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ANGUILLA – Moonsplash 2008

CAYMAN ISLANDS – 7th Heaven for Families

RIVIERA MAYA – Romance at Sandos Hotels

TURKS & CAICOS – Nikki Beach Resort Opening in 2009

U.S.V.I. – Vacation Packages for U.S. Armed Forces





THE REEF RESORT,
GRAND CAYMAN IS NOW
‘SIMPLY ALL INCLUSIVE’

The Reef Resort, located on the East 
End of Grand Cayman, has always 
offered “Simple Relaxation” and other
convenient ways to make vacation stays
easy to manage. 

“This summer The Reef Resort is making
history by being the first beachfront resort
in a generation to offer guests a premium
all inclusive option,” stated 
Tom McCallum, Director at The Reef
Resort.  “This offer is also being put into
place to evolve the resort’s philosophy of a
no-hassle, simply relaxing, no-strings-at-
tached vacation experience. Additionally,
this new, all inclusive offer makes it 
convenient and easy for families to budget
and plan.” 

The Simply All Inclusive package rates
start at $429 for a Beachfront Studio, per
night, double occupancy, to include all
taxes and services charges. 

Unlimited drinks in the resort’s bars 
and restaurants, three meals daily, 
snorkel equipment, tennis, gym, and bicycle
rentals are all included, as well as a compli-
mentary on-site “discover scuba diving”
lesson.  

Guests staying seven or more nights can
also add a catamaran excursion to the
renowned Stingray City or a relaxed Sunset
Sail.

While there are many exciting off-site ex-
cursions, tours, and activities available,
many guests choose to stay on property to
relax.  Three swimming pools, water aero-
bics, a daily fish feeding from the resort’s
dock, children’s activities, water volleyball,
exploring, shell collecting, sandcastle
building, and beach adventures are all
available.  

The resort also offers a variety of enter-
tainment, including Cayman Island music
legend Barefoot Man. Guests can also con-
tinue to take advantage of the resort’s on-
site complimentary concierge who can
arrange adventures.  

Hurricanes are never an issue at The Reef
Resort as their guarantee gives guests an
option to cancel with a full refund before
they even leave the house. 

The East End is the best kept secret

among snorkel and dive enthusiasts, being
the most pristine and uncrowded area on
the island, which allows water adventurists
an up close and personal encounter with the
reef and all of its inhabitants.
The Reef Resort, 888-232-0541,
www.thereef.com

WESTIN CASUARINA
RECEIVES HIGHEST
RANKING FOR GUEST
SATISFACTION

The Westin Casuarina Resort & Spa
Grand Cayman was ranked the top Westin
Hotel & Resort in the Caribbean and North
America as determined by the September
results of the brand’s Guest Satisfaction
Index (GSI) study. 

The GSI surveys are sent to each guest via
email after they depart from the property.
Out of 95 Westin Hotels & Resorts report-
ing scores, the Westin Casuarina Resort &
Spa Grand Cayman’s high level of person-
alized service and unique amenities stood

above the rest with a score of 9.03 out of
10. 

“The results are outstanding,” 
said General Manager Dan Szydlowski.
“While we would love to take all of 
the credit, we realize that the guest experi-
ence begins with their arrival at the airport
and a big thank you is therefore due to the
staff at Owen Roberts International
Airport, immigration, customs, the taxi 
drivers and all of our partners that helped
us to achieve the prestigious number one
position.” 

The Westin Casuarina Resort & Spa is lo-
cated on the famous Seven Mile Beach.
Named to the Condé Nast Traveler's 2005
Gold List, the Westin Casuarina Resort &
Spa is a tropical paradise. 

With easy access to Grand Cayman’s best
attractions, including scuba diving, shop-
ping, and golf, guests will enjoy a relaxing
getaway.
Westin Casuarina Resort & Spa Grand
Cayman, 345-945 3800
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Alken Tours 718 856-7711 www.alkentours.com 
American Airlines Vacations 800 489-4810 www.aavacations.com
Apple Vacations East 800 517-2000 www.applevacations.com
Caradonna Caribbean Tours 800 328-2288 www.caradonna.com 
Caribbean Info 800 621-1270 www.caribbeans.com 
Changes in L'Atitudes 800 330-8272 www.changes.com 
Cheap Caribbean 800 915-2322 www.cheapcaribbean.com 
Classic Custom Vacations 800 921-2680 www.ccv.com
Funjet 888 558-6654 www.funjet.com 
GOGO World Wide Vacations 800 254-3477 www.gogowwv.com 
Inter-Island Tours 800 245-3434 www.interislandtours.com
Island Resort Tours 800 251-1755 www.islandresorttours.com 
Rockwell Tours 954 924-2330 www.rockwelltours.com 
Travel Impression 800 284-0044 www.travimp.com 
Travelocity.com/site59 888 872-8356 www.travelocity.com 
USAIR Vacations 800 455-0123 www.usairwaysvacations.com  

WHOLESALERS SPECIALIZING IN ST KITTS & NEVIS

For Additional Information:
Call: 800 582-6208 • 212 535-1234 or Fax 212 734-6511

email info@stkittstourism.kn
www.stkitts-tourism.com
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SEVEN MILES TO PARADISE:  
GRAND CAYMAN SEVENTH HEAVEN FOR
FAMILIES AND OTHER SUN-LOVERS
Chris Higgins and Margo Malcolm

Any country that has a turtle in pirate garb as its logo should be
a fun place for families to play. It’s the same mixture of animals
and adventure that Disney movies have weaned us on for genera-
tions (think Pirates of the Caribbean meets The Little Mermaid).
But the Cayman Islands are the real thing.

Grand Cayman Island’s Seven Mile Beach is famous for its cres-
cent of pearly white sand blending into the almost blinding
“Cayman Blue” water. The famous beach (which is 5.2 miles long)
was recently named “the Caribbean’s Best Beach” by Caribbean
Travel and Life Magazine. And the little remaining shoreline land
left is currently selling for over $30,000 per foot.

Cemetery Reef, among others, lies just offshore making the water
calm, and excellent for snorkeling, swimming and lazing in the sun.
The average temperature of the water is 80°F (27°C) in winter. At
its south end, Georgetown, the capital of the Cayman Islands, is a
charming community of 20,000.

Like shopping? Georgetown is a jewelry shopping Mecca and is
lined with funky restaurants where you can sample some local
Caymanian cuisine, such as lip-smacking barbecued jerk ribs and

chicken. Not to be missed is the fish market right on the beach
where charismatic locals spin sea-yarns and sell fresh-that-day
mahi mahi, snapper, and wahoo.

Its fun meeting the overwhelmingly friendly locals and nothing
will make you feel immersed in the culture quicker than shopping
for, and making your own, culinary creation. A feast of shrimp and
mahi mahi with Cayman lime butter, or honey rum snapper along
with key lime or coconut pie will have you fantasizing about mov-
ing here. The easiest way to get this “home away from home” feel-
ing is to stay in one of the many fully equipped condos along Seven
Mile Beach. 
HOME AWAY FROM HOME

While Seven Mile Beach is home to some of the biggest hotel and
resort chains in the world, there is another option that fits most
families much better: the condo. Along with full sized fridges where
you can stock snacks and drinks, most have washers and dryers,
TVs and DVDs, as well as separate bedrooms where kids can be
tucked in at night, letting their parents have some quiet time and a
night cap out on their sun deck. With privacy, space and conve-
nience, families can spread out and relax in their own little oasis in
paradise.  Couples can even share a unit and the cost.

