corporation; Valerie
Faudon, Vice President, Programs, Alcatel Corporate Marketing
Office, Paris and Dato’ Seri Dr. Lim Keng Yaik, Minister of Energy,
Water and Communications Malaysia.

A special GK3 Young Social Entrepreneurs’ Forum was also cre-
ated. Microsoft and the Swiss Agency for Development and
Cooperation (SDC) contributed $400,000 to continue the Youth
Social Enterprise Initiative (YSEI), one of GKP’s Global
Partnership Programme projects.

“In short, GK3 was a success with many positive elements, par-
ticularly the ability to hold a diverse range of sessions catering to
varying group numbers under the same roof. Having a world-class
venue in such a central location was certainly a success factor for

the GK3, and it must be said that the Kuala Lumpur Convention
Centre is among the best that we have experienced,” said Rinalia.

Said Peter Brokenshire, General Manager, Kuala Lumpur
Convention Centre, “As our client’s success is our success, the
Centre is proud of GKP’s achievement and looks forward to more
initiatives to spur positive changes.”
The Kuala Lumpur Convention Centre, 
www.klccconventioncentre.com 

THAI AIRWAYS IMPROVES ‘ICHECK-IN’
SYSTEM

In an effort to make the check-in experience as ‘smooth as silk,’
Thai Airways has improved its ‘iCheck-in’ system to allow all of its
passengers the ease and convenience of checking in online.  

The new update went into effect at the end of last year and is being
promoted throughout 2008. Originally, ‘iCheck-in’ was only avail-
able to Royal Orchid Plus and THAI eCustomer members. Since
December 20, 2007, THAI has lifted this condition and opened the
service to all passengers with confirmed bookings. 

To use THAI’s ‘iCheck-in’ service, log in to www.thaiair.com or
www.thaiairways.com and select ‘iCheck-in’ on the front page.
Then, enter the reservation code and the system will conduct the
check-in online. The service is available from 24 hours up to two
hours before the flight’s scheduled departure time. Both paper and
electronic tickets can be used for iCheck-in, and features, such as
seat selection, can be accessed online as well.  
Thai Airways, www.thaiairwaysusa.com 
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ED CURRY NAMED DIRECTOR OF SALES
AND MARKETING FOR THE LANGHAM,
HUNTINGTON HOTEL & SPA

New Director of Sales and Marketing
for The Langham, Huntington Hotel &
Spa, Pasadena, Ed Curry, is set to build
on the heritage of the historic 380-room
property following the recent rebranding
in January 2008.

Mr. Curry will leverage on the heritage
of the Huntington as one of Southern
California’s best-loved properties and in-
troduce the enchanting 140 year-old
Langham as one of the world’s finest lux-

ury hospitality brands to the West Coast of the United States.
With more than 20 years of hospitality experience, Curry leads a

team of 14 including public relations, sales, the in-house reserva-
tions department and administration.       

The appointment of Curry, who was the incumbent Sales and
Marketing Director of The Ritz Carlton Huntington Hotel & Spa,
clearly signals the intent that Langham Hotels International in-
tends to retain and develop the character of the charming historic
property. 

Ed Curry says: “The Huntington enjoys a loyal following in the
local community and those in the know on the MICE circuit. With
the new owner-manager relationship, we have an opportunity to
take the property to the next level and bring a new sense of en-
chantment to our guests as we gently enhance the newest jewel in
The Langham crown.”

Curry has enjoyed a stellar career that has seen him consistently
outperform the market. He also served as Director of Marketing
for Miami Air International and National Sales Manager for Sun
International Resorts, and held a number of senior roles with Hyatt
Hotels and Resorts from 1994 to 1998.
Langham Hotels International, www.langhamhotels.com

SUN SPA RESORT JOINS 
WORLDHOTELS 

WORLDHOTELS has announced further expansion in Indochina
Asia welcoming The Sun Spa Resort as part of the First Class
Collection effective immediately. 

WORLHOTELS is currently the largest and most-established
Europe based global hotel group for independent hotels and re-
gional hotel brands, with a strong emphasis on properties with
character and distinction. The Sun Spa Resort in Central Vietnam
is the fifth WORLDHOTELS member in Vietnam along with the
Imperial Hotel Hue, Furama Resort Danang, Caravelle Hotel in Ho
Chi Minh City and Hanoi Daewoo Hotel.

The Sun Spa Resort is set in the picturesque Central Vietnam city
of Dong Hoi on the banks of the legendary Nhat le River offering
guest the choice of 290 rooms and suites with garden and ocean
views. 

Located within an exclusive area of Sun Spa Resort are seven lux-
urious villas each featuring a private tropical garden and private

outdoor seating area with expansive views over Dream Beach.  The
villas, ranging from one to three bedrooms, offer a place of tran-
quility and relaxation for all guests to experience.  

The beach front resort enables guests to enjoy the sand and clear
waters with beach massages available for total relaxation or exten-
sive water sports for the more adventurous  including jet skis,
water-skiing, kayaking, ocean sailing and parasailing, as well as a
fitness center, tennis court, two outdoor swimming pools and a spa
and health club.

Along with extensive state-of-the-art conference facilities for up
to 350 people are four F&B outlets including western, Vietnamese
and seafood restaurants, as well as the ‘Ocean Bar’ overlooking the
South China Sea.

“The owners of the beautiful Sun Spa Resort chose to build the
property in Dong Hoi with full confidence of the development of
tourism into central Vietnam,” Said Mr. Binh, General Manager
of Sun Spa Resort.

"We are delighted to start 2008 with this prestigious new prop-
erty in Central Vietnam, further expanding our offering of stylish
resort properties in Asia Pacific,” said Roland Jegge, VP/Asia
Pacific of WORLDHOTELS.
Sun Spa Resort, www.worldhotels.com

ALILA EXPERIENCE EXTENDED TO
THAILAND, LAOS AND THE PHILIPPINES

2008 has been an exciting year so far for Alila Hotels and Resorts
as they have extended the Alila experience to Thailand, Laos and
the Philippines. Alila manages unique city hotels and resorts in the
Asia Pacific region. 

Alila Cha-Am’s much-anticipated opening took place at the be-
ginning of February, offering an exceptional alternative to the re-
sort scene in Thailand. Travelers may flock to Thailand's popular
beaches in the likes of Phuket and Koh Samui, but those who pre-
fer not to follow the crowd are discovering the charms of Cha-Am,
a serene coastal town located on the sunrise side of the Gulf of
Thailand. 

