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Originally a Portuguese colony in the 17th century,
Mumbai (Bombay) has evolved into the commer-
cial capital of India. This cosmopolitan 
metropolis is home to over 17 million people who

speak over 12 languages and practice virtually every religion
in the nation. Mumbai’s busy and high-paced streets lead 
visitors to world-class cultural institutions, fabulous 
shopping, spectacular dining and an incredible nightlife,
pulsing with energy. 

The State of Maharashtra is home to several UNESCO
World Heritage Sites, including the majestic Ellora and
Ajanta Caves. Composed of 34 monasteries and temples dat-
ing from A.D. 600, the Ellora Caves host sanctuaries devoted
to Buddhism, Hinduism and Jainism, which illustrate the
spirit of tolerance that was characteristic of ancient India. 
The Ajanta Caves are famous for their vivid frescoes that de-
pict the life of the Lord Buddha and date back to the 2nd
Century B.C. 

An excellent way to visit all of the major sites of
Maharashtra is to board the elegant Deccan Odyssey train for
a tour of the region. A joint venture between the Maharashtra
Tourism Development Corporation and Indian Railways, the
Deccan Odyssey train is a private, 96-passenger first-class
hotel, featuring private elegantly appointed suites and bath-
rooms, two restaurants, a gym, and a spa. The train’s world-
class staff ensures that every guest is treated like royalty, and
make sure that the guided tours of Maharashtra’s many
towns are flawless. 

Maharashtra’s cuisine is a product of the region’s many eth-
nic influences. Delicious meals relatively unknown outside of
India can be sampled throughout the state, including the
ever-popular bhelpuri. Sold everywhere, this sweet, sour and
crunchy snack is a combination of fried thin dough mixed
with puffed rice, boiled potatoes, chopped onions, peanuts,
besan sticks, green coriander and sweet tamarind and chili
chatnis, all topped off with a squeeze of lime. 

Over 350 spectacular centuries-old forts around
Maharashtra, commissioned by many of the rulers of the re-
gion, can be visited by travelers today. One of the most popu-
lar forts is the Jazira-Mehruba Fort in the coastal town of
Murud-Janjira. The fort, built in 1511 by the Siddis, contin-
ues to stand tall after numerous attacks by the Portuguese, the
British and the Marathas. 

Maharashtra boasts 31 life-sanctuaries, five national 
parks, two tiger reserves, breathtaking valleys, and countless
miles of white sandy beaches on the coast of the Arabian 
Sea for visitors looking for a peaceful and energizing escape
with nature.

Visitors can explore the cities and towns of Maharashtra for
incredible shopping. Bargain hunters delight in Mumbai

(Bombay) at designer boutiques. Also, visitors can buy intri-
cately-designed fabrics and silks, hand-made rugs, unique
jewelry and religious artifacts at many local markets and
abundant street fairs.

Colorful festivals are celebrated year-round in Maharashtra.
Colossal in scale, the festivals reflect the vibrant cultural her-
itage of the region. Exotic music, dance, cuisine and rituals
abound during these celebrations. One of great popularity is
the Festival of Janmashtami celebrated in Mumbai (Bombay)
in July/August. Celebrating the birth of Lord Krishna, the city
streets of the Mumbai turn into a festive atmosphere where
thousands of participants build human pyramids to attempt
to reach pots of butter hung high up in the air, imitating the
god's childhood pranks.

Mumbai (Bombay) is the cradle of the world’s largest and
fastest growing film industry, “Bollywood.” Here, over 120
films are produced per year, showcasing glamorous film stars,
elaborate sets, magical tunes and intricate choreography.
Visitors can experience the magic of the cinema in person by
visiting Film City, where many Bollywood blockbusters are
filmed.

Upon arrival at many of Maharashtra’s establishments, vis-
itors receive a large garland of flowers made with white jas-
mine and orange marigolds. This affectionate, welcoming
gesture is representative of the friendliness of the people of
Maharashtra. It is also a custom for women to be asked to par-
take in the mehendi ritual during special occasions, during
which intricately-designed hennah designs are imprinted on
the hands and feet. 
Maharashtra, www.MaharashtraTourism.gov.in

Visit the Diverse and Exciting State of
Maharashtra, India 

The Prince of Wales, or Chhatrapathi Shivaji, Museum.
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LEELA PALACES, HOTELS
AND RESORTS TO GROW
INVENTORY

The Leela Palaces-Hotels-Resorts, the
group of deluxe hotels in India, has em-
barked on an aggressive three year expan-
sion plan which will double its room capac-
ity by introducing six new properties to
bring the total to 10. The new properties
will be in Gurgaon Delhi NCR (to open
Spring 2008), Udaipur (Winter 2008),
Chennai (Winter 2009), South Delhi
(2010), Hyderabad (2010), and Pune
(2010). The total investment is $300 
million. Currently the hotel company has
properties in Mumbai, Bangalore, Kovalam
and Goa. 

The Vice Chairman and Managing
Director Mr. Vivek Nair stated with the suc-

cessful bid for this site in a prime location
in South Delhi, The Leela Group will real-
ize a long-felt desire to have a hotel in the
nation's capital to service its growing inter-
national clientele. Leela maintains an asso-
ciation with Kempinski, which serves as a
Sales and Marketing franchise, and in this
context it was deemed necessary to have a
presence in Delhi. 

Leela's is exploring additional manage-
ment contracts in source markets 
like Dubai and Abu Dhabi. It is also
strengthening its international marketing
and distribution infrastructure in the UK,
Middle East and North America by opening
up its own offices in London, Dubai and
New York. 

Leela's flagship hotel in Bangalore has the
highest average room rate in the country at
$450 per night, and maintains 70 percent
occupancy. 

India's capital, New Delhi, will see the
opening of a new landmark hotel The Leela,
Kempinski Gurgaon, Delhi. The hotel will
feature 319 rooms and suites and 90 apart-
ments constituting The Leela Residences. 

A new palace hotel in Udaipur overlook-
ing Lake Pichola, The Leela Palace,
Kempinski Udaipur is under construction,
and scheduled to open in December 
2008 with 82 oversized guest rooms and
Royal Suites. 

In Chennai, a 15-story hotel The Leela
Palace, Kempinski Chennai with over 
300 rooms is being constructed and 
will open by 2009. This will not only be 
the largest and the first beach front 
business hotel in the city, but its 
Convention Centre will be the most contem-
porary and well laid out meeting area in
Chennai. The Leela Palaces and Resorts is
investing $75 million in this new premium
development. 

The South Delhi hotel will be built on
three acres. The site, which was acquired at
a cost of $152.75 million, is strategically
located on Vinay Marg/Africa Avenue in
the Central Business District and close to
the Consulate Avenue. The hotel will be an-
other upmarket “trophy” hotel with 
250 oversized guestrooms and service
apartments. 

