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COSTA RICA
Guanacaste – 
The Province of The Sun



Guanacaste’s climate, culture and
geographical diversity are
unique among Costa Rica’s six
other provinces.  Even its history

is different inasmuch as it was once part of
Nicaragua and during the eighth century
was the center of a vibrant pre-Columbian
culture.  Most Guanacatagans are descen-
dants of a mix of Chorotega Indians,
Spaniards and sub-Saharan Africans and
speak a dialect distinct from the rest of Costa
Rica.  A region known for its folklore, color,
music, traditional dances, bullfighting and
patron saint festivals it is also a land of di-
verse natural wonders.  Its coast is character-
ized by bays and peninsulas with magnifi-
cent white, pink, black and golden sand
beaches while the interior features dry tropi-
cal forests, endangered wilderness, moun-
tains, volcanoes and vast savannahs testify-
ing to the fact that Costa Rica’s natural diversity is its most
valuable resource.  A great deal of Guanacaste’s heritage has
its roots in horse and cattle ranches or haciendas and sa-
baneros, the equivalent of cowboys are still common.  Often
referred to as Costa Rica’s wild-west, nothing generates more
enthusiasm among locals than parades featuring groomed
horses with fancy footwork.

Mauricio Aymerich, marketing director for Small
Distinctive Hotels, commented     ‘From north to south, the
most frequented areas are the glorious beaches of Papagayo,
Hermosa, El Coco, Flamingo, Conchal and Tamarindo.  A few
others to keep in mind are Ocotal, Montezuma, Malpais,
Nosara and Samara.’   But there is much more than plentiful
opportunities to soak up the sun.  Guanacaste offers a variety
of possibilities sure to satisfy any client’s interest.  From bird
watching to watching three species of turtle nest, from horse-
back riding to hot springs, river float trips to river rafting, jeep
safari tours to canopy tours, snorkeling to sport fishing, surf-
ing to soft adventure and the only place in Costa Rica where
one will find the right conditions for windsurfing.  Naturally,
every conceivable water activity and sport is available just
about everywhere.

Golfers will be at home here as well and will find unusual
challenges.  The 7,030 yard, par 71 Robert Trent Jones II de-
signed course at Playa Conchal Beach and Golf Resort fea-
tures constant elevation changes and crocodiles in the water
hazards.  Designed by Mike Young, the 7,500 yard, par 72

course at Hacienda Pinilla on Playa Langoste offers a differ-
ent and distracting experience.  Rustling head-high grasses
caused by wind or unseen creatures give playing here the feel
of an African Safari.

Even going on a real safari is possible in Guanacaste.
Located six miles form Liberia, the province’s capital city, and
bearing an uncanny resemblance to East Africa’s Serengeti is
Costa Rica’s latest and most unique attraction, Africa Mia and
a must see for clients.  This is an upscale soft adventure prod-
uct offering a close encounter in a high comfort level with
over 150 species of Africa’s most exotic and endangered her-
bivores animals roaming free and without the stress and
threat of carnivores.

Liberia is Costa Rica’s only colonial City.  Its heritage is evi-
dent with centuries old adobe constructed homes different
from anywhere else in the country earning it the nickname of
‘the white city’.  Declared a village in 1769 and the province’s
capital in 1836, the city’s original name of Guanacaste was
changed to Liberia in 1854.  Guanacaste is the name of  the
most recognized and appreciated tree species in the country
because of the shady relief it provides particularly in the trop-
ical dry forest areas of the North Pacific where it is especially
abundant.

Guanacaste’s proudest attractions aside from its breathtak-
ing beaches and ideal weather during the winter months are
its protected areas and national parks.  Rincon de la Vieja
National Park, less than 17 miles for the capital, is a favorite

wwwwww..ttrraavveellwwoorrllddnneewwss..ccoomm ••  Travel World News2 • DECEMBER 2007 • L A T I N  A M E R I C A

Costa Rica: 
Guanacaste – The Province of The Sun
Located in the North Pacific region, Guanacaste is home to the country’s Gold Coast 
and much more.
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Guanacaste’s beaches come in every color including black.
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of locals and visitors alike with its main crater continually
belching steam and its thermally active surrounding areas re-
plete with bubbling mud pots, geysers and hot springs.  In
stark contrast to the volcano’s other worldly environment, the
park also features hidden lakes, waterfalls, abundant wildlife
and diverse vegetation.  Another favorite is Santa Rosa
National Park, the country’s first so designated protected
area.  Comprised of ten distinct habitats, the park sustains
250 bird species and 150 mammal species including, al-
though seldom seen, big cats such as jaguars, margays,
ocelots and pumas.  

It is also home to the nation’s most cherished monument,
Hacienda Santa Rosa, for it was here in 1856 that William
Walker, a mercenary funded by the Southern Confederacy
and intent on conquering the country was repelled by a small
force of farmers.  Had Walker been successful as he had been
in Nicaragua, most of Central America may well have
brought into the U.S. as enslaved southern states and would
have altered the balance in congress.

Lic. Allan Flores Moya, general manager of the Costa Rica
Tourist Board (ICT) comments, ‘Costa Rica’s northern Pacific
region has a lot to show and Guanacaste is our number one
destination.  This has made the most prestigious boutique ho-
tels and top end hotel chains to invest in the Province with
more than ten very recognized companies starting to build
wonderful projects’.  The arrival of Four Seasons, JW Mariott,
Ritz Carlton and others are contributing to Guanacaste be-
coming one of the world’s most unique luxury destinations as
well as the hottest real estate market in the country.

All of this development would not be possible without the
opening of the country’s second international airport, Daniel
Oduber International Airport located eight miles west of
Liberia. Presently served by American, Continental,
Northwest, United, US Airways and Delta – which will inau-
gurate non-stop service from New York’s JFK International
Airport in February, the increase in arrivals since its opening
just five years ago is nothing short of phenomenal.  In re-
sponse to anticipated growth, the government is securing
bids for the expansion and remodeling of the airport which
when completed, will be similar to and perhaps even larger
than San Jose’s Juan Santamaria International Airport.
Expansion of the main highway to the Pacific coast less than
an hour away has already begun and development of Liberia
itself promises to transform the city into a destination on mer-
its of its own.

Guanacaste will soon play an important role in furthering
Costa Rica’s commitment to environmental sustainability
with the opening a world class environmental studies and re-
search center on the Papagayo Peninsula in close proximity
to the ideal living laboratory conditions of the Santa Rosa
National Park.  

