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About to go on a date.  Forever.
Weddings, honeymoons and romance are the specialty of

our luxurious beach resorts on the Mexican Riviera

Maya…an experience that will leave them breathless, regard-

less of activity.

EL DORADO ROYALE, A SPA RESORT

Luxuriously laid-back on Punta Brava beach. Gourmet

Inclusive. For adults only. Beach dinners, 24-hour room

service, hydro-massage tubs in every suite, Palapas for 

couples, an indulgent spa. Everything at El Dorado Royale

was created for weddings, honeymoons and romance.

EL DORADO SEASIDE SUITES

Named by Forbes one of the most romantic hotels. Barefoot

elegance spread along the white sand beach of Kantenah, this

adults-only resort blends luxurious services, amenities 

and creative cuisine with a cool

boutique-hotel atmosphere. 

For Marital Bliss Contact:

Your Preferred Wholesaler

1-866-527-4762

www.karismahotels.com

Some restrictions apply. Information may change without notice.



The area up until modern times was not the play-
ground it is today.  This is the place where the
Spanish Conquistadors first made landfall in 1517
but was the last area to be conquered.  The cen-

turies that followed saw all non-natives being driven out and
an independent Mayan nation formed with the area finally
being declared a federal territory in 1902 when it was named
after Andres Quintana Roo, an early nineteenth century pa-
triot of the Mexican Republic.  The government had little con-
trol over the area until the 1910’s when the army was suc-
cessful in defeating the Mayan population.  It wasn’t until
1974 that Quintana Roo became Mexico’s youngest state and
as a direct result, development of Cancun as a tourist desti-
nation began along with similar designs for Cozumel and Isle
Mujeres.  Resort entrepreneurs were adamant in their rea-
soning that development could not succeed in a place that
was not deemed worthy of statehood.

While super-developed Cancun is Mexico’s number one re-
sort destination, 20 miles south and far from the crowds and
clamor the nearly 100 mile stretch of Caribbean coastline
known as the Mayan Riviera begins.  This is an unparralled
paradise of natural wonders, stunning beaches, exotic flora
and fauna, coral reefs Jacques Cousteau rated as among the
finest in the world, renowned archaeological sights and op-
portunities to satisfy any client’s interest.  Her Mayan her-
itage is strong with thousands of descendents residing in the
area many still speaking their indigenous language.  Humble
and hospitable the simplicity in which they exist today bears
testimony to a different time.  This is a region at once ancient
yet constantly in metamorphosis.]

With so many Mayan temples, the early Spaniards referred
to the Yucatan peninsula as ‘a very towered land’.  Chichen-
Itza,  already a UNESCO World Heritage Site, heads the list
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Mexico: Quintessential Quintana Roo
In the aftermath of hurricane Wilma and in just over a year the Yucatan peninsula state of

Quintana Roo has not simply been rebuilt, it has been reborn.  Bigger, better, even friendlier
and more refined.

B Y  A L  H AU T

The Riviera Maya for sailing enthusiasts..

CONTINUED ON PAGE 4
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of Mayan architectural achievements and is so impressive
that it is on the short list for recognition as one of the new
Seven Wonders of the World.  Today the area of Cancun is a
towered land for another reason with the area south of it hav-
ing benefited from the lessons learned of mega development.
While an intensely vibrant metropolis of resorts, restaurants,
nightlife and shopping possibilities, the major attraction con-
tinues to be the beach only this time it is wider as the result of
a massive government effort to restore the effects of hurricane
damage.  

As Cancun accounts for roughly a third of the country’s
tourism revenue, anything other than swift reaction by both
government and private sectors was not an option.  Speaking
volumes of the character and resolve of the people, in those
first days following hurricane Wilma lawyers and doctors
worked shoulder to shoulder with hotel workers and shop-
keepers to clear streets and restore a working infrastructure.

Agents might want to suggest to clients a stay at Puerto
Morelos, a relaxed somewhat unconventional town serving
as the entrance to the Riviera Maya.  With the electric energy
and nightlife of Cancun as well as some of Mexico’s most
famed archeological wonders close at hand, this tranquil
community with its peaceful fishing village heritage is a per-
fect base for exploring Quintana Roo.  Every imaginable form
of land and water sport and recreation is readily available in-
cluding the opportunity to try out the longest zip line circuit
in North America.  Harnessed to a cable suspended through
the jungle treetops, clients take flight in what is guaranteed
to be an exhilarating if not heart-pounding experience.
Afterwards, a dip in one of the areas dozens of cenotes, pools
of crystalline water considered sacred by the ancient Mayas,
provides a perfect neutralizer.  

A short distance further south is Playa del Carmen or sim-
ply Playa as it is affectionately referred to by locals.  Also once
a fishing village, this hip, epicurean beach town has become
enormously popular during the past few years with a cos-
mopolitan following.  A must see is the revived multi-millen-
nium old Mayan ball game which is played nightly at Xcaret
Park.  Reenacted as faithfully as is known to its traditional
form, the game’s original purpose was probably more a reli-
gious event than it ever was a sport.  Today’s participants
need not be concerned with the ancient reward of winning,
that being the honor of sacrifice to the gods.  Clients should
consider a day trip to Cozumel, the largest and most popu-
lated island in the Mexican Caribbean and easily reached by
ferry in an hour’s time.  Despite being the world’s largest
cruise ship destination in terms of number of passengers, the
island is easy to get around.  And if snorkeling or scuba div-
ing are a passion, then welcome to the Great Mayan Reef, the
world’s second largest reef system with clarity of visibility so
great that one can see clouds from 20 feet below the surface.

Well worth a visit are Chankanaab National Park, a sea ori-
ented playground renowned for its trees of black coral and
underwater statues of Christ and the Virgin and El Caracol,
a well preserved example of ancient Mayan engineering abil-
ity.  Designed to predict weather by creating different sounds
formed by the strength and direction of wind funneled
through conch shells, at night fires were lit allowing it to also
serve as a lighthouse.

