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June 21 will mark the much anticipated opening of the
new Grand Palladium Lady Hamilton Resort & Spa
and the Grand Palladium Jamaica Resort & Spa.
Fiesta Hotel Group has earmarked more than $150

million to build this project, which will feature 1,000 rooms,
all of them suites. The properties are located on the North
Coast of Jamaica in the town of Lucea, near Montego Bay, of-
fering spectacular views of the Caribbean Sea, Tom Pipers
Bay, and the horseshoe shaped harbor.

“It is the largest complex that we’ve built in the entire his-
tory of the group, the one that has required the highest invest-
ment, and in my opinion the best complex in Jamaica,” stated
General Manager Abel Matutes Prats.

These two all suite, all-inclusive resorts reflect a perfect har-
mony between ultramodern hotel architecture with an
English colonial influence; luxurious facilities and the exotic
natural surroundings of Dehaneys’ Point and Hanover Parish.
As with all Grand Palladium Resorts, these resort hotels are
of a low density design blending in with the natural surround-
ings of the property. Guests staying at either hotel will have
full access to all the bars and restaurants of both hotels.

Opening Day
588 of the total rooms (just under 60 percent) between the

two hotels will be available when the hotels open. All of the
rooms will be ready for operation (there will not be any room
construction taking place by this time). The two hotel lobbies
will be open, along with nine out of the 10 restaurants, 11 of

the 13 bars, four of five pools, three tennis courts, two volley-
ball courts, two basketball courts and the soccer field. The spa
will be open and massage will be available.

Grand Palladium Jamaica
The Grand Palladium Jamaica is the larger of the two resorts

with 540 suites, 450 Jr. Suites, and 90 One Bedroom Suites.
All the suites are located in 15 three-story buildings. With the
largest number of room blocks located on the ocean, the
theme and décor of the resort reflect the beauty of the island
and the country of Jamaica.

Grand Palladium Lady Hamilton
The Grand Palladium Lady Hamilton boasts 330 Jr. Suites

and 66 One Bedroom Suites. Decorated to reflect the British
colonial period of Jamaica and the West Indies, the Lady
Hamilton houses a casino, spa and indoor theater.

The Lady Hamilton also features 48 adults only Honeymoon
Villa Suites, each with its own private outdoor shower. Adults
only Honeymoon Villa Suites are all ocean front/ ocean view
and feature a two person in room Jacuzzi.

Dining Options
The Grand Palladium Resorts offer a large selection of

restaurants, including four air conditioned a la carte restau-
rants: The Pastafarian, an Italian Trattoria; the Bhougali, fea-
turing Asian cuisine; the El Mariachi, offering Mexican spe-
cialties; and the Creole Grill serving Caribbean dishes. There

Fiesta Hotel Group Opens Two New
Palladium Resorts in Jamaica
Enjoy all inclusive unlimited luxury at the new Grand Palladium Lady Hamilton Resort & Spa
and the Grand Palladium Jamaica Resort & Spa.
J E N N I F E R  M .  L A N E

A artist’s rendering of Fiesta Hotel Group’s Grand Palladium Lady Hamilton Resort & Spa and the Grand Palladium Jamaica
Resort & Spa complex.
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is also one large open air buffet restaurant, the Blue Lagoon,
over looking the main swimming pool, and two buffet restau-
rants serving a variety of international and local cuisine. A
snack bar and outdoor grill facilities are available 24 hours a
day at the beach. Guests can grab a drink at the Sunset lobby
bar, the Theatre bar, the main pool bar, or the swim up bar,
among others.  

Fun in the Sun
One large central pool with views of the beach and the

Caribbean and eight integrated Jacuzzis, one children’s pool,
and one adults only swimming pool with a Jacuzzi are located
at the Grand Palladium Lady Hamilton, and one quiet swim-
ming pool with Jacuzzi is located at the Grand Palladium
Jamaica. 

The Grand Palladiums offers guests a wide variety of activi-
ties, including ping pong, beach volleyball, tennis, paddle
ball, soccer, basketball, darts, aerobics, aquatic gymnastics,
tennis volley ball, basketball, and non-motorized water sports
such as windsurfers, sunfish sailing, sea kayaks, snorkel
equipment, and catamarans. A children’s club offers indoor
and outdoor activities for four to 12 year olds. There are three
tennis courts, two volleyball courts, two basketball courts, one
soccer field and two paddle tennis tracks. In the evening,
enjoy a nightclub, disco, live music and shows. A casino will
also be opened. 

Relax and Recharge
An air conditioned spa will be available to Grand Palladium

guests and will offer a wide variety of spa treatments such as
massages (Swedish, Sports, Reflexology, Vichy, Couples
Massages), baths, facial and corporal treatments, defolia-
tions, and a full service beauty salon offering manicures,
pedicures, and more. The modern Spa center will feature
Talasotherapy and a complete fitness center. The gym con-
sists of a weight and body building area and an aerobic and
cardio zone training area. Guests staying the Grand
Palladium resorts will have the fitness area, gymnasium,
weight room, sauna, steam and Jacuzzi available at no extra
charge. Golfing will be available at world famous Tryall
Country Club. Tryall is a 10 minute drive to the east of the re-
sorts and offers some of the best golfing in all of Jamaica.
Fiesta Hotel Group, 888-237-1226, 
callcenter.america@fiestahotelgroup.com, 
www.fiestahotelgroup.com

A VACATION FOR ALL AGES AT HALF MOON 
More than 50 years ago, Half Moon set the standard for

Caribbean vacations.  Today, the 400-acre resort is one of the most
highly regarded Caribbean getaways due to its old-world charm,
luxurious accommodations, warm Jamaican hospitality and stun-
ning setting in Montego Bay’s Rose Hall enclave.  The resort offers

a variety of services and activities that will delight guests of all
ages.  

The new 68,000-square-foot indoor/outdoor spa oasis, already
awarded recognition on Condé Nast Traveler’s prestigious 2008
Hot List, blends modern spa techniques with Jamaica’s ancient
healing remedies. Organic ingredients are used in custom treat-
ments specifically designed for each guest.  Guests can take advan-
tage of private in-room spa treatments in their own spa studio, or
escape to the lush spa gardens for the ultimate in relaxation.

Guests of the resort also enjoy elegant guest rooms, suites and
lavish villas, or one of the resort’s five, six and seven bedroom
Royal Villas, perfect for families and groups. Combining the com-
forts of home with the personalized service of an exclusive resort,
each villa is staffed with a cook, housekeeper and butler.  Villa
guests have the use of all resort facilities and each villa has its own
private swimming pool. 

Half Moon’s grounds include 13 tennis and four squash courts,
51 swimming pools, a Dolphin Lagoon, a croquet lawn, a putting
green, and jogging and cycling trails, as well as basketball and vol-
leyball courts. The property offers golf at the Robert Trent Jones,
Sr. designed championship golf course, riding at the world-class
equestrian center, gourmet dining and duty-free shopping.

