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F
ITUR, the International Tourism Trade

Fair set for January 18–22, 2012, aims

to serve, now more than ever, as an ef-

fective tool for the tourist industry. With

this objective in mind, the fair’s organizers have

strengthened their initiatives aimed at promot-

ing meetings between professionals, effectively

creating synergies that are likely to open up new

business opportunities. 

Among these initiatives, the fair will stage the

second edition of the FITUR Workshop, where

professionals from all over the world who have

been invited to the fair through the Foreign

Buyers Program can hold B2B meetings with ex-

hibitors at the fair itself. This year, in order to

adapt to the interests of the participants even

more closely, it will be the exhibitors themselves

that choose the buyers who are invited to the fair. This guaran-

tees a high degree of interest in the corresponding interviews

and, in turn, the potential for business at these meetings. 

B2B interviews are also an essential tool in the INVESTOUR

Africa initiative, which will be staging its third edition in 2012.

In this respect, a series of pre-arranged interviews will be or-

ganized between Spanish entrepreneurs and top representa-

tives from the African tourist industry, including both the pub-

lic and the private sectors, based on the participants’ different

business profiles and preferences. Furthermore, as a new fea-

ture at this edition and thanks to the excellent results achieved

with this initiative throughout Africa’s tourist industry, INVES-

TOUR America will be inaugurated. This new scheme will

place representatives of tourist initiatives and projects on the

American continent in contact with potential partners, this

time aimed at any exhibitor among the 166 destinations and re-

gions taking part at the fair. 

Also with a view to providing a boost for the tourist industry,

FITUR 2012 will host the staging of a Brokerage Event, which

aims, among other objectives, to create new opportunities to

find trade and technology partners throughout Europe, to fa-

cilitate the exchange of experiences with other companies from

the international market, and to open up new opportunities for

marketing products, services and technologies linked to the

field of tourism. 

Focusing on Areas of Greatest Potential
In addition, at its year 2012 edition, FITUR will seek to high-

light one of the business segments of greatest potential within

the market: LGBT. Following the excellent results achieved at

the first edition, the fair aims to raise the profile of this seg-

ment, boosting the participation of companies and destinations

that specialize in the LGBT segment. The fair will also

strengthen the conferences aimed at professionals who are in-

terested in reaching this sector of society. 

Another of the aspects that the fair will continue to

strengthen and promote consists of the sustainability of tourist

establishments. In this case, FITUR GREEN, which is orga-

nized by the fair in conjunction with the WTO, will stage its

third edition in 2012, introducing professionals to the latest-

generation solutions and companies able to help them set up

tourism models that are more eco-friendly. And in order to

highlight the important role that technology plays when it

comes to achieving this goal, this edition of FITUR GREEN

will feature the participation of the Hotel Industry

Technological Institute (ITH), a body that will contribute all of

its experience within the field in order to boost the sustainabil-

ity of the tourist industry.  

For the second consecutive year, FITUR will also provide the

setting for the staging of the National Congress on the

Management of Travel Companies, an event organized by the

Iberian Association of Travel Company Managers (IBTA). This

Congress will enable a number of leading travel managers at-

tending the event, all of whom have a high professional profile

and decision-making power, to be introduced to the products

and services on show at FITUR, thus providing new trading

opportunities for the fair’s participants. 

In short, in its endeavor to bring the leading players within

the tourist industry together, FITUR seeks to provide a boost

for the travel sector, while ensuring that professionals gain

maximum benefits from their attendance at the fair.

FITUR, www.fituronline.com
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FITUR Highlights Its Profile as a Business Forum
The fair will strengthen initiatives aimed at opening up new trade opportunities for participants.

Meeting at FITUR means serious business for travel pros.



WILLIAM H. COLEMAN, INC.
The Travel Industry’s Leading Event Management Firm 

Complete information is available 
at www.neweuropetravelmart.com

NEWEUROPETRAVELMART
April 25, 26, 27, 2012
Ljubljana, Slovenia
Grand Hotel Union

89% of the Buyers 
and 80% of the Suppliers 
who attended NETM’11
tell us they plan to 
attend NETM’12. 
You should join them.

IFEEL
SLOVENIA

www.slovenia.info

New Europe Travel Mart (NETM’12) is a 
serious event for senior executives who can 
make decisions and commitments. Leisure 
Travel Buyers from global markets will be in 
Ljubljana, Slovenia to meet with Suppliers 
from countries in ‘New Europe’ including:    

Slovenia
Albania
Bosnia/Herzegovina
Bulgaria
Croatia
Czech Republic
Estonia
Germany (New States) 
Hungary

Kosovo
Latvia  
Lithuania
Macedonia  
Montenegro
Poland   
Romania
Serbia
Slovakia
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LA CUMBRE 2011 ENDS SUCCESSFULLY 
WITH GREAT PROMISE FOR 2012  

La Cumbre, The Americas’ Travel Industry Summit organized by

Reed Exhibitions, concluded with great satisfaction expressed

among buyers, exhibitors, and media in September, most of whom

have already confirmed their participation in the 2012 edition.

The event began with a full-day conference for travel profession-

als—the Tourism Branding Forum, which offered the most relevant

case studies and the latest trends throughout the industry. It also

presented the opportunity to interact and debate among the 

audience, keynote speakers, and panelists. Some speakers 

were Euromonitor International, Hertz International, Hilton

Worldwide, NYC & Company, PhoCusWright, and Royal

Caribbean. Northwestern University and the Instituto Tecnológico

de Monterrey moderated the sessions.

Reed Exhibitions in conjunction with the city, and the 

hotel put together the opening press conference where the impor-

tance of the Latin American market was reinforced. The city of Las

Vegas and The Venetian Resort, Hotel & Casino also hosted the in-

augural reception at the impressive pool Azure at The Palazzo for

all delegates.

Notables present at the event included Gaston Isoldi, Event

Director from Reed Exhibitions; the Honorable Oscar Goodman,

former Mayor of the city of Las Vegas and current President of the

Host Committee from Las Vegas CVA; Rafael Villanueva, Director

of International Sales from Las Vegas Convention and Visitors

Authority; and John Caparella.

On September 8 and 9, 220 exhibitors from the Americas and

over 200 buyers participated in business meetings, attending 9,236

prescheduled appointments, and signing agreements. Delegates

voiced satisfaction with the solidity of business conducted and the

quality of buyers and exhibitors. “Compared to 2010, we noted

15% growth in the number of buyers, 43% in GSAs and 3% in ex-

hibitors,” stated Gaston Isoldi.

Organizers project a growth of 15% by 2012 in all categories.

This is mainly based on an increased presence from Latin America

within the exhibition floor and buyers from North America, Latin

America and Europe.

La Cumbre 2012 will be held September 5–7 at the Hilton

Orlando Bonnet Creek and Waldorf Astoria Orlando. Registration

is open to buyers, exhibitors and GSAs. 

La Cumbre 2011 was organized by Reed Exhibitions, and spon-

sored by (Platinum sponsors) Las Vegas CVA, The Venetian | The

Palazzo, Visit Orlando, Delta Airlines and Hilton Worldwide;

(Gold) Copa Airlines and AeroMexico; (Silver) Travel Ace,

Intercontinental Hotels Group and the Ministry of Tourism of

Ecuador; and (Bronze) MasterCard International and Turijobs

Latin America.

Reed Travel Exhibitions (RTE), buyers@lacumbre.com, 

exhibitors@lacumbre.com, sponsorships@lacumbre.com,

www.lacumbre.com, www.reedlatam.com

28TH ANNUAL CRUISE SHIPPING MIAMI 
SET FOR MARCH 12–15, 2012

Cruise Shipping Miami, the international conference and exhibi-

tion serving the cruise industry, annually draws more than 10,000

attendees and nearly 1,000 exhibiting companies from over 121

countries to Miami Beach, Florida.