The Chennai project will coincide with a
further investment of $70 million for a lux-

ury hotel in Hyderabad, strategically lo-
cated in the Deccan plains. The 325 room
property, The Leela Palace, Kempinski
Hyderabad will welcome guests to a very
upmarket central location in Banjara Hills
in 2010. Pune, the new technology hub, is
the fastest growing second tier city of India.
The Leela Palaces and Resorts and a busi-
ness park is part of this development. The
group will invest $30 million into building
a 250 room luxury hotel by late 2010 on a
five acre site close to the airport. 
Leela Hotel Group, www.theleela.com

GREAVES & OBEROI GROUP
OFFER HALF PRICE INDIAN
SUMMER SALE 

Greaves Travel has unveiled Indian
Summer Sale rates, in conjunction with
Oberoi Group Hotels & Resorts, offering
four complimentary nights for every four
nights purchased (e.g. eight nights for the
price of four) and the ideal opportunity to
experience India in style during Summer
2007.  From the famed Himalayas, to the
awe-inspiring Taj Mahal, the magnificent
forts, palaces, verdant valleys, majestic
mountains and wild jungles, Greaves' Indian
Summer Sale provides the perfect opportu-
nity to sample India's 5,000-year old cul-
ture firsthand.  Priced from $2,600 per
person (a saving of approximately $1,200
per person), the Indian Summer Sale also
provides guests with a 25 percent discount
on spa treatments at its Oberoi Spas by
Banyan Tree. The special offer is valid
through September 30, 2007 (at The
Oberoi Vanyavilas, the offer is valid
through June 30, 2007) and includes ac-
commodations for two people on a room-
only basis; return transfers from the airport
or railway station; all taxes; and entrance
to various historic monuments.
Participating hotels include: The Oberoi
Rajvilas, Jaipur; The Oberoi Udaivilas,
Udaipur; The Oberoi Amarvilas, Agra; The
Oberoi Vanyavilas, Ranthambhore;
Wildflower Hall in the Himalayas; The
Oberoi, New Delhi; and The Oberoi,
Mumbai. Prices exclude international air-
fare from North America, which can be
arranged by Greaves if required.
Greaves Tours, 800-318-7801,
www.greavesindia.com
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FOCUS ON...INDIA     By Dave Richardson
India represents one of the most exciting and fastest growing

markets in the world for both outbound and inbound tourism, and
this is reflected in the success of SATTE Openworld, the biggest
travel and tourism exhibition in south Asia.

SATTE Openworld – held each April in Delhi – was one of the first
exhibitions outside Europe to join ITTFA (International Tourism
Trade Fairs Association) when it broadened its horizons beyond
Europe. First held in 1994 but only starting to focus on outbound
tourism in 2005, SATTE experienced a 40 percent increase in ex-
hibitors in 2007 (to 540), attracting 225 international buyers from
34 countries plus 500 Indian buyers and 1,500 day visitors from
the trade.Although SATTE focuses on India, it also embraces
neighboring countries in south Asia. A large number of small ex-
hibitors come to the show from throughout India, including 12 bou-
tique hotels, five home stays, and 22 smaller guest-houses of 10-
12 rooms which exhibited for the first time in 2007.

Chief coordinator Navin Berry says: “SATTE Openworld focuses
on overall development of the travel trade, and is open for all seg-
ments of the global travel and tourism industry. We are exploring
an Openworld where we want to provide a pan-industry business
platform, not just for the inbound sector but also for outbound.”

The huge growth in India’s outbound market represents a major
opportunity for the travel and tourism industry worldwide. At 8.3
million travelers in 2006 the outbound market was nearly twice the
size of the inbound visitor total to India, which reached 4.3 million. 

Singapore, the UK, Dubai, Switzerland, Hong Kong and Malaysia
are the top destinations for Indian travelers, with the increase dri-
ven by the emerging middle class and Gross Domestic Product
(GDP) economic growth of 9 percent per annum.

India is estimated to have a middle class population of about 300
million out of a one billion total, and there has also been huge
growth in domestic travel as low-cost airlines have revolutionized
travel patterns.According to SATTE, beach holidays, spa vacations
and safaris are particularly popular with Indians. There are virtu-
ally no controls on spending, with internationally valid credit cards
becoming widespread. India’s inbound tourism industry is still
under-performing, but it has recovered strongly since the downturn
after 9.11 and fears about the SARS virus disappeared. Record in-
bound growth of 26 percent was achieved in 2004, the main
tourism source markets being the UK (about 650,000), the U.S.
(620,000), Canada (156,000), France (151,000) and Sri Lanka
(137,000).

The government is spending more on tourism promotion with its
Incredible India campaign, but infrastructure growth has not kept
pace and India can be regarded as expensive. Growth is also inhib-
ited by the visa requirement affecting many nationalities, but a
more liberal international aviation environment has allowed more
airlines to fly to India. Virgin Atlantic, BMI and Jet Airways have
joined Air India and British Airways on routes from the UK.Despite
some constraints on inbound tourism, there is no doubt that India
represents a huge opportunity both outbound and inbound. SATTE
Openworld in 2008 is expected to grow even faster.
ITTFA, www.ittfa.org

JET AIRWAYS CREATES EUROPEAN HUB 
IN BRUSSELS  

Jet Airways has announced the creation of a European hub in
Brussels. Jet Airways will work closely with Belgian carrier,
Brussels Airlines, in order to offer travelers seamless connections
between Europe, the United States, Canada, Africa and India. 

On August 5, Jet Airways will launch daily service from Mumbai
to New York's Newark-Liberty International Airport via Brussels,
and later this year plans to introduce daily service from Delhi to
Toronto via Brussels. 

The Brussels hub will enable passengers from Delhi also to con-
nect effortlessly to New York, and Mumbai passengers to be
streamlined onto the flight to Toronto. Subject to government ap-
provals, Jet Airways plans to operate not only from Mumbai and
Delhi, but also from Bangalore, Ahmedabad and Chennai, to Los
Angeles, Chicago and New York-JFK, all via the Brussels hub.

Jet Airways and Brussels Airlines have signed a Memorandum 
of Understanding implementing code-sharing, a frequent flyer 
partnership, and through check-in facilities. Brussels Airlines 
will code-share on Jet Airways' flights between Brussels 
and Mumbai, Delhi and Toronto. Jet Airways' initial code-
sharing with Brussels Airlines will cover the Belgian airline's
flights from Brussels to Stockholm, Oslo, Birmingham, Geneva 
and Madrid. The goal is to expand the code-sharing to a total of 
25 routes from Brussels. 
Jet Airways, www.jetairways.com;
Brussels Airlines, www.brusselsairlines.com
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VISITCHINAANDJAPAN.COM
PARTNERSHIP PROMOTING
PACKAGES TO CHINA AND
JAPAN 

China National Tourist Office (CNTO) and
Japan National Tourism Organization
(JNTO) have announced the launch of a new
joint online campaign, “Visit China and
Japan,” to promote vacation packages
combining both China and Japan. 

The campaign centers on a web site,
www.visitchinaandjapan.com that will be
promoted online via Google, Yahoo and
other web sites.

“We are very pleased to pursue this addi-
tional avenue to promote travel to China,”
said Mr. Shan Zhong Zhu, Director, China
National Tourist Office. “China itself offers
an immense number of attractions and un-
forgettable experiences for North American
travelers.”