For families traveling to Half Moon, the new Anancy Children's
Village, themed after Jamaica’s fabled children’s character
Anancy the Spider, gives children ages 3-12 the opportunity to
learn about Jamaica in a safe, fun and captivating environment.
Activities include treasure hunts, Jamaican craft-making, cultural
dance lessons, puppet shows, snorkeling, a wide array of sports,
and much more.  The Children’s Village includes shaded play areas,
activity rooms, a wading pool, sand box, and expansive outdoor
play area.   
Half Moon, www.halfmoon.com

ROUND HILL HOTEL & VILLAS OFFERING
HURRICANE GUARANTEE 

Josef Forstmayr, Managing Director of Round Hill Hotel & Villas
in Montego Bay, Jamaica, has announced a hurricane policy that
will be in effect throughout the 2008 hurricane season starting
June 1.  The policy was created to protect guests during a possible
hurricane while the guest is registered at the resort.  The guaran-
tee will be in effect at the time the U.S. National Weather Service
announces the formation of a hurricane in the area.

If the hurricane interrupts the use of all included services, Round
Hill will offer a free replacement vacation.  This offer will be for
the same duration as the original booking, regardless of the num-
ber of days which were affected by the hurricane.  The category of
rooms would be the same as booked and will be subject to space
availability.

The offer is valid for one year and does not include the airfare.
The offer is subject to change without notice.
Round Hill Hotel & Villas, 800-972-2159, 
www.roundhilljamaica.com 
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GLAMOUR DESTINATION MANAGEMENT
EXPANDS TO THE CARIBBEAN

Glamour Tours, Jamaica’s leading destination management tour
company, recently launched operation in Cayman and Turks &
Caicos, offering service to the wider Caribbean.The move came
after Glamour conducted a reconnaissance of the Caribbean as well
as its own operations with an eye for expansion. 

“Our expansion into Cayman and The Turks & Caicos is part 
of our re-branding exercise that we are confident will position 
us well to grow our business and broaden the services we offer to
our clients,” said Rachel Anderson, Director of Business
Expansion. 

Noted as a pioneer in destination and transportation management
service in Jamaica, the 21-year-old company has changed 
its moniker from Glamour Tours that previously highlighted the
tour services it provided to Glamour Destination Management,
making the distinction of a complete destination experience 
service.

“We want our clients to know, be they tour operators, groups 
and meeting planners, wedding groups, or leisure travelers, 
that we are able to manage their entire destination experience. 
We have both the knowledge and operational expertise to plan 
any aspect of their trip to Jamaica, Cayman and Turks and 
Caicos: from ground transportation, hotel accommodations,
restaurant reservations, island excursions, entertainment, 

gifts and more,” Ms. Anderson said. 
Re-branding will take place over the next six months and beyond,

and will incorporate the development of new collateral and revamp-
ing of the website, as well as creating new email addresses, to be
consistent with the new brand. 

The new look features colors inherent to the Caribbean that also
communicate Glamour’s warmth and hospitality. 

Glamour Destination Management is a full destination manage-
ment company providing services in Jamaica, the Cayman and
Turks and Caicos Islands. 

Equipped with luxury SUVs, sedans and motor coaches, tour
guides and concierges, the DMC handles meeting and incentive
group logistics, special events and receptive services, on-island tour
operator representation, destination wedding planning, VIP airport
reception and transportation, VIP luggage forwarding services,
and other on-island concierge services.
Glamour Destination Management, 
info@glamourdmc.com, glamourdmc.com 

CELEBRATING JAMAICA DAY 
IN NEW YORK

Jamaica’s Minister of Tourism Hon. Edmund Bartlett shows
off the official New York City proclamation that declared June
2, 2008 to be Jamaica Day in New York City.  

Mr. Guillermo Linares, Commissioner of the New York City
Mayor’s Office of Immigrant Affairs, presented the proclama-
tion during a ceremony at the South Street Seaport/Pier 17,
which officially kicked off a day of celebration for Jamaica fea-
turing the sights, sounds and tastes of Jamaica, as well as a
concert featuring Jamaican sensations Richie Stephens and
Sean Kingston. Pictured: Third from left: Jamaica’s Minister
of Tourism Hon. Edmund Bartlett; from left to right: David
Shields, Deputy Director of Tourism-Marketing, Jamaica
Tourist Board; Jamaica’s Director General, Ministry of
Tourism, Carrole A. M. Guntley, C.D., J.P; Mr. Guillermo
Linares, Commissioner of the New York City Mayor’s Office of
Immigrant Affairs; Jamaica’s Director of Tourism Basil Smith;
Jamaica’s Deputy Director of Tourism-USA, Donnie Dawson.



a con t e m p or a ry resort

e x p e r i e n c e H a s  a r r i v e d.

After a $35 million transformation, Rose Hall Resort & Country Club boasts chic new guestrooms, 
a dramatic pool area, a thrilling water park and a beautiful private beach that offer couples
and families alike an idyllic escape and refreshing alternative to traditional Jamaican resorts.

$139*
RATES FROM

FOR RESERVATIONS PLEASE CALL US AT 877.201.0875
OR VISIT ROSEHALLRESORT.COM

*Rates valid through 8/31/08. All-inclusive rates are per person, per night, based on double occupancy. All-inclusive rates include lodging, all taxes, resort fees, food and beverage.
Room-only rates are available from $139 per room, per night, based on single or double occupancy and do not include taxes or resort fees. Room-only and All-inclusive rates are
subject to availability, are not combinable with any other promotions and do not apply to group bookings.

Montego Bay, Jamaica
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SUPERCLUBS GUARANTEED GETAWAYS
POLICY ENSURE WORRY-FREE VACATIONS 

Coming from the innovator of the all-inclusive resort model for
American travelers, SuperClubs’ Guaranteed Getaways pledge
means worry-free vacations - rain or shine.  For more than a
decade, this popular program has allowed travelers to leave their
weather worries behind, even during hurricane season (June 1 –
November 30), when staying at SuperClubs’ eight Super-Inclusive
resorts. SuperClubs’ Guaranteed Getaways includes: a “No
Hurricane Guarantee,” a “Sunshine Guarantee” and a
“Satisfaction Guarantee.” Should a hurricane strike the resort
during their stay, guests will receive a reimbursement for the total
value of disrupted nights.  In addition, a voucher for a future stay
will be issued for the same number of disrupted nights for use dur-
ing the same month the following year, excluding airfare.
Additionally, for each day the sun doesn’t show its face during
guests’ stay, they will receive a credit voucher equal to that day’s
Super-Inclusive room value, good for one year towards another
SuperClubs vacation. Finally, if a SuperClubs guest at any
Caribbean resort is not 100 percent satisfied with the holiday, they
must notify the general manager of the problem immediately.  If
the situation is not rectified in two days, SuperClubs will issue a
credit voucher for the entire value of the unused portion of the hotel
stay, redeemable for one year at any SuperClubs resort.  
SuperClubs, 800-GO-SUPER (467-8737), www.superclubs.com

TRAVEL AGENTS EARN MORE WHEN
BOOKING COUPLES RESORTS

Couples Resorts announces their Preferred Agency Program.
Travel agents can enroll in the Couples Resorts’ 2008 Preferred
Agency Program online. Once registered, travel agents can make a
booking with a favorite source, register clients online, and start
reaping the incentives. Preferred Level (5 VIP registrations min.)
features $10 per room night traveled; one free non-transferable
night (max five) for every seven nights traveled; and a listing on
Couples.com “Find a Travel Agent” section. Prestige Level (25
VIP registered bookings min.) features $10 per room night trav-
eled; one free non-transferable night (max 14) for every seven
nights traveled; Prestige logo adjacent to agency name on
Couples.com “Find a Travel Agent” section; preferred ranking
order in a travel agent’s state on the website look-up; and $5 per
room night override on all registered nights exceeding 2007 pro-
duction (Couples Ocho Rios renovation closure will be taken into
account).Platinum Level (50 VIP registered bookings min.) fea-
tures $10 per room night traveled; one free non-transferable night
(max. 21) for every seven nights traveled; Priority Placement and
Platinum logo adjacent to agency name on Couples.com “Find a
Travel Agent” section; higher/est ranking order in a travel agent’s
state on the website look-up; and $10 per room night override on
all registered nights exceeding 2007 production 
Couples Resorts, 800-COUPLES, www.couples.com

Nobody looks out for you like we 

do. Pamper yourself at Fern Tree, 

The Spa at Half Moon -- our new full-

service indoor and outdoor facility 

that features a unique combination of 

traditional European treatments and 

time-honoured Jamaican ingredients. 

