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PERU 
Beyond Cusco and Machu Picchu

PERU TRAVEL MART 2007



The occasion was the 14th annual Peru Travel Mart,
or PTM. The location was the resort hotel Las
Dunas, The Dunes, in the Peruvian resort town of
Ica, some four hours or so by car or bus to the south

of the capital, Lima. The speaker at the Saturday morning
seminar was Andrés Alvarez Calderón, the executive director
of Lima’s distinguished Larco Museum, and the summary
form of his remarks — in a Spanish so clear that it was as if
he was speaking English — was that the great fortress and
ceremonial center of Machu Picchu is only the cherry on top
of the very big and as yet largely untasted Peruvian cake.

Civilization, Mr. Alvarez asserted, civilization, that is, as
measured by the rise of intensive agriculture, of fisheries, of
astronomy, of pyramid-building and/or of rudimentary urban
agglomerations, arose independently in only six places in the
world. Those six places were Egypt, Mesopotamia, India,
China, Mexico and Peru.

The Inca civilization, the one that built Machu Picchu, that
established a road system and a communications network
throughout much of the South American Andes, and ruled
much of that same territory from its capital in Cusco, in fact
arose only in the 13th century and reached its apogee only on
the eve of the Spanish conquest in 1533. Peru’s Chan Chan
civilization dates from as far back as the year 1000, Peru’s
Nazca civilization from as far back as around 500, Peru’s
Chavín civilization from around 1000 B.C., Peru’s Caral civi-
lization from around 3000 B.C. Artifacts of these civilizations
can be admired and wondered at in Peruvian museums and
indeed in museums in New York, in Paris, in London. 

The archeological sites themselves are increasingly acces-
sible to adventuresome travelers.

Oh, the Cherry
No great surprise really, Mr. Alvarez’s remarks harmonized

nicely with the objectives of PromPeru, the national tourism
promotion entity, and CANATUR, the Cámara Nacional de
Turismo, which is PromPeru’s counterpart in the private sec-
tor; together, these two entities are the PTM’s principal spon-
sors. Peru is not about to pluck the pretty cherry from the
cake, chuck it in the direction of oblivion, and oblige visitors
to satisfy themselves with nothing other than rich chocolate.
No question, Machu Picchu is the cherry that lures hundreds
of thousands of pilgrims to the Andean nation every year.
Machu Picchu, dramatically set on a mountain top overlook-
ing the lowland rain forest and difficult enough of access to
make the visit there an achievement even today, has ap-
peared repeatedly on modern Wonders of the World lists and
it is one of the 21 candidates on the much-publicized New

Seven Wonders competition whose winners (by, in my opin-
ion, an extremely suspect popular vote) are to be announced
in Lisbon, in July.

The baker, though, would like some of the bakery’s only
marginally less glittery items to be known as well.

This, then, is the spirit and frame of mind in which last
year’s PTM, the 13th in the series, bused foreign tour opera-
tors and other visitors north from Lima in order to familiarize
them with the mountainous Ancash region, the glorious high
mountain Huascaran National Park, and with stops along the
way at astonishing Caral and Chavín archeological sites. It is
the spirit and frame of mind in which this year’s PTM caval-
cade headed south from Lima to Paracas, to the Ballestas
Islands, to Ica, to Nazca and to Arequipa. Post-tours for those
who sought them were available to Peruvian destinations as
far afield as the Amazon rainforest gateway city of Iquitos. (In
sheer territorial extent, Peru is significantly larger than
France, Italy, the Benelux countries, Switzerland and Austria
combined.) Again, nothing wrong with Cusco, nothing wrong
with Machu Picchu. But any PTM visitor wanting to get to
those locations on a post-tour basis was going to have to make
the arrangements on his own.

Smelly Islands
The Ballestas Islands, for readers who may not recognize

the name, are a group of rocky towers rising out of the sea at
a distance of half an hour or so by speedboat from the town of
Paracas, which itself is a two or three hour drive from Lima —
i.e., something a little closer in to Lima and the international
airport Jorge Chávez than the aforementioned Ica. To call the
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Peru: Beyond Cusco and Machu Picchu
This year’s Peru Travel Mart followed the road south from Lima to the fauna-rich Ballestas
Islands, to the resort towns of Paracas and Ica, to the seemingly inexplicable Nazca Lines, 
and to the white city of Arequipa.
B Y  M A R K  Z U S S M A N

Peruvian President Alan Garcia expounds to PTM
participants on the country's diversity. On the left,
Peruvian Minister of Foreign Trade and Tourism Dra.Mercedes
Aráoz. On the right, CANATUR President andTACA Peru
Founder and President Daniel Ratti.
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Ballestas a mini-Galapagos is perhaps to exaggerate some-
what. The species on the Ballestas are less singular than
those on the Galapagos; it was not the Ballestas that set
Darwin’s head spinning. The Ballestas are nevertheless an
astonishing feast for the eyes of nature-lovers. 

Here there are thousands, maybe tens of thousands, of cor-
morants, of turkey vultures, of boobies. They do not quite
blacken the sky when they take to wing, but in such large
numbers they are awesome bordering on the frightening.
There are penguins on these islands, too. 

There are hundreds of sea lions and, if the birds are respon-
sible for the acrid odor of guano, the sea lions, with their
other-worldly roar, contribute what might be called auditory
weirdness and disorientation.

The Ballestas Islands are generally sold as a component of
a two-day tour package along with the Nazca Lines down on
the other side, in other words, the southern side, of Ica. The
Nazca Lines, for anyone who may not have heard of them, are
geometric lines and geometric patterns and even schemati-
cally representational drawings that were long ago cut into
the rocky, dry desert landscape. From ground level, these
lines are all but impossible to read. They make no sense. But
go up in a light aircraft, which is the way the Nazca tour is or-
ganized, and you discover that one of the pictographs is quite
recognizably a bird, one is a spider, one is a monkey, and so
on. One straight line runs across the vast plain for something
like nine miles.

The lines have inevitably caused considerable perplexity
even among archeologists and scholars and, in the minds of
some overexcited lay people, wild speculation as to how they
may have served as a means of communicating, once upon a
time, with space aliens or perhaps they constituted a landing
field for alien spacecraft. I have myself overflown these lines
twice. 

I have both times found the experience spooky to sleep-dis-
turbing. What I always find myself wondering about, though,
is how the guy who thought these lines up made his pitch and
sold the far-out and labor-intensive megaproject to the rest of
the elders.

Honeymoon Land
As for Paracas the town and Ica, I shall never forget what

Jose Carlos Plaza, the incoming director of Lima’s Carrusel
Tours and one of the most committed boosters of the PTM and
sometime president of its organizing committee, told me the
first time I was in these parts some 15 years ago, or there-
abouts. We were standing at the time at the edge of  the pool
of the Hotel Paracas, though it could just as easily have been
the edge of the pool at Las Dunas in Ica, and what he said, for
me so evocatively, was this: “This is where our parents’ gen-
eration came on their honeymoons.”