“Together, Japan and China represent the
two most popular destinations in Asia,”
said Mr. Zenbon Tei, Director, Japan
National Tourist Organization. “By work-
ing in cooperation with both CNTO and par-
ticipating suppliers, we are providing travel
consumers with several outstanding choices
to truly immerse themselves in the best that
Asia has to offer.” Participating tour oper-
ators feature Asia Classic Tours, Champion
Holidays, China Travel Services, General
Tours, Monograms, Pacific Delight Tours,
Pacific Holidays, and United Vacations.
The Visit China and Japan campaign is de-
veloped and managed by Partner Concepts
LLC, a travel marketing firm based in sub-
urban Washington, D.C.
Visit China and Japan, 
www.visitchinaandjapan.com;
The China National Tourist Office (CNTO),
www.cnto.org; 
Japan National Tourist Organization,
www.japantravelinfo.com

BOOK CHINESE NEW YEAR
VACATIONS AND RECEIVE
BONUS FROM PLEASANT
HOLIDAYS 

Pleasant Holidays is offering their special
Chinese New Year vacations to Hong Kong
for the 2008 "Year of the Rat" celebration.
As an added bonus, travel agents can earn
a free air-inclusive Pearl Vacation for

themselves when they book 10 air-inclusive,
double-occupancy Chinese New Year vaca-
tions with Pleasant Holidays by October 31,
2007. For departures taking place
February 3, 4 and 5, 2008, Pleasant
Holidays' Chinese New Year Pearl
Vacations begin at $475 per person, land-
only, based on double occupancy, and in-
cludes five nights accommodations; break-
fasts; airport welcome and transfers;
welcome kit; Hong Kong Island tour; VIP
bleacher seats at the New Year Parade;
Hong Kong Museum of History pass; and
services of local hosts. In addition to the
Pearl Vacation, Pleasant Holidays offers a
Jade Vacation option which includes all of
the Pearl Vacation inclusions plus Club
Grand Harbour View accommodations at
the Grand Hyatt Hong Kong; Grand Club
access; seafood dinner; private Mercedes
Benz transfers; and a personal gift for
$1,665 per person.

The Ultimate Celebration Experience
combines three countries and includes the
Chingay Festival in Singapore, beginning at
$1,475 per person, land-only. Travelers
who reserve an air-inclusive Chinese New
Year vacation by October 31, 2007 can
enjoy complimentary room upgrades, based
on availability.Travel professionals can
earn reward points and cash from the
Pleasant Holidays Travel Reward Incentive
Program (TRIP) if they book clients' reser-
vations at PleasantAgent.com. 
Pleasant Holidays, 800-448-3333,
PleasantAgent.com

MANDARIN ORIENTAL 
TO OPEN LUXURY HOTEL 
IN BEIJING 

At an official signing ceremony at the
Diaoyutai State Guesthouse in Beijing,
Mandarin Oriental Hotel Group announced
that it will manage a luxury hotel in the
new, landmark headquarters of China
Central Television (CCTV), located in the

central business district of Beijing.  The
241-room Mandarin Oriental, Beijing will
be a key component of the CCTV project,
and is expected to open in mid-2008, in
time for the Beijing Olympic Games.

“We look forward to creating the finest
luxury hotel in the city, and our partners
share our vision. The spectacular location,
innovative architecture and design, along
with Mandarin Oriental’s award-winning
hospitality will ensure Mandarin Oriental,
Beijing’s reputation as one of the world’s
legendary hotels,” said Edouard Ettedgui,
Group Chief Executive of Mandarin
Oriental. “Mandarin Oriental is delighted
to be expanding our collection of luxury ho-
tels in China, particularly in Beijing, the
nation’s capital city. This exciting venture
is a significant step in further establishing
our brand in key business and leisure loca-
tions worldwide.”

The interiors of the hotel will be strikingly
contemporary, while offering all of
Mandarin Oriental’s traditional quality.
The 203 guestrooms and 38 suites are
amongst the largest in the city with high
ceilings, elegantly appointed materials, in-
novative in-room entertainment and com-
manding views of the surrounding district. 

The hotel will feature six dining and cock-
tail venues. Both the Chinese and signature
restaurant will be located on the top two
floors of the hotel and linked by a cham-
pagne bar suspended over a dramatic stair-
case. A gourmet Mandarin Oriental Cake
Shop will also be part of the dining experi-
ence. In addition, the hotel will be well po-
sitioned to cater to conferences and social
events, with a uniquely designed circular
ballroom, that will be surrounded by a ring
of water. The Spa at Mandarin Oriental,
Beijing, with 11 treatment rooms, will offer
holistic rejuvenation and relaxation treat-
ments. A sophisticated fitness center and
beauty salon will also be available. 

Beijing continues to develop in stature as
one of the world’s leading destinations. The
city is currently investing $40 billion on up-
grading its infrastructure ahead of the
2008 Olympic Games. Mandarin Oriental,
Beijing is ideally positioned for all of the
city’s major tourist attractions. 
Mandarin Oriental Hotel Group,
www.mandarinoriental.com



Travel World News ••  wwwwww..ttrraavveellwwoorrllddnneewwss..ccoomm A S I A - P A C I F I C • JULY 2007 • 7

VICTORIA CRUISES PRESENTS SHORE
EXCURSIONS ON CHINA’S YANGTZE RIVER 

Rising water levels as a result of the Three Gorges Dam project
on China’s Yangtze River have allowed Victoria Cruises to create
shore excursions to once-hard-to-reach sites on the aptly nick-
named “River of Heaven.”

“Since we began sailing in 1994, we’ve employed a dedicated
team of individuals to craft shore excursions that encompass the
unique attributes of the Yangtze including the Three Gorges, an-
cient historical sites and the smaller tributaries off the river,” said
Larry Greenman, Manager of Public Relations and Customer
Service for Victoria Cruises. “As we move forward in the 21st cen-
tury, we will continue to enhance our offerings with new excursions
that emerge as a result of the Three Gorges Dam project and rising
waters that provide access to sites not easily reached.” 

As a result of the Dam project, higher water levels have made it
possible for visitors to travel further along Shennong Stream (a
Yangtze tributary), which has become more navigable for a greater
distance.  Passengers board smaller “pea pod” wooden boats and
take a ride through the Gorges. The Shennong Stream region fea-
tures a wild preserve, which is home to more than 1,000 types of
trees.  Higher water levels have also allowed Victoria Cruises to
sail far enough on the Daning River so travelers can see all three of
the Gorges from a different perspective. A side trip of the Daning
River excursion is a journey to the Ma Du River.  After boarding a
sampan, travelers will embark on a trip up the Ma Du River to the
Mini Gorges (or “Lesser Lesser” Gorges), a picturesque area with
clear, swift running water, unusual rock formations, and monkeys
and goats along the banks.  

White Emperor City (or Baidicheng), overlooking the Western
end of Qutang Gorge, had been included as a shore excursion in the
past but was discontinued because the climb up Baidi Mountain to
the historical temple involved many steps.  However, the water level
on the Yangtze is expected to rise this season with the ongoing con-
struction of the Three Gorges Dam, thereby greatly reducing the
climb. Currently, White Emperor City is replacing the “ghost city”
of Fendgu on select sailings, and if it is well-received by travelers,
Victoria Cruises will look to include it on additional sailings.

The Three Gorges will remain on Victoria Cruises’ Yangtze River
itineraries as the Three Gorges Dam project, the largest engineer-
ing endeavor of its kind, moves toward completion in 2009. The
Three Gorges Dam has become a highlight on all of Victoria’s
cruise programs.

“The Yangtze River will continue to be one of China’s most popu-
lar attractions, even when the Three Gorges Dam project is com-

pleted,” said Greenman.  “The Three Gorges rise 1,000 meters
above sea level, and in 2009, when the Dam project is finished, the
water levels will rise to 175 meters leaving many spectacular vis-
tas, mountain ridges, cloud-shrouded peaks and more amidst an ex-
tremely peaceful atmosphere for travelers to explore and appreci-
ate,” he added.
Victoria Cruises, 800-348-8084, contact@victoriacruises.com,
www.victoriacruises.com

RITZ TOURS DEBUTS ‘YANGTZE SPECIAL’
TO CHINA FOR FALL 2007

In keeping with its commitment to offer “the best quality tours at
the most affordable prices,” Ritz Tours has introduced the 13-day
Yangtze Special program combining stays in Beijing, Xian and
Shanghai with a Yangtze River journey on Victoria Cruises. The
Yangtze Special fall program is priced from $2,769 plus taxes
ppdo, and includes airfare, hotel accommodations, sightseeing and
more begins in Shanghai.  Travelers can appreciate the dramatic
landscape of this port city plus the beauty of Yu Garden, the bustle
and shopping opportunities of Nanjing Road, and the picturesque
Bund, Shanghai’s popular waterfront area.  From Shanghai, tour
guests will sail on China’s Yangtze River onboard a Victoria
Cruises vessel (the Victoria Queen).  The cruise travels between
Yichang and Chongqing.  In addition to shore excursions, Victoria
Cruises keeps passengers engaged with informative lectures, cul-
tural presentations and demonstrations, entertainment, and more.