Organized by Princeton, N.J.-based UBM Live, the three-day

trade show at the Miami Beach Convention Center runs Tuesday

through Thursday, and the four-day conference offers sessions

Monday through Thursday. 

The schedule breaks down as follows: World Cruise Tourism

Workshops, Monday, March 12, 9:30 a.m. to 4:30 p.m.; Exhibition

opens Tuesday, March 13, 9 a.m.; Conferences begin Tuesday,

March 13, 9:30 a.m.; and Exhibition and Conference end

Thursday, March 15, 4 p.m.

In addition to national pavilions, the trade show also features

eight business sectors highlighting information technology, 

entertainment technology, food and beverage, ship design and re-

furbishment, ship services and hotel operations, ship equipment

and destinations.

Conference sessions cover pertinent industry issues including an

assessment of the state of the industry, shipbuilding and refurbish-

ment, environmental issues, product development and distribution.

Media credentials are issued to bona fide journalists covering the

convention. They may request a media registration online or by

email contact after reviewing the media policy.

UBM Live is the organizer of this leading international exhibi-

tion and conference serving the cruise industry. UBM Live is a

wholly owned subsidiary of UBM plc, a leading provider of busi-

ness information services to the maritime, travel, fashion, technol-

ogy, healthcare, media, and property industries. 

Cruise Shipping Miami, info@cruiseshippingmiami.com,

www.cruiseshippingmiami.com/request-notification (registration),

/www.cruiseshippingmiami.com/request-information-exhibitors,

press@cruiseshippingmiami.com (Buck Banks), 

www.cruiseshippingmiami.com
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SECOND ANNUAL NEW EUROPE TRAVEL MART
SET FOR APRIL 25–27 IN SLOVENIA  

The 2nd Annual New Europe Travel Mart (NETM’12) will be held

April 25–27 in Ljubljana, Slovenia. Originally launched in April

2011 in Dubrovnik, Croatia, NETM is designed to increase leisure

travel to the region between the Baltic to the Balkans. The Event is

organized by the international event management firm William H.

Coleman, Inc.

New Europe Travel Mart features a unique three-day “pre-sched-

uled appointments” format that the Coleman organization has used

in other global tourism destinations for almost forty years. The or-

ganizers feel this exclusive format was an important part of this

year’s successful NETM’11.

NETM’12 will bring “Buyers” of Leisure Travel services from

global markets to Ljubljana, Slovenia, to meet senior sales and mar-

keting executives representing “Supplier” organizations from the

“New Europe” region. The New Europe Travel Mart format enables

“Buyers” and “Suppliers” to have two days of 20-minute, presched-

uled appointments in Supplier booth/offices. Organizers point out

that unlike traditional “trade shows,” this format is almost like

Buyers and Suppliers having meetings in their own offices.

“Buyers” attending NETM’12 are “decision makers” from com-

panies and organizations that have the authority to “contract and

book” Group, FIT, and any Special Interest travel products from

markets in Europe, USA, Canada, Mexico, Latin America, and

Asia/Pacific.

NETM’12 “Suppliers” are senior sales executives who can make

commitments, and who represent hotels, airlines, cruise companies,

receptive operators, car rental firms, attractions, resorts, tourist

boards, city and convention bureaus, and promotional organizations

from Slovenia, Albania, Bosnia/Herzegovina, Bulgaria, Croatia, the

Czech Republic, Estonia, Germany (New states), Hungary, Kosovo,

Latvia, Lithuania, Macedonia, Moldova, Montenegro, Poland,

Romania, Serbia, and Slovakia.

Ljubljana, the NETM’12 Host Destination, is the capital of

Slovenia, a vibrant and picturesque city that dramatically illustrates

what “New Europe” destinations offer today’s Leisure Travel

Industry. The NETM ’12 Host Hotel is the historic Hotel Grand

Union located in the center of the city.

Buyer Registration fees are $150 including three nights’ single

room accommodations at the Grand Union, roundtrip airport trans-

fers, all business sessions with prescheduled appointments, all offi-

cial hosted social functions, and ground transportation. Buyers will

arrange their own air travel on Host Airlines that will be offering

reduced airfares to all NETM’12 delegates.

Supplier Registration Fees are $975 and include an approximately

6.5 ft x 6.5 ft booth/office with table, 4 chairs, sign, and lights; all

business sessions including pre-scheduled appointments with Buyers;

all official hosted social functions; roundtrip airport transfers;

ground transportation; special discounted hotel rates at the Grand

Union; and discounted airfares on participating Host Airlines.

Suppliers are discouraged from building elaborate displays since

booth/offices will include furniture for a basic business “set-up.”

In announcing Ljubljana, Slovenia as the New Europe Travel Mart

(NETM’12) venue, Irma Coleman, President & CEO of William H.

Coleman, Inc. said: “We are very impressed with the Slovenian

Tourist Board and Ljubljana Tourism Convention Bureau Host

Commitments. Based on their own positive experience with

NETM’11 they immediately recognized the business development

opportunities hosting NETM’12 provided. We are looking forward

to working with these dedicated professionals to welcome next

year’s delegates to this exciting part of ‘New Europe.’”

Maja Pak, Director of Slovenian Tourist Board said: “We are very

pleased that Slovenia has been selected to Host this important

Leisure Travel Business development event. This will be a wonderful

opportunity for us to personally show these international Buyers

everything that Slovenia has to offer their clients.”

Barbara Vajda, Managing Director of Ljubljana Tourism

Convention Bureau said: “Ljubljana is a very special place, a blend

of old charm and new cool, and together with our Partners we are

looking forward to welcoming NETM’12 Buyers and Suppliers.”

New Europe Travel Mart, 800-874-2324,

sales@whcoleman.com, www.neweuropetravelmart.com;

Slovenian Tourist Board, www.slovenia.info

J
Japan in Depth Land of the Rising Sun	e Golden Route
      

www.goway.com/japan www.jnto.go.jp/eng

                                                      



35TH ANNUAL TRAVELMART LATINAMERICA
WELCOMES 1,000 DELEGATES TO
FLORIANOPOLIS, BRAzIL  

Over 1,000 travel industry professionals including Buyers from

global markets and Suppliers from every Latin America Country

attended the 35th Annual TravelMart LatinAmerica in

Florianopolis, Santa Catarina, Brazil, September 11–13. About

7,000 appointments between Buyers and Suppliers were presched-

uled for this leading industry event, and many more were arranged

“on-site” during the two days of business sessions.

Close to 300 “Buyers” from global markets met with

“Suppliers” from every Latin America country during the three

days of carefully structured business and social activities. The focal

point of TravelMart LatinAmerica is the two days dedicated exclu-

sively to prescheduled business appointments at the modern and

spacious CentroSul Convention Center. Other activities included a

Welcome Reception at the Costao do Santinho Resort & Spa spon-

sored by SANTUR (Santa Catarina Turismo), sponsored lunches

during the business sessions, and the Closing/Farewell Reception

hosted by SANTUR.

TravelMart LatinAmerica was first held in Lima 1978, and this

was the fifth time since the inaugural that this prestigious busi-

ness development Event for Latin America tourism returned to

Brazil. TravelMart LatinAmerica was last held in Salvador, Bahia

in 1988, Manaus in 1996, Fortaleza in 2000, and Foz do Iguacu

in 2004. 

Last year’s TravelMart LatinAmerica was held in Lima, Peru.

This year’s TravelMart LatinAmerica was sponsored by a long list

of distinguished travel industry leaders including Santa Catarina

Turismo (SANTUR), EMBRATUR, TAM, Florianopolis Convention

and Visitors Bureau, ABETA, Metropolitan Touring, Turismo

Cartagena de Indias, The Ecuador Ministry of Tourism, Quito

Turismo, Tren Ecuador, TripAdvisor, STR Global, Delta Air Lines,

Rainforest Alliance, and Mercado & Eventos Brazil.