Nowadays, these fabulous hotels are used to put up the for-
eign tourists on their two-day packages to the Ballestas
Islands and the Nazca Lines. But there are also weekend and

holiday get-away guests aplenty from the Lima bourgeoisie.
And, if I call these places fabulous, I do not mean fabulous in
the way that the most extravagant and fantastic hotels in Las
Vegas are fabulous. I mean that they are fabulous in their abil-
ity to bring themselves back repeatedly from the condition
commonly referred to as faded glory and to provide an expe-
rience that is simultaneously both comfortable, or just 
genteel, and just the right measure of exotic.

After the above, a series of what in effect are footnotes:
For first time visitors to Peru, the travel agent’s object should

not be to sell these out-of-the-way places in preference to
Cusco and Machu Picchu but rather to sell them in combina-
tion with Cusco and Machu Picchu in order to make clients’
experience a richer one. For repeat visitors to Peru — i.e.,
those travelers who get hooked on this amazingly strange and
rich and diverse land — the standard two-day tour down to
the south is only a beginning.

Why only the beginning? Because Paracas and Ica are 
not only gateways to the high-seas nature reserve of the
Ballestas and the ancient cultures’ weirdness of the Nazca
Lines but to numerous other not sufficiently well-known
southern attractions.

Pisco
Such, regrettably, is the forced-march nature of much of our

latterday traveling that we often miss what is all but under our
noses, and such was the case — and simultaneously was not
the case — in the course of the recent PTM XIV. There was a
pisco tasting on the occasion of our arrival at the Las Dunas
in Ica, and the bottom line of it has to be that anyone who
knows this extraordinary brandy, the national drink of Peru
and Chile alike, only in the form of the pisco sour has not
given the distillate its due. The piscos that passed over my
palate, both that night and in the course of grower Johnny
Schuler’s stunningly eloquent seminar the following after-
noon, were subtle, complex and astonishingly various. What
we missed? The vineyards themselves. The vineyards are
right on Ica’s outskirts. (But in the wisdom of a wise person I
know, by way of consolation: “Always best to leave something
for the next time.”)
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Mirador de las líneas de Nasca.
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Visitors with time for it as well as visitors who, in their en-
thusiasm, are able somehow to create time for it will want to
continue south from the Paracas-Ica-Nazca region to the so-
called white city of Arequipa, the second largest in the entire
country, with its gorgeous colonial houses and churches and
convents and its rich treasure troves of art from the Peruvian
baroque. (The city is called white for the white volcanic stone
that is the principal component of much of the local architec-
ture.)

From Arequipa, the road will inevitably lead to the Colca
Valley and the over two mile-deep Colca Canyon. The region
abounds with colonial villages-that-time-forgot and it offers
opportunities galore for adventure sports such as mountain
climbing, mountain biking, trekking, canoeing, and horse-
back riding. The road will also inevitably lead, via the Colca
Canyon, to the Andahua Valley with its otherworldly land-
scape of some 60 little volcanic cones.

Visitors wanting to make a round trip of it might well con-
tinue on to Puno on the shores of Lake Titicaca and from there
catch the train that Orient Express runs through the moun-
tains all the way back to Cusco. The ride takes nine and a half
hours. There is backpacker service — for $19 — for back-
packers. There is first-class service — for $130 — for those
more geared to creature comforts. The experience is an un-
forgettable one.

The Word is Bus
A word should be said about getting around between Lima

and the Paracas gateway to the Ballestas Islands, to Ica, to
Nazca, and on from Nazca to Arequipa. The word is a short
one. The word is bus. People who, like me, enjoy vivid mem-
ories of South American bus travel, with a stop every half kilo-
meter or so to pick up yet another peasant with yet another
cage full of chickens, this admittedly a good many decades
ago, should simply be aware that times have changed. The
bus line that provided transportation to the recent PTM group
is called Cruz del Sur. The vehicles — pardon is begged if I
am poaching on someone’s registered trademark — are two-
decker scenicruisers with one clean toilet upstairs, another
clean toilet downstairs, a stewardess or a purser to serve
meals (and not half-bad meals at that), air conditioning and
heating, and even, believe it or not, wi-fi connectivity. And
that, as they say in late-night television advertising, isn’t even
all, folks.

The principal entertainment on Cruz del Sur, needless to
say, is the landscape out the windows, and in the part of Peru
through which the PTM recently passed, as indeed in all of
Peru, the landscape is a fascinatingly strange one. Peru, to
make no bones about it, is, on average, a relatively poor coun-
try (though there are sure plenty of rich people in it, too). The
road from Lima south passes through desert and this desert’s
beauty, if it has one, is what people are given to calling stark
beauty or austere beauty. 

The human presence is hard to make sense of. There are
plots marked out with nothing on them. In their way, these
plot lines are as mysterious to the innocent visitor as the 
ancient lines of Nazca. There is also much that has been
abandoned. 

There are houses — let’s change that to dwellings, to be
more precise — that have been abandoned. There is plenty
that has been only half-built and then, to appearances, aban-
doned. There are walls, often with florid political slogans, sur-
rounding seemingly . . . nothing. Often there are guard tow-
ers on these walls, but there never seem to be guards in them.
What are these walls protecting? Nothing? To the east, the
mountains begin. To the west, there are glimpses of the sea.
The Pacific, of course.

A strangely surreal world we live in: Tear your eyes away
from the passing landscape and they are likely to fall on one
of the television screens at intervals along the bus’s ceiling.
Cruz del Sur, which evidently serves tourists more than it
serves locals, runs a program of videos having to do with
Peruvian culture, and excellent videos they are. But Cruz del
Sur also shows movies and plays music. The music is a les-
son in how much richer Peruvian music is than the one song,
El Condor Passa, that is known universally.

As for the feature movies, yes, it is passing strange to look
away from the Peruvian residential landscape, out the win-
dow, and catch a couple of minutes of The Lake House,
dubbed into Spanish with English titles, but such really is the
strangely surreal world we live in. I didn’t witness it, but it
says in the Cruz del Sur literature that, on long journeys, they
run bingo competitions.

Can a travel agent put together a Peruvian vacation on his
or her own? Sure. But it’s complicated. Better to work with 
a specialist wholesaler in the U.S. or a specialist wholesaler
in Peru. 

Among the good ones: the Arrarte family’s venerable Lima
Tours and Jose Carlos Plaza’s Carrusel.
Peru Travel Mart, perutravelmart.com.pe, 
ptmcanatur@canaturperu.org;
PromPeru, 866-661-PERU,www.peru.info; 
Lima Tours, inbound@limatours.com.pe;
Carrusel, toperador@viajesconcarrusel.com
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A Peruvian dance troupe performs for PTM participants
at the Government Palace in Lima.
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JOURNEY THROUGH THE HISTORY OF
CHILE WITH SPORTSTOUR

Sportstour and Almacruz invite travelers to enjoy a journey to the
roots of Chile, through an experience rich in flavor and history. 

Rain or shine, winter or summer, all year round the Colchagua
Valley is the ideal destination to escape to a magical place where
traditions and culture are alive. You will see the true Colchagua, as
it was intended to be seen. Colchagua’s main attractions include
the wine, the culture, the traditions, the land, and the trips of the
region. 

