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T
ravelers who enjoy self-
catering holidays are
known for their loyalty.
Once they find “that per-
fect villa on the beach” or
“that perfect cottage by

the sea,” they never look back.  Like mi-
gratory birds, they return to the same
place again and again, year after year. 
The Carimar Beach Club on Anguilla

knows this fact only too well:  they enjoy a
73% guest return rate. The resort’s
Honored Guest Program which recognizes
guests who have visited more than ten
times, currently boasts 75 members/fami-
lies. Pretty impressive for a small property
of just 24 villas.
But here’s the neatest part: Returning

guests  to  Carimar Beach Club are welcomed by a staff
that knows what they like—literally.  More than a third
of the Carimar staff have been with the resort for more
than a dozen years. They recognize the guests coming in;
they know their preferences and habits; and they put this
knowledge to good use in servicing their clientele. 
Such efforts have not gone unnoticed in the tourism in-

dustry. Manager Alfred Thompson who has been with the
resort since 1992, was named Anguilla’s Hotelier of the
Year in 2001.  His administrative assistant, Avon
Webster, who has been with the resort over 20 years, was
named Employee of the Year 1992; and Heather Gumbs,
reservation and accounting manager who has been with
the resort over 12 years, received that same honor in
1999. . On an island that since the 1980s has developed
a reputation for some uniquely upscale boutique accom-
modations, such awards are not easily earned. 
Mr. Thompson and his staff manage 24 two bedroom

villas, spread out over 6 building clusters that house four
villas each—two at ground level and two on the second
floor. The buildings are arranged in a horseshoe shape,
framed by bursts of bougainvillea, and facing one of the
most delightful beaches on an island known for its
beaches:  Mead’s Bay with its pristine white sand beach
stretching for almost two miles. Eight of the units are
beachfront; the remaining 16 units offer a beach view,
looking out onto a landscaped courtyard with views of the
beach... Amenities, in addition to one or two bedrooms,

include Living Room, Dining Room, fully equipped
kitchen, and full balcony set for outdoor dining and
lounging.  Every room has a ceiling fan; and air condi-
tioning is available in the bedrooms for a surcharge. The
rooms are outfitted with hair dryers and clock radios, as
well as in-room high-speed internet access, and security
safes, but no TV—although die-hard viewers can get their
fix in the recreation room, which boasts not only a large
screen TV, but an internet kiosk as well. (Note: In-room
TV CAN be arranged for a surcharge .) Washer and dryer
for guest use are also available. 

Sophisticated markets, eateries
Full daily housekeeping is part of the service at Carimar

Beach Club, a place where guests choose between dining
in and dining out—or some combination of both. Guests
who prefer a quiet evening in, dining on the balcony or
using the outdoor grills to have a barbecue dinner by the
beach, will find well-stocked markets on the island.  Food
from Florida and France find their way into local mar-
kets via nearby St Maarten. Additionally, the resort is
more than prepared to stock a refrigerator according to
guest requests. According to Mr Thompson, many of the
island’s best restaurants, such as the elegant
Blanchard’s, are within walking distance of the resort, al-
though most guests rent a car anyway, in order to enjoy
the rest of the island and its attractions. 
Each of the units is individually owned by an absentee
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A Low-Key and Surprisingly Affordable
Find on Exclusive Anguilla
Carimar Beach Club offers 24 self-catering villas and a highly experienced staff
to service them.
By Mona Birch

Beach View Rooms at the Carimar look out onto a landscaped courtyard, with views of the
beach.



North American owner, so the upkeep of Carimar is an
active part of the management’s job.   Renovations, ac-
cording to Mr Thompson, are an ongoing thing: The re-
sort recently completed retiling half the units, with the
rest slated for completion this fall when the resort closes
September and October.  Last year, they refurbished all
the Living Rooms, introducing fine rattan furniture and
colorful fabrics to  enhance the tropical flavor of the
décor. This summer they will focus on new master bath
renovations; the rest of the bathrooms will be completed
in 2007; and kitchens will be refurbished in 2008. Such
a schedule on ongoing upgrade keeps the units fresh and
modern.
Activities include on-premise tennis, with two hard

courts for daytime play, and complementary use of rack-
ets; and free use of snorkel gear for offshore snorkeling.
Anguillan Divers is just a short walk down the beach; a
nearby spa is just a three-minute walk away; as is a pro-
fessionally supervised children’s playground, with slides,
pools and games (approximately 20% of Carimar’s mar-
ket are small family groups.) Furthermore, a new Greg
Norman-designed championship golf course is scheduled
to open in November of this year. Anguilla is the most
northerly of the Leeward Islands, lying just 200 miles
east of Puerto Rico and a few miles north of the French

side of St Martin.  It is a small island, just 16 miles long,
less than three miles wide, and most easily accessible via
one-hour American Eagle flights from San Juan, or
Windward Island Airways “puddle jumpers” (a seven-
minute flight) from Dutch St. Maarten.  Travelers can
also choose to arrive via a 20- minute ferry ride from
French St. Martin, a 20-minute transfer. 
Lack of direct connections from mass market destina-

tion like the US have preserved the low key atmosphere
of this island refuge; and fine hotels and surprisingly so-
phisticated eateries have earned it a cache among sophis-
ticated and well moneyed travelers. Still, the Carimar
Beach Club, with its low key atmosphere and attention
to service, remains an affordable option and easy option.
Rates for a one-bedroom villa at Carimar Beach Club

begin at $160 a night off-season; beachfront villas begin
at $200 a night off-season. The resort works closely with
the travel trade, especially those who reach the status of
“Friends of Carimar Beach Club.”  These travel partners
have booked 30 or more nights at the property, have been
frequent visitors themselves, and know the resort inti-
mately. A list of these dozen agents, along with contact
links, is featured on the Carimar Beach Club website. 
CCaarriimmaarr  BBeeaacchh  CClluubb,,    880000--223355--88666677,,  ccaarriimmaarr@@aanngguuiillllaa
nneett..ccoomm,,  wwwwww..CCaarriimmaarr..ccoomm
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O
cean Hotels by H10 & Hodelpa owns
four resorts in the popular
Bavaro/Punto Cana area on the east
coast of the Dominican Republic. The
four properties operate in two pairs on
what is considered to be one of the 10

most beautiful beaches in the world. 
Ocean Bavaro Spa and Beach Resort, and Ocean Cana

Beach Club are two of their four star resorts that share
the same property. The other pair, Ocean Blue Golf &
Beach Resort and Ocean Sand Golf and Beach Resort, are
their five star resorts about a five minute car ride away. 

Edmundo Aja, the president of the company, says, “
The latter two are located immediately adjacent to the
White Sands Golf Course.  It was designed by Pepe
Gancedo, a six-time Spanish golf champion who is often
called the Picasso of golf-course designers. The course is
only nine holes at the moment but will soon be 18.”

Mr, Aja and his management team seem to have as a
goal the constant updating of the properties to ensure
they have the amenities and services vacationers seek. He
adds that, “Ocean Bavaro and Ocean Cana has  six theme
restaurants, including Italian and Japanese. The
Japanese one is caslled Tepanyaki, here guests have a chef
show and can enjoy Sushi, Sashimi and Shrimp. Wine is
served with all meals at all restaurants.”

There are three buffets and two snack bars, one of

which is open 24 hours. There is a sports bar with large-
screen TV sets, pool tables and foosball. And there are
large meeting facilities for meetings and incentive
groups.

There are seven bars, a convenient number so as to go
to one each night in a one-week vacation. There is a beach
party once a week and the disco includes Domincan
drinks: that translates into rum and beer. And what are
the two most popular drinks in the United States? So
what else do you need?

The resort complex has 731 air conditioned rooms that
include 13 tropical deluxe suites and 12 honeymoon
suites. All but the standard rooms have a private Jacuzzi.
Their “spa experience” includes spa welcome basket, nat-
ural product body exfoliation, exotic fruit body wrap, a
20 minute relaxing massage, and a basic facial (includ-
ing 15 min. facial massage).One-day spa facilities in-
cludes sauna, steam room, locker rental, aqerobics, and
gym workouts. 