Many TravelMart LatinAmerica delegates visited tourism sites

throughout Santa Catarina and Brazil by taking special Pre- and

Post-Tours organized by ABETA and SANTUR. SANTUR also

provided complimentary Florianopolis City Tours. TAM Airlines,

the Official TravelMart LatinAmerica Airline, and other partici-

pating airlines including American Airlines, AviancaTaca, Copa

Airlines, and LAN Airlines offered discounted airfares to partici-

pating delegates.

Irma Coleman, President & CEO of William H. Coleman, Inc.,

the TravelMart LatinAmerica organizing company, said, “We are

very excited about bringing TravelMart LatinAmerica to

Florianopolis. For many TravelMart LatinAmerica Buyers and

Suppliers this is the first opportunity for them to personally experi-

ence everything that the Santa Catarina area can offer their

clients.” Mrs. Coleman also added: “It has been a delight for us 

to have the support of the Santa Catarina Host Committee 

dedicated professionals who have been working very hard for al-

most two  years to make this event successful. And, we are 

delighted to be back in Brazil, one of the world’s most exciting

tourism destinations.”

TravelMart LatinAmerica is produced and managed by William

H. Coleman, Inc., an international events management firm head-

quartered in Jacksonville, Florida, with offices in Toronto, Canada,

and London, England. Next Year’s TravelMart LatinAmerica 2012

will be held in Cartagena, Colombia, at the new Hotel Las

Americas Convention Center, September 12–14.

TravelMart LatinAmerica, www.travelmartlatinamerica.com;

William H. Coleman, Inc., www.whcoleman.com
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CALENDAR OF EVENTS • 2011-12

DECEMBER

2-4 Monte Carlo Travel Market Grimaldi Forum, Monaco www.monte-carlo-travel-market.com
5-9 NTA Convention Las Vegas, NV www.ntaonline.com
6-8 Luxury Travel Expo Las Vegas, Nevada www.luxurytravelexpo.com
11-13 USTOA Annual Conference & Marketplace Marco Island, FL www.ustoa.com
JANUARY 2012

11-15 Vakantiebeurs Utrecht, The Netherlands www.vakantiebeurs.nl
14-15 Travel & Adventure Show Los Angeles, CA www.adventureexpo.com
14-15 The Philadelphia Inquirer Travel Show Philadelphia, PA www.inquirertravelshow.com
18-19 Conventa Ljubljana, Slovenia www.conventa.info
18-22 FITUR Madrid, Spain www.ifema.es
18-22 Discover America Pavilion at FITUR Madrid, Spain www.discoveramericapavilion.com
19-22 Matka Helsinki, Finland www.matkamessut.fi
21-22 Travel & Adventure Show New York, NY www.adventureexpo.com
21-22 Minnesota Travel Show Minneapolis, MN www.acstravelshow.com
22-24 CHTA Paradise Island, Bahamas www.caribbeanhotelandtourism.com
26-29 Tourism & Leisure Show Ljubljana, Slovenia www.ljubljanafair.com
27-29 Los Angeles Times Travel Show Los Angeles, CA events.latimes.com/travelshow
28-29 Travel & Adventure Show Chicago, IL www.adventureexpo.com

FEBRUARY

2-4 Florida Huddle Fort Lauderdale, FL www.floridahuddle.com
8-9 IMTM Tel Aviv, Israel www.ortra.com/imtm
9-12 EMITT Istanbul, Turkey www.emittistanbul.com
10-12 The Boston Globe Travel Show Boston, MA www.bostonglobetravelshow.com
13-16 Blossom Japan Kyoto, Japan www.blossomjapan.com
16-19 BIT 2012 Milan, Italy www.bit.fieramilano.it
16-19 Discover America Pavilion at BIT Milan, Italy www.discoveramericapavilion.com
17-19 Outbound Travel Mart Mumbai/New Delhi, India www.otm.co.in
17-29 Discover America Pavilion at OTM Mumbai/New Delhi, India www.discoveramericapavilion.com
18-19 Travel & Adventure Show San Francisco, CA www.adventureexpo.com
MARCH

2-4 The New York Times Travel Show New York, NY www.nytravelshow.com
5-6 Polish Travel Mart Warsaw, Poland www.polishtravelmart.pl
6-8 CONFEX 2012 London, England www.international-confex.com
7-11 ITB Berlin Berlin, Germany www1.messe-berlin.de
7-11 Discover America Pavilion at ITB Berlin Berlin, Germany www.discoveramericapavilion.com

12-15 Cruise Shipping Miami Miami, FL www.cruiseshippingmiami.com
17-18 Travel & Adventure Show Washington, DC www.adventureexpo.com
21-24 MITT Moscow, Russia www.mitt.ru/en
21-24 Discover America Pavilion at MITT Moscow, Russia www.discoveramericapavilion.com
22-25 TUR Gothenburg, Sweden www.tur.se/en
22-25 Discover America Pavilion at TUR Gothenburg, Sweden www.discoveramericapavilion.com
APRIL

12-15 Toursib Novosibirsk, Russia www.aitf.az/en
25-27 New Europe Travel Mart Ljubljana, Slovenia www.neweuropetravelmart.com
25-27 BETEX Belize www.betex.bz
25-27 KITF Almaty, Kazakhstan www.kitf.kz/en
30-May 3 Arabian Travel Market Dubai, UAE www.arabiantravelmarket.com
30-May 3 Discover America Pavilion at ATM Dubai, UAE www.discoveramericapavilion.com
JUNE

14-17 ITE & MICE Hong Kong www.itehkmice.com
SEPTEMBER

28-30 OneWorld Travel Mart San Francisco, CA www.oneworldtravelmart.com
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RAINFOREST ALLIANCE ANNOUNCES NEW TOPS NETWORK FOR TOUR OPERATORS  
With assistance from inbound and outbound tour operators in Latin America, the United States and Europe, the Rainforest Alliance

has launched Tour Operators Promoting Sustainability (TOPS), a global network of tour operators dedicated to promoting and support-

ing sustainable tourism in their respective markets. The Rainforest Alliance, an international conservation organization, made the an-

nouncement in September in Antigua, in recognition of World Tourism Day.

“TOPS is designed to help transform the business practices of tourism companies and motivate tourists to support these efforts,” said

Ronald Sanabria, vice president of sustainable tourism at the Rainforest Alliance. “The long-term aim is to help the industry become so-

cially and environmentally responsible as well as profitable, encouraging tourism practices that protect ecosystems and improve the lives

of individuals and communities.”

Network tour operators will have access to regularly updated information on sustainable suppliers, discounts on the Rainforest Alliance’s

verification services (this applies only to inbound operators) and training and other business development opportunities. Through fairs,

press events and FAM trips, network members will also have frequent opportunities to establish business relationships and engage in pro-

motional activities in European and North America.

“We have established agreements that allow TOPS members to receive special rates for their participation in promotional events and

tourism fairs,” commented Cristina Suhr, international marketing manager for sustainable tourism at the Rainforest Alliance.

By unifying the individual efforts of its network members, TOPS will allow them to have a greater impact on social and conservation

projects in the Latin American destinations where they work.

To become a TOPS member, interested inbound tour operators must apply for Rainforest Alliance verification of their businesses, com-

ply with at least 50 percent of the program’s established requirements and commit to reaching a minimum of 70-percent compliance by

the following year. Outbound operators must sign a memorandum of understanding with the Rainforest Alliance; at least 30 percent of

their suppliers must be sustainable and that figure must increase to a minimum of 50 percent by the following year.