The hotel Santa Cruz, located in the city of Santa Cruz greets vis-
itors with warmth and excellent service in the wine-producing heart
of the Sixth Region. Specially decorated rooms allow for ultimate
relaxation.

The idyllic landscape of the Lolol Valley sets the stage for Viña
Santa Cruz. Discover a world where wines of the highest quality are
combined with Chilean traditions and typical cuisine. Visit the food
center, tour the vineyards and enjoy the only wine cellar in Chile
that contains a museum inside. 

Cable cars transport guests to the Puerta del Sol (The Door of the
Sun), an icon to the people of the indigenous villages. Sportstour
has recreated authentic homes of indigenous families of the
Mapuche, Rapa Nui and Aymara cultures. Through these, one can
see and appreciate the way that the early Chileans lived, their ritu-
als, and how they developed in harmony with nature. Upon com-
pleting this trip, the astronomical center gives guests the opportu-
nity to enjoy the stars. 

Traveling through history from the beginnings of America is the
theme of the Colchagua Museum. The museum boasts more than
10,000 pieces, some of which date back more than 300 million
years, making it a cultural center recognized among Latin
America’s best. In order to make it easier to learn about and un-
derstand the exhibits within the museum, tourists have the option
to utilize an audio guide system, which explains in a simple, yet de-
tailed manner the different rooms and displays of the museum. 

As for the traditions of the region, a house from early 19th cen-
tury houses “Espíritus de Colchagua” handmade liquors, salvaging
the tradition of making homemade liquors using old distillery
processes. More than 40 varieties – from boldo to cinnamon,
among others – wait, on a journey that will leave more than just a
memory.  

Parador del Almazara is located in San Pedro de Alcántara and
is a typical Chilean estate that combines agriculture and tourism
with the tradition of the land. It has five rooms, a meeting room
and a large kitchen where guests can enjoy watching the prepara-
tion of the foods served. 

Guests may also take a trip onboard an antique train pulled by a
steam locomotive built in the early 20th century. This guided jour-
ney back in time will take travelers closer to the unique world of
the Colchaguan wine.

Sportstour invites everyone to live the land in the Colchagua
Valley, to live experiences full of flavors, aromas, traditions, his-
tory and enchantment. 
Sportstour, mpulido@sportstour.cl
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ANDES-AMAZON
INCENTIVE PROGRAM FROM
CRILLON TOURS

Crillon Tours will celebrate their 50th an-
niversary on April 9, 2008. They have writ-
ten the history of tourism in Bolivia and
they are planning to continue writing it. To
lead the new challenges of tourism in the
21st century will be their main task. 

They are now launching their 
six-day/five-night “Andes-Amazon” incen-
tive program featuring La Paz – Lake
Titicaca - Santa Cruz de la Sierra. Visitors
will experience the unspoiled nature and the
authenticity of the indigenous cultures. 

This program combines the majesty of
Lake Titicaca, the Royal Range of the
Andes, and the mysterious and ‘back in time
and space city’ of La Paz, together with the
exuberant and vibrant people and vegeta-

tion of Santa Cruz in the Amazon, where a
visit to the “Biocentro Guembe” is an op-
tion. This butterflies and orchids sanctuary
is the largest in the Americas. Experience
ritual ceremonies and Indian markets in the
Andes, Carnival “Fiestas” in Santa Cruz,
and more.

In airline news, starting April 4, 
LAN Peru is operating Lima-La Paz-Santa
Cruz-Lima, seven days a week. With this
new flight, the connection between Peru
and Bolivia facilitates even more combined
tours among both countries, uniting the
best archaeological, nature and indigenous
cultures circuit of South America. 

TACA has also increased to three direct
flights from Lima to Santa Cruz, besides
the daily Lima La Paz-Santa Cruz frequen-
cies. A new Bolivian Airline,
Sudamericana, will start operating next
May on the main Bolivian routes: VVI/
LPB/CBB/ SRE/ PSZ/ and TJA with two
Boeings 737-300 and they have already re-
quested the international authorization for
flights abroad.
Crillon Tours, www.titicaca.com

SUPERCLUBS TO OPEN
STARFISH SANTA LUZIA IN
LATE 2007

SuperClubs has unveiled plans for a 203-
room hotel in Sergipe, Brazil’s smallest
state on the Atlantic’s northeast coast.
Starfish Santa Luzia is located on the estu-
ary island of Santa Luzia, home to the
famed beaches of Atalaia Nova, with easy
bridge access to the port capital of Aracaju. 

As SuperClubs’ first Starfish in 
Brazil, following the launch of this 
affiliate brand in 2002 with Starfish
Trelawny in Jamaica, this family-friendly
all-inclusive resort is slated to open its
doors in late 2007.  It will feature three
restaurants, including Italian, Japanese
and Continental dining, an intimate spa,
and a vibrant Kids Center.  Extensive 
conference facilities will appeal to the
groups, meetings and conventions market,
with eight separate meeting rooms and 
the ability to cater functions for up to 1,600
people.  

“Latin America, and particularly Brazil,
is a booming destination for us, and one
that has become increasingly popular

among North Americans,” said John Issa,
Executive Chairman, SuperClubs Resorts.
Just five months ago, SuperClubs an-
nounced its first Panama resort, the 300-
room Breezes resort near Playa Blanca in
the luxury coastal community of Bijao in
the Coclé province.  Ground breaking com-
menced this year, with the resort slated to
open its doors in mid-2008.  Work also
began earlier this year on the ground break-
ing of the 330-room Breezes Buzios Resort
in Rio de Janeiro, Brazil.  Located on Rio’s
famed beach town, this sprawling hideaway
features an ambitious master plan that in-
cludes 110 villas, spa, mini golf course, and
convention facilities, due to open in 2009. 

Through a master franchise agreement
with Sonesta International Hotels
Corporation, SuperClubs currently man-
ages Sonesta Sao Paulo and Sonesta
Brasilia. 
SuperClubs Resort, 800-GO-SUPER 
(800-467-8737), www.superclubs.com
Starfish Resorts, 800-659-5436,
www.starfishresorts.com

GHL HOTELS/HOWARD
JOHNSON RECEIVE AWARD

In Orlando, Florida, the event “HEROES
OF HOSPITALITY, TO LEGACY OF
GREATNESS” rewarded Howard Johnson
hotels with the best growths in sales and op-
erational results. GHL Hotels was repre-
sented by the Corporate Director of
Marketing and Sales of the chain, Juan
Rodríguez Medina and by the General
Manager of the Hojo Guayaquil, César
Recalde.

GHL hotels is the management hotel com-
pany with increasing growth in the Andean
countries.  GHL hotels is the operator of 27
hotels in Colombia, Panamá, Ecuador and
Perú, and their operations include impor-
tant brands of hotels like Sonesta, Four
Points, Sheraton and Howard Johnson.
GHL Hotels, www.ghlhoteles.com
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ABERCROMBIE & KENT
OFFERS SPRINGTIME IN
ANTARCTICA
PHOTOGRAPHERS’
PARADISE PACKAGE 

For those dreaming of genuine adventure,
Antarctica has long been considered the
last frontier.  This pristine landscape of
mountains and glaciers remains largely un-
touched by civilization.  But concerns about
the effects of climate change and global
warming have moved Antarctica to the top
of many travelers’ “places to go next” lists.
For those most concerned about changes af-
fecting the White Continent, traveling in
November and early December – Spring in
the Southern Hemisphere – offers a breath-
taking experience of sea ice, glaciers and
snow-covered islands, with dramatic and
pristine ice sculptures.  The combination
and setting of colorful sunrises and sunsets
with the ice, snow and water make this a
photographer’s paradise.

