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The world’s premier golfing exhibition, International
Golf Travel Market, celebrated its 10th Year
Anniversary by highlighting its global appeal as the
leading golf travel show.  

IGTM is recognized as one of the most important events in
the golf travel industry calendar, representing a unique op-
portunity for specialized buyers and suppliers of golf related
products to present, discuss and define industry trends. The
show has proved to be a prolific ground for new business;
over 4,500 pre-scheduled appointments were held between
the buyers and exhibitors during the three-day event.   This
year’s IGTM was sponsored by Cancun Convention and
Visitors Bureau and the Mexico Tourist Board. Taking place
at the Cancun Convention Centre, the event teed off with the
best ever attendance: more than 400 exhibitors from 55 coun-
tries, including Canada, Japan, New Zealand, Argentina,
South Africa, and the Czech Republic along with key
European destinations.  There were also over 200 buyers from
across the world including delegates from Champion Golf
Holidays (Australia), China Golfing Holidays, Goldspark

Hong Kong, NTC Golf Travel (Egypt), Golf Holidays Abroad
(UK), Golfurlaub.Com (Germany), France Golf Tours,
GolfinMallorca (Spain), Eagle Tours Golf & Snow Sports
(Canada), Golf Ahoy Arizona, and Golf Corporate Brazil,
among others. “IGTM is the single best venue to meet inter-
national golf travel trade and media.  Canada has had in-

Travel Trade Professionals

- Choose from 10 specialized itineraries
- Meet with Belize's top suppliers
- Attend Educational Seminars
- Experience Belizean Cultures and Cuisines 

BETEX 2008 will help to extend your 
skills far beyond just selling travel to Belize.  

BETEX will give you the first-hand experience 
needed for you to sell all the unique 
opportunities Belize provides to travelers. w w w . b e t e x . b z

 REGISTER  ONLINE

 e m a i l :  i n f o @ b e t e x . b z

Organized by BTIA
with the support of
the Belize Tourism Board

Belize Tourism Expo
July 30th - August 4th, 2008,

Belize, Central America

Sell the Adventure

  Spaces Limited
5-Night Expeditions
from US$299

IGTM Tees Off in Cancun
The World’s Premier Business Event for the Golf Travel Industry drives a 17% increase in new
destinations as the Americas hand reins to Europe for IGTM 2008.

IAGTO stand at IGTM 2007 in Cancun.
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INDUSTRY EVENTS

creasing recognition as an international golf destination due
in large part to our consistent presence at IGTM,” said Jim
Lee, Executive Director, Canadian Golf Tourism Alliance.

New Initiatives for the Year 
PortAventura Golf (Spain) utilized IGTM 2007 to promote

the 2008 opening of the PortAventura Golf Complex which in-
cludes two golf 18-hole courses and one 9-hole course. The
courses are designed by the prestigious Australian golfer
Greg Norman and by Alfonso Vidaor.

Greenfernz Ltd (New Zealand) will be focusing on its plan
to promote New Zealand as a golf destination with the open-
ing of Jack Nicklaus’s Kinloch Club.  Greenfernz will also be
presenting their first luxury property which borders the Jack
Nicklaus designed Kinloch Club.

Canadian Golf Tourism Alliance will be announcing a part-
nership with Merit Golf Vacations, who are developing a tar-
iff guide for use with tour operators.

Najeti Hotels (France) will be promoting a new hotel on the
site of the Aa Saint Omer golf course opening in September
2008, and an indoor swimming pool for Hotel Chateau
Tilques.

PGA National Resort and Spa (USA) known as one of south
Florida’s most legendary golf destinations, is unveiling their
facelift which includes the upgrade of their Palmer and
Nicklaus designed Golf Course to the championship 
category.

Al Hamra Golf Club & Resorts announced the opening of
their fully completed 18-hole golf course. They will also un-
veil the new club house and the academy facilities.  

Mexico will use the platform of its sponsorship to help pro-
mote their world-class golf courses, hotels and facilities for
leisure, sport, shopping and dining. 

Abu Dhabi Golf Club has teamed up with Emirates Palace
Hotel and will be presenting their unique golf package called
‘Royal Experience.’ 

Emilia Romagna Golf (Italy) will officially present its 2008
catalog with a review of 20 golf courses and 39 golf hotels all
based in the region of Emilia Romagna in the center of Italy.
The catalog will be available in four different languages:
English, German, Italian and, for the first time, French. 

The Golf Suites, Boutique Hotel (Dominic Republic) will
be introducing packages for the silver market.

Old Head Golf Links (Ireland) will be presenting the New
Old Head Experience which includes 15 new luxury suites
and 17 redesigned holes.

Czech Tourist Authority – Czech Tourism will present their
plan marketing strategy for 2008.

The Saujuana Kuala Lumpur (Malaysia) will be 
introducing a new facility “The Club at the Saujuana” 
which is a 60 room all suite hotel which will open as a 
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leading Hotels of the World.

