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Sanctuary Lodges & Camps invites you to experience the magnificence 
of this culturally rich country. Revel in the lap of luxury at our exclusive
portfolio of properties located in Zambia’s pristine wildlife areas of the

South Luangwa, Lower Zambezi and Mosi-oa-Tunya (Victoria Falls)
National Parks, partaking in activities like guided walks, canoe safaris,

fishing excursions along with day and night game drives.

Come experience Zambia with us!
Contact your local Africa specialist or Sanctuary Lodges & Camps on:

Tel: +27 11 438 4650   Fax: +27 11 787 7658

Email: southernafrica@sanctuarylodges.com

Web:  www.sanctuarylodges.com

Welcomes you to Zambia!
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Zambia is home to the majestic
Victoria Falls, superb wildlife,
fantastic safaris, and great
adventure activities, as well

as a rich culture of friendly people.
Located in some of the most outstand-
ing wildlife areas in Zambia, Sanctuary
Lodges & Camps have acquired the fol-
lowing camps and lodges: Sussi &
Chuma on the banks of the Zambezi
River in the Mosi-Oa-Tunya National
Park; Lechwe Plains Tented Camp in
the Lochinvar National Park north of
Lusaka; Kulefu Tented Camp situated
on the banks of the Zambezi River in the
Lower Zambezi National Park; Puku
Ridge Tented Camp in the South
Luangwa National Park; and Chichele
Presidential Lodge in the South
Luangwa National Park.

In order to provide the ultimate in
comfort and service, Sanctuary Lodges
& Camps will close all the camps (ex-
cept Sussi & Chuma) and Chichele
Lodge and implement a complete refur-
bishment program. They plan to re-
open the camps in 2008.

Sussi & Chuma
Sussi & Chuma, located in the Mosi-

oa-Tunya National Park, is named after
David Livingstone’s faithful friends and
consists of an exclusive, upmarket
lodge and two spacious two bedroom
houses, both of which take full 
advantage of their enchanting river-
bank setting.

Guest accommodation consists of 12
luxury treehouses, built into the living
canopy of giant ebony trees lining the
bank. Each unit has a private view of
the Zambezi from its own deck among
the branches. The main lodge building
features a spectacular raised bar/lounge
deck, open air dining area, and swim-
ming pool sweeping down to the
water’s edge. The exclusive houses

offer two en-suite bedrooms, a spacious
lounge and dining room area, kitch-
enette, outdoor verandah, barbeque
area and private plunge pool. Guests
have their own private chef to cook all
meals and a private guide, vehicle, and
boat for all activities. 

Guests may enjoy a guided tour of
Victoria Falls and rain forest on the
Zambian Side and a visit to the
Semonga Village. Game drives are also
offered, along with early morning and
sunset river cruises, or fishing in the
Zambezi River. A cultural tour of
Livingstone including a visit to the
Museum is available at an additional
cost.

Lechwe Plains Tented
Camp

Lechwe Plains’ location is midway be-
tween Livingstone and Lusaka, in the

Lochinvar National Park. Lochinvar’s
huge swath of unique wetland and
floodplain savanna is today a World
Heritage Wetland Site and is now the
last stronghold of the Kafue Lechwe, an
aquatic antelope of extraordinary grace.

The Lochinvar Estate has a genuine
history as an “Out of Africa” ranch and
farm. The exotic and beautiful Lechwe
Plains Tented Camp is an African fan-
tasy under canvas.

Thetented main area shelters under a
mature grove of acacia trees on the
edge of the wide Chunga Lagoon. Just
six double units cater for a maximum of
12 guests at any one time, making this
a tranquil hideaway far from the main
safari circuits. All accommodation has
en-suite toilet, basin, shower & bath,
mosquito nets, hair dryer and private
viewing deck.

Zambia: Sanctuary Lodges & Camps
Expands

Providing the ultimate in comfort and service and showcasing the stunning scenery of Zambia,
Sanctuary Lodges & Camps announce their newest acquisitions. 

B Y  J E N N I F E R  M .  L A N E

Chichele Presidential Lodge view over the valley.

CONTINUED ON PAGE 4
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This area is truly a “bird watchers”
paradise with over 450 species
recorded. Game viewing drives in open
4x4 safari vehicles are available, as well
as guided walks, cultural visits to
nearby traditional fishing villages, 
special interest safaris, and visits to 
interesting iron-age archaeological
sites. Water activities include excur-
sions in dug-out canoes (subject to
water levels).

Kulefu Tented Camp
Deep in the game-rich Lower Zambezi

National Park is Kulefu Tented Camp, a
secluded, intimate safari camp settled
comfortably in the deep shade of tall
riverine trees. Profoundly peaceful, eco-
friendly and well appointed, the camp
overlooks one of the permanent chan-
nels of the legendary Zambezi River.
Kulefu ‘the faraway place,’ offers excel-
lent game viewing opportunities, as the
wildlife is concentrated in the land cor-
ridor between the steep escarpment and
the river.

The camp offers eight spacious tented
rooms with twin beds or double beds,
mosquito nets, and en suite facilities.
The informal bar, lounge and dining
area are housed in a central marquee,
giving an open air feel and harmoniz-
ing with the surrounding environment.
Beautiful teak furniture and natural fab-

rics add comfort and authenticity. There
is a swimming pool and a riverside
lounge nestled under the acacia trees,
as well as a teak deck overlooking the
river. A generator runs the camps lights
and hot water systems. Traditional
paraffin lanterns illuminate pathways
and tent entrances. 

