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IMPORTANT New Admission Policy for WTM
Monday 10 November; Opening Day - Admission by invitation only
Open to Registered: Exhibitors, Exhibitor Invitees*, Ministers and Press

Tuesday 11, Wednesday 12 and Thursday 13 November Open to Registered: Exhibitors,

Meridian Club members,Travel Trade Professionals and Press

* As well as attending on Monday 10, Exhibitor Invitees can also attend on Tuesday 11,Wednesday 12 and Thursday 13

How will this affect you? Visit www.wtmlondon.com to find out more



The International Tourism Trade Fair, FITUR, orga-
nized by IFEMA, will stage its 29th edition which
will take place at Feria de Madrid between January
28 and February 1, 2009. The staging of this edition

will mark the renewal of its commitment to the industry. In
this respect, new initiatives will be undertaken to serve
tourism professionals and to strengthen its international di-
mension. 

To date, around 80 percent of the participants from the last
edition have confirmed their attendance at FITUR'09. Based
on this response, the fair's organizers are working on various
different programs, such as conferences and coinciding ac-
tivities. Along with the new features that are due to be pre-
sented by the exhibitors themselves, these measures will con-
solidate the fair's role as an effective meeting-point for all
members of the tourist industry.

In addition, new issues of the digital newsletter known as
FITUR NEWS will also be published shortly. This periodic
publication will offer information regarding the fair, includ-
ing new features to be presented by exhibitors and news re-
lating to the industry. It will be circulated to more than 75,000
tourism professionals. The fair's web site,
www.fituronline.com, has also been updated and is now
available for information regarding these new features at
FITUR '09. 

For the second consecutive year, FITUR will once again oc-
cupy the entire exhibition space available at the exhibition

centre (200,000 square meters), with the halls presenting
some important new features and improvements, especially
after the completion of the work on Halls 12 and 14 and the
establishment of the new East Gate.

The figures corresponding to the last edition of FITUR, that
took place last January, included a new record for participa-
tion at the event, creating the best starting-point yet for the
upcoming 29th edition. In effect, the last edition of the fair,
FITUR '08, brought together the tourism products and ser-
vices of some 13,530 represented companies from 170 coun-
tries/regions, distributed throughout a net exhibition area
measuring 100,500 square meters, which entailed growth of
12 percent compared to the previous year. Furthermore, some
255,817 visitors were recorded, of whom 157,300 were profes-
sionals. The importance of this grand world tourism event is
also reflected by the media interest that it generates, with
more than 8,000 journalists being granted accreditation for
the event at the last edition.

These are figures that FITUR '09 not only hopes to maintain,
but also aims to improve, as fair's organizers continue to pur-
sue the strategies that have established FITUR as a key event
on the world trade fair calendar: a growing international di-
mension, improved services and a more professional ap-
proach, always based on the goal of enhancing the business
opportunities available to both exhibitors and visitors. 

Following the reorganization that took place at the last edi-
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FITUR Stages its 29th Edition
The event will take place at Feria de Madrid between January 28 and February 1, 2009.

J E N N I F E R  M .  L A N E

FITUR ’08 brought together the tourism products and services of over 13,000 companies from 170 countries/regions.

CONTINUED ON PAGE 4



tion of the fair, the 29th edition of the International Tourism
Trade Fair will maintain the same layout and the same sec-
tions as before, thus facilitating the orientation of trade visi-
tors. The entire area available in Hall 2 will once again be de-
voted to visitor registration, which will improve access to the
fair enclosure enormously. 

The products and services offered by companies will be on
show in Halls 4, 12 and 14.0. The rest of the even-numbered
halls will house the international section: Asia, the Pacific,
Africa, and the international hotel chains and global compa-
nies will be featured in Hall 6; America will be presented in
Hall 8; Europe, North Africa and the Near East will appear in
Hall 10. As far as the national section of the fair is concerned,
the Official Spanish Bodies and Organizations will be distrib-
uted throughout the odd-numbered Halls 1, 3, 5, 7 and 9.
Furthermore, FITUR CONGRESOS, to be staged from
January 26-27, 2009 will be located in Hall 14.1.
FITUR, www.fituronline.com

SATA FALL EVENTS 
SATA have the following fall events planned for their trade show,

dinner and presentation programs: October 14, Chicago, IL
(Oakbrook area); October 15, Indianapolis, IN; November 18,
Atlanta, GA; and November 19, Savanna, GA (incorporating
Hilton Head, SC also).

If you are planning to attend these events, you may contact SATA
to inform them of which venues your company will be attending.

The actual venue information for October events will be announced
at the end of August and towards the end of September for the
November events.
SATA, www.sata-usa.com

CULTOUR ATTRACTS WORLDWIDE
PROFESSIONAL VISITORS

CULTOUR, Global Cultural Travel Fair, recently held in Cologne,
Germany, was visited by a number of worldwide professional visi-
tors, of which 100 of them were hosted buyers (tour operators and
travel agencies) from the following countries: Austria, Belgium,
Brazil, Bulgaria, Canada, China, France, Germany, Hungary,
India, Japan, Korea, Malaysia, Mexico, Netherlands, Nigeria,
Norway, Poland, Russia, Saudi Arabia, Spain, Switzerland, Syria,
Thailand, Ukraine, United Arab Emirates, and the United States
of America.

There were a total of 208 exhibitors from 34 countries, including
Armenia, Belgium, Belize, Bhutan, Brazil, Cambodia, Colombia,
Croatia, Cuba, Cyprus, Czech Republic, Egypt, Ethiopia, Georgia,
Germany, Greece, Hungary, India, Ireland, Lithuania, 
Malaysia, Malta, Mexico, Morocco, Namibia, Poland, Romania,
Serbia, Spain, Thailand, Turkey, Uganda, United Arab Emirates
and the U.S.

During the two days which were open to professional visitors only,
a total of 3,212 one-to-one meetings between exhibitors and hosted
buyers were completed.
CULTOUR, gsar@gsamark.com, www.cultourfair.com
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FITUR FROM PAGE 3

FERIA DE MADRID HOSTING 
19TH WORLD PETROLEUM CONGRESS
On June 30, H.M. King Juan Carlos will inaugurate the 19th

World Petroleum Congress, which will be held at the Feria de
Madrid until July 3, 2008. The Congress, which will bring to-
gether Ministers from 18 countries and delegates from 50, is
one of the key events that form part of the activity performed
by the IFEMA Convention Centre. More than 4,000 delegates
and 600 journalists are expected to attend the event. 