IGTM Hand Reins to Europe for 
IGTM 2008  

After Cancun’s record draw for the show, the Cancun
Convention and Visitors Bureau and the Mexico Tourist
Board have now handed over IGTM 2008 to Andalucía. Spain
will become the first country to host IGTM three times, hav-
ing previously been host in 2005 (Islas Canarias) and 2006
(Andalucía). Early indications show that 2008 is already set
to be a record year due to both the continued growth in golf
tourism and the number of stands already re-booked for 2008.   

Concluding on the feedback from the exhibition, Mark
Walsh, Group Exhibition Director of International Golf Travel
Market, commented: “The choice to come back to the
Americas in 2007 has been well received and is reflected in
the number of different destinations who joined us. Our re-
turn to Europe next year once again is sure to go beyond buy-
ers’ and exhibitors’ expectations.”  

IAGTO Golf Travel Awards – 2008 Winners 
The 8th annual IAGTO Golf Travel Awards in association

with Hertz were held on December 6, 2007, the final night of
the International Golf Travel Market. Voted for by the world’s
leading golf tour operators and golf travel writers, the Awards
recognize the world’s best performing golf resorts and golf
destinations and culminated in the announcement of the
IAGTO Honorary Award.

"The annual golf holiday is the highlight of the golfing year
for many of the world's 50 million players, and the IAGTO
Awards serve to reward a few exceptional contributions to this
world of golf travel. There is certainly no shortage of candi-
dates worthy of recognition. Many individuals, companies,
organizations and destinations have excelled in delivering a
great golfing experience to the golf traveler - the ultimate
goal for all involved in golf tourism,” said Peter Walton,
IAGTO Chief Executive. 

The winners of the 2008 Awards are: Undiscovered Golf
Destination of the Year: Vietnam; Golf Destination of the Year
– Africa, Indian Ocean & Gulf States: Mauritius; Golf
Destination of the Year – Asia & Australasia: Malaysia; Golf
Destination of the Year – Europe: Turkey; Golf Destination of
the Year – Latin America & The Caribbean: Argentina; Golf
Destination of the Year – North America: Arizona; Golf Resort
of the Year – Europe: Carton House, Ireland; Golf Resort of
the Year – North America: Ginn Reunion Resort, Orlando,
Florida, USA; Golf Resort of the Year – Rest of World: Arabella
Western Cape Hotel & Spa, South Africa; and The IAGTO
Honorary Award: Annika Sorenstam. 
International Golf Travel Market (IGTM),
www.igtm.co.uk

wwwwww..ttrraavveellwwoorrllddnneewwss..ccoomm ••  Travel World News6 • FEBRUARY 2008

INDUSTRY EVENTS
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OFFICIAL PARTNER COUNTRY 
ITB BERLIN 2008
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TOP NAMES TO SPEAK AT TRAVELCOM 2008 
A highly impressive group of leading industry speakers will 

provide valuable insight into the latest trends in ROI, technology
learning and development at the Travel Industry Association’s
(TIA) TravelCom 2008 conference to be held April 8 – 10 in
Chicago, IL. 

Renowned speakers include Suzy Reider, Chief Marketing Officer
of YouTube; Jeff Boyd, President and Chief Executive Officer of
Priceline; Michelle Peluso, President and Chief Executive Officer
of Travelocity; Eric Pearson, Senior Vice President of Distribution
for Intercontinental Hotel Group; and Christine Petersen, Vice
President of Marketing for TripAdvisor.   

All presentations will support TravelCom’s theme of Destination
Unknown: Predicting Tomorrow’s Travel Environment.

Henry Harteveldt, Vice President and Principal Analyst,
Forrester Research will open the conference with a keynote presen-
tation designed to help eCommerce, distribution, marketing and
customer service executives lead their firms through an uncertain
economy, a decline in the number of online travel buyers, and evolv-
ing distribution models. Other topics to be addressed during the
TravelCom 2008 conference include ROI-boosting insights on how
to grab prospects by the ears and eyeballs, hit moving prospects
with new mobile media, convert consumers into fervent brand evan-
gelists and turn green tourism into black ink.
The Travel Industry Association (TIA), www.tia.org

BOOKING LEVELS HIGH AT THE 
ITB BERLIN 2008

The outlook is exceptionally good for the ITB Berlin as final
preparations are under way for the event which will take place
March 5-9.  “Compared with 2006 the number of bookings at the
ITB Berlin 2008 has remained consistently high. The world’s
largest travel trade show will live up to its reputation as the indus-
try’s leading international platform,” said ITB Senior Manager
David Ruetz. The focus will be on the Dominican Republic, the part-
ner country at this year’s ITB, which is organizing the opening cer-
emonies and will have exciting products and services to show both
trade visitors and the general public. Overall, around 11,000 com-
panies from 180 countries and territories will be exhibiting at the
ITB Berlin 2008, and more than 100,000 trade visitors are ex-
pected to attend. A substantial number of exhibitors from these re-
gions will be present at the ITB Berlin this year. At the ITB Berlin
2008 the display area of Emirate Airlines will be double in size.
The size of the Abu Dhabi stand will be 25 percent bigger. Egypt
will also be setting up a larger stand. Eastern European states such
as Bulgaria, Armenia and Azerbaijan will also be prominently rep-
resented this year. For the first time Montenegro will be occupying
a display area extending over two stories. The stand of the Czech
Republic has been getting larger, and Russia will be occupying a 40
percent larger display area.Exhibitors from 11 countries will be of-
fering a global overview of the market. 
ITB Berlin, www.itb-berlin.com, www.itb-convention.com

