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DOMINICAN REPUBLIC’S EAST COAST
IGNITES AS THE “IT” DESTINATION 
OF GOLF 

The Dominican Republic’s (DR) East Coast has transformed into
the quintessential destination for golf. DR golfer’s can visit and
play the followin amazing courses:  

Catalonia Cabeza de Toro Golf Club (www.hoteles-
catalonia.com): Designed by Alberto Sola, the 27-hole course is
unique and challenging. 

Cocotal Golf and Country Club (www.cocotalgolf.com): The 18-
hole course uses the natural terrain of an old coconut plantation. 

Corales Golf Course (www.puntacana.com): Opening in winter
2008, the golf course will feature holes perched on cliffs . 

Dye Fore at Casa de Campo (www.casadecampo.com.do):
Although visually intimidating, the course is very playable. 

The Faldo Legacy Course at Roco Ki Golf Club (www.rocoki.com):
Promises to thrill golfers of all abilities. 

Golf de Bavaro (www.barcelo.com): This 18-hole course was de-
signed by Juan Manuel Gordillo in 1991. 

Greg Norman Signature Golf Course in Costa Blanca
(www.costablanca.com.do): This first Greg Norman designed golf
course  is taking the “least disturbance” approach to preserve and
protect the environment. 

Guavaberry Golf & Country Club (www.guavaberrygolf.com):
This Gary Player designed course has quickly become known world-
wide as a challenging course. 

La Cana Golf Course (www.puntacana.com): Every hole in this
championship course captures the scenery of the Caribbean. 

La Hacienda at Puntacana Resort & Club (www.puntacana.com):
This challenging course will be irrigated with recycled water and
will use the newest golf grass. 

Las Iguanas Golf Course at Cap Cana (www.capcana.com): 
Cap Cana’s second of three Jack Nicklaus Signature courses. 

Links at Casa de Campo (www.casadecampo.com.do): There are
five holes where water makes this course an exceptional challenge. 

Los Marlins Golf Course (www.groupmetro.com):Numerous
artistic sand traps, lakes and mounds play well with the surround-
ing beauty of the Caribbean. 

Punta Blanca at Punta Cana Beach Resort 
(www.punta-blanca.com): This new five-star Resort features a
casino, spa and 18-hole golf course. 

Punta Espada Golf Course at Cap Cana (www.capcana.com): 
This is the first Jack Nicklaus Signature Course in the DR.  

Teeth of the Dog at Casa de Campo (www.casadecampo.com.do):
Features several signature Dye formations, seven oceanfront holes
and is considered extra challenging due to tricky sea breezes. 

White Sands Golf Course at White Sands Golf & Beach Resort
(www.whitesands.com.do): Six-time Spanish champion Jose
“Pepe” Gancedo designed this nine-hole course located in the heart
of Bavaro. Nine additional holes opened in August of 2007. 
Dominican Republic Ministry of Tourism, 888-374-6361,
www.godominicanrepublic.com
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MAXIM BUNGALOWS TURNS ALL-
INCLUSIVE, MIGUEL CODER PROMOTED
ELLIOTT PREFERRED TRAVEL AGENT PROGRAM OFFERED

Nestled at Cofresi Beach in Puerto Plata, Maxim Bungalows has
become the first all-inclusive, five-star resort in the Dominican
Republic, effective July 1, 2008.  The 108-room luxury property is
now an all-inclusive, adult-only resort, but still caters to the dis-
cerning traveler by continuing to provide luxury amenities,
gourmet cuisine and the exclusive VIP services for which Maxim
Bungalows is known.

“Maxim Bungalows was developed to provide guests with an un-
forgettable, luxury Caribbean escape,” said Joaquin Duenas,
Corporate Sales and Marketing Director for Maxim Bungalows.
“And now with the new, all-inclusive format our guests are guaran-
teed the ultimate experience without compromising the high-end
accommodations and amenities they’ve come to expect from
Maxim. It’s definitely a unique move for a resort of its kind.”

Recently opened in April 2008, Maxim Bungalows features 108
stylishly designed guestrooms with luxury features such as 42” flat
screen TVs, Kerstin Florian bath and spa products, fine bedding
and 24-hour private concierges.  A stay at this all-inclusive resort
includes world-class cuisine at Social Restaurant & Lounge.  The
resort also boasts a spa and fitness center, 24-hour room service,
private beach access and intimate poolside bungalows fully
equipped with individual flat screen TVs and iHome audio systems.

Maxim Bungalows at Cofresi Beach offers a luxurious Caribbean
experience that creates a pampered VIP vacation for every guest.
The five-star, all-inclusive property provides personalized service
with a staff to guest ratio of 2:1. 
MIGUEL CODER PROMOTED TO PRESIDENT OF HOSPITALITY

& REAL ESTATE FOR THE ELLIOTT GROUP

Elliott Group, the parent company that
owns and operates Maxim Bungalows and
Sun Village Resorts in the Dominican
Republic, has announced the recent pro-
motion of Miguel Coder to President,
Hospitality & Real Estate.

In his new position, Coder will oversee
the spa and lodging operations for both
resorts, as well as human resources man-
agement, the vacation ownership pro-
gram, company growth, operational con-

tracts and acquisitions. Coder previously held the position of Vice
President of Hospitality.

“Miguel Coder has had an exceptional and very impressive first
year with the Elliott Group,” said Derek Elliott, President and CEO
of Elliot Group. “And certainly his continued leadership will deliver
Sun Village Resort & Spa and Maxim Bungalows to the next
level.”Coderís diverse 30-year industry experience includes
General Manager and President CEO for the Bestride Hotels and
Resorts, based in Changsha, China; COO of Allegro Hotels (Palace)
and Resorts, Miami, FL; Senior Vice President for
InterContinental Hotels Group, Atlanta, GA; President of Sheraton
Hotels for Mexico, the Caribbean and Boston, MA; Senior Vice

President for Americana Hotels, Chicago, IL; Senior Vice
President for the Potomac Hotel Group of Washington, D.C.; and
General Manager and Regional Vice President for International
Hospitality Group of Orlando, FL. Coder is a graduate of
Switzerland’s Universidad de Fribourg, obtaining a Bachelor of
Arts in Accounting and a Masters in Culinary Arts before attend-
ing Hotel Business Administration School. He is fluent in English,
Spanish, French, Portuguese, Italian and Catalan.
EPTAP