One of the most well appointed and secluded examples of a con-
dominium resort is the Aqua Bay Club, located on the western end
of Seven Mile Beach. The resort has the feel of an isolated island
setting, yet it’s located just minutes away from all the services any-
one could need.  And the sea view is spectacular - the name is cer-
tainly appropriate.

At Aqua Bay Club, it’s the little things that make a vacation
condo feel like home. They provide cell phones and free wireless
Internet access so their guests can stay in touch if they want. But
before it starts looking a little too much like home, Aqua Bay pro-
vides something we all wish we could have at our own house – daily
housekeeping services. It is a vacation after all.

The family package, based on two adults and two children (under
12) in a two bedroom oceanfront condo for seven nights, rental car
and all activities (Stingray City, Boatswain Beach, Dinner at
Rackams, and a Heart of Cayman Tour) is priced from $899.
LOVERS AND OTHER LOAFERS

Grand Cayman can also be a good place to start families. Many
couples come to the Caymans to marry or honeymoon, often bring-
ing their friends and relatives. The island has many exotic beach
locations as well as quaint chapels and churches for weddings. One
location, the Grand Old House Gazebo, is set up so that ceremonies
can be transmitted back home via the Internet. 

Aqua Bay also provides an on-site manager to help arrange many
activities, including weddings, golfing, diving, and local tours. But
down-time isn’t forgotten here – hatched huts and palm trees on the
beach provide shelter from the sun and a perfect place to read a
book, relax or take a nap.

But don’t be surprised if Jack Sparrow is looking a little green
with envy in your dreams.
Cayman Islands Department of Tourism, www.caymanislands.ky;
Aqua Bay Club, 800-825-8703, abc@candw.ky, 
www.aquabayclub.com
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CARIBBEAN SMALL HOTELS GET LIFELINE

Small hotels struggling for guests in a crowded market and 
competing with richer, larger and well-promoted properties 
are being offered a lifeline by a Caribbean-American travel 
executive who is on a mission to uncover small hotels in 
the Caribbean that are losing money and experiencing dwindling
occupancy rates.

Responding to concerns about the reduced frequency and 
high cost of intra-regional travel and its adverse affects on 
hotel occupancies, Haitian-American Caroline Racine, 
Director of Caribbean Franchise Development at Choice Hotels
International – the strategic hotel partner of the Caribbean Hotel
Association – recommended that access to state-of-the-art 
revenue management systems and strong marketing muscle 
could help bring businesses “into the black” before long. 
Racine has been presenting a compelling business case on enhanc-
ing performance.

“We are providing the Caribbean small hotel community 
access to a global stage of travelers, a powerful reservations 
system, a $175 million marketing campaign, access to 
revenue management tools and dedicated Brand 
Performance Consultants,” said Racine who noted that in 2006 its
10 mid-scale properties in the Bahamas, Cayman Islands, Curaçao,
Dominican Republic, Puerto Rico and Turks and Caicos averaged a
year-round occupancy of 78 percent and an average daily room rate
of $150.

Racine - whose chain comprises multiple, diverse brands – 
reports 60 percent of the hotels within the Caribbean 
Hotel Association membership are small hotels and while 
the intra-regional market is of critical importance so is the 
United States which accounts for more than 50 percent 

of Caribbean travel. 
“Many of these travelers rely heavily on brand recognition 

and reliability when selecting hotel accommodations,” said 
Racine, who wants to help independent, underperforming 
hotels achieve greater levels of success.

Choice Hotels International franchises more than 5,300 hotels.
Their brands include Cambria Suites, Comfort Inn, Comfort Suites,
Quality, Clarion, Sleep Inn, Econo Lodge, Rodeway Inn, MainStay
Suites and Suburban Extended Stay Hotels.

For more than 42 years, Counterpart International has given peo-
ple a voice in their own future through smart partnerships, offering
options and access to tools for sustained social, economic and envi-
ronmental development.
Choice Hotels International, 
www.choicehotelsfranchise.com

NEW RADISSON ST MARTIN RESORT,
MARINA & SPA ACCEPTING RESERVATIONS

Radisson St Martin Resort, Marina & Spa began accepting reser-
vations January 3. The new flagship Caribbean property, currently
undergoing an $80 million transformation, is scheduled to open in
late summer 2008. 

Its newly launched web site, www.radisson.com/stmartin, pro-
vides detailed descriptions and images of the accommodations,
amenities and destination. 

“As the Radisson St Martin Resort, Marina & Spa team 
prepares for the resort opening, each day we marvel at the 
property’s picturesque location,” states General Manager 
Jeff Lesker. 

“Our new Web site captures this beauty in a small way and ac-
cepting reservations is a special milestone as guests will soon be
able to experience our resort in-person.”   

The 18-acre property at Anse Marcel is contributing to the re-
naissance of St Martin’s French side as a premier vacation desti-
nation. Surrounded by hills on three sides and the Caribbean Sea
on the other, this resort welcomes guests with lush gardens and
courtyards. 

Highlights include 189 guest rooms and 63 suites; casual and fine
dining venues; a signature zero-entry, free-form infinity pool; luxu-
rious Larimar Spa; and a 150-slip, full-service marina that will ac-
commodate yachts up to 90 feet.    

Radisson St Martin Resort, Marina & Spa is slated to welcome
its first guests in late summer of 2008 and will feature Radisson
Resorts’ Caribbean brand’s award-winning Larimar Spa’ more
than 7,500 sq. ft. of meeting space, plus exciting outdoor venues,
an open-air, beachfront restaurant, casual market-style eatery,
contemporary upscale lobby tapas bar, extensive tropical gardens,
and infinity pool. 

Radisson St Martin Resort, Marina & Spa is part of Radisson
Resorts ongoing expansion in the Caribbean and will be the second
flagship in the Caribbean, which includes the award-winning
Radisson Aruba Resort & Casino.
Radisson St Martin Resort, Marina & Spa, 800-333-3333,
www.radisson.com/st.martin 

Haitian-American Caroline Racine of Choice Hotels (far right) connects
with tourism and media officials at Caribbean Marketplace in the
Bahamas this month. From left is Stephanie Villedrouin of Haiti’s 
Le Montcel Hotel; Sue Gilman, publisher of Caribbean Travel & Life;
and Pierre Chauvet, president of Agence Citadelle in Haiti.  
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REGGAE GREATS COME
TOGETHER IN ANGUILLA
FOR MOONSPLASH 2008

Some of the biggest names and brightest
stars in reggae will converge on Anguilla
once again when Moonsplash 2008 hits the
beach for another weekend of good times
and great music. 

