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Sun Village Resort and Spa at Cofresi Beach,
Dominican Republic, sits on 24 acres of a slope on
the island’s north shore overlooking the blue
Atlantic. Surrounding the property is the beginning

of European history in the New World and adventure in the
rain forests and the high seas. 

A few miles west of the resort is Isabella, founded by
Christopher Columbus and is the first permanent European
city in the New World. It is where the Spanish first mined for
gold by panning the local rivers. There is still gold in “them
thar hills,” but not what it used to be. A short ten minute walk
from the resort is Ocean World, with its activities of swimming
with the dolphins, nurse sharks, snorkeling and other aquatic
adventures.

Because of its proximity to the mountains and the sea, the
north shore has more activities to offer vacationers than al-
most any destination in the Caribbean. This includes horse-
back riding in the foothills, climbing and descending water-
falls, bike riding in the countryside to see how the
Dominicans live, and of course sailing, SCUBA, snorkeling
and so forth. 

For new-comers to the sport of SCUBA, the staff of the Sun
Village teach an abbreviated “resort dive” to learn and dive
on the same day so vacationers do not have to spend a whole
vacation to get a dive certification. 

Inside the property attentiveness to detail and service to the
vacationer’s needs is the resorts goal. Derek F. C. Elliott, the
President and Chief Executive Officer of Elliott, the parent
company that manages and operates Sun Village, diligently
works toward keeping the property updated to contemporary
standards and changing tastes of an increasingly more de-
manding clientele.

Armed to the Teeth 
An example of this is the recently opened, 7,250 square-

foot spa and fitness center. It is armed to the teeth with a 
variety of aids to health and relaxation for mind, body and
soul. These include nine types of massages, five of body
scrubs, six of body treatments, nine of facials, two of eyes, lips
and neck, and six of hand and foot. There is no lack of choice.
I suppose the ideal would be to stay 37 days and have one of
each.

It has two outdoor cabanas, an outdoor bamboo shower, a
10-person outdoor hot tub, and its own spa quiet pool. The lat-
ter is a necessity so as to relax after the various treatments.

Herbal teas, smoothies, juices,
bottled water and light snacks
are available in the relaxation
lounge and in the Asian in-
spired garden. All excels the an-
cient Roman baths.

Mr. Elliott says, “The Spa
marks a new era and whole new
level of luxury for Sun Village
guests. This state of the art facil-
ity is the culmination of exten-
sive planning and design to en-
sure that our guests have the
very best in spa and fitness ser-
vices each time they vacation with us.” 

Additionally, there are night-lit tennis courts and a chil-
dren’s supervised play area that is open from 9:00 AM to 6:00
PM. There are Roman tubs and an adult’s only terrace. A half
hour of horse back riding is included in the all-inclusive pack-
ages. And more.

It is All About Choice 
Sun Village Resort and Spa has a range of room categories

designed to suit every desire and taste. These rooms are open
and airy and furnished in a relaxed plantation style. Whether
a vacationer is happy with the laid-back comforts of a sunny
standard room, or long for the high-end seclusion offered in a
luxury villa, Sun Village has it.

Its 300 units are divided into five categories, plus the villas.
Each has several choices of style, size and view. All have a ter-
race/balcony, because the outdoor life is what a Caribbean va-
cation is all about. Soon 108, non-inclusive bungalows will be
added to that, as well as several special units on the ocean in
the fall.

The top of the line unit is their master suite. Mr. Elliot says,
“It offers all the space you’ll ever need, and more. These units
have generous living areas, both indoors and out: a spectacu-
lar open-air terrace complete with dining table and chaise
lounges that make al fresco dining a natural choice.

This is not a cramped area, but roomy and open. There is an
American style kitchen in the unit, two separate bedrooms
each with en-suite bathrooms, separate living and dining
areas, and a breakfast bar. And to top it all off – an exclusive
swimming pool, just steps from the front door!”
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Sun Village Resort and Spa –
Getting It All In

They Leave Nothing Out, They Do Not Miss A Beat
D .  O.  C H R I S T I A N  R I E G E R  I V

DEREK F.C. ELLIOTT
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This is the spoil-yourself-rotten accommodation. The rack
rate for this is $198 ppdo for February and March. Spa rooms
are available at the starting rack rate of $178.

In addition, there are spa suites. These are one-bedroom
units that look over sea or pool, of which the latter are seven.
This has three styles of accommodation and starts at $183.
The most preferred accommodations at Sun Village are supe-
rior units of which there are six layouts with various arrange-
ments of king and queen beds. The rates for thes start at $148.
The standard units have two styles of layouts. These start at
$138.

There are two styles of luxury villas that are on private 
cul-de-sacs and are set amidst lush, flowering gardens, 
and sheltered by stately palms. These spacious, newly-
renovated, three and four-bedroom custom residences offer a
top-of-the-line tropical welcome. Rates are $919 and $1249
for the three and four bedroom units respectively. All these
rates are ppdo.

Drink Up, Chow Down
Seven restaurants and eight bars are spread across the

grounds. The bars include one on the beach and a two swim-
ups — no sense in getting out of the water to get a pina co-
lada.

The seven restaurants take vacationers around the culinary
world. These range from Citrus to Lovewrecked. Citrus has a
sophisticated ambience and fusion cuisine. Here chefs erase
borders and combine flavors and techniques from around the
world, thus creating a very special Sun Village Resort & Spa
cuisine. 

Lovewrecked is named after the movie that was filmed here
and aired on TV on December 21st. This is for the vacationer
for whom lolling on the beach is their idea of heaven.  Grilled
snacks are always at the ready, along with long, cool tropical
cocktails. In between there is seafood, Mexican and the huge
buffet.

Mr. Elliott concludes by stating, “Guest satisfaction is a pri-
ority to us, but not just satisfaction. That isn’t good enough for
us. We have the highest ratio of concierge to guest in the
Caribbean! We greet you with a smile, take care of your re-
quirements and requests, to make your vacation the very best
ever! Our joy is seeing you enjoy our resort. This becomes
your home away from home.”

What’s New
Sun Village Resort’s new property in Juan Dolio, on the

south side of the island, is due to open in August.  It will fea-
ture an expanded and revitalized beachfront that defines
Juan Dolio as the world-class seaside vacation destination of
the Dominican Republic’s “New South Coast.” 

These will all be large, condominium-style units with an EP,
or non-inclusive plan. Introductory rates will be $125 ppdo. It
is minutes away from several top-flight golf courses, includ-
ing Guavaberry. And a short drive to Santo Domingo, the old-
est, continuously occupied European city in the New World.

It almost seems trite to say they have everything you want
in one place, but that is what it is, and that is they way they
planned it.