Agents that sign up for the Elliott Preferred Travel 
Agent Program will receive a complimentary four-night stay at
Maxim Bungalows, along with additional perks. The program has
been designed to expose agents to the Northern Coast of the
Dominican Republic’s finer selling points, as well as the luxury and
exclusivity of Maxim Bungalows. EPTAP will bring agents up-to-
date on all that the Northern Coast has to offer as a complete va-
cation experience. Space is currently available for September and
October. From now until October 31, EPTAP agents that book a
stay for their clients at Maxim Bungalows at EPTAP special rates
will receive $50 for every minimum three night stay and $75 for
five and higher night stays. In addition, for every 10 nights booked
for your clients, receive one free night stay at Maxim Bungalows
for you and your companion.  EPTAP agents are entitled to 15 per-
cent commission on every booking.
Maxim Bungalows, 877-858-2422, www.maximbungalows.com; 
Elliott Preferred Travel Agent Program, 888-446-4695,
info@eptap.com, reservations@eptap.com, www.eptap.com

REYSON PIMENTEL APPOINTED TO THE
BOARD OF THE CARIBBEAN TOURISM
DEVELOPMENT COMPANY

Travel industry veteran Reyson Pimentel was recently named the
Caribbean Hotel and Tourism Association
(CHTA) Regional Vice President for the
Central Caribbean. Pimentel, who is also
Caribbean Director of Sales & Marketing
for Hotetur and BlueBay Hotels &
Resorts, recently attended the Annual
Caribbean Tourism Summit in
Washington, D.C. The Summit brought
together Caribbean ministers of tourism
and key hotel sector executives to the
forefront of the attractive Washington,

D.C. travel market and policy makers. Also on the board are for-
mer President of the National Hotel & Restaurant Association
(Asonahores), Enrique de Marchena and Haydee Rainieri of the
Puntacana Group.  

Reyson Pimentel has decades of experience in the Caribbean with
executive roles within Casa de Campo, Sun Village Resorts, Coral
Hotels & Resorts and T&MG, his own travel marketing consultancy
group which implemented successful sales and marketing programs
for Cap Cana, the Caribbean Traveling Network (CTN) and
Caribbean Lifestyle among others. 
BlueBay Hotels & Resorts, www.bluebayresorts.com
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CEIBA DEL MAR ANNOUNCES 
“REST AND RELAX – 4TH NIGHT FREE”
PACKAGE

Ceiba Del Mar’s Rest and Relax – 4th Night Free Package pro-
vides a wonderful incentive for couples to experience all this hid-
den gem in the Riviera Maya has to offer. 

The package includes five-days/four-nights in selected 
luxury ocean view accommodations, with the fourth night 
complimentary; daily breakfast a la carte for two; one romantic
dinner for two; two 60-minute massages; a 20 percent discount on

additional spa treatments; access to spa facilities including sauna,
steam room, Swiss shower and gym for the entire stay; private
transportation to and from the airport; free wireless Internet ac-
cess in-room; in-suite organic bath amenities; complimentary 
“eye-opener” delivered to the room each morning, including coffee
or tea and selection of whole grain sweet rolls; and afternoon 
tea-time.

The “Rest and Relax – 4th Night Free” Package starts at $1,279
per couple, plus taxes (12 percent) and additional service charges
(five percent) based on double occupancy. 

Additional nights are available, but a minimum four-night stay
applies. 

All of the rooms at Ceiba del Mar feature fabulous amenities in-
cluding private balcony or terrace, international cable TV and
DVD/CD player, enhanced turn-down service, cotton robes and slip-
pers, twice-daily maid service, mini-bar, ceiling fans, and exclusive
bath amenities.

For additional pampering and relaxation, Ceiba del Mar offers 
a unique Temazcal Ceremony, an ancestral indigenous ritual 
performed in a terracotta hut at sunset on the beach, uses 
volcanic stones and aromatic herbs to create a naturally 
rejuvenating steam bath perfect for purifying your mind, body, and
spirit. Ceiba Del Mar also offers a high-platform meditation
palapa, the perfect place to relax and reflect on the paradise sur-
rounding you.
Ceiba Del Mar Beach & Spa Resort, www.ceibadelmar.com
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RIVIERA MAYA OFFERING ALL-INCLUSIVE
SUMMER SAVINGS

Whether a family wants to immerse themselves in local culture at
an authentic boutique hotel in downtown Playa del Carmen, or
enjoy a wealth of programs and activities for the whole family at a
luxurious all-inclusive beachfront resort, properties in the Riviera
Maya offer a wide variety of summer rates and packages to suit
every family’s budget and style.
DREAMS TULUM RESORT & SPA

Located on one of the most exclusive beaches of the Riviera Maya
that is also neighboring the famous Mayan ruins of Tulum, this re-
sort offers families unlimited luxury in a tropical paradise. The
Unlimited-Luxury concept means bedrooms with beautiful views,
24-hour room service, and the property’s daily program of activi-
ties, shows and night entertainment. Kids also enjoy activities in
the Explorer’s Club that offers entertainment for kids from three
to 12 years of age. The rates start at $672 per room per night for
a family of four, including accommodations in a  Junior Suite
Garden View room. 
Dreams Tulum Resort & Spa, www.dreamsresorts.com
AZUL FIVES

Located in Playa del Carmen, these 360 oversized suites capture
the essence of the Riviera Maya featuring contemporary architec-
tural design in the midst of tropical gardens framing ocean views.
Including the Gourmet Inclusive experience with full concierge and
24-hour room service, nightly rates at Azul Fives range from $360
for a Deluxe Suite to $2,183 for a three bedroom Penthouse Suite

accommodating up to eight people.  Children under three stay free.
Children three-12 receive a 50 percent discount based on double
occupancy when sharing rooms with parents. 
Azul Fives, www.azulhotel.com
CATALONIA ROYAL TULUM BEACH & SPA RESORT / 
CATALONIA RIVIERA MAYA