The 18th annual event is set for March 27
- 30, 2008 and will be hosted by Anguilla’s
own musical ambassador Bankie Banx at
his ultra-funky Dune Preserve beach club
and concert venue on the shores of
Rendezvous Bay.

Themed “The Best Keep Coming” to mark
the incredible talent that has performed
over the years, reggae fans will be treated
to a combination of talented artists in an
unforgettable setting all under the light of
an Anguillian full moon. Once again,
Bankie Banx has assembled an extraordi-
nary lineup of performers to join him and
his All Star Band, including reggae greats
Steel Pulse, Tarrus Riley, Masud Sadiki,
One White Chic, and more.

The festival kicks off with a cocktail party
on Thursday evening, March 27, and in-
cludes two nights of seaside concerts at
Dune Preserve on Friday, March 28 and
Saturday, March 29. 

The weekend caps off with a grand beach
party open to the public at the Dune
Preserve on Sunday, March 30 beginning at
12 noon. The beach party features local
foods, crafts and music.  

The Moonsplash ’08 All Performance
Pass for the concerts on both nights is $80.

For tickets and information regarding
Moonsplash 2008 visit www.bankiebanx.
net. Event sponsors include the Anguilla
Tourist Board, Cable & Wireless, National
Bank of Anguilla and Caribbean Liquors &
Tobaccos.

SPECIAL MOONSPLASH PACKAGES

CuisinArt Resort & Spa 
Adjacent to the Dune Preserve, CuisinArt

Resort & Spa is located on the shores of
Rendezvous Bay, a short stroll to the con-
cert venue.  Their special Moonsplash pack-
age includes three nights in a beachfront
suite starting at $2,825, based on double
occupancy, not including taxes and service
charges. 

Package includes Anguilla Airport or
Ferry Greeting; Caribbean welcome drink
upon arrival; daily continental breakfast;
one 50-minute massage and one 50-minute
facial; and one dinner for two at Santorini
or Theme Dinner. 
CuisinArt Resort & Spa, 800-943-3210,
reservations@cuisinart.ai, 
www.cuisinartresort.com
Paradise Cove Resort 

Paradise Cove Resort, a member of the
Charming Escapes Collection, is offering
special four night packages in one of the re-
sort’s elegantly appointed studios, one bed-
room and penthouse suites.  

The packages feature a welcome cocktail,
continental breakfast daily, rental car daily,
and two tickets to the Moonsplash concerts.
Studios with kitchenettes are $2,050, a
one-bedroom suite with fully equipped
kitchen is $2,310, and rates are $3,320 for
their Penthouse Suite.  Rates are based on
double occupancy and include service
charges and taxes.  
Paradise Cove Resort, 264-497-6603,
para-cove@anguillanet.com, 
www.paradise.ai;
Anguilla Tourist Board, 
877-4 ANGUILLA, 
www.anguilla-vacation.com

1 perfect island
33 pristine beaches
100 gourmet restaurants
accommodations ranging from moderate to majestic
and all the friendship your heart desires.

come and feel it. 
anguilla-vacation.com



STRESS-FREE CARIBBEAN WEDDINGS AT
NISBET PLANTATION IN NEVIS 

On idyllic Nevis, Nisbet Plantation Beach Club, the Caribbean’s
only historic plantation inn directly on the beach, provides the per-
fect setting for a totally uncommon and unhurried experience for a
wedding. This acclaimed, intimate Caribbean resort, with 30 acres
of lush palms and tropical flowers, its stately Great House, and
friendly staff, is proud to be the place couples choose to begin their
lives together.  Known for its famed Nevisian hospitality, the staff
works with couples throughout the planning process to ensure their
wedding is seamless.  According to TheKnot.com, Nisbet
Plantation is one of the “Top 10 Romantic Resorts” in the
Caribbean with the “most dramatic setting.” 

Nisbet offers a Wedding Package and provides a 12-page
Wedding Planner filled with details about weddings at romantic
Nisbet Plantation.The Wedding Package at $1,395 includes 
one-hour private massage (both the bride and groom) in the Palms
Spa, recently redesigned, expanded and relocated; choice of
Plantation wedding location, such as the beach, Nisbet “Avenue of
the Palms” or another romantic backdrop; bottle of chilled
Champagne; bridal bouquet/flowers; wedding cake; services of a
wedding co-coordinator; photography services and photos; license,
registration and Minister’s fee; and transportation to and from 
authorities as necessary.

Their Romance Package starting at $5,070 includes seven-days
and six-nights in a cottage; breakfast in bed, served with cham-
pagne; daily breakfast al fresco at the beachside restaurant,
Coconuts; afternoon tea; one romantic gourmet dinner on the
beach; five dinners at Nisbet Plantation's Great House; sailing
cruise; lunch at Sunshine’s, the famous Nevis beach bar; two-day
car rental; and two massages.
Nisbet Plantation, 800-742-6008, www.NisbetPlantation.com

BUCUTI BEACH RESORT’S TARA BEACH
PENTHOUSE SUITES OFFER THE 
ULTIMATE IN LUXURY 

Couples at Aruba’s Bucuti Beach Resort can upgrade to a top
floor Tara Beach Penthouse Suite offering a bird’s eye view of the
beautiful Aruba coastline.

These ultra-luxe suites, located rooftop of the Tara Wing, provide
guests with an awe-inspiring view of the shores of Eagle Beach.
Each Penthouse Suite features an oceanfront one-bedroom suite

with an elegant king size four poster bed adorned with luxury bed-
ding and Divine Dreams pillow top mattress, modern romantic
claw-foot bathtub, and spacious separate showers. 

Additionally, each suite includes a second room housing a living
area, full kitchen and dining room. Penthouse’s also offer guests a
computer with high-speed internet access and large TV’s in each
room. Guest’s can take in the spectacular panorama of Eagle
Beach from their Tara Suite as they step out onto their private over-
sized terrace. Each terrace is decorated with luxurious furnishings
including a daybed and lounge chairs.

Rates for the Tara Beach Penthouse Suites begin at $495 per
night for travel through March 23, 2008 and $375 per night for
travel March 24, 2008 through December 22, 2008.

Bucuti Beach Resort featuring Tara Beach Suites & Spa is
Aruba’s premier, intimate, upscale boutique resort offering 104
guest rooms. The Resort is Green Globe 21 and ISO 14001 certi-
fied and has been recognized by notable organizations such as the
Caribbean Hotel Association, American Express and the
International Hotel and Restaurant Association for its environmen-
tally responsible hotel operations.  
Bucuti Beach Resort, www.bucuti.com

TOBAGO ISLAND SUITES THE ISLAND’S
NEWEST BOUTIQUE HOTEL

Tobago Island Suites is a charming new boutique hotel located in
the prestigious Mt. Irvine district. The hotel offer guests intimate
and modern accommodations with gracious service at an afford-
able price, ideal for a relaxing and adventurous retreat. 

This Mediterranean-style 20 unit hotel offer guests all the ameni-
ties of contemporary accommodations with the traditional and cozy
feel of a private residence. With one, two and three-bedroom self-
catering units, Tobago Island Suites features kitchenette, en-suite
bathroom, living room and cable television. 