Plus, our six dedicated Spa Suites 

create the ultimate spa oasis.

How the other half 
looks out for #1

On-site call centre: 1-888-830-5969 
halfmoon.com





HILTON HOTELS ANNOUNCE SUMMER
DEAL IN SANTO DOMINGO 

This summer, Hilton Santo Domingo has a hot deal for travelers
– discounted weekend rates offering savings of up to 50 percent off
winter rates. Rates start at $110 per night for weekends between
May 30 and August 31, 2008 (request booking code P1 – Weekend
Package).

Hilton Santo Domingo’s weekend package includes oceanfront
accommodation and buffet breakfast for two. For an additional
$20 per night, guests will be upgraded to suite accommodation and
receive a bottle of sparkling wine upon arrival.

The 21-floor atrium tower Hilton Santo Domingo is located on
the city’s oceanfront boulevard – El Malecón –minutes from the
colonial district which was declared a UNESCO World Heritage
Site in 1990.  The hotel boasts 228 oceanfront guestrooms with
high-speed Internet access, comfortable soft duvets, and floor-to-
ceiling windows to showcase views of the Caribbean Sea. The hotel
also features a health club, swimming pool, superior food and bev-
erage outlets, and is anchored to a mixed-use complex with retail
shopping, entertainment areas, and the city’s largest casino.  

Rate is per room per night based on double occupancy, and does
not include taxes or service fees.  Package/rate is subject to avail-
ability and change without notice.  Offer valid only Friday to
Sunday.  Can not be combined with any other offer and certain re-
strictions apply.
Hilton Santo Domingo, 877-GO-HILTON, 809-685-0000

WYNDHAM RESORT TO OPEN AT CAP CANA
Wyndham Hotels and Resorts has announced that a 497-unit lux-

ury Wyndham resort now being developed at Cap Cana, an 
oceanfront community on the eastern tip of the Dominican Republic
near Punta Cana, is scheduled to open during the fourth quarter of
this year.

Green Village at Cap Cana, A Wyndham Grand Bay Resort, will
feature luxury one-bedroom bungalows, two-bedroom villas and
four- to six-bedroom residences constructed by Cap Cana S.A. and
managed by Wyndham Hotel Management Inc.   

Featured amenities will include an 18-hole Jack Nicklaus signa-
ture golf course; 5,000 square feet of meeting space; the Wyndham
Blue Harmony spa; fitness center; restaurants, bars and lounges;
two swimming pools; infinity-edge pools at individual villas; and a
host of recreational activities including tennis and scuba-diving.

“The allure of Cap Cana and increasing popularity of the
Dominican Republic make this an ideal Caribbean destination for
the Wyndham brand,” said Peter Strebel, Wyndham Hotels and
Resorts President. “This is a magnificent project in a prime loca-
tion that will be a leading destination known worldwide.”

“With the signing of this agreement, Cap Cana ratifies its goal to
become renowned internationally as the World’s New Great
Destination,” said Dr. Ricardo Hazoury, President of Cap Cana
S.A.’s board of directors. “By combining the Wyndham experience
with Cap Cana’s natural beauty and the stable Dominican Republic

economy, we are confident that together we will continue to create
a new standard for tourism, real estate and hotel accommodations
in this region.”

Cap Cana offers miles of beaches, five golf courses, one of the
Caribbean’s most state-of-the-art marinas, elegant boutiques and
restaurants, world-class spas, swimming pools, tennis courts, un-
derwater fishing, polo fields and horseback riding.

Located on the eastern tip of the Dominican Republic, the Cap
Cana project spans more than 30,000 acres with more than three
miles of beaches. At completion, it will feature more that 5,000
residential units and at least four luxury hotels. 
Cap Cana, www.capcana.com;
Wyndham Hotels and Resorts, www.wyndhamworldwide.com

DREAMS PALM BEACH PUNTA CANA TO
OPEN IN 2008 

Dreams Palm Beach Punta Cana will debut in December 2008
following a $25 million dollar enhancement of existing resort
Sunscape Punta Cana. This will be the third Unlimited-Luxury
Dreams Resort & Spa property in the Dominican Republic. 

“We are thrilled to bring another Unlimited-Luxury resort to
Punta Cana with Dreams Palm Beach Punta Cana,” said Kevin
Wojciechowski, Vice President of Sales & Marketing of
AMResorts, parent company of Dreams Resorts & Spas. “We are
confident that both new and returning guests will be delighted by
all the enhancements underway throughout the resort. This is an
exciting new destination on the perfect palm-studded beach for
guests who have experienced and love all that the Dreams brand
has to offer.”  

Dreams Palm Beach Punta Cana will boast 500 deluxe guest
rooms including 40 suites, and feature 24-hour room service, mini
bars, an array of gourmet dining experiences, full-service bars and
much more.  All rooms will feature new beds, furniture, flat screen
TVs, MP3 docking stations and upgraded decor. Bathrooms also
will be completely renovated.  

A new, more luxurious, Preferred Club and private lounge will re-
place the existing Preferred Club lounge and pool, and a new
“quiet” zone area is being created complete with Jacuzzis and
gazebos. 

The resort’s multi-million dollar renovation calls for the addition
of a new larger pool as well as enhancements to the existing pool.
Other additions include wireless Internet access throughout the
hotel. Guests will also delight in the new fully-enhanced dining ex-
perience provided by four new gourmet restaurants. The Spa will
feature indigenous techniques and ingredients with a menu of over
30 restorative treatments.  

Additionally, a new Convention Center consisting of approxi-
mately 2,200 square feet will be constructed. The property’s exist-
ing convention facilities will be converted into a Desires Nightclub
and Music Lounge and a Casino for added adult entertainment. 
Dreams Resorts & Spas, 866-2 DREAMS,
www.dreamsresorts.com
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ANGUILLA’S SPECTACULAR SUMMER OFFERS
For travelers facing the challenge of finding an affordable get-

away this summer, the island retreat of Anguilla is offering a host
of solutions. With special fares on Jet Blue starting from $99 from
New York City to St. Maarten, and an array of summer savings at
a wide variety of hotels and restaurants across the island.
ROYAL PALMS

Royal Palms is offering a summer special (June, July and August)
of $150 per couple, per night. Guests who stay 10 days or more will
get one lunch or dinner included from Tasty’s Restaurant compli-
ments of Royal Palms. For couples with one or two children, rates
are $225 per night, stay 10 days or more and get one night free. 
Royal Palms, www.royalpalms.ai 
ALLAMANDA BEACH CLUB