Enjoy game viewing, bird watching
and stargazing. Animals include ele-
phants, lion, hippo, wild dog, aardvark,
serval and honey badger. Discover
Kulefu’s magnificent wildlife by boat,
canoe, safari vehicle or on foot, and
from the verandah of the tents.
Excellent fishing opportunities are of-
fered year round.

Puku Ridge Tented Camp
Puku Ridge Tented Camp is situated

in a remote wildlife rich area in South
Luangwa National Park. Named for the
elusive Puku antelope which never
strays far from water, this beautiful
camp among the trees overlooks a
sweeping expanse of the fertile
Kakumbi dambo (valley).

Puku Ridge Tented Camp is small and
intimate, built unobtrusively close to
the wild. Each of the seven comfortably
furnished safari tents has its own pri-
vate bathroom with the option of taking
an outdoor shower with the sun on your
shoulders. Well-lit pathways connect

the tents to the main bar/lounge. 
Wildlife to be seen includes elephant,

lion, wild dog, buffalo and a wide vari-
ety of antelope in addition to endemic
species such as Thornicroft’s giraffe and
Cooksons’

wildebeest. This is an excellent area
for leopards. There are a full range of
game drives and night drives in South
Luangwa National Park using open four
wheel-drive vehicles. The emphasis in
this area is the wonderful opportunities
for walking safaris and night drives.

Chichele Presidential
Lodge 

The South Luangwa National Park is a
place of primeval forest and lush sa-
vanna, stretching for hundreds of miles
and encompassing the Luangwa River
basin, its adjacent highlands, and a mo-
saic of different habitats extending out-
wards from the river which forms the
eastern boundary.

In order to exploit the wonderful flood-
plain vistas offered by the site, 10 air
conditioned, elegant Victorian style,
thatched cottages are built along the
edge of the hillside, each giving guests
a private panoramic view. Quality fur-
nishings and discreet service provide
the necessary level of comfort expected
by the upmarket visitor. All accommo-
dations have air conditioning, ensuite
toilet, basin, shower and bath, mini bar,
tea/coffee facilities, mosquito nets, and
hair dryer.

A full range of game drives are avail-
able, including night drives using spot-
lights to allow guests to view nocturnal
animals such as leopard, night ape and
spotted hyena. Game walks are con-
ducted by a professional guide and an
armed national parks scout.

2007 reservations for Sussi & Chuma
and reservations for all camps for 2008
can be made now with Sanctuary
Lodges & Camps Reservations
Department.    
Sanctuary Lodges & Camps, 
zambiares@sanctuarylodges.com, 
southernafrica@
sanctuarylodges.com, 
www.sanctuarylodges.com

ZAMBIA  FROM PAGE 3
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resource directory

Congo Travel & Hotels (CTH)
cthcongotravel@yahoo.fr
www.travel-congo.com

Crystal Travel Service
info@crystalsafaris.com
www.crystalsafaris.com

Ethiopian Airlines
800-445-2733
www.ethiopianairlines.com

Ethiopian Tourism Commission
info@tourismethiopia.org
www.tourismethiopia.org

Tanzania Tourist Board
www.tanzaniatouristboard.com

Zanzibar Commission for Tourism
www.zanzibartourism.net

For additional listings visit the online resource directory:
www.travelworldnews.com/agent
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Tanzania, the largest country in East Africa, is an
oasis of peace and stability, focused on wildlife 
conservation and sustainable tourism, with 
approximately 25 percent of the land protected by

the Government. 
It is the home of the tallest mountain in Africa, the leg-

endary Mt. Kilimanjaro; The
Serengeti, named in October,
2006, the New 7th Wonder of
the World; the world acclaimed
Ngorongoro Crater, often called
the 8th Wonder of the World;
Olduvai Gorge, the cradle of
mankind; the Selous, the
world’s largest game reserve;
Ruaha, now the largest National
Park in East Africa; the spice is-
lands of Zanzibar; and seven
world Heritage Sites.

Tanzania Tourism is booming,
and to help spread the word

about this diverse and amazing country, the first TV cam-
paign was launched while the People of Tanzania were hon-
ored for the nation’s significant progress in education, envi-
ronmental conservation, and for creating a business-friendly
environment for entrepreneurs and investment.

President of Tanzania, H. E. Jakaya Mrisho
Kikwete, Announces Launch of First Ever
TV Campaign 

H. E. Jakaya Mrisho Kikwete, President of the United
Republic of Tanzania, announced the launch of the first-
ever TV tourism campaign in the American Market,
Tanzania: Land of Kilimanjaro, Zanzibar and The Serengeti.
The VIP reception for Tanzania’s travel industry partners 
took place on September 27, 2007 at Tavern on the Green in
New York City. 

The launch of the campaign was timed to coincide with
President Kikwete’s visit to New York to speak at the UN
General Assembly, as well as to accept the African National
Achievement Award on behalf of the People of Tanzania at a
Gala organized by the Africa- American Institute. The dinner
took place on September 19, 2007 at the Ritz Carlton Hotel in
New York City. The TV campaign is being aired on CNN,
CNN Headline News, and CNN Airport, as well as
CNN.COM. 