The spacious two and three bedroom suites can sleep up to six
adults as it provides an adjoining guestroom in the same unit. Airy
two bedroom loft suites offer an open-air guestroom loft overlook-
ing the living area and one private room in the same suite, plenty
of room for the whole family. 

Visitors can unwind in the freshwater swimming pool with com-
plementary towels and pool loungers, or grab a bite to eat at the
onsite restaurant and bar. The hotel also has a high speed internet
access facility. Nestled on the southwestern side of the island,
Tobago Island Suites is a prime location for adventurous vacation-
ers and minutes away from premiere outdoor excursions. 

Beach bums can enjoy the island sun with complimentary 
use of portable beach chairs and umbrellas and thrill seekers can
submerge themselves in spectacular diving and snorkeling. 

Golf lovers can hit a hole-in-one while overlooking views of the
Caribbean Sea at world-renowned Mt. Irvine golf course, an 18-
hole award-winning course carved from the grounds of an old co-
conut plantation. Prices range from $65 to $280 per room per
night and rooms and rates are subject to availability. 
Tobago Island Suites, www.tobagosuites.com;
Tobago, www.visittobago.gov.tt
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NIKKI BEACH HOTELS & RESORTS
OPENING IN TURKS AND CAICOS

Nikki Beach has announced Nikki Beach Resort and Spa Turks
and Caicos as its newest destination. Nikki Beach, in partnership
with Leeward Resort Ltd, has designed the Nikki Beach Resort and
Spa Turks and Caicos as a sanctuary in the Caribbean for interna-
tional jet setters and yachters alike.  

The resort comprises a five-star hotel, spa, night club, 
signature Nikki Beach Club, and eco-friendly marina. The Nikki
Beach Club, Marina Club Villas and the Marina will open in 
March 2008 and the 100 room Nikki Beach Resort and Spa will
open in 2009.  

The Nikki Beach Resort and Spa is a collection of suites comple-
mented by service and luxury that includes a personal butler. The
Nikki Beach Resort and Spa also will feature free form pools and
tropical gardens, with its signature Nikki Beach Club providing its
unique blend of poolside entertainment, VIP Cabanas and casual
dining.

Leeward’s world class mega yacht marina is scheduled to open
in March 2008 with the Nikki Beach Club. It will be the world’s
first eco-marina, designed to protect and preserve the pristine
water in which it sets. 

All guests of the Leeward Marina will have access to all 
of the Nikki Beach Resort and Spa’s five-star amenities and 
services.

“The location is superb,” says Gary Sims, President and CEO of
Nikki Beach Hotels & Resorts. The Turks and Caicos have undis-
covered natural beauty that makes it a world class destination in
the Caribbean for our luxury resort entertainment lifestyle brand.
It makes a spectacular backdrop for a Nikki Beach ultra lounge,
beach club and our five-star restaurant will be a distinctive con-
noisseur event with flavorful cuisine, Nikki Beach-inspired am-
biance, and exceptional service. 

And, as a highlight to the experience, our guests will be able to
enjoy the best in entertainment until dawn.” 

Nikki Beach Resort and Spa also plans on participating in the
many festivals of the islands, including the Turks and Caicos
International Film Festival and the Turks and Caicos Music and
Cultural Festival.  
Nikki Beach Hotels and Resorts, www.nikkibeachhotels.com 

WEST CAICOS RESERVE OPENING IN 2008 
The most anticipated destination on the Western end of the Turks

& Caicos archipelago – West Caicos Reserve - will be unveiled in
late 2008.  Located on the once uninhabited island of West Caicos,
this environmentally responsible, ultra-luxurious resort community
will feature the 125-room Molasses Reef, a Ritz-Carlton Reserve.
Molasses Reef resort will include three restaurants envisioned by
renowned Chef Gray Kunz, as well as a full-service spa with open-
air pavilions.  

Spread across the island’s shores flanking the resort will be 75
Ritz-Carlton branded Island Villas, as well as a world-class ma-
rina.  Its most sought-after features, however, will be the virgin
beaches, brilliant waters, 500-acre Lake Catherine and famed

Molasses Reef, rumored to be the final resting place of Columbus’
Pinta and ranking among the world’s top dive sites.  West Caicos
Reserve will also boast a natural wildlife sanctuary, two national
parks and an array of archaeological and cultural sites.  Six miles
southwest of Providenciales, and reachable only by boat, small
plane or helicopter, West Caicos Reserve is ideal for those seeking
a peerless Caribbean escape.   

Molasses Reef, a Ritz-Carlton Reserve, is the first property in a
new Ritz-Carlton resort brand that will introduce singular boutique
resorts in exotic, hideaway destinations.  The resort will include an
estate-style main lodge with open-air lobby and dining room and
free-form ponds and pools set along a half-mile of beachfront on
the island’s northern shore.  

Blending traditional Caribbean architecture with English,
French, Dutch, and Spanish influences, virtually every aspect of the
resort will reflect the area’s rich history, heritage and culture. The
design and architecture of the resort will mirror the natural ele-
ments of the surrounding environment while maximizing the con-
cept of indoor/outdoor living, with numerous open air spaces offer-
ing ocean views.  

To protect West Caicos’ abundance of natural resources, the de-
velopers conducted a comprehensive ecotourism study.  A large per-
centage of the 11-square-mile island will remain forever undevel-
oped, while all buildings will be completely low-density, creating
minimal impact on the environment. 
West Caicos Reserve, visit www.westcaicosreserve.com, 
www.molassesreef.com



MAJESTIC TOURS WELCOMES YOU 
TO THE BAHAMAS

Majestic Tours is the first choice for transfers and tours in 
The Bahamas. With their friendly and professional staff and 
modern fleet of vehicles they are happy to assist with arranging 
all transfers according to your clients’ needs. There are a variety 
of excursions and activities in the Nassau/Paradise Island area 
that they can book for interested clients. They also have a 
multi-lingual staff that will provide a personalized representation
service. Their incentive department will professionally assist with
all group requests.

Majestic Holidays has a wide selection of partner hotel proper-
ties throughout Nassau, Paradise Island, Grand Bahama Island,
Eleuthera, Abaco, Exuma, Andros, Cat Island, Long Island and
Bimini. They have been carefully selected to fit all budgets and they
are able to offer competitive hotel packages, and can assist with
charter flights and scheduled flights to the Out Islands. Their popu-
lar Island Hopping Packages allow guests to get a taste of various
islands offered in the archipelago of the Bahamas.

Majestic Enterprises, the representative for Bahamasair in
Europe, offers competitive bulk net fares for their international
flights between Florida and the Bahamas, as well as all domestic
flights. Individual and group bookings are welcome.
Majestic Holidays/Majestic Tours, www.majesticholidays.com

HILTON CARIBBEAN’S ROMANTIC 
GETAWAY PACKAGE 

Couples looking for an exotic escape will find it in the Caribbean
with Hilton’s “Romantic Getaway” package.  The deal is available
now through December 31, 2008 at nine Hilton Caribbean hotels
on eight islands.   