It is the first time that Spain is hosting the most important
forum for the world oil industry, proof of the growing signifi-
cance that the Spanish industry is acquiring, as well as the in-
creasing role played by the hydrocarbon companies.
Petroleum is the primary global energy provider and 95 per-
cent of transport in the world requires this energy source. 

This Congress will address the challenge of sustainability.
Although this is not the first time this issue has been tackled
at a World Petroleum Congress, it is the first time that sus-
tainability is its main topic. A total of 60 countries make up
the World Petroleum Council, an initiative that started in
1933. Therefore, this year marks its 75th Anniversary.

The organizers are expecting some 4,000 visitors to the
world petroleum exhibition, which will coincide with the 19th
World Petroleum Congress, to be staged in Halls 7 and 9 at
IFEMA facilities. 
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Finding new ways to succeed in a rapidly changing
and increasingly challenging market was the topic
of conversation before a packed audience of
Caribbean heads of state, tourism officials, influ-

encers and friends of the region
during the official opening cer-
emony of the First Annual
Caribbean Tourism Summit
(ACTS).  

The Summit, held through
Tuesday, June 24 at the Ronald
Reagan Building &
International Trade Center in
downtown Washington, repre-
sents an unprecedented gather-
ing of leaders from political,
tourism and investment com-
munities and the Caribbean
Diaspora in the U.S. capital.

According to Senator, the Hon. Allen Chastanet, Chairman
of the Caribbean Tourism Organization and co-chair of the
Caribbean Tourism Development Company, the region is
faced with the necessity to make, “a quantum leap” in its
business practices in order to adapt to challenges faced from
a stalled U.S. economy, skyrocketing global oil prices and a
struggling airline industry.

“A Quantum leap represents radically changing forever,”
said Chastanet. “It is nothing less than a total departure from
the old way of doing things. I truly believe we are at a point
in our history that we are poised to respond to our challenges
by making such a quantum leap.”

Incoming president of the Caribbean Hotel Association and
Co-Chair of the Caribbean Tourism Development Company,
Enrique De Marchena, expressed his optimism for the re-
gion’s future, citing the coming together of the public and pri-
vate sectors to strengthen the Caribbean brand at this confer-
ence.

“I believe the future of the Caribbean is bright,” said De
Marchena. “I believe this gathering is a strong step in the
right direction towards forging the partnerships necessary to
help our region grow.”

At an inspirational brunch session featuring international
motivational speaker, Dr. Myles Munroe, summit attendees
were urged to let go of the way the tourism has operated in
the past and rather than fear change, embrace it.

Dr. Munroe sees potential for innovation to emerge from the
challenges facing the tourism industry worldwide, and par-

ticularly in the Caribbean which relies more heavily on
tourism than any other area of the world.

“Crisis initiates innovation,” he said. “But some people are
open to change as long as it doesn’t cost anything. That must
not happen here. The Caribbean must unlock its hidden po-
tential. Instead of looking at a seed as a seed, we must look at
it as the sapling contained within and waiting to grow.”

Summit delegates will hear more on the potential for the re-
gion’s economic future from former Federal Reserve Chair
Alan Greenspan. A lunchtime session will feature an address
by Adolfo Franco, foreign policy advisor on Latin America and
the Caribbean to presumptive Republican nominee for
President, Senator John McCain. Tuesday will feature a
scheduled address by Dan Restrepo, serving in the same ca-
pacity for the presumptive Democratic nominee Senator
Barack Obama.  Caribbean leaders will also be meeting with
members of the U.S. Congress during briefings on Capitol
Hill. 

Sponsors supporting this year’s Annual Caribbean Tourism
Summit include American Express, Bahamas, St. Kitts
Investment Promotions Agency, Jamaica, Travelocity, The
Wall Street Journal, Empire State Building, National
Geographic Traveler, The New York Times, The Caribbean
Hotel Association, The Caribbean Tourism Organization and
Boom Your Brand.
Annual Caribbean Tourism Summit,
www.ACTSdc.com

Historic First Annual Caribbean Tourism
Summit Kicks Off with Messages of
Inspiration, Motivation and Hope 

Jamaica booth at the First Annual Caribbean Tourism Summit (ACTS).
ENRIQUE DE MARCHENA
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World Travel Market
2008 will be held at
ExCeL London, from
Monday– Thursday

November 10-13, 2008. The upcom-
ing event is bursting with potential;
delivering a full program of strategic
content and once again bringing to-
gether the largest global industry
gathering of destinations, tour opera-
tors, hotels, airlines, technology and
online travel services under one roof. 

There are a number of new changes
at WTM this year, including a new
admission policy and an extended
conference and seminar program. 

WTM’s program of events is packed
with a range of comprehensive workshops and seminars. A
number of key industry speakers are already on-board and
The WTM Global Trends Report, in association with
Euromonitor International, will present this year’s unique
emerging travel trends.

Individual days will have an emphasis on particular indus-
try sectors, including The UNWTO Ministers Summit,
WTM’s World Responsible Tourism Day, the Travel
Technology @ WTM, along with dedicated travel agents and
student educational programs.

New Admission Policy
The new World Travel Market admission policy includes

changes to the structure of the daily format at WTM with
Monday, November 10 Opening Day admission by invitation
only to exhibitor invitees, ministers, and press. The following
three days will be open to all Meridian Club members, travel
trade professionals and press, giving participants more flexi-
bility over the days they wish to visit the exhibition. Exhibitor
invitees can also attend on November 11–13.

WTM remains a trade only exhibition. Individuals from the
retail arm of the travel industry, including travel agents,
homeworkers and call center staff will be invited to attend
WTM on November 13.

Commenting on the new policy, Exhibition Director, Craig
Moyes said, “Our new admission policy is a very exciting step
for the future of World Travel Market. It underpins the value
of WTM as a four day business to business forum for the travel
and tourism industry and re-enforces the significance of de-
livering buyers to exhibitors.”

WTM 2008 Seminar and 
Conference Program

This years Seminar and Conference once again offers a full
range of educational programs across key areas within the
travel and tourism industry. A series of conferences and sem-
inars on a variety of subjects including technology, China and
responsible tourism will run across three days.