Rainforest Alliance, www.rainforest-alliance.org

GOWAY JOINS INDUSTRY SPECIALIST BASTION TO MARK HIS 50TH SALES MISSION   
After 22 years traveling the world promoting Australia’s

Queensland, Parker Travel Collection’s International Director of

Sales Robbie Bastion celebrated his 50th sales mission to North

America. He celebrated this accomplishment with management

and staff of Goway Travel, North America’s largest wholesaler to

the South Pacific. 

In his 22-year tourism industry career, Bastion has worked for

only three organizations: Quicksilver Group of Companies, Down

Under Tours and now the Parker Travel Collection 2001. He’s gar-

nered a wealth of knowledge and loyal contacts invaluable for se-

curing business from the key market. He’s visited the USA under

four presidents and worked with heads of Tourism Australia and

Tourism Queensland in Los Angeles, still maintaining old ties.

Earthquakes, blizzards, airline dramas and even a quintessential

New York mugging have all been part of his experience, an experi-

ence he catalogued in his 2007 book ‘In Continents—Tales of Road Warrior.’ “I am still calling on companies and individuals I started

calling on in 1989 and they have become good friends as well as work colleagues.”

Bastion has seen many changes in the important Australia market—marketing campaigns following the successful Paul Hogan ad-

vertisements to the ‘Nothing Like Australia’ creative of today.

He comments, “I have also seen the consolidation of many wholesalers into a handful but conversely the growth of the Aussie

Specialist (American retail travel agents) Program continues to put Australia in front of the agent and hopefully the consumer.

However, the biggest factor influencing North American visitation always has been and will continue to be aviation.

“I’ve seen the rise and fall of airlines like Continental, American and North West try to cash in on the Australian market. Yet, the

most steadying influence on the trans-Pacific sector has been Qantas Airways. Their new service into Dallas/Fort Worth will open a

whole new market and is a sign of their continuing commitment to Australia. I’ll be doing my best to emphasize this during my up-

coming round of calls,” he said.

On his return to Australia Bastion will fly to Melbourne to meet with 150 Aussie Specialist agents for Corroboree USA.

Goway Travel, 800-387-8850, www.goway.com

Seen here with Robbie and “his book” are Goway’s
Owner/President, Bruce Hodge, and Goway Management,
Cathy Mulrine, Meg Boyd and Emma Cottis.
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www.access-able.com www.culturalcrossroads.co

www.equitours.com

www.farhorizons.com

www.vaanyc.com

www.fishinginternational.comwww.fishinginternational.com
www.themedicalconcierge.comwww.sportstraveltours.com

Providing Access 
Information and 

Resources to 
Mature Travelers 

and Travelers
with Disabilities 

Since 1995

we hAve InfoRMATIon AnD ReSouRceS AbouT:
Travel with a special need. 

Disability magazines. 
Access guides for cities, 
resorts and attractions. 

wheelchair or scooter rentals. 
Accessible transportation and more! 

Equitours offers you tested and proven 
horseback riding vacations on six continents.

Call our experienced ride consultants now at 
800-545-0019 to find the best equestrian vacation!

A huge selection of suggested trips to see

American Football, Baseball, Basketball 

or Ice Hockey, as well as custom designed 

holidays created with our valued clients. 

Our mission is to give our clients 

fantastic holidays everytime.

Fishing travel and 
vacation packages for

anglers to destinations all
over the world. 

Years of  experience 
has given us a depth 
of  knowledge and 

an inventory of  
destinations like no other in the 

industry. With the right information 
about seasons, types of  fish, guiding, 
and accomodations, we helps put you 

in the right place, at the right time, 
for your fishing expedition.

Years of experience, proven logistical 
capabilities, and exceptional knowledge of 
the most remote areas and cultures makes us 
the ideal company to assist you in your journey. 

Experience for yourself the excitement 
of archaeological discovery!

Small cultural tours for individuals and 

groups from 8-16. Trips target historical 

and cultural destinations, connecting 

travelers to the local people and places

through unique events and experiences.  

We proudly support sustainable communtiy 

projects in the places that we travel to.

Welcome to Your Best Life Experience 
Welcome to our collection of 

exclusive villas and apartments worldwide. 
We have hand-picked each property 

to meet the criteria of our 
diverse and discerning clientele.
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LIFESTYLE HOLIDAYS RECEIVES PRESTIGIOUS
OK KOSHER CERTIFICATION   

Lifestyle Holidays Vacation Resort (LHVR), located in Puerto

Plata on the North Coast of the Dominican Republic, has been hon-

ored with the distinction of receiving the prestigious OK Kosher

Certification, one of the most respected global symbols of kosher ap-

proval in an era of soaring demand for kosher food.

LHVR’s complete year-round kosher vacation experience features

a full kosher kitchen with kosher chef in residence, a kosher restau-

rant with a buffet and an a la carte menu, an orthodox synagogue,

rabbinical services, and a kosher villa environment planned. The

kosher kitchen and kosher restaurant operations will be under the

strict rabbinical orthodox supervision. A variety of Sephardic,

Ashkenazi and international menu items will be offered.

Upcoming holidays during which appropriate kosher foods will be

served include Rosh Hashana, Yom Kippur, Sukkot, Shemini Atzeret

and SImchat Torah. Each and every Shabbat there will be a Friday

night Meal and Kiddush served early Shabbat afternoon. Later on

Shabbat day, Seudah Shlishit will be available.

LHVR’s six developments all offer the Kosher Vacation Experience.

Lifestyle Holidays Vacation Resort, www.lifestyleholidaysvc.com

2012 TOURS TO BORDEAUX AND COGNAC 
WITH WINE LOVERS TOURS  

Wine Lovers Tours has established itself as a leader in the niche

tour segment of wine and food tours. The 2012 offerings include

two tours to Bordeaux and Cognac.

Wine Lovers Tours is offering two distinct tours of Bordeaux. The

first, May 15–22, is based in the city of Bordeaux and will explore

all the major regions: Médoc, St. Emilion, Graves, Sauternes and

several of the minor regions as well as cultural visits including the

seaside oystering town of Arcachon. This is a solid introduction and

overview of the essentials of what constitutes Bordeaux wine. Tour

cost is $3,289 and includes 14 meals, 7 nights in a top hotel of

Bordeaux, VIP visits and a private deluxe bus.

The second tour runs from May 22–27 and focuses on the Médoc,

arguably the epicenter of Bordeaux. Daily visits to some of the

great estates of the world will enable participants to have a deeper

appreciation of why this area is so famous. 

This tour costs $3,699 and includes 10 meals, 5 nights in Pauillac

and all visits.

The number of participants is limited and there is a discount for

doing both tours. An optional 2-night extension to Cognac is of-

fered May 13. It includes visits and tastings at distilleries and lunch

at a Cognac producer. The complete cost of the extension is $525.

Wine Lovers Tours are intended for people who don’t normally

like group tours. “We try to create an atmosphere of a family or

group of friends traveling together,” says company President Vin

Marottoli. Over 80% of tour participants come back for other

tours; the ‘secret’ is offering a well-organized tour that combines

wine, food and culture at an all-inclusive cost.

Marottoli has organized and led each of his tours for the past 

30 years. He has a Ph.D. in French and is also fluent in Spanish

and Italian.

Wine Lovers Tours, www.wineloverstours.com

PORTFOLIO OF HIGH-LEVEL CLIENTS 
FOR GLOBAL VOYAGES GROUP 

President & CEO David A. Giersdorf has announced the initial

client portfolio for Global Voyages Group (GVG), a company pro-

viding a comprehensive, cost-effective and performance improving

solution for cruise companies, tour operators and other travel sup-

pliers that seek improved performance in the all-important North

America market. GVG was founded in 2010 and has been working

to expand business in North America for initial clients Hurtigruten,

Scenic Cruises, Scenic Tours, Compagnie du Ponant and Sea

Voyager Expeditions.

The company’s mission is to provide a game-changing approach

designed to meet the needs of GVG’s client companies in accessing

the North America market more effectively and efficiently than is

possible on a single company, stand-alone basis. Each Global

Voyages Group client receives a customized solution; creating a

partnership that is strategic, flexible and integrated.