From fresh flowers with a personalized note to a three-course
candlelit dinner, the Romantic Getaway offers couples an escape
they’ll never forget. The package also features one couples activity.
Among the options are a reef tour in Tobago, a boat trip in San
Juan, a Swedish massage in Nassau, and a hydrotherapy session in
Kingston. The “Romantic Getaway” package includes accommo-
dations; early check in and pre-registration upon request; in-room
sparkling wine or cider upon arrival; full breakfast for two in room
or in the hotel's designated restaurant; on additional nights, buy one
entrée and get a second one of equal or lesser value free (choose
from either lunch or dinner in designated restaurant); and late
check-out available upon request.

The “Romantic Getaway” package is available at British Colonial
Hilton Nassau, Bahamas for $299; Caribe Hilton, San Juan,
Puerto Rico for  $289; Hilton Barbados for  $719; Hilton Curaçao
for $239; Hilton Kingston Jamaica for $229; Hilton Ponce Golf &
Casino Resort, Puerto Rico for $185; Hilton Santo Domingo for
$219; Hilton Tobago Golf & Spa Resort for $149; and Hilton
Trinidad & Conference Centre for $295. Rates are per room per
night based on dbl. occ. with a minimum stay of three nights.
Request booking code HV. Guests must request plan code RP.
Hilton Hotels, 877-GO-HILTON, 
www.hiltoncaribbean.com/romance 

ABACO BEACH RESORT COMPLETES
LUXURY RESIDENCES

Abaco Beach Resort & Boat Harbour has announced its newly
completed luxury condominium units. The two- and three-bedroom
villas feature exquisite architectural detail plus the five-star ameni-
ties and services offered as part of the premier resort in the
Bahamas.

The Residences at Abaco Beach Resort feature units ranging in
size from 1,800 square-feet to 3,500 square-feet with two-bed-
room flats and three-bedroom, two-story lofts available.  Owners
have the option of offering the units into a rental program.  

“Owners of Abaco Beach Resort Residences enjoy the outstand-
ing investment value of owning a home in one of the most desirable
locations in the Caribbean at its premier resort, while having ac-
cess to all the amenities of a premium hotel,” said Warren W.
Francis, Jr., General Manager, for Abaco Beach. 

The project also included the construction of 62 single-family
home sites, each with a private dock, which have been completed
and sold. 

The Residences project included a marina expansion, a larger
restaurant, an additional pool, meeting and convention space, and
spa and fitness center. 
Abaco Beach Resort & Boat Harbour, 800-468-4799, 
residences@abacobeachresort.com, www.abacoresort.com

SAN JUAN MARRIOTT OFFERS 
SPECIAL GROUP INCENTIVE 

Having just completed a $38 million renovation, San Juan
Marriott Resort & Stellaris Casino has a lot to celebrate this year
and is looking to pass the excitement along to their guests with a
special “Celebration” group incentive. Starting February 15, the
resort is giving the first 2,000 group room nights away at the rate
of $150 per room, per night, excluding taxes and fees. 

The resort’s renovation introduced entirely new designs, furnish-
ings, bathrooms, and state-of-the-art technology in all 525 guest
rooms and suites. It also included an expanded casino, renovated
Executive Lounge with 360-degree views of Condado Beach and
San Juan, new and improved banquet space and updated meeting
space.

The San Juan Marriott offers eight flexible meeting rooms 
with 9,400 square feet of total meeting space, as well as 
three state-of-the-art boardrooms for smaller meetings and 
breakout groups. Elegant banquets, weddings and events can be
hosted in the 7,000 square-foot Grand Ballroom as well as alter-
native outdoor locations. The resort’s certified wedding planners
and Red Coat meeting staff create personalized events and seam-
less functions.

Located in the Condado area of San Juan, the resort is ideal for
groups and functions as it is five miles from the airport with imme-
diate access to San Juan's fashionable shopping, dining, adventure,
nightlife, historical and cultural landmarks.

The “Celebration” group incentive is valid for groups of 30 or
more for travel between April and December 2008. 
The San Juan Marriott, www.marriott.com/sjupr.com 

wwwwww..ttrraavveellwwoorrllddnneewwss..ccoomm ••  Travel World News10 • MARCH 2008 • C A R I B B E A N



FOUR SEASONS RESORT NEVIS LAUNCHES
‘LOVE ALWAYS’ PACKAGE 

Four Seasons Resort Nevis opened its doors on Valentine’s Day in
1991 and has been attracting lovebirds to its secluded shores ever
since. The Resort’s new “Love Always” package brings out the best
of newlywed bliss. 

Guests can stay and play when they embark on a half-day cata-
maran sail with snorkeling in an isolated cove. An island tour leads
couples to an idyllic setting where they will enjoy a picnic lunch.
Finally, couples can enjoy a choice of a moonlit couples massage by
the sea or in-room massage and bath by evening candlelight. 

The Love Always package is available through December 12,
2008. Rates in high season begin at $1,105. A minimum five-night
stay is required. The package includes accommodations with pri-
vate verandah; welcome amenity; daily breakfast; romantic dinner
for two each evening; half-day catamaran sail; spa consultation and
couples massage; island tour with picnic lunch; and a special gift
of two plush Four Seasons bathrobes mailed directly to guests’
home following their stay.

The resort’s concierges can also help with a arranging a variety
of bonding activities both on and off property. These range from a
carriage ride through a historic sugar plantation to a dinner for two
in a luxury Beach Cabana. Golf, tennis, watersports, an outdoor-
indoor spa with plunge pools, and two adults only quiet pools are
among the resort’s offerings. Love trippers can explore on guided
hikes through the rainforest or bike tours around the island. During
the summer turtle-nesting season, couples can stroll neighboring
Lover’s Beach with the Nevis Turtle Group on a nighttime sea 
turtle watch. 
Four Seasons Resort Nevis, 800-332-3442,
www.fourseasons.com/nevis

UPGRADES AND NAME CHANGES FOR
AMHSA MARINA HOTELS & RESORTS

Amhsa Marina Hotels & Resorts has announced that in 2008 they
are upgrading the Paradise Beach Resort & Casino, located at
Playa Dorada in Puerto Plata, to a four-star category hotel; there-
fore effective November 1, 2008 it will be renamed Grand Paradise
Playa Dorada Beach Resort & Casino. The property will close for a
complete overhaul from April 30, 2008 until October 31, 2008.

This decision is in line with the company’s standardization
process to name their four-star properties with the Grand Paradise
brand-name, that is, Grand Paradise Bavaro Beach Resort & Spa,
Grand Paradise Samana Beach Resort and now Grand Paradise
Playa Dorada Beach Resort & Casino. 