Among the many Senior Tanzania Government officials pre-

Tanzania: Land of Kilimanjaro, Zanzibar
And The Serengeti

The Current President of Tanzania shines the spotlight on his award winning country, 
while former President Bill Clinton experiences the majesty of the land.

J E N N I F E R  M .  L A N E

H.E. JAKAYA 
MRSHO KIKWETE

CONTINUED ON PAGE 6

H. E. President Jakaya Mrisho Kikwete with tour operators selling
Tanzania in the U.S. market. From left to right: H. E. Hon. Prof.
Jumanne A. Maghembe, Minister of Natural Resources & Tourism,
United Republic of Tanzania; Edwin Waluye, Zizini; Alan Lobo, Micato
Safaris; Robin Tauck, Tauck World Discovery; Judy Wineland and Rick
Thomson, Thomson Safaris; H. E. Jakaya Mrisho Kikwete, President of
the United Republic of Tanzania; Rumit Mehta, Safari Ventures; Doris
Wooten, President, NYATA (New York Chapter ATA); Allan E. Shaidi
and Nancy Burke, Zizini and Hon. Samia Hassan, Minister for
Tourism, Trade and Investment, Zanzibar..
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sent at this VIP reception were H. E.
Ambassador Ombeni Y. Sefue,
Tanzania’s Ambassador to the U.S., and
H. E. Dr, Augustine Mahiga, Tanzania’s
Permanent Representative to the UN.
The Hon. Professor Jumanne
Maghembe, Minister of Natural
Resources & Tourism, led the tourism
delegation which included Ms.
Blandina Nyoni, Permanent Secretary,
Ministry of Natural Resources &
Tourism (MNRT); Mr. Peter Mwenguo,
Managing Director, Tanzania Tourist
Board (TTB); Mr. Gerald Bigurube,
Director General, Tanzania National
Parks; Mr. Bernard Murunya, Chief
Conservator, Ngorongoro Conservation
Area Authority (NCAA); and Ms Mary
Mmari, Assistant Director of Tourism,
MNRT.    

Tanzania Tourism is booming and cur-
rently America is the number two
source market of visitors to Tanzania.
Tourism Minister Hon Prof. Maghembe
said “one of the objectives of this TV
campaign is to boost American travel to
our country so it becomes the number
one source of visitors to Tanzania world-
wide.  We are confident that our media
campaign, together with a simultane-
ous Tanzania Travel Agent Specialist
Program offered by Travel Agent
University, we will be able to reach this
goal by 2008.”

In addition to the tour operators sell-
ing Tanzania, other industry partners
attending the reception represented air-
lines, hoteliers, and professional travel
organizations including Africa Travel
Association (ATA), American Tourism
Society (ATS), United States Tour
Operators Association (USTOA) and
American Society of Travel Agents
(ASTA).    

Tanzanian President
Accepts African National
Achievement Award on
Behalf of the People of
Tanzania

The Africa-America Institute (AAI), a
leading a New York-based international
education and policy organization, held
its 23rd Annual Awards Gala on
Wednesday, September, 19 at the Ritz-
Carlton Battery Park Hotel in New York.
Under the theme Tanzania: Educating
for a Sustainable Future, the Gala paid
tribute to the People of Tanzania for the
East African nation’s significant
progress in education, environmental
conservation, and in creating a busi-
ness-friendly environment for entrepre-
neurs and investment. H.E. Jakaya
Mrisho Kikwete, President of the
United Republic of Tanzania, accepted
the AAI African National Achievement
Award on behalf of the People of

Tanzania.
“We commend Tanzania for its extra-

ordinary commitment to build human
capacity, particularly by strengthening
its educational system at all levels,” said
Mora McLean, President & CEO of AAI.
“We celebrate their achievements and
progress.” 

The sold-out black-tie Gala was
chaired by American financier and con-
servationist Paul Tudor Jones II and
Reginald Mengi, CEO of Tanzania’s
media conglomerate IPP Limited. The
AAI Gala raised nearly $900,000, the
highest amount raised in the organiza-
tion’s history, to support AAI’s efforts to
help build human capacity in Africa
through education and training pro-
grams, and to develop programming
and forums aimed at educating
Americans about Africa. Nearly 500 dis-
tinguished U.S. and African leaders and
top diplomats attended the Annual
Awards Gala to celebrate African
achievement, including Dr. Asha-Rose
Migiro, Deputy Secretary-General of
the United Nations and Rachel
Robinson, widow of baseball great
Jackie Robinson.

The Gala also honored leading
Americans and Africans for their contri-
butions to Africa and the world. Other
awards included: the AAI Award for
International Development and
Diplomacy presented to Ambassador
Ibrahim Gambari, Special Advisor to
the United Nations Secretary-General;
the AAI Distinguished Trustee Award
presented to Peggy Dulany, Founder
and Chair of The Synergos Institute;
and the AAI Distinguished Alumnus
Award presented to Gidion Kaino
Mandesi, Executive Director of the
Disabled Organization for Legal Affairs
and Social Economic Development
(DOLASED) in Tanzania.