Besides Giersdorf, who has over 30 years cruise and travel indus-

try experience, Global Voyage Group’s executives include manag-

ing partners Tom Russell with more than 25 years cruise industry

experience and Gary Blake, a marketing expert with more than 25

years’ experience in advertising, consumer behavior and customer

relationship management. GVG additionally employs 15 full-time

employees in its Bellevue headquarters, plus dedicated sales per-

sonnel in key markets.

The GVG team is committed to increasing North America rev-

enues, expanding distribution, reducing marketing costs and im-

proving financial performance for cruise and tour operators. Its

services include sales and channel management, integrated mar-

keting solutions, call center, reservations and business processing.

In addition GVG provides advisory services on product develop-

ment, pricing, revenue management and more.

Global Voyages Group, www.globalvoyagesgroup.com
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GOWAY OFFERS 5 WAYS TO VISIT ANTARCTICA

Goway Travel is enhancing their tours to include Antarctica, and has

now announced the availability of day trips to Antarctica from Chile.

“Antarctica, one of our most popular destinations and as the eco-

nomic times improve, there has been a marked increase in bookings,”

stated Don Forster, Product & Marketing Manager for Latin America.

“Offering some of the most pristine natural sites in the world plus

the chance to be adventurous by camping on the ice, kayaking by

huge rookeries of Penguins or simply enjoying the 4 daily landings

and 18 hours of daylight, now is the time to travel to Antarctica with

these amazing savings,” he continued.

Goway Travel offers some of the most diverse ways in which to visit

this remote continent—from the day trip by plane to the peninsula,

to an 8-day Antarctica by Air, Land and Sea which saves time on

the Drake Passage crossing.

On offer also is the classic itinerary taking in the best of the

Antarctica Peninsula— the 11-Day Antarctica Dream or the 14-day

Quest For The Antarctic Circle.

Goway also offers the opportunity to take in the diversity of the

Falklands Islands on a 17- day South Georgia and Peninsula trip.

This itinerary also offers a trek across South Georgia similar to that

taken by Sir Ernest Shackleton.

Further enhancing these 5 choices to visit Antarctica are options

to camp overnight, kayak, ice climb or even scuba dive.

The 2011 Latin America travel planner prominently features these

amazing journeys to Antarctica as well as a complete choice of

travel ideas in Central and South America. 

Goway Travel, 888-469 2955, info@goway.com, www.goway.com

STUART COVE’S NEW TIGER BEACH SEAFARIS
OFFERS DIVES WITH TIGER SHARKS   

Stuart Cove, Shark Wrangler and yearly feature star of Discovery

Channel’s Shark Week, is opening his newest boutique dive opera-

tion offering dives with Tiger Sharks at Tiger Beach, West End,

Grand Bahama Island. Until now, the only way to dive with Tiger

Sharks was on a dive liveaboard, but Stuart Cove has changed all

that with his resort-based operation at Old Bahama Bay, West End,

Grand Bahama Island.

According to Stuart Cove “this new operation is very unique in

that we have a custom-designed, high-speed inflatable boat that can

take up to 10 divers in a mere 30 minutes from the comforts of a re-

sort, to world-famous Tiger Beach to dive with Tiger Sharks. The

best part is we do this on a day charter and return to the dock in

time for dinner and a nice restful night sleep in a 4-star resort at Old

Bahama Bay.” 

The new operation will offer more than just Tiger Sharks, as there

are excellent reefs, walls, and wrecks close by was well. Wild

Dolphin dives will also be offered on the Little Bahama Bank. Sean

Williams, former manager at the Bimini Biological Field

Station–Shark lab in Bimini who will be hosting the divers, com-

ments about the new operation “It’s really great to be doing some-

thing that is unique, and truly a special experience for divers. We

expect to see on a regular basis, aside from Tiger Sharks, Lemons,

Caribbean Reefs and seasonally, the Great Hammerheads as well.

It’s going to be a place that divers will want to make sure they in-

clude in their ‘must dive’ list!”

Stuart Cove’s Tiger Beach Seafaris at Old Bahama Bay Resort,

West End, Grand Bahama Island, Bahamas will offer daily scuba

diving and snorkeling from the Old Bahama Bay Marina. Visitors

can fly into Freeport (FPO), Grand Bahama Island, and hotel, div-

ing and airport transfers packages are available. 

Stuart Cove’s Tiger Beach Seafaris, 800-848-4073, 

www.stuartcovestigerbeach.com 

VOYAGES TO ANTIqUITY LAUNCHES FIRST
WINTER CRUISE PROGRAM TO FAR EAST

Voyages to Antiquity has announced the launch of its first new win-

ter program including nine new itineraries that explore historic civ-

ilizations of Southeast Asia, India and South Pacific.

Since its May 2010 launch, the niche company’s itineraries have

focused mainly on sailings throughout the Mediterranean region be-

tween March and November. In 2012, the line will expand its prod-

uct offerings to extend the brand to other relevant destinations, in-

cluding an exceptional array of Far East programs detailed online.

The itinerary program features in-depth exploration of the history,

culture, art and mysteries of the classical civilizations throughout

India and S. E. Asia. Special highlights feature included shore ex-

cursions on all sailings, pre- and post-hotel stays in renowned cities

of Hong Kong, Bangkok, and Mumbai plus included overnight ex-

cursions to India’s Golden Triangle and Angkor Wat. 

Guest lecturers and celebrated speakers, including those from the

prestigious Archaeological Institute of America, complement shore

experiences. And regional foods and wines further immerse guests

in the destinations visited.

Cruise fares start at $3,995, including shore excursions with com-

plimentary bottled water, gratuities to shipboard staff, wine, beer and

soft drinks at dinner. Voyages to Antiquity is offering an Early

Booking Discount of up to $800 and single occupancy at 50% to

guests who book by November 30, 2011. Air add-ons for the Far East

winter program are from $595, including transfers and porterage.

Voyages to Antiquity, www.voyagestoantiquity.com
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www.adrtravel.cz www.enjoyslovakia.com

www.goingrussia.com

www.dynamictours.hu

www.janpol.com.plwww.mavnosztalgia.hu

www.sterlingvacations.com

Close ties and relationships with a 
multitude of international tour operators

and domestic travel suppliers help 
us maintain a high level of quality 

in our  travel products.  
Rest assured that your travel 

arrangements will be handled by 
the best in the business!

•Golf tours
•Cruises
•Guide services
•Hotels booking

Baltic-Breaks will always help you to find something you will definitely like!

We specialize in golf but we
don't limit ourselves to it. 
We can offer our customers
the following services:

www.baltic-breaks.com

•Beach holidays
•Country travel
•Incentive tours
•Train holidays

•Coach tours
•Tailor-made holidays
•City breaks and weekends
•Spa and health tourism

5 Reasons to hold your
incentive event in Slovakia

1. It’s somewhere you’ve never been 
before 

2. The people are warm and welcoming 
(and, dare we say it, good-looking) 

3. The countryside is brimming with 
unspoiled natural beauty 

4. You can trip over 
the multitude of 
outstanding cultural
treasures 

5. The food and drink 
are out of this world

Based in Budapest

we have offered

inbound tourism with

great success for

more than 30 years

and attained vast 

international 

expertise.

We guarantee all of

our accommodations 

and programs are

provided directly 

and without any 

intermediate, offering the best possible prices.

A joint venture of the 
HungAriAn StAte rAilwAyS, 

MÁV rt. And intertrAVerz rt. 
we organize nostalgic 

railway trips on restored vintage
trains. nearly 50 different types 

of historic vehicles. 
Available for hire for domestic 
use and international travel.
Our tourist programs start in 

Budapest and travel to 
the most popular tourist 

centers around the country. 
We built our success operating in the 

tourist market, supplying a wide range 
of services to foreign and Polish partners 

and guests. Offering holiday stays, 
cultural trips, accommodations, 

transportation and entertainment.