After docking in Chongqing, guests fly to Xian to see Emperor Qin
Shi Huang’s famous Terra Cotta Warriors, the ancient City Wall,
and the Big Wild Goose Pagoda.  For evening dining and entertain-
ment, an Imperial Dumpling Banquet and Tang Dynasty Stage
Opera reflect the culinary creativity, rhythmic music and passion-
ate performances of ancient times that are still alive today.

The Yangtze Special concludes in Beijing. Highlights include vis-
its to Tiananmen Square, the ancient Forbidden City, and a stroll
through the grounds at the Summer Palace and Kunming Lake. The
journey continues with a visit to the Great Wall.  The group’s time
in Beijing culminates with stops at the Ming Tomb Museum and the
solemn Temple of Heaven.

Priced from $2,769 plus taxes ppdo, the 13-day Yangtze Special
tour features roundtrip airfare from Los Angeles or San Francisco
(priced from $2,919 plus taxes ppdo, from JFK in New York); air-
fare between cities visited in China; hotel accommodations; sight-
seeing in air-conditioned motor coaches; meals and entertainment
per the itinerary; and the services of tour guides. Single supple-
ments are from $800 plus tax. Departures in 2007 are September
7, 14, 21 and 28; and October 12, 19 and 26. Add-on airfares are
available for departures from various cities in the U.S. and
Canada. Add-on prices start from $150 per person depending on
gateway. For those looking to extend their travels in Asia, Ritz
Tours offers Super Value Extensions to Hong Kong, Bangkok and
Tokyo that can be added on to the end of the Yangtze Special pro-
gram.  Ritz Tours also provides Travel Protection Insurance.
Ritz Tours, 800-900-2446, china@ritztours.com,
www.ritztours.com 



HKTB APPOINTS WILLIAM SILVERMINTZ
NEW REGIONAL DIRECTOR FOR THE
AMERICAS   

The Hong Kong Tourism Board (HKTB)
has announced the appointment of Mr.
William Silvermintz as Regional
Director- The Americas, effective June 4. 

In his new role, Mr. Silvermintz will for-
mulate and direct the HKTB’s marketing
strategies throughout the region, con-
tribute to the Board’s overall global plan-
ning, maintain the strong trade-partner
network in the region, develop high-yield
business, and act as the HKTB’s key re-

gional spokesman with the media, trade and other bodies.
“Just as actors and actresses aspire to work with top directors,

those of us promoting tourism hope one day to work with one of the
world’s pinnacle destinations,” Mr. Silvermintz said. “With its in-
credibly varied sightseeing, unrivalled epicurean experience, a
Convention Center ready for the most complex of conferences, un-
matched shopping—from open air markets to custom tailoring to
designer fashions—and visitor satisfaction ratings unduplicated
anywhere in the world.”

Mr. Silvermintz has more than 30 years of sales and marketing
experience in the hospitality and travel industries. Before joining
the HKTB, he worked four years for the Barbados Tourism
Authority (BTA), and has had extensive experience in tourism des-
tination marketing. As well as managing their regional marketing
programs, he supervised the BTA’s regional sales and marketing
teams in the United States and Canada.

The Americas, which includes the United States, Canada, South
and Central America, is Hong Kong’s major long haul market re-
gion. It accounted for more than 1.6 million or 6.6 percent of total
visitor arrivals in 2006, an increase of 4.2 percent over the previ-
ous year. During the first four months of 2007, arrivals from the
region grew by 7.3 percent to more than 560,000.
The Hong Kong Tourism Board, www.discoverhongkong.com

“DISCOVER TAIWAN” WITH A LUXURY
TOUR FROM ARTISANS OF LEISURE

Artisans of Leisure specialize in luxury tours. All of their tours
are private and feature in-depth, private cultural touring and au-
thentic culinary experiences. 

Artisans of Leisure is currently offering a “Discover Taiwan” tour
that features Taipei and Sun Moon Lake. This seven-day luxury
tour departs daily on a private basis and is the ideal introduction to
the country's great art, fascinating culture, delicious cuisine and
beautiful scenery. All touring is with expert private guides and dri-
vers and accommodation is at Taiwan's finest luxury hotels. Cost is
$5,590 ppdo, $1,815 single supplement.

In Taipei, tour the National Palace Museum, home of one of the
best collections of Chinese art in the world, to see porcelain, paint-
ings, jade and other art objects that once belonged to the emperors
of China. Visit ostentatiously decorated temples and taste your way
through street stalls in the city's lively night markets. Guests may
visit nearby national parks or learn to prepare local dishes during
a private cooking class.Next, drive to Sun Moon Lake, one of
Taiwan's most famous and most beautiful vacation spots in the
foothills of the Central Mountain Range. Stay at The Lalu, a styl-
ish modern hotel. Visit local temples and aboriginal villages in the
surrounding region, and relax at the hotel's spa, swimming pool and
contemporary teahouse. Return to Taipei for one additional night
and last-minute shopping and sightseeing with the private guide. 
Artisans of Leisure, 800-214-8144, info@artisansofleisure.com,
www.artisansofleisure.com

CHINA SOUTHERN AIRLINES AND
CONTINENTAL AIRLINES ANNOUNCE
STRATEGIC PARTNERSHIP

Continental Airlines and China Southern Airlines, the largest air-
line in The People’s Republic of China, have announced that they
have entered into a strategic partnership for frequent flyer and air-
port lounge access reciprocity and extensive codesharing, provid-
ing better service to customers who travel between America and
China and transfer between the two carriers. 

Beginning September 1, 2007, members of the two airlines’ fre-
quent flyer programs, Continental’s OnePass and China Southern’s
Sky Pearl Club, will be able to earn and redeem miles on all flights
operated by the other carrier. Reciprocal airport lounge access for
eligible customers will begin when China Southern join SkyTeam.

In November, the carriers plan to begin codesharing. Continental
will place its code (CO*) on China Southern flights connecting to
Continental’s daily flight between New York and Beijing and on
China Southern’s flights between Guangzhou and Los Angeles. At
the same time, China Southern will place its code (CZ*) on
Continental flights connecting with China Southern at Los Angeles
and New York. Continental and China Southern customers travel-
ing on connecting itineraries will be able to have single check-in for
all flights, including the issuance of electronic tickets, boarding
passes and checked baggage to their final destination. 
China Southern Airlines, www.cs-air.com/en 
Continental Airlines, continental.com
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LIFE WELLNESS RESORT QUY NHON
APPOINTS THOMAS WALTER AS GENERAL
MANAGER

Thomas Walter has been named General
Manager at the Life Wellness Resort Quy
Nhon, a hideaway retreat on Vietnam’s
coastline.

Walter, who replaced Michelle Ford at
the end of February, comes to Vietnam
from Germany where he ran his own hotel.
He has held a number of positions, rang-
ing from General Manager at the Bayview
Beach Resort in Myanmar to Executive
Pastry Chef at the Shangri-La Hotel in

Kuala Lumpur, to personal pastry chef to the Sultan of Brunei.
“I prefer individually managed hotels, not huge chains, where

once you walk in the door you can’t tell what country you’re in.
Here, the environment and essence of Vietnam is incorporated into
every aspect of the architecture, the décor, and the service. It’s not
just another hotel, it’s the Life Resort,” says Walter.