Catalonia Royal Tulum Beach & Spa Resort is located in Tulum
on a beach named Xpu-Ha. Rooms are nestled in lush surroundings
and use modern Mayan design. This summer, two adults and two
children up to age 12 can spend four-days and three-nights at the
resort starting at $515; from July 1 to August 31 this package will
be $762. Catalonia Riviera Maya is located in the village of Puerto
Aventuras. This all-inclusive resort is near the long strip beaches, a
great marina with restaurants and bars. This summer, two adults
and two children up to age 12 can spend four-days and three-nights
at the resort starting at $471, and from July 1 to August 31, this
package will start at $597.
Catalonia Royal Tulum Beach & Spa Resort, 
www.cataloniaroyaltulum.com;
Catalonia Riviera Maya, www.cataloniarivieracancun.com
OCCIDENTAL HOTELS & RESORTS

Occidental Grand Xcaret, is the first and only resort neighboring
the Mayan-themed, eco-archeological Xcaret Park and is sur-
rounded by a jungle with wild animals roaming freely. This all-in-
clusive property offers the “Xcaret Family Escape” package for
this summer, which includes one complementary pass to Xcaret
Park (valued at over $185 for a family of four), where a family can
swim with the dolphins, snorkel and dive through underwater
rivers, explore the history of Mayan culture and more. The nightly
rates are discounted by about 15 percent with this package, and
start at $114 for adults and $60 per child for children ages three
to 12 for getaways now through August 31. 
Occidental Hotels & Resorts, 800-858-2258, 
www.occidentalhotels.com 
AZUL BEACH HOTEL AND AZUL SENSATORI

Azul Hotels by Karisma, located throughout the Riviera Maya,
have family rates for each of the properties. Azul Beach Hotel is
located on the Bahia Petempich in Puerto Morelos. Its rates this
summer are $180-$777 per person per night including the
Gourmet Inclusive experience with full concierge and 24-hour
room service. Children under three stay free.  Children ages 3-12
receive a 50 percent discount based on double occupancy when
sharing rooms with parents. Azul Sensatori is the newest Karisma
Resort and its rates are $187 – $560 per night per person includ-
ing the Gourmet Inclusive experience with full concierge and 24-
hour room service (valid upon opening). Azul Hotels by Karisma
also presents Free Family & Friends Vacation Planner Package
that includes room assignments, a personalized itinerary, one din-
ner reservation for up to 20 people, constant communication in-
forming the family of trip updates, and brochures for each attendee
with a welcome letter.  The FFVP Package is valid with a reserva-
tion of five rooms or more, beginning June 15, 2008. 
Azul Hotels by Karisma, 888-280-8810, www.azulhotel.com;
Riviera Maya visit www.rivieramaya.com
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NO MORE TREASURE
HUNTING . . .YOU’VE JUST
DISCOVERED THE BOUNTY!
WW hether you're looking to
snorkel in the warm blue 
waters or just relax sipping a
tropical drink at one of the 
many bars, there is something
for everyone. 

AA variety of food & beverage
outlets including an ice cream parlor, beach front
restaurant, swim up bar, lobby bar and lounge bar
surrounded by lush vegetation are waiting for you. 

NN estled on the white sandy beaches of 
Playa del Carmen, The Reef Playacar is a jewel 
in the Mexican Caribbean and the Mayan Riviera.

SS pend your holidays participating in our 
exciting activities, sit back and soak in the 
beautiful Caribbean atmosphere or enjoy the 
wonderful Spa facilities.

DD iscover amidst lush tropical gardens, winding
paths and shady palapas a tropical wonderland 
full of adventure and surprises.

email: sales@thereefplayacar.com
www.thereefplayacar.com

telephone direct: +52.984.87.34120
fax: +52.984.87.32001

toll-free: 1-866.384.3656
Operated by: IInntteerrcclluubbss  HHootteellss  &&  RReessoorrttss



SPECIAL SUMMER/FALL DEALS AT 
AQUA CANCUN 

AQUA Cancun is currently offering special deals.  
The “Fuel the Fire” package is a four-day, three-night package

starting from $1,605 in a Deluxe Ocean View Room.
The package includes airport — hotel — airport transfers; 

welcome cocktail; breakfast for two, daily in room; romantic 
three course candlelight dinner on the beach, garden of the 
senses or in-room; special 25 minutes couples massage; 
special learn how to pamper your loved one (15 minutes per per-
son); and special romantic turn down service on the last night of
the stay.

The “Savory Indulgence” package is a four-day, three-night
package starting from $1,605  in a Deluxe Ocean View Room.

This package includes airport—hotel—airport transfers; 
AQUA Margarita Welcome Cocktail ; daily buffet breakfast 
for two at the restaurant SIETE; wine or tequila tasting 
at AKA Bar; menu tasting in one of the celebrity chefs 
restaurant including a welcome drink; three course dinner at MB,
Michelle Bernstein’s Restaurant at Aqua; daily private 50 minute
yoga session; and a 50 minute signature massage from our 
Spa Menu.

Offer valid from 4/27/2008 to 12/20/2008. 
Refer to promocode PROMFB0006 when booking.

AQUA Cancun, 866-931-AQUA, 
www.feel-aqua.com/savoryindulgence

NY TO CANCUN NOW DAILY & DIRECT 
WITH MEXICANA AIRLINES

The New York office of the Mexico Tourism Board and Cancun’s
Convention & Visitors Bureau has announced Mexicana Airline’s
new direct service between JFK International Airport and Cancun’s
International Airport. The new route started on July 1 when it de-
parted from Cancun at 6:10 p.m. and arrived in New York at 11:00
p.m. The JFK - Cancun return flight started on July 2 at 9:00 a.m.
and arrived at 12:10 p.m. Flights will be daily and direct.

Cancun is Mexico’s largest resort destination. Its airport receives
the highest number of foreign travelers to Mexico and is the second
in the country when it comes to inbound and outbound operations.
In February 2008, a third terminal was completed adding 136,000
square feet of additional space, a platform equipped with 11 gates,
and state of the art facilities and security system featuring the first
CT scanning system in Mexico. 

Situated on the Caribbean Sea and home to ancient civilizations,
Cancun offers visitors the opportunity of enjoying an adventurous
vacation that combines a variety of nautical activities, including
snorkeling, diving, and swimming with dolphins, and visits to sev-
eral archaeological sites scattered around the town. Cancun has a
full range of dining options, including five-star restaurants, small
eateries, bistros, and dinner shows.  
Cancun, www.cancun.travel; 
Mexicana Airlines, www.mexicana.com;
The Mexico Tourism Board (MTB), www.visitmexico.com
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NIKKI BEACH RESORT TURKS & CAICOS
OFFERS 50 % OFF SUMMER RATES 

The new Nikki Beach Resort Turks & Caicos Islands is offering
50 percent off room rates through August 31, 2008, and guests
who use promotional code ADDNIKKI to book three nights or more
will receive a choice of complimentary room upgrade or an addi-
tional night free.  