INDUSTRY EVENTS
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FIRST U.S.-AFRICA TOURISM AND SPORTS
SEMINAR TO BE HELD FEBRUARY 27-28 

As part of its continuing efforts to raise global public 
awareness on the richness of Africa as a potential site for 
investment and business in the travel and tourism industry, 
the Africa Travel Association (ATA), a global travel trade 
association promoting tourism to Africa and The Corporate 
Council on Africa (CCA), a non-profit membership 
organization dedicated to enhancing trade and investment 
relations between the U.S. and Africa, have partnered to host the
first ever U.S.-Africa Tourism & Sports Seminar. 

The CCA-ATA seminar will provide a unique opportunity to show-
case Africa and its 53 nations to top travel trade experts as the next
premiere tourism destination. 

Representatives from the public and private sectors and travel in-
dustry in Africa, North America, Caribbean, Europe, and Asia will
convene to discuss Africa as a leading travel destination and hear
from expert panelists who will focus on topics such as sports and
tourism, infrastructure development, traveler perception, and
travel trends in Africa.

Industry stakeholders will have the opportunity to learn how their
companies and agencies can invest in the African travel industry
and play a part in promoting Africa and its natural wonders as the
next leading tourism destinations.

In attendance will be African, North American, Caribbean,
European and Asian participants from the public and private sec-
tors, including travel trade experts, business, finance, real estate,
infrastructure, investment and SME leaders, sport marketing
firms, Diplomatic Community, travel agents, tour operators, and
airline and hotel representatives.

The U.S.-Africa Tourism and Sports Seminar will be held
Wednesday, February 27 and Thursday, February 28, 2008 at the
Jacob K. Javits Convention Center in New York City.
Africa Travel Association, www.africatravelassociation.org

BETEX 2008 TO BE HELD JULY 30 
THROUGH AUGUST 4

The Belize Tourism Expo (BETEX) will be held in Belize 
from July 30 – August 4. BETEX is organized by the Belize
Tourism Industry Association, with the support of the Belize
Tourism Board. BETEX is held in Belize every two years, and of-
fers an exclusive opportunity for travel trade professionals to meet
with local suppliers, learn more about Belize, and experience the
destination first-hand. 

Travel agents and wholesalers can increase profitability through
destination education and personal encounters. Local tourism ser-
vice providers will showcase their products and have a chance to
interact personally with international partners.

“BETEX is intended to help travel professionals extend their
skills far beyond just selling travel to Belize,” comments Nicole
Usher of Idea Lab Studios, BETEX’s Marketing & Management
Company. “BETEX allows travel agents to receive the first-hand
experience they need to sell the unique opportunities Belize pro-
vides to travelers.”

The 2008 format has changed slightly in order to ensure an 
even more valuable and rewarding experience for all 
participants. Because of the increasing demand and popularity 
of the expeditions, marketplace sessions have been 
de-centralized, and expeditions have been increased by one 
day. With four days of countrywide expeditions (10 itinerary 
options), travel professionals will better be able to immerse 
themselves in the product, and learn first hand how to sell the 
destination.

BETEX will continue to feature cultural shows and social 
functions highlighting some of Belize’s rich diverse cultures, 
as well as an educational seminar and orientation prior to 
the expeditions. 

Multiple mini-marketplaces with tabletop exhibits will be 
featured in the various destinations (each evening during the 
expedition) allowing for one-on-one meetings with targeted 
suppliers.

Supplier and trade attendee registrations are now underway and
qualified participants are invited to register online as early as pos-
sible. Spaces are limited.
The Belize Tourism Expo (BETEX), info@betex.bz, 
www.betex.bz

Discover Africa 2008
S P R I N G  S C H E D U L E

The Association for Promotion of Tourism Africa brings Africa
to your doorstep this spring. The Discover Africa Road Show 

is your opportunity to meet the trade representatives of 
various Africa Airlines, Lodges, Camps and Tourist Boards 

and network with your industry colleagues who travel, 
sell and specialize in Africa.

4 MARCH
Museum of History and Industry, Seattle

Presented by APTA PACIFIC NORTHWEST Chapter

6 MARCH
California African American Museum, Los Angeles

Presented by APTA LOS ANGELES Chapter

10 MARCH
Phoenix Zoo, Phoenix

Presented by APTA ARIZONA Chapter

12 MARCH
Colorado Museum of History, Denver

Presented by APTA ROCKY MOUNTAIN Chapter

For more information please email: 

Beth Lincoln: beth@sinbadtravel.net or

DiscoverAfrica@APTA.biz



D A T E E V E N T L O C A T I O N C O N T A C T

TO LIST YOUR EVENTS EMAIL: editor@travelworldnews.com • FOR ADDITIONAL EVENTS VISIT: www.travelworldnews.com/calendar
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CALENDAR OF EVENTS - 2008