Travel agents rate start at $45 for a standard room and range
to $105 for a spa room, ppdo.
Sun Village Resort and Spa, 800-941-3364, 
reservations@sunvillageresorts.com, 
www.sunvillagebeachresort.com
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A one-bedroom Spa Suite at Sun Village Resort.
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ROMANCE PACKAGES AT THE PALMS,
TURKS & CAICOS   

The Palms, a retreat on Grace Bay Beach, and the recipient of the
2006 World Travel Award for 'Turks & Caicos Leading Spa Resort,’
has unveiled its four- and seven-night Romance Packages, available
through April 14, 2007.  The Romance Packages feature five-
day/four-night or eight-day/seven-night stays and include accom-
modations in a Luxury Room, Luxury Room Oceanview, One
Bedroom Oceanview or Oceanfront Suite; a couple's massage at the
award-winning The Spa at The Palms; daily buffet breakfast; one
or two dinners per couple (depending on length of stay) at the re-
sort's signature gourmet restaurant, Parallel23; a chilled bottle of

champagne upon arrival; roundtrip airport transfers; deluxe wel-
come amenity; non-motorized watersports and entrance to the fit-
ness center and tennis court, lit for night play.  

Romance Package rates start at $3,025 for a five-day/four-night
package and $5,100 for an eight-day/seven-night package based
on double occupancy and includes room tax, service charge and spa
gratuities. Additional nights are available.

Inspired by the classic estates of Oliver Messel, The Palms is set
amidst 12 acres of landscaped gardens at the center of world-
renowned Grace Bay Beach. It’s Luxury Room, One-, Two- and
Three- Bedroom Suites feature balconies or terraces, marble
floors, vaulted ceilings, and high-speed internet access. There are
combination DVD and CD players in each suite. Other features in-
clude a $1.8 million infinity pool; international cuisine at
Parallel23 or Plunge restaurant and bar, with the choice of swim-
up tables or a sunken dining room; and Conch Kritters Club for
kids. 

The Spa at The Palms was designed by renowned spa designer
Angel Stewart of Las Ventanas al Paraiso and The Golden Door
fame, and features serene gardens and reflecting pools.  On the
beachfront, use of Hobie Cats, snorkel equipment, kayaks, wind-
surfs and floats are included in the room rate.  Daily buffet break-
fast is included in the price.  
The Palms, 866-877-PALM (7256), www.thepalmstc.com
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* Daily flights from San Juan to Anguilla leave at 2:00 p.m. & 8:55 p.m. Returning flights
depart Anguilla at 8:15 a.m. & 3:40 p.m. American Eagle features ATR 72 turbo-prop 
aircraft with a capacity for 64 passengers. Flight times are subject to variation. 
Anguilla offers no specific guarantee for departure or arrival times.

With two new American Eagle flights daily* from San Juan - landing at 3:10 p.m. 
and 10:00 p.m. - you could be basking on one of our pristine beaches or playing our 
spectacular new Greg Norman 18 hole championship golf course by 4:00 p.m. !

Call American Eagle or The Anguilla Tourist Board at
877 4 Anguilla or visit www.anguilla-vacation.com.  

anguilla,
easier than ever! and earlier too...



GOLF PACKAGES AVAILABLE AT PARAISO
DE LA BONITA DURING PGA TOUR 

Paraiso de la Bonita, a 90-suite boutique resort, AAA 2006 Five
Diamond resort and member of The Leading Small Hotels of the
World, has unveiled three new Golf packages to coincide with a
PGA TOUR event, being held in the Riviera Maya from February
19-25, 2007.  The event is the first ever official-money event of its
kind to be held in Mexico.  

Paraiso de la Bonita’s three packages: ‘Breathtaking Tee Times,’
‘The Signature Golf Aficionado,’ and ‘Sumptuous Golf Seaside
Challenge’ include golfing at the Greg Norman designed course, ‘El
Camaleon,’ the same course used during the PGA TOUR event, as
well as at both ‘Moon Palace’ and ‘Playacar’ courses.  Paraiso’s
three golf packages, which lead in at $2,399 are valid from
January 4, 2007 to October 31, 2007 and include luxury accom-
modations with daily breakfast; gourmet dining; plus golf inspired
spa treatments, designed to enhance play, at Paraiso’s Thalasso
Center, the only certified Thalasso Spa in North America.  

‘Breathtaking Tee Times’ features three nights and includes daily
full American breakfast; one round of golf per person at El
Camaleon; one specialty 50-minute Hot Stone Holistic, Sports,
Aromatherapy, Thai or Paraiso Signature massage for each guest;
and one three-course dinner for two at gourmet restaurant ‘La
Canoa.’  

‘The Signature Golf Aficionado’ is four nights and features daily

full American breakfast; two rounds of golf per person at either El
Camaleon or Robert Von Hagge’s PlayaCar Golf Course; one
Sports or Thai massage for each guest; one three course dinner for
two at ‘La Canoa’; plus a welcome fine Cognac or cordial and a
Cuban cigar.  

‘Sumptuous Golf Seaside Challenge’ is six nights and features
daily full American breakfast; three rounds of golf per person at ei-
ther El Camaleon or Robert Von Hagge’s PlayaCar Golf Course;
one-50 minute Golfer, Sports or Sensual Aromatherapy massage
for each guest; one ‘Swing Enhancement Endermologie’ treatment
for each guest; an invitation aboard a private catamaran for a
Sunset Cruise; one Paraiso Signature massage set up al-fresco; one
three course dinner for two at ‘La Canoa’; plus an ‘Angus Dinner’
for two at beachside ‘El Chiringuito Beachside Grill’ ‘ featuring its
own Zapote wood oven and grill.  Golf rounds are subject to avail-
ability and peak period black out dates.
Paraiso de la Bonita, www.paraisodelabonita.com 

NIGHTLY TURNDOWN RITUAL FEATURES
ORGANIC SCENTS AT ESENCIA RESORT

It is all about essence at Esencia Resort, the luxury boutique re-
sort on the beach in the Riviera Maya, where the Essence Concierge
infuses fresh scents into each room at night as part of the Turndown
Ritual. Guests return to their rooms with a different welcoming
scent each night ranging from cinnamon and orange to lavender
and mint, which is circulated through an aromatic diffuser. In ad-
dition to the Turndown Ritual, the 10 Garden Suites are named
after an essence such as Basil, Chamomile, Rosemary, Mint and
Marjoram, and an aromatic plant sits at the terrace in honor of its
namesake. At Esencia, the natural world merges with the luxury
resort experience through the scents and aromas of the Yucatan. 

The seven organic scents help create a special mood and provide
healthy benefits.  Rosemary and cinnamon energize and stimulate
the body and mind. Mint and Lavender relaxes. Lavender, in par-
ticular, aids in jet lag as it calms anxiety and helps with insomnia.
Orange is a happy scent that lightens the mood and has a calming
effect.  Thyme normally opens the nasal passage for more peaceful
breathing. Vanilla is sensual, calms emotions and is an effective
aphrodisiac. The Turndown Ritual’s aromatic scents complement
Aroma Spa, the resort’s organic spa set in a tranquil garden, since
many of the fragrant herbs found in the garden are a main source
for body treatment ingredients. Located in Playa Xpu-Ha, Mexico
on a two-mile stretch beach, Esencia boutique resort re-opened in
January 2006 and has 29 suites and guestrooms with features
ranging from deep-soaking plunge pools to private solariums.  Sal
y Fuego, Esencia’s signature restaurant, uses fresh seafood and
naturally grown produce presented with Mexican flair and rustic
simplicity. Aroma, opened in Summer 2006, is the first pampering
organic spa specializing in fito-therapy. The resort is managed by
ProHotel International who also operates the celebrated La Pleta
Resort and Spa in the Spanish Pyrenees. 
Esencia Resort, 877-528-3490, www.hotelesencia.com 
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Shouldn’t you be here? 