Nestled on a private white-sand beach on the northeast tip of
Providenciales, Nikki Beach Resort Turks & Caicos Islands is the
island’s newest hotspot.  The 48-room resort, which opened in
April, offers guests an unsurpassed Nikki style experience with lux-
urious accommodations, over-the-top service and incomparable
dining and entertainment at Nikki Beach Club and Pearl Ultra
Lounge.  Nikki Beach Resort is also home to the largest mega-yacht
marina in the Turks and Caicos.
Nikki Beach Resort Turks & Caicos, 866-720-2613,
www.nikkibeachhotels.com

WYNDHAM HOTELS AND RESORTS TO
ENTER TURKS AND CAICOS MARKET

Wyndham Hotels and Resorts has announced it will expand its
Caribbean portfolio into the Turks and Caicos Islands with the de-
velopment of a luxury 251-unit oceanfront resort at Pirate's Bay
on the west coast of Grand Turk Island.

The Wyndham Cacique Royale Beach Resort is being developed
in two phases by Prestigious Properties Ltd., the largest real estate
brokerage firm in the Turks and Caicos, and will be managed by
Wyndham Hotel Management Inc.

Construction is under way on both Phase I and Phase II of the
project.  Phase I is expected to be available for occupancy during
the first quarter of next year.

The resort will feature oceanfront beach cottages and suites lo-
cated in 14 low-rise buildings situated throughout the resort’s
Caribbean landscaping.

Deluxe studio and one bedroom suites will be offered.  Amenities

will include two swimming pools; tennis courts; spa and fitness cen-
ter; boutique; minimarket; and a full-service restaurant and bar.
Guests also will be able to book diving and water sports activities
through the resort.

The resort is expected to attract diving enthusiasts eager to ex-
plore Grand Turk’s barrier reef system, as well as history buffs in-
terested in the Turks and Caicos Islands.

“The Wyndham Cacique Royale Beach Resort will enhance the
Wyndham brand’s strong position in the Caribbean, promote
tourism and introduce thousands of travelers to this wonderful, un-
spoiled island,” said Peter Strebel, Wyndham Hotels and Resorts
President. “Grand Turk excels in providing beautiful beaches, a his-
toric Caribbean lifestyle and exciting recreational activities includ-
ing some of the top-rated dive destinations in the world.”

The Wyndham Cacique Royale Beach Resort will become the
Wyndham brand’s 25th facility in the Caribbean and Mexico.
Wyndham Cacique Royale Beach Resort,
www.wyndhamcaciqueroyale.com, www.wyndhamworldwide.com

DESTINATION WEDDINGS AT THE 
SANDS AT GRACE BAY

The Sands at Grace Bay is a boutique wedding destination that
provides a variety of spectacular settings and services for that spe-
cial day. Couples can make use of the resort’s Wedding Package,
covering every detail to ensure a flawless affair.

The Dunes Deck and famous Grace Bay Beach are favorite sites
for nuptials. Allowing for breathtaking photographs and memories,
the site is enveloped in the natural beauty of the tropics. For a more
private affair, poolside and garden ceremonies are also available. 

“The Sands at Grace Bay is a unique property priding itself on
uncommonly good service and special touches,” says General
Manager Pierre Beswick. “We have held numerous weddings at the
resort, each one with its own style and flair. Our staff is committed
to providing every guest with the experience of a lifetime.”

By booking a studio oceanview or higher category, couples have
access to The Sands at Grace Bay Wedding Package for parties of
up to 10 persons for $1,250 plus accommodations. The Wedding
Package includes a beach ceremony presided by pastor or judge
with set-up/decorations; coordination of legal documents; bridal
bouquet; groom’s boutonniere; bottle of champagne; two
bathrobes; wedding cake; use of bicycles, snorkeling, kayaking,
windsurfing and sailing equipment; Manager’s Rum Party; and
roundtrip airport transfers. Customized pricing is available.

The Sands at Grace Bay is an all-suite resort located on six ocean-
front acres on Grace Bay Beach. Following a $6 million rejuvena-
tion, the all-suite resort is débuting a new open-air lobby and up-
grades to all suites. Guests are welcome to enjoy the resort’s indoor
fitness center, nonmotorized water sports, tennis court, and bicy-
cles, as well as complimentary WiFi in the rooms, restaurant and
lobby. Conveniently located within 10 minutes, the Provo Golf Club
offers guests one of the best and most challenging courses in 
the Caribbean. 
The Sands at Grace Bay, 877-777-77 SANDS (2637), 
www.thesandstc.com 
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SAVE 20-25% AT ARUBA MARRIOTT RESORT
DURING ARUBA MUSIC FESTIVAL

The 7th annual Aruba Music Festival will take place on October
10 and 11 and Aruba Marriott Resort is helping tourists get in on
the act with free tickets to headline acts, REO Speedwagon and
Gloria Estefan.

Guests who book a standard or garden view room for a minimum
of four nights will receive two free tickets for Preferred Seating at
each concert.  Guests who book a minimum four-night stay in a
pool/ocean or pool/island view room in the resort’s new Tradewinds
Club will receive two complimentary tickets for Gold Circle seating
for both shows. The promotion provides a savings of up to $500 or
almost 25 percent off the accommodation/ticket package.
Standard rooms start at $259/night and $484/night at the
Tradewinds Club level.

The Tradewinds Club, made up of the 59-rooms on the top floor
of the resort, will open in September with the completion of a 
$40 million renovation to the resort.  It offers a hotel-within-a-
hotel experience providing the privileges and personalized services
of a boutique hotel with all the perks and amenities of a full-scale
resort.  All 411 rooms of the resort, plus the lobby and main dining
establishments, have also been completely renovated and re-
designed as part of the renovation being completed this summer.

An Aruba Music Festival desk will be set up in the lobby of the
resort to assist with transportation to/from the show and to sell in-
dividual tickets. The festival is the perfect chance to enjoy a long
holiday weekend at the Aruba Marriott with Columbus Day falling
on Monday, October 13. 