M A R C H
5-9 ITB Berlin 2008 Berlin, Germany www.itb-berlin.com
5-9 Discover America Pavilion at ITB 2008 Berlin, Germany www.discoveramericapavilion.com 
7-9 Cruise3Sixty Ft. Lauderdale, FL www.cruise3sixty.com
10-13 Seatrade Cruise Shipping Convention Miami Beach, Florida www.cruiseshipping.net
11-12 British Travel Trade Fair NEC, Birmingham, UK www.reedtravelexhibitions.com
13-15 Globe08 Rome, Italy www.globe08.it
13-16 TUR 2008 Goteborg, Sweden www.turfair.com
13-16 Discover America Pavilion at TUR 2008 Goteborg, Sweden www.discoveramericapavilion.com 
19-22 MITT 2008 Moscow, Russia www.mitt.ru
19-22 Discover America Pavilion at MITT 2008 Moscow, Russia www.discoveramericapavilion.com 
21-24 Conference on Responsible Tourism Kochi, Kerala India www.responsibletourism2008.org
26-29 UITT 2008 Kiev, Ukrane www.uitt-kiev.com
29-30 Greater Houston Travel Show Houston, TX www.travelindustryshows.com
A P R I L
1-3 DATE 2008 Punta Cana, DR www.drdate.net
2-4 NTA Tour Operator Spring Meeting Uncasville, CT www.nta.travel
6-12 Mountain Travel Symposium Vail, CO www.mtntrvl.com
8-10 GIBTM 2008 ADNEC, Abu Dhabi, UAE www.reedtravelexhibitions.com
11-13 Atlanta Travel Expo Atlanta, GA www.atlantatravelexpo.com
11-13 Vacation Home Expo 2008 Atlanta, GA www.vacationhomexpo.com
12-16 ASTA International Destination Expo Lyon, France www.astanet.com/conference/ide/index.asp
14-16 COTTM 2008 Beijing, China www.cottm.com
16-18 HSMAI Resort Conference San Diego, CA www.resortconference.com
17-19 BTC 2008 Santo Domingo, DR www.btc.com.do
20-22 WTTC Global Travel & Tourism Council Dubai, UAE www.globaltourism.com
20-23 Ecuador Travel Mart (ETM) 2008 Cuenca, Ecuador www.bite.com.ec
22-24 IMEX 2008 Frankfurt, Germany www.imex-frankfurt.com
25-27 JAPEX 2008 Kingston, Jamaica info@jhta.org
28-May 1 10th Caribbean Conference (STC-10) Providenciales, Turks & Caicos www.onecaribbean.org
M A Y
5-9 FIT Cuba 2008 Havana, Cuba dircommunicion@mintur.tur.cu
6-8 CHTIC 2008 Hyatt Regency, Trinidad www.caribbeanhotelassociation.com
6-9 Arabian Travel Market 2008 Dubai, UAE www.reedtravelexhibitions.com
14-17 BITE 2008 Manama, Bahrain www.bitebahrain.com
18-20 Global Spa Summit 2008 New York, NY www.globalspasummit.org
19-23 ATA 33rd Annual Congress Arusha, Tanzania www.africatravelassociation.org
20-22 SMART 2008 St. Maarten www.visitsxm.com
31-Jun 4 TIA’s 40th Annual POW WOW 2008 Las Vegas, NV www.tia.org
J U N E
5-8 Karibu 2008 Arusha, Tanzania www.karibufair.com
10-11 MITM Euromed Cologne, Germany www.mitmeuromed.com
12-14 ITE MICE Hong Kong, China www.itehkmice.com 
12-15 CULTOUR 2008 Cologne, Germany www.cultourfair.com
12-15 ITE Hong Kong Hong Kong, China www.itehk.com
16-19 Asia Luxury Travel Market Shanghai, China www.altm.com.cn
16-19 Vacation.com Annual Conference Las Vegas, NV www.agentnet.com 
J U L Y
30-Aug 4 BETEX 2008 Belize City, Belize www.betex.bz
SEPTEMBER
10-12 TravelMart Latin America Quito, Ecuador www.travelmartlatinamerica.com
23-25 The Motivation Show Chicago, IL www.motivationshow.com
OCTOBER
6-9 World Tourism Investment Summit Busan, South Korea www.wtuglobal.org
15-17 Cancun Travel Mart Cancun, Mexico www.cancuntravelmart.com
22-24 ITBASIA 2008 Singapore www.itb-asia.com
22-24 Discover America Pavilion at ITBASIA 2008 Singapore www.discoveramericapavilion.com 
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EOS AIRLINES PARTNERS WITH 
US HELICOPTER 

Eos Airlines has announced it has signed a partnership agreement
with US Helicopter to provide helicopter service between
Manhattan and JFK International Airport for its guests traveling
to London.  Eos offers 44 flights per week between New York’s JFK
and London’s Stansted Airport.  

Guests reserving unrestricted tickets aboard Eos will be offered
complimentary helicopter transfer from locations at Downtown
Manhattan Heliport (Wall Street) or East 34th Street Heliport
where TSA security screening will be completed and luggage will
be checked to final destination.  After a convenient eight-minute
helicopter flight guests will be greeted by an Eos Guide and es-
corted to the Lounge or directly to their flight. 