There is a gourmet coffee and tea shop, serving pastries
as well, to take that needed break from lounging about in
a hammock all day long drinking piña coladas in a Tiki
hut next to a pool — rough life. It is like living the life of
a Jimmy Buffet song, except in the Dominican Republic.  
And while we are speaking of Jimmy Buffet, Ocean Blue

and Ocean Sand, their five star resort,  has a street of
buildings that looks like a block plucked out of the 19th
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Ocean Bavaro & Ocean Blue
Advanced Vacationing in The Dominican Republic
By D. O. Christian Rieger IV

Dusk along the19th Century street at the Ocean Blue Golf & Beach Resort and Ocean Sand Golf and Beach Resort.
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Century. This particular street hap-
pens to resemble Key West — with
Disney-esque colorations.

It also has a restaurant named
Margarita. Notice, the “ville” is
missing, but it is close enough to put
the point across. Come on in, eat
some Mexican food, drink margari-
tas, get smashed. (It is easier on the
body to sing the song than to live the
life. But hey, it’s a vacation.) 

This resort complex  also has a
gourmet coffee and tea shop and a
sports bar. It has ten bars, one of
which one is a swim-up, and seven
theme restaurants. Mr. Aja adds
that, “None of the seven restaurants
require a reservation.” At long last,
and a really smart innovation. 

Most all-inclusive resorts in the
Dominican Republic require reserva-
tions for their table-service restau-
rants. Standing on lines at a
concierge desk to make reservations,
and having to make reservations at
the resort at which one is staying, is
one of the most common vacation
complaints. 

Making reservations to dine at
your hotel is a nuisance, and none of
us go on a vacation to have to put up
with nuisances. Vacations, especially
luxury ones, are about a smooth and
obstacle-free life —  preferably one
with a hammock and a piña colada
near by. It is not supposed to be like
home. If we wanted that, we would
have stayed at home. Simply for car-
ing about something like this, these
people deserve a sixth star. (Maybe
there should be a system that has six
stars: one for food, one for beds, three
for fluff, and the sixth one because
you mean it.)

Of the seven restaurants, two are
on the beach. One is premium, the
Bucareno, charging extra, which
serves seafood dishes.  It is not air-
conditioned, but with the luxury of a
sea breeze, who needs it? The other
five are air-conditioned and include I
Mascherati Di Venezia Italian
Restaurant and Route 66 American
Restaurant.  In addition, there are

two buffet restaurants, with one on
the beach.

Mr. Aja further adds, “We are the
only hotel in the Caribbean that has
a bowling alley free for all clients.
And we offer a concierge for each
block of rooms. We also have a large
coverage of Wi-Fi (It has a per hour
charge.) For people who have to work
on their vacations.”

Addtionally, the  properties include
a VIP area with personalized service
called Elite Club. These offer extras
like private check-in and check-out,
24 hour al carte room service, and in
the Ocean Blue and Ocean Sand re-
sorts, include a  30 minute aroma
therapy massage, and selected
Dominican cigars in the room.”
Management likes to say they offer
vacations beyond expectations.

Both sets of hotels target individ-
ual and group/incentive travelers.

Mr. Aja says, “Since we have four and
five star properties we can focus on
the mid and high/luxury markets.
Something very important for us are
corporate groups and we give them
various incentives such as personal-
ized assistants, better rates sll year
long, privatized areas, pre check-in,
upgrades, a welcome cocktail party, a
dance and more.”

Ppdo rack rates for the Ocean
Bavaro-Ocean Club through the end
of August range from $105 to $115
for a standard room, and from $165
to $175 for the tropical suites with
ocean view. 
At Ocean Blue-Ocean Sand, ppdo

rack rates for the same period range
from $130 for a Junior suite to $180
for deluxe junior suite.  
OOcceeaann  HHootteellss,,  880099--668833--11000000,,
iinnffoo@@oocceeaannhhootteellss..nneett,,  wwwwww..oocceeaann
hhootteellss..nneett
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A
s Cancun struggles to recover from the
2005 Hurricane season—and the effects
of Hurricane Wilma in particular—the
town of Playa del Carmen, less than 50
miles south, is finishing up a winter sea-
son of brisk visitor business. It seems

that this delightful and very-happening vacation town,
located neatly on the Mexican Caribbean coast dubbed
the Riviera Maya, benefits as much by from the vagaries
of Mother Nature’s mercy as it does from its Cancun
gateway that makes it easily accessible to international
travelers. 
“This area recovered fast,” says Corrina Terenstra, the

high-energy sales and marketing director for the Reef
Playacar Hotel in Playa del Carmen. Within two months
of the storm’s passing, she says, everything around Playa
del Carmen was restored. Most hotels and shops and
restaurants cleaned up and repaired everything in time
for the winter season.  “Cancun, unfortunately for them,
had much more damage.”
Nonetheless, in spite of escaping the worst blows, the

Reef Playacar took advantage of the post-storm down
time and closed an extra month to implement an exten-
sive renovation plan that elevated it to five-star status in
the all-inclusive market. The makeover is intended to
better position the property in an increasingly competi-
tive marketplace. That position is one of upscale comfort
and personalized service, combined with the free and easy
atmosphere of an all-inclusive.  In answer to some of the

big-chain hotels that dot the beaches around Cancun,
Reef Playacar promises their guests a cozy ambience, at-
tention to detail, and most importantly, a sense of indi-
viduality in a place where “you are a name, not a num-
ber.”  
At the architectural core of its identity are 210 rooms,

dispersed among 18 villas, which are woven together by
wooden walkways and railed paths.  Lush gardens pro-
vide a tropical canopy, offering a cool shaded jungle-like
privacy to the three-story clusters.  Each cluster houses
eight to 12 rooms.  
Inside the rooms, the “coolness” prevails, with a spa-

cious Mexican/Caribbean flair: fully tiled floors, warm
earth tones in a clutter-free décor, and balconies or ter-
races that stretch out lazily under the lush garden canopy.
Guests can choose from either one king-size bed or two
double beds, and can enjoy the amenities of air condi-
tioning, ceiling fans, satellite TV, direct access telephone
and full bathroom with bathtub and shower. 

Cenotes with your latte
It is in the public amenities, however, where the trans-

formation is most apparent—starting with the lobby and
entrance. 

“The lobby has been given a whole new concept,” ex-
plains Ms Terenstra.   It offers a relaxing lounge, a cozy
sit-down bar and reception area, all in one. As a transi-
tion from outdoors to indoors, it relies on a natural décor
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Five-Star Luxury, Small Hotel Intimacy
in the Riviera Maya
Reef Playacar combines upscale comforts with the ease of an all-inclusive. 
By Mona Birch

The Activities Pool is one of two pools at Reef Playacar; the other pool 
is called The Quiet Pool. As the names imply, guests can “position”
themselves where the action is, or where the relaxation is.



that is highlighted by a “waterfall wall” that lends an au-
dible sound to the to the enticing coolness. The concept
of relaxation hits you as soon as you enter.  “It feels cozy
and laid back,” says Ms Terenstra. 
Branching off from the lobby is a network of tropical

paths that lead to microcosms of natural beauty and com-
fort.  For instance, at the Coffee and Ice Cream Parlor,
guests can sip lattes and dip spoons into cool sorbets
while gazing into the clear waters of one of the country’s
natural wonders: a natural cenote. The property is built
around two of these naturally formed underwater cave
systems.    
The resort also boasts the new Ocean Lounge Bar, built

high up and overlooking the Caribbean sea.  This is the
come-to place in the evening, where guests can “relax and
chill.”  And if the spectacular views aren’t enough, two
large flex-screen TVs and “bar games” offer easy distrac-
tion and relaxation.
Stretching out toward the beach, an upgraded pool area

is outlined with a newly tiled deck that stretches out to-
ward the sea.  The resort, in keeping with its attention to
details pertaining to customer comfort, offers two pools:
One is an “activity pool,” where families with children
can splash around; and the other is a “quiet pool” where
adult bathers can slip quietly into the water for a quick
cool-down before returning to the activity of sun worship. 
The Snack Bar, La Chiquita, located strategically be-

tween the activity pool and the quiet pool, has also been
upgraded.  “We wanted to offer more than the usual burg-
ers and fries,” says  Ms Terenstra.  “Our Snack Bar is
more along the lines of a fresh food deli, where you can
get a choice of sandwiches, home made salads, or things
like roasted chicken.  Yes, you can get burgers and fries
too—but the emphasis here is on fresh.  Even the pizza
is freshly made in an authentic brick pizza oven.”
The main restaurant for the resort is the Chula Vista,

open for three meals a day, as well as late afternoon tea
and coffee service. In keeping with the all-inclusive plan,
the Chula Vista is a buffet restaurant, offering bountiful
tables of endless choices of culinary delights.   But again,
this is not the ordinary buffet.  Chula Vista is a “buffet a
la minute,” where white capped chefs at different food
stations stand ready to whip up a fresh omelet or a per-
fect pasta al dente.
For those that prefer sit-down service, the resort offers

two new a la carte restaurants:  the Botticelli, featuring
Italian specialties; and the Mexican Grille, for a hearty
fare with an ethnic touch. Both restaurants are available
as part of the all-inclusive plan, although reservations, as
well as adherence to dress code, are required. 