Allamanda Beach Club is offering a five-night summer special
(25% discount) including continental breakfast from June 1 -
December 14, 2008 (hotel is closed the month of September).
Rates for five nights are $1,110 for a Standard room, top floor
($204 for each additional night) and $1,200 for a Deluxe King, top
floor ($222 for each additional night). Five-night package rates in-
clude tax and service charge, daily continental breakfast, one-day
free car rental, one hour-massage, and free snorkeling equipment. 
Allamanda Beach Club, reserve@allamanda.ai, 
www.allamanda.ai

FRANGIPANI BEACH RESORT

Frangipani Beach Resort’s Caribbean Summer Special includes
Welcome Rum Punch upon arrival and daily continental breakfast.
Rates are $220 per night in a Luxury Room - No View; $285 per
night in a Luxury Room - Ocean View; $350 per night in a Junior
Suite; $450 per night in a One Bedroom Suite; $500 per night in a
Two Bedroom Suite; and $600 per night in a Three Bedroom Suite.
Three nights minimum stay required.  Valid Dates are May 1 -
December 16, 2008; Rates are per room (single or double occu-
pancy) and are subject to 10% government tax and 10% service
charge.  
Frangipani Beach Resort,info@frangipaniresort.com, 
www.frangipaniresort.com
PICNIC IN PARADISE PACKAGE

The Picnic in Paradise Package at the Paradise Cove Resort, one
of the affordable properties of the Charming Escapes Collection in
Anguilla is offering a special four-night package for $720 in a stu-
dio suite for two, based on double occupancy, taxes and gratuities
not included.  Package includes a one-day car rental plus a picnic
basket and bottle of wine to explore one of the many beaches of
Anguilla.  Offer good April through November 2008.  
Paradise Cove Resort, www.paradise.ai;
Anguilla Tourist Board, 877-4 ANGUILLA, 
www.anguilla-vacation.com
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St. Maarten’s Casino Royale Theatre was trans-
formed from gambling mecca to tourism central
when SMART 2008 (St. Maarten Annual Regional
Tradeshow) met May 20-22 for its seventh consecu-

tive year.   Beneath the theatre’s neon-lit, twinkle-starred ceil-
ing, row upon row of white-and-green-draped tables show-
cased the wonders of various northeastern Caribbean
destinations: Anguilla, Antigua, Barbuda, Dominica,
Guadeloupe, Montserrat, Saba, St. Barthelemy, St. Eustatius,
St. Kitts & Nevis, Barbados, and—naturellement, as they say
on the French side—St. Maarten/St. Martin. Vacation whole-
salers/buyers played a form of musical chairs from table to
table as they met at timed intervals with representatives/sup-
pliers of hotels, condos, and other vacation destinations.  

The Caribbean Hotel Association’s (CHA) computerized
system, similar to on-line dating services, had matched 148
registered vacation suppliers with buyers whom they had
“met” months beforehand when they signed up for appoint-
ments to meet in person at the tradeshow.  

It’s a Match
“We call it ‘a perfect match’ because each one asked for the

other,” said Robert Dubourcq, SMART coordinator and exec-
utive project manager for SHTA (St. Maarten Hospitality and
Trade Association.)  The match was made via an online pro-
file filled out six months previous to the show by both suppli-
ers and buyers, enabling both to seek out the person they
wanted to request for a meeting.  “There’s no meeting unless
both ask,” Dubourcq said.  However, he added, “The buyers
are in charge, so if a buyer asks, the supplier is obligated to
meet with him or her.”   

The end of each timed session was announced over the
loudspeaker by volunteers, usually local high school stu-
dents, who intoned “buyers move to the next appointment” at
twenty-minute intervals over the hubbub of voices that
echoed through the cavernous casino theatre.   

The first day of the trade show was devoted solely to the 
sessions; this year, by popular demand, the second day 
offered the opportunity for fun with a business perspective:
property inspections, excursions, and day trips to other 
islands.

The Sonesta Maho Beach Resort and Casino was home base
for SMART 2008.   Ten beachfront acres, 537 rooms (some
renovated, others scheduled to be), three restaurants, two
pools, a “Good Life” spa and separate convention facility
make it well suited to host conventions of any size.  And the

casino is just across the street.

Condomania
Several events were held at other venues aside from the

Sonesta.  The Coral Beach Club in Oyster Pond hosted an of-
ficial opening party Monday evening (it was rumored that the
two million dollar condo in which the party was held was sold
that night.) The SMART welcome reception took place the
following night at Bliss nightclub, where numerous officials
including Lt. Governor Franklyn Richards and tourism com-
missioner Roy Marlin delivered upbeat messages for the
group.

“It’s our goal to further develop the financial future of this
region through the spirit of growth and mutual cooperation,”
said Regina La Bega, director of tourism for the St. Maarten
Tourism Bureau.  Despite difficulties affecting the travel in-
dustry such as rising fuel prices and the downturn in the U.S.
economy, the consensus seems to be that Caribbean tourism
has cause for optimism, particularly in the higher end of ac-
commodations. Proof of this optimism is a construction flurry
of several luxurious new condo developments such as The
Cliff at Cupecoy Beach, which hosted a reception in one of
their elegant suites.  With amenities including three two-
level, 6000 square foot penthouses and a Christian Dior
Health Spa, this vacation rental high-rise is emblematic of
what some buyers may seek for their upscale clients.

Get SMART
St. Maarten Annual Regional Tradeshow matches Caribbean buyers and suppliers 
for the seventh year.
M A R J O R I E  K L E I N

St. Maarten's Sonesta Maho Beach Resort, site of SMART 2008.
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St. Maarten’s own tourism industry has been given a boost
in the form of a tax rebate for meetings and conventions.  The
recently implemented “Tax Information Exchange
Agreement” with the U.S. allows U.S. taxpayers to claim a
100% tax deduction for expenses associated with a conven-
tion held on the Dutch side.  Several properties have state-of-
the-art meeting facilities specifically aimed at attracting con-
ventions: Sonesta Maho Beach Resort (site of this year’s
SMART), Sonesta Great Bay Beach Resort, Little Divi Bay
Resort, and Westin St. Marten Dawn Beach Resort and Spa. 

What to Do, What to Do?
Each side of the 37-square mile island, Dutch and French,

has its own flavor, particularly evident in each of their capi-
tals.  Philipsburg, the Dutch capital, echoes its Netherland
origins in architecture and ambience.  Marigot, the French
capital, reflects its mother country’s cuisine with restaurants
that run the gamut from Parisian to Creole, and stores that sell
all things French: wine, perfumes, fashion.  But the
Caribbean influence infuses each side with its own tropical
spice.  As they say of St. Maarten/St. Martin, it’s “A little
European.  A lot of Caribbean.”          

SMART visitors took advantage of the second day’s fun
agenda to explore all that the island has to offer, as well as to
take trips offshore.  The island’s attractions entice visitors to
try something wild and crazy: ride a Harley, sail on a tall ship,
bike down a mountain, or just pig out at one of the restaurants
that has earned St. Maarten/St. Martin the title of “culinary
capital of the Caribbean.” Surrounded by the bluest of blue
water, the island boasts activities that take advantage of its
sugar-sand beaches and ubiquitous sea: diving, snorkeling,
windsurfing, sailing, jet skiing, fishing and the latest craze,
kiteboarding.  We eagerly participated in two of the best:
kayaking Simpson Bay Lagoon, the largest salt water lagoon
in the Caribbean, and sailing the 12-Metre Challenge.

