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Sun-splashed Acapulco, Mexico’s grande dame
Pacific coast resort city, played host recently to the
country’s 33rd annual Tianguis trade show. Held in
the newly renovated Acapulco Convention Center,

Mexico’s premier tourism and
trade fair (“tianguis” means
“market”) drew nearly 1,200 in-
ternational buyers (up 63% over
2007) from 28 countries and
more than 500 tourism service
suppliers to the four-day event,
held April 13–16.

The event featured seminars,
trade show booths and a mar-
ketplace (over 22,000 pre-
arranged buyer/supplier meet-
ings, 13% over last year),
providing delegates with the
opportunity to learn about the

country’s myriad tourism products. 
With most buyers from the United States and Europe, dele-

gations from China and Russia underscored Mexico’s grow-
ing popularity in these emerging markets. 

With  US$304m in tourism receipts registered for the first
trimester in 2008, a 5.6% increase over 2007, optimism
reigned.

Event highlights included press conferences and educa-
tional seminars, including the keynote “North American
Market Trends” session, led by tourism minister Elizondo and
other industry luminaries, covering government and national
tourism industry efforts to both boost market share, and
niche-market opportunities to be more competitive. Elizondo
observed, “Our tourism activity is dynamic…possibilities ap-
pear daily in business, medical, real estate, adventure and
cultural tourism, so we need make sure we move forward, es-
pecially in our nearby United States and Canada markets.”

Oscar Fitch Gomez, the new Mexico Tourism Board’s global
marketing director (as stated during an offsite interview) be-
lieves that to the contrary, North American arrivals might well
surpass last year’s —due primarily to the our current eco-
nomic situation. Rather than cancel vacations, Fitch points
out, travelers are changing direction…and Mexico offers ex-
traordinary (and more reasonably priced) options closer to
home. Global promotional plans will reflect increased syn-

ergy between the secretary of tourism, FONATUR and the
secretary of state. 

The seminar, “System for Measuring the Excellence of
Tourism Destinations” by Andre Vallerand, president of the
World Tourism Organization’s (WTO) Center for Measuring
Tourism Excellence,”detailed destinations’ need for practical
tools to improve international capacity quality-based compet-
itiveness.Beginning May/June 2008, Mexico City is the first
urban destination to be evaluated.                     

Nonstop Growth
According to Mexico’s president, Felipe Calderon, in 2007,

private-sector tourism sector investment reached US$463bn,
up 11.2% over 2006. Through the creation of the National
Infrastructure Fund, historic amounts are earmarked for in-
frastructure/new destination development plans for new ports
capable of attracting more cruise ships; highway infrastruc-
ture providing reduced travel time between regional attrac-
tions, and improved airports to attract visitors from around the
globe.. 

During the last seven years, Mexico’s National Tourism
Development Fund (FONATUR) has focused on revitalizing
and developing its Integrally Planned Resorts (IPRs) –
Cancun, Los Cabos, Ixtapa, Loreto Bay and the Bays of
Huatulco. With considerable success, these planned resorts
have received approximately 45 percent of international
tourists, generating 60 percent of tourism revenue in the past
two years. FONATUR's record-breaking sales figures (in
2006, they reached nearly US$120.28 million; 2007still-not-
final numbers are expected to top that) have become the or-
ganization’s engine.

Fund director Miguel Gomez Mont, One of the more con-
tested projects, in the Sea of Cortez region, was planned to
connect marinas a day’s sail apart down the Baja
Peninsula.The mega-project is comprised of the “Nautical
Staircase,” integral tourism regions and coastal destinations,
now “climbable,” will be fully operational by 2009. The
US$49M, CIP Nayarit Project is being created in three
phases through 2025, the first one being 413-acre Litibu,
which will boast a mile of beachfront property, featuring
seven luxury hotels, a Greg Norman-designed 18-hole golf
course, upscale residences, luxury condominiums, shopping
malls, and beach clubs. Upon completion in 2025, CIP

Still Closer Than Ever…and Always
Surpassing Expectations!
Mexico’s 33rd Annual Tianguis Turistico showcases the country’s standout tourism products 
on the global tourism stage.
M A RY  E L L E N  S C H U LT Z

FELIPE CALDERON

CONTINUED ON PAGE 6
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Nayarit is expected to attract over one million visitors annu-
ally. As part the project, Nayarit’s government (with a private
sector USD$782m infrastructure development investment in-
fusion) launched a new brand — Riviera Nayarit, a 100-mile
stretch of beach between Bahia de Banderas and San Blas
comprising several different upscale hotel zones, including
Nuevo Vallarta, Punta Mita (site of a new St. Regis property,
opening fall 2008), Rincon de Guayabitos and San Blas. The
first phase should be completed by 2010.

The Loreto Bay project on the Sea of Cortez in Baja
Califorina, envisioned as an environmentally protected,
major tourist destination, is becoming reality with approxi-
mately 4,000 villas and 1,000 hotels rooms planned. 

Along the Caribbean coast, Puerto Cancun has progressed
75% since breaking ground in 2004.The US$2bn, 800-acre
residential/recreational megaproject, sidelined briefly follow-
ing Hurricanes Wilma and Dean, (estimated completion,
2011), will comprise a 330-slip marina, 18-hole golf course,
residential development, plus hotel /commercial zone de-
signed to entertain the over 5 million annual visitors to the re-
gion. Nearby, more developed Riviera Maya currently boasts
13,300 hotel rooms, 64% four-star or higher.The PTI Costa
Maya Project, also being developed in phases, is located
north of Chetumal and south of the Sian Ka’an Biosphere
Reserve, a region rich in ecological diversity. This project in-
cludes 3,500 hotel rooms, golf course, beach clubs and retail
venues. Upon completion in 2020, FONATUR expects the re-
gion to attract 300,000 visitors annually. 

Nearly US$50M is developing the fabled Pacific coast bays
of Huatulco; 2,500 hotel rooms are slated for completion by
2010 as part of the destination’s relaunch/renaissance.
Nearing groundbreaking, with an emphasis on more afford-
able tourism, are projects in Sinaloa, possibly Sonora and/or
Jalisco and another in Baja (between La Paz and Todos los
Santos). Other FONATUR-radar-ready destinations are along
the popular tourism corridor comprising Teotihuacan,
Palenque and Chichen Itza. 