Offering individual and group tours, 

river cruises and excursions in Moscow, 

St. Petersburg and all over Russia.

A specialist in Adriatic, Croatia, Greece, Italy and Mediterranean cruises and tours. Providing expertise through quality, first-class products at a value. 
We expand our offers to keep our clients coming back and have added Baltic and Northern Europe, as well as Caribbean and Latin America offers to our cruises. 
You can book with confidence and enjoy our FREE Any-Reason Cancellation Waiver with every reservation.
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I
f you’re the kind of person

who dreams of a warm

winter Cruise Holiday,

savouring authentic Med-

iterranean cuisine while in port,

open air cafés or restaurants by

the sea, a place where the locals

speak English & greet you with

sincere familiarity, where his-

tory books have not done

enough justice to heritage sites

& a place where culture seeps

from every stone in towns & vil-

lages, then the Maltese Islands

are the destination for you! 

No wonder so many of today’s

major Cruise Companies have

secured Valletta’s Grand Har-

bour as their Port of Call or turn-

around port until March 2012.

Liners such as the MSC Fantasia, Musica, Orchestra & the

Opera, Costa’s Concordia, Deliziosa, Fortuna, Marina, Allegra

& Favolosa ships, the Seabourn Legend and TUI’s Mein Schiff

are among those who will visiting the Maltese Islands regu-

larly over the winter, while others, such as ships from

renowned companies like Celebrity, Seven Seas, Navigator, 

Le Ponant, Astor, Saga and Silversea shall also be including

Malta between November 2011 and March 2012. 

Visiting the Maltese Islands during the winter months has it’s

clear advantages. Besides fewer crowds, cooler weather, 

unbeatable value for money on great accommodation options

and a rich cultural & events calendar, www.visitmalta.com/

events-calendar, you can now combine your holiday stay with

a fantastic package aboard your favourite Cruise Liners offer-

ing Mediterranean itineraries. 

A visit to Malta as part of your winter Cruise holiday is guar-

anteed to make for an unforgettable family experience. You can

enjoy safe onshore experiences & share in local traditions &

festivities together. Senior citizens will revel in the slow paced

lifestyle of the villages & towns, while honeymoon couples may

wish to extend lifetime memories by spending a few more days

on Gozo, the magical sister Island to Malta and haven to

Homer’s mythological love-nymph Calypso. 

While Malta’s father of lateral thinking Edward de Bono,

would invite you to “think outside the box” or ‘’put on your

thinking hat’’, you certainly won’t have to do much of that

when you arrive on this friendly island. The renowned hospi-

tality of the locals shall never fail to assist you with questions

and need for directions. Commuting from site to site is easy to

follow & distances are short with the new public transport 

system www.arriva.com.mt

Just to put a cherry on your holiday ice-cream, getting there

has never been easier thanks to Malta’s modern falcon and

National carrier, Air Malta! Check out Air Malta’s website for

a full listing of flights available www.airmalta.com

Meanwhile, if you’re already scheduled to visit the islands for

a day during your Cruise holiday this winter, be sure to collect

Air Malta’s exclusive promotional voucher from the Valletta

Cruise Port Terminal or the Tourism Information Offices at the

Valletta Waterfont or in Valletta itself. Your Cruise visit will

bring you a  10% discount on all Air Malta flights departing

from EU airports. Coming back to an island where summer fun

never seems to end has never been so sweet!

If the Maltese Falcon & the Knights of St John sound familiar

to you and you’re ready to discover more about Malta, then it’s

time to book your next vacation to this strategically positioned

Island in the Mediterranean. Uncover the fascinating reasons

why so many nations have battled over the centuries to take

control of this unassuming Island fortress.

Meanwhile, get to know the Maltese Islands ahead of 

your journey by visiting www.visitmalta.com or write to

cruise@visitmalta.com with any specific query you may have!

We look forward to welcoming you!

Francesca Vincenti ©

Valletta’s Grand Harbour.

Malta – Your Mediterranean Cruise Destination
This Winter



Experience a journey through 7,000 years 
of history. The Maltese islands will capture 
your heart with their unique cultural 
heritage, diversity and hospitality.

Truly Mediterranean
www.visitmalta.com 

Spend your next 
holiday within...

 7,000 years of history
 an astonishing array of things to discover
 a spectacular backdrop
 the deep Mediterranean blue
 uniqueness in spirit with gracious hospitality
 European elegance in the heart of urban Sliema
 a place where time is not only relaxation but indulgence
 an attention to detail that is our main priority

 
The Palace Hotel Malta is like no other...
It redefines service and quality.

HIGH STREET - SLIEMA - MALTA
T. +356 2133 3444, 2262 3203 
F. +356 2262 1000

www.thepalacemalta.com
www.waterfronthotelmalta.com

www.destination-malta.com

www.coloursofmalta.com

www.howardstravel.com

www.seabankhotel.comwww.sanantonio-malta.com

Designed with traditional hospitality in mind.
Our size reflects the desire to create a 
more intimate environment for guests. 
Smaller than most lavish 4-Star hotels 

in Malta we are able to better serve guests 
and create a more peaceful and 

personalized services experience.

Exclusive in handling conference and 
incentive markets, we are a full-service 

event and management firm, with a
multilingual team enabling us to provide 

correspondence and handling in the 
language of your choice. Extravagant 

gala dinners on the waters edge to 
high adrenaline activities, we can tailor 
your individual ideas into a memorable 

experience. 
We aspire to 

give consistently 
GREAT 

service to all 
our clients.

In the center of the lively resort of Qawra,
St. Paul’s Bay –a Moroccan-style spa, 

bars and restaurants, terraces, the beach 
and a swimming pool surrounded by 

palm trees facing the Mediterranean Sea. 
The only Spa & Wellness Hotel in Malta.

Offering an array of services including Conferences, Incentives, Travel, Insurance, 
Aircraft Handling and other corporate services that are tailor-made for it’s esteemed 

clientele. The company’s aim is to be the recognized leader that provides travel 
solutions to customers, by means of creative direct marketing and relationship management.

A young company made up of 

well-seasoned professionals in the 

travel industry who have the essential 

characteristics, experience, knowledge 

and creativity. Combined together, we can 

be your partner in Malta – with a difference.

Destination Malta 
welcomes you. 

Situated on the outskirts of Mellieha, 
a rural village in the northwestern part 

of the island and few meters off the 
most popular sandy beach in 

Malta – Ghadira Bay, the hotel offers 
a range of accommodation packages 
and special offers during all seasons. 
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THE PALACE HOSTED RUNWAY MALTA 2011,
FIRST FASHION EVENT ON THE ISLAND   

Leading boutique hotel The Palace hosted the official opening

party and the Runway Malta 2011 event, the first fashion event of

its kind on the island, held in September. The hotel provided accom-

modation for some top international designers such as Hasan Hejazi

from the UK, Gori de Palma from Spain, and Nawie & Branko from

the Netherlands. Commenting on the event, The Palace Hotel

Manager Kevin Callus said, “We have always supported the fashion

industry in a big way and will continue to do so. We have seen first-

hand what the benefits are of being involved in such events and are

proud to be behind the fashion industry of Malta.”

Shideh Olafsson, a Runway Malta organizer, says, “The Palace is

one of the most luxurious and high end hotels in the Mediterranean.

This is the reason I think it is the perfect partner for such a big-

scale fashion event. I have worked with The Palace on a number of

projects and will continue to do so. Their constant support and on-

going respect for the fashion industry is unparalleled and I think

they are helping build a better and stronger fashion community

here in Malta.”