Water Water Everywhere
Juan Pablo Piscione, our kayaking guide from TriSport

sports center, educated us in technique with a brief but thor-
ough course in Paddling 101.  And then we were off, paddling
through crystal clear lagoon water studded with fascinating
sea life—upside-down jellyfish, anyone?--that Juan Pablo
would point out to us.  His shared knowledge of the creatures,
history and lore of the island added another dimension to our
trip around the bay.  In addition to kayaking, TriSport sports
center offers hiking, snorkel and bicycle tours.
Tri-Sport Sports Center, trisport@caribserve.net, 
www.trisportsxm.com  

A nail-biting sea adventure of another kind was the thrill of
the 12-Metre Challenge, a simulated America’s Cup race be-
tween two of the yachts that competed in the 1987 America’s
Cup in Australia: the winner, Stars & Stripes, against one of

four other boats that had raced that year.  Our group sailed
True North.  This is a hands-on race crewed by the guests (us)
who were assigned specific positions and tasks (I was the
main sheet trimmer), and the real crew, who guided us
through our different responsibilities and diverted us from
potential disaster.  Grinding, winching, trimming the sails,
leaning into the wind as we sliced through turquoise waves,
we felt as if we were experiencing the real America’s Cup.    
St. Maarten 12-Metre Challenge,
info@12mtre.com, www.12metre.com

Getting There is Half the Fun
St. Maarten is the hub of this area of the Caribbean, thanks

in part to its transportation facilities.  The new $90 million St.
Maarten Princess Juliana International Airport (PJIA) termi-
nal building adds 27,000 square meters to the former build-
ing, doubling its size and passenger capacity.  A white-
framed, glass-walled confection with expanded dining and
shopping areas, it’s an impressive welcome to a Caribbean
vacation.  Plans are also in motion for a $97.5 million expan-
sion of the cruise pier, which should greatly enhance cruise
ship tourism, already at over one million passengers a year.
The planned project will accommodate the 220,000-ton
Genesis-class cruise ships whose increased capacity per sail-
ing will disembark more and more tourists/shoppers/diners
into the islands.  

SMART concluded in a burst of fireworks at the farewell
party held at the Waikiki Beach club in Orient Bay.
Spotlighted waves lapped at the shoreline just yards away
from the deck while convention-goers ate, drank and danced
the night away, ending the evening—and SMART--in style:
Caribbean style.  
Sonesta Maho Beach Resort & Casino, 
info@mahobeach.com, www.mahobeach.com;
St. Maarten Tourist Bureau,
Robert Dubourcq,  rdubourcq@shta.com, 
www.st-maarten.com

TWO NIGHTS FREE AT LITTLE GOOD
HARBOUR

Little Good Harbour in Barbados is offering an excellent summer
offer: two nights free in a one, or two or three bedroom Villa/Suite
(book and pay for five nights receive two nights free). Booking win-
dow is May 17 through July 31, 2008 and travel window is June 1
to August 31, 2008 (travel completed by August 31). Offer is ap-
plicable to one, or two or three bedroom Villa/Suite. Offer is ap-
plicable to new bookings only and is not combinable with any other
discounts. Voucher verbiage is LGH2free8; please note rooming
lists or vouchers must indicate promotional code or verbiage, if not
billed without the discount.
Little Good Harbour, info@littlegoodharbourbarbados.com,
www.littlegoodharbourbarbados.com
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NISBET PLANTATION
OFFERING FREE AIRPORT
TRANSFERS

Reaching Nisbet Plantation, the
Caribbean’s #1 Luxury Hotel according to
TripAdvisor’s 2008 Travelers’ Choice
Awards, is easier than ever with free airport
transfers available in July.  Combined with
the Sultry Summer Savings, this offer is a
rare opportunity.

For all Nisbet Plantation guests arriving
in July and staying six or more nights, the
hotel will pre-arrange free airport trans-
fers.  Guests will receive complimentary
round-trip transportation for two (per
room) from either the Nevis airport (NEV)
or St. Kitts airport (SKB). For nighttime
transports after 6 p.m., there is a $50
charge per person.

As always, a Nisbet greeter will meet
guests at the airport and personally assist
them in getting to Nisbet Plantation.  From
the Nevis airport, Nisbet is a 10-minute
taxi ride.  From St. Kitts airport (with re-
cent new non-stops from New York and
Atlanta), the primary transport is a refresh-
ing water taxi ride. Guests are whisked by
taxi from the airport to the water taxi and
picked up by a taxi in Nevis.  All in all, it’s
about 45 minutes and a $275 value.  

“To celebrate summer Nisbet makes it
easier than ever to get to and offers great
summer rates,” says Nisbet General
Manager Glen Hurd.  “Many of our guests
insist that reaching Nisbet by water is the
most scenic and romantic way to arrive.”
Nisbet is extending this offer to any guest
flying into St. Kitts or Nevis — guests must
book at least six nights and arrive in July to
receive two round-trip transfers.  

American Airlines flies nonstop from JFK
in New York to Robert Llewellyn Bradshaw

International Airport (SKB) in St. Kitts.
From there, it is a short private water taxi
ride to sister island Nevis and Nisbet
Plantation Beach Club.   Delta also flies
nonstop service from Atlanta to St. Kitts,
originating from Hartsfield-Jackson
Atlanta International Airport (ATL) and ar-
riving at SKB in St. Kitts, as well.  
Nisbet Plantation, 800-742-6008,
www.NisbetPlantation.com

CAYMAN SUMMER SPLASH
2008 PROMOTION

From June 1-September 1, 2008, fami-
lies can escape to the Cayman Islands with
this year’s Cayman Summer Splash promo-
tion, where kids 11 and younger fly at a dis-
count, stay free, and play all day due to
great deals at some of the destination’s best
attractions. 

Highlights of the 2008 Cayman Summer
Splash promotion include: kids fly 25 per-
cent off with Cayman Airways, one child
per paying adult from all U.S. gateways;
free trip to Stingray City and complimen-
tary trips aboard the Atlantis & Sea World
Explorer submarines; free admission to
Boatswain’s Beach, Queen Elizabeth II
Botanic Park and   Pedro St. James; book
five nights, pay for four and kids stay free
in room with adult (at participating accom-
modations); deals on diving for kids; and
discounts on meals in participating restau-
rants. There are also numerous savings on
activities, including diving, sailing, scuba
diving, and more. 

Families who use their American Express
Card to purchase a five-night Summer
Splash package will also receive an
American Express $100 gift card upon
check-in at their accommodations. 

With a variety of water activities includ-
ing windsurfing, snorkeling, sailing and div-
ing, there is something for every member of
the family. For those who prefer to stay out
of the water, but still want to get a taste of
Cayman’s marine life, Atlantis Submarines
and Sea World Explorer offers an exciting
underwater adventure. Boatswain’s Beach,
home of the Cayman Turtle Farm, is perfect
for any traveler who wants to get close to
the turtles, swim and snorkel with tropical
fish, and peer into a giant predator tank to

come nose to nose with sharks and eels. 
A unique component of this year’s

Summer Splash is the Cayman Islands Sea
School with Diego. This free afternoon pro-
gram for kids ages 5-11 gives children (and
their parents) a chance to learn about ma-
rine life and Caymanian heritage. 

Cayman Summer Splash packages can be
booked now through August 27, 2008 and
are good for travel from June 1-September
1, 2008. 
Cayman Islands, www.caymanislands.ky,
www.divecayman.ky 

NO PASSPORT REQUIRED
FOR U.S. VIRGIN ISLANDS

As the State Department begins to pro-
duce new passport cards, travelers are re-
minded that no passport is required to
travel to the U.S. Virgin Islands. 