Pointe Milou - 97133 St Barthelemy 
Tel: (+ 590) 590 27 63 63 – Toll Free Reservations: 866-287-8017

Email:  lechristopher@wanadoo.fr
www.hotelchristopherstbarth.com



NEW BUILDINGS, SUITES
AND MORE AT EL DORADO
SEASIDE SUITES IN
RIVIERA MAYA

On December 22, El Dorado Seaside
Suites introduced four brand-new buildings
with 84 additional suites, including 29 new
swim-up suites.  These suites open up to a
winding river which connects to the main
pools and swim-up bars.  Balconies and pa-
tios of these swim-up suites feature ham-
mocks and personal lounge chairs in the
water for the ultimate in private sun-
bathing. Inside, guests can enjoy hydro-
massage tubs and large-screen TVs and
DVD players.  

El Dorado Seaside Suites has created
three Premium Suites for guests who want
ultra-luxury and privacy.  Each ocean-
front, swim-up Jacuzzi suite features an in-
dividualized size, design and layout.  Guests
are invited to spend a night under the 
stars on a private beach bed. In-suite 
aromatherapy is provided for a soothing
night’s sleep.  Guests receive personalized
attention from the Concierge team, who can
arrange room-service breakfast on the ter-
race each morning.   

El Dorado Seaside Suites has also re-

designed 51 existing suites with garden
views, ocean views and ocean-front access.
These newly refurbished suites were de-
signed with a Zen-mentality in mind.  The
furniture, including the bed, has been posi-
tioned to carry and harness positive energy
in the room.  Each suite features a separate
lounge area with an oversized sofa and
plasma television.  

In addition, guests can enjoy Gaviota, the
new swim up bar, and La Carretta has ex-
tended its à la carte menu for the breakfast
and lunch crowd so guests can enjoy au-
thentic Mexican cuisine any time of day. 
Karisma, 866--527-4762, 
www.karismahotels.com

NEW SERVICES FOR
GUESTS AT REEF PLAYACAR 

The Reef Playacar is located within walk-
ing distance from Playa del Carmen in the
Mexican Caribbean on the coast of the
Riviera Maya, 40 miles south of Cancún.
The Reef Playacar Resort is always search-
ing for new ways to make their guests even
more satisfied and to this end they have im-
plemented some new additional services in-
cluding an ocean view Jacuzzi on the beach,
Wireless internet in all hotel areas, special
honeymoon packages, and personalized ser-
vice for family groups, incentive groups and
wedding services. 

The Reef Playacar offers 210 rooms in 18
three-story villas separated by winding
paths and surrounded by tropical gardens.
Rooms feature either one king size bed or
two double beds and furnished balcony or
terrace.  

The majority of meals and beverages, plus
all gratuities at their restaurants, snack
bar, and bars are included in the room rate.
The three restaurants are Chula Vista, the
main restaurant, Botticelli, which serves
Italian dishes, and Terraza Grill. 

Daily activities are coordinated by their
multilingual entertainment staff. There is a
Kids Club with activities for children 4-12
years old. 

For groups, the resort offers many extra
exclusive services including welcome cock-
tails, private check -ins, programs of team
building, room upgrade for group leaders,
complementary rooms, use of multi use
salon, and more.

Wedding Packages can be arranged on
the beach and include legal ceremony by
local judge or religious ceremony with an
interdenominational priest, wedding cake,
Champagne, bridal bouquet and bouton-
niere for the groom,  DJ and music, reser-
vation in one of the a la Carte Restaurants
with special Wedding Menu, and personal-
ized service with on site coordinator for
wedding and group events. 

All inclusive services include accommoda-
tions, all meals, snacks, drinks, swimming
pools, Jacuzzi, Kid’s pool, Kid’s Club, aer-
obics, aquaerobics, Spanish lessons, dance
lessons, water basketball, beach volleyball,
kayaking, theme parties, nightly entertain-
ment, gym, tennis court, sailboats, scuba
demo, windsurfing, snorkeling gear, bicy-
cles, all tips and taxes, and more.
The Reef Playacar, 
sales@thereefplayacar.com, 
www.thereefplayacar.com
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ALKEN TOURS 800-221-6686 718-856-7711 Fax: 718-282-1152
AMERICAN AIRLINES VACATIONS 800-321-2121 800-321-2121 Fax: 800-901-9151
APPLE VACATIONS 800-727-3400 610-359-6500 Fax: 610-359-6524
CLASSIC CUSTOM VACATIONS 800-221-3949 408-287-4550 Fax: 408-292-9138
GWV 800-CALLGWV 781-449-5460 Fax: 781-449-3473
GOGO WORLD WIDE 888-520-4646 201-934-2996 Fax: 201-760-0331
ISLAND RESORT TOURS 800-251-1755 212-476-9451 Fax: 212-476-9452
MARK TRAVEL CORP. 414-228-7472 Fax: 414-934-1589
TNT VACATIONS 800-225-7678 617-262-9200 Fax: 617-638-3445
TRAVEL IMPRESSIONS 800-284-0044 631-845-8000 Fax: 631-845-8095
US AIRWAYS VACATIONS 800-455-0123 407-857-8533 Fax: 407-857-9764

WHOLESALERS SPECIALIZING IN ST KITTS & NEVIS

For Additional Information, Call: 800/582-6208 • 212/535-1234 or Fax 212/734-6511 • email info@stkittstourism.kn • www.stkitts-tourism.com



VARIETY OF WINTER AND
SPRING PACKAGES IN THE
BAHAMAS

Many Winter and Spring packages are
now available throughout The Islands Of
The Bahamas including:
The Out Islands

Abaco Beach Resort & Boat Harbour,
Abaco: The “Winter Escape” package in-
cludes welcome drink upon arrival; flowers
and wine in-room upon arrival; a special
beach amenity; and roundtrip ferry tickets
for a day on Hope Town.  

The “Winter Escape” package is avail-
able through March 1, 2007 for guests
booking four nights or more.  
Abaco Beach Resort & Boat Harbour,
800-468-4799,
www.abacobeachresort.com

February Point Resort, Great Exuma:
February Point’s “Dive Exuma” package
includes escorted wreck and blue hole div-
ing and snorkeling among coral reefs and
marine life.  

Accommodations for the five-night pack-
age are in a villa.  Guests also have special
access to Four Seasons Exuma’s champi-
onship, Greg Norman-designed golf course.
Valid throughout 2007, package rates start
at $3,350 based on double occupancy.  
February Point Resort, 800-726-2988,
www.feburarypoint.com

Stella Maris Resort Club, Long Island:
The seven-night “Sun & Sea” package  in-
cludes ocean-view, island-style accommo-
dations;  car rental; and  free activities such
as snorkeling, kayaking, sailing, and entry
into the weekly Cave Party and Rum Punch
Party. 