Another day trip opportunity is to relatively tiny and far less
sophisticated Isle Mujeres or Isle of Women, reached by ferry
from either Playa or Cancun.  Sun, sand, peace and tranquil-
ity are the attractions here.  Legend has it that the island was
a place for Mayan fertility ceremonies and the ruins of the
temple to Ixchel, guardian of childbirth, remain.    Clay fig-
ures in the form of women were discovered by a sixteenth
century slave trader which gave rise to the island’s name.
Today, it is an almost totally natural, unassuming and refresh-
ingly uncomplicated place where a client can walk the entire
town in less than two hours.  The preferred mode of getting
around the less than five square miles of island is by golf cart
and places like El Garrafon National Park are within easy
reach.  This is a nature area known for its reef and spectacu-
lar views of the sea.  As in other parks, snorkeling equipment
is available and clients have the opportunity to interact with
dolphins, simply relax on the beach or at its infinity pool and,
if once was not enough, zip line over water.  For a different
venue, a client may wish to visit Hacienda Mundaca, the
home of a pirate who took refuge on Isle Mujeres after a life
of slave trafficking and who is best remembered for what was
once the magnificent property he created for a local girl for
whom he had fallen in love.  Unfortunately, the feeling was
not mutual and Mundaca is said to have slowly gone mad.
Even in paradise, sometimes things don’t always work out.    
The Riviera Maya, 877-7GO MAYA, 
info@riviera maya.com, www.riviera maya.com,
www.cancun.info

QUINTANA ROO FROM PAGE 3

The Riviera Maya for cultural aficionados.
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AZUL BLUE EXTENDS
AGENT BOOKING BONUS

AZUL BLUE HOTEL + SPA, in Tulum,
Riviera Maya, Mexico has announced their
$100 Travel Agent Booking Bonus has been
extended for six months. 

Due to overwhelming response, Karisma
Hotels is extending this agent incentive to
introduce high-end clients to AZUL BLUE
HOTEL + SPA.  From the Gourmet-
Inclusive cuisine to the luxurious suites and
state-of-the art spa, Azul Blue takes stress-
free to a brand-new level. Guests will expe-
rience the VIP treatment of Azul Blue’s
London-trained butlers, who will unpack
their bags, draw a rose-petal bath, arrange
sushi dinners and a champagne sleepover on
a four-poster beach bed.  Perfect for spa
lovers and upscale travelers, Azul Blue
truly exemplifies luxury without pretense.
Suites start around $700, per night, per
couple. Offer is for bookings made between
November 29 and June 30, 2007. 
Karisma, 866-KARISMA, 
www.karismahotels.com

EL DORADO ROYALE WINS
COVETED FIRST CHOICE
AWARD

First Choice Holidays, a leading interna-
tional leisure travel company in the UK, has
awarded El Dorado Royale, A Spa Resort,
with this year’s prestigious Best Tropical
Accommodation award. The award reflects
the results of yearlong customer feedback
via the First Choice Holiday Questionnaire.
Customers voted El Dorado Royale the best
hotel worldwide in the First Choice long
haul program, which is associated with the
First Choice Mainstream Sector Annual
Quality Awards.

“From these official questionnaires, El
Dorado Royale scored in the topmost per-
centile,” said Tim Williamson, Marketing
Director of First Choice Holidays.  “The
awards reflect customer scores – and El
Dorado Royale was voted our Best Tropical
Accommodation by our customers,” he con-
tinued.  “As a result, they are very highly
regarded by First Choice.” 

El Dorado Royale, managed by Karisma
Hotels, is an adults-only, Gourmet Inclusive

resort and spa, set on 450 acres.  Guests
can stay in Swim-up Ocean Front Casita
Suites, featuring open-air showers and
king-sized Jacuzzis overlooking the ocean.
Other features include El Dorado Royale’s
eight signature restaurants, beachside or
in-suite massages, body scrubs, body wraps
and facials.“The First Choice award comes
straight from guests, which makes it one of
the most sought-after accolades in the in-
dustry,” said Lubo Krstajic, Executive Vice
President of Karisma Hotels and Resorts.
“We’re honored to receive an award that
emphasizes such stringent standards of ser-
vice, hospitality and attention to detail,” he
continued.

The First Choice Mainstream Sector
Annual Quality Awards are given at a VIP
dinner at the World Travel Market to the
top performing hotels for 2006 in terms of
customer satisfaction.
El Dorado Royale, 
www.eldoradosparesorts.com

MTB AND JETBLUE
CELEBRATE NEW FLIGHT

Mexico Tourism Board’s New York Office
and JetBlue Airways transformed JFK’s
Terminal 6 into a little bit of Cancun on the
morning of November 30.  The celebration
marked the beginning of the new nonstop
service between Cancun and New York’s

John F. Kennedy International Airport
(JFK).  The low-fare carrier is currently of-
fering a $59(a) sale fare each way.  Regular
one-way fares between New York and
Cancun will range from $129 to $349 each
way.“Our new daily nonstop service con-
necting the sunny beaches of Cancun and
the great metropolis of New York, our
hometown, marks our eighth international
destination and our 15th new city addition
this year,” said JetBlue Founder and CEO
David Neeleman.  “We look forward to
bringing a convenient, affordable, first-rate
travel experience to new customers as more
people discover the breathtaking scenery,
ancient archaeological sites and robust cul-
ture that Mexico has to offer.” 

Service to Cancun will be operated with
JetBlue's A320 fleet. Members of JetBlue's
customer loyalty program, TrueBlue, will
receive six points per flight, with double
points awarded for purchasing online.
Customers can earn TrueBlue points even
faster by using the JetBlue Card from
American Express.  

JetBlue’s Cancun schedule is New York
(JFK) to Cancun (CUN) depart 8:15 a.m.,
arrive 11:25 a.m. and Cancun to New York,
depart 12:25 p.m., arrive 5:10 p.m.
JetBlue, 800-JETBLUE,
www.jetblue.com; Mexico Tourism Board,
www. visitmexico.com  
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LE CHRISTOPHER
OFFERING PAY 4 STAY 5
PACKAGE THROUGH APRIL

Le Christopher Hotel has announced the
Pay 4 Stay 5 Package effective January 3 –
April 14, 2007.  Starting at $2,640 per
couple for accommodations in a Classic
Ocean Front Room with private patio, the
package includes: five nights stay (four
nights charged, fifth night free); round trip
transfers between the airport and the hotel;

a bottle of Caribbean Rum in the room upon
arrival; daily Continental breakfast served
on the Private Terrace (or full American
breakfast served at “Taïno,” the main
Restaurant); and daily car rental: a Cuore
or Suzuki Jeep will be delivered to the hotel
on the first morning following arrival for
use throughout the stay. Hotel Tax and
Service included.