“Eos is not simply an airline, it’s a lifestyle choice,” commented
Adam Komack, Chief Lifestyle Officer for Eos.  “As we grow, we
will continue to provide products, services and experiences that au-
thentically complement our guests’ lifestyle before, during and
after they travel on our planes.”

Senior Vice President & Chief Marketing Officer of US
Helicopter, Donal McSullivan commented “The streamlined, effi-
cient and time-saving service provided by US Helicopter is a per-
fect fit with the Eos experience.”  He continued “Our clients are
similar to those so well looked after by Eos – discerning travelers
that appreciate quality and service.” 

The new helicopter service complements other amenities offered
by Eos such as limousines and day rooms.  
Eos Airlines, 800-598-2169, www.eosairlines.com; 
US Helicopter, 877-262-7676, www.flyush.com

AIR BERLIN RACKS UP NEW AWARDS
Air Berlin’s consistently excellent service has won it warm praise

and a new clutch of awards from a broad range of UK consumers
and travel professionals in 2007. Accolades awarded this year ac-
knowledge Air Berlin's unique reputation as a low-cost carrier of-
fering a constantly high level of service. 

Awards in 2007 include best Short Haul Business Airline in the
Business Travel World Awards, a first for a low-fare carrier. Air
Berlin was highly commended at the Travel Trade Gazette awards
for best leisure airline and was one of just three airlines to win a
prestigious Daily Telegraph Readers' Award. Air Berlin was also
honored as best airline in both the Skytrax World Airline Awards
and the World Travel Awards. 

Moving into 2008, Air Berlin is one of the proud finalists in the
European Business Awards 2008 where it has been recognized for
its excellent service levels while providing lower fares. In May
2008, Air Berlin will commence new long haul services to both
Shanghai and Beijing. U.S. passengers will benefit from Air
Berlin's attractive pricing and service levels flying from New York,
Miami, Ft. Myers and Los Angeles with the recent integration of
LTU into the Air Berlin group. U.S. passengers will also take ad-
vantage of the many connections available to them via Air Berlin’s
hub in Düsseldorf. 
Air Berlin, www.airberlin.com

HAINAN AIRLINES APPOINTS GENERAL
SALES AGENT FOR NORTH AMERICA

Hainan Airlines, China’s fourth largest carrier has announced the
appointment of AirWorld Inc. as its general sales agent for North
America.  

The airline also announced its new toll-free North American
reservation and information number: 888-688-8813 which will
connect travelers to both native English and Chinese speakers to
assist them with their travel needs.

AirWorld will provide reservations, sales and ticketing from six
North American offices: New York City, Chicago, Houston, Los
Angeles, Toronto and Vancouver, B.C. to best serve passengers and
travel agents alike.

Hainan Airlines has applied to the U.S. Department of
Transportation to launch the only non-stop service between Seattle
and Beijing, beginning on June 9, 2008.  

The non-stop flight would operate four times weekly on Mondays,
Wednesdays, Fridays and Saturdays once the airline receives U.S.
regulatory approval.  Initially, the route will be flown by new
Airbus A330 aircraft in a two-class configuration: business and
economy.

Hainan Airlines currently is the fourth largest carrier in China
and is known for its award-winning customer service, impeccable
safety record and on-time performance. Hainan Airlines currently
flies to more than 130 cities.  
Hainan Airlines, 888-688-881;
AirWorld Inc., www.airworldinc.com
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FAM TRIPS

AUSTRALIA
Voyages Hotels & Resorts is offering spe-

cial fam packages with savings of up to 60
percent off regular rates at some of its top
properties throughout Australia. These spe-
cial deals are available until March 31,
2008 or until sold out. Some of Voyages
Hotels & Resorts’ most exclusive island re-
sorts on the Great Barrier Reef are offered
with discounted rates at Lizard and
Bedarra Islands from approximately $280
per person per night, including all meals
and a selection of alcoholic and non alco-
holic beverages. Rates at Voyages
Brampton Island start at approximately
$52 per person, per night including break-
fast and Dunk Island is offered from ap-
proximately $56 per person, per night in-
cluding breakfast. The magic of the natural
and cultural landscape of Australia’s out-
back can be explored at Voyages Ayers
Rock Resort with rates starting at approxi-
mately $52 per person, per night and ap-
proximately $42 per person, per night at
Kings Canyon Resort. And escape to a rain-
forest treehouse retreat at Silky Oaks
Lodge & Healing Waters Spa with rates
starting at approximately $104 per person,
per night in elegant timber tree house ac-
commodations with wide verandas, includ-
ing breakfast.
Voyages, www.voyages.com.au