The cards are being issued by the State
Department as an alternative to the tradi-
tional passport books in an effort to sim-
plify travel for U.S. citizens since more
rigid travel requirements have come into ef-
fect with the Western Hemisphere Travel
Initiative.  

“The new passport cards have caused a bit
of confusion in regards to what is required
of U.S. citizens when traveling to
America’s Caribbean,” says Commissioner
of Tourism Beverly Nicholson-Doty. “The
cards are meant to be a simple and conve-
nient alternative to the larger passport
books, but they are not required for travel
to the Territory.  U.S. citizens do not need a
passport of any kind when visiting St.
Croix, St. John and St. Thomas from
Puerto Rico and the mainland U.S.”

The Western Hemisphere Travel Initiative
passed by U.S. Congress requires that trav-
elers, including U.S. citizens who travel via
air to and from the Americas, the
Caribbean and Bermuda must travel with a
passport in order to enter or re-enter the
United States. Being that the U.S. Virgin
Islands is a United States Territory,
American citizens traveling to or from the
St. Croix, St. John and St. Thomas are con-
sidered not to have left the U.S., and thus
do not need to present a passport.  
United States Virgin Islands,
usvitourism.vi



 Everyday at Sandos is another awesome day for family bonding.

For more information and reservations call 1 866 887 5601 or visit us at www.sandoshotels.com

*Opening soon

Sandos Caracol   Sandos Select Club   Sandos Playacar   Sandos Playacar Riviera   Sandos Papagayo Arena – Spain   Sandos Monaco – Spain   Sandos Punta Cana*

Here at Sandos we love kids! That’s why our hotels have become greatly known for bringing out the young spirit and 
energy in everyone! Regardless of their age, whether you want to share  the excitement of a water polo tournament, or 
just relax under the sun, while the little ones have a blast, our devoted team will be there, to make sure everyone 

in the family comes home filled with unforgettable memories!.
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JEFF WAHL NAMED DIRECTOR OF SALES
FOR REGENT PALMS

A seasoned hospitality pro with over two
decades of wide-ranging expertise in op-
erations, group travel, meeting planning,
sales and marketing, Jeff Wahl takes the
helm as the Director of Sales at the
award-winning Regent Palms in Turks and
Caicos. Wahl will be responsible for sales
efforts for the seaside resort, with a prime
location on renowned Grace Bay Beach.
The Regent Palms boasts a Condé Nast
“Hot List” honored spa, and recently

earned the Robb Report Luxury Resort’s distinction as one of the
100 Best Places to stay in 2008. 

Previously, Wahl held a range of national and international hos-
pitality sales positions, including Sales Manager for the
Southeast/Southwest USA & Latin America with the Westin and
Sheraton at Our Lucaya Beach & Golf Resort, a Starwood property
on Grand Bahama Island; Vice President Sales & Marketing spe-
cializing in meeting and event planning with Michael P.
Wasserman, Inc.; Director of Marketing for Miami Air
International; and Sales Manager for the U.S. Southeast/mid-
Atlantic and Hispanic Market for El San Juan Resort & Casino in
San Juan, Puerto Rico.  

Born and raised Lima, Peru, Wahl earned a Bachelor of Arts de-
gree in Latin American Studies from the University of North
Carolina in Chapel Hill. He currently resides in Miami Beach,
Florida. 
The Regent Palms, 866-877-PALM (7256), 
www.regentturksandcaicos.com;
Regent Hotels & Resorts, www.RegentHotels.com 

TURKS & CAICOS UPHOLDS 
“BEAUTIFUL BY NATURE” STANDARD 
WITH GREEN TOURISM INITIATIVES 

On the heels of the 10th Annual Caribbean Conference on
Sustainable Tourism Development (STC-10), the Turks & Caicos
Tourist Board announced its upcoming initiatives to maintain an
eco-conscious environment throughout the Islands. 

Identified as the world’s first “green island,” Salt Cay will de-
liver sustainable tourism benefits and environmentally conscience
processes for the Islands. Salt Cay Resort & Golf Club will offer
visitors a high-end experience based on integration of the existing
community and resort guests, nurturing and enhancing the native
ecosystems and minimizing the impact of construction while being
respectful of the culture and history of the island community. With
new green standards, the $500 million island restoration is slated
for completion in the next three to four years. Thereafter, no vehic-
ular traffic will be permitted.

Another major step toward sustainability is the opening of Turks
& Caicos Yacht Club, the Atlantic Ocean’s first eco-marina, in
November 2008.  Alongside Nikki Beach Resort Turks & Caicos,

Turks & Caicos Yacht Club Marina will boast 110-slips to service
yachts up to 200 feet, welcoming a new market of affluent travel-
ers to the Islands. Most importantly, this marina will exceed the
guidelines established by Blue Flag Marina Criteria to preserve the
surrounding marine life, while offering accommodations to Turks
& Caicos’ numerous seafaring guests.  

Molasses Reef, a Ritz-Carlton Reserve on West Caicos, will offer
barefoot elegance with minimal environmental impact. Opening in
late 2008, the exclusive resort will leave a majority of acreage on
West Caicos untouched to ensure the island remains a natural sanc-
tuary. 

Turks & Caicos Sporting Club at Ambergris Cay – a 1,100-acre
private island residential community also follows a conversation-
based planning approach, helping to determine all sensitive ele-
ments on the land and create plans to keep those elements un-
touched. 
Turks & Caicos Islands Tourist Board, 800-241-0824, 
www.turksandcaicostourism.com 

BABYMOON PACKAGE AT THE SANDS 
AT GRACE BAY

The Sands at Grace Bay has crafted a Babymoon Package that
allows parents-to-be to celebrate the coming of a new baby as they
indulge in the romantic solitude of the resort’s pristine location and
luxurious amenities while taking special care of mommy.

Knowing the importance of a happy and healthy mommy, The
Sands at Grace Bay has made it a priority to include some exciting
and relaxing fitness options in the Babymoon Package. Ladies can
benefit from a private bellydance class - an artistic and graceful art
known as the world’s oldest form of pre-natal exercise. Couples can
also choose to engage in a traditional stretch class together. In ad-
dition to elongating muscles and prepping a woman for the birthing
process, this class can also serve as a great pain reliever.

Following a standing tradition of personal attention and special
touches, The Sands at Grace Bay’s Babymoon Package also con-
tains couples’ activities as well as special treats for mommies and
daddies alike. These include a Welcome Basket filled with island
chocolates for mom, local cigars for dad and a stuffed animal for
the baby to remember his/her first trip to Provo; a ‘Late Night
Cravings Wish List’ to ensure that mom’s full kitchen is properly
stocked with her favorite items even before her arrival; a cus-
tomized spa treatment; a baby-themed dinner at local favorite
Hemingway’s Restaurant & Bar featuring miniature food items; a
shopping tour of Provo to get mom and dad beach-ready; and an
in-suite movie night.

Upon checkout, the couple will receive a complimentary photo
album. Compiled by the resort’s resident photographer, this person-
alized gift will make the first pages of their baby book all the more
special.