Valid through April 21, 2007, rates start
at $994 for single occupancy and $1,274
for double occupancy.  
Stella Maris Resort Club, 800-426-0466,
www.stellamarisresort.com
Cape Santa Maria Beach Resort, Long
Island: The “Beach Lovers Vacation”
package is available January 3 - April 30.
The four-day, three-night package includes
oceanfront accommodations; a massage;
use of kayaks and bicycles; and a welcome
cocktail.  Nature cruises, fishing, scuba
diving and sailing are available upon re-

quest.  Rates start at $399 per person,
based on double occupancy. Children 18
and under sharing a room with parents
stay free.  
Cape Santa Maria Beach Resort, 800-
663-7090, www.capesantamaria.com
Grand Bahama Island

Pelican Bay at Lucaya: Pelican Bay at
Lucaya’s “Suite Dolphin Dive” package is
available through April 22, 2007. The four-
day, three-night adventure package in-
cludes accommodations in a one-bedroom
suite, as well as a dive with dolphins while
escorted by an expert from prominent dive
center UNEXSO.  Rates start at $1,199 per
person, based on single or double occu-
pancy.  
Pelican Bay at Lucaya, 800-852-3702,
www.pelicanbayhotel.com

The Westin Grand Bahama Resort: The
“Westin Discover” package includes three-
night, island-view accommodations; break-
fast in-room or at one of the resort’s themed
restaurants; discounted admission to
UNEXSO’s Dolphin Encounter for a “meet
and greet” with intelligent marine life; and
late check out.  Available January 2
through December 15, 2007, package rates
include tax and fees and start at $1,185,
based on double occupancy and subject to
availability.  
The Westin Grand Bahama Resort, 866-
837-4187 (request rate code LEVENTA),
www.westin.com/grandbahama

The Sheraton Grand Bahama Resort: The
“Sheraton Family” package offers afford-
able rates starting at $259 per night for
pool-view accommodations.  The package
includes all meals for children and compli-
mentary access to Camp Lucaya.  Camp
Lucaya and the resort’s many outdoor ac-

tivities make it possible for parents to slip
away to the resort’s full-service Senses Spa
or play  golf.  Available through April 30,
rates are based on double occupancy.  
The Sheraton Grand Bahama Resort, 
866-837-4186 (request rate code
SIFAMPKG),  
www.sheraton.com/grandbahama

Old Bahama Bay Resort & Yacht
Harbour: The “Endless Weekend” package
is a four-day, three-night package, featur-
ing junior suite accommodations; daily
breakfast, lunch and dinner for two; use of
sailboats, hobbycats, kayaks, and the fit-
ness center; and roundtrip airport trans-
fers.  Available throughout 2007, rates for
the “Endless Weekend” package start at
$2,015.  
Old Bahama Bay Resort & Yacht Harbour,
800-572-5711, www.oldbahamabay.com

Viva Wyndham Fortuna Beach Resort:
Through December 31, 2007 enjoy special
savings with the “Getaways ByRequest”
program, including the fourth night free
when booking three consecutive nights.
Activities include aerobics, kayaking, sail-
ing, tennis, bicycling or swaying in a beach-
side hammock.  Rates start at $237 per
night, based on double occupancy.  
Viva Wyndham Fortuna Beach Resort,
877-999-3223, 
www.vivawyndhamresorts.com
Nassau/Paradise Island

Riu Paradise Island Resort: The all-inclu-
sive Riu Paradise Island Resort is kicking-
off the new year with a special month-long
rate starting at $166 per night, per person,
based on double occupancy.  Guests of Riu
enjoy ocean-view accommodations, live
music and shows, and other complimentary
activities.  
Riu Paradise Island Resort, 888-666-
8816, www.riu.com 

Cable Beach Resorts & Crystal Palace
Casino: The resort is offering savings of up
to 50 percent on room rates for all new
reservations.  

Cable Beach Resorts & Crystal Palace 
Casino, 866-313-2629, 
www.cablebeachresorts.com

The Bahamas, 800-Bahamas, 
www.bahamavention.com
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RADISSON ARUBA RECEIVES BEST 
OF THE BEST AWARDS  

Caribbean Travel & Life magazine’s coveted Best of the Best
reader’s poll has named Radisson Aruba Resort & Casino among
the favorites in three separate categories including the top of the
list as Best Restaurant in the Caribbean for the resort’s signature
restaurant Sunset Grille. The exhibition-style kitchen overseen by
Executive Chef Matt Boland, a seven-year veteran of Radisson
Aruba Resort & Casino, was recognized by the magazine’s culinary
aficionados for its world-class steaks, fresh seafood dishes and
comprehensive wine list. 

Additionally, Radisson Aruba Resort & Casino was named one of
the Best Large Hotels and Best Resorts for a Wedding by magazine
readers.  Aruba’s famed Palm Beach, where the resort boasts a
prime position and home to the new oceanfront Larimar Spa, was
named one of the Best Beaches in the Caribbean. 

The Caribbean Travel & Life magazine awards follow the
Radisson Aruba Resort & Casino receiving Meetings & Conventions
magazine’s 2006 Gold Key Award for the second consecutive year
and Corporate & Incentive Travel magazine’s 2006 Award of
Excellence. 

Radisson Aruba Resort & Casino and Sunset Grille were both also
recognized with the Four Diamond award from the American
Automobile Association (AAA) for the fifth consecutive year.
Sunset Grille is one of only two restaurants in Aruba to achieve this
distinction. 
Radisson Hotels & Resorts, 800-333-3333,
www.radisson.com/aruba

CONTINENTAL LAUNCHES NON-STOP
SERVICE FROM NEWARK TO BONAIRE

On December 16, 2006 Continental Airlines’ second non-stop
flight from the U.S. to Bonaire took off from Newark Liberty
International Airport in New Jersey.  On the flight was Harlton
“Onnie” Emerenciana, Bonaire’s Commissioner of Tourism, who

hosted a number of festivities at the gate at Newark Liberty
International Airport and joined passengers on the inaugural flight.
The flight was greeted in Bonaire with a ribbon cutting ceremony
and speeches by local dignitaries.