Funded by two anonymous visionaries and to be launched
by famed primatologist Dr. Jane Goodall, the project will offer
pre-college programs as well as bachelor and advanced de-

grees to over 3,000 students.
Guanacaste will rapidly change in many ways as this corner

of Costa Rica continues to attract international recognition.
Urge your clients to visit now.
Costa Rica Tourist Board, www.visitcostarica.com;
Guanacaste Tourism Chamber (CATURGUA), 
director@caturgua.com, www.letsgoguanacaste.com
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Protected anchorages such as Potrero Bay make Guanacaste a boater’s
paradise.
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The perfect combination offering facilities to suit the needs 
of most travelers seeking a somewhere off the beaten path. 
A five minute stroll apart, located in the town of San Pedro, 
yet out of the hustle and bustle. The SunBreeze Hotel 
features 43 rooms offering the facilities and services of a 
resort while the SunBreeze Suites has 20 oceanfront fully 
equipped suites. A variety of packages are available.

SUNBREEZE HOTEL & 
SUNBREEZE SUITES

AMBERGRIS CAYE, BELIZE

SUNBREEZE SUITES
email:sunbreezesuites@btl.net

www.sunbreezesuites.com 
toll free: 1-800-826-1631

SUNBREEZE HOTEL
email:sunbreeze@btl.net

www.sunbreeze.net 
toll free: 1-800-688-0191



This was the third edition of Guanacaste
Marketplace, a three day event designed to foster
the establishment of tourism ties that strengthen
the province of Guanacaste as a destination for an

increasingly competitive share
of international travelers.  Held
at the Hotel Flamingo Beach lo-
cated on the country’s
Northwest Pacific Coast, the ob-
jective of GMP 2007 was to pro-
mote Guanacaste as an exotic
destination with all the re-
sources available to satisfy the
most demanding client.   GMP
is organized by the Costa Rica
Association of Professionals in
Tourism (ACOPROT) the activi-
ties of which extend well 
beyond attracting tourism to

Costa Rica.  Founded in 1982, the association is a not for profit
organization representing men and women in the tourism 
industry.  Presently, there are over 900 members of which 
65 percent are employed in managerial or medium level 
positions.  

ACOPROT organizes employment fairs, represents univer-
sity graduates in tourism and related fields and is both a
leader in human resources and training as well as in the pro-
motion and marketing of Costa Rica. 

ACOPROT is also the organizer of Expotur which was born
in 1984 during the turmoil and conflict elsewhere in Central
America and has uninterruptedly promoted the Costa Rica
tourism product for 23 years.  ‘We chose Guanacaste’, com-
mented Patricia Duar, executive director of ACOPROT, ‘be-
cause it has developed its own nature and personality offer-
ing lots of attractions.  It is a destination with unique diversity
and richness featuring soft adventure, sun and sand, forests
and savannahs and cultural diversity – not only social but in
specific areas such as handicrafts, music and gastronomy’.
Significantly, it is also home to the country’s second interna-
tional airport, Daniel Oduber International Airport.  Located
9 miles from the province’s capital of  Liberia and 20 miles
from the nearest beach the airport boasts a 600 percent in-
crease in arrivals during the past four years going from 52,000
in 2002 to more than 360,000 in 2006.  International arrivals
are estimated to reach 400,000 in 2007.  Expotur and
Guanacaste Marketplace are the most influential tourism
trade events in the country. 

In her comments at GMP’s official inauguration on October
9, Yadyra Simon, ACOPROT’s vice president noted,
‘Guanacaste is a privileged region for its natural beauty and
because it has been the one of the provinces most visited by

Costa Ricans.  Now it has become a very attractive place for
international tourism and the accelerated increase of the de-
velopment of new services, new infrastructure and the in-
crease of visitors make this province a strategic tourist spot
for Costa Rica’.  Also at the opening ceremony, Alvaro Conejo,
president of the Guanacaste Tourism Chamber applauded the
efforts of ACOPROT for its organization of the event com-
menting ‘from our concern, we will keep contributing to set
Guanacaste as the top international tourist destination in
Costa Rica’.  Lastly, Lic. Allan Flores Maya, general manger
of the Costa Rica Tourist Board (ICT) commented, ‘The
Guanacaste Marketplace has become a very relevant event
where representatives of every region of this amazing
province have the opportunity of showing their uniquely
wonderful products, exhibiting many diverse but always com-
plimenting offers with options for every taste’.

Welcoming addresses were preceded by the singing of the
Costa Rican national anthem.  Following the formal presen-
tation, delegates were treated to the presentation of typical
dances performed by children of every age as well as
marimba music during a cocktail party sponsored by the
Costa Rica Tourist Board.  Guanacaste is considered to be the
birthplace of Costa Rica’s folklore and traditions such as
dances and the marimba are important components of
Guanacaste’s culture today.  By evening’s end, the mood,
spirit of friendship and enthusiasm could not have been more
perfectly set for the business to be conducted the following
day.  As Ms Duar correctly predicted, ‘Guanacaste
Marketplace is the best place for making business and mak-
ing friends at one single place’.

Representatives of 44 Guanacaste companies (or national
companies with operations in the province) invited represen-
tatives of 22 companies from the United States, Germany, the
United Kingdom, Spain, Argentina and Mexico to their re-
spective booths.  

Both sellers and buyers found common ground during the
intense meetings throughout the day.  Of the products offered
by Guanacaste sellers, 91 percent of buyers interviewed af-
firmed to have found a variety of products to include in their
packages with 64 percent reporting that business transac-
tions had been closed.  Conversely, many sellers accom-
plished their goals to establish new buyer contacts with a total
of 44 percent reporting successful negotiations.

During the morning of the final day of GMP 2007, a presen-
tation on Costa Rica and specifically Guanacaste was given
by Mauricio Aymerich, marketing director for Small
Distinctive Hotels.  Along with a wealth of general informa-
tion, statistics pertinent to a 2006 airport survey of 300 de-
parting passengers were presented.  All respondents gave
high marks in areas ranging from security to quality of ser-
vice.  Notably, the highest degree of satisfaction went to the
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Guanacaste Marketplace a Big Success
GMP 2007 welcomes buyers from as far away as Germany.

PATRICIA DUAR



Guanacastecans themselves.
The afternoon activity was a unique

reversal of the previous day’s business
activity.  Sellers were given the oppor-
tunity to meet with buyers with whom
they had previously met and were af-
forded ample time to continue discus-
sions and negotiations.  Following the
session of 11 buyers and 22 sellers it
was determined that 92 percent of sell-
ers interviewed would participate in fu-
ture editions of GMP as would 82% of
buyers.

In a message to TWN’s readership,
Ms. Duar commented, ‘The synergy be-
tween different companies produce
benefits for each other and this is the
case of the long term relationship estab-
lished between Travel World News and
the Costa Rica Association of
Professionals in Tourism.  ACOPROT
considers Travel World News the perfect

ally and reminds TWN readers that the
best opportunities to get familiar with
Costa Rica’s products and services are
Expotur with more that 250 companies
present and Guanacaste Marketplace
which features Guanacaste at its best.
Do not miss them.’
ACOPROT,
alexandra@acoprot.org,
www.acoprot.org

VIAVENTURE OFFICE GOES
CARBON NEUTRAL 

In an effort to be Guatemala's first tour
operator to become climate impact neutral
(or carbon neutral), Viaventure has under-
gone an investigation into its current emis-
sions and is working on ways of eliminating
and reducing emissions where possible, as
well as offsetting office related greenhouse
gas emissions.