The “Babymoon Over Grace Bay” Package is available to expect-
ing couples for $1,700 including three-nights/four-days with studio
oceanview accommodations as well as tax and service. 
The Sands at Grace Bay, 877-777-2637, www.thesandstc.com

JEFF WAHL
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DIVI FLAMINGO GENERAL
MANAGER SARA MATERA
BESTOWED ROYAL HONOR

Divi Flamingo Beach Resort & Casino’s
General Manager Sara Matera was be-
stowed the royal Order of Orange-Nassau
by Queen Beatrix of the Netherlands for her
devout volunteer work in continued educa-
tion and youth projects on the Caribbean is-
land of Bonaire.  

The Order of Orange-Nassau, a military
and civil order of the Netherlands created
in 1892 by the Queen regent Emma of the
Netherlands, was presented to Matera by
Governor Hubert Domacasse of Bonaire in
a pinning ceremony on April 25, 2008.

Since 1990, Matera has been dedicated
to the professional development of workers
in the tourism and hospitality industries.
Thanks to her efforts, Bonaire restaurant
and hotel personnel and staff of all levels
have achieved a higher echelon of training
and managerial skills.  

Further, Matera organized an affiliation
between Bonaire and the Nazareno culinary
school in Italy’s famed Emilio Romagna re-
gion making it possible for Bonairean stu-
dents to do practical work abroad.  

Her fundraising efforts have made it pos-
sible for young Bonairean chefs to partici-
pate in such international culinary compe-
titions as those held in San Juan, Curaçao
and Miami.  Matera is a longstanding mem-
ber of the Bonaire Restaurants Association.
She has been the General Manager of Divi
Flamingo Beach since January 2006.

Matera’s dedication to young people on
Bonaire is further evidenced by her direct
involvement in the “Breakfast in Schools”
project of the Rotary Club, which ensures
that over 250 local children in Bonaire re-
ceive a healthy and nutritious breakfast

every school day.  
“This royal honor is well-deserved by

Sara,” stated Anne Ens, Director of
Marketing for Divi Resorts.  “Her dedica-
tion to others crosses over into every area
of her life. The warmth and caring she puts
into her volunteer work is also on display at
the resort.  We are very lucky to have her at
Divi Flamingo Beach.” 
Divi Resorts, 800-367-3484, 
www.diviresorts.com

TCI MUSIC FEST PACKAGE
AT OCEAN CLUB RESORTS 

Music fans from all over the world will
converge on Turks & Caicos from July 28 –
August 4, 2008 and Ocean Club Resorts on
Grace Bay Beach provides casual elegance
and affordability for concert goers. Ocean
Club is comprised of two resort properties
that are a complimentary one mile shuttle
ride from each other and offer convenient
reciprocal charging. Guests can enjoy three
restaurants, three pools, three tennis courts
and, at each property, a dive shop, fitness
center, Spa Tropique and water sport
rental. The all-suite accommodations offer
either a kitchenette or fully equipped
kitchen for the option of in-room cooking
and entertaining.  

The Music and Cultural Festival offers
guests weeklong top entertainment, relax-
ation and fun. Book any four nights or
greater at Ocean Club during the festival
and receive 20 percent off the nightly room
rates when booking through the U.S.
Reservations office. (Rates are not combin-
able with any other special or discount.)

Headline performers include Lionel
Richie, LL Cool J, Anita Baker, Billy
Ocean, T Pain, Ne Yo, Jay T Taylor, Lou
Gramm Band, and Stylistics. Various co-
medians include Bruce Bruce, Pale Face
and Rickey Smiley.

The event also features the annual Miss
Turks & Caicos beauty pageant, Ripsaw
Music/Junkanoo, local island cuisine, TuCa
Dancers, Native Sloop Boat Race, conch
blowing competition, and local crafts.
Ocean Club Resorts, 800-457-8787,
www.oceanclubresorts.com;
Turks & Caicos Music and Cultural
Festival, www.musicfestival.tc

SUMMER PACKAGE FOR
FAMILIES AT THE HOLIDAY
INN SAN JUAN

Families can enjoy the value-added family
package of the Holiday Inn San Juan, an
unexpectedly stylish three-star hotel with
four-star amenities.  

Situated in the popular Isla Verde area, it
is steps from Alambique Beach and in the
heart of a lively nightlife scene. 

This summer deal includes accommoda-
tion for two adults; up to two children 12
years old or younger staying for free when
sharing room with parents; welcome cock-
tail for adults; daily $10 food and beverage
credit per adult, per day; and $10 match-
and-play coupon at a nearby casino.  

The package is $87.50 per adult, per
night, based on double occupancy and a
minimum stay of two nights. The hotel’s
summer package is commissionable at 10
percent.

During the day, the youngest guests (and
the young at heart) can enjoy the Water
Spray Park located the hotel’s pool area.
Steps away, the beach stretches for miles.
A tranquil place during the week, Isla
Verde comes alive on weekends, when
beach lovers stream in to get some sun,
party with family and friends, play paddle-
ball and beach volleyball, jet ski, sail, or
walk along the shore. 

The Holiday Inn San Juan is also 
located near a wide variety of 
attractions that guests can explore 
on their own or in a guided excursion. 

After sunset, guests can choose from three
signature restaurants at the hotel, to take
advantage of the package’s food and bever-
age credits.  

Dining choices at Fantasia, J.H. Yees and
Coladas range from traditional Puerto
Rican fare to the latest trends in fusion.

The Holiday Inn San Juan takes pride in
providing guests with choices, products and
facilities to enhance their stay, whether for
business or pleasure.  Their 222 rooms fea-
ture air conditioning, King or Queen sized
beds, cable television, in-room iron and
ironing board, complimentary Internet ac-
cess, in-room safe, refrigerator, and hair
dryer.  
Holiday Inn San Juan, www.hisanjuan.com
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THE LATEST NEWS AND PACKAGES 
FROM SANDOS HOTELS

Sandos Hotels & Resorts has expanded its portfolio of value-
added properties on the Riviera Maya, Mexico, with the addition
of the all-inclusive Sandos Playacar Riviera Hotel & Spa.  The of-
ficial opening of the hotel was celebrated on April 22. 

The new property, which is connected to Sandos Playacar Beach
Resort & Spa, is comprised of 400 junior and master luxury suites
overlooking the 18-hole Playacar Golf Course. Guests of Sandos
Playacar Riviera have access to the services and amenities offered
at the connecting Sandos sister property, Playacar Beach Resort &
Spa. The two properties also share a new Sandos Spa. 

For large families looking for an affordable and kid-friendly trop-
ical vacation, Sandos Hotels & Resorts features an abundance of
rare, spacious accommodations for up to five guests (two adults,
three children) and also offers significant family savings.

“We are fortunate that our architects and interior designers de-
signed each property with large families in mind as it is a rare
amenity to find hotel suites that can comfortably accommodate two
adults and three children,” said Jacques De Paep, Director of Sales
and Marketing, Sandos Hotels & Resorts.  “In addition, our rate
structure is ‘family-friendly,’ providing increased savings for those
traveling with children,” noted De Paep.

Room categories accommodating a family of five include: Junior
Suites at Sandos Caracol Beach Resort & Spa; Hacienda Suites at
Sandos Playacar Beach Resort & Spa; Junior and Master Suites at
Sandos Playacar Riviera Hotel & Spa; and Junior Suites at Sandos
Select Club. All-inclusive hotel rates start at $105 ppdo.  