Continental’s scheduled round-trip air service departs Newark
Liberty International Airport on Saturdays at 11:55 p.m., arriving
in Bonaire on Sundays at 5:40 a.m. (flight #1553).  The return
flight #1556 departs Bonaire on Sundays at 7:00 a.m., arriving
into Newark at 10:45 a.m.  After Daylight Savings Time begins in
spring 2007 the flight will arrive in Bonaire on Saturdays at 4:40
a.m. and depart the island on Sundays at 6:00 a.m. (arrival and de-
partures times from Newark will remain the same).  For this flight
Continental Airlines is using a Boeing 737-700 airplane with 124
seats including 12 first class and 112 coach class seats.   
Tourism Corporation Bonaire, 800-BONAIRE

MORNING BIRD ANNOUNCES NEW RATES 
Morning Bird Suite Hotel, Bar and Restaurant in Dominica has

announced new rates for 2007.  All rates include breakfast, service
charge and VAT. Standard suite double prices in winter, 1/10/06 to
4/14/07, are: Bed and Breakfast $75; one week (seven days, pay
for six nights) $425; and two weeks (14 days pay 12 nights) $900.
Standard suite double prices in summer, 4/15/07-9/30/07, are:
Bed and Breakfast $75; one week (seven days, pay for six nights)
$450; and two weeks (14 days pay 12 nights) $900. Standard
suites contains a double bed, full assorted kitchenette, private bath-
room, ceiling fan, television, rental of cellular phones, wake up
calls, high speed internet and daily maid service. Deluxe suite dou-
ble prices in winter are: Bed and Breakfast $80; one week (seven
days, pay for six nights) $480; and two weeks (14 days pay 12
nights) $960. Deluxe suite double prices in summer are: Bed and
Breakfast $85; one week (seven days, pay for six nights) $510; and
two weeks (14 days pay 12 nights) $1,020. The deluxe suite con-
tains two balconies: one overlooking the Caribbean and the other
the green mountains, two double beds, full bathroom, television,
well assorted kitchenette, ceiling fans, high speed internet, living
room, rental of cellular phone service, and daily maid service.
Superior suite double prices in winter are: Bed and Breakfast
$115; one week (seven days/six nights) $690; and two weeks (14
days/12 nights) $1,380. Superior suite double prices in summer
are: Bed and Breakfast $112; one week (seven days/six nights)
$672; and two weeks (14 days/12 nights) $1,344. Superior suites
have  a wraparound balcony over looking the Caribbean, a living
room, ocean view, two double beds, television, rental of cellular
phone service, high speed internet, daily maid service, and a well
assorted kitchenette. Children: 13 – 16 receive a 50 percent dis-
count. Arrangements for babies can be made.Transfers are $50
from port, $40 from Canefield, and $100 from Melville Hall.
(Based on round trip, one to four people).
Morning Bird Suite Hotel, Bar and Restaurant,  
morningbirdhotel@gmail.com, morningbirdhotel@yahoo.com,
www.morningbirdhotel.dm 

C A R I B B E A N

FEBRUARY 2007 • TRAVEL WORLD NEWS • 9



SUNSET JAMAICA GRANDE LAUNCHES
AGENT INCENTIVE PROGRAM 

Sunset Jamaica Grande Resort and Spa, the all-inclusive desti-
nation in Ocho Rios, welcomes travel agents to have a G-R-A-N-D-
E summer with its new Spell to Win incentive.

For each room agents book at Sunset Jamaica Grande through
March 15, 2007 (for travel anytime to March 31, 2007), they will
earn one letter. For example, if an agent sells one room, they will
earn the letter “G.”  By selling six rooms and spelling "G-R-A-N-
D-E,” the agent and a companion receive four free nights in
Jamaica.

Agents that spell “"G-R-A-N-D-E" and “S-P-A” earn seven free
nights for themselves and a guest.  There is no limit to the number
of times an agent can spell Grande!

Spell to Win qualifying agents stay at the 730-room Sunset
Jamaica Grande Resort and Spa in Ocho Rios with its variety of
new amenities, five restaurants, two beach grills, eight bars, spa
and stellar location. A beach fringes the resort while five swimming
pools, waterfalls, Jacuzzis and plunge pools meander through this
beachside complex, offering the ideal getaway for singles, couples,
families and groups.

Agents can redeem their Spell to Win free stays for travel any-
time between May 1 and December 15, 2007.  Free stays cannot
be extended or redeemed for cash.  Transfer of free stays is permit-
ted at the sole discretion of the agent/agency.  All entries must be

submitted no later than March 31, 2007 to qualify. Confirmation
letters will be issued by Sunset Resorts upon completion of travel
for the applicable bookings on each entry and no later than April
15, 2007.
Sunset Jamaica Grande and Spa, 800-234-1707, 
www.sunsetjamaicagrande.com

SONESTA OFFERING ST. MAARTEN BUCKS
Starting January 23, 2007, the Sonesta Maho Beach & Casino

and Sonesta Great Bay Beach Resort & Casino is rewarding guests
with $100 each in St. Maarten Bucks for the purchase of new U.S.
passports.On January 23, 2007, new laws required a valid pass-
port when entering the United States through airports and seaports
from the Caribbean.  Visitors can spend these reward "bucks” on
local attractions.

Guests of the Sonesta Maho Beach & Casino and Sonesta Great
Bay Beach Resort & Casino receive $100 St. Maarten Bucks per
person when showing a new or renewed passport issued after
November 26, 2006, with St. Maarten as the first arrival stamp.
Offer is valid for travel January 23 to December 17, 2007 with a
minimum five-night stay and maximum $200 per room.  St.
Maarten Bucks can be used at participating restaurants, hotels, car
rental agencies, and retailers in Dutch St. Maarten through
December 31, 2007.

The St. Maarten Bucks program was developed by the St.
Maarten Tourist Office, ERF Committee and St. Maarten
Hospitality and Trade Association (SHTA).  Notes cannot be ex-
changed for cash and no change is given for purchases of less than
the face value.  Notes must be redeemed prior to expiration date
and cannot be used for accommodations, room charges or inciden-
tals. Offer not combinable with other promotions. Black out dates
may apply

The Sonesta Maho Beach & Casino is a beachfront property and
entertainment complex on the island's southwest shore featuring a
Las Vegas-style casino and adjacent showroom, nightclubs and var-
ious dining options. The Sonesta Great Bay Beach Resort & Casino
– located beachfront in St. Maarten's capital Philipsburg – is an in-
timate four-star property, perfect for a relaxing getaway with a
health club & spa services, three swimming pools and a short walk
to duty-free shops, boutiques and restaurants.
Sonesta, 800-223-0757, www.sonesta.com

INCREASED COMMISSIONS AT OSPREY
BEACH

Osprey Beach Hotel, located in Grand Turk, Turks and Caicos
Islands, British West Indies is offering an increase in commission
for Travel Agents. Commission will be increased to 20 percent for
any reservations confirmed in February/March 2007 for travel
during 2007. The reservation should mention Travel World News
to receive the 20 percent.
Osprey Beach Hotel, info@ospreybeachhotel.com, 
www.ospreybeachhotel.com
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LODGE KURÁ HULANDA
AND BEACH CLUB 
EARNS “LEADING SMALL
HOTEL OF THE WORLD”
CERTIFICATION  

Lodge Kurá Hulanda and Beach Club has
joined its sister property, Hotel Kurá
Hulanda Spa and Casino, on the  Leading
Small Hotels of the World list.  

Hotels that apply to be a Leading Hotel
must be a deluxe, five-star property and
pass a comprehensive inspection of 1,500
specific criteria that range from how the
reservations phone call is answered to hav-
ing the proper hangers in the closet to
whether or not guests’ shoes are paired and
arranged neatly by housekeeping.  The
anonymous evaluation covers all aspects of
accommodations, service, cuisine and 
facilities.  