Tianguis News
New developments were announced during Tianguis.
The  US$2mm renovation of the existing Acapulco

Convention Center — at 1.6 million sq.ft, the largest confer-
ence facility in Latin America is now complete, and expected
to draw more business to the revitalized downtown area.  

Also in Acapulco, located near the upscale Diamante zone,
the Mundo Imperial, the sleek new exhibition and conven-
tion center is nearing completion.The Expo Imperial is de-
signed to host conventions/exhibitions (360,000 sq.ft.space),
while the adjacent Imperial Forum, a 4,800-seat performing
arts center, will showcase cultural/sports events. These facili-
ties are part of the $2.5bn project, which also includes Casa

Imperial, an 879-room hotel/ resort complex, a Chinese med-
icine concept Spa and Fiesta Imperial, a 210,000-sq.ft. plaza
comprised of restaurants, lounges, nightclubs and culture
venues. The mega-complex is slated to open fall 2008, and is
expected to grow the area’s business-centric tourism.

Other projects underway for the Acapulco’s not-so-secret
renaissance include the cliff-top Banyan Tree Punta
Diamante hotel (slated opening fall 2008) and renovation/re-
modeling of the famed 43-room Boca Chica hotel in old
Acapulco. Also planned are Grupo Habita’s 54-room Punta
Bruja boutique property; a W Las Brisas overlooking Puerto
Marques Bay; and Grupo Posadas’ AQUA Acapulco (opening
2009).

Each year, Cancun brings a considerable amount of foreign
currency into the country: $USD3.073bn in 2007, almost dou-
ble 2006’s US$D1.818bn. The 38-year old resort escape is
Cancun is Mexico’s largest tourist destination, with a total of
28,201 rooms distributed among 146 hotels. It is a direct/ in-
direct source of employment for approximately 800,000 peo-
ple; it has the second largest airport in Mexico with 54,729
annual flights, and it has become one of the hubs with the
highest number of direct international flights in Latin
America. 

With the new tagline: “Cancun – deeply unique,” the desti-
nation is positioning itself as a premium sun and sand desti-
nation with added attractions for culture, adventure/nature,
meetings and conventions, gastronomy and spas.
Government officials representing the Mexican Caribbean
described continuing government and private-sector initia-
tives, including a US$10m coastal reclamation (vestiges of
Hurricane Wilma) and beautification project, environmen-

Ribbon-cutting ceremony to inaugurate Mexico’s 33rd Annual
Tianguis Turistico Tourism Tradeshow in Acapulco, April 13-16,
2008. From center, in blue shirt, Zeferino Torreblanca, Governor of
Guerrero State; directly to his right (in pink/white striped shirt),
Rodolfo Elizondo, Mexico’s Secretary of Tourism; to secretary
Elizondo’s right (in short-sleeved blue shirt), Ernesto Rodriguez
Escalona, Guerrero’s Secretary of Tourism.
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tally-correct hotel planning, and development of new tourist
routes, such as the Sacred Maya of Xcaret, an adventurously
spiritual product, and further development of Tulum (with
nearly 8,000 hotel rooms, the ready-to-be-discovered archae-
ological site’s modern town is ready for admirers of it’s World
Heritage beauty. 

For the first time, a four-country (Mexico, Belize, Guatemala
and Honduras) Mundo Maya exhibit showcased the cross-
border reach of the ancient civilization’s tourism product.

With a new tagline: “Leave It All Behind,” Los Cabos’ re-
cently launched advertising campaign encourages visitors to
pamper themselves in Baja. Newly renovated/upgraded
properties include Presidente Intercontinental Los Cabos,
Villa del Mar Resort & Spa, Cabo Villas Beach Resort, Hilton
Los Cabos, Sol Melia’s ME Cabo and Dreams Los Cabos.
New airlift pending DOT approval includes Virgin America,
Delta and United Airlines applications for the Los Angeles
(LAX) to San Jose del Cabo (SJD) route.

What’s Next?
Infrastructure improvements include the opening of

Terminal 2 at Mexico City’s international airport, connecting
to the original terminal by airtrain; ongoing expansion of 31
other existing airports (including Toluca and Cancun); and
US$38m allocated over the next five years for construction of

three new ones in Sonora, Baja California) and Quintana Roo.
Also planned are 11 new cruise docks, modernization of
roads and highways linking major cities and tourist centers
both well-known (Michoacan, Oaxaca, Chiapas and
Guerrero, Manzanillo, Real de Catorce and Ixtapa/
Zihauatanejo.  

President Calderon closed Tianguis by reasserting Mexico’s
dream of claiming its place on the world stage as both a major
tourist destination and key industry player. How? By improv-
ing infrastructure, increasing foreign investment, diversify-
ing destination offerings, expanding Internet facilities and
reinforcing security. With energetic development of new cul-
tural, religious, adventure, archaeological and other routes,
said Calderon, tourism arrivals might well exceed 2007’s
21,400,000 visitors, who pumped more than US$13bn into the
economy. And while sun and sand continue drawing vaca-
tioners, he cautioned that beyond striving to capture more
market share and generate employment, Mexico’s tourism
industry must prepare for global warming’s potentially severe
effects on the country. He pointed out that by 2020, approxi-
mately 16bn tourists would be out traveling, and called on
Mexico to rise to the challenge with open arms. President and
audience agreed: “We’ll be ready!”
Mexico Tourism Board, 800-44-MEXICO 
(800-446-3942); www.visitmexico.com

Providing your travel programs an extra boost\Providing your travel programs an extra boost
Our Escrow products and services enable you to:
• Promote professionalism and dependability to the travel agents and consumers you serve.

• Comply with the U.S. Department of Transportation (DOT), as required by charterers and air carriers.

• Streamline your records with an automated escrow accounting system.

• Be efficient with online capabilities to view account activity.