Alila also took over the management of 3 Nagas boutique hotel
in the ancient historical town of Luang Prabang in Laos, and most
recently, The Farm at San Benito in the Philippines, a leading med-
ical spa and health resort in Asia. The Farm adds a new dimension
to their network but one that is very much in keeping with the phi-
losophy of living well that the company aspires to.

The hallmark of Alila is stylish, relaxing environments and superb
hospitality that creates a unique guest experience, continuously re-
defined to reflect the very best of a contemporary lifestyle. 
Alila Hotels and Resorts, www.alilahotels.com
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SITA’S JOURNEYS TO INDIA 

SITA World Tours is presenting a variety of India tour specials. 
Land of Maharajas is 14-days with departure dates of May 10,

June 14, July 12, August 16, September 13, October 11 and 25,
November 8 and 22 and December 20. Embark on a journey
through the “Land of Great Kings.” Visit glorious monuments,
temples built in the name of love, and fortresses built in honor.
Enjoy a camel safari on the wind swept sand dunes and a visit to
the “City of Lakes.” Intrigue and discovery mark your path
through the Land of Maharajas. Price is from $3,395 per person
sharing.

Splendors of India and Nepal is 15 days. The charm of India lies
in its diversity and its elusive quality. As an insight to the cultural
and historical diversity of India, combining the tranquility of
Nepal, the vibrancy of the Gangetic plains, and the color of
Rajasthan, this journey allows the visitor to see and experience the
glorious and mystical India.2008 departure dates are May 16,
June 13, July 11, August 15, September 12, October 10 and 24,
November 7 and 21 and December 19. Price is from $3,550 per
person sharing.

The 13-day Forts, Palaces & Tigers embarks on a journey that
takes visitors to the Forts and Palaces of North India. Experience
the rich culture and heritage as the journey takes travelers to the
most amazing sights in India. Enjoy an elephant ride in Jaipur, a
sunset visit to the Taj Mahal, and a boat ride in the mystical Ganges
River in Varanasi- which can only be topped with game viewing in
Bandhavgarh, in search of the elusive Bengal tiger. Price is from
$3,995 per person sharing and departure dates are May 16, June
13, October 10 and 24, November 7 and 21 and December 19.
SITA World Tours, 800-421-5643, sitatours@sitatours.com,
www.sitatours.com

A RARE LOOK AT NORTH KOREA FROM UTS
Americans seldom have the opportunity to visit North Korea.

Visas for U.S. citizens are difficult to obtain. But Universal Travel
System (UTS) of Santa Monica, CA took several groups of
American travelers to this isolated country in June 2002,
September 2005 and 2007.   UTS has visas for the DPRK
(Democratic People’s Republic of North Korea).

Their seven-day, five-night tour departs Los Angeles, via Asiana
Airlines, for Beijing, where participants spend two nights. A city
tour includes the Forbidden City, Summer Palace and Tiananmen

Square.  There is also free time for exploring.
The following morning the group flies to Pyongyang, the DPRK

Capital, and the political, economic and culture center of the coun-
try, a country of rugged natural beauty.  The tour stays at the
deluxe Pyongyang Koryo Hotel, a landmark in the city with its 45
floors and twin towers, several restaurants and bars.

Pyongyang was the capital of Koguryo, the first feudal state of
Korea.  The city was leveled during the Korean War and was com-
pletely rebuilt, giving it the appearance of a modern city.  There are
over 70 large parks and recreation grounds and many monumental
edifices, museums, cultural and art establishments.

Sightseeing includes Mangyoungdae, the birthplace of Kim II
Sung, the Great Leader; Mangyong Hill, the most elevated spot in
the area; Arch of Triumph, Victorious Fatherland Liberation War
Museum. The tour also includes a visit to Kaesong, an ancient
Korean capital, famous for its ginseng, a 10th century Pagoda, the
14th century Sonjuk Bridge and the outer city walls, and the Koryo
Songyumkwan Museum.A half day is spent touring Panmunjom.
Tour participants attend an evening at the world famous DPRK
National Circus Performance, which includes a performance of
artistic song and dance ensembles and the Arirang Festival.  

A two night pre tour to Seoul, South Korea is available for each
tour, as well a three night pre-tour including Vladivostok, Siberia.

Departures dates are July 30, August 2, 9, 16, 23, 25, and
September 1 and 3.
Universal Travel System (UTS), 
800-255-4338, info@uts-travel.com, www.uts-travel.com
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INDOCHINE VILLA SANTI SET TO OPEN

Villa Santi, a newly established luxury resort and villa develop-
ment in Phuket, has signed an agreement to partner with the
IndoChine Group to open IndoChine Villa Santi next month.

Bart Duykers, CEO of Villa Santi is pleased with the partnership
saying, “We are expanding the IndoChine brand with a new hotel
division, and from here we are going to grow in the international
market.” 

The IndoChine Group will play a major role in terms of market-
ing and logistical support to its new partnership.

“This is a natural progression as we are already in the business of
restaurants, clubs and bars and doing it successfully. The next ven-
ture is to get into hospitality and hotel management. IndoChine has
been famous for its ability to attract high profile events like 2012
IOC events, MTV Asia Awards, Dubai Financial Centre, World
Bank and Porsche Asia Pacific. With our extensive resume of
events, accolades and awards, our natural organic growth is to ex-
pand into hotel and resort management,” explains Michael Ma,
CEO of the IndoChine Group.

The new luxury resort and villa development is located on a prime
location overlooking Santi Bay, Kalim Beach in the Patong area,
and translated Villa Santi means “peace” in Thai. IndoChine Villa
Santi expects to soft open with 26 villas and 11 Gaya studios by
mid December, 19 apartments in January, and eight Sky Pavilions
and 24 hotel rooms in March. 

IndoChine Villa Santi, fully facilitated with a health club, tennis,
squash and spa, will house an all day dining and entertainment
complex in the form of a three-story glass building with a rooftop
occupying a panoramic view of Patong Bay. Its ground floor com-
prises Gaya cantinetta and retail gourmet items. 