Situated in a sheltered bay on the quiet
residential north east side of St. Barth’s,
the 41 room Le Christopher Hotel show-
cases sweeping views of the ocean and sun-
sets. Landscaped gardens wind around the
oversized pool and two restaurants.  
Le Christopher Hotel, 866-287-8017,
lechristopher@wanadoo.fr,
www.hotelchristopherstbarth.com

ST. CROIX’S BUCCANEER
BECOMES MEMBER OF
“HISTORIC HOTELS OF
AMERICA”  
The Buccaneer, one of the most coveted
resort destinations in the Caribbean, has
been named a member of the Historic
Hotels of America by the National Trust
for Historic Preservation. 
The Buccaneer is the only hotel in the
Virgin Islands and the second in the
Caribbean to be selected for membership
in the exclusive roster of Historic Hotels
of America.  The resort is the Caribbean’s
longest running resort, with the distinction
of being owned and managed by the
Armstrong family since 1947.  It was
founded in the 17th Century as a Knights
of Malta manor, and in subsequent

decades the property served as a French
Great House, sugar plantation, cotton
farm, and cattle operation.
Since taking the management reins in the
early 1990s, Ms. Armstrong has super-
vised $25 million in capital improvements
to thoroughly upgrade and renovate every
aspect of the resort without sacrificing its
authenticity and cultural heritage. The
Buccaneer has been named one of the
world’s top 50 tropical resorts by Conde
Nast Traveler, one of the top 500 hotels in
the world by Travel & Leisure, and one of
the best family resorts by Forbes.
Located on the eastern end of St. Croix,
The Buccaneer’s 340 tropical acres fea-
ture an 18-hole golf course, eight tennis
courts, three beaches, a water sports cen-
ter, a two-mile nature and fitness trail, fit-
ness center, spa, three restaurants, a shop-
ping arcade, and other amenities. The 138
guest rooms are located throughout the
property, from the hilltop main building to
the ocean’s edge, all offering wide ter-
races or balconies with sea and island
views.
The Historic Hotels of America (HHA) is a
program of the nonprofit National Trust
for Historic Preservation based in
Washington, D.C. The HHA’s membership
includes 209 hotels representing 40
states, the District of Columbia, Puerto
Rico and now the U.S. Virgin Islands. The
prestigious program includes only those
hotels and resorts that have faithfully
maintained their historic integrity, archi-
tecture, and ambiance. 
The Buccaneer, 800-255-3881, 

ALKEN TOURS 800-221-6686 718-856-7711 Fax: 718-282-1152
AMERICAN AIRLINES VACATIONS 800-321-2121 800-321-2121 Fax: 800-901-9151
APPLE VACATIONS 800-727-3400 610-359-6500 Fax: 610-359-6524
CLASSIC CUSTOM VACATIONS 800-221-3949 408-287-4550 Fax: 408-292-9138
GWV 800-CALLGWV 781-449-5460 Fax: 781-449-3473
GOGO WORLD WIDE 888-520-4646 201-934-2996 Fax: 201-760-0331
ISLAND RESORT TOURS 800-251-1755 212-476-9451 Fax: 212-476-9452
MARK TRAVEL CORP. 414-228-7472 Fax: 414-934-1589
TNT VACATIONS 800-225-7678 617-262-9200 Fax: 617-638-3445
TRAVEL IMPRESSIONS 800-284-0044 631-845-8000 Fax: 631-845-8095
US AIRWAYS VACATIONS 800-455-0123 407-857-8533 Fax: 407-857-9764

WHOLESALERS SPECIALIZING IN ST KITTS & NEVIS

For Additional Information, Call: 800/582-6208 • 212/535-1234 or Fax 212/734-6511 • email info@stkittstourism.kn • www.stkitts-tourism.com



C A R I B B E A N

JANUARY 2007 • TRAVEL WORLD NEWS • 7

We speak your language,” could very well be
the slogan of Sunset House. This is a
Caribbean diving resort for divers. This is
not the decision of absentee ownership look-

ing for a niche, rather it is a policy based upon lifestyle —
the management’s. The people who run the place are divers,
from owners to top management and down. And they are not
Johnny-come-latelies at the sport.

The owner is Adrien Briggs, an accomplished diver.
Adrien’s mother started Sunset House in 1958 with board-
ing rooms connected to the house. The resort’s manager,
Dee Montieth, is a PADI Assistant Instructor who has
twenty years experience of diving in the Cayman Islands. 

Her experience includes many years of experience in
reservations, logistics and marketing all of the Cayman div-
ing experience. Her personal and working experience
brings a breadth and depth of knowledge to create an ideal
diving vacation. 

Mike Pinnington, the dive operations manager, grew up in
West Wales and began diving in 1976. He honed his experi-
ence in the not-so-clear, cold waters there and in the
Channel Islands. If those inhospitable conditions could not
dampen his enthusiasm, nothing could.  

Working with them is a team of instructors, divers and cap-
tains whose experience includes conservation projects,
crewing super-yachts, and diving ventures from the Great
Lakes to Mexico, the Virgin Islands, and on and on. 

With this crew, diving is not merely a job or a commitment,
it is a life. It is a quality life, and they bring that to creating
a dive vacation that takes Sunset House in Grand Cayman
to the top of the list for an ideal diving vacation. 

Thanks for the Memories
To get this all down for posterity, the Cathy Church

Underwater Photo Centre is on the grounds. It is the original
underwater photography school and it challenges anyone
else to be the best. Lessons are available every day at a cost of
US $60 per hour per person (50% off for family member sec-
ond person) with her staff members or $125.00 per hour with
the pro herself. 

Next to it is My Bar, an island favorite and the place on the
island to drink. Order a "Cayman Sunset" (a concoction of
orange juice, coconut rum, and grenadine) and watch the
sun set. It was Voted Best Bar in the Caribbean in the
December 2006 issue of Caribbean Travel & Life. It is part of

Sea Harvest Restaurant. 
The restaurant is character-

ized by excellent dining with
casual attire. The menu is very
eclectic and in includes such
varied dishes as beef samosas,
conch chowder, Cuban black
bean soup, mussels in Pernod,
chicken parmigiana, jerk
chicken, chicken tikka masala,
shrimp kabobs and steak. It is
varied enough to keep anyone
happy. Keith’s favorite is, “By
far, hands down the Indian
Lamb Curry!” Adjacent to this is the pool and jacuzzi to take
a dip between courses. 