Viaventure sees Carbon Offsetting as the
last solution down the line of elimination
and reduction of emissions but also notes
that at this time, and in developing coun-
tries where access to technologies such as
alternative power and hybrid vehicles does
not exist, if done through a reputable orga-
nization it does offer us a possible solution
to what seem inevitable: current emissions.

Viaventure has therefore decided to offset
all their office related greenhouse gas e
missions through Sustainable Travel
International, which will help to fund 
renewable energy and energy efficiency 
projects. 

These projects will also double as sustain-
able community development projects, in-
cluding supporting locally based, indepen-
dent energy for local communities,
providing jobs and technology transfer, re-

ducing pollution, and often avoiding defor-
estation.

As well as the payments made to make the
office operations carbon neutral,
Viaventure offers clients the option to make
their entire tour carbon neutral, including
their international flights, and suggests vis-
itors take part in community operated
tours, transportation and accommodations,
as well as other sustainable and responsible
tourism practices.

Viaventure's financial donations do not
stop however with the issue of carbon emis-
sions. The Viaventure Foundation has
raised over $13,000 in the past 12 months
which has gone to a variety of local grass
roots charities working in a variety of areas
from Micro-Credit schemes to Education
Programs to Reforestation & Land Erosion
Protection projects. It is hoped that this
fund will grow with the increase of match-
ing funds from other suppliers and clients
and they look forward to getting more in-
volved in supporting sustainable community
tourism programs across the countries in
which they operate.
Viaventure, www.viaventure.com
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CELEBRATE THE SEASON AT 
HIDDEN VALLEY INN 

Hidden Valley Inn will be celebrating its 20th birthday in 2008.
As winter approaches the fireplaces are being lit more regularly 
in the rooms. The Inn is attracting guests around the fires in 
the evening for sharing cocktails and stories of the day’s hikes and
explorations. 

There is nothing quiet like walking up to the morning mist and
venturing forth for a warm breakfast followed by a hike through
the forest and jungle during the day. Guests can also take a swim in
the natural pools at the foot of the waterfalls during the heat of the
day, or a trip to Caracol to be enchanted by the country's 
rich history. 

The small size of the Inn in itself creates a warm, friendly and
personalized atmosphere where guests feel as if they were in their
own private mountain retreat. Fantastic food waits for dinner in
this tranquil mountain paradise.
Hidden Valley Inn, a luxury hotel with 12 cottages, is located on a
7,200 acre private reserve in the Mountain Pine Ridge area of
Belize. This intimate eco resort offers quality accommodation, fine
food and attentive service in a natural environment unspoiled by
man. The flora, wildlife and birding are like no place on earth. 
Hidden Valley Inn, 866-443-3364, 
reservations@hiddenvalleyinn.com, www.hiddenvalleyinn.com

ECO-FRIENDLY ADVENTURE AT 
DUPLOOY’S JUNGLE LODGE 

duPlooy's is rapidly becoming Western Belize's best known eco-
lodge. duPlooy's has long been on the eco track, starting with recy-
cling, composting vegetable matter, and keeping their properties
pesticide free. 

They have recently converted their generator to use veggie oil,
which keeps prices down and is a great way to help other businesses
recycle their fry oil. Electricity at duPlooy's is by generator in the
day and via batteries at night.  

The slogan at duPlooy's is “Make sure you stay long enough” 
because there is so much to do in and around the lodge, 

including just relaxing. 
After a day of birding, botanizing, canoeing, caving, climbing

Maya sites, hiking, riding, sightseeing, swimming, tubing, or just
lounging around, guests can schedule a massage, facial, or other
body treatment in duPlooy's jungle spa before or after a delicious
dinner of fresh, healthy local food. Horseback rides through the
jungle are also available and   duPlooy's can offer a unique day of
riding, visiting a cave, and a canoe or tubing adventure.

For a real cultural experience, book a Traditional Knowledge Day.
A Mayan guide will escort guests through the Botanic Gardens to
find out about medicinal plants and past and present day Mayan
life. Guests will then have the opportunity to try their hand at tra-
ditional skills, such as basket making, tamale assembling, plaster-
ing with white lime, roof thatching, crushing cohune nuts for oil,
and more. Visits to Maya sites such as Xunantunich, Caracol,
Cahal Pech and Tikal are also offered.

duPlooy's offers ready-made group and student tours or can help
with customizing a tour. There is always a comp for a leader with
10 people paying. They can also organize fam trips for qualified
agents between May and  November.  

For those feeling guilty about the fuel used to get to duPlooy's, a
carbon exchange is available where a tree is planted in your name
to offset carbon used for the trip.  
duPlooy's Jungle Lodge, www.duplooys.com 

A NEW ERA OF LUXURY AT 
SAN IGNACIO RESORT HOTEL

The family-owned and operated San Ignacio Resort Hotel is a
town resort which is centrally located in San Ignacio, Belize, within
a 17-acre private estate.  

This lush tropical setting along the Macal River gives the resort
its unique feature of providing luxury in "the only jungle in town."
Just a short walk puts guests in downtown San Ignacio where the
culture and lifestyle of the people abound.

The hotel has 25 guest rooms some which offer majestic jungle
views, while others overlook the resort's manicured gardens. All
rooms are equipped with private hot and cold bath, air condition-
ing, Cable TV and telephone.

From the marble floored entry lobby, the grand staircase leads
up to their newest room, the "Master Suite." This room is tastefully
appointed with exotic woods of Belize and has a private balcony
with a personal Jacuzzi. This room provides a spectacular and tran-
quil view of the lush jungle and hillsides. 

The resort also features a guided tour to the unique Green Iguana
Exhibit and Medicinal Jungle Trail.  These tours begin just 
steps away from the resort’s freshwater pool. Amenities also in-
clude the Stork Club Bar and Grill, a lighted tennis court, a tour
company, and a conference facility that can accommodate up to
250 people.

The outdoor dining experience at the Running W Steakhouse in-
cludes the visit of resident birds including toucans that come to feed
on nearby trees.
San Ignacio Resort Hotel, 501-824-2125, 
reservations@sanignaciobelize.com, www.sanignaciobelize.com
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VICTORIA HOUSE VOTED A
TOP 10 HOTEL

Victoria House has received the honor of
being voted as one of the top 10 hotels in
the Central and South America region by
Condé Nast Traveler Readers Choice
Awards 2007.    

Along with this prestigious award, the
hotel was selected to join the ranks of many
other luxury hotels around the world by
being invited into Andrew Harper Q Club
and Condé Nast Traveler by Invitation.  

Nestled on Ambergris Caye two miles
south of San Pedro, Victoria House is the
island’s premiere luxury resort, offering the
most diverse luxury accommodations in
Belize. The ambiance is plantation style and
tropical, surrounded by acres of gardens,
beaches and palm trees.  