• Be cost effective by releasing funds to providers of transportation or travel services to cover initial 
deposits and prepayments as required.

• Earn interest while the funds are on deposit in an FDIC-insured deposit account. 

We offer a variety of products to meet your varying travel industry needs – from our recognized Travel 
Funds Protection Plan™ to public charter depository escrows, trust agreements and special purpose 
depository agreements. Please call us today.

David Valpredo, Senior Vice President
Phone: 248-729-8375
David.Valpredo@NationalCity.com

Our Travel Funds Protection Plan is endorsed by the National Tour Association® (NTA) 
and American Society of Travel Agents® (ASTA). Also, our plan has been approved as 
a consumer protection escrow plan under the California Seller of Travel Law and is in 
compliance with various states with Seller of Travel Law.

Member FDIC • ©2007, National City Corporation®

Allegiant Asset Management Company (“Allegiant”) is an SEC-registered investment advisor and a subsidiary of National City Corporation®. 
Allegiant provides travel escrow products and services through Allegiant Institutional Services, a division of National City Bank.
CS-27632
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ITTFA WELCOMES SLOVENIA AS ITS
LATEST MEMBER

ITTFA, the International Tourism Trade Fairs Association, wel-
comes its newest member, Tourism & Leisure Show, TIP, of
Slovenia.  The Tourism & Leisure Show is held in the Ljubljana
Exhibition and Convention Centre in January each year and despite
being a relatively new show, now in its third year, it hosted over 200
exhibiting companies from 21 countries over four days in January
2008. 

The Tourism and Leisure Show is the key travel industry event
held in the Republic of Slovenia.  Organized by Gospodarsko
Razstavisce and supported by the Ministry of Agriculture, Forestry
and Food, the Slovenian Tourism Organization and the Tourist
Association of Slovenia, the event offers the ideal forum to experi-
ence all that Slovenia has to offer as well as a platform to present
the rest of the world to the Slovenian market.

“We are delighted to become part of ITTFA,” said Deputy Project
Manager, Spela Bratun.  "Admission to the ITTFA will validate our

event’s international standing and provide an opportunity for addi-
tional international exhibitors to reach Slovenian travel profession-
als. We look forward to sharing opinions and experiences with our
ITTFA partners and to contributing to increased outbound travel
bookings from Slovenia for new international exhibitors.”

A recent survey shows that tourism experienced rapid growth in
the 2003 to 2006 period. In 2006 gross tourism revenues ac-
counted for 5.5 percent of the total GDP of Slovenia, which corre-
sponds to an 11.3 percent increase over 2003.  Added value of
Slovenian tourism in 2006 stood at EUR 1,088 million which
showed that since 2003 the added value of tourism had risen by 32
percent.  It is clear that tourism is becoming an increasingly im-
portant part of the economic development of Slovenia.

Tom Nutley, Chairman of Reed Travel Exhibitions, has been chair-
man of ITTFA since he helped to establish the association in 1992.
"Growth markets are an integral part of the future development and
success of travel exhibitions and I am delighted that we have this
opportunity to build stronger relationships with Slovenia.”
ITTFA, www.ittfa.org;
Tourism and Leisure show, www.gr-sejem.si

MOSCOW INTERNATIONAL MICE FORUM 
A GREAT SUCCESS 

The 4th Moscow International MICE Forum, Russia’s most pro-
fessional MICE Event, was held March 18, 2008 in Moscow
Russia, organized by aiGroup, Russia.

There were 81 participating companies from 38 countries includ-
ing: Belgium, Bulgaria, Costa Rica, Croatia, Cyprus, Czech
Republic, Denmark, Egypt, France, Finland, Germany, Greece,
Holland, Hong Kong, Hungary, India, Italy, Jamaica, Jordan,
Latvia, Lithuania, Malta, Mauritius, Mexico, Morocco, Portugal,
Romania, Russia, Spain, Slovakia, Thailand, Tunisia, Turkey,
Ukraine, United Arab Emirates, United Kingdom, the U.S. and
Vietnam.

This highly concentrated one-day event attracted 792 registered
professional visitors including an increased number of Russian
MICE specialists. International MICE visitors came from 38 coun-
tries. At total of 680 pre-scheduled appointments were made. Each
participant had on average 10 pre-scheduled meetings.

The Moscow International MICE Forum is firmly established as
the leading MICE event in the Russia and the CIS.

The Russian MICE sector continues to show substantial growth
and is becoming more structured. A majority of the business is now
controlled by the MICE departments of the large tour operators.
However an increasing number of specialized Incentive and Events
agencies are emerging using Western style promotions and atti-
tudes. Small Russian agents still remain responsible for a signifi-
cant percentage of the total business due to their on-going relation-
ships with long standing clients

The next Moscow International MICE Forum will take place on
March 17, 2009.
Moscow International MICE Forum, www.MiceForum.ru

MOROCCAN NATIONAL TOURIST OFFICE
CELEBRATES RETURN TO NEW YORK 

The Moroccan National Tourist Office celebrated its return to
New York with a gala event at Midtown Loft on Fifth Avenue,
under the direction of Rachid Maaninou, Director North
America.  Abbas Azzouzi, CEO based in Rabat, delivered a pre-
sentation touting major new infrastructure developments as
Morocco modernizes its tourism industry for a sustainable fu-
ture. Several leading tour operators attended. Pictured from
Left to Right: Robert Paris of Club ABC Tours; Abbaz Azzouzi,
CEO, Moroccan National Tourist Office (Rabat); Rachid
Maaninou, MNTO Director, North America; and Nikos
Tsakanikas, Homeric Tours.
Moroccan National Tourist Office, 212-221-1583,
info@mnto-usa.org, www.visitmorocco.com
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CALENDAR OF EVENTS - 2008