Commenting on this year’s program, WTM Chairman,
Fiona Jeffery said, “I am very excited about the seminars and
conferences we are planning this year, as WTM continues to
push boundaries exploring a wide range of topics including
global economics within the travel and tourism industry,
technology, and responsible tourism.”

WTM has partnered with Eye for Travel, who will be host-
ing three one day technology conferences at the exhibition.
The first conference, Mobile in Travel takes place on Tuesday
and investigates this groundbreaking new medium for com-
municating strategically to customers to engage, foster loy-
alty and increase revenue. Technology participants interested
in learning more about the evolution of online travel and its
rapidly changing face, can attend the Online Travel
Leadership Forum: Evolution of Online Travel on Wednesday.
Those interested in finding out about web content and the
strategies behind effectively planning your web materials to
engage customers are invited to attend Online Content and
Conversion Strategies on Thursday.

The WTM China-Contact Conference will follow on experi-
ences learned from the 2008 Olympic Games in Beijing offer-
ing an interactive forum about how to develop business with

World Travel Market 2008: A World 
of Welcome

Preparation is underway for World Travel Market 2008, set to be the biggest, most vibrant travel
trade event of 2008.

World Travel Market 2007, ExCel, London - UK & Ireland - Britain pavilion.

CONTINUED ON PAGE 8
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China as a destination, service provider and tour operator.
With the support of VisitBritain, China National Tourism
Administration, Visit London, Kunming Municipal Tourism
Board and the Pacific Asia Travel Association, top experts
from tourism bodies and travel companies involved in China
are meeting at WTM on November 12 to share their case
studies with tourism delegates from around the world. 

Thursday November 13 at WTM will see an extension of the
WTM World Responsible Tourism Day (WTM WRTD) 
program with a paid for conference investigating the finan-
cial profitability of practicing responsible tourism within an
organization. The conference will follow two main tracks fo-
cusing on hoteliers and tour operators with both joint and in-
dividual panel debate sessions and a networking lunch.
Aimed at Corporate Social Responsibility directors and man-
agers, marketers, PR’s and responsibility policy makers, the
program will take an in-depth look at the business case of
making an organization more socially responsible while still
maintaining and in most cases increasing profits. Expert
speakers from the travel and tourism industry will share their
case studies and discuss both their successes and learning
experiences.

The prestigious WTM Minister’s Summit, supported by the
United National World Tourism Organisation (UNWTO), will
again take place on Tuesday, November 11. This year’s topic,
Responding to the economic downturn and staying with the
climate and poverty reduction agendas, will delve into the
global issue of poverty. Ministers from around the world will
gather to debate and discuss this important subject, explor-
ing how the travel and tourism industry can help to combat
poverty issues.

New for WTM 2008, The Global Economic Forum will take
an in-depth look at the economic outlook for the travel and
tourism industry moving forward into 2009-2010. Aimed at
middle and senior executives within the travel industry, the
forum will be chaired by ex broadcaster and economics pre-
senter Peter Hobday, who was a longstanding presenter on
the BBC4 radio program Today. 

A comprehensive airline series will run across all three sem-
inar days beginning with the Airline Head to Head on
November 12. Wednesday’s airline seminar will take a com-
prehensive look at the industry and the environment. The
November 13 program will take an in-depth look at the state
of the airline industry and its link and impact on the global
economy.

New Exhibitors at WTM 2008
As World Travel Market gears up for another productive

show a number of new exhibitors have signed up to partici-
pate. Fiji is returning to exhibit within the Pacific Islands re-
gion where they will focus on the regions growing spa, health
and wellness tourism programs. 

Bhutan will be exhibiting within the Asian region at WTM
for the first time and a number of new companies are set to

exhibit within the UK and Ireland, including Cutty Sark,
Folio Hotels, Sevenstar Aviation, Wandrian and Westex Ltd.
Joining the European region as a new exhibitor this year is
Azerbaijan.

WTM World Responsible Tourism Day 
World Travel Market launched the second WTM World

Responsible Tourism Day (WTM WRTD) at the Second
International Responsible Tourism Conference held in
Kerala, India March 21-24, 2008. WTM WRTD takes place
this year on Wednesday, November 12.

WTM WRTD, in association with the UNWTO, is an ambi-
tious day of global action for responsible tourism. The activity
for the day is supported by leading industry associations such
as the World Travel & Tourism Council and PATA.

Fiona Jeffery, Chairman of World Travel Market and
founder of Just a Drop, the international water-aid charity for
the travel and tourism industry, aims to shake up travel com-
panies by persuading them to stop talking about responsible
tourism and to take direct action instead.

“The talking has to stop and the action to make a difference
to our planet must begin,” said Jeffery, who has been a pas-
sionate supporter of all things environmental for the past 15
years. “It’s very easy for a company to say that it is appalled
by labor abuses and unsustainable practices but quite an-
other to actually take the issue into the boardroom and do
something constructive about it.”

Calling for more organizations and companies to become
involved in WTM World Responsible Tourism Day, Ms.
Jeffery said: “The industry, by its very nature, is healthily
competitive and no one would want to change its sense of cre-
ativity, enterprise and innovation.

“But this is the time when the industry must speak with one
voice to promote the importance of responsible tourism across
the world. Consumers are demanding this change and we
must show we are listening. The industry must come together
and speak with one loud voice.”

Jeffery said she and the team are planning a hard-hitting,
challenging and inspirational program on WTM’s World
Responsible Tourism Day on Wednesday. She wants the pro-
gram to confront head-on the kind of difficult and sometimes
controversial topics that the industry must address.

On Thursday, Jeffery and her team are organizing a half-
day conference ‘The Business Case for Responsible Tourism’
focusing on how operators and hoteliers can translate respon-
sible tourism profitability.

Jeffery expects up to 500 companies and organizations to be
approved to use the WTM’s World Responsible Tourism Day
logo in 2008, with a whole range of responsible tourism activ-
ity throughout the year. Judging from the supporters last year
though, many will also hold special events around the world
to actually mark and celebrate the day.