Package is valid on four-night stays with arrival on October 8, 9
or 10.  To book this package request promotional code M16.
Aruba Marriott Resort & Stellaris Casino, 888-PARADISE,
www.arubamarriott.com, www.arubaplayground.com

SELENA CHAN APPOINTED
NEW MARKETING
COMMUNICATIONS
MANAGER AT CURACAO
MARRIOTT CURAÇAO

Marriott Beach Resort & Emerald
Casino has appointed Selena Chan as
Marketing Communications Manager.

In her position, Chan will oversee all
marketing and communications projects

for Curaçao Marriot Beach Resort & Emerald Casino. Her respon-

sibilities include the development of marketing, promotional and
publicity plans for the resort. 

“Selena is a talented and outstanding communications profes-
sional. We are very pleased to have Selena join the Curacao
Marriott family,” said Mr. John Toti, General Manager of Curacao
Marriott Beach Resort & Emerald Casino. “Her background in e-
commerce strategies and integrated marketing campaigns is ex-
actly what we were looking for to help us with our marketing and
communications efforts.”

Prior to her new position at Curaçao Marriott, Chan served as
public relations coordinator for Canon Europa in the Netherlands
for more than three years. 

She has also held marketing positions for Porsche Cayenne and
the Corporate Communications Department at Massey University
in New Zealand.

“I immediately knew the Marriott was the perfect place for me
as soon as I set foot on the resort,” said Chan. “Although I’m thou-
sands of miles away from New Zealand, I feel right at home and
look forward to my future here at Curaçao Marriott.”

Chan, a New Zealand-native speaks three languages including
English, German and Dutch. She is currently learning Papiamento.
She received a Bachelor of Business Studies in Marketing 
and Communication Management from Massey University in 
New Zealand.
Curaçao Marriott Beach Resort and Emerald Casino, 
888-PARADISE, www.curacaomarriott.com

SELENA CHAN
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VINCENT VANDERPOOL-WALLACE NAMED
MINISTER OF TOURISM & AVIATION, 
THE BAHAMAS 

The Hon. Hubert A. Ingraham, Prime
Minister of The Bahamas, has named
Vincent Vanderpool-Wallace Minister of
Tourism & Aviation and will be appointing
him to the Senate of the Commonwealth
of The Bahamas.

The appointment, which takes effect
from July 7, 2008, marks Mr.
Vanderpool-Wallace’s return to tourism
and public service in The Bahamas.
Vanderpool-Wallace served as Director
General of Tourism of the Bahamas

Ministry of Tourism for 12 years, before being appointed Secretary
General of the Caribbean Tourism Organization (CTO) in 2005.

Born in Nassau, he graduated cum laude from Harvard
University in 1975, with a Bachelor’s degree in Biology and
Anthropology.  Upon graduation, he returned to The Bahamas 
and was employed at the Ministry of Education and Culture from
1975-77.

He soon joined the Ministry of Tourism’s marketing department,
where he rose to the position of Deputy General Manager –
Marketing from 1979-82.  During this time, he continued his stud-
ies and was awarded an MBA, summa cum laude, from the
University of Miami in 1981.  In 1982, Mr. Vanderpool-Wallace
joined the staff of Resorts International (Bahamas) Ltd., where he
held various managerial positions including a position as Senior
Vice President/Office of the President.

Mr. Vanderpool-Wallace has received several honors throughout
his career including the Albert E. Koehl Award for Lifetime
Achievement in Advertising by the Hospitality Sales & Marketing
Association International (HSMAI) and the Atlas Award for
Lifetime Achievement from the Association of Travel Marketing
Executives International. In March 2002, he was recognized by
Fast Company magazine as one of the Fast 50 global champions of
innovation from among 1,650 entries and at the 50th Anniversary
celebrations of the Caribbean Tourism Organization he was recog-
nized as one of 50 people who contributed most to Caribbean
tourism in the past 50 years.

Former Minister of Tourism & Aviation the Hon. Neko C. Grant
will assume portfolio responsibility for the Ministry of Public
Works & Transport, overseeing the completion of various Bahamas
infrastructural improvement projects.
The Bahamas, www.bahamas.com

“LOVE YOUR FAMILY” PROGRAM AT
SHERATON CABLE BEACH RESORT 

The all-new Sheraton Cable Beach Resort in Nassau, Bahamas,
has launched the new “Love Your Family” program, which offers a
variety of creative and fun activities catering to children and par-
ents alike.  The resort is also the only international Sheraton prop-
erty to currently feature the brand’s signature “Love Your Family”

guest program. 
Families will be able to enjoy a number of family-friendly activi-

ties, such as fireside storytelling, stargazing and ‘dive-in’ movies.
In addition, the Sheraton Cable Beach Resort offers a variety of ex-
clusive experiences indigenous of its location, including Junkanoo
Jamboree, a festival featuring authentic foods, dance and music;
cultural dance lessons for guests who want to learn native dances
of the island; Bahamian Idol, a talent competition featuring local
folk songs; and Bahamian Spelling Bee where guests will be tested
on the spelling of native words. 

“We strive to offer vacations full of fun, entertainment and long-
lasting memories for every family that stays at the Sheraton Cable
Beach Resort,” said Kirkwood Mckenzie, Sheraton Cable Beach
Resort’s Director of Fun, who oversees the “Love Your Family”
program.  “These programs are specifically designed to encourage
families to spend quality time together – and sometimes even apart
– as well as offer them the opportunity to enjoy experiences that
are native to Nassau and its famed Cable Beach area, like the
Junkanoo Jamboree.” 

To welcome guests and their families, the all-new Sheraton Cable
Beach Resort is offering the “Love Your Family” Package” which
starts at $219 per room/per night and includes: special check-in
area and orientation with a member of the resort’s "Fun Team"; sin-
gle room, guaranteed connecting rooms or a suite; $100 resort
credit per day; food and beverage Amenities; age appropriate
amenity for each child in your room upon arrival; complimentary
crib / rollaway, if needed; and evening entertainment. Refer to
Promo ID "FML when booking.
Sheraton Cable Beach Resort, 877-782-0149,
www.sheraton.com/cablebeach 

WIMCO VILLAS CAN ARRANGE SPA
TREATMENTS AT VACATION VILLAS 
ON ST. BARTS

Wimco Villas has announced a relationship with La Ligne de St.
Barth to provide in-villa spa and massage treatments in all of its
260 private luxury villas on the island of St Barts in the Caribbean. 