Dive Any Time
First off, dive 24/7. Yup, anytime. The reason? Guests are

not dependent on taking a boat to a dive site; they can dive
from the property. Guests can literally jump in 12 feet of
water at the property’s edge and do one of the best dives in
Grand Cayman. Throw on the equipment, slip into the
Caribbean and swim into the clear, warm undersea world for
which Grand Cayman is famous — day or night.

Perhaps the consummate pro when it comes to knowing
diving in Grand Cayman is Keith Sahm, director of market-
ing. He is and pretty much perfect for the job. 

He first visited Sunset House as a guest in 1981 when,
comparatively speaking, diving was still in its infancy. One
day he found himself working for them and ultimately got
promoted to manager. His acquaintance with the place as a
guest, diver and manager gives him a complete package of
knowledge, which expresses itself most noticeably in his fa-
miliarity with the dive sites.

One of his favorites is Trinity Caves, of which he states, “It
is one of the most spectacular wall dives in the Caymans . . .
one of the ol' granddaddies and justifiably so. Trinity is a di-
vine congregation of French angels, eagle rays, rain-bowed
tropicals and turtles cloistered under coral vaults and can-
delabras of staghorn coral.”

Another high on his list is Orange Canyon. He continues,
“It is named for the big orange elephant ear sponges that
compete for your attention with the vast webs of deepwater

Cayman Islands – Sunset House Where
Diving is King

Run by Divers for Divers –The Cayman Diving Resort. 
D .  O.  C H R I S T I A N  R I E G E R  I V

CONTINUED ON PAGE 8

KEITH SAHM
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gorgonians and meaty barrel sponges.” Although it is a
deeper dive than most and not recommended for beginners,
it is also a good site to see pelagics like blacktip and
Caribbean reef sharks.  The beauty and adventure becomes
the inspiration to gain the experience to do the dive.

He adds it is hard to beat a night dive right off the resort
that they call Sunset Reef. “There is so much going on in
that reef and guests have all the time they want diving, with
the complimentary shore diving included. Sunset Reef has
its own nine foot tall bronze mermaid out there protecting a
thriving, large reef teaming with all different species of fish.
Most notable is the grey angels that will follow you around
while you are at the mermaid. The wreck of the David
Nicholson, a WWII landing craft, sits at the edge of the wall.
A spectacular night dive.”

A not-to-be-missed dive is the unique Stingray City, per-
haps the most famous dive site in the world. It is the only
place where divers can see and interact with stingrays every
time. They have not failed the divers yet. One can sit on the
bottom and they come to you, just like big, playful puppies. 

Room Rates
The 60 rooms of the hotel are classified as courtyard, ocean

view, suite and apartment. Through March 31, a three night, two day diving package ranges from $820.25 for single oc-
cupancy in a courtyard room to $531.50 per person in an
apartment that sleeps four. 

The seven day package with six days of diving ranges from
$1968.25 for single occupancy in a courtyard room to
$1294.50 per person for an apartment. Wireless Internet is
available throughout for a fee. The rooms are air condi-
tioned with digital cable TV (American channels) and have
telephones with a data port.

Packages include full, made-to-order, American-style
breakfast, daily two-tank boat trips, off-shore diving every
day except day of departure and an afternoon review and in-
structor-guided dive for inactive divers. Also included are
tanks, weights, belt and a dive gear locker so guests do not
have to clutter their rooms with drying equipment.
Additionally, there is a free resort dive course for non-diving
partners on a package of more than five nights. And to top it
off, free taxi transfers from and to the airport.

Keith Sahm sums up what makes Sunset House special for
him when, “From the first time I visited the Briggs family
they treated all of us like family and that is what we became.
Being a family run hotel, there is a sense of warmth that I
have never gotten at any other resort.”

Travel agent commissions are 10%. Call for their special
travel agent rates.
Sunset House, 800-854-4767, 
sunsethouse@sunset house.com, 
www.sunsethouse.com

SUNSET HOUSE FROM PAGE 7

Diver visiting Simon Morris’ Mermaid, one of the most 
popular dives in Grand Cayman, is only a dive from the shore
of the Sunset House dive resort, Grand Cayman.



INTRODUCTORY PACKAGE OFFERED AT
NEW WESTIN ST. MAARTEN DAWN BEACH
RESORT & SPA  

On December 13, 2006, Columbia Sussex will welcome its first
guests to the new Westin St. Maarten Dawn Beach Resort & Spa
on St. Maarten. Under the leadership of General Manager Carlos
Sanchez, the resort is Dawn Beach’s largest upscale resort.

The Westin is also offering a special introductory Renewal
Package of $199 per night for guests who stay four nights booking
January 2 - 21.  Guests will enjoy 43 percent savings. A $302 per
night rate is also offered for guests who book four nights January
22 - April 16, excluding the weeks of President’s Day and Easter.
Guests will save 25 percent off the normal rate.

“Columbia Sussex is thrilled to continue its expansion into the
Caribbean,” said William  Yung, President of Columbia Sussex.
“Visitors come to St. Maarten for a perfect blend of paradise and
nightlife. The Westin Dawn Beach is a place of true relaxation and
renewal and the most exciting  nightlife anywhere on the island.”

The resort offers 317 guest rooms and suites (most with ocean
views), multiple dining options, two lounges, a full-service spa,
casino, retail shops, the island’s largest freshwater Infinity pool
with 17 pool side and beach cabanas, Jacuzzi, swim up bar and ex-
pansive meeting and event facilities. Ninety-nine for-sale condo-
minium homes are located on the resort grounds and comprise the

Westin St. Maarten Dawn Beach Residences. The wholly owned
residences are available now and range in price from $1.2 million
to $2 million. Owners enjoy full access to the resort’s services and
amenities and have the option of putting their unit in the resort’s
rental pool. 

All of the resort’s guestrooms and the residences feature the
Westin brand’s signature Heavenly Bed and Heavenly Bath.  Guests
of the resort will enjoy the WestinWORKOUT Powered by Reebok
fitness facility and WestinWORKOUT Rooms, for guests who pre-
fer to exercise in the privacy of their own rooms. 

Another Columbia Sussex owned Westin, also located in the
Caribbean, is the 343-room Westin Casuarina Resort & Spa in
Grand Cayman. Stretching along eight acres of Seven Mile Beach,
the resort offers a full-service 15-room Hibiscus Spa, Westin’s
Kids Club, evening entertainment, fine dining options, water sports,
more than 18,000 square feet of flexible function space, and prox-
imity to shopping and local attractions. 