Balancing pamper and play
Although not an old property—a mere seven years—

these renovations have made Reef Playacar a property of

notice. “Our renovations definitely have made us more
upscale,” Ms Terenstra confirms.  These changes are
finding great approval not just among Reef Playacar’s
usual guests, many of whom are repeat visitors; they are
also attracting  a new clientele in a distinctly interna-
tional client mix that is  35% American, 30% European,
20% Central and South American, and 15% Canadian.
The resort, with its unique facilities and attention to spe-
cific services, attracts both couples and families, at an ap-
proximate 70-30 ratio. The spacious grounds allow these
two groups to blend without conflict.  “We have the ac-
tivity pool, that is separate from the quiet pool; and the
Kids Club is in a different area away from the adult re-
laxation areas,” explains Ms Terenstra.
Romance and pampering manifest themselves in the on-

premise massage center; on-the-beach aerobic classes; and
sophisticated nightclub entertainment.  If the romance
becomes too overpowering, Reef Playacar is ready to co-
ordinate on-the-scene wedding arrangements under the
guidance of the resort’s own dedicated Wedding Planner.
Fun and games for the younger set can be found 

at the Kids Club, which features staff monitored 
activities for kids 4-12, and an early evening mini-
disco for the t’ween set. 
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Other on-site activities include myriad non-motorized
water sports, such as kayaking, sailing, boogie boarding
and windsurfing—all part of the all-inclusive package.
For an extra fee, guests can enjoy parasailing, wave run-
ners, banana boats, snorkeling as well as take advantage
of the Mexican Caribbean’s superb diving and snorkeling
with the Reef Marina Dive Center.  A nearby 18-hole pro-
fessional golf course rounds out the options.
The five-star all-inclusive Reef Playacar Hotel is man-

aged by Inter-Club Hotels and Resorts.  Ms Terenstra
credits Inter-Club president Mr Ramon Alvarez
Maldonado as the strength behind the resort’s success.
“Absolutely, our strength is in the professionalism of our
management company,” she says. The Mexican manage-
ment company, which oversees various properties in
Mexico as well as South America, has been part of the
Reef Playacar Hotel story since its inception, overseeing
the operations, the finances, and most importantly the
staff whose job it is to cater to its guests. 
All-inclusive rates at Reef Playacar cover accommoda-

tions; all meals, snacks and drinks; taxes and tips; and
use of gym, Jacuzzi, tennis court, bikes, and non-motor-
ized water sports. 
Reef Playacar Hotel works closely with its travel part-

ners, including Mark Travel, GoGo, Vacation Express
and TNT in the US;  My Travel in Canada; and TUI
Holland, Crystal Tours, My Travel-UK, Kuoni, and Jet
Tours in Europe.
TThhee  RReeeeff  PPllaayyaaccaarr,,  ssaalleess@@tthheerreeeeffppllaayyaaccaarr..ccoomm,,
wwwwww..tthheerreeeeffppllaayyaaccaarr..ccoomm

CCAANNCCUUNN  WWEELLCCOOMMEESS  TTHHEE  SSPPRRIINNGG  AANNDD  IITTSS
BBRREEAAKKEERRSS

The recent arrival of 1,200 students officially marked the beginning of
the 2006 spring break season in Cancun.The destination, Mexico’s most
visited, expects that as many as 25,000 students will visit this year.While
couples, honeymooners, families, convention-goers, golfers and the like
make up the bulk of Cancun’s yearly visitors, spring-breakers, who ac-
count for less than one percent of the total 3.5 million visitors expected
this year, are set to generate a significant $12 million for the destination.

Springtime visitors in search of a tour operator to host their trip to
Cancun can choose from Best Day – the destination’s leading spring
break operator, serving more than 6,000 students – Sun Splash Tours,
Student Travel Services and StudentCity.

“We are thrilled to welcome our new group of travelers to a reinvigo-
rated Cancun,” said Artemio Santos Santos, Executive Director of the
Cancun Convention & Visitors Bureau (CVB).“And while a good time is al-
ways our main objective, caution and safety are of utmost importance.”

Ensuring that a visitor’s trip to Cancun is both safe and enjoyable is the
destination’s primary concern. In 2002,a consortium of hoteliers,bar and
nightclub owners, municipal authorities and other members of the
tourism industry signed a “civility pact” to enforce measures that signifi-
cantly reduce disorderly conduct among spring-breakers.

Among the measures put in place by the members of the consortium
are the following: open containers are not permitted along the hotel
zone; serving alcoholic beverages to minors is not permitted; banners,
signs and commercials that promote the consumption of alcoholic bev-
erages are not permitted; and entry to nightclubs and bars will be de-
nied to anyone who is intoxicated.

The spring break season arrives as Cancun’s recovery efforts after
October’s Hurricane Wilma continue to progress steadily.The majority of
beaches, shops and ecological and archaeological sites are open, and
more than 60 percent of Cancun’s hotels are up and running.
CCaannccuunn  CCoonnvveennttiioonn  aanndd  VViissiittoorrss  BBuurreeaauu,,  wwwwww..ccaannccuunn..iinnffoo

MMEEXXIICCOO  PPRROOVVEESS  AA  RROOLLEE  MMOODDEELL  FFOORR  RRAAPPIIDD
RREECCOOVVEERRYY

The rapid recovery program carried out in Mexico’s leading Caribbean
resorts after the devastation caused by Hurricane Wilma last year should
be used as a blueprint for other tourism regions facing similar catastro-
phes says World Tourism Organization (UNWTO) Secretary-General
Francesco Frangialli.

Following a visit to some of the worst-affected areas around Cancún,
Mr.Frangialli said: "Getting these resorts back into action so quickly after
such a destructive hurricane is a credit to the combined efforts of both
public and private sectors in Mexico. With climate change increasingly
threatening the livelihood of the tourism industry, the speed and effi-
ciency shown in the recuperation of these resorts is worthy of being a
role model to be followed by other destinations around the world."

During a fact-finding tour to Mexico in which he promised UNWTO's
continuing support in assisting in the recovery efforts, Mr. Frangialli said
that despite Wilma's lashing of the Caribbean coast in October the num-
ber of foreign tourists to Mexico had managed to rise to almost 22 mil-
lion and their spending to $12 billion.

The vigor shown in restoring the damage to the country's leading re-
sort area was recognized barely a month after the hurricane struck in a
resolution approved at the UNWTO General Assembly in Senegal, a copy
of which he presented to Mexican President Vicente Fox.

As a result Mexico had joined a special group created at the assembly
and chaired by France to draw up a joint plan to prepare for and offer
management guidelines for future crises that may affect the industry.
Among these was the threat of a global avian flu pandemic,Mr.Frangialli
told the president.

On his visit to Cancun, during which he was accompanied by the
Mexican Under-Secretary for Tourism Francisco Madrid and UNWTO's
Regional Representative for the Americas Carlos Gutierrez, Mr. Frangialli
held talks with the Governor of Quintana Roo state and officials from the
city as well as nearby hurricane-affected communities on the Riviera
Maya, Cozumel and the Islas Mujeres islands.

He also met with representatives of the media and the private tourism
sector on a tour that included several of the restored beach areas.