In addition, due to continuous improvements which have been oc-
curring for some time now, the hotel Casa Marina Bay located in
Las Galeras, Samana, will change its name to Grand Paradise
Samana. This standardization of their four-star properties becomes
an enhanced marketing tool which will translate in sales, make it
easier to identify, and furthermore avoid confusion with their hotel
Casa Marina Beach & Reef located in Sosua. This change will be
fully implemented by the new upcoming Winter 07-08 season.
Amhsa Marina Hotels & Resorts, www.amhsamarina.com

JOLLY BEACH RESORT NOW CALLED 
JOLLY BEACH RESORT & SPA 

Jolly Beach Resort, Antigua’s best all-inclusive value, will now be
called the Jolly Beach Resort & Spa to mark the opening of their
first-ever spa, the new Palms Wellness Centre, Spa, Gym and
Beauty Salon. 

The Palms Wellness Centre’s pampering treatments range from
stone therapy and soothing wraps to body scrubs and deep tissue
massage. There are fitness facials and sports massages, bridal par-
ties can de-stress and get beautiful, and couples can make the most
of their time together with a Palms Wellness Massage for two on
the beach. Kids can also choose from the Palms Pampering for Kids
treatment menu. 

All-inclusive rates at Jolly Beach Resort start at $190 per per-
son, per night now through April 15, 2008 and $173 from April
16 through December 20, 2008. 

Jolly Beach Resort is commissionable to travel agents at 
15 percent year-round on all bookings made directly with the 
resort. As part of the resort’s Travel Agent Loyalty Program 
travel agents will receive a $25 cash bonus for every three 
bookings of three nights or more for travel through March 1, 2008
and will also earn one free night for every five bookings of five
nights or longer. Free nights can be redeemed from April 16-
December 20, and there are no limits on the number of nights that
can be earned. 
Jolly Beach Resort & Spa, 866-905-6559, 
www.jollybeachresort.com 
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For Reservations call:For Reservations call:

787-832-3030787-832-3030
1-888-689-30301-888-689-3030

P.O. Box 3781, Route 104, Km. 0.3, Mayagüez, P.R. 00682 
www.mayaguezresort.com • e-mail: reservations@mayaguezresort.comwww.mayaguezresort.com • e-mail: reservations@mayaguezresort.com

"The Best in the West""The Best in the West"

Discover an island within an island with more than 51,000 sq. ft. of pure Discover an island within an island with more than 51,000 sq. ft. of pure 
aquatic fun in aquatic fun in The River Pool Village at Mayagüez Resort & CasinoThe River Pool Village at Mayagüez Resort & Casino. . 
Imagine yourself and your family discovering a water and sun paradise Imagine yourself and your family discovering a water and sun paradise 
with ancient ruins, castles and tropical forests. With its worldclass pool, with ancient ruins, castles and tropical forests. With its worldclass pool, 
spa and bar you will experience the ultimate Caribbean experience in spa and bar you will experience the ultimate Caribbean experience in 
one place. Words can’t describe what you are about to live. one place. Words can’t describe what you are about to live. 

For Reservations call:

787-832-3030
1-888-689-3030

P.O. Box 3781, Route 104, Km. 0.3, Mayagüez, P.R. 00682 
www.mayaguezresort.com • e-mail: reservations@mayaguezresort.com

"The Best in the West"

Discover an island within an island with more than 51,000 sq. ft. of pure 
aquatic fun in The River Pool Village at Mayagüez Resort & Casino. 
Imagine yourself and your family discovering a water and sun paradise 
with ancient ruins, castles and tropical forests. With its worldclass pool, 
spa and bar you will experience the ultimate Caribbean experience in 
one place. Words can’t describe what you are about to live. 



SECRETS, DREAMS, AND
SUNSCAPE RESORTS &
SPAS LAUNCH ENHANCED
MASTER AGENT EDUCATION
PROGRAM

AMResorts, provider of brand 
management, sales and marketing 
services to its exclusive resort 
brands, Secrets, Dreams, and Sunscape
Resorts & Spas, reaffirms its commitment
to the travel agent community with its
newly enhanced Master Agent Education
Program. 

The program, now available by visiting
the brands dedicated travel agent websites,
SecretsAgents.com, DreamsAgents.com
and SunscapeAgents. com, invites regis-
tered members to learn more about the
company’s brands and resorts by partici-
pating in seven comprehensive online 
seminars. 

In return, graduates will receive official
Master Agent status earning them elite
recognition, as well as a host of exclusive
offers and rewards. 

The comprehensive seven-seminar pro-

gram introduces travel agents to 
Secrets, Dreams and Sunscape’s 
rapidly growing niche market of 
luxury resorts in Mexico, the 
Dominican Republic and, beginning in
2009, Jamaica. 

Participating agents will get to know the
three brands, their locations, room 
categories, activities, restaurants and spas,
and learn about their appeal for special 
interests. 

The program also teaches agents to rede-
fine the unlimited vacation experience and
what the trademarked Unlimited-Luxury
and Unlimited-Fun concepts represent for
their customers.  

Master Agents are rewarded with 
two CEUs from the Travel Institute, 
an entry to win a seven-night 
Unlimited-Luxury, Unlimited-Fun get-
away, VIP treatment at all Secrets, 
Dreams and Sunscape properties, 
invitations to special events and familiar-
ization trips, as well as a Master Agent
graduate kit. 

The seminars offered cover a range of re-
sort facilities, amenities, and services in-
cluding spa features at all the properties,
special packages and sales tools relating,
and destination wedding packages and hon-
eymoon stays. 

Agents will also learn how Dreams and
Sunscape Resorts & Spas cater to the fam-
ily travel sector.  

Upon registration on the brand-specific
websites, agents will have access to 
reservations and commissions, and infor-
mation on travel agent rates, familiariza-
tion tours, brochures and the latest pack-
ages available.
AMResorts, www.amresorts.com

AURA COZUMEL BECOMES
ISLAND'S FIRST WYNDHAM
GRAND BAY BOUTIQUE 

Wyndham Hotels and Resorts and
Islander Collection, a Mexico-based prop-
erty management group, have announced
the opening of the newly constructed, 96-
room, all-suite Aura Cozumel, A Wyndham
Grand Bay hotel. 

The $22 million luxury boutique 
resort here represents the Wyndham
brand’s first newly constructed 

Grand Bay property.  It is adjacent 
to the 402-room Wyndham Cozumel 
Resort and Spa, which became the first
Wyndham branded property in Cozumel
last August, also managed by Islander
Collection.

Peter Strebel, Wyndham Hotels 
and Resorts President, called the 
resort a “Stunning addition to our 
portfolio of upscale hotels,” adding:
“Travelers can enjoy unparalleled all-
inclusive amenities, impeccable service 
and gourmet dining in a popular resort 
destination.”

The Grand Collection portfolio is an “en-
semble of one-of-a-kind hotels within the
Wyndham Hotels and Resorts brand aimed
at guests looking for unique experiences in
distinctive destinations around the world,”
he said.

The Aura Cozumel Wyndham Grand Bay
is also the island’s first inductee to
Preferred Boutique, a group of luxury bou-
tique hotels recognized for unique travel ex-
periences that emphasize quality, service,
style and personality. 

Situated along Cozumel’s southwestern
coast, the resort is 20 minutes 
from the Cozumel International Airport, 10
minutes from downtown San Miguel, 30
minutes from the Cozumel Country Club
golf course and minutes from several of the
most popular reefs and dive spots in the
Caribbean.