Also owned by Columbia Sussex is the Westin Casuarina Las
Vegas Hotel, Casino & Spa which offers 826 guestrooms, a 10,000
square-foot spa and salon, an all-day eclectic, contemporary
restaurant and more than 25,000 square feet of event and meeting
space.
The Westin St. Maarten, Dawn Beach Resort & Spa, 
www.starwoodhotels.com/westin
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VIVA WYNDHAM RESORTS
CELEBRATES 10TH
ANNIVERSARY  

Viva Wyndham
Resorts celebrated
its 10th anniver-
sary in December
and is commemo-
rating the mile-
stone with year-
long promotional
offerings to its
guests throughout
2007.  

“Viva Wyndham Resorts is extremely
proud of this milestone and owes much of
its success to its guests and its friends in
tourism industry,” said Ettore Colussi,
President of Viva Wyndham Resorts.  “In
today’s highly competitive and volatile mar-
ket, our 10-year anniversary is a testament
to the Viva Wyndham experience we deliver
repeatedly to our clients. That’s something
to be proud of and as thanks we are offer-
ing more unique ways to celebrate similar
milestones in their lives at Viva
Wyndham.”

The Groups Celebration Offerings gives
groups of 10 or more the VIP treatment for
the tour leader, including a room upgrade
and special amenities in the room upon ar-
rival. All guests traveling in the group re-
ceive 10 percent discount at the gift shop
and the business center and a 10 percent
discount on excursions, spa services and
diving activities.

The Birthday and Anniversary
Celebration Offerings celebrates a child’s
10th birthday by offering a 10 percent dis-
count to the entire family visiting a Viva
Wyndham Resort. Additionally, any chil-
dren visiting Viva Wyndham Resorts during
2007 who are 10 years old are free of
charge. Those couples celebrating a 10th
anniversary receive a free honeymoon pack-
age.The Diving Celebration Offerings from
January through November 2007 gives in-
dividuals who elect to get diving certified at
a Viva Wyndham property a 10 percent dis-
count on their certification. The Wedding
Celebration Offerings is for couples getting
married anytime January through

November 2007 at Viva Wyndham. They
will receive a 10 percent discount on
Wedding packages. 

In 1997, Viva Wyndham Resorts was
founded to meet the growing need for a
value-packed, all-inclusive product among
a diverse range of leisure travelers.  Since
then it has grown to eight, all-inclusive
properties located throughout the
Dominican Republic, the Bahamas and
Mexico.

“Our company is built upon the philoso-
phy of providing a true vacation experience
that begins at the heart of the destination
and incorporates culturally inspired am-
biance, a high-energy yet comfortable at-
mosphere, and international accents on
both food and service,” said Colussi. 

Through the past 10 years Viva Wyndham
has surpassed many milestones, from prop-
erty openings and multi-million dollar ren-
ovations to a strategic alliance with
Wyndham, entered into in 2003. This al-
liance drew upon the core competencies of
the partnering companies to ensure its
guests enjoyed a consistent, upscale hotel
product and a cost-effective exceptional
and culturally-rich vacation experience. 

Viva Wyndham Resorts’ multilingual
staff, tropical settings and extensive ameni-
ties ensure guests a truly customized all-in-
clusive experience. Guests enjoy accommo-
dations, unlimited food and drink, nightly
entertainment, complimentary Kid’s Club
and Junior’s Club and a variety of activities
and non-motorized sports all for one all-in-
clusive rate. 
Viva Wyndham Resorts, 800-WYNDHAM,
www.vivawyndhamresorts.com

POINT VILLAGE RESORT
OFFERS WEDDING
PACKAGE; WELCOMES
SINGLES, COUPLES &
FAMILIES

Point Village Resort in Negril offers a
complimentary wedding package available
to all-inclusive guests staying for a mini-
mum of five nights, who wish to tie the knot
at the resort. At a cost of $350, guests on
room-only plans are afforded an attractive
package which includes the processing of

the marriage license, the services of the
marriage officer, assistance of the wedding
coordinator, bridal bouquet and groom’s
boutonniere, a wedding cake and a bottle of
sparkling wine. 

Point Village is an ideal setting for wed-
dings, situated on Rutland Point, a three-
sided waterfront location that creates an
intimate setting. For their nuptials, the cou-
ple can also take advantage of the varied
picture-book settings that are unique to
Point Village. The courteous and profes-
sional staff will ensure this memorable
event is tailor-made to suit the individual
needs of the couple. 

Point Village Resort is not just for cou-
ples. The Point Village is actually Negril’s
only large-scale resort, offering all-inclu-
sive and European plan packages catering
to singles, couples and families. The apart-
ment-styled layout, in an intimate village
setting, is complimented by thatched roofed
cafes, winding footpaths and intimate hide-
aways- giving credence to the resort’s con-
cept of -“the village within the village on
the sands of Negril.” 

Popular with overseas guests and local
visitors alike, the 14-acre property features
150 air conditioned studios, as well as one,
two and three bedroom suites – all equipped
with satellite television, kitchenette and
telephone. Each room also has a patio or
balcony. The junior suites are ideally suited
for singles and couples. These rooms all
have ocean views and are in close proximity
to the naturally formed rock pool area, a fa-
vorite wedding location for many couples. 

The variety of dining options includes
three restaurants and bars on property: the
Village Connection Restaurant, offering
International cuisine, the Sundrenched Bar
& Grill, a Jamaican restaurant, and the
Paradise Garden Café, an Italian restau-
rant. While at The Sundrenched Bar &
Grill, guests can also enjoy the most recent
addition of a boardwalk overlooking the
Caribbean Sea as they stroll from one sec-
tion of the restaurant to the next.
Point Village Resort, 877-POINTJA,
info@pointvillage.com, 
sales@pointvillage.com, 
www.pointvillage.com
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JAMAICA'S TOURISM MINISTER
APPOINTED TO CTO EXECUTIVE BODY

Jamaica's Mini-ster of Tourism,
Entertaiment and Culture Hon. Aloun
N'dombet Assamba has been elected as
Second Vice Chairman on the new
Executive Committee of the Caribbean
Tourism Organization (CTO).  

Her election took place recently at the
46th meeting of the CTO Board of
Directors, during the annual Caribbean
Tourism Conference (CTC-29) in
Bahamas.

The new Executive Committee, which will serve for the 2006 to
2008 term, will be chaired by St. Lucia's Tourism Minister, Hon.
Philip J. Pierre, who served as First Vice Chairman of CTO since
October 2004.