The second floor features an Opium Bar offering tapas style food.
The third floor and the rooftop will be the signature IndoChine
Waterfront dining concept. Overall, this extraordinary designed
landmark building will have a combined capacity of 310 seats for
both indoors and alfresco.
IndoChine Villa Santi, www.indochinevillasanti.com

SRILANKAN AIRLINES TO LAUNCH NEW
FREQUENT FLYER PROGRAM

SriLankan Airlines will be launching a new Frequent Flyer
Program (FFP) offering exciting rewards to all its loyal passen-
gers, commencing April 1, 2008.

The FFP, which will include a range of benefits, prizes and ways
to spend earned air miles, will be unveiled soon.

"Our new frequent flyer program will have its own unique 
identity and logo and its membership will be open to 
passengers who fly SriLankan Airlines to any destination on our
route network of 54 destinations,” said Mohamed Fazeel, Regional
Manager of the Commercial Department who will be spearheading
the new FFP.

The program will take into consideration the preferences of the
airline’s passengers around the network and it will include a range
of new and improved offers to provide more convenience and bene-
fits to frequent flyers.

All current Skywards members holding mileage balances will
have the option of transferring their miles to the new FFP.

All SriLankan Airlines’ Skywards members will continue their
membership and rewards will continue to be available on Emirates
flights and from other leisure and lifestyle partners.  SriLankan’s
agreement with Skywards will expire with the ending of the air-
line’s management contract with Emirates on March 32, 2008.
Nevertheless, SriLankan Airlines will continue to honor Skywards
reward tickets, for a further period of 12 months commencing
March 31, 2008.
SriLankan Airlines, www.srilankan.aero 

HAINAN AIRLINES APPOINTS GENERAL
SALES AGENT FOR NORTH AMERICA,
LAUNCHES RESERVATION NUMBER 

Hainan Airlines, China’s fourth largest carrier, has announced the
appointment of Air World Inc. as its general sales agent for North
America.  

The airline also announced its new toll-free North American
reservation and information number, 888-688-8813, which will
connect travelers to both native English and Chinese speakers to
assist them with their travel needs.

Air World will provide reservations, sales and ticketing from six
North American offices: New York City, Chicago, Houston, Los
Angeles, Toronto and Vancouver, B.C.  to best serve passengers and
travel agents alike.

Hainan Airlines has been approved by the U.S. Department of
Transportation to launch the only non-stop service between Seattle
and Beijing, beginning on June 9, 2008.  The non-stop flight would
operate four times weekly on Mondays, Wednesdays, Fridays and
Saturdays. 

Initially, the route will be flown by new Airbus A330 Hainan
Airlines currently is the fourth largest carrier in China and is
known for its award-winning customer service, impeccable safety
record and on-time performance. Hainan Airlines currently flies to
more than 130 cities.  
Hainan Airlines, 888-688-8813
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GUAM MAKES ITS MARK ONCE AGAIN AT PTAA TRAVELTOUR EXPO
The Guam Visitors Bureau (GVB), led by Marketing

Officer Gina Kono and Elaine Pangelinan, received cita-
tions once again from the Philippine Travel Agents
Association (PTAA) at its recently concluded TravelTour
Expo held at the Mall of Asia SMX February 15 - 17,
2008. 

The first award, “First Place for Most Popular
Performance,” was presented to GVB for the entertainment
numbers of Jimmy Dee and The Chamorritas. A second
award was given to GVB for its marketing efforts: “Third
Place Best Marketing Efforts” (International Division). In
2007, GVB was given the “First Place for Best Decorated
Booth” (International Division) and was also presented the
“First Place for Best in Marketing Effort” (International
Division) in the previous year.

During the peak months of October to December 2007,
tourists from Manila trooped to Guam increasing arrival numbers by 25.3 percent compared to the same quarter in 2006. As of
February 17, 2008, visitor arrivals from the Philippines increased by 23.6 percent since the beginning of the year compared to the
same period in 2007.

Pictured are PTAA officers presenting award to GVB representatives, Gina Kono, Marketing Officer, Elaine Pangelinan,
Marketing Secretary and Bryan Tayag, GVB Philippines representative.
Guam Visitors Bureau, www.visitguam.org

Travel World News ••  wwwwww..ttrraavveellwwoorrllddnneewwss..ccoomm A S I A - P A C I F I C • APRIL • 7



MONGOLIA TARGETS AMERICA’S TRAVEL
TRENDSETTERS 

Mongolian tourism officials, at their first ever press breakfast
held in the U.S., presented “Mongolia, Heart of Asia and Home to
Friendly Nomads,” as the next new destination for America’s travel
trendsetters. 

The event, hosted by The Mongolia Tourism Organization 
(MNTO) and the Ministry of Roads, Transport and Tourism 
(MRTT) of Mongolia, took place at Tavern on the Green in New
York City. 

At the press event, promotional plans were unveiled, highlighting
Mongolia as the emerging destination for Americans seeking travel
experiences from the adventurous to the luxurious. The Central
Asian nation’s growing popularity in the travel market was recently
evidenced in National Geographic Adventure Magazine, which
named Mongolia a “Best of 2008 Adventure Destination.” The
award was presented at the press event by magazine Travel and
Tourism Director Bryan Kinkade and Senior Editor Mike Benoist
at the event.

The event also marked the opening of MNTO’s U.S. tourism of-
fice, operated in partnership with The Bradford Group, a NY-based
Marketing/Advertising/PR firm. 

The office will serve as a hub for industry professionals ready to
feature Mongolia in their travel repertoire, particularly in 2008
when the country will experience a solar eclipse, which will be fea-
tured in many summer itineraries. To gear up for this and future
years of expanded tourism, MNTO has fast-tracked its entry to the
U.S. market by becoming a member of three prestigious travel in-
dustry groups: U.S. Tour Operators Association (USTOA),
American Tourism Society (ATS), and Adventure Travel & Trade
Association (ATTA). 

H. E. Enkhtsetseg Ochir, Ambassador, Permanent Representative
of Mongolia to the United Nations, believes the U.S. market is just
the place to extend Mongolia’s invitation to international travel-
ers: “Americans are well known as trendsetters when it comes to
travel, and the allure of Mongolia’s vast landscapes and nomadic
culture offers U.S. travelers the opportunity to explore the unex-
plored,” said the Ambassador. 