Although full service it remains small, el-
egant, and exclusive offering 42 accommo-
dations with two guest pools and two pri-
vate villa pools.  Dining is a romantic
experience and award winning Restaurant
Palmilla complements this with Caribbean
cuisine infused with Asian flavorings of
Executive Chef Nori.  

Located on the hotel pier is the hub of day-
time activity, Fantasea Dive Shop, offering
all water sports including scuba diving with
PADI certified Dive Masters, salt-water fly
fishing guides, and inland jungle or Mayan
ruin excursions.  

Resort accommodations include
Plantation Rooms and suites, unique
Palapa Casitas, and individual villas with
private pools.  

The new luxury “Villas at Victoria
House” are comprised of three two bed-

room villas and four one and two bedroom
suites, all located on the edge of a 60-foot
infinity pool and marble waterfall.  In keep-
ing with the relaxed ambience of the resort
there are no radios or telephones or Jet
Ski’s to disturb the peaceful atmosphere,
however, upon guest request the new villas
offer flat screen cable televisions.  Villas at
Victoria House all boast sea views, signa-
ture bath amenities, state of the art appli-
ances and four-poster beds.  All accommo-
dations at Victoria House are climate
controlled.

Victoria House enjoys welcoming travel
agents to the property for FAM trips.
Qualifying agents may be able to receive a
special discounted rate or complimentary
room nights during certain times of the year
or for last minute reservations.  
Victoria House, 800-247-5159, 
www.victoria-house.com

MAYA TRAVEL SERVICE
ANNOUNCES NEW MOVE
AND NEW PACKAGES

Maya Travel Service (MTS) has an-
nounced its move to a new location, 6 Fort
Street in the Fort George district of Belize
City, Central America.  

To celebrate the move, MTS is offering
several new and exciting packages to
Belize. MTS packages allow travelers many
options including easily booked all-inclusive
packages as well as custom-made 
packages.

A seven-night Belize Honeymoon
Getaway offers a rainforest-to-reef experi-
ence with four nights in the 7,200-acre pri-
vate reserve at Hidden Valley in the
Mountain Pine Ridge; three nights at
SunBreeze Hotel; a day at Hidden Valley
Inn’s private waterfall and pool; half-an-
hour massage each at the Island Massage
Studio in San Pedro; bottle of champagne
and flowers at SunBreeze; plus a half-day
snorkeling trip to Hol Chan Marine
Reserve. From January 1 – April 30, 2008
this Honeymoon Getaway is $2,250 and
from May 1 – October 31, 2008, the pack-
age is $1,950.  Rates are per couple, dou-
ble occupancy and include all domestic air
and land transfers, hotel tax, service charge
and General Sales Tax. 

MTS is also offering a seven-night Belize

Reef and Rainforest Adventure package,
which includes two nights at the Best
Western Biltmore Plaza Hotel; three nights
at Hidden Valley Inn; and two nights at Sun
Breeze Hotel.  Package includes three full-
day trips to the sites of Lamanai and
Caracol as well as to Barton Creek Cave;
two half day trips to Belize City; and snor-
keling at Hol Chan Marine Reserve. From
January 1 – April 30, 2008, rates are
$1,125; from May 1 – October 31, 2008,
rates are $999. Rates are ppdo and include
all domestic air and land transfers, hotel
tax, service charge and General Sales Tax.

Belize is world famous for its diving and
MTS is offering a seven-night Maya Magic
Dive Special, with seven nights at
SunBreeze Hotel, three days local Barrier
Reef two-tank dives, and two days local
Barrier Reef three-tank dives, with weights,
belt and tanks.  Package rate from January
1 – April 30, 2008 is $999 ppdo and in-
cludes round-trip domestic air transfers,
hotel tax, service charge and General Sales
Tax.  
Maya Travel Services, 501-223-1623,
www.mayatravelservices.com
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ESCAPE TO BELIZE AT BLANCANEAUX
LODGE

Founded by Francis Ford Coppola, Blancaneaux Lodge is located
just outside the town of San Ignacio in the Mountain Pine Ridge
Forest Reserve of Belize. A delicately balanced mix of luxurious
comfort and natural beauty make Blancaneaux Lodge a truly en-
chanting experience.

Adventures abound in the surrounding 300-square mile Mountain
Pine Ridge Reserve and beyond. Some of the most extensive Mayan
ruins in Central America are a short drive away. Walk, horseback
ride, or bike in the steps of the ancient Mayans or explore pristine
waters by canoe.

Blancaneaux Lodge has just completed two new Deluxe
Honeymoon Cabanas. These spacious cabanas boast an open 
plan living space, a walled garden with outdoor shower, huge 
decks, and plunge pools that overlook Privassion Creek. Work is
about to be completed on the new swimming pool and pool-side
restaurant 'Guatemalteca,’ which specializes in authentic
Guatemalan cuisine. 

Additionally, work is well underway on a new exclusive hideaway
called 'The Enchanted Cottage.’ It is located on a high bluff in an
isolated, private position to the west of the property overlooking
the waterfalls on Privassion Creek. It will be Blancaneaux Lodge’s
most prestigious accommodation, with private swimming pool and
staff. The cottage is made of stone and has open fireplaces as well
as a full kitchen.  It is designed for guests seeking seclusion, pri-
vacy, luxury, and extended stays.

Francis Ford Coppola’s second resort, Turtle Inn, opened in
December 2000. Located on the southern coast of Belize, this re-
laxed, laid back, and luxurious property is a fabulous beach-front
resort.

La Lancha, the newest property is a favorite of Mr. Coppola’s due
to its simplicity, rustic charm and natural beauty. La Lancha Resort

overlooks Lake Petén Itzá, located in Guatemala near the region of
Tikal, one of the archaeological wonders of the world. La Lancha
is the perfect combination of relaxation, adventure, nature, culture,
and comfort.

Coppola Resorts are ideal for honeymooners, who can combine
stays at two of the properties to create a truly unforgettable 
getaway. 

A variety of honeymoon packages are available including the
Turtle Inn Exclusive Honeymoon Package, Blancaneaux Lodge
Honeymoon Heaven, and an exclusive two center package combin-
ing La Lancha Resort and Blancaneaux Lodge with optional beach
extensions.
Blancaneaux Resorts, 800-746-3743, info@blancaneaux.com,
www.blancaneaux.com

RETREAT TO THE JUNGLE AT 
CHAN CHICH LODGE IN BELIZE

Chan Chich Lodge is Belize's premier jungle lodge located on a
130,000 acre private nature reserve in northwestern Belize. The
lodge consists of 12 individual thatched-roof cabanas and one two-
bedroom Villa. With an unparalleled abundance of wildlife (and the
best chance to see the elusive jaguar in its natural habitat) Chan
Chich is an extraordinary destination for naturalists, birders and
for those seeking an authentic retreat to the jungle. 