Early season pricing, a savings of up to 30
percent over December and January, makes
November an exceptional value.  Most cab-
ins on these departures booked nine months
in advance, but there are a limited number
still available.  Twenty-day departures are
available November 6 -25 (from $7,995)
and November 22 – December 11 (from
$8,630).

‘Explorer II’ in Antarctica strikes just the
right balance between on-board amenities
and full-fledged wilderness excitement. On
other cruises, in different destinations, she
carries up to 300 passengers, but in
Antarctica she hosts just 198 guests. With
fewer passengers, there are more Zodiac
and shore excursions each day, and also in-

sures each guest has an outside cabin with
a private verandah, picture window or dou-
ble porthole view.  Bow and stern thrusters
give her the power and maneuverability
necessary to ensure a safe, smooth passage
in even the roughest waters.  

The Classic Antarctica - the best of the
Antarctic Peninsula sailings features vast
penguin and seabird colonies, dramatic ice-
bergs and calving glaciers and is a paradise
for those who want to observe and photo-
graph wildlife at close range.  Fourteen day
departures are December 8 (from $6,190)
and February 13 (from $7,560). 

Antarctica, the Falklands Islands and
South Georgia sailings has guests follow in
the footsteps of one of the greatest adven-
turers of all time: Sir Ernest Shackleton.
Closeup views of the unique king penguin,
along with fur and elephant seals, make this
an unforgettable journey.  Twenty day de-

partures are November 6 (from $7,995),
November 22 (from $8,630), December 18
(from $10,760), January 3 ($11,240) and
February 23 (from $10,390).  On the fam-
ily departure December 18, children under
18 save 50 percent off the adult fare when
traveling with an adult (except in suites).

Abercrombie & Kent is an active member
of the International Association of
Antarctica Tour Operators (IAATO)
founded in 1991 to advocate, promote and
practice safe and environmentally responsi-
ble private-sector travel.  

Expeditions are led by respected natural-
ists, geologists, zoologists, historians 
and ornithologists; experts whose 
education, field research, exploration 
and personal accomplishments make them
ideal companions.  
Abercrombie & Kent, 800-554-7094,
www.abercrombiekent.com



FALKLAND ISLANDS LURE NEW BREED 
OF TOURISTS    

Almost two centuries after Charles Darwin pronounced them
dreary and desolate, and 25 years ago since the war between
Argentina and Great Britain, the Falkland Islands have become a
tourist safe haven. The South Atlantic archipelago is experiencing
an unprecedented wave of visitors, which earlier this year tripled
the 3,000- strong population. Luck and marketing has turned it
into a destination for cruise ships that ply the South American
coast. 

In a typical week more than 6,000 tourists pile ashore at Stanley
to gaze at the wildlife. Last year a record 55,000 visitors disem-
barked at the world's most southerly capital and that number is ex-
pected to surge this year, confirming tourism has overtaken agri-
culture in economic importance. Not bad for an archipelago that,
while offering albatross and geese, also features a freezing sea and
landmines left over from the 1982 conflict. The Falklands are ben-
efiting from an Argentinean, Brazilian and Uruguayan initiative
that began luring cruise ships a decade ago. Seeing a chance to re-
duce dependence on squid and sheep, the islanders invested in ho-
tels and a tourist office. 

Wherever you travel in the Falkland Islands you will be greeted
with a friendly smile or a courteous "hello" to welcome you. The
pace of life is comforting, allowing guests to completely unwind and
enjoy the experience. Falkland Islanders are proud of their exis-
tence and their heritage; they pride themselves on being a British
overseas territory.

There many reasons to visit the Falkland Islands. Birds and
wildlife may seem the obvious attractions, but there are other as-
pects to the Falklands to explore. Ruggedly beautiful and challeng-
ing, the Falkland Islands offer golfing enthusiasts the opportunity
to play on several of the most southerly courses in the world.
Incorporate a round as part of a holiday on both East and West
Falkland. 

Wonderful flora and fauna make this place a special destination
for the botanist and nature specialist. A self-guided walk around
Stanley will lead to many discoveries of sunken wrecks and a mar-
itime history that spans back to the 1600s. Visitors to the Falkland
Islands can enjoy excursions around the capital of Stanley on foot
or by bus, or venture out of town and experience the island's spec-
tacular flora and fauna by plane, boat or 4WD. The epic landscapes
and wildlife of the Falklands bring professional and amateur
painters, photographers and film makers to the Islands year after
year, hoping to capture a part of what makes the Falklands unique
throughout the world. 
The Falkland Islands Tourist Board, info@visitorfalklands.com
www.visitorfalklands.com

CONVENIENT PAYMENT PLANS 
FOR CARNAVAL 2008 OFFERED BY 
SOUTH STAR TOURS

South Star Tours is offering tours to Carnaval in Brazil for 2008
that feature a convenient payment installment plan. 

The Rio Extravaganza tour is seven-days/five-nights, January 31
– February 6, 2008. 

First class hotels are priced from $1,799 and superior first class
hotels are priced from $2,199. Deluxe class hotels are priced from
$2,869. With the installment plan, the deposit upon reservation is
$360 and there are monthly payments from June to August of
$360. The final balance of $360 plus U.S. departure taxes (ap-
proximately $206) must be paid by September 28, 2007. 

Rio, Iguassu, and Buenos Aires is 12-days/10-nights, January
26-February 6, 2008. First class hotels are $2,979. With the in-
stallment plan, deposit due with reservation is $360 and monthly
payments from June to September are $550. The final balance
must be paid by October 28, 2007 and is $419 plus approximately
$206 U.S. departure taxes. 

The Good Death (Boa Morte) Festival Tour is nine-days/seven-
nights from August 12- 21, 2007. This is another fascinating
African Heritage Tour in Brazil and price per person for first class
hotels is $ 2,399. With the installment plan, a $599 deposit is due
upon reservation and monthly payments from May to June are
$600. Final balance must be paid July 9, 2007 of $600 plus ap-
proximately $149 U.S. departure taxes.

Add-on from Los Angeles is estimated at $330. Other gateways
and departure dates are available upon request. Payment plan must
be selected at initial reservation. Prices are per person, based on
double occupancy. All packages include roundtrip international air-
fare. Airport taxes and fuel surcharges are additional.
South Star Tours, Inc., 800-654-4468,
sales@southstartours.com, www.southstartours.com 
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The Sonesta Ibirapuera São Paulo is a 20-story, 
236-room hotel on the Avenida Ibirapuera in 
the São Paulo neighborhood known as Moema,
pronounced Moh-EH-mah. It is an atrium hotel

with three glass elevators that provide views out across the
towering lobby and through the building’s window wall to 
the kind of scenery that is São Paulo’s stock-in-trade, namely,
yet more sleek and stylish towers, commercial and residential
alike, that are inspecting you as pitilessly as you are 
inspecting them.