A Caribbean vacation is all about relaxation, and with this agree-
ment, licensed massage specialists will come with their own equip-
ment right to guests’ private villas. Wimco clients can decide to
have the service performed outside by the pool, or in their air-con-
ditioned bedrooms.

“The in-villa spa service provided by La Ligne de St. Barth en-
hances our villa guests’ vacation experience,” says Stiles Bennet,
Wimco Villas’ Director of Marketing. “When our reservationists
are booking a villa, they suggest to a client that a spa treatment on
the morning of the first full day of their vacation is the perfect way
to jump-start the journey to relaxation.” 

Wimco notes that this service also provides a guarantee of 
discretion, satisfaction and security. By partnering with a 
licensed spa and massage treatment specialist, with pre-screened
technicians, Wimco is assuring their clients peace of mind as well
as deep relaxation.
Wimco Villas, www.wimco.com

VINCENT 
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LASOURCE WELCOMES ANTHONY SUTTILE
AS NEW GENERAL MANAGER

LaSource, the luxury-inclusive resort 
on Pink Gin Beach, has announced 
the appointment of Anthony Suttile to the 
position of General Manager. 

Mr. Suttile is responsible for strategi-
cally directing the resort and handling
day-to-day operations.

“We are so pleased to have Anthony
joining our management team,” said Leon
Taylor, owner of LaSource.  “He brings a
great deal of hospitality experience along

with the drive and determination that will help us take LaSource to
a new level.”

Suttile, a Connecticut native, began his career in sales and mar-
keting where he spent 15 years climbing the ranks with Phoenix,
Arizona-based Ramada.  

Other positions led Suttile to locations including the 
Pioneer Resort & Marina in Oshkosh, Wisconsin; The
Knickerbocker, Ambassador West and Claridge hotels in Chicago
and the Delta Queen Steamboat Company in New Orleans, where
he was executive director and hotel manager of the Grand
American Queen.  

He also served as Vice President and General Manager of
MetroGolf in Chicago, the first urban golf centre of its kind.  He
was very active in the community during his time in Chicago, hold-
ing positions on the Board of Directors for the Greater North
Michigan Avenue Association and the Illinois Hotel & Lodging
Association. 

Most recently, Mr. Suttile managed the Crowne Plaza in Trinidad
and the Grafton Beach Resorts Ltd. in Tobago, overseeing Grafton
Beach and the Le Grand Courlan Spa Resorts.

Throughout his career, Mr. Suttile has received several honors
and industry certifications, including being selected as one of three
finalists for the Illinois Hotel & Lodging Association Hotelier of the
Year in 2002.
LaSource, 888-527-0044, lasourcevacations@hotmail.com,
www.theamazingholiday.com

JAMES BELMONTE NAMED 
NEW DIRECTOR OF SALES AT 
DIVI RESORTS

Divi Resorts has named James W. Belmonte as the new Director
of Sales, effective June 1, 2008. 

Belmonte will manage leisure, group, and incentive sales at Divi’s
nine premium resorts located on the Caribbean islands of Aruba,
Bonaire, Barbados, St. Maarten and St. Croix.

Belmonte brings over 15 years of experience in the New York City
metropolitan area working at some of the best names in the hotel
industry including Hilton Hotels Corporation, Embassy Suites
Hotel and Omni Berkshire Place Hotel. 

Belmonte was most recently Dual Director of Sales and
Marketing at Somerset Hills Hotel in Basking Ridge, New Jersey.

“James joins us at a very important time of rapid growth at 
Divi and we look forward to having someone with his expertise and
experience,” said E.J. Schanfarber, Divi Resorts President.  

“Divi Resorts is investing heavily in meeting the changing needs
of our guests by expanding and upgrading facilities at all our loca-
tions. Undoubtedly, James will play a crucial role in our success.”

Since 2006 Divi Resorts has invested over $115 million in the
Caribbean region, including renovations to all resorts, and a major
expansion on the island of Aruba.  

Divi is adding 140 luxury oceanfront suites to the Divi Aruba
Phoenix Beach Resort by the end of 2008, and will complete con-
struction of a final phase of 52 golf-side suites at the Divi Village
Golf & Beach Resort.  

Divi’s entrée into full ownership condominiums- the Residences 
at the Divi Village Golf & Beach Resort- is set to open in spring 
of 2009.

Already classed as the premium destination name exclusively 
devoted to the Caribbean , renovations at other locations 
include new suites, restaurants, spas and amenities. Once 
all is completed, the changes will evolve the Divi collection of 
resorts to provide an even higher quality Caribbean vacation 
experience.

Divi Resorts boasts a collection of nine premium resorts on six
Caribbean islands. With vacation stays as well as full and frac-
tional ownership, the resorts provide myriad vacation pleasures.   
Divi Resorts, 800-367-3484, reserve@diviresorts.com,
www.diviresorts.com 

U N S P O I L E D

U N C O M M O N

UNPRETENTIOUS

And fortunately, 
completely unchanged.

Several months and 
$6 million later, there’s a 

gracious new open-air lobby,
elegantly redesigned suites with
luxurious bathrooms, alluring
new lighting and stunning new

landscaping. The low-key
pleasures of The Sands have

become a bit more refined, but
the breathtaking views of

Grace Bay Beach, the 
considerate service and sense of
peace, privacy and tranquility

remain unchanged. 
Some things should never be

tampered with.

Providenciales • Turks & Caicos

For reservations, see your 
travel professional or call 

1.877.77.SANDS (72637)
www.thesandstc.com

an exceptional all suite 
beachfront resort

ANTHONY SUTTILE



USVI’S BEVERLY NICHOLSON-DOTY
HONORED AS AN OUTSTANDING 
WOMAN IN TRAVEL

Commissioner of Tourism Beverly
Nicholson-Doty was honored as an
Outstanding Woman in Travel by the
Association of Travel Marketing
Executives (ATME) during the 2008
ATME Travel Marketing Conference in
Las Vegas on June 12.  Commissioner
Nicholson-Doty was presented with the or-
ganization’s prestigious Atlas Award by
American Airlines for her exceptional
tourism-marketing efforts since her ap-
pointment to office in March 2007.