“There aren't many places where you can ride a horse, visit a no-
madic family, then enjoy French cuisine and a massage at a brand-
name hotel like Kempinski or Hilton all in the same day,” said
MNTO board member Indraa Bold. “Mongolia routinely exceeds
visitors’ expectations!”  
Mongolia National Tourism Organization (MNTO), www.mnto.org

LANDMARK MANDARIN ORIENTAL, HONG
KONG PRESENTS TWO ROOM PACKAGES 

The Landmark Mandarin Oriental, Hong Kong is presenting two
accommodation packages that provide guests’ with a personal se-
lection of benefits, and a weekend spa retreat.

The Landmark Mandarin Oriental’s “Mix ‘n Match Package” be-
gins at approximately $675 per room per night for double occu-
pancy and is available until December 28, 2008. 

Guests can enjoy double occupancy for one-night’s luxurious ac-
commodation and breakfast buffet for two.  In addition, one per-
sonalized benefit can be chosen from each of the “Mix” and
“Match” choices.

“Mix” choices include flexible cancellation policy; room upgrade
to the next category; welcome bottle of champagne; cheese platter
or luxury fruit platter; and afternoon tea for two at MO Bar. 

“Match” Choices include a spa voucher worth approximately
$80; three-course dinner in MO Bar or Amber (drinks not in-
cluded); one-way limousine airport transfer; a romantic 
bubble bath in the in-room seven-foot round bathtub, plus a com-
plimentary bottle of champagne (for guests staying in a L600
room); and complimentary late check-out.

In addition, for the ultimate wellness retreat, take a break in a
city oasis with The Landmark Weekend Spa Package.

Beginning at approximately $1,155 per room per night for 
double occupancy, available for stays on Friday, Saturday 
and Sunday until December 28, 2008, this package includes 
one-night accommodation for two in a luxurious room; daily 
breakfast buffet for two; three-hour “Urban Retreat” spa 
treatment for two which includes a welcome foot ritual,
Aromatherapy or Swedish massage, specialized facial and spa re-
freshment; complimentary use of  The Oriental Spa’s heat and
water oasis including Roman laconium, Turkish Hamam, Amethyst
Crystal steam room, Rainforest shower, Tepidarium chairs; compli-
mentary use of the indoor heated pool and fitness center; a compli-
mentary group yoga class for two during the stay; and a Spa
amenity gift.

Both packages are subject to availability and are based on dou-
ble occupancy.   Rates are inclusive of service charge.  
The Landmark Mandarin Oriental, Hong Kong, 
lmghk-reservations@mohg.com, www.mandarinoriental.com
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At a recent press breakfast to launch Mongolia National Tourism
Organization (MNTO) in the U.S. market, from left to right: David
Parry, Chairman, American Tourism Society (ATS) & Chairman,
Academic Travel Abroad, Inc.; Indraa Bold, Governing Board Member,
(MNTO); Erdenchimeg Batmunkh, Executive Director, MNTO; 
Tim O'Neill, Finance and Business Development Advisor and Deputy
Chief of Party, EPRC Project, Chemonics. 



PREFERRED HOTEL GROUP EXPANDS MANAGEMENT TEAM
Preferred Hotel Group has enhanced its presence in the Asia Pacific Region with an

expanded management team of seasoned executives. 
Lynne Ireland, Managing Direc-tor, Preferred Boutique and Area Managing Director,

South Pacific, will be the newest addition to the team, creating a trio that also includes
the newly appointed Mark Simmons, Area Managing Direc-tor – Asia. 

Preferred Hotel Group veteran Ananya Narayan has been promoted to Senior Vice
President, Global Strategy and will also serve as Area Managing Director for India,
Middle East and Africa.

“This dynamic leadership team brings together some of the most experienced players
in the Asia Pacific region - a significant growth market for Preferred that will only in-
crease in importance in 2008 and beyond,” said John Ueberroth, Chairman and CEO,

Preferred Hotel Group. 
Ireland, whose career includes more than 15 years heading the Asia Pacific region for Small Luxury Hotels of

the World, will join Preferred Hotel Group in a dual role as Managing Director of Preferred Boutique and Area
Managing Director, South Pacific. “Lynne Ireland is a great addition to our organization, both for her regional
expertise and specialization in the type of intimate, highly exclusive luxury properties that make up the Preferred
Boutique brand,” Ueberroth added. “We anticipate great growth for Preferred Boutique this year, and are ex-
cited to have Lynne at the helm.” 

Narayan’s new role as Senior Vice President, Global Strategy will emphasize his talents in the area of strate-
gic planning. In addition, he will serve as Area Managing Director for India, Middle East and Africa. In his pre-
vious role as Area Managing Director – Asia Pacific, Narayan grew membership from 13 to 45 hotels, doubled
the number of regional personnel, and assisted to increase member hotel revenue by more than 15 percent annu-

ally. Stepping into the role of Area Managing Director – Asia is Simmons, whose experience in the region includes running his own hos-
pitality sales and marketing outsourcing firm, Delivering Asia; Director of Sales, Asia for Accor and managing The Landmark Bangkok,
a member of Preferred’s Summit Hotels & Resorts brand. 
Preferred Hotel Group, www.preferredhotelgroup.com 
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ANANYA NARAYAN

India • Nepal • Tibet • Bhutan • Sikkim 
The Himalayas • Sri Lanka Myanmar (Burma) 

Korea • Tours • Airfares • Hotels 
Customized Itineraries

Phone: 312-475-0655
Fax: 312-475-0657

find all our helpful links at:

www.exoticjourneys.com
Email: exoticjourneys@sbcglobal.net

We pay 11% commission to booking
agents. We pay additional 2% commission to
booking agents who book 10 tourist on any of
our published tours in one year. 

We are creating a separate page to list 
special agents/agencies who are interested in 
selling our tours.

Journey begins in your mind
Exotic Journeys Can Assist

World wide tours and 
travel  company since 1979



JOIN SITA’S SOLAR ECLIPSE TOUR 
TO CHINA

Join SITA on a journey to China to view the total solar eclipse on
August 1, 2008. The tour is July 26 - August 5, 2008 and includes
a visit to Urumuqi, Turpan, including a donkey ride through the
Turpan city bazaar, Hami, Eclipse City 2008 in the Gobi Desert,
Dunhuang and Shanghai. There are optional extensions available
to Beijing and Xian.