World Travel Market 2008, www.wtmlondon.com;
WTM’s World Responsible Tourism Day, www.wtmwrtd.com

WTM FROM PAGE 7
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The 22nd International Travel Expo Hong Kong and
the third MICE, Business & Incentive Travel Expo
were successfully closed on June 15, 2008.  A
record number of 12,900 trade and corporate visi-

tors and 57,500 public visitors attended ITE MICE and ITE
this year, which represent increases of 10.7 percent and 8.5
percent respectively over last year. The Travel Expo in Hong
Kong is among those few travel fairs in Asia that maintain two
full days for trade and corporate visitors, and the remaining
two days open to the public. 

ITE & ITE MICE is a travel fair that covers a substantial
market like Hong Kong and also the fast growing markets of
China and Asia, and brings direct contact not only with the
travel trade but also corporate buyers. The event effectively
combines professional and public days, each of which has its
own success. ITE & ITE MICE offers the international travel
trade a chance for promoting and expanding their businesses
and contacts in Asia. 

UNWTO ranked Hong Kong the world’s 14th by outbound
expenditures in 2006. Macau and Hong Kong are China’s
cities with the highest GDP per capita. The Guangdong
province, which is China’s export base, is known as Asia’s
fifth dragon. They have a combined population of around 100
million and there has been a building boom of convention
centers and other facilities in the region, underlining the
strong travel and MICE demands.

At the Expo
Officiating the opening this year on June 12 was Ms.

Yvonne Choi, Permanent Secretary of Commerce and
Economic Development (Commerce, Industry and Tourism),
while Donald Tsang, Chief Executive of the Hong Kong SAR
Government, sent his welcoming message. Also attending
were tourism officials, leading figures of the international
travel industries, media and diplomatic corps in Hong Kong. 

A heavy rain storm on the morning of the last trade day af-
fected the Expo, but trade and corporate visitors returned in
trove when the rain subsided, underlying their great interests
and seriousness. 

Geographically, 20 percent of trade and corporate visitors
came from mainland China and 15 percent from abroad. By
sectors, “travel agents and tour operators” and “corporate vis-
itors” numbered 6,800 and 3,700, and accounted for around
53 percent and 28.7 percent. 

Corporate visitors this year increased by 37 percent, and
such strong growth, no doubt, results from the synergy from
the concurrent holding of ITE and ITE MICE. There were
also over 300 hosted buyers, with about two- thirds from
mainland China and the rest from abroad. Besides individual
meetings, sellers could also meet hosted buyers at Buyers-

Meet-Sellers sessions. 
Public visitors of ITE & ITE MICE, who totaled 57,500 this

year, are seasoned and sophisticated travelers. Surveys at the
fairground found 63 percent and 9 percent respectively trav-
eling in FIT or tailored made groups; 37 percent made three
or more overnight leisure trips in the past 12 months and 33
percent made two overnight leisure trips in the past 12
months. 39 percent had a university education and 30 percent
post secondary, indicating many are professionals or in man-
agement positions. 

These quality visitors are attracted by the highly interna-
tional profile of exhibitors of ITE & ITE MICE. The 655 ex-
hibitors this year came from 50 countries and regions, and of
the 43 official pavilions present, over half of them were from
Africa, the Americas, Europe and the Middle East. Over 80
percent of the exhibitors were from outside Hong Kong.
Increasingly, more exhibitors brought travel products on
themes such as hot springs and spas, family travel, cruise, ad-
venture, golfing, skiing, diving and culture. 

“From discussions, media reports and returned question-
naires, exhibitors are happy with the flow and quality of visi-
tors,” said KS Tong, Managing Director of TKS which orga-
nizes ITE and ITE MICE.  “We are pleased that exhibitors
gave high mark to our Expo this year, especially on quality of
the buyers. But that does not mean we can be complacent.”

Among the hosted buyers was a delegation from China com-

ITE & ITE MICE 2008: Exhibitors Happy
with Record Number of Quality Visitors

Overview of some exhibitors at ITE & ITE MICE 2008.

CONTINUED ON PAGE 10
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prising of senior management of major outbound travel
agents, and they conducted a China Outbound Seminar on
the first day. There were also celebrity travel seminars during
public days. All had good responses. 

To facilitate travel agents in Hong Kong in their exchanges
with overseas counterparts and to better promote their ser-
vices, for the fist time there was a “Hong Kong Travel Agents’
Street” in the Expo. 

To better promote cruise holidays which have been gaining
fast popularity in Asia, TKS financed the production of an ed-
ucational film and had it broadcast for the first time at the
Expo this year. TKS also sponsored projects on sustainable
tourism and quality of services which had their kick-off or
prize presentation ceremonies at the Expo. 

In memory of victims in the recent Sichuan earthquake, a
minute of silence was observed before the opening ceremony,
and held in conjunction with trade association charity auc-
tions in the Expo to raise funds for relief works. 

Organized by TKS Exhibition Services Ltd, ITE & ITE
MICE are supported by China National Tourism
Administration (CNTA), Hong Kong Tourism Board (HKTB),
Macau Government Tourist Office (MGTO), Travel Industry
Council of Hong Kong (TIC), event industry associations and
international chambers of commerce in Hong Kong and
neighboring cities, and travel trade associations in Asia. The
Official Air, Cathay Pacific Airways and Dragonair, and the
Official Rail, MTR, sponsored the hosted buyer program. 

Besides a close working relationship with international
trade media, TKS also have extensive cooperation with mass
media in Hong Kong and Guangdong. TKS sponsored some
15 episodes on world travel for broadcast on TV stations in
Guangdong weeks before the opening, and also sent a crew
to attend the Expo for further reporting. Also, TKS supported
a mass travel magazine to hold a contest of New Travel
Routing with prize presentation at the last day of the Expo,
and worked with another public travel portal to hold a contest
of “My Favorite Stands.” Such cooperation offers exhibitors
promotional opportunities before, during, and after the Travel
Expo. 

ITE and ITE MICE 2009
Due to insufficient capacity of the venue, ITE and ITE

MICE in the past three years were split in halls on two differ-
ent floors. With the completion of the new exhibition halls in
the Hong Kong Convention & Exhibition earlier next year, the
next ITE and ITE MICE will all be on one floor and be located
in the newly expanded hall 3, which comprises of the former
halls 2 and 5.