J U L Y
26-30 African Diaspora Heritage Trail Conference Hamilton, Bermuda www.adht.net
28-30 94th Annual DMAI Convention Las Vegas, NV www.destinationmarketing.org
27-30 NBTA International Convention & Exposition Los Angeles, CA www.nbtaconvention.org
30-Aug 4 BETEX 2008 Belize City, Belize www.betex.bz
AUGUST
19-21 Manuel Antonio Expo Manuel Antonio, Costa Rica www.expotur.com
23-30 Black History Month Expo Ada, Nigeria webiscocare@yahoo.com
SEPTEMBER
2-5 Travel Media Showcase Kansas City, MO www.travelmediashowcase.com
3-6 Adventure Travel World Summit-South America Sao Paulo, Brazil www.adventuretravelworldsummit.com
7-9 TheTradeShow Orlando, FL www.thetradeshow.org
10-12 TravelMart Latin America Quito, Ecuador www.travelmartlatinamerica.com
12-17 WYSTC 2008 New York City, NY www.wystc.org/Docs/2008/
13-14 Adventures in Travel Expo Seattle, WA www.adventureexpo.com
15-16 BIT PERU 2008 Lima, Peru www.bitperu.com
16-19 PATA Travel Mart 2008 Hyderabad, India www.pata.org
16-19 Paris International Travel Market Paris, France www.topresa.com
18-21 JATA World Tourism Congress & Travel Fair Tokyo, Japan www.jata-wtf.com/index.php?lang=en
20-23 Kerala Travel Mart Cochin, India www.keralatravelmart.org
23-25 The Motivation Show Chicago, IL www.motivationshow.com
23-26 Otdykh Leisure Moscow, Russia www.tourismexpo.ru/en
25-27 TT Warsaw Warsaw, Poland www.ttwarsaw.pl
25-28 FITE 2008 Guayaquil, Ecuador www.fite.info
OCTOBER
1-3 CIS St. Petersburg, Russia www.exponet.ru
6-9 World Tourism Investment Summit Busan, South Korea www.wtuglobal.org
14-17 American Tourism Market Medellin, Colombia www.bolsaturisticadelasamericas.com
15-17 Cancun Travel Mart Cancun, Mexico www.cancuntravelmart.com
15-17 Ukraine International Travel Market Kiev, Ukraine www.autoexpo.ua
17-19 Salon Intl. du Tourisme de Bamako Bamako, Mali sitour-bamako.com/objectifs.php
21-25 Adventure Travel World Summit-Europe Tromso to Bergen, Norway www.adventuretravelworldsummit.com
22-24 ITBASIA 2008 Singapore www.itb-asia.com
22-24 Discover America Pavilion at ITBASIA 2008 Singapore www.discoveramericapavilion.com 
22-25 DEMA Show Las Vegas, NV www.demashow.com
22-25 ABAV 2008 Rio de Janeiro Brazil www.abav.com.br
24-25 Akwaaba Travel Market Lagos, Nigeria www.africantravelquarterly.com
24-26 TTG Incontri Milano, Italy www.traveltradeitalia.com
27-30 ATS Fall Conference Cairo, Egypt www.americantourismsociety.org
27-29 The Ecotourism & Sustainable Tourism Conf. 2008 Vancouver, Canada www.ecotourismconference.org
27-31 15th Annual FCCA Conference Port of Spain, Trinidad www.f-cca.com
28-29 Home Based Travel Agent Show & Conference Baltimore, MD www.travelindustryshows.com
30-Nov 2 Philoxenia Thessaloniki, Greece www.helexpo.gr
NOVEMBER
1-5 47th ICCA Congress & Exhibition Victoria, Canada www.iccaworld.com/dbs/congress2008
4-6 MADI Travel Market Prague, Czech Republic www.madi.cz
4-6 Guanacaste Marketplace Guanacaste, Costa Rica www.expotur.com
8-9 No. Viginia/D.C. Travel Show Chantilly, VA www.travelindustryshows.com
10-13 WTM 2008 London, UK www.wtmlondon.com 
10-13 Discover America Pavilion at WTM 2008 London, UK www.discoveramericapavilion.com 
15-16 Minnesota Travel Show Minneapolis, MN www.travelindustryshows.com
15-18 NTA Annual Convention Pittsburgh, PA www.nta.travel
17-20 IGTM 2008 Andalucia, Spain www.igtmco.uk
24-25 MITM Americas Cartagena, Colombia www.mitmevents.com
27-30 Travel Turkey Izmir 2008  Izmir, Turkey www.travelturkey-expo.com/eng/index.html
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PAUL A. RAPOZO JOINS KSL RESORTS AS DIRECTOR OF TRAVEL INDUSTRY SALES
KSL Resorts has appointed Paul A. Rapozo to lead travel industry sales efforts for two of its Southern

California resorts: La Costa Resort and Spa in Carlsbad and Rancho Las Palmas Resort & Spa in Rancho Mirage.
As Director of Travel Industry Sales, Rapozo will be responsible for increasing leisure travel agency, wholesale
and golf wholesale business to both resorts, and will also support the entire KSL collection.  

Rapozo brings 20 years of experience to his role with KSL Resorts, working with the Hawaiian leisure and
wholesale markets, and cultivating strong relationships with key partners within each segment. Most recently,
he served as Director of National Sales – Leisure for Hawaiian Hotels & Resorts, where he helped reposition
both The Royal Kona and The Royal Lahaina resorts. His vast experience in Hawaii also includes National Sales
Manager positions with Courtyard by Marriott Kauai at Waipouli Beach, Manele Bay Resort & Lodge at Koele,
Princeville Resorts, and The Westin Maui. 
KSL Resorts, 866-KSL-7727, www.kslresorts.com

TCS EXPEDITIONS HIRES MELANIE COLE AS NEW VICE PRESIDENT 
Melanie Cole recently joined the private jet travel operator TCS Expeditions as the company’s Vice President

of Sales and Business Development.
Cole already has set a number of goals, which include growing travel agent partner business by 50 percent in

the next two years, mainly through new education techniques. TCS Expeditions introduced Webinar classes for
agents in late April and will be offering several classes each month. Cole also stresses personal sales concepts,
such as live presentations in agent’s homes. 