SITA is honored to have Dr. Laurence Marschall, professor of
physics at Gettysburg College, as the lead resource advisor on this
tour. His research includes observational studies of stellar evolu-
tion, including binary stars and supernovae, studies of asteroids,
and astronomy education. He is the Principal Investigator of
Project CLEA, which develops innovative laboratory exercises for
astronomy classes. He is also an active popular science writer, au-
thor of a book and many articles, as well as a regular columnist for
Natural History magazine.

Price is from $3,190 per person sharing and space is limited.
SITA World Tours, 800-421-5643, sitatours@sitatours.com,
www.sitatours.com

2007 A RECORD YEAR FOR PHILIPPINES
TOURISM 

The Philippines tourism sector continues to surpass expectations,
welcoming a record three million international visitors throughout
2007.  Led by Secretary Joseph Durano, the Philippine Department
of Tourism (PDOT) received kudos from the United Nations World
Tourism Organization (UNWTO), which rated the department’s
tourism campaign as the best improved in Asia.

Tourist arrivals from the North American market continue to lead
in number, with steady growth from the U.S. and a sharp increase
from Canada.  The European market also performed very well for
the Philippines in 2007, with visitors from Russia growing by 128
percent.  

In total, tourism revenue throughout 2007 is estimated to have
brought nearly $5 million to the Philippine economy, much of which
has been reinvested into infrastructure developments that will con-
tinue to improve tourism.

New developments to the country’s tourism infrastructure include
the addition of 20,000 hotel rooms with a focus on luxury resorts,
and major improvements to international and secondary airports
through the country.  Secretary Durano has been working 
with the president to develop the region, while at the same time 
protecting the pristine natural resources that make it such a rich

eco-tourism destination. 
One of the Philippines’ strengths is the diversity that exists across

the 7,107 islands that make up the archipelagic nation.  Boasting
a wide range of ecology, the country sustains over 32 eco-tourism
sites, including 27 protected areas such as Tubbataha Reef
National Marine Park in Palawan, a Mecca for dive enthusiasts
with two distinct reef systems separated by a four-mile channel.
The Philippine Department of Tourism (PDOT), 
www.experiencephilippines.ph, www.wowphilippines.com.ph

ASIA PACIFIC TOURISM REVENUES 
SET TO SOAR 

The Pacific Asia Travel Association (PATA) is forecasting robust
growth for travel and tourism in the Asia Pacific region, with
tourism revenues to top $4.6 trillion and visitor arrivals to reach
close to 500 million by the end of 2010.

These remarkable figures headline PATA's newly-published Asia
Pacific Tourism Forecasts 2008-2010, officially launched in
Singapore in partnership with the Singapore Tourism Board.

Despite regional stock market volatility and uncertainty over
local impacts of a possible U.S. recession, the PATA Forecasts pre-
dict robust average annual growth rates of between seven and eight
percent.

PATA Director, Strategic Intelligence Centre, John Koldowski,
explains that as much as two-thirds of all international arrivals into
Asia Pacific are generated from within the region. 

"Due to the global nature of business, Asian markets will in-
evitably be impacted by a slowdown in the U.S. economy triggered
by the credit crunch. However, the medium-term outlook for most
Asian economies is very strong with growth rates well above world
averages," he says.    

Mr. Koldowski notes that localized issues and conflicts, including
political and civil disruption in some markets, could pose a greater
threat to tourism growth. 

The 40 Asia Pacific destinations covered by the Forecasts ac-
count for close to 98 percent of all international arrivals measured
and tracked across the Asia Pacific region in a given year making
them a compelling measure of total activity across the wider Asia
Pacific region as defined by PATA.

Produced by PATA's Strategic Intelligence Centre (SIC), the an-
nual forecasts have become the bedrock for future planning by
thousands of travel and tourism operators, national tourism orga-
nizations and airlines.

Created using the very latest forecasting models by respected aca-
demics and industry experts - Professor Lindsay Turner of Victoria
University and Professor Stephen Witt from the Hong Kong
Polytechnic University - the PATA Forecasts are geared for use by
everyone in travel and tourism. The intelligence contained is struc-
tured to be of daily, practical and demonstrable value to everyone
whose business is travel and tourism.

The PATA Asia Pacific Tourism Forecasts 2008-2010 can be pur-
chased for $750 (PATA members) or $1,500 (non-members). 
The Pacific Asia Travel Association (PATA), www.PATA.org;
The Singapore Tourism Board (STB), www.stb.com.sg
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JEROME BILLIARD APPOINTED 
GENERAL MANAGER OF BORA BORA
LAGOON RESORT & SPA 

Jerome Billiard has been appointed as General Manager of Bora
Bora Lagoon Resort & Spa, a member of
the Orient-Express collection of proper-
ties. Jerome succeeds Eric Pere, who left
the company earlier this month to return
to France for another position in the in-
dustry.

Jerome Billiard has been engaged in the
hospitality industry for 20 years in desti-
nations including France, Spain, Russia,
Morocco, Portugal and North America.
He brings a wealth of operations experi-

ence to benefit Orient-Express in Tahiti.
Most recently, Jerome was involved in his own hotel and real es-

tate development ventures in the French Riviera.  Prior to this de-
velopment work, Jerome was General Manager at the Vila Sol
Hotel, Spa & Golf Resort in Villamoura, Algarve, Portugal;
General Manager of the Hotel Iberostar Founty Beach in Agadir;
and Executive Manager of properties in Spain, Russia, Senegal and
North America.
Bora Bora Lagoon Resort & Spa, www.boraboralagoon.com 

ORION EXPEDITION CRUISES ANNOUNCES
CHANGES TO SALES AND MARKETING
TEAM

Setting its sights clearly on growing key international markets,
Orion Expedition Cruises have announced changes to its sales and
marketing team.

Karen Wiseman has been appointed General Manager Global
Marketing and Sales Strategy and will be based in California.
Sarina Bratton, Founder and Managing Director explains: “We’re
very excited about the potential that key markets such as the U.S.
and UK are showing.  

Karen’s relocation to North America provides us with the oppor-
tunity to realign our resources to better penetrate these interna-
tional markets, whilst retaining Karen’s experience and expertise
in marketing and brand management.