Many of the visitors to Chan Chich come specifically for bird
watching, and the lodge has an extensive trail system for hiking and
exploring. Vehicle tours are offered to various locations, including
the wetland habitat at Laguna Seca, Laguna Verde, the upper
Escarpment, Sylvester Village, and tours of the Gallon Jug farm.
They also offer day-trips to La Milpa, and to the ruins at Lamanai,
the second largest Mayan site in Belize. The Lamanai transfer may
be done entirely by road, or in conjunction with a one hour boat ride
down the New River from Orange Walk to the site. This is their
most popular external trip.

Chan Chich Lodge also offers a variety of packages. Their six-
night/seven-day Jungle Beach Package combines the jungle and sea
with a stay at Chan Chich Lodge and Mata Chica Beach Resort for
a pampered stay on the beach to relax and enjoy Belize's spectacu-
lar marine life. Prices start at $1,860 per person.

Their Jungle Island Package is a seven-night/eight-day package
that combines the best of the jungle and water with a vacation that
includes Chan Chich Lodge and Turneffe Flats for an unparalleled
opportunity for fishing, scuba, and island relaxation. Prices for this
package range from $2,532 to $2,632.

Their Discovery Package includes room, all meals, unlimited day-
time guided walks, vehicle tours, Belikin beer, Crystal water and
juices, soft-drinks and all applicable taxes. Prices start at $300
(single) and $445 (double).

Hideaways of Belize is a seven-night/eight-day package that com-
bines the two best hideaways of Belize with a stay at Chan Chich
Lodge and Victoria House for an unbelievably romantic island ex-
perience. Prices start from $3,520 per couple.
Chan Chich Lodge, 800-343-8009, chanchichlodge@verizon.net,
www.chanchich.com
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CHAA CREEK JOINS WITH 
ASTRUM HELICOPTERS 
TO PROVIDE EXCITING
TRANSFER TO THE LODGE

Living up to its true pioneering spirit, the
Lodge at Chaa Creek has joined with
Astrum Helicopters, a local helicopter
transfer company, to give guests an innova-
tive and thrilling sight-seeing tour of
Belize’s attractions while being transferred
to the Lodge. 

According to Gustavo Giron Jr., President
of Astrum Helicopters, the company offers
guests two transfer options to Chaa Creek
from the Philip Goldson International
Airport – either via a direct route or via the
Maya Mountains and the 1,000 ft Falls.

Exploring the first option, guests can sit

back and enjoy the view of the mainland as
they soar over lagoons, creeks and villages.
The flight first takes them over
Macklehanny and Cox Lagoons. They will
find themselves gliding over the Belize
River while their newly found birds’ eye
view scans the villages of Camalote,
Ontario and Cristo Rey.

The second option takes guests over la-
goons, sinkholes, river and caves. Their
flight path soars above the Sibun River,
Belize’s mountainous rainforests, and fa-
mous bathing spots such as Freetown
Sibun, Butcher Burns, Cedar Bank and
Gracy Rock Bank. The flight path includes
Caves Branch and the deep forest of the
Mountain Pine Ridge.

The company uses the Bell 206 Jet
Ranger helicopter, which can accommodate
four passengers and the Bell 206 Long
Ranger helicopter, which can accommodate
six passengers.  All transfers can originate
from Belize International Airport,
Municipal Airport or Cisco Base for the
same price. 

In addition to making transfers for Chaa
Creek, the company also provides charters
to any destination in Belize. 

Asked why Astrum Helicopters decided to
partner with Chaa Creek, Gustavo said:
“Chaa Creek is a unique, world class resort.
Its accommodations are excellent and our
transfers give value for money to Chaa
Creek’s guests as they can enjoy a faster
transfer to Chaa Creek while enjoying
Belize’s attractions from a unique and dif-
ferent perspective.” 
The Lodge at Chaa Creek, 877-709-8708,
reservations@chaacreek.com,
www.chaacreek.com 
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Guests of Chaa Creek Mrs. Hagan (sitting 
in the helicopter) and her daughter, Nancy
Klein and pilot Astrum Pilot Gustavo Giron
Sr. (standing left) pose for the camera after
landing at the Lodge at Chaa Creek’s
Helipad.



MAYAN WORLD INTRODUCED AS A
TOURISM PRODUCT  

The Mayan World region is being promoted for the first time as a
tourism product at the World Travel Market (WTM) exhibition in
London, November 12 – 15. These efforts will be conducted by
Mexico’s Secretary of Tourism Rodolfo Elizondo, the current
President of the Mayan World Organization (OMM). 

This new approach to the region is a result of the continuous ef-
forts of OMM members to showcase the impressive archeology, cul-
ture, beaches and nature that tourists can find. Member tourism
authorities from Honduras, Guatemala, Belize and El Salvador will
join the Secretary to inaugurate the Mayan World exhibit. 

As part of his tour, Elizondo will also inaugurate Mexico’s pavil-
ion at the event, which is considered the United Kingdom’s most
important tourism event, and will meet industry representatives,
tour operators and media.

The countries that form the Mayan World are working on travel
improvements including improved air connectivity and immigration
procedures to make the entry into the region easier using a single
visa that will be honored in all countries.  

European tourism has a special interest in the region and above
all in the Mayan culture. Taking advantage of the Chichen-Itzá pro-
motion as a New World Wonder, World Travel Market represents a
unique opportunity to launch this new tourist product that will ben-
efit the economic development of the population in this region.

The Mexican states of Yucatan, Chiapas, Tabasco, Campeche and
Quintana Roo are part of the Mayan World region, and the ones
that have been promoting the Mayan civilization archeological
legacy as an attractive alternative of its tourist offering.
The Mexico Tourism Board (MTB), www.visitmexico.com  

GRUPO POSADAS ANNOUNCES NEW
GUADALAJARA PROPERTY 

Grupo Posadas has announced the opening of its newest property,
the Fiesta Americana Grand Guadalajara Country Club.  The ele-
gant hotel, providing 208 rooms opened on August 28, 2007. 

Located on Avenida Americas in the heart of Guadalajara's most
exclusive corporate and financial district, the Fiesta Americana

Grand Guadalajara Country Club is equipped to serve guests and
business executives with a sophisticated, state-of-the-art meeting
facility, accommodating events for up to 420 people, as well as a
three-station business center. 

In addition to its offerings for groups and meetings, the hotel fea-
tures a chic restaurant, four Estaciones, providing a comfortable,
modern atmosphere to savor innovative ”Contemporary Mexican”
cuisine.  

Hotel guests will also appreciate the sophisticated ambiance of
the Guero Bar, whose impressive wine cellar provides the finest in-
ternational wines, by bottle or by glass, as well as the SKY Bar
Lounge 38 Degrees, located on the 19th floor and boasting the best
views of the city. 