Cole has more than 25 years of sales experience in the travel industry, working for both luxury hotels and a
cruise line in the past. She spent almost 18 years at Cruise West, most recently, as the Vice President of Sales.
Cole led the sales team, and oversaw all sales and marketing initiatives. Prior to her work at Cruise West, Cole
managed the international hotel division at Discover the World Marketing and led the travel industry sales ef-
forts at The Ritz-Carlton Hotel Company. Cole also worked in sales at the Boston Convention & Visitors Bureau

and Stouffer Madison Hotel.
“Melanie’s leadership skills and sales abilities are exactly what TCS Expeditions needs in our current growth stage,” said Martha

Wharton, Vice President of Marketing. “The company is scheduled to offer twice as many expeditions in 2009 as we operated in 2007,
and we are certain that TCS will continue to expand under Melanie’s watch.”

Cole received a bachelor’s degree from the University of Washington.
TCS Expeditions, www.tcs-expeditions.com

PAUL A. RAPOZO

MELANIE COLE

SALLY BULLOCH, FORMER EXECUTIVE MANAGER 
AT THE ATHENAEUM HOTEL DIES, AGE 59

Sally Bulloch, Executive Manager at the Athenaeum Hotel until her retirement to South Africa in 2002,
passed away on April 10 at age 59.

“Sally was the face of the Athenaeum for more than 25 years,” states Jonathan Critchard, General
Manager.  “She was adored and respected by hotel staff as well as the countless number of guests for whom
she took such special care and attention.  Sally was such a major part of the Athenaeum’s history.  Her
passing will leave a void that will never be filled.”

Sally started at the Athenaeum in 1975 as a Sales Manager and was soon Public Relations Manager for
the Rank Hotels Group (owners of the Athenaeum at the time).  Sally took a sabbatical from the hotel in
1984 for eight years to host a popular radio show in Malta, set up her own London public relations agency
and help launch the Draycott and the Pelham Hotels. She returned to the Athenaeum in 1992 as Executive
Manager and remained on-staff until her retirement in 2002.

Sally’s hospitality was legendary.  She had a unique genius for making the Athenaeum’s guests feel welcome, special and at home.
Everyone enjoyed her genuine warmth and sense of fun. Her natural charm and effervescent personality attracted everyone:
Hollywood showbiz, London society and people of all nationalities, from all walks of life.

Travel colleagues are invited to express their condolences of remembrances of Sally at the following e-mail address: 
marketing@athenaeumhotel.com

SALLY BULLOCH



MALEV OFFERS DAILY 
NON-STOPS NYC-BUD

Malev has returned to non-stop JFK-BUD
service, initially five times weekly, then
daily effective May 26.  
Malev Hungarian Airlines,
www.malev.com

JDB FINE HOTELS &
RESORTS LAUNCHES 
JDB’S RATE FIX

JDB Fine Hotels & Resorts (JDB) has
launched JDB’s Rate Fix, a new discounted
fixed USD rate program for the American
traveler. Participating European hotels
have agreed to exclusively offer JDB clients
USD rates with a fixed rate of exchange of
$1 = $1.30, an exchange rate parallel to
2006 levels. This program will make travel
affordable for more Americans to JDB des-
tinations in Europe. 

“With the declining value of the USD,
many European hotels are converting Euro
room rates to USD at the current rate of ex-
change; JDB’s Rate Fix goes one step fur-
ther, rolling back the value of the Euro ver-
sus the USD and guaranteeing the resulting
USD rate through the end of the year. The
end result is that JDB is offering extremely
competitive, guaranteed USD room rates,”
explains Annette Woodward, JDB’s
Director of Product Development. 

Over 45 hotels currently offer USD rates
through JDB, many with starting nightly
rates under $250, and management expect
at least another 20 participants to join the
program. Current JDB’s Rate Fix partici-
pants include some of JDB’s most coveted
Member Properties in Italy such as the 12-
suite Florentine palazzo, Palazzo Magnani
Feroni; Venice’s new five-star hotel,
Ca’Sagredo Hotel; Villa Spalletti Trivelli in
the heart of Rome; Il Falconiere, located
just outside Cortona; and Albergo Terminus
on Lake Como. An example of participants
outside of Italy includes Perryville House in
Kinsale, Ireland, and Can Bonastre Wine
Resort located outside of Barcelona, Spain. 

Many of JDB’s exclusive value-added
packages (exclusive offers and independent
excursions) also have rates available in
USD. This offers an additional value since

package inclusions range from complimen-
tary dinners, upgrades, and offers such as
stay three nights pay two. An example is
JDB's exclusive package at Borgo San
Felice, A Taste of Chianti, which includes
three nights in a Deluxe Double room, pri-
vate wine tasting of Chianti Classico wines,
breakfast, tax and service, starting at $216
per person. 
JDB Fine Hotels & Resorts, 
www.jdbhotels.com

EUROFLY OPENS NEW
DESTINATION IN BARI,
ITALY

Eurofly, Italy’s leading carrier in the
leisure flights market has introduced its
convenient direct flights to Bari, the second
largest city in southern Italy. 

Located on the Adriatic Sea in the region
of Puglia, Bari has risen to prominence in
recent years as one of Italy’s commercial
and industrial leaders. Today, it sustains a
reputation as a culturally rich, exciting me-
tropolis, with a population of approxi-
mately 1.2 million, a long history, and an
unusually high quality of life. 

Eurofly offers affordable fares and conve-
nient flights to Bari from May 15 to
September 25, 2008. Flying direct means
spending more time on the ground  instead
of dealing with connecting flights, layovers,
lengthy security lines, and long waits at
busy airports.

The weekly New York–Bari service will
depart from New York JFK Airport
Thursdays at 8:50 p.m. Returning flights to
New York will depart from Bari Airport
Fridays at 2:20 p.m. Service between Bari
and New York will connect through
Bologna. Economy Class round-trip fares
start at $499 and Business Class round-trip
fares start at $2,229. Fees include fuel sur-
charge. 