If bathrooms are just a touch on the skimpy side, rooms
themselves are spacious. The dozen suites are spacious, but
even the standard rooms are spacious. In each of the rooms,
there is acreage aplenty for a nice long desk and even for a
nice long couch. In addition, the hotel has a superior decor
sense and a superior art sense. Whether the three vertical
panels, in an abstract design of red and white, behind the
beds, are strictly speaking art or a headboard is hard to say,
but they, like everything else in the rooms, are pleasing to 
the eye. 

The atrium itself is decorated with interesting floral plates,
hard to describe, at various angles and various heights be-
tween top point and floor. On the floor that we stayed on,
there were three nice tropical-scene paintings by the eleva-
tors, and one day I pushed the buttons for half a dozen other
floors. On each floor the paintings were different in theme,
and by different artists.

There is a nice, chic, high-ceilinged bar, and it no doubt says
a lot about the Sonesta and about São Paulo that, on the
evening of the day on which we arrived, there was a 
launching party in this bar for a book by the name of 
Japop; the theme of the book was Japanese popular 
culture (music, fashion, animation and whatnot), and the
hotel was full of distinguished-looking persons of manifestly
Japanese ethnicity, whether from Japan itself or, as was much
more likely the case, from São Paulo’s own huge Japanese
ethnic community.

The restaurant is a bright and airy and, given the exuberant
palms and other tropical plants, it seems at any given moment
as if about to morph into a tropical garden. The specialty of
the restaurant, perhaps something unique in the city, is
Asian-Italian fusion. There is a fitness center, a heated indoor
swimming pool, a sauna. There is of course a business center.

Moema
The hotel’s real trump, though, may be its location. Though

it is a good long haul from the international airport — as what
in São Paulo is not? — it is just around the corner practically
from the domestic airport, Congonhas. The vast Ipirapuera

Shopping Center is just a couple of blocks in one direction.
(What would São Paulo be without its shopping centers?)
Ibirapuera Park, São Paulo’s answer to New York’s Central
Park, is a walk of 15 minutes or so in another direction. Take
that walk on a Saturday or Sunday and you simply have to be
careful not to be bowled over by all the impressively upscale
joggers and dog-walkers and their pedigreed pets.

The streets in this neighborhood are named for birds, and
the street called Bem-Te-Vi, in nature a noisy little devil, is
São Paulo’s Street of Shoes. The store Shoestock there de-
serves a look as entertainment, even if you don’t buy any-
thing. For the women, the shoes are great. So are the bar-
gains. For the men, it is unlikely that so many great-looking

São Paulo Through the Sonesta Prism
The chic and still new Sonesta Ibirapuera tower proves a good base for exploring yet another

upscale neighborhood in South America’s greatest metropolis.
B Y  M A R K  Z U S S M A N

The Sonesta Ibirapuera São Paulo’s 20-story atrium.
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women have ever been assembled in
one place, with their shoes off, outside
the Brazilian beaches and maybe the
Folies-Bergère dressing room.

Restaurants in the neighborhood are
impressive, too. We noted more Italian
restaurants than you could shake a stick
at, and one, Peppito, where we ate, had
the best crusty Italian bread I have
eaten recently anywhere. On the block
opposite the Sonesta, the one that runs
perpendicular to Avenida Ibirapuera,
we ate in another Italian restaurant, La
Gloria, this one as glamorous as Peppito
is homey. 

We ate next door to La Gloria in Água
Doce, a big barn of a restaurant whose
specialty is the cuisine and drink,
namely, cachaças of every hue and fla-
vor, from the Brazilian state of Minas
Gerais. We noted a nearby German
restaurant and a nearby North African
restaurant. The sign reading Zen
Something-or-Other suggested a
Japanese restaurant, but when we got
up close it wasn’t selling food at all but
rather Indonesian home furnishings.

The mystery was a place called Asher
Restaurante with a sophisticated-look-
ing sign but corrugated-doors pulled
down so tight on a Friday evening that
we figured it was the kind of establish-
ment that opens only after midnight for
a racier crowd than we were, you have
to knock three times and you have to
say that Mario sent you.

A waiter at La Gloria, a couple of doors
down, had another explanation. Kosher.
When Asher remained impenetrable all
day Saturday and then at long last
opened at around noon on Sunday, the
explanation seemed all the more plau-
sible. But in fact the Asher turned out to
be quite a stylish-looking place with
walls decorated with black-and-white
photos of São Paulo, Chicago, New
York, and other great world cities. On
the buffet table (the restaurant operates
on a self-service per kilo basis), there
were both Brazilian dishes and Middle
Eastern dishes. We made no further in-
quiries.

If some other guest at the Sonesta São
Paulo Ibirapuera happens to figure the

Asher out, send a postcard. I would be
glad to hear the explanation.
Sonesta Ibirapuera São Paulo, 
800-SONESTA, 
reservas.sp@sonestahotels.com.br

INKATERRA BECOMES
FIRST PERUVIAN COMPANY
TO GO CARBON NEUTRAL 

In honor of Earth Day 2007, Inkaterra,
Peru's foremost ecotourism company, has
become the first carbon-neutral travel
provider in Peru. "Inkaterra has made the
decision to offset permanently all hotel
guest stays as well as our own business op-
erations, including transportation, electric-
ity consumption and waste generation -
through a U.S.-based non-profit company
called Sustainable Travel International
(STI)," says José Koechlin, Inkaterra's
founder. "What we have been doing since
1975," explains Koechlin, "is creating both
a world-class product and a unique entre-
preneurial model of nature-based conserva-
tion that's profitable." 

Inkaterra acknowledges that travel in and
of itself generates unavoidable greenhouse
gas emissions that affect global warming.
As a result, Inkaterra has partnered with
STI to offset unavoidable emissions through
investments in renewable energy and en-
ergy-efficiency projects in developing 
countries. Through these combined efforts
Inkaterra has become one of the very first
carbon-neutral tourism companies in the
world. 

Specializing in eco-friendly boutique ho-
tels near the famous ruins of Machu
Picchu, the mystical Sacred Valley and in
the Peruvian Amazon, Inkaterra caters to

45,000 visitors per year. Since developing
the first eco-lodge in the southern Peruvian
rainforest in 1975, Inkaterra has continued
to integrate sustainable business practices
into all aspects of its operations. Through
its conservation programs, for example,
Inkaterra protects 30,000 acres of Amazon
forest, which contributes to global carbon
fixing. 

Since 1989, in cooperation with the
Missouri Botanical Garden and the UK's
Leeds University, the company has estab-
lished four permanent plots to assess the
role of its forest as a global carbon dioxide
sink. "Results suggest that the forests pro-
vide a substantial buffer against global cli-
mate change," says Koechlin.