“We were confident in the submission of
our request for review by the Leading
Small Hotels of the World, as the Lodge
was built with only the highest standards
and requirements, and our staff are trained
to provide the utmost in customer service,”
stated Peter Heinen, President of Project
Kurá Hulanda.  

“It’s not only that Leading Hotels re-
quires exacting standards and superlative
quality, but we also require and expect that
of ourselves.” 

Officially opening its doors in the first
quarter of 2006, Lodge Kurá Hulanda and
Beach Club offers 74 villas, suites and gue-
strooms, most featuring living room areas,
kitchenettes, and balconies or patios.
Dining options at the Lodge include the
open-air restaurant, Watamula, serving
breakfast, lunch and dinner; Christoffel
Restaurant, which offers guests a view of
the sea while being served lunch or dinner;
or the more casual Kalki Beach Bar and
Restaurant for a beverage and lunch.
Additionally, the Christoffel Sunset Lounge
is the ideal place to watch the sunset while
enjoying light snacks and drinks with
friends. 

Located on the west end of Curaçao,
Lodge Kurá Hulanda and Beach Club pro-
vides a serene getaway. An onsite dive
shop, state-of-the-art and fully equipped

fitness center, oceanfront pool and private
beach provide a range of recreational ac-
tivities for guests to choose from.  
Lodge Kurá Hulanda and Beach Club,
877-264-3106, lodge@Kuráhulanda.com,
www.Kuráhulanda.com

EXECUTIVE
APPOINTMENTS MADE AT
GRACE BAY CLUB 

M a n a g i n g
Partner Mark
Durliat has an-
nounced the pro-
motion of Nikheel
Advani to
M a n a g i n g
Director of Grace
Bay Club,
Providenciales’
premier luxury
resort.  Mr.
Advani joined the
resort in 2004 as
General Manager
and now moves
into an expanded
role as Managing
Director, respon-
sible for a variety
of guest- and
o w n e r- r e l a t e d

services.  Nikheel Advani’s entrepreneurial
spirit and extensive background in the hos-
pitality industry is put to full use at Grace
Bay Club as it evolves from a 21-suite bou-
tique hotel to a full-service, 11-acre luxury
resort with separate areas for adults and
families, 59 suites, three restaurants,
water and land sports, two bars and a
lounge, a new spa and fitness center, a new
Hotel School, and a new children’s pro-
gram.   

Advani is well-suited for his position at
Grace Bay Club, a resort that has been
named to Condé Nast Traveler’s “Gold
List” (ranked Best in Location) and
“Reader’s Choice” lists, along with Travel
+ Leisure’s” T+L 500,” and was recently
awarded the distinction of “Resort of the
Year” by the travel agents of Island
Destinations and “Best in the World” by

Luxury Link.  
He brings substantial hotel management

and food and beverage expertise to the re-
sort from his previous positions at Raffles
Hotel in Singapore and The Ritz-Carlton
New York.  

Additionally, Grace Bay Club has an-
nounced the appointment of Shaune
Burgess as Director of Sales and
Marketing.  

Ms. Burgess comes to Turks & 
Caicos from Sandy Lane in Barbados
where she spent the past three years in a
similar position at the luxury resort.
Shaune is a native of Barbados and is ac-
tive in the Caribbean community.    Ms.
Burgess also spent 10 years in
Philadelphia during which time she worked
in the sales and marketing department at
the Sheraton University City while com-
pleting her undergraduate studies and later
her MBA.   
Grace Bay Club, 800-946-5757,
www.gracebayclub.com
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CAP JULUCA GOLF PROGRAMS WITH 
GREG NORMAN COURSE   

Cap Juluca on Anguilla has announced two golf programs with
Temenos Golf Club,  the island's new 18-hole Greg Norman-de-
signed championship course, which is adjacent to Cap Juluca and
will be part of the St. Regis Resort and Residences, Temenos
Anguilla when it opens in winter 2008.  Tee for Two is for two
golfers sharing accommodation and Tropical Tee Off is for a golfer
and non- non-golfer sharing. Both programs offer four- and seven-
night options.

The four-night Tee for Two plan features beachfront accommoda-
tion for two; two rounds of golf for both players with green fees,
services of a caddy and use of a golf cart; transfers to and from the
golf course; two dinners at any of Cap Juluca's three restaurants or
from room service; wine and hors d'oeuvres on arrival; 10 percent
accommodation tax and 10 percent service charge; arrival and de-
parture taxi transfers; and afternoon tea and scones. The seven-
night program is the same but with seven nights' accommodation,
four rounds of golf for two and four dinners. 

Rates for the four-night plan range from $4,155-$7,800 and for
the seven-night plan, $7,675-$14,165 per couple, depending on
time of year and type of accommodation. 

The four-night Tropical Tee Off features all of the inclusions of the
four-night Tee for Two plan, but with two rounds of golf for one and
a spa certificate. The seven-night program includes four rounds of
golf for one and the spa certificate. Depending on time of year and
type of accommodation, per couple rates for the four-night Tropical
Tee Off range from $3,600-$7,025 and from $6,455-$12,500 for
the seven-night plan.

The 7,100 yard, par 72 Greg Norman-designed course, Anguilla's
first 18-hole championship course, is located next to Cap Juluca.
With views of the Caribbean Sea and the island of St. Martin, the
course meanders along an ecologically-based watering system of
lagoons and ponds. Fourteen holes have ocean views. Cap Juluca is
a member of Leading Small Hotels of the World.
Cap Juluca, 888-8JULUCA (888-858-5822), 
capjuluca@anguillanet.com, www.capjuluca.com

CORAL HOTELS AND RESORTS SIGNS
STRATEGIC ALLIANCE WITH GLOBALIA

Coral Hotels and Resorts and Globalia Hotels & Resorts an-
nounced a strategic alliance that will expand the lodging facilities
for guests and add value to services offered.  Globalia will intro-
duce the Coral brand in new markets through its sales organization
and distribution systems throughout Europe.

Globalia, a Spanish conglomerate, owns the airline Air Europa, a
chain of travel agencies, an outbound tour operator, ground han-
dling companies, and hotels among other investments in tourism.
Coral Hotels & Resorts, S.A. has developed four all inclusive beach
resorts and other vacation related ventures in the Dominican
Republic.

This deal reflects the global competitiveness and growth objective

of Globalia in various Caribbean destinations, particularly in the
Dominican Republic, where the resorts are positioned in the major
tourism destinations.  

According to Julio Llibre, Executive President of Coral Hotels &
Resorts, S.A. the signing of this deal by both companies “is an ex-
ample of the confidence of foreign investors in the business climate
of the Dominican Republic, especially in the potential for growth of
the tourism industry.”

By virtue of this alliance, Globalia Hotels will immediately take
over the management of Coral Hamaca in Boca Chica, Coral Canoa
in Bayahibe and Coral Marien in Puerto Plata.  These hotels will
integrate into the sales and marketing structure of the Globalia
Hotel Group that will also include 13 Oasis hotels in Mexico; the
Panorama, Varadero 1920 and Playa Coco hotels in Cuba; and the
Globalia hotels in Spain and Tunisia.