The next International Travel Expo Hong Kong (ITE) will be
held from June 11 to 14, 2009, while the 4th MICE, Business
& Incentive Travel Expo (ITE MICE) from June 11 to 13,
2009.
ITE, travel@tkshk.com, www.itehk.com
ITE MICE, travel@tkshk.com, www.itehkmice.com

BUSAN, SOUTH KOREA TO HOST FIRST
WORLD TOURISM INVESTMENT SUMMIT 

The First World Tourism Investment Summit will be hosted 
by South Korea’s city of Busan, October 6 - 9, 2008. Organized 
by the Canadian-based World Trade University Global 
Secretariat (WTU), the groundbreaking summit is also being
staged with the Tourism Promotion Organization for the Asia-
Pacific Cities.

Summit Global Partners include the Multilateral Investment
Guarantee Agency (MIGA) of the World Bank Group, Ministry of
Tourism and Transport of the Government of Bermuda, Special
Unit for South-South Cooperation of UNDP, Pegasus Solutions of
USA and is globally supported by PATA (Pacific Asia Travel
Association). The distinguished President of the United Republic of
Tanzania, H.E. Jakaya Mrisho Kikwete, will serve as Honorary
Global Chair Emeritus.

Sujit Chowdhury, Secretary General of the summit, said, 
“WTU, after staging two successful World Tourism Marketing
Summits in China (Nanjing 2004 and Beijing 2007), will once
again bring together more than 500 global representatives from
over 50 countries, for this first-ever World Tourism Investment
Summit.” The majority of attendees will be top-level decision 
makers actively engaged in tourism investment, development and
operations. Global delegates will include senior executives from the
private sector, tourism ministers, financiers, government leaders
on all levels, and senior officials of international organizations.
Chowdhury added, “All delegates will have a common objective: 
to explore new investment opportunities, broaden networks and 
foster collaboration on new and innovative projects in the tourism
industry.”

David Chestler, Senior Vice President of Corporate Business
Development for summit partner and platinum sponsor Pegasus
said the summit will address the issues that have arisen out of the
rapid growth of the tourism industry both globally and in Asia.
“With the next generation of tourism professionals coming out of
burgeoning markets like those in the Asia-Pacific region, compa-
nies like Pegasus have a responsibility to the industry and the WTU
to contribute to their education. It’s taken other markets years to
break through to the investment, management and technology so-
lutions we have today, but this summit will allow us to accelerate
the development of those pioneering new markets, and opportuni-
ties, worldwide.”

With unprecedented investment initiatives and collaboration by
government leaders, investors and related stakeholders currently
available, the summit will focus on many issues, including: how
does one decide where, when and with whom to invest in this age of
new wealth; how can the public and private sectors work together
to provide incentive investment opportunities; how can investments
be best ‘assured’ to minimize risks; how should a national govern-
ment and the corporate sector work together to protect the local
environment;  and how to prepare a region and a community for the
tourism impact.   
First World Tourism Investment Summit, wtis@wtuglobal.org,
www.worldtourismsummit.com 
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WANGARI MAATHAI TO GIVE KEYNOTE
ADDRESS AT 2008 TRAVELERS’
PHILANTHROPY CONFERENCE 

Dr. Wangari Maathai, the Nobel Peace Prize winner and the
founder of Kenya’s Green Belt Movement, has agreed to give the
keynote address at the 2008 Travelers’ Philanthropy Conference to
be held in Arusha, Tanzania, December 3-5, 2008. The conference,
organized by the Center on Ecotourism and Sustainable
Development (CESD), will focus on the growing global movement
spearheaded by responsible tourism businesses to provide financial
and other types of support to local community and conservation
projects. Since 1977, Dr. Maathai has been organizing rural
Kenyan women to plant trees in an effort to help combat deforesta-
tion, soil erosion, and water shortages. The Green Belt Movement
has planted over 40 million trees and become a leading force in
Kenya’s pro-democracy struggles as well as a model for similar ini-
tiatives in other developing countries. In 2004, when Dr. Maathai
was awarded the Nobel Peace Prize for her efforts, she became the
first environmentalist and only African woman to receive this pres-
tigious award. 

“I have always believed in the huge potential of travelers’ phil-
anthropy,” says Dr. Maathai. “The Green Belt Movement has been
sharing its work with friends and supporters through our Green
Belt Safaris which combines visits to our tree planting projects
with game viewing safaris. I know that this conference will enrich
our experience and deepen our understanding of this very impor-
tant concept.” 

The three-day conference is entitled “Making Travelers’
Philanthropy Work for Development, Business, and Conservation.”
It will bring together participants from Africa, as well as interna-
tional representatives of leading tourism businesses, conservation
and development NGOs, UN agencies, and other aid organizations.
Plenary and workshop themes will include the role of tourism busi-
nesses in supporting HIV-AIDS education and prevention; raising
funds from travelers and travel businesses for environmental initia-
tives and conservation of wildlife, parks and protected areas, and
developing business models that incorporate Travelers’
Philanthropy as a central element. 
Travelers’ Philanthropy Conference, 
www.travelersphilanthropyconference.org; 
Green Belt Movement Kenya, www.greenbeltmovement.org;
The Center on Ecotourism and Sustainable Development (CESD),
www.ecotourismcesd.org

NTA 2008 ANNUAL CONVENTION TO BE
HELD IN PITTSBURGH

The National Tour Association is inviting professional travel buy-
ers to participate in a one-day Buyer-to-Buyer Exchange at the
2008 Annual Convention in Pittsburgh, November 15–19. 

For the second consecutive year, the association is welcoming
travel buyers such as travel agents, bank and educational travel
planners to participate in an appointment session with NTA tour
operators, giving them access to the unique tour product offered by
NTA travel packagers.  

“NTA is pleased to offer the travel buyer program again 
this year,” said NTA Chairman and CEO Bob Hoelscher, 
CTP. “Based on constantly evolving business dynamics, the 
association recognizes the importance of connecting travel 
buyers and tour operators to forge new relationships and spur 
product development. Through programs such as this, NTA 
continues to prove itself as the only viable forum for developing the
most beneficial business environment for members and all travel
professionals.” 

Again this year, participants can take part in the Buyer-to-Buyer
Exchange, a prescheduled business appointment session that allows
participants to both buy and sell from each other. Additionally, they
are invited to attend the Saturday Luncheon, the NTA Destination
Pavilion, the Wine and Cheese Reception, and the Best Western
International Tour Operator Dinner. 