Inkaterra also actively supports energy
efficiency, obtains renewable energy from
hydroelectric plants and promotes recycling
and conservation education campaigns, in-
cluding reforestation and environmental ed-
ucation programs with local, neighboring
communities. As a company, Inkaterra al-
ready is very low in carbon emissions; for
instance, Inkaterra Machu Picchu has no
cars and Reserva Amazonica has only one
vehicle. Inkaterra also provides its guests
with the opportunity to offset their air
travel-related greenhouse gas emissions
through a unique custom carbon calculator
developed by STI. "Inkaterra is setting a
precedent," explains STI Vice President and
Co-founder Peter D. Krahenbuhl. "As one of
the leading and most influential tourism
companies in Peru, they're taking the lead
in sustainability and the fight against global
warming. In addition, they're actively edu-
cating their customers to do so as well.
Inkaterra, www.inkaterra.com 

SONESTA FROM PAGE 9
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FUN AND AFFORDABLE
ADVENTURE WITH
SUMMER SAVINGS 
OFFERS IN BELIZE

Few destinations offer vacationers the di-
versity of a lush rainforest interior com-
bined with beaches and a barrier reef
stretching 180-miles along the mainland.
In Belize, travelers can revel in this scenic
variety and infinite adventure at an afford-
able price, as numerous resorts around the
country offer discounted rates and special
vacation packages this summer.  

Whether it’s a relaxing island retreat or
an exotic jungle safari, www.summerinbe-
lize.com, presents visitors with a wide
range of summer specials and a wealth of
travel information to help vacationers plan
their ideal trip.  Here are just a few of the
deals and special packages featured on 
the website.

THE LODGE AT CHAA CREEK 
Family Adventure Special only $161 per
night for a 7-night stay

The Lodge at Chaa Creek, Belize’s award-
winning eco resort provides adventure-
seekers with the thrill of jungle exploration
in a tranquil setting of unrivaled beauty and
luxury. 

Situated on a private 365-acre nature 
reserve along the banks of the Macal 
River in Western Belize, The Lodge at 
Chaa Creek is host to a Natural History
Center, blue morpho butterfly farm, 
walking trails, spa and easy access to
Mayan sites.  From May 1 through
December 15, the resort is offering a
“Family Adventure Special,” which in-
cludes accommodations, breakfast and din-
ner, daytime and evening canoe trips and a
visit to the resort’s Natural History Center
and butterfly farm.   

Guests can also choose from a horseback
ride under the rainforest canopy or a moun-
tain bike tour, as well as participate in na-
ture walks and jungle hikes.  

The rates for the “Family Adventure
Special” are $1,128 per adult for a seven-
night stay and $824 per adult for a five-
night stay.  

For children between the ages of 13 to 17
years old, the rates are $370 for a seven-
night stay and $281 for five-night stay, and

for children between the ages of 6 and 12
years old, $80 for a seven-night stay and
$71 for a five night stay.  
The Lodge at Chaa Creek, 
www.chaacreek.com

PELICAN BEACH RESORT 
10 Percent Savings

Perched along the Dangriga coastline 
in Southern Belize, overlooking the
Caribbean Sea, Pelican Beach Resort af-
fords its visitors access to endless water
sports, the nearby rainforest, and several
Mayan sites for a unique reef and rainfor-
est combination.  

From May 16 through November 14,
guests can get 10 percent savings on the re-
sort’s “Pelican’s Escape” package for four
people.  

The three night vacation includes a room
with a sea view porch, continental breakfast
and a full-day snorkeling tour at South
Water Caye, a 15-acre island resting atop
Belize’s famed barrier reef.  The regular
price for the “Pelican’s Escape” package is
$290 for four people based on double 

occupancy but is available for $260 during
the summer months.  
Pelican Beach Resort, 
www.pelicanbeachbelize.com 

EL PESCADOR 
Stay and Go Fishing with 2 for the price 
of 1

This summer, El Pescador, a premier fish-
ing and eco-adventure resort located on the
shores of Ambergris Caye, is offering a two
for one special.  

Available from August 15 to December
14, 2007, any guest who purchases a 
single El Pescador angler packages 
is invited to bring along a roommate at no
extra charge.  Together, guests can stay in
the resort’s colonial lodge or in the privacy
and comfort of the El Pescador’s beach-
front luxury villas and fish along Belize’s
waters for prized permit, tarpon and 
bone fish.  
El Pescador, www.elpescador.com
Belize Tourism Board, 800-624-0686,
www.travelbelize.org, 
www.summerinbelize.com 
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UNBELIEVABLE FISHING
AND UNIQUE EXPERIENCES
ONBOARD THE M/V CORAL
STAR

M/V Coral Star offers a unique and differ-
ent experience living aboard their 115-foot
vessel known as the “Floating Lodge.” They
host a maximum of 16 passengers at one
time for a full seven-day cruise of the
Pacific and Atlantic Sides of Panama,
going through the Panama Canal.
Passengers can fish, dive, snorkel, kayak,
visit indigenous Indians, and experience the
history and culture of Panama, among
other activities. Their five star chef and var-
ied itinerary offer something for everyone.

M/V Coral Star also features unbelievable
deep sea fishing. In the Gulf of Chiriqui and
the Hannibal Bank, they have combined the
world's best marlin fishing spots and the
best guides with the best equipment, tackle,
and boats. The fishing grounds lie 35 miles
off the western shore of Panama, 200 miles
from Panama City and is a one-hour air
flight.

The peak season for billfish is December
through April, with the prime months being
January, February and March. Large tuna
become abundant during the months of
February, March, April and May. The
larger tuna over 200 lbs. are more abun-
dant during March and April. The islands
surrounding Coiba are known as "Wahoo
Alley." During the later part of Panamanian
winters, wahoo of 60 and 70 lbs. are abun-
dant. Those that are lucky enough to fish
the M/V Coral Star in December will have
an opportunity to hook up with a couple of
these fast, wild, big ones. 

The captain can also guide passengers to
great inshore fishing to find cubera snapper,
amberjack, grouper and dogtooth snapper.
In addition to the snapper and wahoo, giant
roosterfish have been caught in the bays
around Coiba Island. Weighing up to 60
lbs., these roosterfish really test your equip-
ment and skills. 
M/V Coral Star, 866-924-2837, 
info@coralstar.com, www.coralstar.com

VIAVENTURE WINS BEST
DMC FOR NINE WONDERS
OF THE WORLD PRIVATE
JET TOUR

A&K's (USA) recent Nine Wonders of the
World Private Jet Tour started with a visit

to Tikal in Guatemala and Viaventure was
the DMC in charge of the event. All went
smoothly with the VIP welcome, Maya
Shaman Ceremony, Specialist Tour, and
Gala Dinners, and after the event finished,
Viaventure had won joint first prize - nomi-
nated Joint Best DMC of the tour by A&K
and the guests on the tour. (They shared
first place with A&K Jordan).

According to A&K several factors were
into account when selecting the winner in-
cluding: passenger comments, tour staff
comments, creativity, and caliber of prod-
uct delivered considering the available in-
frastructure.  