The Life Wellness Resort’s location also played a role in attract-
ing Walter to his new job: “We’re very isolated on our own stretch
of beach. There are no other hotels around, and the area is beauti-
ful and very natural.”  

Life Resorts currently manages two properties in Vietnam. The
63-room Quy Nhon resort is a hideaway boutique resort on the
south central coast. The 94-room Life Heritage Resort Hoi An
evokes the colonial splendor of a bygone era on a quiet stretch of
the Thu Bon River. 

They are also currently developing a number of other properties
in Vietnam.  In 2006, the Life Wellness Resort Quy was nominated
as a finalist for the Best Destination Spa in the SpaAsia Crystal
Awards. The Quy Nhon resort was the only nominee from Vietnam.
Life Wellness Resort, quynhon@life-resorts.com, 
www.life-resorts.com

ICS NAMES CARMEN PINTO AS DIRECTOR
OF SALES, NORTH AMERICA MICE &
CORPORATE TRAVEL

Indochina Services Travel Group (“ICS”) has announced the
strengthening of its global senior management team with the ap-
pointment of industry veteran Carmen Pinto as Director of Sales,
North America MICE & Corporate Travel. 

With over 18 years of experience in the travel industry particu-
larly in the Southeast Asia region, Carmen will focus her expertise
on the Mekong and surrounding countries to attract MICE busi-
ness. Carmen has strong track record in travel sales and marketing
especially the promotion of lesser known MICE destinations. She
is a pioneer in bringing incentive travel from North America to
Vietnam and Cambodia. 

Based out of Chicago, Carmen will be able to quickly enhance
ICS’s service to clients in the America’s region.
Indochina Services Travel Group, carmen@is-americas.com,
www.indochina-services.com

2007 GUAM MICRONESIA ISLAND FAIR
SCHEDULED FOR OCTOBER 

The Guam Visitors Bureau announced the 20th Guam Micronesia
Island Fair is scheduled for the weekend of October 12-14, 2007
at the Governor Joseph Flores Memorial Park, Ypao Beach in
Tumon. The Guam Micronesia Island Fair is one of Guam’s signa-
ture annual events, featuring the culture, tradition, and heritage of
the Micronesian islands and providing an opportunity for entrepre-
neurs, manufacturers, traditional artists, cultural performers, and
the national tourism offices of each island nation to showcase their
wares to visitors and Guam residents alike.

Opening Ceremonies for the 20th GMIF take place on Friday,
October 12 and will include a Parade of Nations. Previous GMIF
participants have included the Republic of Belau (Palau), Chuuk,
Guam, Kiribati, Kosrae, Nauru, the Northern Mariana Islands
(CNMI), the Marshall Islands, and Yap. GVB hopes the 20th GMIF
will be the largest event to date and expects an enthusiastic turn
out from Guam’s island neighbors. 

The 20th Guam Micronesia Island Fair will be joined by another
of GVB’s signature events, the 2007 Guam Ko’ko’ Road Race &
Ekiden. The race, which welcomes runners from around the world,
will take place the morning of Sunday, October 14. The list of ac-
tivities continues to grow as GVB, with the assistance of the event
management team of Ruder Integrated Marketing Strategies
(RIMS), strives to make the 20th Guam Micronesia Island Fair the
biggest and most memorable in its history. 
Guam Visitors Bureau, www.visitguam.org

THOMAS WALTER



PALAU RECEIVES AWARDS
AT THE MARINE DIVE 
FAIR 2007

On April 6-8, Palau Visitors Authority
once again joined with local tour operators
and hoteliers to form a presence at the
Marine Dive Fair, Japans largest annual

dive show coordinated with three of Japan’
major magazines: Marine Diving, Travel
Diver, and Marine Photo. Annually the fair
is held to highlight dive destinations and
beach resorts from countries like Egypt,
Fiji, Maldives, Philippines, Micronesia and
others  Total visitors for the three-day fair
showed the biggest number compared to
past shows with 49,764 people registered,
breaking down to 80.2 percent visitors in
the diver category interested in dive desti-
nations.  

A highlight of the show is the awards
voted on by the readers of the three maga-
zines. In the Overseas Destination cate-
gories, Palau overall took second place for
Best Diving Area, second place for Resort
Area, and third place for Best Dreaming
Area. Palau operators did very well taking
first place in three categories:  Palau
Pacific Resort took first place for Best Dive
Resort, Aqua Magic took first place for
Favorite Dive Operator, and Palau Sport
took first place for Best Live-aboard.  

In addition to promoting Palau through
this successful dive fair, Palau Visitors
Authority continues to build a good working
relationship with Continental Japan by join-
ing efforts and resources to further intro-
duce Palau to travelers through prospective
media and travel tour agents.  Soon after
the three day dive fair, PVA joined with
Continental and sponsored a media lun-
cheon and Palau Seminar that was attended
by 21 media outlets and 72 travel agents
who were given a presentation on Palau and
an invitation to visit and become familiar
with the destination. The Palau Seminar
was arranged specifically to give local non-
diving operators, who attended the fair, the
maximum opportunity to promote them-
selves and sell their products and services
to the 72 travel agents who attend this
whole day seminar.  Local hoteliers and op-
erators who were present at this year’s fair
were: Aqua Magic, Palau Sport, Sam’s
Tours, Carp Island, IMPAC Tours, Dolphins
Pacific, Palasia Hotel, Palau Royal Resort,
Palau Pacific Resort, Airai View Hotel,
Blue Marlin, Day Dream, and Palau
Plantation Resort.
Palau Visitors Authority, 
pva@visit-palau.com, 
www.visit-palau.com

“ULTIMATE ESCAPES” TO
BRUNEI WITH THE EMPIRE
HOTEL & COUNTRY CLUB 

Brunei’s Empire Hotel & Country Club is
offering an inclusive package entitled
“Ultimate Escapes” which includes daily
breakfast, dinner-for-two, and a range of
executive floor privileges for regular room
rates. The Ultimate Escape special offer for
two adults is priced at $374 a night for a
Superior room, $413 for a Deluxe room
and $475 for a Junior Suite.

Available until December 30 2007, the E-
Club benefits include afternoon tea, evening
‘mocktails’ and hors d’oeuvres and soft
drinks, and coffee and tea all day at the lux-
urious private retreat on the hotel’s sixth
floor, along with complimentary Internet
access. 

Buffet dinner-for-two is at the Atrium
Café. Also included are airport transfers,
daily laundry, complimentary local phone
calls and faxes, and free use of the swim-
ming pool, indoor lap pool, Jacuzzi, sauna,
and gym. Additionally, late check-out is ex-
tended to 6 p.m.

Rates are subject to 10 percent service
charge, but the offer is not available for
corporate, conference or government
groups.

Golfing at the resort’s spectacular Jack
Nicklaus Signature Golf Course, a venue
for the annual Asian Tour is only one of the
many world-class sports and leisure facili-
ties available at The Empire Hotel &
Country Club. Others include a spa, state-
of-the-art fitness center, floodlit tennis,
badminton, squash and ten-pin bowling.
The Empire Hotel & Country Club,
res@theempirehotel, 
www.theempirehotel.com
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PVA Marketing Manager Yumie
Morishita, receiving Awards for Palau,
winning 3 overall nominations in the
Destination Category.   