EGYPT
Sun International Resort at Port Ghalib

on the Red Sea in Egypt is offering special
Interline rates exclusively to the travel in-
dustry starting January 15, 2008 through
the end of March 2008. Prices are as fol-
lows for doubles with half-board: $124 at
the five-star deluxe Palace at Port Ghalib;
$83 at the five-star Sahara Sun Sands
hotel; and $80 at the five-star Sahara Sun
Oasis. The above non-commissionable rates
include 12 percent service charge, 10 per-
cent sales tax, and 2 percent municipality
tax. Rates are bookable within 21 days
prior to arrival and are subject to availabil-
ity at the time of booking. Guests must pro-
duce proof of employment in the travel in-
dustry both upon booking and again upon
hotel check-in. Rates apply to FIT bookings

only; maximum two rooms per guest per
stay with no more than two adults and one
child under the age of 12 per room. 
Sun International Hotels & Resorts,
www.suninternational.com

Travel Egypt presents their Famtastic
Egypt FAM, May 5-15, 2008, Ramses to
Cleopatra. This fully escorted tour is 11-
days/10-nights including Cairo/Luxor/
Aswan/Alexandria plus an optional tour to
Abu Simbel. Tour is open to IATA, TRUE,
CLIA Agents with photo I.D. There is no
limit to the number of agents from one
agency. Companions limited to one per
agent (companions must share accommoda-
tions with agent). Tour includes all meals
from departure until return,Price is $1,795
per agent, double occupancy; single supple-
ment is $445 and companions are $1,995.
FAM includes international air from JFK;
domestic flights in Egypt; all transfers by
air-conditioned vehicle relating to the tour
program; baggage handling; hotels; five-
star Deluxe Nile cruise; meals; fees for vis-
iting antiquity sites and museums; services
of English speaking licensed Egyptologist;
service charges and taxes; and tips for
ground personnel (except guides).  
Travel Egypt, 877-778-3497, 
www.travelegypt.com

ST LUCIA
Anse Chastanet is offering special “Let

Us Indulge You” agent packages. Agents
will receive a complete tour of the 600-acre
property, including a complimentary spa
treatment as well as a complimentary scuba
or snorkel experience, a jungle biking or
kayaking pass and a half day sailing cruise
on the hotel yacht. The special agent rates
are $199ppd for travel March 5- April 15,
2008. For travel April 16-May 31 and
November 1-December 19, rates are
$149ppd, and from June 1- October 31,
they are $139ppd, Rates are based on run
of house accommodation in double occu-
pancy and include breakfast, dinner and all
tax/service charges. Alternatively, agents
wishing to have guaranteed room reserva-
tions in specific room categories will re-
ceive a discount on the published daily

rates: 50% will be applied in superior and
beach dlx categories, and 25% in hill dlx
and premium category. The Anse Chastanet
weekly packages such as Tropical
Tranquility and Total Romance are avail-
able to agents with a 25% overall discount
in the various room categories. All reserva-
tions and rates are subject to availability. 

Agents wishing to experience Jade
Mountain first hand can take advantage of
the “Seeing is Believing” rates which are
50% off the published rates in suite cate-
gories star, moon and sun.The rates per
couple in the star, moon and sun categories
respectively are $1,450/$1,600/$1,900
from January 3 until April 15, 2008;
$1,250/$1,400/ $1,700 from April 16-
May 31, 2008 and from November 1-
December 19, 2008; and $1,150/$1,300/
$1,600 from June 1 – October 31, 2008. To
add breakfast and dinner, add $150ppdo.
All rates, rooms and meals are subject to
18 percent tax/service.
Anse Chastanet Resort, 
www.ansechastanet.com



Louis Cruise Lines, a major player in the Mediter-
ranean cruise market but little known outside of
Europe, launched an ambitious and aggressive bid
to expand and solidify its reputation as the cruise

line of choice for the culturally
sophisticated traveler in search
of a unique combination of an
itinerary-specific yet comfort-
ably luxurious—and surpris-
ingly affordable—way to ex-
plore an especially picturesque
and historic area of the world:
the Aegean, and a carefully cho-
sen but glorious sampling of the
more than 200 Cyclades islands
scattered among its legendary
turquoise-blue waters. Louis—a
boutique alternative to other,
larger (and more impersonal)

cruise lines, some of them with gargantuan-sized ships hold-
ing up to 3,000 passengers—is the only major company in
Greece offering three-, four-, and seven-day cruises to the
Cyclades. Its itinerary ranges from the laid-back coolness of
Mykonos—the most cosmopolitan of all Greek islands, with
narrow, cobblestone streets, elegant boutiques, nightclubs
and whitewashed houses, an unusually sociable (and photo-
genic) pelican named Petros casually mingling with natives
and tourists alike among its shops and restaurants—to the
steep, stark beauty of Patmos, home to the famed Monastery
of St. John the Theologian, where travelers of any religious
persuasion (including none) can marvel at the Grotto of the
Apocalypse, a tiny, candlelit 900-year-old cave with niches in
the wall and a “pillow” made of stone, where the author of the
Book of Revelations spent several involuntary months. 

Protection from the Elements
Rhodes, situated between Greece and Cyprus, about 10

miles west of Turkey, remains a huge tourist attraction, where
the maritime city of Lindos—perhaps the most important of
the three great cities of ancient times—is surrounded by me-
dieval walls constructed by the knights of St. John in the thir-
teenth century. Within them stands the ancient acropolis of
Lindos on a precipice 400 feet above the Aegean. A somewhat
easier test of one’s walking shoes is Porte d’Amboise, the start
of a walking tour throughout the medieval city of Rhodes.