During his remarks Mr. Tudor Jones
II, who is also founder of The Grumeti
Community and Wildlife Conservation
Fund in Tanzania, announced the cre-
ation of The Kikwete Scholarships, a
10-year commitment by the Grumeti
Fund to support tertiary level training

TANZANIA FROM PAGE 5

CONTINUED ON PAGE 8
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for Tanzanian students to pursue studies in the field of envi-
ronmental conservation at U.S. universities. The scholar-
ships, which recognize President Kikwete’s leadership and
commitment to conservation and environmental causes, will
support the studies of 20 students over the next ten years.

In his remarks, President Kikwete personally thanked Tudor
Jones for the scholarships, saying it would help further study
on environmental conservation in Tanzania.

Tanzania has achieved nearly universal primary education,
setting it on target to meeting one of the UN Millennium
Development Goals. The country’s education system has
grown from just one university in 1961 to some 200 tertiary
training institutions at the end of 2006. A new four-year insti-
tution, Dodoma University, will soon open, enrolling 1,000
students. Since independence in 1961, the country’s has
maintained its pledge to safeguard its abundant wildlife and
natural environment. Today, more than 25 percent of
Tanzania’s total land area is under conservation—higher than
the world average and exceeding United Nations goals. 

Former President Bill Clinton Visits
Tanzania’s World Famous Ngorongoro
Crater

Former President Bill Clinton, founder of the William J.
Clinton Foundation, spent six days in Tanzania, the largest
country in East Africa.  He was there to announce a critically
needed subsidy to improve malaria treatment in the country.    

On his last day in Tanzania, President Clinton became one
of 360, 000 visitors annually to explore the World Famous
Ngorongoro Crater. Often called "Africa’s Eden" and the "8th
Natural Wonder of the World," this collapsed volcano (a
“caldera”) is located in the Ngorongoro Conservation Area.
This is a natural sanctuary for thousands of birds, insects and
animals such as lions, zebra, black rhino and wildebeest, all
free to wander. The Ngorongoro Conservation Area Authority
(NCAA) was established in 1959 to protect an area covering
8,300 square kilometers. 

Only indigenous tribes such as the Masaai are allowed to
live on this land. Olduvai Gorge (“The Cradle of Mankind”),
Lake Ndutu and Masek are also within its borders. Lush
highlands surround the Crater, falling away to tawny plains
and alkaline lakes of the Great Rift Valley. A descent down the
rim passes rain forest and thick vegetation, and the flora
opens to grassy plains throughout the crater floor. 

Hon. Prof. Jumanne Maghembe, Tanzania’s  Minister of
Natural Resources & Tourism, stated, “we are pleased that
Former President Clinton was able to see for himself the suc-
cess resulting from what started as a pioneering experiment
in multiple land use where pastoralism, conservation and
tourism co-exist in a carefully managed harmony.” 

Bernard Murunya, Acting Chief Conservator, NCAA, who
accompanied President Clinton, said “the Former President
spent seven hours game viewing and experiencing first hand
the majesty of the area. He was extremely impressed with our
efforts to protect what is a unique ecosystem, one of the few
such places in the world. 
Tanzania Tourist Board, 
Tanzania@bradfordglobalmarketing.com, 
www.tanzaniatouristboard.com;
The Africa-America Institute (AAI), 
www.aaionline.org;
Ngorongoro Crater, 
www.ngorongorocrater-africa.org
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Ngorongoro Crater, Tanzania.
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Africa Travel Association’s

33rd Annual
Congress

May 19–23, 2008

Arusha,Tanzania

For more information:
1.212.447.1357

info@africatravelassociation.org

www.africatravelassociation.org





wwwwww..ttrraavveellwwoorrllddnneewwss..ccoomm ••  Travel World News10 • NOVEMBER 2007 • A F R I C A

The Africa Travel Association (ATA) held its Second
Annual Presidential Forum on Tourism in New York
City on September 28 at New York University’s
Law School in Greenwich Village. Hosted by New

York University’s Africa House, the theme of the event was
"positive news on Africa."

The forum provided African leaders with the opportunity to
present the continent’s rich travel opportunities. Each leader
spoke of the need to market “Destination Africa” in a way that
benefits the continent and each individual country.

“The participation of these amazing leaders of Africa in the
forum proves without a doubt that the tourism industry can
contribute to a country’s overall economy, stability and devel-
opment,” ATA Executive Director Edward Bergman said. “I
hope that shining a spotlight on individual countries and
their diverse travel products will strengthen the commitment
of the public and private sectors to market “Destination
Africa” around the world.”

“Africa is a collection of 53 different countries, so tourists
will surely never get bored,” said ATA President and Ghana’s
Minister of Tourism and Diaspora Relations (MP), Stephen
Asamoah-Boateng. He added that Africa accounted for only
four percent of travel arrivals in 2006. “The best way to mar-
ket Africa and changes these numbers is to develop a strategy
to make Africa more visible.” 

Tanzanian President Jakaya Mrisho Kikwete said one way
to increase tourism is to add hotels, improve infrastructure
and increase source markets. "North America is important,"
he said. Kikwete launched ATA’s inaugural forum in
September 2006. 

Cape Verde Prime Minister José Maria Neves said the
tourism industry is helping Cape Verde’s economic growth,
with an average annual growth of 20 percent per year over
the last five years. He said that the tourism sector will “be the
main engine of growth and transformation” for his country.