A&K commented: "Viaventure displayed
brilliant creativity and went the extra mile
by transporting upgraded bed linens from
Guatemala City to Tikal in order to improve
the beds at the modest Camino Real Tikal.
Passengers were most appreciative of this
unexpected upgrade. The guides at Tikal
were experienced, knowledgeable, and 
personable."
Viaventure, info@viaventure.com, 
viaventure.com

Opening May 1st 2007
First Destination Spa 
on the South Coast 

of Belize
Hopkins, Stann Creek, Belize

Massage • Wraps • Facials • Hair • Manicure 
• Pedicures • Hydrotherapy

Check out our Spa Breaks, Spa Weeks and Adventure Spa Weeks
www.butterfliesspabelize.com    Email: butterfliesspa@yahoo.com



FROM PALM-FRINGED BEACHES TO WORLD
HERITAGE SITES, DESTINATION VENTURES
MAKES BECOMING A MEXICO SPECIALIST
AS EASY AS 1 – 2 – 3…MARAVILLOSO!  
By Mary Ellen Schultz  

Want to be able to talk to clients about the annual Mariachi
Festival in Guadalajara, how to book a volcano climbing expedition
near Puebla, what’s hot in the arts & culture scene in Mexico City,
which hotel/spa to recommend in reborn Cancun…or how to lock
in the best rate at that oh-so-romantic jungle-hideaway along the
Riviera Maya?¡No problema! 

Oregon-based Destination Ventures’ specialty is travel agent edu-
cational programs. Consider their Mexico Travel Marketplace
(MTM). Held every Spring, the one-stop tradeshows are designed
to empower retail and home-based agents with in-depth Mexico
sales knowledge, key supplier contacts and face-to-face interac-
tions with leading Mexico hoteliers, tour operators, airlines and
destination tourism boards. Celebrated in key markets nationwide,
the 4-hour program  (around $15 registration fee) includes a net-
working reception, tradeshow, dinner and classroom seminar.
Adapting to evolving industry trends, company president Jane
Custer notes, “As retail agents incorporate new sales models, the
need to foster new relationships is evident. Our MTM provides
agency owners and managers the face-to-face, quality interaction
with suppliers they need to gain — and hold onto — an edge over
the competition.” www.mexicotravelmarketplace.com

Following Hurricane Wilma in 2005, Destination Ventures cre-
ated the Cancun Tourism Institute e-Learning Center in association
with the Cancun Visitors & Convention Bureau. This online pro-
gram combines campus and printout study formats with themed in-
spection trips and seminars; courses include “Helping You Sell,”
“Cancun Accommodations,” and Niche Knowledge.” Company
founder Greg Custer affirms, “Cancun and the Riviera Maya are
definitely back and better than ever…agents now have no doubts
about selling the destination…response has been very strong…in
fact, since we started the course, over 6,000 agents have registered
– 2,000 of ‘em graduates!” Continuing Education Credits earned;
training manual is free online; fam trips are $149 (land-only), in-

cluding lodging, food, tours, and on-site seminars. 
New this year are online courses for Acapulco and Puerto

Vallarta. Custer notes, “we added these two destinations because
we wanted to bring interactive e-learning to a broader range of
agents…by expanding, we’re able to offer even more product.
We’re underwritten by the Convention and Visitors Bureaus
(CVBs), who recognize the importance of providing agents an on-
line learning source.” 

Also new is the company’s relaunched “Magic of Mexico” spe-
cialist training program, combining live and online training semi-
nars. Cultural patrimony specialists may recall that at the 2006
Tianguis Turistico, (Mexico’s largest international travel fair),
Mexico’s Secretary of Tourism and the Mexican Tourist Board
joined forces with the World Heritage Alliance, Expedia Inc. and
The United Nations Foundation, to jointly promote and preserve
World Heritage Sites throughout Mexico. Destination Ventures
was chosen to collaborate with the founders. They’ll be publishing
an online learning campus program about Mexico’s 26 heritage
sites, and are developing course programs for five sites in the
Yucatan: Sian Ka’an, Uxmal, Chichen Itza, Campeche and
Calakmul. 
Destination Ventures, info@destinationventures.com,
www.destinationventures.com;
Magic of Mexico, www.magicofmexico.com

SOL MELIÁ HOTELS & RESORTS
ANNOUNCES TRAVEL AGENT CASH
INCENTIVE PROGRAM  

Sol Meliá Hotels & Resorts recently introduced a new cash incen-
tive program for travel agents making new bookings from now until
December 21 for stays completed by December 31. 

Travel agents, who book three to seven night stays at double or
triple occupancy at participating hotels, can earn up to $125, in-
cluding $25 when booking Royal Service, Family Concierge, The
Level and M Experience premium services. 

“As a hotel industry leader, Sol Meliá Hotels & Resorts continues
to introduce innovative programs that meet the needs of today’s
travel agents,” stated Jürgen Stütz, Vice President of Corporate
Sales and The Caribbean. “This new cash incentive program is a
way for us to give back and thank travel agents for all their hard
work and much appreciated business.” 

The process is fast, easy and convenient, and travel agents will re-
ceive a commission check within two weeks of submitting redemp-
tions. Travel agents interested in participating or seeking more in-
formation can register at www.solmelia-cashincentives.com.  

Sol Meliá Hotels & Resorts that are participating in the new pro-
gram include: Meliá Caribe Tropical - Punta Cana, Dominican
Republic; Paradisus Punta Cana Resort - Punta Cana, Dominican
Republic; Paradisus Palm Real Resort – Punta Cana, Dominican
Republic; Gran Meliá Puerto Rico – Rio Grande, Puerto Rico; Gran
Meliá Cancun – Cancun, Mexico; Me Cancun – Cancun, Mexico;
Paradisus Riviera Cancun Resort – Riviera Maya, Mexico; and
Meliá Cozumel – Cozumel, Mexico.
Sol Meliá Hotels & Resorts, www.solmelia.com
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PUERTO VALLARTA
INTRODUCES PV PRO: 
A SPECIALIST PROGRAM
FOR TRAVEL AGENTS 

Travel agents now have the opportunity to
become Puerto Vallarta specialists with the
new PV Pro Specialist Program. This easy
to use, interactive on-line program offers
travel agents information and tips on the
destination along with perks, incentives and
ongoing support to help them sell travel to
Puerto Vallarta. 

This new interactive program gives travel
agents an opportunity to gain in-depth
knowledge on all that the destination has to
offer, from its vast array of accommoda-
tions, to its internationally acclaimed
restaurants, and exciting activities that in-
clude snorkeling, kayaking, scuba diving, to
eco-tours and canopy tours, ATV excur-
sions, mountain biking, horseback riding,
whale watching and more.

PV Pro was developed by Destination
Ventures; a company that specializes in
helping travel agents sell travel to Mexico.
Travel agents interested in becoming a
Puerto Vallarta specialist can register on-
line for the free PV Pro program at
www.pv-pro.com. 