Eurofly combines the fun of a great vaca-
tion with the best in safety and reliability.
Now part of the Meridiana Group, with a
combined fleet of 37 modern aircrafts,
Eurofly is quickly becoming Italy’s leading
airline. 
Eurofly, 800-459-0581,
www.euroflyusa.com 

TRAVCOA UNVEILS A 
“TASTE OF SLOVENIA” 

Luxury travel operator Travcoa is now
taking guests to Slovenia to be wined and
dined. Travcoa designed its 10-day “Taste
of Slovenia” journey in partnership with
Rok Kvaternik, the publisher of National
Geographic Slovenia; Janez Bogataj, the
author of National Geographic’s “Taste
Slovenia” cookbook; and Slovenian busi-
nessman Miha Rott. The group provided the
luxury travel operator with their respective
connections, cultural insights, and on-the-
ground expertise to create the itinerary.  At
the same time guests are satiating their
culinary interests, they will explore the
country, from Mediterranean-style seaside
towns to villages reminiscent of the Swiss
Alps.  Guests also will enjoy a two-night
stay at the Grand Hotel Toplice in Bled,
with lake-view rooms. “Taste of Slovenia”
departs on September 19, 2008. The 10-
day journey is priced from $7,995. 
Travcoa, 800-992-2005,
www.travcoa.com
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GRAND HOTEL KEMPINSKI
GENEVA UNVEILS 
GENEVA SUITE

The Grand Hotel Kempinski Geneva has
unveiled its Geneva Suite, the largest free-
standing suite in Europe. The suite covers
two floors and 11,690 square feet, with the
lower floor dedicated to receiving and en-
tertaining areas and the private quarters lo-
cated on the upper floor. As its name sug-
gests, the suite, situated on the top two
floors of the hotel, enjoys an unrestricted
view over Geneva city. 

Two private elevators provide access to
both floors and, in the suite, the floors are
connected by a spiral, flying staircase,
which is an architectural masterpiece. On
one side of the living area, lie an office as
well as a security room and the kitchen. On
the other side, a private lounge adjoins the
first of three master bedrooms. The upper
floor is devoted to the suite’s private quar-
ters, with two master bedrooms, each with
its en suite marble bathroom and walk-in
closets. Recreational facilities, such as a
billiard room, a gym and a steam bath are
to be found on this floor.

The suite’s electronic equipment repre-
sents the latest in technology; the flat
screen TVs swivel as the guest moves about,
while adjusting screen luminosity according
to the lighting conditions. The entertain-
ment facilities are complemented by a Wii
console.
Kempinski Hotels, www.kempinski.com

ASHFORD CASTLE
GUARANTEES SUMMER
RATES IN DOLLARS 

Ashford Castle, in Ireland’s beautiful west
country a half hour from Galway City, has
announced summer rates guaranteed in dol-
lars for June, July, August and September
2008 to rein in the effects of the ever-
strengthening Euro. The rates are available
through the website or by calling Ashford
Castle directly.

Guests from the United States who stay
two or more nights and pre-pay at the time
of booking can plan on predictable rates
that start at $595 per night for a double
Corrib room (normal cancellation policies

apply).  Comparable Euro rates start at
$545 (approximately $867).  

Locking in a dollar rate eliminates 
some of the guesswork for one of the 
most important elements of a trip, 
especially since the Euro is expected to 
get stronger vis-à-vis the dollar as the year
progresses.

With its long list of diversions, Ashford
Castle is sublimely remote and relatively
undiscovered, adding to its appeal as a va-
cation destination.  The centuries-old 
castle, which dates back to the 13th
Century, is set on 350 acres in County
Mayo, along the shores of Lough Corrib and
the River Cong, offering a spectacular
backdrop of woodlands, lake, river, and
mountains.  

It features 83 guestrooms and is
renowned for a range of country sports in-
cluding an equestrian center, fly fishing, an
exclusive nine-hole golf course, Ireland’s
first school of falconry, and sporting clay
shooting.  Several dining rooms and bars,
along with a gracious afternoon tea service,
round out the amenities.
Ashford Castle, www.ashford.ie

AUSTRIAN AIRLINES
MARKS ITS 
FIRST HALF-CENTURY 

Austrian Airlines marked the 50th an-
niversary of its inaugural flight from
Vienna to London, which took off on March
31, 1958 aboard a jet-prop Viscount. 

Fifty years later, Austrian is a member of

the prestigious Star Alliance and operates
more than 100 aircraft on flights to more
than 130 destinations.  The airline, which
transported 25,567 passengers in 1958,
carried 10.8 million passengers in 2007.
“One of Austrian’s many strengths,” says
Paul Paflik, Austrian Airlines’ General
Manager North America, “remains its cen-
trality in the heart of Europe.” Austrian
connects the world with dozens of cities in
Eastern Europe, Russia and the former
Soviet republics. “And unlike the nightmare
of connecting through Europe's mega-air-
ports,” observes Paflik, “Vienna
International Airport is compact, conve-
nient and efficient.”

Austrian Airlines, which was recently
awarded the title of Best Business Class
Catering in the world by the British consult-
ing firm Skytrax, is renowned for a stellar
food and beverage program, which places
an on-board chef and flight attendants
trained as sommeliers on long-haul flights,
in addition to a distinctive Viennese coffee
house service in business class.

Austrian is the only airline to operate 
nonstop flights to Vienna from New 
York, Washington D.C., Chicago and
Toronto.  

The airline continues its expansion in
2008 with the launch of new service in
April to Sochi and Nizhny Novgorod in
Russia and Baia Mare in Romania, followed
by the Saudi Arabian cities of Riyadh and
Jeddah in August.
Austrian Airlines, www.austrian.com

GRAND HOTEL KEMPINSKI GENEVA GENEVA SUITE MASTER BEDROOM



SAVE ON AIRFARE AND GET THREE FREE
NIGHTS FROM SOUTH STAR TOURS

South Star Tours, a Los Angeles based tour operator for travel to
Central and South America, celebrates its 18th Anniversary, orga-
nizing tours for individual travelers as well as groups. 

As part of their ongoing efforts to offer the most competitive
fares, South Star Tours’ has teamed up with LAN Airlines,  selected
“Best Business Class to South America” by Business Traveler mag-
azine for its newest promotion, “NOW BOARDING TO SOUTH
AMERICA ON LAN” to offer a special Business Class airfare with
free hotel nights. 