Speaking in Sesotho, Lesotho’s Deputy Prime Minister,
Archibald Lesao Lehohla, invited the audience to visit the
land-locked country. He stressed Lesotho’s combination of
modernity and history and culture.

“Positive messages from Africa start here. There is no nega-
tive incident that happens in Africa alone. Conflicts, disease,
disasters and the like are also prevalent on other continents,
but business people and tourists travel to these destinations,”
said Zambia’s Minister of Foreign Affairs (MP), Kabinga J.
Pande. “Don’t listen to discouraging messages. Listen to ATA

and to the people who have been in Africa and seen it all.” 
Malawi’s Minister of Tourism, Wildlife and Culture, Callista

Chapola-Chimombo said that most African countries have
limited resources to promote tourism to their country. “By
working together, African countries can pool their political,
human and financial resources to bring the world to Africa in
a way that everyone can benefit.”

Director General Francis Gatare of the Rwanda Investment
& Export Promotion Agency said that Rwanda’s Virunga re-
gion has brought tourist dollars and a new awareness to the
country as a travel destination, rather than as a war torn na-
tion. He also highlighted the importance that tourism can
play in shaping the country’s future socio-economic agenda. 

Benin’s Jean-Francis Zinsou, Minister Conseill of Benin’s
Permanent Mission to the U.N., spoke about the country’s
emphasis on “tourism of returning Africas” and Benin’s posi-
tion as the “cradle of voodoo.” He also emphasized Benin’s
position as an emerging economy and as a reliable partner for
investments and tourism.

ATA presented the inaugural ATA Presidential Forum on
Tourism Award to Professor Alpha Oumar Konare,
Chairperson of the African Union Commission, whose out-
standing efforts to integrate the African continent have in-
spired ATA and shaped its global campaign devoted to mar-
keting “Destination Africa.” 

The Africa Travel Association, 
info@africatravelassociation.org,
www.africatravelassociation.org

Destination Africa: Eight African Leaders
Speak On The Continents’ 
Travel Opportunities
Africa Travel Association (ATA) and New York University’s Africa House Showcase Africa at
ATA’s Second Annual Presidential Forum on Tourism in New York.

From left to right: Director General of the Rwanda Investment &
Export Promotion Agency, Francis Gatare; Malawi’s Minister of
Tourism, Wildlife and Culture, Callista Chapola-Chimombo; Advisor of
Political Affairs at the Observer Mission of the African Union to the
U.N., Salem Matug; ATA President and Ghanaian Minister of Tourism
and Diaspora Relations (MP), Stephen Asamoah-Boateng and ATA
Executive Director, Edward Bergman at the Africa Travel Association’s
Second Annual Presidential Forum on Tourism at New York University
on September 28, 2007. 
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Home of the legendary
Queen of Sheba, Ethiopia
is a land of contrasts and
extremes, of wild and 

r e m o t e
p l a c e s .
Even with
visitor ar-
rivals in-
creas ing
annually,
it retains
an off-the-
b e a t e n
track ca-
chet for
more ad-
venturous
travelers.

Now, during Ethiopia’s yearlong
Millennium celebrations, is the prefect
time to recommend your clients experi-
ence its rich culture and traditions dat-
ing back over 3,000 years. Ancient his-
tory, gorgeous geography, wildlife,
enduring tribal cultures and eight
World Heritage 

Sites — it’s all here!
How to get there?  Ethiopian Airlines

(ET), the largest pan-African airline, of-
fers wide-body service on direct flights
from Washington, DC. In addition to
winning kudos as the 2006 Best African
Airline, this past May, ET’s ceo Girma
Wake, received the 2007 African
Business of the Year prize during the
annual Africa Achievement Awards
gala in Beverly Hills, California.

Travel World News sat down recently
for a cup of superb Ethiopian coffee and
a conversation with Gobena Mikael,
ET’s new Regional Director North &
South America, for a preview of the air-
line’s plans for the U.S. market. 

TTrraavveell  WWoorrlldd  NNeewwss: ET's U.S. office re-
cently moved from NYC to Alexandria
after many years in New York City. Why? 

Gobena Mikael: I don't have the exact
number of years, but we first opened our

office in New York more than 30 years
ago…so this was quite an historic move
for us. We feel it’s essential to be onsite
at our hub, which is Washington, DC’s
Dulles airport.  

TWN: ET is a world-class airline with a
world-spanning network of routes. What
plans are there to expand the U.S. mar-
ket’s route?

GM: Well, since we’ve just relocated to
our new headquarters, we’re concen-
trating on developing our hub at Dulles
and being able to provide our passen-
gers with daily service — currently, we
offer five flights a week; with six during
summer’s peak season. Once we’ve
achieved this, we want to increase the
number of hubs to other geographically
convenient locations for passengers.
Where? Atlanta, Houston and Los
Angeles are all candidates under con-
sideration. 

TWN: Can you give us some specific
details on how you’re working to grow
ET’s visibility here in the U.S.?

GM: We have a number of short-term
plans to expand the U.S. market. Since
we have a brand new office, we thought,
why not a new and better sales struc-
ture? For starters, we’re reorganizing
our sales force for greater market pene-
tration and closer proximity to our dis-
tribution outlets. In order to enhance
our service and meet the needs of our
customers we divided the country into
three sections; East Coast, Midwest and
the West Coast. Each regional area has

a designated Sales Representative who
will assist with all your sales needs. 