The hotel’s spacious suites are dispersed
in four low-rise buildings.  Ground-level
rooms offer direct pool access from their
patios.  

Each area pool is connected to the resort’s
central “lazy river” pool, a focal point of
the property.  

The resort offers two restaurants; three
bars; room service; dive shops; private pier;
meeting rooms; business center; wireless
Internet service; and a comprehensive ac-
tivities program.  

Guests staying at the Aura Cozumel
Wyndham Grand Bay also receive access to
the Islander Spa as well as special reserva-
tions for tee times at the Cozumel Country
Club golf course.  
Aura Cozumel Wyndham Grand Bay
Resort, 866-551-AURA, 
www.auraresorts.com 
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USVI VACATION 
PACKAGE OFFERED 
TO U.S. TROOPS

In an effort to show support for U.S.
Armed Forces active-duty service members,
reservists, veterans, retirees and their fam-
ilies, the U.S. Virgin Islands Department of
Tourism is introducing the Mission: USVI
Vacation Package, a travel offer encourag-
ing military to take advantage of all the
U.S. Virgin Islands have to offer singles,
couples and families.  

Along with the rich culture, beaches,
duty-free shopping and endless entertain-
ment found on St. Croix, St. John and St.
Thomas, military personnel who book the
Mission: USVI Vacation package will re-
ceive coupons for $100 dinner specials, a
$50 shopping certificate, a $50 resort
credit towards accommodations, $50 to-
wards various activities throughout the is-
lands, plus children under the age of 12 stay
for free. 

Participating hotels include Carambola
Beach Resort, Club St. Croix Beach Resort,
Colony Cove Beach Resort, Divi Carina Bay,
The Buccaneer and The Hotel Caravelle in
St. Croix, The Westin St. John Resort and
Villas in St. John, as well as Bolongo Bay
Beach Resort, Frenchman’s Reef Marriott,
Holiday Inn Windward Passage, Point
Pleasant Resort, Sapphire Beach Resort,
Sapphire Village, Secret Harbour Beach
Resort, The Anchorage Beach Resort 
and Wyndham Sugar Bay Resort and Spa
in St. Thomas.

“As a U.S. Territory, we are able to pro-
vide our troops and their families with a
convenient, familiar and American destina-
tion with all the perks of a Caribbean loca-
tion, without the passport requirements,”

says Commissioner Beverly Nicholson-
Doty.  The Mission: USVI Vacation pack-
age must be booked between February 15,
2008 and September 30, 2008 for travel
between April 1, 2008 and October 31,
2008.  A five-night minimum stay is re-
quired.  To make reservations for the
Mission: USVI Vacation package, visit 
hotels.com.   
United States Virgin Islands,
usvitourism.vi

SANDALS IN JAMAICA AND
ST. LUCIA OFFERS THE
ULTIMATE GOLF
EXPERIENCE

At Sandals Golf & Country Club in Ocho
Rios, Jamaica, and at Sandals Regency La
Toc Golf Resort & Spa in St. Lucia, guests
will experiences some of the best links in
the islands, while enjoying complimentary
green fees and lessons.

Jamaica’s Sandals Golf & Country Club,
home of the most elite 18-hole golf course
inthe country, awaits enthusiasts from
across the globe. 

Rolling terrain and magnificent flowering
and fruit trees dominate the 120-acre 
layout. Complimentary round-trip trans-
portation is provided from all Sandals
Resorts within the Ocho Rios area.
Complimentary green fees are also included
for guests staying at any Sandals Resort in
Jamaica.

The course, a comparatively short 6,311
yards and par 71, offers a challenging, but
fair 128 slope from the Blue Tees. The
ladies tee measures 4,961 yards, par 72,
with a slope of 120. 

Facilities at the Sandals course include a
snack bar, beverage carts on the golf
course, two practice areas, putting green
with chipping area, driving range and 
qualified golf instruction by a resident 
PGA Golf Professional. One lesson a day 
is included for all Sandals guests. 
Golf Digest Magazine granted the course a
four-star rating for “courses to play while
on vacation.”

Sandals Regency La Toc Golf Resort &
Spa in St. Lucia offers a magnificent course
withrolling hills and majestic fairways.
Located on Sandals “most exclusive all-in-
clusive property,” the course design takes

golfers’ breath away with its natural beauty
and picturesque backdrop. A challenging
nine-hole layout, featuring narrow fair-
ways, makes the course suitable for skilled
golfers, although it is also popular among
beginners. Roundtrip transportation is in-
cluded for guests staying at nearby Sandals
Halcyon Beach St. Lucia and Sandals
Grande St. Lucian Spa and Beach Resort.
Sandals Resorts, 800-Sandals, 
(800-726-3257), www.sandals.com

RIU TO OPEN NEW HOTEL
IN JAMAICA  

In 2008, Riu Hotels & Resorts will con-
tinue its expansion in Jamaica, a leading
destination for the company. Riu Montego
Bay, opening September 2008, will offer
701 rooms, three specialty-themed restau-
rants, five bars and a conference room. The
five-star, all-inclusive Riu Montego Bay is
the chain's first resort in Montego Bay and
it’s fourth in Jamaica. 

Riu offers an 856-room hotel in Ocho Rios
and two hotels, totaling 836 rooms, in
Negril.   
Riu Hotels & Resorts, www.Riu.com 



HOTELS EL TUKAN, MOONGATE AND NINA
UPGRADED IN PLAYA DEL CARMEN

At the end of 2006, the newly established operating company
“Operadora Eurocaribe S.A. de C.V.” took over the three- and
four-star properties El Tukan Hotel (now 129 rooms), Moongate
(11 rooms), and Nina (16 rooms), all located in heart of Playa del
Carmen. 

Since then, more than $500,000 has been invested in increasing
the room inventory, refurbishing and remodeling the rooms, im-
proving health and security standards, and improving guest ser-
vices and standards in all three properties and its food and bever-
age outlets, which include the Tulipanes Restaurant and Living Bar
and the Cantina Restaurant and Bar “La Cruz de mi Parroquia.”
They have also implemented an all inclusive meal plan in the Tukan. 

These changes have ensured that tour operators such as Apple
Vacations (USA), Go Travel Direct, Tours Mont Royal, Sunwings,
Conquest, Signature Vacations (all Canada), TUI Travel PLC (UK),
TUI Holland, Press Tours, Karambola (Italy), Aurinkomatkat
(Finland), LTU, Alltours, and FTI (all Germany), as well as Viajes
Liberacion (Mexico) and many other larger and smaller tour oper-
ators and wholesalers have gained confidence in the quality of the
new product and new management, and have begun to send a large
number of clients to the upgraded properties. 