On the outskirts of the Turkish resort town of Kusadasi lie

the ruins of the ancient city of Ephesus, one of the world’s
best-preserved historical sites, with its Great Theatre, thermal
baths, and Library of Celsus among its jaw-dropping 
attractions. 

The Voyage
Louis’s whirlwind tours transport groups of historically, cul-

turally and religiously curious travelers to archaeological
sites as varied as Patmos’s Grotto of the Apocalypse, Ephesus
and Crete, the largest and most rugged of the Cyclades,
where Sir Arthur Evans’ discovery and subsequent excava-
tions at Knossos unearthed breathtaking visions of a Minoan
civilization dating back to 4000 BC, replete with brilliantly re-
constructed colors. 

These day trips—fascinating, visually splendid, architec-
turally mind-blowing (“How did they do that?”)—are not 
designed for poolside relaxation (though it is certainly 
available). Occasionally requiring extremely early-morning
awakenings and sometimes lasting well past twilight, the vis-
its to these fantastic islands can prove challenging but by no
means impossible to the elderly or anyone with disabilities.
This reporter was accompanied on the trip by his mother, who
not only rose to the occasion but also encountered friendli-
ness, admiration, encouragement, and warmth everywhere—
all qualities commonly and frequently representative of a
country and people who are not only proud of their astonish-
ing historical place in the global arena but who also embrace
visitors of any age with the warmest of welcomes. Anyone
with a cane rises to the top of a VIP list of visitors showered
with respect and admiration.

70 Years of Experience
Louis Cruise Lines, a subsidiary of the Louis Group, dates

back to 1935. Founder Louis Loizou, remembered now as “the
Father of Cyprus Tourism,” was determined to promote
Cyprus as a travel destination, enjoying early success in the
travel industry in the 40s and the 50s, overseeing the trans-
formation of his office in Athens into the management of ho-
tels and mountain resorts and chartering cruise ships. Today
the Louis Group has operations spanning 11 countries world-
wide, with more than 8,000 employees providing daily ser-
vices to tens of thousands of guests at 25 hotels and 14 cruise
ships. The Group’s expansion plans remain fixed on Europe’s
destination-oriented markets, with an aim to continue
strengthening and enhancing its strategic agreements with
international tour operators in both hotel and cruise sectors.

Louis Cruise Lines Sets Sail For 
The Aegean
Cornering the market—champagne travel on a non-vintage budget.
R O B I N  S WA D O S

COSTAKIS LOIZOU
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Louis Cruise Lines works almost exclusively
with tour operators, offering travel agents a link
(fully commissioned between the tour operators
and the agents) that balances a client’s or group’s
desire to combine a three-, four-,  or seven-day
visit to Greece with a larger itinerary—say,
Rome, or the French Riviera, or even the main-
land of Greece, where its capital, Athens, suffers
the weight of an undeserved reputation as a city
to skip. Miss the Acropolis at your peril. It is cer-
tainly the most spectacular, but by no means only,
gorgeous attraction in this perpetually under-
rated city. 

Wrapped into this larger package, Louis offers
tour operators, travel agents, and clients the op-
portunity to plan a first-time visit to Greece, in-
corporating it into a multi-national tour of Europe. 

While the 4-day cruises remain Louis’s most popular, its
shorter and longer cruises depart not only from Piraeus but
also from Marseilles and Genoa, offering tourists and travel
agents the opportunity to wrap these cruises into a package
designed in large part by tour operators. 

Louis’s Latest Addition
Louis’s recently refurbished Cristal made its maiden voyage

July 30. It is a mid-sized vessel, with 480 immaculate, com-
fortable cabins housing 960 passengers whose budgets can
range from the utterly modest to the wildly extravagant
(prices vary widely from one tour to the next and are available
through both agents and tour operators). It is also a dazzling
throwback to another era, with sleek, Art Deco design, its cab-
ins boasting stylish furnishings, ample closet space, shower
or bath with private WC, individually controlled air condi-
tioning, telephone, hair dryer, and TV. Many of the 317 out-
side staterooms also feature large picture windows and suites
with balconies. The Cristal boasts four restaurants, a wellness
center and beauty salon, a duty-free shop, a casino, several
bars, the “Riviera Pool” with a retractable glass roof, the two-
tiered Metropolitan Lounge for nightly shows and dancing, a
24-hour physician aboard all cruises, and full telephone and
Internet access. 

Its incredibly efficient staff—an international assemblage of
brilliantly trained professionals, from the stewards attending
the cabins to Gregory, it’s maitre d’ at the Caruso Restaurant,
to Capt. Gianis Papargelis himself—are among the friendliest
on the seas, attending to any and every detail a traveler might
wish for. 

Cristal is a large but not massive ship, which not only gives
it a much homier feel than many larger vessels (with a great
deal of social interaction between passengers of all nationali-
ties) but also allows for ultra-organized ports of call and ac-
cessibility to smaller ports and islands.