TWN: Direct service to from the U.S. to
Ethiopia has made it easier for tour op-
erators to develop programs attractive to
U.S. market. Can you provide us with de-
tails on tour programs in place currently
in place with U.S. tour operators?

GM: As you can understand, each tour
operator has its own specific program.
They mostly concentrate on our Historic
Route to the north — Gondar, Lalibela,
Axum and Bahar Dar — or the lesser-
known Southern Region — which is
special for what we call “cultural sa-
faris” because of the density of regional
tribes — to Arbaminch, Baco, Mursi,
Hammer, Turmi, and Konso. 

TWN: Who are some of the tour opera-
tors working with ET here in the U.S.?

GM: The tour operators with whom we
were jointly promoting our previous
package were SITA Tours (LA), 2Afrika
(DC), Journeys Unlimited (NYC),
Salem Travel and Somak Safaris (both
in LA). We work with large operators
such as African Travel in LA and
Wilderness Travel in the Bay Area, in
addition to many smaller ones in vari-
ous cities around your country.  [Ed.
note: Please see sidebar following inter-
view for brief tour descriptions/prices.]
Agents should know that we have spe-
cial tour fares that we provide specifi-
cally to tour operators. 

TWN: We’ve heard that there are new
CONTINUED ON PAGE 12

Flying High With Ethiopian Airlines 
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products in the works…can you confirm
this?

GM: For a bit of history, we did have
one program developed here locally by
ET that was being jointly promoted with
selected tour operators. To be blunt, it
wasn’t particularly attractive or suc-
cessful, so we’re now developing a new
one with the mainstream American
traveling public in mind. Our sales
manager, Katherine Jochen, spent last
month in Ethiopia with the specific goal
of being able to set standards and re-
view hotels, ground operators, etc…to
craft new tour programs with U.S.-mar-
ket appeal. She’s back now, and we’re
working on selecting partners and final-
izing packages, which we hope to
launch before end of year. 

TWN: Until this newest product
launch, could you describe some of the
ET’s other tours?

GM: Of course! Here’s one we’re ex-
cited about: our multicountry tours. We
feel it’s important to promote not only
Ethiopia, but also the whole of East
Africa, including Kenya and Tanzania,

and so have 8–17-day packages avail-
able on our Web site…take a look.

TWN: What news do you have that
will be exciting for travel agents?

GM: Here’s a scoop for agents selling
Africa: we’re working on redesigning
our fare structure to be more proactive,
flexible and competitive, along with
reevaluating our various incentive
packages both externally and inter-
nally. We’re also increasing our cus-
tomer service workforce, both at points
of sale and at the airport, to provide bet-
ter and quicker response to our cus-
tomers. Plus, we’re in the process of de-
veloping a new ET tour package
designed to be more appealing to the
mainstream U.S. mainstream mar-
ket…we’re are enhancing sales distrib-
ution outlets for maximum impact once
the product’s ready. 

TWN: How about agent commissions
for flight bookings?

GM: As mentioned earlier, we fly di-
rect to Addis Ababa [from Dulles] five
days a week…we have fares starting as
low as $1,110 and that are commission-
able at 6%. Once your clients arrive in
Addis Ababa, they can explore the
beauty and culture of Ethiopia, or con-
tinue on to any one of our 28 African
destinations — such as Kilimanjaro,
Tanzania (you should know also that
we’ve just launched direct service from
Addis Ababa to Zanzibar!), Johannes-
burg, South Africa or Nairobi, Kenya.  

TWN: ET has ordered 10 new Boeing
787 Dreamliners. How is that expected
to affect ET’s global reach?

GM: While I’m not completely famil-
iar with the new 787 Dreamliner, I do

know it’s a very modern state-of-the-art
aircraft. Special materials have been
used to guarantee fuel efficiency and
long-range flight capability. This will
definitely help us to be able to reach
places we have not been able before —
and it will definitely help to fulfill ex-
pansion plans of the company.
However, any market has to first prove
its viability and profitability. We will not,
for instance, start flying to Los Angeles
simply because we have a longer-range
plane. In fact, on all existing long-haul
routes, if our research shows that cer-
tain routes wouldn’t be [at least, ini-
tially] profitable, our new craft will not
be flying there. Here in the U.S., we’ll
set our sights on building the market so
that we can profitably deploy these 787s
on these routes.    

TWN: When are they scheduled to
begin flying, and for which routes and
Are any of the craft planned for the U.S.
– Ethiopia route? 

GM: I believe the first 787s are sched-
uled to fly in the summer of 2008 — but
at this point, I’m not sure exactly which
routes they will be serving. I really do
hope our route (i.e., the Dulles–Addis
flight) will be one of them.

TWN: A question about flight fre-
quency: In addition to your five daily
flights, are there any plans to have daily
service, and if so, when?

GM: Well, please note that our direct
flight frequency actually increased to
four flights weekly last winter and six
times weekly only for the peak summer
period between June and August (and
the exception was Thursday, not
Sunday. On Sundays we have a morn-
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ing flight). As mentioned earlier, currently, we have 5 flights
daily (except Tuesday/Thursday). Monday, Wednes-day and
Saturday, we depart in the evening; on Friday and Sunday, in
the morning. Our plan is to commence daily operations year-
round by summer 2008. 