As a part of Fiesta Americana Grand's high standards of luxury,
service and style, the property features breathtaking city views, a
contemporary decor, 24-hour concierge, and room service.  The
hotel also offers a spa, a fitness center, a boutique and a kids' club,
as well as other luxury services. All 208 guestrooms include WiFi
Internet connectivity, a 32-inch satellite television, a mini bar and
a laptop-compatible safe. 
Grupo Posadas, www.posadas.com 

GLORIA LICEAGA NAMED NEW DIRECTOR
OF OPERATIONS AT QUINTA REAL HOTELS
AND RESORTS 

Quinta Real Hotels and Resorts has
named 30-year veteran hotelier Ms.
Gloria Liceaga as new Director of
Operations to lead the company’s luxury
properties and guide all sales and market-
ing activities. 

Since she joined Quinta Real, Ms.
Licéaga has been recognized as Most
Valued Hotelier in México 1999 and Most
Valued General Manager 2000. As
General Manager for Quinta Real

Aguascalientes and Director of Operations for Quinta Real Hotels
and Resorts, she has been a part of the exciting growth of Mexico's
Grand Class hotel industry, helping to develop Quinta Real's home-
away-from-home atmosphere and reputation for quality service. As
Director of Operations she now resides in Mexico City, where she
oversees the operations of new hotels and continues her leadership
role upholding the vision and standards of Quinta Real. 

"Being in this position is an honor and exciting. I am able to put
in place my skills in the industry to make a difference at the corpo-
rate level," said Ms. Liceaga. "Each day will be a new opportunity
to help our hotels increase brand recognition and sales while
streamlining operations and improving service amenities." 

As a successful woman in what is generally considered a man's
world, Gloria Liceaga especially appreciates the opportunity to
share the beauty and culture of her country and to help create a va-
cation experience that will leave guests with a satisfied sense of
well-being. 
Quinta Real Hotels and Resorts, www.quintareal.com
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BOCA DE IGUANAS DEVELOPMENT
COMMITS TO HELP MOTHER NATURE

Turtles returning to nest on the beaches of Boca de Iguanas have
reason to be thankful. Developers of the eco-resort community nes-
tled on 18 acres of beachfront have committed one percent of all
sales towards environmental preservation programs, including an
onsite turtle camp monitored by university student biologists and
care of a rare mangrove ecosystem. 

Located 40 minutes north of Manzanillo International Airport,
the multi-use development of Boca de Iguanas broke ground in Fall
2006 on 18 acres of prime beach real estate. Boca de Iguanas rep-
resents a fusion of Mexican architecture, incorporating classic
colonial hacienda elements in the Spanish mission-inspired Pueblo,
contemporary modern design in Entre Palmeras, and eclectic "jun-
gle-chic" rustic areas dedicated to Mother Nature. 

Opening this Christmas are a beach club with infinity edge swim-
ming pool, an al fresco restaurant and bar, and a boutique hotel
featuring 12 suites. Rustic eco-chic cabanas hidden in the hills,
along with a holistic wellness spa featuring healing therapies and
yoga are also in the works for 2008. 

To maximize on the "greenness" of the community, homes come
equipped with solar panels for sun-powered electricity and hot
water, and natural bamboo flooring. Plumbing will connect to com-
munity gray water recycling systems, and an onsite sewage treat-
ment plant. The ecologically-progressive resort community, a first
for Moksa Development, also features alternative clean energy
sources, underground utilities, natural cleaning system for the
swimming pools and onsite organic gardens and composting. 

Environmental protection is the focus of the community's master
plan, which revolves around a rare mangrove estuary that is home
to aviary, reptilian and fish species. Bio-climatic architecture em-
phasizes natural light, airflow that cools spaces naturally, and in-
door and outdoor living as seen in expansive courtyards, enclosed
garden areas and bathrooms under the stars. An organic garden
will be planted according to rules of permaculture which encour-
ages a healthy co-dependency between plants which compliment
each other. 
Boca de Iguanas Development, info@bocadeiguanas.com,
www.bocadeiguanas.com

CABO LA ESTANCIA ANNOUNCES NEW
WINTER ESCAPE

Cabo La Estancia, a beach resort and spa in Cabo San Lucas
Mexico offering spacious, private villas, is offering a Winter
Escape that includes private ground transportation, a "Swim with
the Dolphins" family activity, one meal prepared by a private chef
in the villa, and two one-hour massages.

There are three types of villas to choose from at Cabo La
Estancia. The two bedroom/three bath villas can comfortably ac-
commodate a family of four and are 2,100 square feet featuring
master bedrooms and ensuite baths with oversized Jacuzzi. The ad-
ditional bedroom feature two double beds and the kitchens all have
tiled breakfast bars. 

The three bedroom/four bath villas are 2,600 square feet. The 
two master-bedrooms offer romantic sitting areas and the 
ensuite baths have an oversized whirlpool Jacuzzi tub and separate
shower. The third bedroom has two queen beds.  The dining room
seats up to eight people. This villa comfortably accommodates 
six people.

The Penthouse is 5,500 square feet of elegance on the entire
eighth floor at Cabo La Estancia. 

This penthouse features two master bedrooms with ocean views
and a private bath. The third bedroom has two queen beds and an
ocean view with private bath.  All bedrooms feature luxurious
linens and state-of-the-art DVD/TV technology. The kitchen is a
gourmet chef's dream come true with marble counter tops, top of
the line cookware, table settings and stainless steel appliances. The
penthouse also includes a private staff with a housekeeper and an
English-speaking concierge. 

Pricing for the Winter Escape starts at $1,100 per night for the
two bedroom/three bath villa.  

The rate for the three bedroom/four bath villa begins at $1,400
per night.  Pricing for the penthouse starts at $3,500 per night.

This package is available through December 21, 2007.  All book-
ings must be a minimum of one week.  

Prices are subject to availability and include tax. 
This package is not available from December 22 through

December 29.
Cabo La Estancia, 310-577-8600, www.cabolaestancia.com
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Captain Henry Morgan, Sir Francis Drake and others 
plundered treasure, gold, pear ls and more from the heavily 

fortified forts and cities of Panama – Join their spirits in a swashbuckling
adventure of your own to reveal the True Treasures of Panama!

Contact us about our exciting tours (866) 924-2837   www.coralstar.com

Follow in the footsteps of the 
True Pirates of the Caribbean
in Panama aboard the MV CORAL STAR!



“MEXICO: BEYOND YOUR EXPECTATIONS”
A UNIQUE BRAND STRATEGY

Businesses and institutions need a method of communicating their
identity instantly. The same thing is happening with countries that
are immersed in the global competence by the attraction of invest-
ments and the international positioning of their goods and services.
All of these, including tourism, resort to the implementation of the
Mexico brand strategy.

The brand isn’t simply a logo or a motto designed for the promo-
tion of tourism. Aside from allowing the promotions of exports, the
concept permits the diffusion of the cultural and historic patrimony,
as well as promoting the image of a nation internationally.  

The Mexico brand strategy has been adopted by developed nations
that know how to associate the name of a country with a charac-
teristic of their way of life, the quality of their products, their so-
phistication, technology and their glamour.  