Setting Sail
The Cristal made its official debut on October 29, leaving

the Athens port of Pireaus for a 4-day cruise to Mykonos,
Crete, Kusadesi, Patmos, Rhodes, and finally Santorini—per-
haps the most famous of the Cyclades islands, and the crème-
de-la-crème conclusion to Louis’s tours. Its massive volcanic
cliffs are dotted with hilltop villages, the most beautiful of
which is arguably Oea, from which one gets the feeling of
being on the edge of heaven overlooking the earth. It’s a
spectacular finale to an impressively comprehensive tour of
this cluster of islands nestled between Greece and Turkey,
where, according to Executive Chairman Costakis Loizou
(who flew to Athens from Cyprus to be present at the Oct. 29
sailing) Louis plans in 2008 to transform the current daytime
stopover in Istanbul to an overnight visit. Smart move. It’s a
gorgeous and exotic city by day and a sophisticated, roman-
tic, exciting metropolis by night. 

Mr. Loizou also formally announced Louis’s schedule for
2008, which will include a series of 29 7-day Greece & Turkey
sailings from Piraeus every Friday from April 11 to October
31, with (in addition to Istanbul) calls to include Mykonos,
Patmos, Kusadasi, Rhodes, Heraklion and Santorini. The sea-
son will conclude with four 7-day Greece, Turkey and Egypt
sailings from Piraeus on Oct. 31, Nov. 7, 14 and 21 to Istanbul,
Kusadasi, Rhodes, and Alexandria, with an overnight stay in
Santorini.

Booking Your Tour
Louis Cruise Lines’ itineraries can be booked through most

major tour operators in the U.S. and Canada. For further in-
formation about receiving a list of tour operators selling Louis
Cruise Lines’ programs, or to order the company’s 36-page
brochure, contact your travel agent.
Louis Cruise Lines, 877-568-4787, 
LCLUSA@louiscruises.com,  www.louiscruises.com

Louis’s recently refurbished Cristal made its maiden voyage in July 2007.
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MALTA: THE PERFECT SHORT-BREAK
DESTINATION

From temples 1,000 years older than the Pyramids of Giza, to the
majestic fortifications built by the gallant Knights of St John, the
Maltese Islands are born of history, making it the perfect short-
break destination. 

The Islands offer the visitor a fantastic blend of heritage that
stems from a Neolithic period, immortalized by the megalithic
structures dedicated to the goddess of fertility. Here, the
Phoenicians, the Carthaginians, the Romans and the Arabs all con-
tributed to the cultural wealth of these Islands.  

Almost 400 years later the Islands became an extension of Sicily.
It was Charles V who finally bequeathed Malta to the Sovereign
Military Order of St. John of Jerusalem. The Knights made their
base on this strategic Island from 1530 to 1798 and took Malta
into a golden age, making it a key player in the cultural arena of
17th and 18th century Europe.  

Nowhere else in the Mediterranean can one find such a rich col-
lection of works of art, produced by the masters Caravaggio,
Mattia Preti and Favray.  This legacy, unique in the Mediterranean,
is reflected in the country’s architecture, the hospitality of the
Maltese and the surrounding Mediterranean Sea that invites all to

dive into the folklore depths of the nymph Calypso who held Ulysses
captive for seven years on the Island of Gozo. 

Malta offers more than just an Island break. It is the meeting
point of the past and the present, a place where travelers can blend
with the locals to experience an enduring and admirable lesson in
the art of living. Those looking for a short break destination will
find Malta only a three hour flight away from most European
Cities. 
Malta Tourism Authority, info@visitmalta.com, 
www.visitmalta.com 

A CHILD’S EGYPT TOUR FROM TRAVEL
EGYPT

Travel Egypt presents a fully escorted eight-day/seven-night tour
of Cairo/Aswan/ Luxor designed for families with children ranging
in age from preschool to teens. While the program features intro-
duction to the major historic sites of Egypt it does so in a "hands
on" environment by exposing the children to a living history exam-
ple of what life was like in ancient Egypt for both the royal fami-
lies and the workers. Instead of repetitious visitations to places that
after a few days all resemble one another, they are transported in
time to relive the adventure and thrill of events as they occurred.
Not only that, but they will be entertained by camel rides into the
desert, sailing on the Nile in a Felucca (native sailboat), entering a
pyramid and feeling the mystery, climbing around old fortresses
and even perhaps, a hot air balloon ride over the Necropolis of
Thebes. They will come to know the sophisticated city children of
Cairo and the village children of Upper Egypt. 

Tours include domestic flights in Egypt in coach (economy) class;
transfers by air-conditioned vehicle; baggage handling; hotels;
meals as outlined; fees for visiting antiquity sites and museums;
services of English speaking licensed Egyptologist; and service
charges and taxes. 

Adult prices for the tour start at $1,595 (per person double) and
children's prices start at $155 (under two), $825 (ages two to five)
and $1,235 (ages six to 11).
Travel Egypt, 877-778-3497, travelegyptinfo@gmail.com, 
www.travelegypt.com



The Mediterranean’s best kept secret.

Malta, Gozo & Comino
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