Minister Assamba brings a wealth of tourism and business 
experience to the new Executive Committee of the CTO, which will
seek to strengthen the regional brand with the Caribbean Single
Market and Economy set to come into force soon. She has been
Minister with portfolio responsibility for Tourism since 2002 and
in that time the sector has seen a significant upswing in visitor 
arrivals.

An attorney by profession, Minister Assamba was head of City of
Kingston Cooperative Credit Union, Jamaica's largest credit union
and has served as Minister of State in the former Ministry of
Industry, Commerce and Technology.  

The other officials elected are: Hon. Harold Lovell, Antigua &
Barbuda's Minister of Tourism & Civil Aviation, First Vice
Chairman; Hon. Richard Skerritt, St. Kitts & Nevis' Minister of
State for Tourism, Sport, and Culture, Third Vice Chairman; and
Hon. Brenda Hood, Grenada's Minister of Tourism, Civil Aviation
& Performing Arts, Fourth Vice Chairman.  

The Executive Committee will be completed by representatives
from the private sector, following their internal elections.
The Jamaica Tourist Board (JTB), 800-233-4JTB, 
www.visitjamaica.com  

VILLA VIEW FORT TEAMS WITH 
GRACE’S DISTINCTIVE PROPERTIES 

Anguilla-based owners of the recently opened Villa View Fort,
also of Anguilla, have just signed on with the highly respected
travel sales and marketing firm of Grace’s Distinctive Properties,
Ltd., located in Port Washington, NY, to handle the reservations,
sales and marketing of their property in the U.S. and European
markets.

The 8,000 square foot private Villa View Fort sits atop the is-
lands highest perch, Crocus Hill, providing a 360-degree view of
the ocean and island below. 

An Infinity Pool is paired with a Jacuzzi style hot tub and is the
perfect place to relax. There is a gazebo with spectacular views

and the beaches are minutes away.
The fully air-conditioned property boasts four-Suites with 

full bathrooms in each, a main lounge, dining room, Chef-
Grade Gourmet Kitchen, a fully stocked home office, fitness cen-
ter and wellness suite, as well as traditional Caribbean hammock
porch.  

Breakfast is made to order by the private chef on staff and their
services are available throughout the stay. A full compliment of
staff including Villa Manager, Butler, Maintenance,
Housekeeping, and Concierge Services are provided. Surround-
sound music and Internet access and flat-screen TV’s are standard
in all suites.  

Grace Grillo, President of the Villa’s new representation 
company, Grace’s Distinctive Properties, Ltd, says:  “Parts of 
the building were a century old plantation house.”  

Grillo continues, “The additions were thoughtfully added 
in order to not disturb the natural flow and elegance 
of the villa…This is a gem of a property on a phenomenally 
beautiful spot.  Any upscale client would walk away tickled 
to death to have found out about this little secret.  It won’t 
be long until word gets out though.  That’s always how it 
works!”
Villa View Fort, 866-655-8800, gdistinctiveltd@aol.com,
www.villaviewfort.com
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CARIBBEAN WORLD 
NAMES JOHN ISSA AND
SUPERCLUBS RESORTS
“BEST OF 2006”

SuperClubs Ex-
ecutive Chairman,
John Issa, and his
popular brand of
Caribbean resorts
nabbed two of the
most coveted
awards by Carib-
bean World mag-
azine.  Issa was
named the

“Premier Hotelier of the Year,” while
SuperClubs won the “Best Super Inclusive
Resort of the Year” award. Both 
honors, determined by the magazine’s dis-
cerning readers, recognize excellence in
travel and real estate throughout the
Caribbean.  

"We are delighted to present the award of
‘Premier Hotelier of the Year 2006’ to Mr.
John Issa in recognition of the huge contri-
bution he has made in raising standards in
hospitality throughout the Caribbean,”
commented Ray Carmen, Publisher of the
award-winning international Caribbean
World magazine.  “We are also pleased to
give the award for ‘Best Super Inclusive
Resort of the Year’ to SuperClubs, which
has consistently demonstrated excellence
and value."

In accepting the award, Issa responded:
“What a delight to win such prestigious
awards, especially on our 30th anniversary
year!  

This is a wonderful endorsement 
of our hard work, and our commitment 
towards leading the Caribbean hospitality
industry towards  ever higher ideals.” 

Issa introduced the all-inclusive concept
to Jamaica in 1976 with Negril Beach
Village, now Hedonism II.  

Over the past three decades, he has 
continuously improved the brand, and 
its offerings, creating and establishing 
the Caribbean’s only Super-Inclusive 
vacations.  

SuperClubs operates eight resorts in
Jamaica; and one each in Curaçao, The

Bahamas, and the Dominican Republic;
plus three in Brazil and two in Cuba.  The
properties fall into three brand categories:
the AAA Four Diamond Grand Lido
Resorts & Spas, the active and family-
friendly Breezes Resorts, and the playfully
sexy Hedonism Resorts. SuperClubs also
operates two affiliate properties in
Jamaica: the family resort Starfish
Trelawny, and Rooms on the Beach in Ocho
Rios; as well as two Sonesta properties in
Brazil, including the recently-opened
Sonesta Brasilia. 

The 12th annual International Caribbean
World Travel & Property Awards is one 
of the UK’s premiere events, likened to 
the “Academy Awards” of the 
Caribbean hospitality industry. Each year,
worthy nominees are awarded for excel-
lence in all areas of travel, tourism and
real estate. 
SuperClubs, 800 GO SUPER,
www.SuperClubs.com 

REEF RESIDENCES HOLDS
PRICES AT 2006 RATES

From January 1 through April 7, a one-
bedroom Courtyard suite accommodating a
family of four at the Reef Residences on
Grace Bay will cost the same as it did in
2006: $375 per night. The price goes down
further to $275 from April 8 through
December 20.

The Reef Residences always includes 
the following in the room rate: 
full American breakfast daily; roundtrip
airport transfers with complimentary is-
land punch; two free half-hour massages
(within 36 hours of arrival); complimen-
tary snorkeling equipment, beach lounges
and towels; complimentary sunset cock-
tails on arrival day; free Internet and Wi-
Fi access; and cocktails at manager’s
weekly party.

Sitting on Grace Bay Beach, this resort
with one-two- and three-bedroom suites is
one of the destination’s most popular 
resorts. 