Runway Malta features prominent international designers, who

through their work are shaping, literally, the very fabric of the fash-

ion industry. Hasan Hejazi from the UK is a British designer who is

becoming one of the most influential designers of our time. His

clever use of color along with a cutting-edge take on design has seen

his dresses on names like Kylie Minogue, The Sugababes and many

more. Gori de Palma from Spain, long hailed as the most promising

of local Spanish talent, has had his own label since 2004 and has

several collaborations to his name, ranging from Vans sneakers and

American Apparel to Swarovski. His love for the rock ’n’ roll scene

is very apparent in his works. Nawie & Branko from the Netherlands

are two young designers who concentrate on authentic and original

menswear. They have been collaborating since 2008 and have shown

their works both locally and abroad. 

The Palace, www.thepalacemalta.com; Runway Malta, 

www.runwaymalta.com

DECEMBER DEBUT FOR THE ALPINA GSTAAD
FIVE-STAR RETREAT

A small Alpine village, long a favored mountain destination in both

winter and summer, will welcome a new luxury hotel in December

2012. Crowning Gstaad’s exclusive hilltop area of Oberbort, just

five minutes from the center of the village, The Alpina Gstaad over-

looks beautiful Saanenland in the heart of the Bernese Alps. It is the

first luxury hotel to be built in Gstaad in 100 years.

Set on five acres, the five-star property is part of a $337-million

luxury development that will include private apartments within the

hotel and two chalets. The Alpina Gstaad is a contemporary inter-

pretation of traditional Swiss architecture incorporating authentic

local materials and time-honored Alpine style. Huge windows allow

for plenty of natural light and stunning views of the surrounding

mountains.

The hotel will have three restaurants featuring traditional Swiss,

international and Asian cuisines, a bar and lounge, wine tasting

room, private cinema, cigar room, a ballroom and several board-

rooms. The 21,500-sq-ft spa will offer holistic treatments and reju-

venation programs and will include a hammam, a fitness center and

an 82-foot lap pool. A large outdoor swimming pool will be set in

the gardens. 

The luxury hotel’s 57 spacious rooms and suites—all with bal-

conies—range from 333 sq ft for a standard room to 4,305 sq ft

feet for the Panorama Suite.

Guests will arrive at the main gate and descend into a covered

drive enroute to a subterranean entrance. A monumental entryway

of natural stone with waterfalls and a skylight is designed to ensure

that the sights, sounds and scents of nature will be part of the wel-

coming experience.

The Alpina Gstaad is owned and developed by Grand Hotel Alpina

AG and privately managed. The firm has retained hotel consultancy

REMbrandT Management Services GmbH and appointed Onno

Poortier as Owner’s Representative and Advisor. Poortier brings

over four decades of development, marketing and operations expe-

rience with luxurious international hotel brands to his new position. 

Niklaus Leuenberger, a Swiss hotelier from the canton of Bern,

has been appointed Managing Director. He brings more than three

decades of experience with luxury hotels in Asia, the U.S. and the

Middle East.  

The Alpina Gstaad, www.thealpinagstaad.ch
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FIVE-STAR CORINTHIA HOTEL LISBON 
RECEIVES GOLD MAGELLAN AWARD  

The five-star Corinthia Hotel Lisbon was named a 2011 Gold

Magellan Award Winner this week for its outstanding business and

conference services in the Hotel/Resort Category. The prestigious

Travel Weekly Magellan Awards each year honor the best in travel

and salute the outstanding travel professionals behind it all.

Roderick Micallef, General Manager of Corinthia Hotel Lisbon,

said, “It is an honor for us to be selected by such a distinguished

panel of judges to be named a 2011 Gold Magellan Award winner.

The Corinthia Hotel Lisbon strives for excellence in all of its services,

especially in regards to our Meeting and Incentives’ Events at

Corinthia promises.”

With its state-of-the-art conference facilities, The Corinthia Hotel

Lisbon boasts the largest hotel conference center in Lisbon. The hotel

gained recognition as the top conference center hotel in Portugal in

2009 when it was named ‘Best Events Hotel’ at the third edition of

the Events Annual Gala that took place in Oporto, Portugal. This co-

incided with the launch of the “Meet for Free” campaign, which of-

fers free meeting space for groups of ten rooms or more. This cam-

paign was extremely successful, providing meeting and event

planners with the best value for money and leading to a sharp in-

crease in conference and corporate meetings business for the year for

the hotel. The program has now been re-launched as “back by popu-

lar demand” for all bookings received by the end of January 2012.

The luxurious Corinthia Hotel Lisbon is located in the heart of the

financial district, a short distance from the historic city center, as well

as the Lisbon International Airport.  Modern and stylish, the hotel of-

fers stunning views of the 18th-century Aqueduct and beautiful

Monsanto Natural Park. The hotel is owned by Malta-based

International Hotel Investments (IHI) and operated by CHI Hotels &

Resorts, a joint venture between IHI and the Wyndham Hotel Group. 

Corinthia Hotels, www.corinthia.com

GRANDHOTEL LIENz SCOOPS TOP HONORS AT
18TH ANNUAL WTA TRAVEL OSCARS

Austria’s GrandHotel Lienz has emerged victorious at World

Travel Awards 2011 Europe ceremony by winning “Europe’s

Leading Wellness Hotel.”

Since opening in 2009, the five-star property has set a precedent

in wellness tourism by complimenting conventional medicine with

the latest medical advances.

GrandHotel Lienz overcame stiff competition from the likes of

Adler Thermae Spa & Wellness Resort, Bagni di Pisa Natural Spa

Resort, La Reserve de Beaulieu & Spa and Richmond Nua Wellness

Spa to collect the prestigious award.

The industry’s elite—including CEOs of leading travel companies,

government ministers, tourist board chiefs—attended the glittering

WTA gala ceremony hosted at Cornelia Diamond Golf Resort in

Antalya, Turkey. The raft of media covering included Bloomberg TV,

Hello!, Hürriyet, CNBC and CNN Türk.

Graham E. Cooke, President & Founder, World Travel Awards,

said, “Since opening just two years ago, GrandHotel Lienz has es-

tablished itself as a market leader by combining traditional tech-

niques with latest scientific medicine, amid a majestic mountain set-

ting. This relentless quest to push the boundaries of wellness tourism

exemplifies the spirit of World Travel Awards.”

Hailed as “The Oscars of the Travel Industry,” World Travel

Awards is acknowledged across the globe as the ultimate travel ac-

colade, and celebrates those brands that are pushing the boundaries

of industry excellence. More than 500 organizations across Europe,

spanning more than 125 categories, entered the competition for the

most influential accolade in travel.

GrandHotel Lienz and other Europe winners from the evening will

now progress to the World Travel Awards 2011 Grand Final, taking

place in Doha, Qatar, November 29.

GrandHotel Lienz, www.grandhotel-lienz.com

HAHN AIR ANNOUNCES COOPERATION WITH
ICELAND EXPRESS & MOTOR SICH AIRLINES JSC

Hahn Air has activated Interline E-Ticketing (IET) with Iceland

Express (5W) and Motor Sich Airlines JSC (M9). Agents worldwide

can now issue flights of these two carriers along with over 240 other

Hahn Air partner airlines on Hahn Air’s e-document (HR-169).

Iceland Express (5W) is Iceland’s low-fare option using Astraeus

as their operating carrier. Iceland Express connects Europe and

North America via Reykjavik. Among its all year destinations are

Copenhagen, Berlin, Oslo, London Gatwick and Newark with close

to 20 destinations in Europe and 5 in the United States and Canada

during the summer months. Its main base is Reykjavik/Keflavík

International Airport.

Motor Sich Airlines JSC (M9) was established in Ukraine in

1984. The airline operates from its base in Zaporizhia International

Airport and flies to destinations in Ukraine, Russia and Turkey.

Motor Sich services both scheduled and charter flights with their

fleet of YAK-40, AN-140, AN-74 and AN-24RB aircrafts.