Mexico has distinguished itself among the Latin-American na-
tions with the design of its own brand that revolves around a new
image and the slogan:  “Mexico: Beyond Your Expectations.”

The strategy, in which the logo is a symbol of a modern Mexico,
is a project that creates a strong sense of identity and ownership,
and also helps the rest of the world understand what the country
has to offer in terms of its people, infrastructure and general 
capacities.  

Tourism is an industry composed of relatively high growth and one
of the main pillars of the Mexican economy.  Tourism can promote
the preservation and perpetuation of its unique cultural inheritance
and its natural resources and, at the same time, help in the battle
to fight poverty.  

Tourism is also the fundamental element that establishes the
image of a country; it is the catalyst for change in the perception
and also has the potential to show its visitors the fortresses of the
country.  Mexico has been able to take advantage of this multiplied
effect generated by tourism, thanks to its extraordinary infrastruc-
ture and, of course, to the success of the efforts coordinated around
its strategy of Mexico brand.  

OVERCOMING THE SEASONALITY BARRIER

Mexico has long been considered a tourism magnet due to its
amazing natural diversity, rich culture, the hospitality of its peo-
ple, and its ability to deliver an experience beyond visitor’s expec-
tations. However, after several studies and analysis, it became evi-
dent that Mexico had become dependent on the seasonality of the
leisure traditional vacation traveler demand.

To overcome that obstacle, the Mexico Tourism Board (MTB) has
been working to promote and foster investment in the meetings and
conventions segment, that offers year-round possibilities, a higher

average expenditure per attendee, a longer average stay, a trans-
versal benefit to non-traditional suppliers, and generates a natural
multiplier effect (a good experience in a meeting in Mexico would
encourage a diverse variety of travel to Mexico.)

With that goal in mind, the MTB opened a Washington, D.C. of-
fice last June as part of a more aggressive promotional strategy in
North America, seeking to expand business opportunities within the
American tourism market. This was seen as an opportunity to de-
velop a new concept with the establishment of a Strategic Business
Unit (SBU) with long term vision and planning capabilities. In just
a few months, the SBU has been a decisive factor in generating
concrete business opportunities and dozens of requests for propos-
als from convention and meeting planners, while identifying prof-
itable market niches in the high-end-tourism segment.

Among other achievements, the SBU has been very active in es-
tablishing close relationships with tourism professional associa-
tions in the U.S., including the American Society of Association
Executives (ASAE) for the associations market and meetings in-
dustry, as well as the partnership with Virtuoso, the leading leisure
travel network, to add Mexico as a destination in the Local
Business Development Program.

Meanwhile, through its research department, the SBU is solidify-
ing the communications channels with specialized organizations in
order to gather first-hand information on American travel trends,
and approaching academic institutions to acquire state-of the art-
knowledge and develop new management strategies. 

The Strategic Business Unit is also actively involved in the pro-
motion of Mexico by promoting and sponsoring activities and col-
laborating in several efforts to foster the visibility of the Mexico
trademark. 
Mexico Tourism Board, www.visitmexico.com 
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NEW DESTINATIONS IN SOUTH AND
CENTRAL AMERICA WITH 
G.A.P ADVENTURES

G.A.P Adventures is offering a new line-up in South and Central
America, including new adventures and fresh twists on the classics.
G.A.P Adventures is also offering 10 percent off all new trips
booked by December 31, 2007 for travel before March 31, 2008
(promo code ‘Best on Earth’).

Patagonia Overland – Buenos Aires to El Calafate is a 13-day
overland tour. Camp under the stars at a local ranch and enjoy a
full-day trek in Glacier National Park. A highlight of this journey
is a guided visit to the Cave of the Painted Hands, offering a
glimpse into life over 9,000 years ago. 

Colombia Highlights is a rare chance to explore one of the lesser-
visited areas of South America. This 12-day journey allows guests
to immerse themselves in all things Colombian, exploring local vil-
lages, beaches and traditional architecture. Included is a city tour
of Cartagena, full day boat excursion to the San Bernardo Islands,
and a two-day excursion to Tayrona National Park. From Bogotá
to Cartagena and Tolu, the natural beauty of the mountains, coast
and jungle will impress even the most seasoned traveler. 

Gourmet Peru experiences the delights of Peruvian cuisine on this
11-day gourmet tour. 

Take interactive cooking classes and learn how to make incredi-
ble local dishes, such as the popular ceviche. Discover how to pair
food with wine after touring a local winery. Along with gourmet
cooking, this adventure also includes a guided tour of Machu
Picchu, a Pachamanca ceremony in Nazca, a trip to the Ballestas
Islands and a tour of the Sacred Valley. 

Southern Ecuador Discovery explores Ecuador's amazing inner
coastal and southern regions. Experience the cultural and natural
diversity of the country and enjoy scenic landscapes and diverse
ecosystems, home to a wealth of wildlife. Pass through tropical
fruit plantations, mangroves, beaches, a Petrified Forest, moun-
tains and cascades and pay a visit to the Valley of Longevity.
G.A.P Adventures, www.gapadventures.com, www.planeterra.org

SUPERCLUBS BREAKS GROUND IN
PANAMA; ADDS NEW HOTEL IN JAMAICA

SuperClubs celebrated 31 years in the all-inclusive hospitality in-
dustry with its foray into Panama.  The 300-room Breezes Panama
in Playa Blanca marks the first Central America development by
the Jamaica-based all-inclusive chain.  

Slated to open in late 2008, the resort is situated on the country’s
southern Pacific coast in the luxury coastal community of Bijao in
the Coclé province.  

“Almost a decade ago, I set my sights on Latin America as a re-
gion ripe with potential for SuperClubs Resorts,” said Executive
Chairman John Issa.  

“We now have Breezes and Starfish resorts in Brazil, and will
double our Latin hotels with two additional Breezes properties in
Panama and Brazil in the next 18 months.” 

Sited on the “St. Tropez of Rio” on Buzios’ beachfront, work is
progressing at Breezes Buzios, which broke ground earlier this

year. Breezes Buzios’ grounds, vistas and amenities aim to recap-
ture the spirit of Rio in its heyday.  In addition to 300+ fully-ap-
pointed suites and rooms, the resort will also feature 110 villas,
and is slated to open in early 2009. 

Last month, SuperClubs’ first Starfish resort, the all-inclusive
Starfish Ilha de Santa Luzia, opened on the island of Santa Luzia.
Set on four miles of private beach, the $18 million resort is the sec-
ond SuperClubs property in Brazil, following the opening in 2000
of Breezes Costa Do Sauipe in Bahia.  

SuperClubs is adding its second affiliate ROOMS resort in
Jamaica in fall 2008.  The former Negril Inn Hotel will undergo a
$4 million upgrade in January 2008, before it opens as ROOMS,
on the beach, Negril.  The three-acre property will feature 70
rooms, a swimming pool and Jacuzzi, onsite restaurant and bar, a
gym and a conference room.  