As part of the one-day program, professional travel buyers will
connect with qualified NTA tour operators who offer creative and
customized product ideas. They offer a mix of package types rang-
ing from group to FIT, and their tours cater to nearly every demo-
graphic from student to seniors.

Additionally, participants can get more ideas from the various
destinations that NTA brings together at the Destination Pavilion.
The Destination Pavilion groups DMOs and their supplier partners
by geographic region and offers travel buyers a place to discover
new product ideas regionally.  

Because NTA has members in 34 countries, the Destination
Pavilion showcases North American as well as international 
destinations.

Registration for the 2008 NTA Annual Convention is currently
open. Travel buyers can attend for $45. 
National Tour Association (NTA), 800-682-8886,
questions@NTAstaff.com, www.NTAonline.com 

BALI INSTITUTE OFFERS LEADERSHIP
TRAINING IN BALI

Join the journey to the best place on earth - BALI - to activate
your dreams for a better future.  

Awaken your passion to make a difference in the world and
attend workshops and programs in leadership and global 
activism training, blended with Balinese culture and indigenous
wisdom.  

Weekly sessions begin November 2008.  Visit the Bali Institute
for Global Renewal website for more information. 
Bali Institute for Global Renewal, www.baliinstitute.org 
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GULF AIR FLIES HIGHER WITH BAHRAIN
EXPO AUTHORITY

Gulf Air and Bahrain Exhibition & Convention Authority (BECA)
have announced that Gulf Air will be the official carrier for all
events organized by BECA in Bahrain and abroad.

Speaking after the signing of the agreement, Gulf Air Chief
Executive Officer Bjorn Naf said that the airline and BECA have
entered into a strategic alliance aimed at boosting the Kingdom’s
position as a leading destination for corporate meetings, incentive
travel, conferences and exhibitions.

Ms. Stanford-Kristiansen, BECA’s Acting Chief Executive
Officer, said that she was delighted with the partnership with 
Gulf Air. “Bahrain has already established itself as a leading fi-
nancial center in the Middle East and a major destination for con-
ferences and exhibitions. This strategic alliance is an effective
mechanism for Bahrain to gain access to more markets as BECA
and Gulf Air are dedicated to the highest standards in all areas of
our operations.”

Gulf Air’s partnership with BECA is a natural one. “Being the
national carrier, one of the main aims of Gulf Air is to enhance
Bahrain’s image globally and we are constantly looking for ways to
promote the Kingdom as a leading business and leisure destina-
tion,” reiterated Mr. Naf.

Under the terms of the agreement, BECA and Gulf Air will initi-
ate direct marketing and online activities, event sponsorships and
customer programs that will see both organizations delivering ad-
ditional, special customer care benefits to their respective clientele. 
Bahrain Exhibition & Convention Authority (BECA),
www.bahrainexhibitions.com 

BFTE DEMONSTRATES STRONG SUPPORT
FOR SOUTH PACIFIC TOURISM

The recent Bula Fiji Tourism Exchange (BFTE) held June 4-6
demonstrated that South Pacific tourism had a strong following
with most delegates optimistic about future growth in the region.

According to BFTE’s President, David Voss, the 13th annual
event was successful despite bad weather. He paid tribute to the
venue, The Warwick Fiji Resort & Spa on the Coral Coast of Fiji’s
main island, Viti Levu, and its staff, all of whom coped “extremely
well despite adverse conditions.”

About 650 buyer and seller delegates attended what has become
the largest tourism event in the South Pacific. “Buyers” repre-
sented Australia, New Zealand, Canada and the United States, the
United Kingdom, Japan and Korea, France, Switzerland, Germany
and The Netherlands, Denmark, Sweden, Norway, China and New
Caledonia. “Sellers” including the host nation, Fiji, represented
Samoa and American Samoa, Papua New Guinea, the Cook
Islands, the Solomon Islands, Tahiti and Tonga, Niue and Norfolk
Island, New Caledonia and Kiribati.

With a workforce that started at eight and finished with 16 in-
cluding President David Voss, this year’s BFTE village was the first
to have a fixed, solid roof instead of the thatching of previous years,
a fortunate decision considering weather conditions. 

The BFTE village, which was designed for use in 2009 and be-
yond, took six weeks to build for a three-day event and two weeks
to dismantle for storage.
Bula Fiji Tourism Exchange 2008, bfte@connect.com.fj,
www.bfte.com.fj

ILTM EVOLVES FORMAT FOR 2008 
Following the success of last year’s show, International 

Luxury Travel Market 2008 returns to Cannes, December 8-11
with the introduction of new formats to maximize on networking
opportunities.   

ILTM remains the event of choice for ‘A-list’ luxury travel buy-
ers and exhibitors and in a bid to increase value for all participants,
2008 will see the introduction of Speed Networking. This initiative
will allow buyers and exhibitors to undertake a series of five-minute
meetings with selected business partners during five hour-long ses-
sions.  Each session will focus on a specific geographical region.  

An additional innovation is Focus Forums, which will aim to pro-
vide a platform for exhibitors to meet with a targeted group of buy-
ers in an informal networking environment. 

Christina Wood, Exhibition Director comments “ILTM is evolv-
ing to reflect the specific trends and needs of the luxury travel mar-
ket. In an age of social media and improved technology, at the top
end of the market feedback shows that high level, focused, face-to-
face meetings within a truly global audience are by far the most
productive types of business interaction. We’ve therefore incorpo-
rated more prospects to enhance interaction, as this is the very
essence of ILTM.”

The Mediterranean was firmly back in vogue last year as shown
in the ILTM Buyers Survey, which highlighted Spain as one of the
fastest growing luxury travel markets. This is reflected with
Turespana’s debut at ILTM 2008. Italy, revealed by ILTM’s re-
search to be the most popular European destination for luxury trav-
elers, is also boosting its stand this year by profiling more partners
to take full advantage of the show.  

Other new exhibitors in Europe include the first and only luxury
destination north of the Arctic Circle – Finland – who will be dis-
playing a ski resort called Levi Spirit. 

Reflecting the dominance of high end product within the Middle
East, Abu Dhabi will be enhancing their participation. 
International Luxury Travel Market (ILTM), www.iltm.net
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Ms. Stanford-Kristiansen and Mr. Naf with BECA and Gulf Air staff at
the signing ceremony held at the Bahrain International Exhibition &
Convention Centre.