Latest tourism figures for the region show an average 83 percent occu-
pation of the 53,000 hotel beds. While refurbishment continues at
Cancun airport, terminal 1 is completely operative for scheduled and
charter flights and all main roads in the area have been reopened to traf-
fic.
WWoorrlldd  TToouurriissmm  OOrrggaanniizzaattiioonn,,  wwwwww..wwoorrlldd--ttoouurriissmm..oorrgg
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MMAAJJEESSTTIICC  CCOOLLOONNIIAALL  PPUUNNTTAA  CCAANNAA  GGAALLAA  DDIINNNNEERR  

During the Dominican Annual Tourism Exchange (DATE) the Majestic
Colonial Punta Cana offered a Gala Dinner with the intention to thank
their partners in the travel industry from the U.S. and Canada for the
amazing success during the first month of operation. The occupancy of
the resort since its opening days reached an incredible percentage of 95
percent thanks to the support of U.S. and Canadian tour operators.

The dinner featured a cocktail reception on the Plaza bar with live
music. After the cocktail reception, a Gala Dinner was served at the
Gourmet Restaurant.

Mr. Batle, President and CEO of the company addressed the crowd in
order to thank them all for their support and let them know the inten-
tion of the company to keep growing in Punta Cana with the opening of
a second hotel in October 2008.
TThhee  MMaajjeessttiicc  CCoolloonniiaall  PPuunnttaa  CCaannaa,,  wwwwww..mmaajjeessttiiccccoolloonniiaall..ccoomm  

DDIIVVIINNGG  AANNDD  SSNNOORRKKEELLIINNGG  PPAACCKKAAGGEESS  AATT  SSTTEELLLLAA
MMAARRIISS  IINN  BBAAHHAAMMAASS      

Long Island in the southern Bahamas is home to the Stella Maris
Resort, where diving and snorkeling packages allow guests to take full
advantage of two shorelines and the most varied underwater adven-
tures offered. The novice and experienced alike will experience well
planned, safe adventures ranging from the Ships’ Graveyard and Shark
Reef while diving to snorkeling sites featuring Coral Gardens and
Columbus Harbor (the very spot where Columbus anchored and came
ashore in 1492.) Seven-night, six-day diving packages feature two to

three dives per day, resort and open water courses, and more starting at
$2,296 double during summer months. Inclusive scuba packages are
also available. The five or seven night stays include round trip
Nassau/Stella Maris flights, accommodations, meals, beverages and
standard diving for guests. Departures offered year-round except
September.
SStteellllaa  MMaarriiss  RReessoorrtt,,  wwwwww..sstteellllaammaarriissrreessoorrtt..ccoomm

AALLEEXXAANNDDRRAA  RREESSOORRTT''SS  SSIIMMPPLLYY  LLOOVVEE  PPAACCKKAAGGEE
The Alexandra Resort in Turks & Caicos presents their “Simply Love”

package. The “Simply Love”package features seven nights in a one-bed-
room suite, a complimentary private dinner and bottle of wine at the re-
sort’s Orchid Restaurant, and a boat excursion to one of the cays sur-
rounding the island. An all-suite beachfront property, the Alexandra
Resort is located directly on Grace Bay Beach.

Starting at $3,675 per couple, the “Simply Love” package is valid for
travel through November 15, 2006, for one- and two-bedroom luxury
beachfront and deluxe ocean view suites. The package cannot be com-
bined with other packages, and is subject to availability. Boat excursion
to the cays is at the discretion of tour operator with the actual date and
time of tour to be determined upon arrival.A mandatory 10 percent gov-
ernment tax and 10 percent service charge is not included.
TThhee  AAlleexxaannddrraa  RReessoorrtt,,  880000--770044--99442244,,  wwwwww..AAlleexxaannddrraaRReessoorrtt..ccoomm  

TTIICCKKLLEEDD  PPIINNKK  RROOMMAANNCCEE  PPAACCKKAAGGEE  AATT  TTHHEE  CCOOVVEE  IINN
EELLEEUUTTHHEERRAA

The Cove in Eleuthera announces it’s first-ever romance package,
“Tickled Pink.” “We hear the same comments from our valued guests
over and over:‘The Cove is delightfully relaxing, serene and romantic,’”
General Manager Kirk Aulin said.“We want to make the romance of The
Cove even more appealing by offering a couple’s escape package with
lovely, personal services and amenities.”The Cove’s “Tickled Pink” ro-
mance package features a one bedroom, one bath beachfront suite;
complimentary pink rum punch each afternoon during sunset at Cove’s
private beach; poolside champagne brunch day after arrival; and his and
her Egyptian cotton bathrobes.The “Tickled Pink”package, valid through
December 20, 2006, is priced at $1,200 for 3-nights/4-days or $2,600 for
7-nights/8-days, double occupancy.
TThhee  CCoovvee  oonn  EElleeuutthheerraa,,  880000--555522--55996600,,  wwwwww..TThheeCCoovveeEElleeuutthheerraa..ccoomm
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Mary Ann Capone, her husband, and Reesa Avelino with Ricardo
Espinosa, Sales Director from Majestic Colonia.

ALKEN TOURS 800-221-6686 718-856-7711 Fax: 718-282-1152
AMERICAN AIRLINES VACATIONS 800-321-2121 800-321-2121 Fax: 800-901-9151
APPLE VACATIONS 800-727-3400 610-359-6500 Fax: 610-359-6524
CLASSIC CUSTOM VACATIONS 800-221-3949 408-287-4550 Fax: 408-292-9138
GWV 800-CALLGWV 781-449-5460 Fax: 781-449-3473
GOGO WORLD WIDE 888-520-4646 201-934-2996 Fax: 201-760-0331
ISLAND RESORT TOURS 800-251-1755 212-476-9451 Fax: 212-476-9452
MARK TRAVEL CORP. 414-228-7472 Fax: 414-934-1589
TNT VACATIONS 800-225-7678 617-262-9200 Fax: 617-638-3445
TRAVEL IMPRESSIONS 800-284-0044 631-845-8000 Fax: 631-845-8095
US AIRWAYS VACATIONS 800-455-0123 407-857-8533 Fax: 407-857-9764

WHOLESALERS SPECIALIZING IN ST KITTS & NEVIS

For Additional Information, Call: 800/582-6208 • 212/535-1234 or Fax 212/734-6511 • email info@stkittstourism.kn • www.stkitts-tourism.com



MMAANNDDAARRIINN  OORRIIEENNTTAALL  RRIIVVIIEERRAA
MMAAYYAA  TTOO  OOPPEENN  FFAALLLL  22000066    

Mandarin Oriental Hotel Group will manage
an exclusive 128-villa resort and spa currently
under development on the Riviera Maya coast-
line. The resort is being developed by
Desarrollos Marinos del Caribe (DEMA).

Mandarin Oriental Riviera Maya, Mexico is
due to open in fall 2006. The resort will be set
among 36 acres of tropical jungle along the
beaches of the Yucatan coastline.The property
will include protected mangrove reserves,
water from naturally formed lagoons and
streams, highlighted by a spectacular cenote, a
deep, freshwater open lake, sacred to the an-
cient Mayan, created by the erosion of rainwa-
ter through soft limestone soil over millions of
years. The Spa at Mandarin Oriental, Riviera
Maya will feature a variety of water-based ther-
apies and tailor-made spa cuisine. Guests will
be guided in their spa choices by a team that is
thoroughly educated in wellness and dedi-
cated to serving the individual needs of each
client.

“Mandarin Oriental Riviera Maya will be a
breathtaking hideaway that offers tranquility
and well-being to travelers seeking the ulti-
mate sanctuary during their leisure time. Our
guests will enjoy an unparalleled experience of
pampering and rejuvenation in one of the
world’s most naturally beautiful locations.
Visitors will find a level of privacy and intimacy
rarely experienced at luxury resorts, while still
enjoying award-winning levels of service for
which Mandarin Oriental is renowned,” said
Edouard Ettedgui, Group Chief Executive of

Mandarin Oriental Hotel Group.
“We are proud to be working with Mandarin

Oriental on the development of this presti-
gious project,” said Gilberto Borja Suarez, CEO
and Chairman of DEMA. "When Riviera Maya
opens in fall 2006, this exclusive hideaway will
embody Mandarin Oriental’s legendary service
philosophy and the unique sense of place in-
herent to all its hotels. We welcome Mandarin
Oriental to Mexico and Latin America, and look
forward to a very long and successful partner-
ship,”Mr. Borja concluded.