“Over the coming years, we will dedicate resources to further ex-
pand our international FIT and charter business, whilst maintain-
ing our dominant presence in Australia.  This will put us in a good
position to grow the business and expand inventory.”

New to the Orion team is Chris Perkins who has been appointed
Sales and Marketing Manager Asia Pacific and will join the Sydney
Head Office in mid-January 2008.  

Perkins has a broad range of commercial marketing experience
in the travel, retail and cruise industries in the UK and Europe,
having worked with the multinational leisure travel company -
Mytravel Group.  Reporting to Karen, Chris will manage the
Sydney-based sales and marketing team providing direction for ac-
tivities in Australia and expansion of Orion Expedition Cruises into
new markets in Asia Pacific.

Wiseman will relocate to California at the end of January 2008
and will work closely with the current North American team: Daryl
Hudson (MICE and Affinity markets) and Lesa Bain, who will focus
on developing business through retail networks such as Virtuoso.  

“The U.S. and Canadian markets have demonstrated real poten-
tial with increasing interest in both the unique voyages and experi-
ences Orion Expedition Cruises offers and the style they’re deliv-
ered in,” said Ms. Wiseman.
Orion Expedition Cruises, www.orioncruises.com.au 

SPRINGBOARD VACATIONS LAUNCH NEW
ROMANTIC TRAVEL BROCHURE

Springboard Vacations has announced the arrival of their third
publication "10 Sexiest Places."  This inspirational piece includes
some wonderful suggestions for truly memorable vacations.  It fea-
tures ideas for romance travel, honeymoons and ideal settings for
the perfect Wedding Day. 

Featuring 10 exceptional itineraries for Fiji, the Cook Islands,
Australia and New Zealand, this magazine has activity ideas, a se-
lection of accommodations, and wonderful places for dining expe-
riences.  For those seeking refreshing new concepts for romantic
rendezvous, this is the long anticipated handbook.

Visit their website www.10sexiestplaces.com, for more ideas,
pricing, and detailed information.
Springboard Vacations, 866-447-7746, 
info@springboardvacations.com, www.springboardvacations.com 
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VOYAGES TO OPEN FIRST SPA AT 
AYERS ROCK RESORT

After witnessing magical sunrises over Uluru, trekking 
through the ancient domes of Kata-Tjuta, and watching sunsets
from the back of a Harley Davidson, guests at Ayers Rock Resort
will be able to dust off the red earth, leave the heat of the day be-
hind and enjoy the cooling therapies and relaxing touches of the
masseuse at the new Voyages Ayers Rock Resort Spa in the heart
of Australia.

At a cost of about $1.58 million and scheduled to open in late
April, the Ayers Rock Resort Spa brings pampering and indulgence
to Uluru (Ayers Rock) and becomes the seventh spa in the Voyages
group, joining existing spas including Lizard Island’s Azure Spa
and Cradle Mountain Lodge’s Waldheim Spa. 

The new Spa will be the perfect way to relax and unwind after a
busy day. The Spa will also give guests a serene and calm environ-
ment from which to contemplate and reflect on the very special and
spiritual environment they’re in – Uluru, the very heart of
Australia. 

“Guests pack so many activities in during their stay with us -
from early morning tours to Ayers Rock (Uluru) and sunset tours
to The Olgas (Kata Tjuta) - that many tell us they wish they’d stayed
longer to simply enjoy the unique desert landscape they’re in,” said
Chris Tallent, Chief Executive Officer of Voyages Hotels and
Resorts. 

“They want more time to relax and enjoy themselves while they’re
here and often leave without having taken time to stop and reflect
on where they are. Allowing them to indulge in a massage or a spa

therapy treatment that reflects the beautiful and ancient 
environment they’re in will be the perfect way to wind down after a
hard day’s touring.” 

The Spa will be built at Sails in the Desert Hotel, Voyages’ award-
winning five-star property at Ayers Rock Resort. Four therapy
rooms will offer a range of treatments, with two rooms offering
‘dry’ massage therapies and two double ‘wet’ rooms offering spa
baths on the verandah and shower rooms. 
Voyages, www.voyages.com.au 

ISLANDSESCAPES...BY GOWAY PRESENTS
NEW TRAVEL PLANNER

IslandsEscapes...by Goway has launched their new 2008/09
“World’s Most Idyllic Islands” travel planner. “With such rave re-
views and positive comments from the travel agent community, we
have continued to move forward with one comprehensive brochure
giving agents the resources they need in one brochure,” commented
Product and Marketing Manager, Kim Friedrich. 

IslandsEscapes...by Goway has expanded their offerings in the
Maldives and Seychelles to accompany its’ comprehensive range of
product in Tahiti, Fiji, the Cook Islands, Tonga, Samoa, Mauritius
and Bali. 

For travelers seeking tropical paradise, the seven-day
“Rarotonga & Aitutaki Escape” includes airfare from Los Angeles
plus three nights accommodation in Rarotonga, two nights accom-
modation in Aitutaki, and inter-island flights offering a great “is-
land hopping” experience. Starting at $1,819 per person, visitors
can explore Rarotonga as well as the blossoming paradise of
Aitutaki.

To explore the Seychelles, IslandsEscapes' 11-day “Dubai &
Seychelles Escape” starts at $2,729 per person and includes air-
fare from New York (JFK) with Emirates plus three nights accom-
modation in Dubai, seven nights accommodation in the Seychelles,
and daily breakfast. Here visitors can enjoy the vibrant Seychellois
Creole culture.

The exclusive 11-day “Dubai and Kuredu Island (Maldives)” 
getaway starts from $3,429 per person. This exotic escape 
includes round-trip airfare from New York (JFK) aboard 
Emirates, three nights accommodation in Dubai with daily 
breakfast, and seven nights on exclusive Kuredu Island in 
the Maldives with breakfast and dinner daily. Mixing both 
destinations together gives travelers the ideal “shopover” en-
counter in Dubai and the perfect natural combination of sun, sand
and sea in the Maldives.

IslandsEscapes’ seven-day “Roa Yachting” Tahiti cruise starts at
$6,525 per person and provides travelers their very own yacht
where the crew is at their disposal. Here they will sail from one
Tahitian island to another. 