At Breezes Bahamas in Nassau, a $10 million renovation brought
upgrades in rooms and bathrooms, as well as a complete makeover
of its Italian restaurant, Pastafari.  

Sister resort Breezes Curaçao has completed a $1.3 million re-
furbishment of its swimming pools, walkways, and guestrooms, as
well as outfitted guest bathrooms with granite counters, new fix-
tures and showers. 

Earlier this year, SuperClubs re-opened its flagship Breezes prop-
erty, Breezes Runaway Bay in Jamaica, after a six-month, $20 mil-
lion facelift. 
SuperClubs Resort, www.superclubs.com
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PERU’S AQUA EXPEDITIONS LAUNCHES
NEW WEBSITE 

Aqua Expeditions, home to the M/V Aqua, the Peruvian Amazon's
first luxury expedition vessel, launched its official website, an-
nounced Francesco Galli Zugaro, CEO.  The M/V Aqua sets sail on
its first voyage January 12, 2008 from the port city of Iquitos,
Peru, and will explore some of the more remote and pristine areas
of the Peruvian Amazon and its tributaries.

The website, located at www.aquaexpeditions.com, illustrates
what visitors will experience aboard the M/V Aqua, through strik-
ing photographs of the areas natural habitat, images of local
wildlife, including the endangered pink Amazon dolphin and the or-
ange and black howler monkeys, and focused literature about this
remote destination. 

Computerized renderings of the M/V Aqua include the luxurious,
Zen-like suites, dining room, indoor and outdoor lounges, observa-
tion deck and a complete deck plan. The fine-dining cuisine is also
highlighted, which draws from Peruvian and European influences
and includes premium South American wines. The website also in-
cludes all details necessary to plan an excursion with Aqua
Expeditions, including rates and departure dates, available itiner-
aries (three-,four-, and seven-nights), pre- and post-itinerary op-

tions (with available add-on destinations such as Machu Picchu,
the Sacred Valley, Lima and Cusco), and a link to make reserva-
tions easily on line.
Aqua Expeditions, www.aquaexpeditions.com

HOTEL MONASTERIO WINS TOP HOTEL
HONOR 

Hotel Monasterio was voted South America’s top hotel in Condé
Nast Traveler’s 20th annual “Readers’ Choice Awards.” The prop-
erty, a member of the Orient-Express hotel portfolio, is located in
the heart of Cusco and was built as a Spanish monastery in the 16th
century.  

“It is an incredible honor to garner such an award from the read-
ers of an institution as revered as Condé Nast Traveler.  We have a
wonderful team here at Hotel Monasterio and I am quite proud of
the level of service and accommodations we provide to our guests,”
comments Philippe Spagnol, General Manager. 

The 126-room, five-star Hotel Monasterio is located near the fa-
mous central square, Plaza de Armas, the cultural hub of the city.
The hotel houses the stunning La Capilla de San Antonio Abad
chapel.  
Hotel Monasterio, 800-237-1236, www.orient-express.com 
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CONDOR TRAVEL’S HEALTHY COMMUNITY
PROJECT GETS STARTED  

Since 1977, Condor Travel has excelled in all standards of
tourism services, offering the highest possible quality within Peru
and overseas. Condor Travel supports Responsible Tourism and so-
cial-economic development in the communities in which they oper-
ate. Their pilot “Healthy Community” project, which they are im-
plementing with the help of local and international organizations,
will benefit the community of Misminay. 

Misminay means “Milky Way” in Quechua, as many unique con-
stellations can be observed from its location. An hour away from
Cusco City in Peru, Misminay is home to Condor Travel’s porters
who work on the Inca Trail. Since 1998 Condor Travel has worked
to improve their quality of life in different ways, such as remodel-
ing the elementary school, teaching how to cleanse their water for
drinking purposes, and teaching the women how to weave, among
other efforts. 

Condor Travel’s Healthy Community Project aims to improve
Misminayans’ living conditions through medical assistance, as well
to teach them about cleanliness, order and respect. It is the belief
of this company that a healthy community is able to mold its own
future. Their goal is to help the community of Misminay reach its
own sustainable social-economic development, that will enable
them to further participate in business and promote sustainable
tourism, not only as porters but also as hosts of rural and adven-
ture tourism. 
Condor Travel, 866-978-4504, info@condortravel.com,
www.condortravel.com

COMMUNITY MEETING ON RURAL
TOURISM DEVELOPMENT TO BE HELD IN
PERU

The Minister of Foreign Trade and Tourism, Mercedes Araoz, an-
nounced that MINCETUR will hold the “First Meeting on Rural
and Community Tourism”on November 20– 22 in the Urubamba
Valley, in Cuzco, Peru.  She declared that the goal is to promote
the development of rural and community tourism and to show the
successful initiatives that the communities have been applying in
order to overcome poverty through tourism, while still respecting
the cultural and natural heritage of the people. 

Araoz explained, “We want to promote the development of rural
and community tourism in Peru as a national public policy, with
plans and strategies for the period 2008-2013, bringing together

all the agents involved in order to strengthen the efforts of those
communities.” She also mentioned that this first meeting will give
all parties involved the opportunity to gather in one setting.
Influential agents will include representatives from the Central
Government, Local and Regional Governments, Professional
Colleges and Universities, international organizations, private
companies and operators. This meeting comes at a time when all
these agents are beginning to look at the promotion of rural and
community tourism as a solution to improving local economies.

Araoz also pointed out that this will be a time of great challenge
for MINCETUR as the institution intends to provide innovative
proposals to educate and strengthen an entire chain of agents who
can help turn rural and community tourism in Peru into one of the
most efficient and effective ways of improving the quality of life for
some of the most excluded people in Peru.

Minister Araoz made these announcements during the dialogue
sessions carried out at the Regional Government of Cusco. Also
participating in these sessions were The Ministries of Agriculture,
Transport and Communications, Ministry of Energy and Mines, the
Presidency of the Council of Ministers, representatives from the
private sector, the civil society and the local and regional govern-
ments. While at the meetings, the head of MINCETUR also re-
ceived a number of proposals related to such issues as the abuse of
dominant positions, the National Railways Regulations, and the
Machu Picchu Management Unit, among others. 
Prom Peru, www.promperu.gob.pe
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Overwhelming Geography

With 1,769 glaciers and more than
fifty mountains that tower over

6,000 meters, a 3,000 kilometer
long Pacific coast, and rivers,

snow-capped mountains, beaches,
deserts, canyons, and trails that are
the backdrop for the most exciting

adventure sports.

Paucartambo

Ancient Traditions

A rainbow of sounds, tastes,
textures, and colors that are seen in
1,300 genres of music and more

than 3,000 festivals. masses,
religious processions, parades, and

dances. A diversity of races,
cultures, and customs that mix
together their particular way of
understanding and enjoying life.

A window to