For hundreds of top selling ideas
plus the best airfares

Make up to 15%
1-800-387-8850

Make up to 15%

NEW



LAURENT GARRIDO NAMED GENERAL
MANAGER OF LANDMARK SHERATON
HOTEL TAHITI  

Starwood French Polynesia has named
Laurent Garrido as General Manager of
its landmark resort, the Sheraton Hotel
Tahiti.  

A 15 year hospitality industry veteran,
Garrido was most recently Resident
Hotel Manager at the five-star Dinarobin
Hotel Golf & Spa in Mauritius.  

‘We are very pleased to have such 
an accomplished hotelier to helm our
gateway property in Papeete,” explains

Rui Reis, Area Managing Director for Starwood French
Polynesia.

“His experience in both city center luxury properties and 
island resorts will be a real asset as he welcomes guests to 
the resort closest to French Polynesia’s only international 
airport.  

He has the proven ability to lead his team in providing a high
level of service for both leisure and business travelers.” 
Starwood Hotels & Resorts Worldwide, Inc.,
www.starwoodhotels.com

LE MÉRIDIEN TAHITI AND BORA BORA
NAMES NICOLAS ORGET NEW 
DIRECTOR OF SALES & MARKETING AND 
DENIS LE NOHAÏC NEW GENERAL
MANAGER, BORA BORA 

Le Méridien Tahiti and Le Méridien Bora Bora have announced
the appointment of Nicolas Orget as Director of Sales and
Marketing. 

A talent in his field with broad international experience at lux-
ury hotels including Le Méridien Copacabana and Le Méridien
Nice, Orget is responsible for all sales and marketing efforts for
the sister seaside resorts.

“Nicolas has revealed superb abilities to market Le Méridien’s
European-style luxury in Rio de Janeiro and Nice, and we look
forward to his leadership in Bora Bora and Tahiti,” said
Dominique Michaud, General Manager of Le Méridien Tahiti. 

Prior to joining Le Méridien in French Polynesia, Orget was
General Manager of Elcotour, an incentive and specialty tour out-
fit based in Rio de Janeiro. Prior to that he spent several years
with Le Méridien, first as Yield Manager for Le Méridien Nice
from 1999-2001, and then as Director of Sales and Marketing
for Le Méridien Copacabana from 2002-2005. Orget got his start
in hospitality in the early 1990s with Hilton International, in-
cluding assisting in the opening of Hilton properties in Bucharest
and Jerusalem. 

Born and raised in Bordeaux, France, Orget studied hospitality
and catering in Paris in the late 1980s and early 1990s.  He will
reside in Tahiti. 

In addition, Denis Le Nohaïc has been appointed General

Manager of the Le Méridien Bora Bora. A multi-talented hospi-
tality professional boasting 25 years experience in the kitchens
and head offices of Le Méridien properties around the globe, 
Le Nohaïc will be responsible for all operations at the luxurious
tropical island resort in French Polynesia.      

“Le Méridien has a long tradition of promoting talent from
within, and Denis has proven himself to be a stellar manager
throughout his long and distinguished career,” said Keith Vieira,
Senior Vice President Starwood – Director of Operations Hawaii
& French Polynesia.     

Prior to taking the reins at Le Méridien Bora Bora, Le Nohaïc
spent the past two years as Resident Manager of Le Méridien
Copacabana in Rio de Janeiro, Brazil. 

During the previous decade, he held top management positions
at four additional Le Méridien properties, including Le Méridien
Mandji in Port-Gentil, Gabon (2000-2005); Le Méridien 
Chari in N’Djamena, Chad (1999-2000); Le Méridien 
Saint-François in Guadeloupe (1997-1999); and Le Méridien
Leconi Palace in Franceville, Gabon (1996-1997).    

Le Nohaïc earned a "Hotel & Catering Technical College
Diploma" from Lycée Hôtelier Jean Drouant in Paris in 1981.  He
will reside on Bora Bora with his wife and two children. 
Le Méridien, www.lemeridien.com;   
Starwood Hotels & Resorts Worldwide, Inc. 
www.starwoodhotels.com
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QUALIA TO OPEN ON QUEENSLAND’S
GREAT BARRIER REEF

An exclusive, world-class luxury resort will open on Hamilton
Island on the Great Barrier Reef late August 2007. With its 60 pri-
vate pavilions, Qualia (meaning: a collection of sensory experi-
ences), is an important addition to the premium end of the
Australian accommodation market and will provide a new reason
for travelers to consider Australia their next luxury getaway.

Qualia is located on the northernmost point of Hamilton Island –
the launching pad to Australia’s Great Barrier Reef - and marks
the latest commitment by owners, Bob Oatley and his family, to the
revitalization of this stunning destination in Australia’s
Whitsunday Islands.

Qualia features 60 private one bedroom pavilions. Each pavilion
has been carefully designed to blend into the natural environment
giving the Resort an unusual sense of space and harmony. The
“Windward” Pavilions include their own plunge-pools and are over
four times the size of an average hotel room.  The “Leeward”
Pavilions also will delight guests. The Beach House at Qualia offers
a spacious bedroom, extensive entertaining area, and private full-
size swimming pool in the main pavilion.  It also has a separate
guest pavilion.

Spa Qualia is a six room spa with four single treatment rooms and
two couples rooms complete with Roman baths. There will also be
a state-of-the-art gym and yoga center and two infinity pools.

Qualia’s pavilions range from approximately $1,165 per night to
approximately $1,331 per night for those with a private plunge
pool.  The larger Beach House will cost approximately $2,497 per
night.  These prices include all meals and non-alcoholic beverages,
non-motorized watersports and the use of a private electric buggy. 
Qualia, www.qualiaresort.com

QANTAS AIRWAYS ANNOUNCES DAILY
FLIGHTS BETWEEN NYC AND AUSTRALIA 

Qantas Airways announced it will increase its services from New
York effective August 14, 2007 to offer daily direct flights to
Sydney, Australia via Los Angeles. The additional flights meet the
increasing demand for seamless travel to Australia from the New
York gateway. 

"Qantas daily service from New York offers increased flexibility
and additional choices for travel between the U.S. East Coast and
Australia, whether traveling for business or pleasure," said Wally

R. Mariani, Qantas Airways Senior Executive Vice President, The
Americas and Pacific. 

QF flight 108 departs New York's JFK airport every evening for
the direct flight to Sydney. Operating more non-stop flights between
the United States and Australia than any other airline, upon arrival
Qantas provides onward connections to more than 50 domestic
Australian destinations.  

The new Qantas schedule will include seven flights per week from
New York to Sydney via Los Angeles; 35 flights per week from Los
Angeles, with an additional three weekly flights from June 19-July
28, 2007, totaling 38 flights per week for this period; five weekly
flights from San Francisco; three weekly flights from Honolulu; and
three flights per week from Vancouver via San Francisco, operated
seasonally between June 15 and August 12, 2007Flying three-class
Boeing 747-400 aircraft, all Qantas Airways transpacific flights
include complimentary meals, bar service and personal seat-back
TV screens in all classes with more than 400 choices on demand.
On international business class services to Australia, Qantas is the
only airline to offer Skybed business class sleeper seat and is sched-
uled to be the first airline to fly the Airbus A380 aircraft from the
U.S. to Australia in the last quarter of 2008.  
Qantas Airways, 800-227-4609, www.qantas.com/us

SAFKEENA INTERNATIONAL TRAVEL
ANNOUNCES BULAFEST 2007

Safkeena International Travel, along with the backing of the Fiji
Visitors Bureau, will be hosting several visitors to the Island of Fiji,
November 7 – 12, 2007.  Bulafest 2007 was created by Safkeena
International Travel’s President, Hakeem Abubakr to address the
tourism needs in the Fiji Islands.  It will bring together people from
all across the globe, to interact and create an understanding for one
another and their cultural differences.  