Included in this private cruise are an airport welcome, 
personal crew, all daily meals, daily activities including a 4x4 sa-
fari excursion, and round trip transfers from Bora Bora airport to
the yacht.
IslandsEscapes, 800-387-8850, brochures@goway.com,
IslandsEscapes.com
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COOK ISLANDS AT THE
FOREFRONT OF SOUTH
PACIFIC TRAVEL

The marketing tagline for the Cook
Islands, “Live Differently,” rings true now
more than ever.  New properties, new direct
air service, exciting and adventurous festi-
vals, and incredible exposure to travel in-
dustry partners has helped bring the Cook
Islands to the forefront of South Pacific
travel.

The new website for Cook Islands
Tourism, www.cookislands.travel, is a valu-
able resource for travel industry profession-
als and the traveling public alike.  While
this website is a comprehensive resource for
all things Cook Islands, it will also serve as
a platform from which travel agents can
participate in the much anticipated Cook
Islands Specialist program.  This revamped
program will allow agents to learn more
about the Cook Islands, and qualify agents
for the Specialist classification.  The exten-
sive Specialist Program is yet another way
that Cook Islands Tourism is committed to
Travel Agents.

“We are thrilled at the enthusiastic re-
sponse we have received from travel agents
throughout the USA and Canada,” states
Marilyn Scott, North American
Representative for Cook Islands Tourism.
“We have recently exhibited at high-level
travel trade shows, including The Luxury
Travel Show in Las Vegas, the Los Angeles
Times Travel Show, the New York Times
Travel Show, and recent South Pacific
training workshops, and have received an
overwhelming response from agents look-
ing to learn more and specialize in our
unique and enchanting destination. Agents
consistently rave about the quality of ac-
commodation, diversity of clientele, and the
uniquely South Pacific flavor of the Cook
Islands.”

Recent renovations at well-established re-

sorts in both Rarotonga and Aitutaki, as
well as the introduction of new properties
and high-end villas have raised the stan-
dards of accommodations throughout the
Cook Islands.  

Air New Zealand’s non-stop service be-
tween Los Angeles and Rarotonga has been
successful, and has helped make the Cook
Islands more attractive than ever. And
Cook Islands festivals and events continue
to be a major tourism draw.  The Cook
Islands continues to provide a safe, friendly
and unique South Pacific experience.  
Cook Islands Tourism
cookislands@telus.net

UNWTO CALLS FOR
TOURISM
COMPETITIVENESS INDEX

UNWTO (The World Tourism
Organization) welcomes the Travel &
Tourism Competitiveness Index of the
World Economic Forum (WEF) as an in-
creasingly valuable instrument in the cam-
paign to enhance the tourism competitive-
ness of developing countries to reduce
poverty. 

UNWTO is part of the network set up by
the World Economic Forum (WEF) to de-
velop the Travel & Tourism Competitiveness
Index and has provided state of the art
input to this process. The WEF released the
second edition of its Travel & Tourism
Competitiveness Index in March.“A reli-
able index will underscore UNWTO’s long-
standing ‘Liberalization with a Human
Face Strategy,’ calling for policies which
increase tourism competitiveness of poor
countries. 

In the broader policy context, the findings
will be particularly valuable in the final
stages of the Doha Development Round of
the World Trade Organization and its Aid
for Trade package, as well as in the
Financing Support programs flowing from
Climate Change adaptation,” said UNWTO
Assistant Secretary-General Geoffrey
Lipman.

UNWTO considers that so far the criteria
for competitiveness might place poor 
countries at an inherent disadvantage 
in key areas, ranging from safety or 
hygiene to general infrastructure 
and human resources – simply because they

are developing.
Improvement will require a substantial

transfer of funds, building of infrastructure
and supply of technical know how to devel-
oping countries generally and to African
nations specifically. 

This element of the report could benefit
from a fundamental reappraisal in order to
avoid that poor countries are automatically
shown in a disadvantaged way, as is cur-
rently the case. 

During 2007 UNWTO was actively in-
volved in helping the sector assess the cli-
mate change/tourism relationship and de-
velop a meaningful response framework,
based on the Davos Declaration Process.
The Process sets out directions for change
and calls on tourism stakeholders to estab-
lish a long range low carbon emission
roadmap with immediate concrete action
plans supporting global response and coher-
ent with the commitments to the UN
Millennium Development Goals (MDGs).
UNWTO, www.UNWTO.org 
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10-23 DAY NEW ZEALAND PACKAGES

April and May are New Zealand’s shoulder season, when prices
and crowds drop but great weather still rules.  Whether you want
to marvel at wildlife, engage with people of different culture, savor
fine food and wine, challenge yourself with active adventure, or
enjoy stunning scenery, New Zealand’s got something for everyone.  

Meet and connect with the people of Aotearoa, New Zealand on a
10-night self-drive adventure with The Best of New Zealand.  The
“Locals & Landscapes” packages provide maximum flexibility for
independent travelers looking to craft their own journey of discov-
ery, with insider guides along to way providing insightful and im-
mersive experiences.  This trip traces the west coast from Nelson
to  Haast, the Southern Alps, Fiordland, Dunedin and Christchurch.
Highlights include visiting a Nelson family vineyard, a 4WD safari,
and the hospitality of Kiwi hosts at Bed & Breakfasts, plus a 
complimentary bottle of New Zealand wine on arrival at each 
accommodation.  

“Locals & Landscapes” packages start at $4,375 ppdo, includ-
ing international air from California; domestic New Zealand air-
fare; nine nights accommodation at five locales; private guides; ac-
tivities; and 10 days car rental.  Book by May 15 for travel April 1
– May 31, 2008.  

Goway’s 16-day RV package works for independent travelers with
time to spare.  Trace a journey through coastal beaches, pastoral

farmland, alpine forests, tussock grasslands and geothermal val-
leys.  Comfortably ensconced in a “hotel-on-wheels,” drive as far
as you wish each day and stay as long as you like.  New Zealand
has an excellent network of campervan sites with cooking, laundry
and washing facilities.  Goway will even offer an extra week of RV
rental free for shoulder season (April and May 2008 travel). 