The program offers agents numerous ben-
efits including an on-going support pro-
gram, in addition to perks and incentives to
help them better sell the destination. Some
of the benefits include: three "continuing ed-
ucation credits" from The Travel Institute
(U.S.) and CITC (Canada) towards earning
professional designation as "Certified Travel
Counselors”; access to sales materials on
the interactive online campus in PDF for-
mat that can be easily downloaded and

printed, ready to hand out to clients; an in-
novative online chat room that allows “stu-
dents” to connect with other agents selling
Puerto Vallarta to share tips and ideas on
planning itineraries as well as expand their
destination knowledge; a listing on the offi-
cial Puerto Vallarta Tourism Board website
giving consumers an opportunity to find a
PV pro in their area; an electronic newslet-
ter containing valuable news and informa-
tion on Puerto Vallarta that will be e-
mailed to all specialists; and a Points
Program where graduates can earn reward
points for every booking they sell to Puerto
Vallarta by registering the details online.
Points can be used towards FAM trips to
Puerto Vallarta. 
The PV Pro Specialist Program, 
www.pv-pro.com  
Puerto Vallarta, 
www.visitpuertovallarta.com

HILTON LOS CABOS BEACH
& GOLF RESORT
ANNOUNCES FAMILY FUN
SUMMER PROMOTION 

The Hilton Los Cabos Beach & Golf
Resort has announced its 'Family Fun
Summer Promotion, ideal for family travel-
ers seeking a unique vacation with options
and activities for everyone, with room rates
beginning at $199 per night (children 12
years and younger stay and eat free when
accompanied by a paying adult).

The Family Fun Summer package, avail-
able July 1 - October 15, 2007, features
amenities for children including a welcome
"Cabo Cooler" upon arrival; daily 'Vacation
Station' activities with lunch included; spe-
cial Kid's Concierge service for daily/weekly

activity planning; once per week 'Dive-In'
movie allowing kids to enjoy a favorite flick
while floating in the pool with snacks and
refreshments served poolside for the entire
family; special children's turn-down service
of milk and cookies; and a souvenir back-
pack full of surprises. Additional amenities
include a welcome margarita for the adults
upon arrival, complimentary Hilton shuttle
bus to and from Cabo San Lucas and San
Jose del Cabo, and complimentary in-room
wireless access, also available throughout
the resort.

Hilton Los Cabos 'Vacation Station' addi-
tionally offers an assortment of interactive
activities for children of all ages. From the
Hilton Picasso painting workshop and art
exhibition to the weekly Fiesta Mexicana
piñata party, the Vacation Station has
plenty of activities for children's enjoyment.
Additional activities include cooking
classes and kids karaoke show.

Guests of the Hilton Los Cabos Beach &
Golf Resort additionally qualify for dis-
counts including unlimited golf at Palmilla
Golf Course for $125 plus tax, per person,
per day and 20 percent off all Cabo Dolphin
activities (including new program specifi-
cally designed for kids ages 4-9). Guests
can additionally enjoy 20 percent off all
Splash activities available at the Hilton's
beach (one of few swimmable beaches in
Los Cabos) including wave runners, kayaks,
snorkels and boogie boards.

In 2006, the Hilton Los Cabos Beach &
Golf Resort was selected as one of the Top
15 Resorts in Mexico by Conde Nast
Traveler's Reader's Choice Awards, and was
additionally included on Conde Nast
Traveler's 'Gold List of the World's Best
Hotels.' The Hilton Los Cabos was also se-
lected in 2006 as a Top 3 pick by Travel +
Leisure Golf in the categories of Best
Family Resort and Best Resort for Buddy
Trips. Additionally, the Hilton Los Cabos
was the 2006 winner of the prestigious
"Connie Award" for best overall perfor-
mance among the entire Hilton Hotels
Corporation Resort Division of 240 proper-
ties, and was presented with the Traveler's
Choice Award by the popular online travel
resource, Trip Advisor.
Hilton Los Cabos Beach & Golf Resort,
800-HILTONS, www.hiltonloscabos.com 
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“PUFF, PUTT AND PAMPER” PACKAGE AT
CASAMAGNA MARRIOTT PUERTO
VALLARTA RESORT 

The CasaMagna Marriott Puerto Vallarta Resort is inviting 
men to Mexico’s Pacific Coast with a “Puff, Putt and Pamper”
package. 

Available now through December 16, 2007, guys can escape to
Banderas Bay where they will puff on hand-rolled cigars and dis-
cover varieties of 100 percent pure blue agave tequila. Tequilas
include the coveted CasaMagna Puerto Vallarta Tequila, aged
from blue agave plants grown and harvested on property by tra-

ditional Mexican jimadors.
Starting at $684 per night, the four day/three night package in-

cludes Deluxe Ocean View accommodations; daily round of golf
at either Vista Vallarta or Marina Vallarta golf courses; bucket
of chilled Mexican beer upon arrival; tequila tasting; cigar rolling
demonstration and cigars for the group; and a 50 minute Men’s
Sport Massage followed by a Sports Pedicure at the resort’s new
22,000 square ft. Ohtli Spa. Refer to rate code PKG when book-
ing.
CasaMagna Marriott Puerto Vallarta Resort, 888-PARADISE,
www.casamagnapuertovallarta.com 
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Almond Beach Belize
866-624-1516
almondbeachreservations
@yahoo.com

www.almondbeachbelize.com

Amazon Explorama Lodges
800-707-5275
amazon@explorama.com
www.explorama.com

Antarctic Dream Expeditions
877-972-3531
www.antarctic.cl

Astrum Helicopters
888-593-7069
501-222-9462
info@astrumhelicopters.com
www.astrumhelicopters.com

Best Western Belize Biltmore Plaza
800-528-1234
www.belizebiltmore.com

Casa Encantada
800-247-5159
www.casaencantada-antigua.com

Chaa Creek
887-709-8708
www.chaacreek.com

Chan Chich Lodge
800-343-8009
info@chanchich.com
www.chanchich.com

Copa Airlines
www.copaair.com

Coral Star of Panama
866-924-2837
www.coralstar.com

Crillon Tours 
www.titcaca.com

Grand Caribe Suites & Residences
info@grandcaribe.bz
www.grandcaribe.bz

Hidden Valley Inn
866-443-3364
www.hiddenvalleyinn.com

Hugh Parkey's Belize Dive 
Connection
888-223-5403
www.belizediving.com

Inka Natura Travel
postmaster@inkanatura.com.pe
www.inkanatura.com

La Mariposa Hotel 
800-572-6440 
www.hotelmariposa.com

Libertador Hotels
reservations@libertador.com.pe
www.libertador.com.pe

Maya Travel Services, Ltd.
eric@mayatravelservices.com
www.mayatravelservices.com

Nature Air 
800-235-9272 
www.natureair.com

Open Door
011-55-67-3321-8303
info@opendoortur.com.br
www.opendoortur.com.br

Hotel Parador Boutique
Resort & Spa
info@hotelparador.com
www.hotelparador.com

Princess Hotel 
888-896-7855 
www.princessbelize.com

Ramon’s Village
800-MAGIC15
info@ramons.com
www.ramons.com

South Star Tours
800-654-4468
www.southstartours.com

Sportstour
www.sportstour.cl

Sunbreeze Hotel
800-688-0191
sunbreeze@btl.net
www.sunbreeze.net

Tropic Air
800-422-3435
www.tropicair.com

Turneffe Flats
888-512-8812
tflats@rapidnet.com
www.tflats.com

Viaventure
502-78-32-2509
info@viaventure.com
www.viaventure.com

Victoria House
800-247-5159
www.victoria-house.com
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