MITM EUROMED HELD IN COLOGNE

The 12th edition of MITM Euromed, Meetings & Incentives
Travel Market in Koelmesse, Cologne, Germany, brought nearly
100 International and German MICE buyers to meet with the same
number of travel and tourism suppliers from 20 countries includ-
ing Belgium, Columbia, Croatia, Egypt, France, Germany, Greece,
Italy, Luxembourg, Malta, Montenegro, Morocco, Portugal, South
Africa, Spain, Switzerland, Turkey, the UK and the U.S.

Organizers of meetings, incentives and events were invited by
MITM as hosted buyers and there were executives from companies
and organizations from 23 countries, including Argentina, Austria,
Belgium, Brazil, Canada, Denmark, France, Germany, Holland,
Italy, Luxembourg, Malaysia, Mexico, Netherlands, Norway,
Poland, Romania, Russia, Sweden, Switzerland, UK, Ukraine and
the U.S.

A total of 2,088 individual meetings between exhibitors and buy-
ers were pre-scheduled and completed and an estimated total of ap-
proximately $290,000,000 in business may be obtained by MITM
exhibitors in Cologne.
MITM Euromed, gsar@gsamark.com, www.mitmeuromed.com

IIPT ANNOUNCES UN WTO AND UNEP AS
PARTNERS IN IIPT EUROPEAN
CONFERENCE

IIPT Founder and President, Louis D’Amore has announced that
both the UN World Tourism Organization (UN WTO) and the
United Nations Environment Program (UNEP) will be partners in
the 1st IIPT European Conference being hosted by Stenden
University (formerly CHN University) and to be held in
Leeuwarden, Netherlands, October 21 - 25 2008. The theme of the
conference is: “Bridging the North-South Divide through
Sustainable Tourism Development.”

The 1st IIPT European Conference is in support of the U.N. des-
ignated Decade of Peace and Non-Violence for the Children of the
World and the UN Millennium Development Goals.

In addition to plenary sessions with keynote speakers, the confer-
ence will feature a series of Concurrent Sessions and workshops

where “Success Stories” related to the conference theme and goals
will be presented and workshops held to discuss programs and
methods by which to gain greater synergies in achieving sustain-
able development in developing and emerging economies.

The conference will also feature a full day Educators Forum with
leading educators; a full day “Student Forum” and a “Media
Exchange” with leading journalists from Europe, North America
and Developing Nations debating “The role of the Media in
Bridging the North-South Divide through Sustainable Tourism
Development.”
International Institute for Peace through Tourism (IIPT),
www.iipt.org

ITB ASIA ANNOUNCES 4-IN-1 VALUE
ADDED WEEK FOR TRAVEL INDUSTRY

The inaugural ITB Asia, October 22-24 in Singapore, has an-
nounced partnerships with three specialist travel trade events that
will give attendees access to four leading events in one trip to
Singapore. 

Within four days, in the same location of Suntec, Singapore, del-
egates can attend a travel distribution, marketing and technology
event, a corporate travel event, a MICE event, and a general travel
trade show and convention.

The main event is ITB Asia, October 22-24. The Web in Travel
(WIT) event takes place October 21-22. The Association of
Corporate Travel Executives (ACTE) has organized two morning
sessions October 23-24. Meeting Professionals International’s
(MPI) inaugural Asian Meetings and Events Conference takes
place October 23-24. The ITB Asia Convention, where the latest
travel industry issues and trends are discussed, takes place on the
mornings of October 23-24.

Delegates to ITB Asia are eligible for discounts or member rate
prices for the three niche events. Delegates to the three niche events
can enter ITB Asia’s main exhibition hall, social and media events
at no charge. ITB Asia will feature up to 500 exhibitor companies
from over 40 countries meeting with up to 3,000 visitors including
buyers. In all, 5,000 travel industry delegates are expected.

“If you want travel industry niche sector focus, we have it,” said
Dr. Martin Buck, director of Messe Berlin (Singapore) which is or-
ganizing the inaugural ITB Asia. “If you prefer access to a large
variety of general travel trade products and quality buyers, we also
have that.” 

The four-in-one concept allows travel industry generalists to boost
their understanding of niche segments, which often offer higher
yields and dynamic growth. “Holding Web in Travel back-to-back
with ITB Asia gives both events a great leg up,” says Siew Hoon,
producer of the technology event. “WIT-ters get access to a large
travel fair and ITB Asia delegates get access to a conference fo-
cused on one of the most dynamic segments in the Asian travel and
tourism industry.”
ITB Asia, www.itb-asia.com;
Web in Travel, www.webintravel.com;
Meeting Professionals International, www.mpiweb.org; 
Association of Corporate Travel Executives, www.acte.org
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2008/09 WORLDWIDE TRAVEL INDUSTRY CALENDAR OF EVENTS