Alfresco dining will be provided by a variety
of restaurants and bars offering an eclectic
choice of contemporary cuisine. Guests will
also have access to two 18-hole championship
golf courses.Three swimming pool experiences
will front the ocean, spa and cenote.The ocean
waters are fringed with coral reefs offering
ideal conditions for those who snorkel and
dive.The ancient Mayan civilization can be ex-
plored through the region’s important archeo-
logical sites nearby and contemporary Mayan
culture – infused with Mexican and Spanish in-
fluence today – lives on in the many small
towns and villages along the Yucatan.
MMaannddaarriinn  OOrriieennttaall,,  RRiivviieerraa  MMaayyaa,,  wwwwww..
mmaannddaarriinnoorriieennttaall..ccoomm//rriivviieerraammaayyaa  

HHAACCIIEENNDDAA  VVIISSTTAA  RREEAALL’’SS  NNEEWW
SSPPAA  FFAACCIILLIITTIIEESS

Located inside a giant Mexican pyramid (a
close replica of Chichen Itza) with traditional
Mayan décor, Spa Vida Real has opened its
doors at Playa del Carmen’s Hacienda Vista
Real. It is the newest and largest spa in Latin
America. Hacienda Vista Real now boasts the
ultimate in spa treatments and facilities,
adding a new dimension to Playa del Carmen.

The Hacienda’s new Spa Vida Real offers the
highest quality in spa treatments, inspired by
millennial ancient healing traditions. To fully
experience an ancient Mexican ritual of purifi-
cation,Vida Real offers a Temazcal: a water, fire,
herb and aroma therapy ceremony guided by a
shaman while natural elements clean and
detoxify the body and mind. Included in the
superior spa menu, which offers over 35 treat-
ments in 24 treatment rooms, is the Thalasso
Room, where guests are submerged in a hot
seawater pool used to revitalize and regener-
ate the body’s natural elements with thermal
chairs, providing immediate stress relief.

In addition, Vida Real’s Zen Garden inspires

feelings of relaxation, where guests can find
their way in the labyrinth, or balance body and
mind with Yoga in a Zen pagoda. For fitness-
enthusiasts, there is a complete gym and a
challenging rock-climbing wall.

Spa Vida Real also serves the finest in spa cui-
sine. Jazmin Restaurant serves Asian-dishes in
a Thai-inspired atmosphere and its terrace
lounge overlooks the nearby island of
Cozumel.

Sai Khao Beach Club is Hacienda Vista Real’s
new private beach club located on the ecologi-
cal park of Xpu-Ha. The club offers an on-site
restaurant and bar, as well as beach volleyball
and snorkeling accommodations.
HHaacciieennddaa  VViissttaa  RReeaall,,  iinnffoo@@hhvvrr..ccoomm..mmxx,,
wwwwww..hhvvrr..ccoomm..mmxx

SSUUMMMMEERR  SSPPEECCIIAALLSS  AATT  TTRRUUEE
BBLLUUEE  BBAAYY  RREESSOORRTT  AANNDD  VVIILLLLAASS

True Blue Bay Resort and Villas and Indigo Car
Rental in Grenada are offering a special for
summer, from April 21 to July 15. Book 10
nights accommodation in a two bedroom Villa
and stay an extra four nights for free. Rent a car
for 10 days and get and extra four days free.
Book six nights accommodation and stay for
seven nights in one of their luxurious New
Tower Rooms or Club True Blue Villas.Rent a car
for six days and get the seventh day free.

This special rate includes continental break-
fast buffet. Kids eat for free from the kids menu
when dining with their parents at the restau-
rant. Children as young as eight years may par-
ticipate in a “Bubble Maker”or “Kids Seal Team”
program with Aquanauts Dive Center, where
they can breathe from a regulator in the pool
and engage in underwater games. Kids 10
years or older could become certified scuba
divers within a few days.Grenada provides per-
fect shallow and safe dive sites for these
courses.
TTrruuee  BBlluuee  BBaayy  RReessoorrtt  aanndd  VViillllaass,,  447733--444433--
88778833,,  jjeennnniiffeerr@@ttrruueebblluueebbaayy..ccoomm,,  wwwwww..
ttrruueebblluueebbaayy..ccoomm  
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CCHHUUKKKKAA  CCAARRIIBBBBEEAANN  AADDVVEENNTTUURREESS  EEXXPPAANNDDSS
OOPPEERRAATTIIOONNSS  TTOO  TTUURRKKSS  &&  CCAAIICCOOSS      

Chukka Caribbean Adventures has launched a new tour operation on
Grand Turk, the capital island of the Turks & Caicos Islands.This is the sixth
Chukka outpost in the region including Belize, The Bahamas and their
award winning operations in Jamaica.

Thirty thoroughbred horses, five trail-ride guides and four drivers from
Jamaica, dune buggies from Peru and monster Ford F250s ushered in the
arrival of Chukka Caribbean’s unique brand of land-based adventure to the
island, and laid the groundwork for this new venture’s three soft-adven-
ture tours: Chukka’s signature “Horseback Ride ‘N Swim,” the “4x4 Safari,”
and brand new “Dune Buggy Safari.”

“We are very excited to launch this venture in the Turks & Caicos Islands
at a time when this extraordinary destination has come into its own,”says
Danny Melville, founder and chairman.“Development of the new Grand
Turk Cruise Center presented an opportunity for the Chukka team to fill a
need for new leisure tours and activities. Our new operation in Grand Turk,
in conjunction with local partner Ervine Quelch, offers another wonderful
chance for Chukka Caribbean Adventures to showcase the nature of the
region with our soft-adventure tours.”

The “4x4 Safari”explores the historic capital city of Cockburn and passes
by the historic salt flats.Marl tracks along the beach and rock coastline and
dramatic vistas on the high northern cliffs provide the perfect course for
the “Dune Buggy Safari.” In addition to their expansion to Grand Turk
Island, Chukka Caribbean Adventures has also made a splash with the cre-
ation of the Jamaica Dogsled Team.
CChhuukkkkaa  CCaarriibbbbeeaann  AAddvveennttuurreess,,  wwwwww..cchhuukkkkaaccaarriibbbbeeaann..ccoomm  

WWIINNDD  DDAANNCCEERR  TTOO  CCRRUUIISSEE  GGRREENNAADDAA  AANNDD  TTHHEE
GGRREENNAADDIINNEESS

From August 12 through November 25,2006,the M/V Wind Dancer will
move from its home port in Tobago and return to cruising the Caribbean
waters of Grenada and The Grenadines. This area drew rave diving re-
views from guests from its previous visit, and will return with a greatly
improved itinerary.

Grenada and the Grenadines is the perfect fit for a one week live-
aboard vacation in the Caribbean. Air Jamaica has introduced new non-
stop “Champagne Flights” from New York to Grenada to make travels
even easier while American Airlines makes traveling from all other
points easy with a central hub in San Juan that offers convenient flights
to Grenada as well.

This is eastern Caribbean diving at its finest featuring pristine reefs,
steep walls, dramatic wrecks, and towering underwater pinnacles. The
reef profiles change with each mooring, and the marine life and topog-
raphy change on nearly every dive. The underwater landscape is dotted
with some great macro critters and unusual subjects for dusk/night
dives. Seahorses, flying gurnards, orange ball anemones and batfish can
be seen, just to name a few.

While many of the sites in Grenada are in calm water, they also expect
to do some one-way "drift" diving in certain areas as well. Wind Dancer
is equipped for this with two 25' Fiber Glass tenders, powered by twin
outboards and outfitted with easily accessible "re-boarding" ladders.