“There are many festivals that take place all around the globe on
any given day.  We are creating something totally different,” says
Mr. Abubakr.  “This gala consists of many different activities and
is cross-gender, cross-cultural and crisscrosses the globe in terms
of its participants.  There will be activities offered to everyone.”
expressed Mr. Abubakr, who has developed many tours to the Fiji
islands and throughout the world during the past 13 years.

The five day festival will showcase several different events. Those
planning to attend will have their option to be a spectator or par-
ticipant.  The events are as follows: amateur golf tournament (over
$5,000 in cash and prizes); soccer tournament (over $5,000 in
cash and prizes); amateur swimsuit competition (over $10,000 in
cash and prizes); fashion show; reggae beach party; spa day (which
consist of ferrying out to an adjacent island and receiving a mas-
sage in a very secluded and serene environment); yoga classes; con-
cert on the closing night; after parties every night; tours and more.
All accommodations are located on the beach at Denarau Island.
Included is air transportation, five star hotel accommodations,
tours and transfers. 
Bulafest 2007, www.bulafest.com; 
Safkeena International Travel, safkeenatravel@aol.com,
www.safkeena.com
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GOWAY OFFERS WIDE VARIETY OF TRAVEL
CHOICES TO MORE THAN 40 COUNTRIES

Since 1970, Goway has been providing unforgettable travel ex-
periences to Asia, Africa, and Downunder. Today they offer a wide
choice of travel ideas to more than 40 countries for travelers to ex-
plore, experience and enjoy this wonderful world.
ASIA by Goway Showcasing the Best of Hong Kong

The Cultural Kaleidoscope program provides visitors with the op-
portunity to "Meet the People" and learn from English-speaking ex-
perts about subjects such as architecture, feng shui, medicine, jew-
elry and more; to sail in an authentic junk on Hong Kong Harbor;
and to take advantage of a low-cost museum pass.

Goway's six-day Discover Hong Kong package is designed for a
short getaway, and includes five nights accommodation, breakfast
daily, transfers, a half day city tour including tram ride to Victoria
Peak, and a full day to Lantau Island including lunch. Prices start
from $393. Also available is a six-day Hong Kong/Macau combi-
nation starting from $656, which features four nights in Hong
Kong plus an overnight experience to Macau. For travelers extend-
ing travel arrangements through mainland China or Asia, Goway
also offers a stopover package at Hong Kong priced at $152. The
three-day Vibrant Hong Kong program includes airport transfers,
two nights in Hong Kong and a half day sightseeing tour.
IslandsEscapes...by Goway Offers Fiji Savings 

IslandsEscapes is the exclusive division of Goway Travel that spe-
cializes in Romance and Escape packages to idyllic island destina-
tions. IslandsEscapes… by Goway is offering the experience of
waking every morning to a new Fiji paradise on a seven-night es-
cape with a savings of up to $1,000 per couple. Cruise to unspoiled
Fiji islands from the most northerly part of the Mamanuca group
to the to the most northerly island in the Yasawas.

IslandsEscapes' exclusive seven-night escape is $2,119 per per-
son and includes round trip airfare from Los Angeles; one night
Sofitel Fiji Resort & Spa (ocean view room); six nights Gold Club
Cruise including on-board accommodation on the saloon deck with
private facilities; all meals (beverages not included); cruise activi-
ties including special theme nights; traditional Fijian entertain-
ment; coral viewing and beach party; airport welcome; all relevant
transfers; and access to the airport VIP lounge on departure.
Goway's Downunder Snowbird Program Perfected 

Goway is again promoting the merits of its Snowbird packages to
the lands Downunder. Highlighting favorable exchange rates and
the value of their program, Goway's destinations in Australia and
New Zealand are safe, friendly and relaxed. With the reversal of
seasons, wintertime in North America guarantees it is summer
Downunder.Goway's destinations are the Gold and Sunshine Coasts
in Australia and the Bay of Plenty region in the North Island of
New Zealand. Snowbirds can fly away for one, two or three months
to any one or a combination of these destinations.

Although the company offers condominium stays at any time of
the year, they strongly recommend their inclusive long-stay pack-
age, which has three exclusive departures in 2008: January 16,
January 30 and February 13.

Prices for this program range from $3,099 to $4,629 per person

quad share for one to three months on the Sunshine Coast. Rates
for the Gold Coast, New Zealand or combination packages are
available on request or see Goway's DOWNUNDER brochure. 

Inclusions are airfare from the West Coast with Qantas; airport
transfers; an orientation tour; welcome and farewell parties; a fully
self-contained apartment with cleaning and linen service; grocery
starter kit; discount coupons; free membership in certain sports
clubs; a diary; flight bag; neck pillow and more. 
Waltzing Across a Good Tour Downunder

There are tours, fully escorted tours, and then there are Holidays
of a Lifetime. Goway Travel is the only company to offer the
"Waltzing Matilda," a 22-day guided exploration of the best of
Australia and New Zealand.

Journeying south through New Zealand, visitors can expect to see
the very best of New Zealand: Auckland, the harbor city; Rotorua's
geothermal activity and the nearby glow-worm caves; cruise on
serene Milford Sound and the popular English-style city of
Christchurch. Continuing across the Tasman aboard Qantas
Airways, travelers arrive at the tropical city of Cairns. Cairns is
the gateway to the Great Barrier Reef and World Heritage listed
Daintree Rainforest. After a few days of exploration the tour con-
tinues through Australia's "Red Centre" with the option to take the
world-famous Ghan train to the Festival City of Adelaide. The trip
is completed with time in two of Australia's best Southern cities,
Melbourne and Adelaide.

All of Goway's exclusive Holidays of a Lifetime are first class fully
escorted touring experiences, and are also available in Africa and
Asia. Virtually everything is included, including tips. Every depar-
ture has a fun theme. Guaranteed departures are available on the
Waltzing Matilda and prices start from $8,269.
Goway Travel Inc., 800-387-8850, info@goway.com,
www.goway.com

GOWAY A WINNER AT NEW ZEALAND
TOURISM AWARDS

On Saturday April 28, Tourism New Zealand hosted their annual
awards for excellence in promoting New Zealand in North America.
Goway was presented the award for Best New Zealand
Marketing/Promotional Campaign for their “Globetrotting”
Magazine. 

The magazine, with a distribution of over 370,000, directs con-
sumers to call their local travel professional to make reservations.
“Our magazine selects unique experiences available in Africa, Asia,
Downunder and Latin America,” commented Goway founder and
President, Bruce Hodge. “It's a great vehicle for agents to offer new
and unusual travel ideas and destinations to their clients.” There was
a range of criteria for the awards, including promotion of new prod-
uct, comprehensive range of product, ease of understanding, active
promotion of New Zealand and the quality of communications. The
objective of the judging process was to recognize successful organi-
zations that sell New Zealand and also to lift the bar for the entire
industry to further improve their efforts in the future. 

The award is the second presented to Goway within the last 12
months for promoting travel to the South Pacific region. In
September 2006, Goway was voted “Best Wholesale Partner” by
over 4,500 Aussie Specialists at the Tourism Australia Opal Awards
held in Cairns, Australia.