The company says that these joint efforts in Cuba, Mexico and
Dominican Republic will create a synergy between the Globalia
Group companies that together with the use of air lift from Air
Europe will help increase the volume of European guests through-
out the Caribbean.
Globalia Hotels & Resorts, info.hotels@globalia.com, 
www.globalia-hotels.com

NEW DEVELOPMENTS AT DIVI RESORTS
Divi Little Bay Beach Resort in St. Maarten has launched reno-

vations of a number of guestrooms and public spaces, and is ex-
panding the resort’s timeshare inventory by approximately $25
million.  Renovations include the complete refurbishment of ocean-
view suites.  Toucans Café and the Sea Breeze Restaurant have been
outfitted with new outdoor furniture, and the SeaBreeze Pool deck
was resurfaced.  The resort’s fitness center has been relocated and
all equipment was replaced.  

Divi Little Bay the resort has converted its 14 hillside casita units
into nine luxury timeshare one-bedroom suites and is converting 36
beachfront hotel rooms into 12 one-bedroom and four two-bedroom
timeshare units. At Divi Aruba Phoenix Beach Resort in Aruba,
work is continuing on the development project that will more than
double the size of the resort.  The new building and units are sched-
uled to open in spring 2008.  The development will add 140 suites
in four eight-story buildings. The resort currently offers 101 units.
The resort will also offer a beach club.

Guestroom renovations continue at the Divi Southwinds Beach
Resort in Barbados with all pool and garden view suites to be re-
modeled by early 2007.  Additionally all lobby furniture has been
replaced and the timeshare pool deck has been refurbished.  On
November 1, 2006 Alvin Jemmott took over as General Manager
of the resort.  A 24 year veteran of the Barbados hotel industry and
current In 2007 Divi Carina Bay Beach Resort & Casino in St.
Croix will begin construction of an on-site 18-hole miniature golf
course and driving range.   
Divi Resorts, 800-367-3484, 
www.diviresorts.com
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“TIE THE KNOT ON THE
BEACH” AT REEF
RESIDENCES ON 
GRACE BAY 

The Reef Residences on Grace Bay in the
Turks & Caicos Islands is offering a special
wedding package. For couples booking a
minimum of 10 suites for seven nights, the
Reef Residences “Tie the Knot on the
Beach” package provides the following
$2,840 value completely free of charge:
Minister/Justice of the Peace (documents,
fees and officiating); official wedding li-
cense; wedding reception for 20; Caribbean
wedding cake; Champagne; romantic
beachfront setting for ceremony; two half-
hour massages; bridal bouquet and groom’s
boutonniere; photographer (photo of bridal
couple); wedding coordinator; special air-
port transfers in limousine with complimen-
tary island punch; “Explore the Island ”
trip for two; Tide Affair dinner on the beach
for bridal couple; and dinner for bridal cou-
ple at Epicurean, the resort’s signature
restaurant.

One-bedroom oceanfront suites at the
Reef Residences on Grace Bay are $400 per
night between April 8 and December 21,
2007 including the most popular months
for weddings, June through September. In
high season, January 1 to April 7, the suites
are $550 per night. Rates include full
American breakfast daily, free airport
transfers, two complimentary half-hour
massages, welcome cocktails and free snor-
keling equipment, beach towels and chairs.  

The growing popularity of destination
weddings – a 77 percent increase in the last
year – has changed the face of the tradi-
tional American wedding, according to a
recent survey by the publishers of Bride’s,
Modern Bride and Elegant Bride. These
days, 16 percent of all couples choose to
have their wedding away from home and
they spend an average of $25,806. About
45 percent of destination weddings –
368,000 of them – are held outside the con-
tinental U.S. and 40 percent of those take
place in the Caribbean.

“We have one of the most romantic set-
tings that a bride and groom could wish
for,” explains veteran Caribbean hotelier

and Managing Director Andre
Niederhauser. “When you’re getting mar-
ried in our island paradise, you don’t have
to spend thousands of dollars for the perfect
wedding venue. We provide the setting and
nature does the rest. And because we are
small, we make a point of organizing only
one wedding a week.” 
Reef Residences on Grace Bay, 800-950-
2862 (CUNA), www.cunadevida.com  

MICHAEL BOLTON TO
PERFORM AT 2007 ST. KITTS
MUSIC FESTIVAL 

Mr. Allister Williams, Executive Director
of the St. Kitts Music Festival, has an-
nounced that Grammy Award Winning
artist Michael Bolton will be among the top
acts performing at the 11th Annual St.
Kitts Music Festival June 21 - 24, 2007.   

Mr. Bolton is an accomplished singer and
songwriter, having won multiple Grammy
Awards for Best Male Vocalist, received a
star on Hollywood’s Walk of Fame, 
and sold more than 53 million records.  
He has sung with Luciano Pavarotti 
and Ray Charles, written songs with 
Bob Dylan, penned hits for Barbra
Streisand and KISS, played guitar with
B.B. King and been sampled on a track by
hip-hop superstar Kanye West (featuring
megastar Jay-Z).  

As a songwriter, Mr. Bolton has earned
multiple honors including BMI’s
Songwriter of the Year, Song of the Year
and Million-Air awards, ASCAP’s Writer
and Publisher Awards and a Hitmaker
Award from the Songwriters Hall of Fame.

“We’re thrilled to welcome Michael
Bolton to the St. Kitts Music Festival for
the first time,” said Richard “Ricky” O.
Skerritt, Minister of State in the Ministry
of Tourism, Sports and Culture for St. Kitts.
“The Festival is a wonderful annual event
that creates the warm, welcoming feeling of
a shared community through music and that
positively impacts the tourism sector of our
economy and draws visitors from across the
globe.   
St. Kitts Tourism Authority, 
800-582-6208, info@stkittstourism.kn,
www.stkitts-tourism.com
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AIR JAMAICA VACATIONS
RELAUNCHES ISLAND
VACATIONS BRAND 

Air Jamaica Vacations has announced the
relaunch of its Island Vacations brand to
serve inter-Caribbean travelers.  Initially
launched in 2001, Island Vacations has
been revived to offer convenient and afford-
able air-inclusive vacation packages to 10
destinations throughout the Caribbean in-
cluding Jamaica, St. Lucia, Antigua,
Barbados, Bonaire, Curaçao, Grand
Cayman, Grenada, Nassau and Turks and
Caicos.

“Island Vacations will make inter-island
vacationing easier and more affordable
than ever before,” said Mike Norton, Vice
President of Sales and Marketing for Air
Jamaica Vacations and Managing Director
of Island Vacations. “We’re thrilled to ex-
pand the Air Jamaica Vacations brand in
order to better serve the Caribbean commu-
nity and its special markets.” 