TWN: Do you predict any nonstop ET flights between
Dulles–Addis?

GM: Yes…but not in the near future, as this will require a
very big aircraft like the B747, which in turn has quite a high
breakeven load. This means that first, we have to grow the
U.S. market to its full potential. Until then we’ll still fly direct,
and make one stop at an intermediary point. Even with the
B787, payload will be constrained and we’ll most likely forego
or be forced to waste many seats if we fly nonstop, which, as
you can appreciate, makes it very uneconomical for both the
airline and the passenger. With the continuous downward
pressure on yields from all sides, first we need to find ways to
be ever more efficient. We also need to profit from economies
of scale in order to reduce fares, while maintaining our ser-
vice and, at the same time, be able to compete in this aggres-
sive market. So, to be honest, while I do foresee nonstop
flights, I do not see them anytime soon.

TWN: Will ET consider opening an office again in New 
York City?

GM: Returning to New York is a definite possibility. But not
as a replacement of our new office in the metropolitan
Washington area —rather as a branch sales office. Even if we
decide to outsource our sales function in the future, we’ll still
need our own staff and office in major areas for some key ac-
counts and market segments…and, no doubt about it, New
York is one of those key areas!

TWN: Last question: Although you’ve only been here as re-
gional director of U.S. markets a short time, do you have a per-
sonal vision for ET’ reach here? 

GM: My personal vision is to see Ethiopian flying cross-
country to multiple U.S points, both daily and independently.
There are challenges, of course — the size and the economy
of the U.S. market, Ethiopia’s limited exposure to the
American public and the still relatively unexplored markets
of Africa. Even so, I believe that in due time, brand recogni-
tion and growth are achievable. When? Well, while this might
not all happen during my tenure here, my goal is to lay the
groundwork and set the pace for ET to grow in this direction?
Amesegnallu —  malkam ken! That’s “thank you, and have a
good day!” in our language, Amharic!
Ethiopian Airlines, 800-445-2733, 
www.ethiopianairlines.com, 
www.seeyouinethiopia.com
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U.S. tour operators have created, along with Ethiopian Airlines, the
following fully commissionable packages/FIT programs to the land of
the Queen of Sheba:

New York-based Journeys Unlimited offers faith-based tours around
the globe. Their 10-day/9-night “Ethiopia of the Old & New
Testament” program visits Bahir Dar; the thundering Blue Nile Falls;
Lake Tana’s medieval, fresco-adorned island monasteries; Gondar’s
fairy-tale castle complex; Axum—home of legendary beauty, the
Queen of Sheba and rumored resting place of the Ark of the Covenant,
and Lalibela’s awe-inspiring, 12th-century rock-hewn churches. Air-
included, priced at $2,798 ppdo; $3,148 single. The 8-day/7-night
“In Search of the Ark of the Covenant” package takes in all the
above, except Gondar. Cost is $2,098 ppdo; $2,348 single.
Journeys Unlimited,800-486-8358; www.journeys-unlimited.com

LA-based Selam Travel’s 10-day/9-night Historic Route tourheads
to Bahir Dar and Lake Tana’s island mystical monasteries; on to the
Tis Issat, source of the Blue Nile; Gondar’s Camelot-like castles and
Felasha village synagogue; the dramatic landscape and wildlife of the
Semien Mountains; then to Lalibela’s architecturally-defying rock-
hewn churches (a World Heritage site) and Axum’s monolithic stelae
and echoes of the Queen of Sheba’s court, and back to Addis for last-
minute shopping at the Merkato, Africa’s largest open-air market.
Air-inclusive price approximately $2,500 ppdo, $2,975 single. The
5-day, add-on Southern Route supplemental cultural safari explores
the lesser-known southern Omo Valley’s ethnic villages and national
parks. Non-air included cost is $845pp.
Selam Travel, 866-535-3687; www.selamtravel.com

Also LA-based, Sita World Tours offers an 8-day/7-night
“Ethiopian Experience tours ancient Abysssinia via Bahir Dar and
Lake Tana’s frescoed churches and monasteries; the thundering mists
of Tis Issat (aka Blue Nile Falls); to Lalibela’s mystical rock-carved
churches (classified as one of the wonders of the world); Gondar’s
regal castle complex Axum’s impressive stelae, Queen of Sheba’s
palace and exterior of St. Mary of Zion, supposed repository of the 

Ark of the Covenant; and back to explore Addis. Land-only cost is 
$2,865– $3,085 ppdo (depending on hotel); single supplement
$370–$460.Their 7-day/6-night Omo Valley extension heads through
the Rift Valley to villages markets of such tribes as the Elbore (famed
for extravagantly coiffed men) and Mursi (whose woman adorned
with huge lip plates) to the Rift Valley’s lakes for birding, hiking and
other sports); priced at $2,195ppdo; $80 single supplement.
Sita Tours, 800-421-5643; www.sitatours.com