In keeping with the unspoiled atmosphere
of the Turks and Caicos, the resort is 
low rise – no higher than a palm tree –
and offers its guests a mix of simple 

understated island charm with finely-
tuned unobtrusive service. 

“We have guests that return year after
year. Some have married or honeymooned
here. Then they come back with the kids,”
explains veteran Caribbean hotelier and
Managing Director Andre Niederhauser.
“They come to get away from it all, lie on
beautiful Grace Bay beach and be pam-
pered.  And besides offering a soothing ser-
vice, we understand the importance of pro-
viding value in a vacation.”

To make travel to the Turks and Caicos
easier, Spirit Airlines has announced they
are reinstating service. American,
Continental, Delta and US Air all offer di-
rect flights from most East Coast get-
aways.
Reef Residences on Grace Bay, 
800-950-CUNA, www.cunadevida.com  

BERMUDA OFFERS $300
COMPANION CREDIT

Travelers seeking to escape this winter,
sharpen their golf game, or rejuvenate at
one of Bermuda’s world-class spas, can
book a vacation to Bermuda and receive a
$300 credit for their companion.

The value-added “Compliments of
Bermuda” Companion Credit is available
for booking now through March 31, 2007,
for travel from November 1, 2006 – April
9, 2007.  

The $300 credit can be applied to 
airfare or hotel stay for any new 
bookings with a minimum of a three-night
stay with double occupancy.  Participating
hotels include: Ariel Sands, Cambridge
Beaches, CoCo Reef Bermuda, Elbow
Beach Bermuda, Fairmont Hamilton
Princess and Southampton, Grotto Bay
Beach Resort, Pompano Beach Club
(through February 28, 2007 only), and
Surfside Beach Club.

The “Compliments of Bermuda”
Companion Credit program kicks off
Bermuda’s Golf & Spa Season, running
November – March. The island has more
golf courses per square mile than anywhere
else in the world.
Bermuda, 800-BERMUDA, 
www.bermudatourism.com
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ALMOND CASUARINA BEACH RESORT
OPENING MARCH 15 

Almond Resorts plans to launch its new 300-room Almond
Casuarina Beach Resort on March 15, 2007.  Situated on Dover
Beach on the south coast of the island, the resort is undergoing a
$30 million expansion and a complete refurbishing of the existing
property.  The 100 new rooms being added to the hotel will come
on line by early Summer of 2007.

The family-friendly hotel will offer top quality facilities that are
standard at all Almond Resorts.  As part of its all-inclusive pro-
gram, Almond Casuarina Beach will offer fine dining at three
gourmet restaurants, four bars, three swimming pools, a fitness
center, tennis courts, golf, a range of water sports with free
lessons, and a fully equipped Kids Club.  Spa services will also be
offered, payable locally.  

Six categories of rooms will be offered, ranging from standard
rooms to two-bedroom suites.  Guests are invited to experience the
other Almond resorts in Barbados (Almond Beach Club accepts
guests over 16 years of age).  

Complimentary shuttle service between the resorts is available.
Almond Casuarina Beach guests will also have the option of 
making it a two-island trip, and spending some time at 
Almond Morgan Bay Beach Resort or Almond Smugglers 
Cove in St. Lucia. Air fare between the islands is 

additional.
“Casuarina is just the kind of property that we can mould into

an Almond resort,” says Chairman Ralph Taylor of Almond
Resorts.  “The layout is spacious, with wonderful grounds, and it
allows us to properly plan a resort that is great for families, as
well as a hideaway for guests who come in for some quiet down
time.  We are concentrating all our energies into developing the
right sort of product and service structure that the market expects
of us, and I have no doubt that this will be a stellar resort in our
chain.”  

Like the other hotels in Almond Resorts unique chain, Almond
Casuarina Beach is a green resort.  It is at the leading edge of the
company’s eco program, having been designed to operate on envi-
ronmentally acceptable terms, ensuring the preservation of the
natural habitat of species like the hawksbill turtle, Barbados’ fa-
mous green monkeys and indigenous fish hatcheries.  The active
encouragement of the beach vegetation, apart from being an eye-
pleaser, also serves as an effective barrier against climatic storm
systems.  

Set among nine acres of tropical forest, Almond Casuarina
Beach Resort will retain a sizeable portion of the original vegeta-
tion, and is one of the few hotels in the region operating within its
own tropical forest ecosystem.  
Almond Resorts, 800-4ALMOND, www.almondresorts.com
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THE MOST COMPLETE ALL-INCLUSIVE BEACH RESORT IN DOMINICAN REPUBLIC

OCEAN WORLD ADVENTURE PARK•MARINA•CASINO•POLO•GOLF•SPA•HORSE RANCH•TENNIS•DISCO

Lifestyle Hacienda Resorts
Playa Cofresi, Puerto Plata, Dominican Republic

P.O. Box 608 / Tel: 809-970-7777 / Fax: 809-970-7100
info@hacienda-resorts.com

www.lifestylehaciendaresorts.com



TOURISM VETERAN ALLEN
CHASTANET NAMED ST.
LUCIA'S NEW MINISTER OF
TOURISM

Prime Minister Sir John Compton has
named a 12-member Cabinet that was
sworn into office on December 19 promis-
ing to deal effectively with the socio-eco-
nomic problems confronting St. Lucia. In
addition, Sir John has also named four ju-
nior ministers who all took the oath of of-
fice at a ceremony witnessed by former St.
Vincent and Grenadines prime minister,
Sir James Mitchell.

Sir John’s United Workers Party (UWP)
won the December 11 general elections by
defeating the St. Lucia Labour Party of
former prime minister Dr. Kenny Anthony
by an 11-6 margin. 

In a 45-minute address afterwards, Sir
John said that the crime situation had be-
come a top priority for his new administra-
tion and that he had chosen Dr. Keith
Mondesir to head the Home Affairs and
National Security Ministry. He said that
Mondesir has had wide experience in med-
icine, community relations and manage-
ment having served in Canada, St. Lucia
and the wider Caribbean.

Sir John also spoke of the challenge
ahead in the field of tourism and the need
to appoint someone who had the knowledge
and experience to guide the country in a
vital area of the economy. 

“In our drive to diversify and modernise
our economy we’ve invested heavily in
tourism, both by the private and the public
sectors.  This area will, in the foreseeable

future, be the lead sector in our economy,
providing not only jobs, but also impacting
on our social and economic life. 