S E P T E M B E R
2-5 Travel Media Showcase Kansas City, MO www.travelmediashowcase.com
3-5 La Cumbre Miami, FL www.lacumbre.com
3-6 Adventure Travel World Summit-South America Sao Paulo, Brazil www.adventuretravelworldsummit.com
4-6 Americas Real Estate Expo Panama City, Panama www.americasrealestateexpo.com
7-9 TheTradeShow Orlando, FL www.thetradeshow.org
10-12 TravelMart Latin America Quito, Ecuador www.travelmartlatinamerica.com
12-17 WYSTC 2008 New York City, NY www.wystc.org/Docs/2008/
13-14 Adventures in Travel Expo Seattle, WA www.adventureexpo.com
15-16 BIT PERU 2008 Lima, Peru www.bitperu.com
16-19 PATA Travel Mart 2008 Hyderabad, India www.pata.org
16-19 Paris International Travel Market Paris, France www.topresa.com
18-21 JATA World Tourism Congress & Travel Fair Tokyo, Japan www.jata-wtf.com/index.php?lang=en
20-23 Kerala Travel Mart Cochin, India www.keralatravelmart.org
23-25 The Motivation Show Chicago, IL www.motivationshow.com
23-26 Otdykh Leisure Moscow, Russia www.tourismexpo.ru/en
25-27 TT Warsaw Warsaw, Poland www.ttwarsaw.pl
25-28 FITE 2008 Guayaquil, Ecuador www.fite.info
O C T O B E R
1-3 CIS St. Petersburg, Russia www.exponet.ru
6-9 World Tourism Investment Summit Busan, South Korea www.wtuglobal.org
10-12 CATM San Jose, Costa Rica www.biztradeshows.com/trade-events
14-17 American Tourism Market Medellin, Colombia www.bolsaturisticadelasamericas.com
14-17 TIME 2008 Makassar, Indonesia www.pasarwisata.com
15 BTC Conference Turku, Finland www.balticsea.com
15-17 Cancun Travel Mart Cancun, Mexico www.cancuntravelmart.com
15-17 Ukraine International Travel Market Kiev, Ukraine www.autoexpo.ua
17-19 Salon Intl. du Tourisme de Bamako Bamako, Mali sitour-bamako.com/objectifs.php
18-22 42nd UFTAA Congress Manila, Philippines www.uftaa.org 
21-25 Adventure Travel World Summit-Europe Tromso to Bergen, Norway www.adventuretravelworldsummit.com
21-25 IIPT European Conference Leeuwarden, Netherlands www.iipt.org
22-24 ITBASIA 2008 Singapore www.itb-asia.com
22-24 Discover America Pavilion at ITBASIA 2008 Singapore www.discoveramericapavilion.com 
22-25 DEMA Show Las Vegas, NV www.demashow.com
22-25 ABAV 2008 Rio de Janeiro Brazil www.abav.com.br
24-25 Akwaaba Travel Market Lagos, Nigeria www.africantravelquarterly.com
24-26 TTG Incontri Milano, Italy www.traveltradeitalia.com
25-27 Intl. Tourism & Travel Montreal, Canada www.expomediainc.com
27-30 ATS Fall Conference Cairo, Egypt www.americantourismsociety.org
27-29 The Ecotourism & Sustainable Tourism Conf. Vancouver, Canada www.ecotourismconference.org
27-31 15th Annual FCCA Conference Port of Spain, Trinidad www.f-cca.com
28-29 Home Based Travel Agent Show & Conference Baltimore, MD www.travelindustryshows.com
29-Nov 1 WRTA Expo  & Conference Orlando, FL www.religioustravelassociation.com
30-Nov 2 Philoxenia Thessaloniki, Greece www.helexpo.gr
N O V E M B E R
1-4 FIT 2008 Buenos Aires, Argentina www.ifema.es/ferias/fitur
1-5 47th ICCA Congress & Exhibition Victoria, Canada www.iccaworld.com/dbs/congress2008
4-6 MADI Travel Market Prague, Czech Republic www.madi.cz
4-6 Guanacaste Marketplace Guanacaste, Costa Rica www.expotur.com
8-9 No. Viginia/D.C. Travel Show Chantilly, VA www.travelindustryshows.com
10-13 WTM 2008 London, UK www.wtmlondon.com 
10-13 Discover America Pavilion at WTM 2008 London, UK www.discoveramericapavilion.com 
15-16 Minnesota Travel Show Minneapolis, MN www.travelindustryshows.com
15-18 NTA Annual Convention Pittsburgh, PA www.nta.travel
17-20 IGTM 2008 Andalucia, Spain www.igtmco.uk
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N O V E M B E R (continued) 
24-25 MITM Americas Cartagena, Colombia www.mitmevents.com
27-30 Travel Turkey Izmir 2008  Izmir, Turkey www.travelturkey-expo.com
D E C E M B E R
2-4 Luxury Travel Expo Las Vegas, NV www.vegastravelweek.com
2-4 EIBTM Barcelona, Spain www.reedtravelexhibitions.com
2-4 European Incentives, Bus. Travel & Meetings Barcelona, Spain www.eibtm.com/page.cfm
3-5 USTOA Annual Conference Palm Springs, CA www.ustoa.com
8-11 ILTM 08 Cannes, France www.iltm.net
9-11 Expo! Expo! IAEE Miami Beach, FL www.iaee.com/events/expo

J A N U A R Y  2 0 0 9
5-12 ATF 2009 Hanoi, Vietnam www.asean.org
8-11 Reiseliv Expo Lillestrom, Norway www.biztradeshows.com/trade-events
9-11 MCTM 2009 Monte Carlo, Monaco www.mctm.mc
15-18 MATKA Helsinki, Finland www.finnexpo.fi/matka/
21-25 BTL Lisbon, Portugal www.btl.fil.pt
22-25 SLOVAKIATOUR Bratislava, Slovak Rep. www.incheba.sk/
24-25 Bay Area Travel Show Santa Clara, CA www.travelindustryshows.com
25-29 BTL Lisbon, Portugal www.fil.pt
28-Feb 1 FITUR Madrid, Spain www.ifema.es/ferias/fitur/default_i.html
F E B R U A R Y
5-8 Holiday World Prague, Czech Republic www.incheba.cz
6-8 NY Times Travel Show New York City, NY www.nytravelshow.com
19-22 BIT 2009 Milan, Italy www.bit.fieramilanoexpocts.it
22-24 Jordan Travel Mart Dead Sea, Jordan www.jordantravelmart.com
26-Mar 1 IFT Belgrade, Serbia www.ift-belgrade.com
26-Mar 1 UTAZAS Budapest, Hungary www.utazas.hungexpo.hu
M A R C H
11-15 ITB Berlin, Germany www.itb-berlin.com
16-19 Seatrade Miami Beach, FL www.cruiseshipping.net
17 Moscow Intl. MICE Forum Moscow, Russia www.miceforum.ru
18-21 MITT Moscow, Russia www.mitt.ru/en/
19-22 Salon Mondial du Tourisme Paris, France www.mondialtourisme.com
19-22 TUR Gothenburg, Sweden www.tur.se
20-22 Adventure Travel Show London, England www.adventureshow.co.uk
31-Apr 2 GIBTM 2009 Abu Dhabi, UAE www.gibtm.com
A P R I L
15-17 IT&CM Shanghai, China www.itcmchina.com
22-24 COTTM 2009 Beijing, China www.cottm.com
M A Y
5-8 ATM Dubai, UAE www.arabiantravelmarket.com
7-10 SITC Barcelona, Spain www.salotourisme.com
10-12 GTM 2009 Rostock, Germany www.germany-travel-mart.de
26-28 IMEX Frankfurt, Germany www.imex-frankfurt.com
J U N E
11-14 ITE 2009 Hong Kong, China www.itehk.com
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