“I feel privileged to be acknowledged among such an esteemed
group of tourism leaders,” states Commissioner Nicholson-Doty. “I
am proud of the accomplishments the Department of Tourism has
made in such a short period of time, and we will continue to strive
for excellence in marketing the U.S. Virgin Islands in the months
and years to come.”

Previous Atlas Awards winners include casino resort developer
Steve Wynn, media mogul Ted Turner, former President and
Chairman of American Airlines Robert Crandall and former
President and CEO of Carnival Cruise Lines Bob Dickinson.

The award will be formally presented to Commissioner Nicholson-
Doty by Hugh Riley, Director of Marketing for the Caribbean
Tourism Organization, during the Allied Luncheon and Awards
Presentation as a part of the Annual Caribbean Tourism Summit in
Washington, DC. As Commissioner of Tourism, Nicholson-Doty
oversees the Department’s advertising and marketing plans, na-
tional and international tourism-related efforts and product devel-
opment. Prior to her appointment as Commissioner, Nicholson-
Doty was named President of the USVI Hotel & Tourism
Association in 2004, after working for the organization as the
Executive Director for over a decade. She also served for three con-
secutive terms as Vice President of the Caribbean Society of Hotel
Association Executives (CSHAE), elected by her counterparts in
the Caribbean region.  
United States Virgin Islands, usvitourism.vi

ISLAND TIME PACKAGE AT WESTIN 
ST. JOHN RESORT AND VILLAS 

The Westin St. John Resort and Villas is offering the Island Time
package so that guests can truly unwind and dine without worrying
about the cost of food this summer. Guests planning to rejuvenate
their body and spirit at The Westin St. John Resort & Villas will
receive a $100 dining credit daily.  Available now through August
28, 2008 for guests with a minimum of three nights stay, the Island
Time offer includes $100 dining credit daily, roundtrip airport
transfers, and 20 percent off spa services. Rates include room, tax
and resort charge.To book the Westin St. John’s Island Time offer,
ask for the LOCPKG1 rate package. 
The Westin St. John Resort & Villas, www.westinresortstjohn.co

ROYAL CARIBBEAN DECLARES 
ST. THOMAS AS FIRST PORT OF CALL 

Royal Caribbean has announced their new mega-ship Oasis of the
Seas will make Charlotte Amalie, St. Thomas its first port of call
on its 2009 itinerary. 

The one billion dollar luxury liner will bring 5,400 guests to St.
Thomas when it launches in December 2009. 

“The fact that Charlotte Amalie was chosen as the first port of
call for this remarkable new ship is a testimony to the fact that St.
Thomas is a world-class cruise destination and one of the most pop-
ular cruise ports in the Caribbean,” states Monique Sibilly-Hodge,
Assistant Commissioner of Tourism. “We look forward to welcom-
ing Oasis of the Seas and its passengers to the shores of America’s
Caribbean next year.” 

“We are committed to fostering the growth of one of the most
critical industries for the U.S. Virgin Islands,” states Governor
John deJongh. 

“Last year, the destination welcomed almost two million cruise
visitors to the destination, and we expect that the addition of the
Oasis of the Seas to our port of call will undoubtedly have a posi-
tive impact on our local economy.” 

According to Port Authority board Chairman Cassan Pancham,
all of the relevant agencies are coordinating their activities in
preparation for the smooth arrival of the ship. “We greatly value
our relationship with Royal Caribbean and thank them for their
confidence in selecting us as the first port of call,” he states.

Oasis of the Seas will launch with 19 consecutive seven-night sail-
ings to the Eastern Caribbean.  

In addition to St. Thomas, the ship will also call in Philipsburg,
St. Maarten and Nassau, Bahamas on its initial seven night trip.
The ship will homeport in Port Everglades in Fort Lauderdale,
Florida.  
United States Virgin Islands, usvitourism.vi;
Royal Caribbean, royalcaribbean.com

wwwwww..ttrraavveellwwoorrllddnneewwss..ccoomm ••  Travel World News12 • AUGUST 2008 • C A R I B B E A N

BEVERLY 
NICHOLSON-DOTY



Travel World News ••  wwwwww..ttrraavveellwwoorrllddnneewwss..ccoomm C A R I B B E A N • AUGUST 2008 • 13

RADISSON ST. MARTIN INTRODUCES 
GUEST ENRICHMENT PROGRAM

The new Radisson St. Martin Resort, Marina & Spa, scheduled to
open in late summer 2008, has introduced a signature Guest
Enrichment Program designed to enhance the total guest experi-
ence. In addition to enjoying the resort’s beach or lounging pool-
side with a rum punch, guests at the luxurious new Radisson St
Martin Resort can add to their experience with a cooking class, in-
struction in massage techniques and French lessons to return home
with new skills and memories that will last a lifetime. (Select ac-
tivities require a nominal fee).

A sampling of offerings include: Cooking Time – Executive Chef
Bruno Brazier leads small groups in classic French cooking tech-
niques with Caribbean flare; Massage Instruction – ideal for cou-
ples and honeymooners who want to start out on the right foot, the
class focuses on learning the intricacies of massaging the neck,
back and shoulders; Rum Tastings – St. Martin is renowned for its
boutique rums, many of which are made in the kitchens of local res-
idents and guests can sample these light and dark homemade con-
coctions that are often infused with indigenous fruits and spices;
and French Lessons – guests can join a St Martin language in-
structor to experiment with the language of love and show off to
friends back home. 
Radisson St Martin Resort, Marina & Spa, 800-333-3333,
www.radisson.com/stmartin

MONTSERRAT RENAMES AIRPORT 
The government of Montserrat has announced the renaming of

the destination’s airport. Formerly known as Gerald’s Airport, the
facility will be renamed the John A. Osborne Airport, in honor of
one of the island’s most illustrious political figures, in an official
ceremony that is scheduled to take place on July 11, 2008. 

“The Honorable John Alfred Osborne has contributed immensely
to the economic development of our island,” said Ernestine Cassell,
Director of Tourism. “Throughout his tenure as a politician and

businessman, he has consistently inspired growth and social well-
being in Montserrat. This is a well deserved honor.”

For years after the destruction of the island’s capital city
Plymouth and the W.H. Bramble Airport in 1995, the destination
could only be reached via helicopter or ferry. With the opening of
the brand new airport facilities on July 11, 2005, the island was
made much more accessible via neighboring regional gateways that
included Antigua and St. Maarten. Exactly three years later, the
Government Information Unit has officially declared that Gerald’s
Airport will now be renamed after the former Chief Minister.