Ticketing availability of Hahn Air’s partner airlines can be 

verified by using Quick Check on Hahn Air’s website. The tool 

shows results in seconds just by choosing the country and the 

requested airline(s).

Hahn Air, www.hahnair.com
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S
an Mateo County, a gorgeous area of

northern California, approximately

an hour south of San Francisco, has

a wide and beguiling variety of

things to do, activities to experience and

places to see—stunning golf courses, superb

cuisine, delightful farms, and romantic winer-

ies, all of which belie its rather dry reputation

as a kind of techie wonderland. 

It is, for example, home to at least a handful

of American’s most fascinating museums. The

Computer History Museum in Mountain

View is a gleaming, architecturally futuristic

place that provides an eye-opening journey

through 200 years (that’s right: 200) of com-

puter history. Also fun for young and old alike

is the Hiller Aviation Museum, which is to air-

planes what the American Museum of

Natural History in New York is to dinosaurs;

it’s that definitive.

Another noteworthy place of interest is the Filoli Center, a

magnificent 654-acre estate built in 1915 by William Bower

Bourn II. The 36,000-sq.-ft. home, comprising 43 rooms, 17

bathrooms, 17 fireplaces and 17-ft.-high ceilings, is sur-

rounded by 16 acres of formal gardens, world-renowned for

their extraordinary beauty. And at famed Stanford University,

the Cantor Arts Center’s collection of Rodin bronzes is among

the largest in the world outside Paris. 

Activities, Plus Those Views
There are activities aplenty in San Mateo. One of the more

challenging is a hike up the Sweeney Ridge Trail in Monterey,

famous for being the very spot where Spanish explorer Captain

Juan Gaspar de Portolá discovered San Francisco Bay. For golf-

ing enthusiasts, the Half Moon Bay Golf Links is one of the

more spectacular golf courses in the United States, originally

designed in 1973 in consultation with Arnold Palmer and sub-

sequently redesigned in 1999 by Arthur Hills. It’s a Silver

Medal Winner for “Best Resorts in the United States” and the

only four-star recipient on both courses from Golf Digest’s

“Places to Play in the San Francisco Bay Area.” 

The spectacular Pacific Coast Highway, running along some

of the most beautiful coastlines in the world, affords countless

aquatic activities, including some wonderful kayaking. At

California Canoe & Kayak, there are a variety of kayaking

classes, ranging from private instruction to group tours, from

launching and landing, bracing in breaking waves, and under-

standing wave dynamics. It’s an economical ($49 per day) way

to check out sea kayaking and enjoy the natural setting of the

coast side region of Pillar Point Harbor in Half Moon Bay.

Spectacular Regional Cuisine
For the oenophiles among you, the Thomas Fogarty Winery

in Woodside, situated only 12 miles from the Pacific Ocean, is

a peaceful, gentle hilltop retreat sure to warm the hearts of all

visitors wise enough to make a trek up a steep hill, topped by

some truly gorgeous views of the Bay area. It’s the perfect en-

vironment for a wedding or anniversary celebration, and a

great place to stop before dinner.

Another unusual way to whet your appetite and have fun at

the same time is a visit to Harley Farms Goat Dairy, located just

off the Pacific Coast Highway in picturesque Pescadero, an

eight-year winner at the American Cheese Society awards.

Harley Farms is especially fun for children, who will especially

love getting up close and personal with some 200 American

Alpine goats and their babies. It’s also a goat-cheese lover’s

idea of heaven. 

As for that nagging appetite, there are myriad choices from

which to choose in San Mateo County, among them Sam’s

Chowder House in Half Moon Bay, winner of San Francisco

Baylist’s 2011 “Best Dining in the Bay Area,” and “Best

So You Think San Mateo County’s All About
Computers? Think AgainJ
It’s not just a bunch of brilliant minds.
R O B I N  S WA D O S

The pool and gardens at the Filoli Estate.
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Seafood in the Bay Area.” This historic and hugely popular

restaurant serves scrumptious seafood in the New England tra-

dition, highlighted by its Lobster Roll, named one of the five

“Best Sandwiches in America” by the Today Show. And if you

can’t get enough of Sam’s fantastic variety of fish, a visit to

Nick’s Seafood Restaurant in Pacifica will also immerse you in

the seaside atmosphere of the Pacific Ocean, serving wonder-

fully fresh seafood while you listen to seagulls admidst the

crashing of the waves on the coast—a great place to unwind.

It would be easy—and criminally insane—to miss a truly ex-

traordinary Indian restaurant, All Spice, a magical restaurant

that serves some of the most mouth-watering, visually beauti-

ful and adventurous cuisine—Indian or otherwise—this re-

porter has ever encountered. Whatever your preconceptions

about Indian cuisine, do yourself a favor and put them aside;

All Spice may just change your mind forever. And in the heart

of Redwood City, the elegant Donato Enoteca serves contem-

porary Italian cuisine that changes weekly, determined by the

freshest available seasonal produce. Dishes from all over Italy

will appeal to every taste, whether it is for wood-oven pizza,

meat, fish or pasta. A wrap-around patio affords guests the op-

portunity to dine under the stars, under shade umbrellas and

heat lamps. Another excellent choice for the discerning diner

is Saint Michael’s Abbey, located in a chic neighborhood in

Palo Alto. Open since 1959, the restaurant is one of the estab-

lished restaurants in the Bay Area, serving seasonal California

cuisine in an elegant and casual setting.

If unwinding for an hour or two over cocktails or craft beer at

a super-cool hangout catches your fancy, you’ll do no better

than to stop by the Barrelhouse Bar in Burlingame, a hip, 

sophisticated place to have a drink, indoors or out, and 

the owners/hosts Juan Loredo and Jose Navidad couldn’t be

more welcoming.

Where to stay?
Little more than a short walk from St. Michael’s restaurant in

Palo Alto is one of the Bay Area’s most elegant and luxurious

hotels, The Garden Court. The hotel opened in 1986 and offers

62 guest rooms and one penthouse suite. In 2010 the hotel un-

derwent a $9 million renovation, and the result is a gracious

example of contemporary, chic design, charm, luxurious

amenities, all in an ideal location. Many of the staff have been

with the hotel for more than 10 years. It shows.

An entirely different, unusual place to stay in the San Mateo

area is the Costanoa Lodge and Camp, which features a vari-

ety of outdoor activities, allowing guests to retreat from the

chaos of everyday life and discover the pace of nature. The ac-

commodations include a main lodge, cabins (some with fire-

places), and tents. 

San Mateo County Silicon Valley Convention & Visitors

Bureau, www.smccvb.com; Computer History Museum,

info@computerhistory.org; Hiller Aviation Institute

Museum, www.hiller.org;  All Spice,

www.allspicerestaurant.com; Thomas Fogerty Winery 

and Vineyards, www.fogartywinery.com; 

California Canoe & Kayak, www.calkayak.com; 

Sam’s Chowder House,  www.samschowderhouse.com;

Costanoa Lodge & Camp, www.costanoa.com; 

Cantor Arts Center,www.stanford.edu; 

Harley Farms Goat Dairy,  www.harleyfarms.com; 

Half Moon Bay Golf Links, www.halfmoonbaygolf.com;

Donata Enoteca, www.donatoenoteca.com; St. Michael’s

Alley, www.stmikes.com; Barrelhouse, www.barrelhouse.com;

Sweeney Ridge Trail, www.nps.gove/goga/planyourvisit/

upload/sb-sweeney-2008.pdf

Goats and gardens: perfect partners at Harley Farms.
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ARTA
100% Travel Agents.
We’re proud to say that ARTA 

does not accept airlines or 

other suppliers as members.

We work 
ONLY 

for agents!

Sign up for our 

FREE

30-day trial membership:

www.artaonline.com