Even for very experienced Caribbean divers, it will be hard to ignore the
call of this unique and unusual diving itinerary.
PPeetteerr  HHuugghheess  DDiivviinngg,,  880000--99--DDAANNCCEERR,,  wwwwww..ppeetteerrhhuugghheess..ccoomm  
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FFRREEEE  WWEEDDDDIINNGGSS  AATT
FFLLAAMMBBOOYYAANNTT  HHOOTTEELL      

The Flamboyant Hotel in Grenada, West
Indies, is now offering free weddings in their
newly opened Garden Gazebo if a party books
three rooms for a minimum of 14 nights, or six
rooms for a minimum of seven nights. This
package includes the ceremony, flowers, cham-
pagne, wedding cake, witnesses, minister, li-
cense and registration fees.
TThhee  FFllaammbbooyyaanntt  HHootteell,,  447733--444444--44224477,,
ffllaammbboo@@ccaarriibbssuurrff..ccoomm,,  wwwwww..ffllaammbbooyyaanntt..
ccoomm

RRIINNCCÓÓNN  BBEEAACCHH  RREESSOORRTT
IINNTTRROODDUUCCEESS  NNEEWW  DDEESSTTIINNAATTIIOONN
WWEEDDDDIINNGG  OOFFFFEERRSS      

Rincón Beach Resort introduces three new
Destination Wedding Offers: An Intimate
Wedding for Four; An Intimate Wedding with
Exquisite Dinner for Four; A Memorable
Wedding for 25 Persons and over.

The Destination Wedding Offer can be cus-
tomized for guests. According to the offer, it in-
cludes: the wedding ceremony by the beach;
limited fresh flowers and set-up; the judge or
minister; the bridal bouquet; the maid of
honor’s bouquet; the groom’s and best man’s
boutonnieres; a bottle of house champagne;
and the wedding cake and gratuities. Dinner is
optional and there are three menus to select
from. The offers also include a 3-night/4-day
stay for newlyweds in a Junior Suite accommo-
dation.

Rincón Beach Resort offers an array of adven-
tures including: exploring the Rio Camuy Cave
Park; visiting the Arecibo Observatory; the fa-
mous Porta Coeli Church in San Germán; La
Pargüera’s Phosphorescent Bay; and Ponce’s
Museum of Art. For sea lovers there are activi-
ties available including an excursion to
Desecheo Island for scuba diving and snorkel-
ing; surfing; visiting Rincon’s famous
Lighthouse; or horseback riding through
Isabela’s beach. Whale watching which is sea-
sonal from December to April. Guests can also
book excursions available to nearby towns
through the hotel concierge.

Amenities include free parking, color TV with
cable TV and remote control; refrigerator, safe
deposit box, iron and ironing board, air condi-
tion and ceiling fans, and two line telephones
with data port. There is free wireless internet
accessibility in the Lobby and Pool areas as well

as at the Flamboyán Courtyard. Guests also
have access to the renovated Exercise Room.

The Puerto Rico Tourism Company recently
awarded Rincón Beach Resort with three qual-
ity in service awards: Food & Beverage Award;
Global Service Award (overall service) and
Housekeeping Award. Rincón Beach Resort
also shares the 2003 award by “Connoisseur’s
Choice.”
RRiinnccóónn  BBeeaacchh  RReessoorrtt,,  886666--558899--00000099,,  
rreesseerrvvaattiioonnss@@rriinnccoonnbbeeaacchh..ccoomm,,  wwwwww..
rriinnccoonnbbeeaacchh..ccoomm

EENNJJOOYY  DDOOMMIINNIICCAA  WWIITTHH  TTHHEE
SSPPEECCIIAALLIISSTTSS  OOFF  DDOOMMIINNIICCAA
TTOOUURRSS  

The Anchorage Hotel, Dominica, was estab-
lished in 1971 by the Armour Family and is
perched over the Caribbean Sea one mile south
of Roseau.Dominica Tours is their in-house tour
company. As the Nature Island's Experience
Coordinators, they can organize Nature and
Heritage Encounters such as hikes, treks and
tours, and wildlife observations such as birding
and whale and dolphin watching. Travel any-
where on the island with Dominica's leading
flora and fauna specialists. They are proud of
their 30 years of experience and offer other
destination services such as transfers, meet
and greet and ground handling. Whether
guests are eager to discover the aquatic or ter-
restrial treasures of Dominica, they will coordi-
nate every detail of their stay.

Their adventure ecotourism is like no other
and features hiking, whale and dolphin re-
search safaris, bird watching, scuba diving,
snorkeling, river and sea kayaking, sailing, cy-
cling, geological/ volcanic trekking,
children/family educational activities and fun
vacation camps, detoxifying wellness vaca-
tions, and history and cultural experiences.
With over 20 years of specializing in 'eco-
tourism' they offer the most complete
Dominica Adventure.
DDoommiinniiccaa  TToouurrss,,  wwwwww..ddoommiinniiccaattoouurrss..ccoomm

SSTT..  KKIITTTTSS  TTOO  HHOOSSTT  IICCCC  CCRRIICCKKEETT
WWOORRLLDD  CCUUPP  IINN  22000077

It’s now less than one year before St. Kitts &
Nevis hosts one of the first round groups for
the ICC (International Cricket Council) Cricket
World Cup 2007. The St. Kitts & Nevis group
matches will be played at Warner Park Stadium
on St. Kitts from March 14–24, 2007, featuring

South Africa, Scotland, Holland and the reign-
ing World Cup champions from Australia.

The twin island Federation is preparing for
this competition with the completion of refur-
bishments and increased seating capacity at
Warner Park Stadium and by hosting several
competitions leading up to the ICC Event. The
first major competitions will be the One Day
International Cricket Match on Tuesday, May
23, 2006 and a Test Match from June 22 – 26,
2006, both between the West Indies and India.
Prior to that, several smaller-scale cricket
matches will be held beginning with the
Lancashire Cricket Club tour of St. Kitts & Nevis
from March 20 – 30, 2006 and the St. Kitts
Cricket Association One Day Competition on
March 25 and 26 as well as April 3.

“This is an historic event, not just for St. Kitts
& Nevis but for the West Indies as a whole,”
stated Richard “Ricky” O. Skerritt, Minister of
State in the Ministry of Tourism Sports and
Culture for St. Kitts. “Hosting the ICC Cricket
World Cup 2007 will serve to raise interest and
awareness throughout the globe for the sport
as well as for our tourism product as we pro-
vide world class facilities, hospitality and ser-
vice for the event. We have been focusing on
the development of our island’s infrastructure
with the addition of more hotel rooms while
building sports tourism as a niche market.”

St. Kitts & Nevis is the smallest nation to host
ICC Cricket World Cup matches for 2007. ICC
Cricket World Cup 2007 is one of the world’s
largest and most prestigious sporting events
and this is the first time ever that this event will
be held in the West Indies. The competition is
expected to draw a potential global audience
of 1.5 billion people worldwide to watch a total
of 16 teams compete over a 47-day period in
eight participating countries including St. Kitts
& Nevis. St. Kitts & Nevis will be hosting South
Africa, Scotland, Holland and the reigning
champion team from Australia.

The ICC Cricket World Cup 2007 tournament
officially begins on March 11, 2007, with an
opening ceremony held Trelawny Stadium in
Jamaica, and ends with a final match on April
28 at the Kensington Oval in Barbados to deter-
mine the World Cup champions.
SStt..  KKiittttss  TToouurriissmm  AAuutthhoorriittyy,,  880000--558822--
66220088,,  iinnffoo@@ssttkkiittttssttoouurriissmm..kknn,,  wwwwww..ssttkkiittttss--
ttoouurriissmm..ccoomm  ;;    NNeevviiss  TToouurriissmm  AAuutthhoorriittyy,,  886666--
5555--NNEEVVIISS,,  iinnffoo@@nneevviissiissllaanndd..ccoomm,,  wwwwww..
nneevviissiissllaanndd..ccoomm    

C a r i b b e aC a r i b b e a nn TT r a v e lr a v e l

12 • TRAVEL WORLD NEWS • MAY 2006



TTOOUURRIISSMM  CCHHIIEEFF  PPAASSSSIIOONNAATTEE
AABBOOUUTT  SSUUSSTTAAIINNAABBLLEE  TTOOUURRIISSMM
DDEEVVEELLOOPPMMEENNTT

Addressing dele-
gates at Counter-
part International’s
recent Caribbean
Media Exchange on
S u s t a i n a b l e
Tourism (CMEx) in
San Juan, Puerto
Rico, Terestella
Gonzalez-Denton,
Executive Director

of the Puerto Rico Tourism Company (PRTC),
stressed it is possible to advance economically
without sacrificing attention to people."One of
my top priorities has been to promote the de-
velopment of our tourism product in a respon-
sible way that is, above all, focused on the well-
being of our people and our environment." 