Motorhome Vacation packages start at $1,799 ppdo, including
international airfare from Vancouver; 14 days RV rental, and three
excursions.  Book and travel between April 1 – May 31, 2008, and
get an extra week’s RV rental (23 days total). 
The Best of New Zealand, 800-528-6129,
www.thebestofnewzealand.com;
Goway, 800-387-8850, www.goway.com;
New Zealand, www.NewZealand.com

SCENIC TOURS PRESENTS AUSTRALIA AND
NEW ZEALAND VACATION COLLECTION

Scenic Tours has introduced their ultimate Australian and New
Zealand touring experiences to North American travelers. Working
with key wholesale partners in the U.S., Pleasant Holidays,
Sunspots and Goway, packages range from four to 29 days that in-
clude visits to Sydney, Melbourne, the Great Barrier Reef and
Ayers Rock, among others.

Australian-based Scenic Tours has been delivering outstanding
vacation experiences for more than 20 years. Travelers enjoy first-
class service with Scenic’s talented Tour Directors and Coach
Captains. Teams of dedicated, professional and caring Australians
and New Zealanders share intimate knowledge of their homeland
with guests.

Individuals can add that special touch to their vacation by choos-
ing to stay in one of Scenic Tours’ luxurious lodges or resorts, each
handpicked for its distinctive character. Additionally, FreeChoice
Inclusions allow guests to personalize their touring experience to
suit their interests. Adventure-seekers can roar into the outback on
a Harley Davidson or hop on a camel to explore Broome’s famous
Cable Beach. Travelers searching for a more relaxed vacation can
sail to a tropical coral reef in far north Australia or explore New
Zealand’s best boutique wineries.

Exceptional dining adds to the ultimate touring experience – 
individuals will start each day with a full buffet breakfast and 
enjoy many extravagant lunches and dinners as well. In select 
destinations, guests can indulge in the flexibility of Scenic
FreeChoice Dining, where they can choose to dine under the stars
in the Australian desert or indulge in a delicious New Zealand 
lamb roast.

To top off the list of reasons to travel with this industry leader is
their commitment to environmental responsibility. Scenic Tours
recognizes the greenhouse emissions associated with the operations
of an international touring company. They have collaborated with
Climate Friendly, an Australian based organization dedicated to
addressing global greenhouse problems, to create Scenic
GreenChoice, which allows travelers the opportunity to help neu-
tralize carbon emissions from their travel.            
Scenic Tours, visit www.scenictours.com

wwwwww..ttrraavveellwwoorrllddnneewwss..ccoomm ••  Travel World News14 • APRIL 2008 • A S I A - P A C I F I C

R
O

B
 S

U
IS

TE
D



YASAWA OFFERS PACKAGE WITH BLUE
LAGOON AND HEAVENLY OFFERS FOR
HONEYMOONERS

Yasawa Island Resort and Spa has teamed up with Blue Lagoon
Cruises to offer a week in paradise by land and sea.

The luxury operators have combined a four-night stay at Yasawa
Island Resort and Spa with a three-night Blue Lagoon Cruise in the
Yasawa and Mamanuca island chains.

The seven-night packages depart from the mainland port of
Lautoka, sailing aboard the MV Mystique Princess.  With 32 state-
rooms, the air-conditioned cruiser plots a leisurely course among
the islands, spending most of its time at anchor in idyllic tropical
settings. 

On day four, guests board a speedboat for their transfer to Yasawa
Island Resort and Spa where they spend the rest of their week im-
mersed in luxurious isolation.  Guests can indulge themselves in
Fiji’s first beachfront spa, enjoy a picnic on one of 11 deserted
beaches, or simply relax in their ocean-view bungalow.

Three packages are available, priced from $5,284, offering a sav-
ing of almost 20 percent on usual prices.

For newlyweds, Yasawa features Heavenly Offers for
Honeymooners. Lomalagi is Fijian for heaven.  It’s also the name
of their honeymoon suite – a luxurious retreat with its own private
pool, hidden at the end of a secluded beach.  But whether guests
choose Lomalagi or any other luxury bungalow at Yasawa Island
Resort, newlyweds can celebrate with a choice of three special hon-
eymoon offers, available all year round, including stay four nights
or more and receive a complimentary bottle of champagne, stay six
nights or more and receive an extra night free plus a bottle of
champagne, or stay 10 nights or more and receive an extra two
nights free plus a bottle of champagne.
Yasawa Island Resort and Spa, www.yasawa.com, 
www.bluelagooncruises.com  

STAR CLIPPERS OFFERS FREE AIR TO
TAHITI FROM L.A. 

Star Clippers is offering guests free air travel to Tahiti from Los
Angeles, California, on seven departures in 2008. Guests flying
from other select gateways are eligible for a savings of $800 off of
the airfare, and those wishing to book cruise-only will receive a dis-
count of $800 per person off the double-occupancy cruise rate.

Eligible departure dates for the seven-night cruises are June 29,
July 6, August 10 and December 14. The 10-night cruises with the
special savings depart July 24 and August 28. The 11-night cruise
departing August 17 also is included in the offer.

Star Flyer sails round-trip Papeete, Tahiti, and cruises year-
round where guests can dive and snorkel in some of the most spec-
tacular sites in the world. Shore excursions are designed to intro-
duce guests to the fascinating culture and history of the Polynesian
people.

The seven-night itinerary calls at Huahine, Raiatea, Taha'a, Bora
Bora, and Cook Bay and Opunohu Bay, Moorea, with an overnight
in Papeete before disembarkation.

The 10-night cruise takes Star Flyer to the Society Islands and

Tuamotu Atolls, with special cruising in the Rangiroa Lagoon. The
ship calls at Fakarava, Rangiroa, Bora Bora, Raiatea, Taha'a,
Huahine and Moorea. The 11-night voyage adds an overnight call
at Huahine.
Star Clippers, 800-442-0556, 800-442-0551, 
www.starclippers.com
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NEW YORK P.A.T.A.

New York PATA (Pacific Asia Travel Association) recently
held a tradeshow/dinner presentation featuring Fiji and spon-
sored by Air Pacific at Dynasty Restaurant in New York.

Shown from left to right: Joan Marso, Outrigger on the
Lagoon, Fiji; Linda Gutekunst, South Seas Adventures,
Boulder, Colorado; Nadine Kneeppel, Air Pacific, Youngstown,
New York; Bill McCue, Travel Matters, Birmington, Alabama;
Adeline Lee Lee Erasito, Fiji Visitors Bureau, Los Angeles,
California; Larry Greenman, Victoria Cruises, New York and
Simone Bassous, New York PATA.
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