‘JOURNEYS WITHIN MEKONG EXPERIENCE’
SETS DATES FOR 2007  

Journeys Within Mekong Experience will take place November 1
to December 1, 2007 and the per person price will not increase.
Visiting China, Myanmar, Thailand, Laos, Cambodia and Vietnam,
the Journeys Within Mekong Experience happens at a time when
the region is truly beginning to grow and develop as a tourist desti-
nation and allows guests to see the still untouched parts of each
country as well as the "hot spots."

The experience begins in Bangkok and after a flight to China uses
local boats to head downriver through China, Myanmar, Thailand,
Laos, Cambodia and Vietnam. Along the way travelers stay in
everything from basic ecolodges to five star hotels. The focus of the
trip is the Mekong River and the cultures that developed along 
its banks. 

Journeys Within Mekong Experience has a maximum of 14 trav-
elers and will be led again this year by Journeys Within President
Brandon Ross and Journeys Within Our Community non-profit di-
rector John Walsh. 

Trip dates are November 1, 2007 to December 1, 2007. Cost is
$5,450 per person sharing a double/twin room and single supple-
ment is $600 (not including airfare to Bangkok). 
Journeys Within Tour Company, 877-454-3672, 
andrea@journeys-within.com, www.journeys-within.com 

JETABOUT ASIA VACATIONS TO RELEASE
NEW BROCHURE 

With the company’s Asia bookings setting all time records,
Jetabout Asia Vacations is poised to launch its new 2007/08 Asia
brochure on July 1.

Featuring a selection of independent packages, small group tour-
ing and city Discovery packages for destinations throughout Asia,
the new 40-page brochure includes a small selection of Jetabout
Asia’s product offerings.

“The brochure is just a tease,” stated Kieron Keady, Vice
President of Sales & Marketing for Jetabout Vacations. “We have
the ultimate ability to put together any sort of vacation that a client
is dreaming of.”

“The brochure will feature even more product to our best selling
destinations, including China, Japan and India,” added Keady.”
But we’ve also added some exotic itineraries to places like
Malaysia and Vietnam.”Agents can request a copy of the new
brochure by calling Jetabout Asia or visiting their website.
Jetabout Asia Vacations, 800-254- 5304, 
www.jetaboutasiavacations.com

LUXURIOUS NEW RESORT NALADHU
OPENS IN THE MALDIVES

Located in the aquatic setting of the Maldives, Naladhu offers a
unique lifestyle to those who appreciate the sophistication and
charm of times past. Naladhu has captured the elegant aesthetics
of a slightly colonial era, with hints of Sri Lankan regality in its de-
sign. However, the resort also offers every modern convenience
imaginable to the luxury traveler.  

Naladhu means “pretty little island” and each of the exclusive 19
ocean houses – each named after a Maldivian plant – are situated
on a private island ringed by coral gardens and marine life. Each
dwelling features generous living, dining, and bedroom spaces.  A
personal plunge pool, landscaped garden and vast teak sundeck
make for an exotic experience within the privacy of the enclosure. 

Bungalows each have a terrazzo bath tub as well as an open-faced
shower which allows for a view from within but remains hidden to
anyone outside the house enclosure. Each Naladhu house contains
an espresso machine, a fridge stocked with delicacies such as foie
gras and vintage cheese, and a wine cellar pre-stocked according
to personal preferences. Wireless technology is available in every
room and the audio equipment comprises of Bose products. At the
foot of the bed is a flat screen TV.  

Naladhu’s personalized “House Master” professional butler ser-
vice can arrange outdoor activities, with adventures around the
spectacular landscape of the Maldives, or an experience defined by
the luxurious facilities available within the house confines. 

Guests have the choice of dining under the stars in their house
Sala, or in the comfort of the Living Room restaurant. Meals can
also be served aboard a local dhoni (Maldivian boat) or on the
Wave Breaker dining platform over the ocean. Guests can also
enjoy an exclusive in-house spa treatment or take in the colors of
the Maldives with the aid of the resort’s PADI dive team. 
Naladhu, info@naladhu.com, www.naladhu.com
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resource directory

Aberdeen Tours
650-839-2288
www.aberdeentours.com

Absolute Asia
800-736-8187
www.absoluteasia.com

Allstate Travel
626-854-1636
www.enjoyingtaiwan.com

Artisans of Leisure
800-214-8144
www.artisansofleisure.com

Asia Classic Tours
212-967-4589
www.chinaclassictours.com

Brussels Airlines
www.brusselsairlines.com

Celebrity Tour & Travel
718-539-8858
www.celebritytour.us

Champion Holidays
www.china-discovery.com

China National Tourist Office
www.cnto.org

Creative Trvael
www.travel2india.com

East Travel
866-402-4462
www.east-tours.com

Empire Hotel & Country Club
www.theempirehotel.com

General Tours
800-221-2216
www.generaltours.com

Goway
800-387-8850
www.goway.com

Guam Visitors Bureau
www.visitguam.org

Greaves Tours
800-318-7801
www.greavesindia.com

Happy Holiday Tours
212-608-1222 
www.happyholidaytour.com

Hong Kong Tourism Board
www.discoverhongkong.com

India Government 
Tourist Office
800-953-9399
ny@itonyc.com
www.incredibleindia.org

Indochina Travel Services
www.indochinaservices.com

Indus Travels
866-978-2997
mail@industravels.ca
www.industravels.ca

Japan National Tourist Organization
www.japantravelinfo.com

Jetabout Asia Vacations
800-254-5304
www.jetaboutasiavacations.com

Jet Airways
www.jetairways.com

Key World Travels - Maldives
info@keyworldtravels.com
www.keyworldtravels.com
www.exoticamaldives.com

The Lalu
886-49-285-6888
www.thelalu.com.tw

Leela Hotel Group
www.theleela.com

Le Meridien
www.lemeridien.com

Life Wellness Resort
www.life-resorts.com

Majestic Vacations
248-943-6578
www.majestic-vacations.com

Mandarin Oriental Hotel Group
www.mandarinoriental.com

Naladhu
www.naladhu.com

Orient Flexi-Pax Tours
800-545-5540
www.orientflexpax.com

Pacific Holidays
212-629-3888
www.pacificholidaysinc.com

Palau Visitors Authority
680-488-2793
pva@visit-palau.com
www.visit-alalu.com
www.palau.travel

Pleasant Holidays
800-448-3333
www.pleasantagent.com

Qualia
www.qualiaresort.com

Qantas Airways
800-227-4609
www.qantas.com/us

Ritz Tours
800-900-2446
www.ritztours.com

Taiwan Visitors Association
www.go2taiwan.net

Taj Hotels Resorts and Palaces
www.tajsafaris.com

Travelbound
800-808 9543 
www.booktravelbound.com

United Vacations
888-854-3899
www.unitedvacations.com

Victoria Cruises
800-348-8084
www.victoriancruises.com

For additional listings visit the online resource directory: www.travelworldnews.com/agent



No land celebrates life like India. With festivals like Holi,
and fairs like Pushkar. Come drench yourself in the days
and moments that glorify harvests, seasons, triumphs, joys,
sorrows, battles, Gods and kings. This is the land with 365
days of sound and 360 degrees of colour. Incredible India.

ny@itonyc.com  www.incredibleindia.org  1-800-953-9399

The Kaleidoscope of 
our Festivals and Fairs

Here are some of the other 
colourful festivals that’ll 

delight your senses. The desert
festival of Jaisalmer. 

Lohri of the bonfire festival of
Punjab. Onam of Kerala 

that celebrates the fresh harvest.
Taj Mahotsav in Agra. 

Dusshera that rejoices the victory
of good over the evil. 

The festival of elephants in Jaipur.
And the festival of lights 

of Diwali. Before you soak up all
the magic, check with 

your travel agent for exact dates.