Another California-based operator, Somak Safaris’ 8-day/7-night
Historical Route comprises a capital tour, including the National
Museum/Lucy (world’s oldest hominid), glorious Trinity Church and
open-air Merkato; on Lalibela’s architecturally-astounding rock
churches; then to Axum, where Ethiopia’s civilization began and the
Queen of Sheba reigned, to castle- and church-filled Gondar, and on
to seaside Bahir Dar, the fabled Blue Nile Falls. Land-only cost is
$1,632 ppdo, $286 single supplement. Their10-day/9-night Omo
Valley Cultural Route takes in volcanic crater and Rift Valley lakes
with spectacular bird life, Netch-sar National Park for prime game
viewing; tribes visited include the Mursi, body-paining Karo, bull-
jumping Hamer, and the ritual scarification-practicing Bume. Airfare
extra. Cost $1,796 ppdo; $260 single occupancy.
Somak Safaris, 800-757-6625; www.somaksafaris.com

Berkeley, California-based Wilderness Travel offers a 17-day/16-
night “Crossroads of Ethiopia” exploration, combining 6 days fol-
lowing the Historic Route, taking in Axum’s stelae and Sheba’s
queendom; Lalibela’s jaw-dropping monolithic churches; Gondar’s
regal castle complex and Lake Tana’s medieval island-monasteries;
then south for cultural encounters along the Omo River with the
Dorze, Mursi, Hamer and other tribal people; then southeast to the
old railway town of Dire Dawa and the colorful, spice-filled markets
of  7th-century walled town of Harar, said to be Islam’s 4th holiest
city. Land-only cost is $5,295–$5,595 ppdo, depending on number of
participants; $850 single supplement.
Wilderness Travel, 800-368-2794; www.wildernesstravel.com

– Mary Ellen Schultz

EXPLORING ETHIOPIA! A SELECTION OF U.S.-BASED TOUR OPERATORS



TRAVEL ALL AROUND
ETHIOPIA WITH 
SMILING ETHIOPIA 
TRAVEL AND TOURS

Smiling Ethiopia Travel and Tours PLC
covers all tourist destination areas 
in Ethiopia including the Seven 
World Heritage Sites recorded by 
UNESCO. 

They have now added additional Land
Cruisers and buses to their existing fleet.

They offer many exciting tours including
trekking in the magnificent Semien
Mountains, regarded among the best moun-
tain ranges in Africa, and traveling the his-
toric routes of Lalibela, Axum, Gonder, and
BlueNile Falls. 

Visit the Danakil deserts, the active 
volcano of ErtaAle, Dalol (one of the
hottest areas in the world located well
below sea level), the Afar people and their
villages. 

Trek in the Bale Mountains, Surma, or
take a cultural expedition tour in the 
Omo Valley. Visit the numerous and fasci-
nating tribes in Africa and the great Rift

Valley Lakes. 
In Eastern Ethiopia, tour Awash National

Park and Harar. 
Smiling Ethiopia Travel and Tours also 

offers adventure tours, wild life tours, 
safari tours, bird watching, educational
tours, or any other kind of special interest
tours.  

Smiling Ethiopia Travel and Tours PLC
are among Ethiopia's leading tour opera-
tors and specialize in Ethical tourism, with
a view to create direct interaction between
visitors and the local community.
Smiling Ethiopia Travel and Tours, 
sett@ethionet.et, 
www.smilingethiopiatravel.com

LEARN ABOUT AND ENJOY
ALL ETHIOPIA OFFERS
WITH SPLENDOR ETHIOPIA
TOURS AND TRAVEL 

Splendor Ethiopia Tours and Travel pro-
vide tour and travel service to individuals
and groups. From leisure tours within or
around Addis Ababa to long adventure
tours throughout Ethiopia, they provide a
remarkable service to create memories that
last a lifetime. 

There are nine national parks and three
wildlife sanctuaries in Ethiopia. The Simien
and Bale Mountains parks are famous for
trekking and bird watching.  Here wildlife
includes the Walia Ibex, the Menelik's
bushbuck, the Ethiopian Red Fox, the
mountain Nyala, and the Gelada Baboon.
In addition, large mammals such as ele-
phants, buffalos, lions, cheetahs, and more
are also accessible. 

Splendor Ethiopia Tours and Travel is
able to easily and safely arrange camping

and trekking trips, including trekking on
the back of mule.

Tours of Addis Ababa reveal a city as cos-
mopolitan as any of the world's metropo-
lises. Along the Africa Avenue, is the Addis
Ababa museum, which displays the politi-
cal, cultural, and architectural history of
the capital. 

The new Sheraton Addis with over 290
rooms provides room choices from stan-
dards to deluxe and presidential suites.
There are 12 restaurants and bars, plus a
nightclub, heated swimming pool, and
sports facilities. 

Ethiopia has extensive historic sites, par-
ticularly in the north. On Splendor Ethiopia
Tours and Travel’s Historic Route
Programs, travelers can see monuments
and buildings from the first millennium.
These include the Axum steale, Queen
Sheba's palace, tombs of Axumite Empire
kings, and more. 

In east Ethiopia, visit the 1,000 year 
old town of Harrar, with its 99 mosques,
making it the fourth holiest place of 
Islam. 

Visitors can also take part in photo safaris
and bird watching tours, and are guaran-
teed to have an exciting time learning about
the semi-nomadic cultural lifestyle of
southwest Ethiopia, supplemented by spec-
tacular scenery and friendly people. Being
in an extensive highland island surrounded
by arid lands, Ethiopia is blessed with more
than 850 bird species, 28 of which are
found only in Ethiopia. 
Splendor Ethiopia Tours and Travel, 
splendoreth@telecom.net.et, 
splendoreth@yahoo.com, 
www.splendoret.com
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