Celebrating over 40 years of political service, Mr. Osborne has
served in the capacity of Chief Minister, Minister of Finance and
Economic Development of Montserrat for the past 17 years. With
the unparalleled distinction of being the longest serving politician,
Mr. Osborne has been a part of the Legislative Council in
Montserrat from 1968 – 2008. 
Montserrat, www.visitmontserrat.com

CAP MAISON BECOMES ST. LUCIA’S 
FIRST PREFERRED BOUTIQUE HOTEL 

Cap Maison, St. Lucia’s first residential-style luxury boutique
hotel, has been accepted to become a member of Preferred
Boutique, one of the five brands of the Preferred Hotel Group, the
world’s finest collection of independent hotel experiences. Cap
Maison, opening July 15, 2008, will bring a new standard of lux-
ury and excellence to the island as a boutique hotel, fitting the qual-
ity trademark and meeting the exclusive criteria of Preferred
Boutique’s collection of hotels and resorts that celebrate distinc-
tive travel experiences and showcase style, service and personality
on an intimate scale. 

“We are proud to be the first St. Lucian hotel to become a
Preferred Boutique property. By doing so, Cap Maison joins the in-
dustry’s most exclusive collection of small, distinct and highly per-
sonal luxury properties located in the most coveted locales around
the globe,” says Ross Stevenson, General Manager of Cap Maison.  

Cap Maison is set on a four-acre, cliff-top parcel of land and is
minutes north of popular Rodney Bay.  The guest rooms, villas and
suites have spectacular views of the Caribbean Sea, most dramati-
cally seen from the individual rooftop terraces. Fifty artfully ap-
pointed suites and guest rooms will be serviced by private butlers.
The Villa Suites are spacious and will be fully equipped with pro-
fessional-grade kitchens, spacious living and dining areas, outdoor
showers and private pools. 

The resort will include Spa Maison, which will have a couple’s
treatment room, as well as two treatment rooms with outdoor
showers, a salon room for manicures, pedicures and hair styling. 

The Cliff at Cap restaurant will quickly become one of the most
highly sought after tables on the island. Executive Chef Craig plans
a French West Indian-inspired contemporary menu based on fresh
local products and fresh seafood.

Cap Maison is also the only luxury resort in St. Lucia to 
offer guests exclusive use of a resort-owned and operated private
46-foot yacht.  
Cap Masion, 758-450-8847, www.capmaison.com
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DISCOVERY AT MARIGOT BAY: 
CARIBBEAN HOT SPOT FOR 
CORPORATE RETREATS

Discovery at Marigot Bay, a member of The Leading Small Hotels
of the World, opened November 30, 2006 and enchants guests with
57 one, two and three bedroom suites. For those who need to stay
connected there is complimentary WiFi and hard wire internet con-
nection and good Blackberry reception for most networks through-
out the resort.

In addition to being a great retreat for individual executive trav-
elers, Discovery also has excellent facilities for companies wishing
to stage small corporate events or business retreats, or to reward
top business performers. 

The resort’s Great Hall can seat up to 100 guests theatre-style
while large dinners or cocktail events can be accommodated at the
water’s edge in the open air Palm Pavilion. For groups of 10 and
under, Discovery’s treehouse provides a more intimate and private
dining experience.

“With excellent direct airlift from both London and New York,
St Lucia’s Discovery at Marigot Bay is a great place for executive

retreats and incentive groups who want the convenience of reliable
internet connections, and great facilities for small conferences
along with the pampering and relaxation of a resort environment,”
said Vicky Henry, Discovery’s dedicated Events Manager, who is
on hand to ensure the seamless handling of every detail and 
requirement.

Once the meetings are over and business concluded, there are a
wide range of tours and activities such as sailing, golf, scuba div-
ing, horse riding, kite boarding and rainforest hiking all within easy
reach of Discovery. There’s even a canopy zip-line and challenge
course for companies who want to do some hands-on team 
building.

“We pride ourselves on tailoring packages which suit the specific
needs and requirements of each group. Discovery specializes in
handling small, high end corporate groups who expect attentive
service, world class accommodation and cuisine, and a host of ac-
tivities outside of the conference room which will enrich their expe-
rience and give them a taste of the real St Lucia,” Vicky said. 
Discovery at Marigot Bay, 758-458-5300,
www.discoverystlucia.com

‘ALL YOU NEED’ IN ONE PACKAGE AT
RINCON BEACH RESORT 

This summer, Rincón Beach Resort launches its first inclusive
package, Summer Extravaganza 2008.  This summer deal covers
all the basics, with a few extras thrown in, including deluxe accom-
modations in double occupancy, room tax and resort fee; daily
breakfast, lunch, and dinner; meal tax and service charges; and a
daily $75 credit per room, per night, for alcoholic and non-alco-
holic beverages.  The rate is $189 per night, per person.

No stay at Rincón Beach Resort in Puerto Rico’s sunset capital is
complete without some fun in the sun.  Guests can enjoy a daily
hour of non-motorized water sports - kayaking and paddle boats –
included in the package rate.  For relaxing, rest body and mind
lounging in the sand, basking in the sun, and watching Rincón’s
famed sunsets.   

Good dining rounds off the experience.  During the day Pelican
Grill features a lighter fare, and in the evening, start with a glass
of wine or an apéritif at the boutique wine bar, followed by dinner
at Brasas.  

Rincón Beach Resort is an intimate beachfront property nestled
in the outskirts of the sleepy town of Rincón in Puerto Rico’s west
coast, which boasts some of the world's great areas and beaches for
surfing, scuba diving and deep sea fishing, as well as seasonal
whale watching and nesting of leatherback sea turtles.  

The Summer Extravaganza 2008 package is subject to 
availability. Beverage credit does not include gratuities or 
sales tax for alcoholic or non alcoholic beverages-nor can the credit
be applied to cover gratuities or sales tax for beverages.  Meals in-
cluded in package begin with dinner on arrival date and end with
lunch on departure date.  Rates available for children and addi-
tional adults in the room.  The package is valid May 23 to
December 20, 2008. 
Rincón Beach Resort, 787-589-9001, www.rinconbeach.com
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