At Sandos Hotels & Resorts, one child under the age of 12 stays,
eats and plays free and a second and third child (under the age of
12) receives a 50 percent discount.  Certain restrictions may apply
during holiday seasons.
FREE ROMANTIC PACKAGE

Couples who book a vacation at Sandos Playacar Riviera Hotel &
Spa can indulge in a free Romantic Package offered in all room cat-
egories. Available year-round, the package includes bathrobes and
slippers; welcome fruit basket and wine; in-room romantic toast
each evening; nightly turndown service with rose petals; romantic
dinner for two; aromatherapy gift set; 15 percent spa discount; 10
percent discount on motorized sports; and framed photo.

The Romantic Package must be added to the reservation at the
time of booking.  Rates start at $123 per person, per night, based
on double occupancy in a junior suite.  
WEDDING PACKAGES

Sandos Hotels & Resorts  offers two ultra-romantic wedding
packages: Wedding-Your-Way and Wedding of Your Dreams.

The Wedding-Your-Way package is priced at $1,100, which is
added on to the cost of an all-inclusive hotel stay and features judge
or minister to perform the ceremony; service of wedding coordina-
tor; all paperwork arrangements; decorated wedding site; bouquet
and boutonniere; photographs; music; cake; wine for wedding toast;
free room upgrade; amenity upon arrival; bathrobes; breakfast in
bed; gifts; a romantic dinner; priority reservations at the restau-
rants; 15 percent spa discount; and 10 percent discount on motor-
ized sports. Couples can upgrade their nuptials experience with the
Wedding of Your Dreams package priced at $1,900. 

An all-inclusive Sandos Hotels vacation features all meals and
beverages; sporting activities; use of exercise equipment in the fit-
ness center, sauna, steam room and Jacuzzi; daily activities pro-
gram; supervised “Kids Club” and a “Teen Club; nightly entertain-
ment; and all hotel taxes and service charges. 
Sandos Hotels & Resorts, 866-887-5601 www.sandoshotels.com

OSMANY GARCIA NAMED NEW 
DIRECTOR OF SALES AT 
BLUEBAY GRAND ESMERALDA

As Luciano del Rio leaves to pursue new
professional opportunities, BlueBay
Grand Esmeralda has named Osmany
Garcia as their new Director of Sales. 

In addition to his new appointment,
Osmany will continue as Director of Sales
for the Hotetur Beach Paradise in Cancun
from his office at the BlueBay Grand
Esmeralda. As a 10 year veteran with the
company, he guarantees continuity and
proper assistance for all partners and

channels of distribution in this transition. 
BlueBay Grand Esmeralda, ogarcia@bluebayresorts.com,
www.hotetur.com, www.bluebayresorts.com

OSMANY GARCIA
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CANCUN – SETTING THE GLOBAL
STANDARD FOR PREMIUM TOURISM 

Cancun offers something for everyone: magnificent waters, white-
sand beaches, natural wonders, a variety of entertainment com-
plexes, luxury resorts, professional golf courses and exquisite cui-
sine. Cancun offers high quality tourism services to everyone, from
the most demanding traveler, to those in search of a truly exclusive
experience with superlative service. 

Three-fourths of the hotels in Cancun are rated five-star and nu-
merous other hotels have received the American Automobile
Association’s coveted Diamond distinction. Twenty percent of in-
spected hotels in Cancun have achieved a Diamond-level rating,
something that is generally obtained only by three to five percent
of hotels in other cities. Cancun’s Five Diamond hotels include: 
The Ritz-Carlton, J.W. Marriot Cancun Resort and Spa, 
Paraiso de la Bonita Resort and Thalasso and Fiesta Americana
Grand Coral Beach, while Le Meridien has been awarded a 
Four Diamond rating.

Golfing legends have made their mark in Cancun, sharing their
passion for the sport with the most discriminating golfers. Jack
Nicklaus, Nick Price and Greg Norman are among the designers of
the nine courses currently in existence and three others that are
presently under construction. 

The most recent, the Norman-designed Playa Mujeres Golf Club,
located seven miles north of Cancun, has become a must visit for
the most demanding golfers. 

By offering a range of tourism services of the utmost quality, day
after day, Cancun reinforces its position as a complete, unique and
exclusive destination. 
Cancun, www.cancun.travel/eng

AZUL HOTELS BY KARISMA ANNOUNCES
FREE FAMILY & FRIENDS VACATION
PLANNER PACKAGE 

Azul Hotels by Karisma has announced the launch of its new
Family & Friends Vacation Planner (FFVP), part of the Gourmet
Inclusive program, and its Free Family & Friends Vacation Planner
Package, beginning June 15, 2008.  The FFVP team will orches-
trate agendas for families and groups to enjoy relaxing vacations
at Azul Beach Hotel by Karisma, Azul Sensatori Hotel by Karisma
– opening October 1, 2008, and Azul Fives Hotel by Karisma –

opening December 1, 2008.
To celebrate the FFVP launch, Azul Hotels by Karisma presents

its Free Family & Friends Vacation Planner Package that includes
room assignments, a personalized itinerary, one dinner reservation
for up to 20 people, constant communication informing the family
of trip updates, and brochures for each attendee with a welcome
letter. The FFVP Package is valid with a reservation of five rooms
or more.

In addition to the FFVP, Azul Hotels by Karisma feature a vari-
ety of Gourmet Inclusive offerings catering specifically to families.
At Azul Sensatori Hotel, families will enjoy Luxury 2 + 3 Family
with suites that comfortably sleep two adults and three children, or
three adults and one child, with guaranteed connecting rooms for
groups traveling together, while Azul Fives Hotel offers families
one, two and three-bedroom suites accommodating up to eight peo-
ple.  
Azul Hotels by Karisma, 888-280-8810, ffvp@azul-hotels.com,
www.azulhotel.com

CAP JULUCA APPOINTS NEW
MANAGEMENT TEAM 

Adding world class talent to its management ranks, the renowned
Caribbean resort Cap Juluca announced three new senior appoint-
ments, to be effective in mid-August, 2008. The announcements
were made by Adam M. Aron, who acquired the Cap Juluca resort
on April 9, 2008.

The appointments include the promotion of Hansjoerg Maissen to
become Cap Juluca’s new Asset Manager, which will require his re-
location to Miami. In this new role, Maissen will plan the renova-
tion and expansion of Cap Juluca. 

Recruited to serve as General Manager at Cap Juluca will be the
husband and wife team of John Vasatka and Tania Rydon. The cou-
ple have spent the past nine years jointly managing as Co-General
Managers for Aman Resorts. 

Most recently, they opened and co-managed Amanyara in the
Turks and Caicos Islands. Rydon, who spent three years living on
Anguilla in the 1990’s, will also hold the position of Director of
Sales and marketing for Cap Juluca.

Commenting on the appointments, Cap Juluca Properties Ltd
Chairman and CEO Adam Aron said, “I am incredibly fortunate to
have a real pro like Hans Maissen joined at my hip in Miami as we
oversee the bright future of Cap Juluca. And both Hans and I are
thrilled to have a team as uniquely experienced and talented as
John Vasatka and Tania Rydon jointly manage Cap Juluca on prop-
erty. Their past leadership at Aman demonstrates their understand-
ing of sophisticated service delivery and their commitment to style
and perfection for the benefit of both guests and staff. Their deep
and intuitive Caribbean knowledge and experience also sets them
apart as they take the helm at Cap Juluca. The new ownership of
Cap Juluca has a grand vision of excellence for Cap Juluca. Getting
a dream team of Hans, John and Tania is an enormous milestone
for us in achieving our ambitious plans.”
Cap Juluca, www.capjuluca.com