“It is therefore important that we have at
our disposal, persons who have the vision,
the knowledge and the experience to guide
us in this important area of the economy.
Mr. Chastanet has demonstrated the vision
to see the road ahead and to prepare us for
the challenges which we will inevitably
meet in this fiercely competitive world. St.
Lucia may be beautiful, but we must realise
that we are not the only pebble on the
beach, and to meet the competition we
must mobilise the best brains and our re-
sources. 

Mr. Chastenet will be backed by a team 
of men and women who have excellent
track records in this field. His own interest
in this field is no conflict but an incentive
from which the entire industry will benefit.
He also has the portfolio of civil aviation so
he can bring in the planes to fill the hotels",
Sir John said of Chastanet who owns the
Coco Kreole and Coco Palm hotels.

Chastanet's duties at Coco Resorts will be
filled by Feolla Chastanet along with with
General Manager, Jean St. Rose, CFO
Richard DuBoulay, and Senior Operations
Manager, Claudine Gilbert.
(www.CGilbert@coco-resorts.com). 
Coco Resorts, www.coco-resorts.com, St.
Lucia Tourist Board, www.stlucia.org

KERRY FOUNTAIN NAMED
EXECUTIVE DIRECTOR OF
GRAND BAHAMA ISLAND
MINISTRY OF TOURISM 

Kerry Fountain has been appointed
Executive Director of the Grand Bahama
Island Ministry of Tourism (GBIMOT),
ushering in a new era of tourism develop-
ment and economic improvement for
Grand Bahama Island (GBI).  

Mr. Fountain previously served for 
three years as Executive Director of the
Out Islands Promotion Board, a private
sector organization charged with develop-
ing and implementing marketing cam-
paigns for the Out Islands, aimed primar-
ily at North American and European
consumers.

Mr. Fountain joins the Bahamas
Ministry of Tourism (BMOT) for the second
time, having begun his long career with the
BMOT in 1980. 

Over the course of 23 years with the or-
ganization, Mr. Fountain gained experi-
ence in each of its departments, spearhead-
ing sales and marketing efforts in many
diverse regions such as Montreal, New
York, Los Angeles, Chicago, and then na-
tionally as the General Manager, Americas
based in the Bahamas Tourist Office in
Plantation, Fla.  

As the new Executive Director of the
Grand Bahama Island Ministry of Tourism,
Mr. Fountain aims to improve the overall
Grand Bahama experience for visitors -
authenticity, affordability and serenity - 
all things that resonate well with existing
customers.

"Mr. Fountain will not only work to en-
hance the vacation experience for travelers
to Grand Bahama Island, but is determined
to ensure the broadest distribution of in-
come from tourism on Grand Bahama
Island," commented Vernice Walkine,
Director General of the Bahamas Ministry
of Tourism. 

He joins other GBI newcomers, Jeritzen
Outten, former Director of the Abaco
Ministry of Tourism, who now serves as the
GBIMOT's Senior Director of product, and
Bridgette King, the new Director of
Strategic Planning and Marketing, for-
merly the National Director of the
Bahamas Tourist Office in Florida.
The Bahamas, 800-BAHAMAS,
www.grandbahama.bahamas.com
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The Alexandra 
800-704-9424
info@alexandraresort.com
www.alexandraresort.com

Alta Bella Hotels
sales@altabellahotels.com
www.altabellahotels.com

Anguilla Tourist Board
877-4-ANGUILLA
www.anguilla-vacation.com

Bay Gardens Hotel
baygardens@candw.lc
www.baygardens.com

Blue Haven Hotel
868-660-7400
Fax: 868-660-7900
www.bkuehavenhotel.com

Bucuti Beach Resort & 
Tara beach Suites
888-4-BUCUTI
www.bucuti.com

Carimar Beach Club 
800-235-8667 
carimar@anguillanet.com 
www.carimar.com

Ceiba del Mar
877-545-6221
info@ceibadelmar.com
www.ceibadelmar.com

Eden Bay Resort
866-333-6229
www.edenbay.com

The Flamboyant Hotel and Villas
473-444-4247
flambo@caribsurf.com
www.flamboyant.com

Ghost Tour of Old San Juan
787-721-5709
Fax: 208-493-9425
admin@sanjuanghosts.com
www.sanjuanghosts.com    

Grand Barbados Beach Resort
reservations@grandbarbados.com
www.grandbarbados.com

Hacienda Vista Real 
Destination Spa
info@hvr.com.mx
www.hvr.com.mx

Holiday Inn San Juan
800-HOLIDAY
www.holidayinnpr.com

Karisma Hotels
866-527-4762 
www.karismahotels.com

Le Christopher Hotel
866-287-8017
lechristopher@wanadoo.fr
www.hotelchristopherstbarth.com

Lifestyle Hacienda Resorts 
info@hacienda-resorts.com 
www.hacienda-resorts.com

Majestic Colonial Punta Cana
809-221-9898
Fax: 809-552-9995
www.majesticcolonial.com

mangobay
800-537-8483 
reservations@mangobaybarbados.com

Mayaguez Resort and Casino
888-689-3030
sales@mayaguezresort.com
www.mayaguezresort.com

Ocean Hotels
888-403-2603
www.oceanhotels.net

Osprey Beach Hotel
649-946-2666
info@ospreybeachhotel.com
www.ospreybeachhotel.com

Point Village Resort
877-764-6852

pt.village@cwjamaica.com
www.pointvillage.com

Punta Cana Resorts
888-442-2262
info@puntacana.com
www.puntacana.com

The Reef Residences on 
Grace Bay
800-950-2862
info@coralgardens.com
www.coralgardens.com

The Reef Resorts 
sales@thereefresorts.com 
www.thereefresorts.com

Riviera Maya Tourism 
Promotion Board 
info@rivieramaya.com 
www.rivieramaya.com

St. Eustatius Tourism 
Development Foundation
Tel/Fax:  599-318-2433
euxtour@goldenrocknet.com
www.statiatourism.com

St. Kitts & Nevis
800-582-6208
www.st.kitts-tourism.com

Sandos Hotels & Resorts
www.sandoshotels.com

Sivory Punta Cana 
sales @sivorypuntacana.com 
www.sivorypuntacana.com

Sirenis Hotels & Resorts
bookings@sirenishotels.com
infousa@sirenishotels.com
www.sirenishotels.com

Sunset House
800-854-4767
sunsethouse@sunsethouse.com
www.sunsethouse.com

Turinter
888-240-8284
www.turinter.com

For additional listings visit the online resource directory: www.travelworldnews.com/agent