Travelers booking with Island Vacations
will be treated to Caribbean-themed meals
and snacks as well as unlimited champagne
and legendary Lovebird hospitality on all
Air Jamaica flights, experiencing a high
quality of customer service uncommon in
air travel today. Airline taxes and govern-
mental fees are additional.  
Island Vacations, 888-622-1658,
www.4isv.com 

DATE TO BE HELD 
APRIL 12 – 14, 2007

This April, international wholesalers, tour
operators, incentive group planners, air-
lines and charter operators will meet with
the nation’s leading tourism suppliers in the
premier travel trade marketplace in the

country: the Dominican Annual Tourism
Exchange (DATE). This year, the event will
be held in the Barceló Bavaro Convention
Center, located on Bávaro Beach in Punta
Cana.

Starting on April 12 and extending
through the 14, the travel industry will be
able to set up one-on-one meetings with
suppliers of Dominican tourism products
and services. Last year, over 150 buyers
representing 50 countries met with over
170 suppliers representing nearly 100
properties—this year’s event promises to
surpass those numbers.

By early March, both buyers and suppli-
ers will receive a DATE Delegate Directory
with marketing and product information on
all participants. With this in hand, the
buyer delegates can decide which suppliers
best meet their needs and request appoint-
ments. All meetings are arranged in ad-
vance through computer matching or at the
event during scheduling sessions—the 20-
minute meetings are designed to be efficient
and beneficial for both parties. During the
meeting or prior to the event, buyers may
also request on-site visits.

DATE is an excellent opportunity for buy-
ers to conduct annual negotiations in an ef-
ficient manner as well as to have the oppor-
tunity to view first-hand the business
environment for travel in the Dominican
Republic and/or to view properties person-
ally. Suppliers have the opportunity to meet
with various buyers and to demonstrate
their travel advantages. Visit the website
for a preliminary schedule of events, as well
as deadline information and registration,
sponsorship opportunities and more details
on travel and accommodation. 
The Dominican Annual Tourism Exchange
(DATE), 809-368-4676, www.drdate.net

BERMUDA TO HOST 2007
PGA GRAND SLAM OF GOLF 

Visitors to Bermuda in 2007 will have the
opportunity to see some of the world’s top
golfers compete in The PGA Grand Slam of
Golf, the season-ending showcase featuring
golf’s premier foursome.  The high-stakes
tournament, which featured a $1.25 mil-
lion purse in 2006, takes place October 16-

17, 2007 to be hosted by The Mid Ocean
Club and The Fairmont Southampton. 

The PGA Grand Slam of Golf concluded
its 24th edition November 22 at Poipu Bay
Golf Course and Grand Hyatt Kauai Resort
& Spa in Hawaii, won by Tiger Woods for a
seventh time.

TNT broadcasts the event to a worldwide
audience of 88.9 million U.S. homes and an
international audience of more than 100
countries in a prime-time telecast.

In 2007, the winners of the year’s
Masters, U.S. Open, British Open and PGA
Championship will earn the right to com-
pete on the 6,520-yard, par-70 layout that
was designed by Charles Blair Macdonald
in 1921, and modified in the 1950s by the
late Robert Trent Jones Sr.  

“Bermuda has long been known as a
golfer’s paradise, worthy of the best players
in the world,” said Bermuda’s Premier,
Minister of Tourism and Transport, Dr. the
Hon. Ewart F. Brown, JP, MP.  “For an is-
land with more golf courses per square mile
than anywhere else in the world, this tour-
nament will showcase Bermuda as a world-
class golf destination.”

“The PGA Grand Slam of Golf marks a
new chapter in its history by visiting the
beautiful island of Bermuda, which is no
stranger to hosting the finest players in the
game,” said PGA of America President
Brian Whitcomb. “What remains constant
is that this event features the game’s stiffest
entry requirement and is a treat for fans
and players. We look forward with great
excitement to presenting the PGA Grand
Slam of Golf in Bermuda.”

The Mid Ocean Club has received a No. 45
ranking by Golf Digest for courses outside
the United States and has hosted such
heads of state as Presidents George H.W.
Bush and Dwight Eisenhower; Winston
Churchill, The Duke of Windsor, as well as
baseball icon Babe Ruth.

As host hotel, The Fairmont Southampton
is one of the island’s most luxurious proper-
ties, boasting its own 18-hole championship
course on-site, and the acclaimed Willow
Stream Spa.  
Bermuda, www.bermudatourism.com 
The PGA of America, www.PGA.com
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The Alexandra 

800-704-9424

info@alexandraresort.com

www.alexandraresort.com

Alta Bella Hotels

sales@altabellahotels.com

www.altabellahotels.com

Anguilla Tourist Board

877-4-ANGUILLA

www.anguilla-vacation.com

Bay Gardens Hotel

baygardens@candw.lc

www.baygardens.com

Blue Haven Hotel

868-660-7400

Fax: 868-660-7900

www.bkuehavenhotel.com

Bucuti Beach Resort & 

Tara beach Suites

888-4-BUCUTI

www.bucuti.com

Carimar Beach Club 

800-235-8667 

carimar@anguillanet.com 

www.carimar.com

Ceiba del Mar

877-545-6221

info@ceibadelmar.com

www.ceibadelmar.com

Eden Bay Resort

866-333-6229

www.edenbay.com

Ghost Tour of Old San Juan

787-721-5709

Fax: 208-493-9425

admin@sanjuanghosts.com

www.sanjuanghosts.com    

Grand Barbados Beach Resort

reservations@grandbarbados.com

www.grandbarbados.com

Hacienda Vista Real 

Destination Spa

info@hvr.com.mx

www.hvr.com.mx

Holiday Inn San Juan

800-HOLIDAY

www.holidayinnpr.com

Karisma Hotels

866-527-4762 

www.karismahotels.com

Le Christopher Hotel

866-287-8017

lechristopher@wanadoo.fr

www.hotelchristopherstbarth.com

Lifestyle Hacienda Resorts 

info@hacienda-resorts.com 

www.hacienda-resorts.com

Majestic Colonial Punta Cana

809-221-9898

Fax: 809-552-9995

www.majesticcolonial.com

mangobay

800-537-8483 

reservations@mangobaybarbados.com

Ocean Hotels

888-403-2603

www.oceanhotels.net

Osprey Beach Hotel

649-946-2666

info@ospreybeachhotel.com

www.ospreybeachhotel.com

Point Village Resort

877-764-6852

pt.village@cwjamaica.com

www.pointvillage.com

Punta Cana Resorts

888-442-2262

info@puntacana.com

www.puntacana.com

The Reef Resorts 

sales@thereefresorts.com 

www.thereefresorts.com

Riviera Maya Tourism 

Promotion Board 

info@rivieramaya.com 

www.rivieramaya.com

St. Kitts & Nevis

800-582-6208

www.st.kitts-tourism.com

Sandos Hotels & Resorts

www.sandoshotels.com

Sirenis Hotels & Resorts

bookings@sirenishotels.com

infousa@sirenishotels.com

www.sirenishotels.com

Sunset House

800-854-4767

sunsethouse@sunsethouse.com

www.sunsethouse.com

Sun Village Resort & Spa

800-941-3364

reservations@sunvillageresorts.com

www.sunvillagebeachresort.com

Turinter

888-240-8284

www.turinter.com

For additional listings visit the online resource directory: www.travelworldnews.com/agent