In addition of saving up to 40 percent on Business Class 
airfare from most U.S. gateways to Argentina and Chile, your
clients will also receive three free nights stay in a deluxe class
hotel. Airfare to Buenos Aires starts at $ 5,150 from Miami and
travel agents will receive a three percent commission on all airfare
bookings.

Other fascinating tours include Chile’s Lakers & Glaciers for 10-
days/eight-nights, with visit to Patagonia and Lake Regions, priced
at $1,829 plus economy flights from Miami for $1,100; their new
tour, “The Perfect Duet” visiting Santiago de Chile, and Buenos
Aires, priced at $1,599 for 10-days plus flights from Miami for
$908; and the popular “Argentina Interlude” an 11-day/nine-night
adventure to Buenos Aires, Bariloche and Iguassu Falls, starting
from $1,357 plus $920 airfare.  

All bona fide travel agents receive 11 percent to 15 percent on all
land package bookings and three percent commission on all air
bookings.  
South Star Tours, 800-654-4468, www.southstartours.com

NEW PARTNERSHIP WITH ECOVENTURA
AND WWF LENDS AID TO GALAPAGOS 

A small, visionary travel company, Ecoventura, has announced a
new partnership with the environmental heavy hitter, World
Wildlife Fund (WWF) to reduce the detrimental effects of growing
tourism in the fragile ecosystem of the Galapagos Islands.

This new collaboration, called The Galapagos Marine
Biodiversity Fund (GMBF), will target environmental education
and marine conservation by strengthening the local communities’
ability to manage natural resources. 

“It’s the paradise being pushed to the edge concept,” says Doris
Welsh, Ecoventura’s Miami-based Director of Sales and
Marketing. “Our partnership mission is to safeguard the Galapagos
environment so that we can continue to bring conservation-minded
visitors here for generations to come.”

GMBF funds support the refit, maintenance and deployment of
the “Tiburon Martillo,” a permanent floating surveillance and pa-
trolling station within the Galapagos Marine Reserve. It’s from
here that park patrol boats will target, among other things, illegal
industrial shark finning and long-line fishing.

Funds are also allocated to refurbish and maintain a speed boat
that patrols the Bolivar channel between the western Islands of

Fernandina and Isabela.
The GMBF has also allocated funds to benefit families of local

fishermen by supporting a microenterprise for the fisherman’s
wives to manage. 

This will provide an alternate means of income and also set an ex-
ample to create other tourism related businesses and reduce the
need to fish in waters already impacted by over-harvesting. 

A scholarship component for local children of fishermen from 
San Cristobal Island grants scholarships for two years to 
study Tourism, Environmental Science or Natural Resource
Management at the University of San Francisco campus in the
Galapagos. 

To fund the GMBF, Ecoventura has pledged to raise close to
$250,000 over the next three years.  Passengers on its seven-day
Galapagos cruises are also encouraged to donate to the fund dur-
ing their trip. 

During each Ecoventura cruise, a local representative from WWF
meets with passengers and gives a brief educational talk followed
by questions and answers.

Welsh says that while serving the interests of the environment the
partnership also empowers local residents through employment, ed-
ucation and related opportunities.
Ecoventura, 800-644-7972, info@galapagosnetwork.com,
www.ecoventura.com
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WIN A FREE TRIP TO
RIVIERA NAYARIT, MEXICO 

Travel professionals can now watch videos
on the Riviera Nayarit website and enter in
a chance to win a vacation to Mexico’s
newest destination, Riviera Nayarit, for
free. 

The prize is two-fold; discover Riviera
Nayarit through online informational
videos to help better understand the ever
growing popular destination spot and, an-
swer a series of multiple questions in order
for a chance to win a free vacation.  Answer
correctly during each video, and unlock one
of the seven treasure chests for a letter.
Once the “Secret Word” is deciphered, you
are automatically entered to win a free all-
inclusive vacation package at the Palladium
Punta Mita Resort & Spa in Riviera
Nayarit.

All agents who register with the Riviera
Nayarit Convention and Visitors Bureau for
the “Travel Agent Treasure Chest
Promotion” are valid when submitted as

entries from now until December 31, 2008.
All entries will be placed in a random draw-
ing on January 5, 2009 and a winner se-
lected. “Discover our Treasures for Free” is
valid for two adults (based on availability)
for travel April 15 – December 15, 2009.
The all-inclusive vacation package at the
Palladium Punta Mita Resort & Spa in-
cludes up to a seven night stay.  Blackout
dates apply.  

Prize does not include airfare transporta-
tion which is the responsibility of the win-
ners. The winner’s trip is provided courtesy
of the Riviera Nayarit Convention &
Visitors Bureau.

Also still available on the Riviera Nayarit
website is the “Keep the Cash” contest.
Travel professionals only need to register
their agency contact information to have
the chance to win the grand prize of a seven
night all-inclusive stay at the deluxe
Marival Resort & Suites in Nuevo Vallarta.
Unique to the “Keep the Cash” contest is
that agents can choose to utilize their prize
or sell the land package component to a
client and “Keep the Cash” thereby earning
a 100 percent “commission.” 
Riviera Nayarit, www.RivieraNayarit.com

NEW OPENINGS FOR
HOTELES LIBERATADOR
PERU

Hotel Libertador Paracas, formerly called
Hotel Paracas will re-open in March 2009
as a five-star Resort. The new Libertador
Paracas Hotel, located at the shores of
Paracas's bay, will have 133 rooms and
suites, many of them with sea view. 

The hotel will also be offering a Spa, a
private dock from which they will continue
to offer excursions to Ballestas Islands, two
swimming pools, a bar lounge with ocean
view, meeting space, and a variety of activ-
ities for guests.

In addition, the new hotel Libertador
Urubamba Luxury Collection will open in
April 2009, and will be the first five-star
hotel with an international brand in the
Sacred Valley of Urubamba. 

Libertador Urubamba Luxury Collection
will be surrounded with spectacular land-
scapes and will have 128 rooms and suites,

all with spectacular view of the Urubamba
River and with an elegant and authentic
style. 