Although tourism in Puerto Rico only ac-
counts for six percent of the Gross National
Product,Gonzalez-Denton and her team recog-
nize the benefits. "In the Caribbean region as a
whole, tourism represents 35 percent of the
Gross Domestic Product; employing, directly or
indirectly, one out of every four people in the
region, and generating billions in taxes and
revenues for government agencies that are
then reinvested into the community," she
noted.

Gonzalez-Denton acknowledges that there
are many who do not see the benefits that the
industry contributes to communities, choosing
instead to focus on a limited view of social is-
sues, potential environmental deterioration
and the corrosion of our urban landscape. "It is
true that we must take care how we proceed
when developing tourism on our islands to en-
sure these issues are addressed properly, and
this is the responsibility of all of us who work in
the tourism industry." Tourism, she said, ought
to develop while maintaining a delicate bal-
ance of priorities. The executive director be-
lieves that with a well-managed tourism indus-
try, this balancing act is attainable.

Gonzalez-Denton and local tourism officials
are building an integrated approach to tourism
planning and management, including legisla-
tion and public policy to promote sustainable
tourism.

Legislation, combined with the proposed
Office of Sustainable Tourism of Puerto Rico

and an Environmental Tourism Policy,are a part
of a comprehensive "Master Plan" which will
contribute to Caribbean-wide efforts to de-
velop a Public Policy of Sustainable Tourism.

Efforts in Puerto Rico include programs to ed-
ucate and equip citizens for involvement with
the sustainability movement, to develop and
support eco-tourism projects, and preserve
natural sites and landmarks.

The PRTC will host the upcoming 8th annual
Caribbean conference on Sustainable Tourism
Development from April 25 - 29 in San Juan.
PPuueerrttoo  RRiiccoo  TToouurriissmm  CCoommppaannyy  ((PPRRTTCC)),,  
wwwwww..wweellccoommee..ttooppuueerrttoorriiccoo..oorrgg

PPOORRTT  BBOONNAAIIRREE  WWEELLCCOOMMEESS
PPHHOOTTOO  TTOOUURRSS  DDIIVVEERRSS

Port Bonaire Resort announces the expan-
sion of their scuba diving services and the
Grand Opening of a new Photo Tours Divers op-
eration. Photo Tours Divers is a division of Dive
Friends Bonaire, a company devoted to bring-
ing visitors the best diving and services that
Bonaire has to offer.

In addition to being a PADI 5* Gold Palm op-
erator, Photo Tours also bring to Port Bonaire
the honored designation of being an official
National Geographic Dive Center. As such, the
resort can offer dive courses within the
National Geographic course curriculum that
offer expanded training beyond the standard
PADI courses. These courses are designed to
broaden a diver’s awareness and take their div-
ing skills to a level where they are able to ob-
serve and explore just like an underwater sci-
entist.

Port Bonaire and Photo Tours Divers also offer
daily dive boat departures from the resorts
pier, and have both air and Nitrox tanks are
available 24 hours a day for on property diving,

as well as for easy pick up and drop off for off
property dive excursions. Upgrades from air to
Nitrox are provided for free to all Nitrox
Certified Divers. Equipment rental is available
as are conveniently located private lockers.

All of the resorts 26 luxury apartments offer
views of the ocean, surrounding coastline and
the uninhabited island of Klein Bonaire,and are
within easy walking distance of Windsock
Beach, one of Bonaire’s only natural sand and
coral beaches.

Fully air-conditioned throughout, all units
have cable TV, telephone, wireless internet and
complete kitchens with washing machine.
Accommodations include one bedroom/one
bathrooms apartments, two bedroom/two
bathroom apartments and a two bedroom
penthouse.

Additional resort amenities include a
concierge service, book exchange, retail area,
fresh water pool and tropical gardens, and easy
entrance to the ocean for snorkeling or diving
along the shorelines coral reef.

8-day/7-night vacationer packages start at
$764 per person based on two people sharing
a one bed/one bath apartment and include ac-
commodations, a double cabin  A/C pick up
truck (fully insured), and all services charges
and taxes. Add six days of 1-tank boat diving
plus unlimited shore diving for an additional
$247 per person, or six days of windsurfing in-
cluding the all day use of board and sail, har-
ness lines and harness for an additional
$275per person. Prices valid from April 22 –
December 20, 2006. Learn to Dive packages
and Airfare Inclusive Packages are also avail-
able.
PPoorrtt  BBoonnaaiirree  RReessoorrtt,,  886666--WWHHYY--PPOORRTT,,  
ppoorrttbboonnaaiirree@@ddiivveerreess..ccoomm,,  wwwwww..ppoorrttbboonnaaiirree..
ccoomm
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AARRUUBBAA  EENNDDSS  22000055  OONN  AA  HHIIGGHH
NNOOTTEE  WWIITTHH  OOVVEERR  44,,000000  MMOORREE
TTRRAAVVEELLEERRSS    

Aruba announces another strong year for ar-
rivals in 2005. According to the Aruba Tourism
Authority (ATA), 2005 proved to be a solid year,
attracting over 4,000 more sun-seekers (total-
ing 732,514 jetsetters) from around the world.
532,352 U.S. travelers hit Aruba’s shores last
year, representing over 1,000 (.2 percent) addi-
tional visitors compared to 2004, making up
72.7 percent of the island’s total market share.
Overall, 2005 held steady with a .6 percent in-
crease in worldwide numbers over 2004. With
hundreds of thousands of seasoned travelers
making the island their escape in 2005, Aruba
remains one of the world’s number one hot-
spots with a repeat visitor rate of over 40 per-
cent, the highest of any Caribbean destination.

Many of Aruba’s hotels and resorts saw signif-
icant increases in visitor numbers over 2004.
The island’s boutique hotels soared, as the
Bucuti Beach Resort & Tara Beach Suites posted
a 9.97 percent increase. The Manchebo Beach
Resort & Spa reported a 10.20 percent spike,
while larger properties like the Marriott Aruba
Resort & Stellaris Casino, boasted a 7.18 per-
cent in growth.

“We are very proud that our island has fared
well in 2005 in the wake of what was a chal-
lenging year for tourism,” said Managing
Director for the Aruba Tourism Authority,
Myrna Jansen. “From some of the highest fuel
prices in U.S. history affecting airline fares, an
extremely active hurricane season and limited
inventory as over 600 guestrooms were out of
commission for the greater part of the year,
Aruba’s consistent numbers were a testament
to the strength of the island’s tourism sector.”

Aruba is already going strong in 2006 forging
ahead with major investments in the tourism
product totaling over $274 million reinforcing

the destination’s commitment to continually
updating and improving the vacation experi-
ence. Expansions and renovations encompass
virtually every sector of the travel industry,
from the airport and cruise terminal to hotels,
spas and restaurants. Major music festivals re-
turn to the island this year including the Sixth
Annual Aruba Soul Beach Music Festival
(Memorial Day Weekend), which features some
of the biggest names in the R&B music world
and the Fifth Annual Aruba Music Festival
(Columbus Day Weekend) with world-famous
rock and roll headliners. Additionally, unique
environmental programs like the 13th Annual
Aruba Reef Care Program (July 1 - 2) allow lo-
cals and volunteers to lend a hand in preserv-
ing and maintaining the island’s beaches and
underwater marvels.
AArruubbaa  TToouurriissmm  AAuutthhoorriittyy,,  880000--TTOO--AARRUUBBAA,,
wwwwww..aarruubbaa..ccoomm

EELLEEGGAANNTT  RREESSOORRTTSS
IINNTTEERRNNAATTIIOONNAALL  SSUUMMMMEERR
SSPPEECCIIAALLSS

The members of Elegant Resorts Interna-
tional (ERI) have announced the following spe-
cial packages for the summer season of 2006:

Coyaba Beach Club in Montego Bay, Jamaica,
is offering the fifth night free on any five night
booking until November 16, when the reserva-
tion is made directly with the hotel. Rates start
at $210 ppdo.
CCooyyaabbaa  BBeeaacchh  CClluubb,,  wwwwww..ccooyyaabbaajjaammaaiiccaa..
ccoomm

Jamaica Inn in Ocho Rios, Jamaica, is offering
a “Pay for Four Nights Stay for Five” special in
the Superior Balcony Suites, the Deluxe
Verandah Suites and the Premier Verandah
Suites from May 1 until December 14 with
blackout dates of November 21 to 29. Only one
free night is applicable per booking. Also,“14
nights for 12” is available with the same condi-
tions. Rates start at $255 per night, per room,
double occupancy.
JJaammaaiiccaa  IInnnn,,  wwwwww..jjaammaaiiccaaiinnnn..ccoomm

Guests at Round Hill Hotel & Villas, Montego
Bay, Jamaica, who spend four nights from April
14 through December 14 enjoy the fourth
night free and get a $50 credit toward food and
beverage. Rates start at $350 per night, per
room, double occupancy.
RRoouunndd  HHiillll  HHootteell  &&  VViillllaass,,  wwwwww..rroouunnddhhiillll
jjaammaaiiccaa..ccoomm

For every three nights booked at Royal

Plantation in Ocho Rios, Jamaica, every fourth
night is on the house, e.g. stay for eight nights
and pay for six. Rates also include round trip
private car transfers from the airport and com-
plimentary daily afternoon tea from April 14
until December 20. Rates start at $320, per
night, per room, double occupancy.
RRooyyaall  PPllaannttaattiioonn,,wwwwww..rrooyyaallppllaannttaattiioonn..ccoomm

Prof. Heinz E. W. Simonitsch CD (Honorary),
chairman of ERI, said: “These special rates pro-
vide an opportunity for clients to see for them-
selves how delightful the Caribbean is in the
summer season at a luxury resort where prices
are already lower than in winter.These specials
just make it better. In addition, the crowds are
less,the beaches more accessible,and the trade
winds keep the temperature pleasant.”
EElleeggaanntt  RReessoorrttss  IInntteerrnnaattiioonnaall  ((EERRII)),,    wwwwww..
eelleeggaannttrreessoorrttssiinntt..nneett

WWEESSTTIINN  CCAASSUUAARRIINNAA  PPRREESSEENNTTSS
DDIIVVEE!!  WWEESSTTIINN  PPAACCKKAAGGEE

The Westin Casuarina is offering the Dive!
Westin package which features up to 35 per-
cent savings for guests during the summer
months, as well as an extraordinary on-site re-
sort, culinary and spa experience.

Valid year-round, Dive! Westin prices range
from $1,200 to $2,500 for a three-night pack-
age for two divers, with the final package price
dependent on the time of year, type of room
and availability. The package features a daily
two-tank; one night dive (unlimited shore div-
ing, tanks, weights/belt); sunset sail aboard the
62-foot Spirit of Cayman Catamaran; a Red Sail
Sports shirt; and a one-year subscription to
Scuba Times. “We have many guests who visit
the resort in search of something new and ex-
citing” says Dan Szydlowski, General Manager.
“Guests love the Dive! Westin package as it of-
fers an opportunity to see how beautiful Grand
Cayman is underwater, and represents fantas-
tic savings.”

Grand Cayman features some of the most
premier scuba destinations in the world. Since
the island endured Hurricane Ivan in 2004, the
relocation of sand in some places and the nat-
ural cleaning out of algae in others provides
divers with many new gullies, tunnels, and
swim-through that are fully exposed and safe
for divers to enter and exit.
WWeessttiinn  CCaassuuaarriinnaa  RReessoorrtt  &&  SSppaa,,  GGrraanndd
CCaayymmaann,,  880000--WWEESSTTIINN--11,,  wwwwww..wweessttiinn
ccaassuuaarriinnaa..nneett

C a r i b b e aC a r i b b e a nn TT r a v e lr a v e l
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resource directory
CARIBBEAN

AAllttaa  BBeellllaa  HHootteellss
sales@altabellahotels.com
www.altabellahotels.com

AAnntthhoonnyy''ss  KKeeyy  RReessoorrtt
800-227-3483
www.anthonyskey.com

BBaahhiiaa  PPrriinncciippee  CClluubbss  aanndd  RReessoorrttss
www.bahiaprincipe.com

CCaarriimmaarr  BBeeaacchh  CClluubb  
800-235-8667 
carimar@anguillanet.com 
www.carimar.com

CCoorraall  GGaarrddeennss  BBeeaacchh  RReessoorrtt
800-950-2862
info@coralgardens.com
www.coralgardens.com

CCoossttaa  BBoonniittaa  RReessoorrtt  VViillllaass
787-742-3000
www.costabonitaresort.com

CCoouurrttyyaarrdd  bbyy  MMaarrrriiootttt
800-791-2553
reservations@sjcourtyard.com

DDoommiinniiccaann  RReeppuubblliicc  
sectur@verizon.net.do 
www.dominicana.com.do

TThhee  FFllaammbbooyyaanntt  HHootteell  aanndd  VViillllaass
473-444-4247
flambo@caribsurf.com
www.flamboyant.com

GGhhoosstt  TToouurr  ooff  OOlldd  SSaann  JJuuaann
787-721-5709
Fax: 208-493-9425
admin@sanjuanghosts.com
www.sanjuanghosts.com    

HHoolliiddaayy  IInnnn  SSaann  JJuuaann
800-HOLIDAY
www.holidayinnpr.com

HHootteell  IInntteerrCCoonnttiinneennttaall  SSaann  JJuuaann
800-468-9076
www.intercontinental.com

LLiiffeessttyyllee  HHaacciieennddaa  RReessoorrttss  
info@hacienda-resorts.com 
www.hacienda-resorts.com

MMaajjeessttiicc  CCoolloonniiaall  PPuunnttaa  CCaannaa
809-221-9898
Fax: 809-552-9995
www.majesticcolonial.com

mmaannggoobbaayy
800-537-8483 
reservations@mangobaybarbados.com

MMaayyaagguueezz  RReessoorrtt  aanndd  CCaassiinnoo
888-689-3030
sales@mayaguezresort.com
www.mayaguezresort.com

OOcceeaann  HHootteellss
888-403-2603
www.oceanhotels.net

OOsspprreeyy  BBeeaacchh  HHootteell
649-946-2666
info@ospreybeachhotel.com
www.ospreybeachhotel.com

PPaarraaddiissee  CCoovvee  RReessoorrtt
para-cove@anguillanet.com
www.paradise.net

PPeetteerr  HHuugghheess  DDiivviinngg
www.peterhughes.com

PPooiinntt  VViillllaaggee  RReessoorrtt
877-764-6852
pt.village@cwjamaica.com
www.pointvillage.com

PPuunnttaa  CCaannaa  RReessoorrttss
888-442-2262
info@puntacana.com
www.puntacana.com

TThhee  RReeeeff  RReessoorrttss  
sales@thereefresorts.com 
www.thereefresorts.com

RRiinnccoonn  BBeeaacchh  RReessoorrtt
866-589-0009
www.rinconbeach.com

RRiivviieerraa  MMaayyaa  TToouurriissmm  
PPrroommoottiioonn  BBooaarrdd  

info@rivieramaya.com 
www.rivieramaya.com

SStt..  EEuussttaattiiuuss  TToouurriissmm  
DDeevveellooppmmeenntt  FFoouunnddaattiioonn

Tel/Fax:  599-318-2433
euxtour@goldenrocknet.com
www.statiatourism.com

SStt..  KKiittttss  &&  NNeevviiss
800-582-6208

www.st.kitts-tourism.com

SSiivvoorryy  PPuunnttaa  CCaannaa  
sales @sivorypuntacana.com 
www.sivorypuntacana.com

SSuunn  VViillllaaggee  RReessoorrtt  &&  SSppaa
888-446-4695
www.sunvillageresortsandspa.com

TTrruuee  BBlluuee  BBaayy  HHootteell
mail@truebluebay.com
www.truebluebay.com
TTuurriinntteerr
888-240-8284
www.turinter.com

For additional listings please visit the online resource directory: www.travelworldnews.com/agent