In addition,  the newly established web site, 
www.tukanhotels.com, has been permanently improved with its
booking engine powered by Travelclick, allowing new channels of
distribution to open in e-commerce with the assistance of the com-
pany Heldesksolutions, which includes partnerships with
Travelocity, Priceline, Howire, Best Day, Travelcenter and soon
with Book It, Expedia and Orbitz. 
El Tukan Hotel & Beach Club, reservations@tukanhotels.com,
www.tukanhotels.com

CEIBA DEL MAR BEACH RESORT
ANNOUNCES ROMANCE PACKAGE

Ceiba Del Mar Beach & Spa Resort, located 20 minutes from
Cancun Airport, is featuring The Ceiba Del Mar Romance Package.
This package is designed for two guests and includes accommoda-
tions for two people for four or seven nights, depending on room
category selected; welcome cocktail upon arrival; fresh fruit bas-
ket in room/suite; in-room complimentary continental breakfast
daily; ala carte dinner daily; one special romantic dinner with bot-
tle of wine served on the beach or in the room; $250 or $300 spa
credit per person, depending on length of stay; spa gift; private
transportation to and from the airport; access to gym, bicycles,
kayaks and snorkel equipment; fitness program daily; and lodging
12 percent tax and 5 percent service (spa gratuities not included).

The package is available now, for bookings through December 22,
2008. Prices vary according to lodging selected and length of stay,
and range from $3,082 to $10,180. 

Guests can choose from 88 luxury rooms, including 37 suites and
seven penthouses All of the rooms feature amenities including pri-
vate balcony or terrace, cable TV and DVD/CD player, enhanced
turn-down service, cotton robes and slippers, twice-daily maid ser-
vice, mini-bar, ceiling fans, and exclusive bath amenities.  

The resort’s unique holistic and aromatherapy Spa features a full
range of treatments at the hands of trained professionals. Guests
can also take a dip in one of the two outdoor pools or Jacuzzi, hit
the tennis courts, rent one of the resort’s bicycles for a scenic ride,
or rent a kayak to explore the sea. Two restaurants, exclusively for
Ceiba del Mar guests, are on-site: Xtabay, offering an expansive
breakfast buffet and creative Mexican-inspired cuisine for dinner,
and Arrecife Grill & Lounge, featuring grilled and wood-fired oven
specialties for breakfast, lunch and dinner daily. 

The resort’s Terrace Lounge offers a selection of sushi, carpaccio,
and tartars as well as a fully stocked bar and music for after hours
entertainment. 
Ceiba Del Mar Beach & Spa Resort, www.ceibadelmar.com
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EASTER SPECIAL AT BLUE BAY 
GRAND ESMERALDA

Blue Bay Grand Esmeralda is a deluxe all-inclusive five-star hotel
located in the Riviera Maya, Mexico. With over 1,500 feet of
beach, this 180 acre beach front property is an ideal spot to get
away from it all. 

Blue Bay Grand Esmeralda is now offering their Easter Special
with a special rate of $180 ppdo per night.

The hotel offers 984 guest rooms and suites, six restaurants, 
two swimming pools, a world class spa, gym with Nautilus equip-
ment and sauna, tennis courts with night lights, water sports 
center, kid’s club, lounge bar, outdoor theater, meetings room, 
and more.

Located in one of the world's top destinations, Riviera 
Maya Mexico, the BlueBay Grand Esmeralda hotel is a 45-minute
drive south of Cancun’s International Airport and close to the
charming town of Playa del Carmen, just next to the Tres Rios
Aquatic Park.
Blue Bay Hotels & Resorts, www.bluebayresorts.com 

COMPLIMENTARY ROMANTIC PACKAGE AT
SANDOS HOTELS; SANDOS PLAYACAR
RIVIERA TO OPEN SPRING 2008 

Combining a touch of elegance, a hint of indulgence, and the lure
of a tropical paradise, the all-inclusive Sandos Hotels & Resorts
with three properties on the Riviera Maya, Mexico, offers a com-
plimentary Romantic Package for couples.  

“Sandos Hotels & Resorts are nestled among the naturally ro-
mantic region of the Riviera Maya, Mexico, surrounded by crystal
blue waters and white sand beaches,” said Jacques De Paep,
Director of Sales and Marketing, Sandos Hotels & Resorts.  “The
complimentary Romantic Package further heightens and enhances
the romantic ambiance for couples.”

The Romantic Package is available at no extra cost in all up-
graded room categories.  Available year-round at each of the three
all-inclusive Sandos properties in Mexico, the package includes
bathrobes and slippers for the couple; welcome fruit basket and a
bottle of wine; in-room romantic toast each evening; nightly 
turndown service with rose petals; romantic dinner for two in an 
a-la-carte restaurant; aromatherapy gift set; 15 percent spa 
discount; 10 percent discount on motorized sports; and framed
photo of the couple.

The Romantic Package must be added to the reservation at time
of booking and is valid only in upgraded room categories. Sample
rates for standard rooms start at $105 per person, per day based
on double occupancy.  

Upgraded room categories start at $120 per person, per night,
based on double occupancy and include the complimentary
Romantic Package upon request.

“Pairing this free amenity with an upgraded accommodation pro-
vides an unforgettable vacation experience at an affordable price,”
added DePaep.

Sandos Hotels & Resorts will expand its portfolio in the region
with the addition of the all-inclusive Sandos Playacar Riviera Hotel

& Spa, set to welcome guests in spring 2008. 
The new property will be comprised of 400 junior and master lux-

ury suites overlooking the 18-hole Playacar Golf Course.
Spacious accommodations will be housed in one of several three-

story buildings. Each guestroom will have a complimentary stocked
mini-bar.

Junior suites will feature a sitting area, terrace or balcony, full
private bathroom with a Jacuzzi and separate shower, and a 
satellite plasma television. These suites can easily be adjoined upon
request.

Master luxury suites, which can accommodate up to six guests,
will feature a large bedroom with sitting area, a full bathroom with
Jacuzzi, and a separate dayroom.  An outdoor terrace with a
Jacuzzi, deck chairs and table complete the room’s layout.

The lobby will feature private desks for check-in, a lobby bar, 
and lounges located on the second floor.  Daily shuttle service 
will run throughout the day, taking guests from the hotel to 
the beach.

For dining there will be three on-property restaurants including
an International buffet, an eatery serving Asian cuisine, and a
snack bar.  

Daily activities will include volleyball, tennis, windsurfing, sail-
ing, kayaking, snorkeling, in-pool scuba diving lessons and a video
arcade room.  Guests will have access to the services and amenities
offered at the adjacent sister Sandos property, Playacar Beach
Resort & Spa. 
Sandos Hotels & Resorts, 866-887-5601, www.sandoshotels.com



 Everyday at Sandos is another awesome day for family bonding.

For more information and reservations call 1 866 887 5601 or visit us at www.sandoshotels.com

*Opening soon

Sandos Caracol   Sandos Select Club   Sandos Playacar   Sandos Playacar Riviera   Sandos Papagayo Arena – Spain   Sandos Monaco – Spain   Sandos Punta Cana*

Here at Sandos we love kids! That’s why our hotels have become greatly known for bringing out the young spirit and 
energy in everyone! Regardless if their age, whether you want to share  the excitement of a water polo tournament, or 
just relax under the sun, while the little ones have a blast, our devoted team will be there, to make sure everyone 

in the family comes home filled with unforgettable memories!.