The hotel will also offer a spa, a train 
station, a shopping and entertainment
boulevard, 

1,400 sqm of meetings space, and a vari-
ety of activities for guests.

Hoteles Liberatador Peru are the biggest
hotel chain in Peru. Their roots can be
traced back to the imperial city of Cusco,
where they opened their first hotel 30 years
ago. 

Since then, they have grown and estab-
lished in different and fascinating locations
of Peru, and their main concern remains to
assure their guests a pleasant stay. 
Hoteles Liberatador Peru, 
www.libertador.com.pe 
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APOTUR GALA DINNER

APOTUR (the Peruvian Association
of Tour Operators) held a gala dinner
on Friday, April 11, 2008 at La Rosa
Nautica Restaurant celebrating 30
years and honoring the founders of the
institution and other Past-Presidents. 

Josie Pepita Graña, President/Owner
of Tours International was honored for
her 43 years in tourism and as a Past-
President (1985-87) of APOTUR.

Pictured Left to Right:  Josie Pepita
Graña, President Mr. Raffo and Mr.
Plaza, Director, APOTUR.
Tours International,
jgranatours@gmail.com,
www.toursinternational.com
APOTUR, www.apoturperu.org



CHENGDU 
UCEA Tourism Association presents a

Chengdu- Jiuzhaigou-Xichang 10-day FAM
Trip, July 21-31 from New York to China.
You have the choice of booking interna-
tional flight through UCEA or indepen-
dently. Price is $886 per person. Included
is air fare from Beijing-Chengdu, Chengdu-
Jiuzhaigou, Jiuzhaigou-Chengdu, Chengdu-
Xichang, Xichang-Chengdu, Chengdu-
Beijing (if you book with Air China); all
accommodations; three meals a daily;
group transportation fees; admission fees;
entertainment and shows in China. Not in-
cluded is international air fare, Beijing–
Chengdu, Chengdu-Beijing (if you arrange
your own international flight); passport and
individual visas application fees; extra lug-
gage charges; travel and medical insurance;
personal expenses; special restaurant/bars;
sightseeing or meals which are not included
in itinerary; telephone calls, faxes, internet
and tour guide and driver tips.
UCEA Tourism Association,  
info@ucea-usa.org, www.ucea-usa.org

DOMINICAN REPUBLIC
World Explorer Tours and Travel is offer-

ing their Dominican Republic Tropical
Adventure FAM. Eight-days/seven-nights
from $595 ppdo, June 21-28 2008. Open
to all recognized agents. No limit to the
number of agents from one agency.
Companions are $795, limited to one per
agent. Single supplement is +$275.
Includes transfers by air-conditioned vehi-
cle related to the tour starting with arrival
to the Dominican Republic; baggage hand-
ing; hotels (based on double occupancy);
meals as outlined; fees for visiting antiquity
sites and museums; tours with the services
of an English speaking licensed guide; and
service charges and taxes. International
air, entry or departure taxes, tips, tele-
phone, laundry, and drinks with meals ex-
cept at all inclusive resort are not included.
Agents who go on this FAM will earn 20%
commission on all DR bookings with World
Explorer Tours for the following 12 months
regardless of when clients travel. Clients
could travel in 2008 or 2009. Valid on
small group tours or custom FITs. Booking

must be made with deposits paid no later
than July 1, 2009. 
World Explorer Tours and Travel, Inc.,
worldexplorertours@gmail.com,  
www.worldexplorertours.com

EGYPT 
Ya’lla Tours USA is presenting a FAM trip

to Egypt September 11-22, 2008. 10
nights: six nights in Cairo and a four night
Nile cruise. Cost, $1,695 ppdo includes air
from New York on Egypt Air; six nights,
deluxe five-star hotel in Cairo; daily break-
fast; five dinners and four lunches; four
night, deluxe five-star Nile cruise with
three meals a day on-board; eight days of
private touring; transfers, entrance fees,
Egyptian entry visa; hotel taxes and service
fees; and more. IATAN card is required
($300 supplement for non-IATAN mem-
bers), no single rooms available, no non-in-
dustry spouses or companions allowed, one
agent per agency. 
Ya’lla Tours USA, 
www.yallatours.com

KENYA
Gamewatchers Safaris and Heritage

Hotels & SafariLink will host a Kenya FAM
trip, July 17-24, 2008. Highlights include
Amboseli Camp & Rhino Camp, Samburu
Intrepids and Kipungani Explorer at Lamu
Island. Cost is $965 per person sharing, in-
ternational air is additional. 
Gamewatchers Safaris, 
kate@gamewatchers.co.ke

TANZANIA 
HLO Tours presents a 12-day /11-night

best of Tanzania National Parks FAM Trip
via Cairo, Egypt and Nairobi, Kenya,
October 30 – November 10, 2008. Price is
$3,638 for IATA approved agents and
$3,963 for spouse/companion. 12-days/11-
nights; air and land package from New
York (JFK); all transfers and domestic air
within Tanzania; most meals; deluxe ac-
commodations in hotels and lodges; game
drives daily in Tanzania; and guided tours in
Cairo, Egypt.
HLO Tours, Inc., 800-736-4456, 
hlotours@yahoo.com

TIBET
Panda Travel is offering their Great Train

Ride to Tibet and Giant Panda 12-day
FAM, October 24, 2008, routing Chengdu -
Giant Panda Breeding Center - Tibet
(Lhasa, Gyangze, Shigatse, Tsedang). IATA
or CLIA credential required for travel
agents. $300 deposit is required to hold
reservation; final payment is due by August
13, 2008. If final payment is received by
August 13, 2008, medical travel insurance
is provided by Panda Travel USA at no ad-
ditional cost. Includes transpacific air from
Los Angeles to China; internal air; accom-
modation; all transfers and sightseeing;
meals as stated in itinerary; local English
speaking guide; arrival and departure
transfers in China; one suitcase and one
flight bag per person. Not included are
costs of obtaining passports or visas; gratu-
ities; airport tax and fuel surcharge; any
other service charges not mentioned in the
schedule. Please inquire for pricing. 
Panda Travel, 877-308-0088 
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