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TAIWAN:
A Destination of 
Extraordinary Diversity



The island nation of Taiwan,
slightly larger than
Maryland, is one of the most
densely populated countries

in the world – second, in fact, to
Bangladesh yet, thanks to its spectacu-
lar economic prosperity, less than one
percent of its population is considered
to be low income.  Inhabited for over
10,000 years, Taiwan has been a melt-
ing pot of cultures ranging from indige-
nous people, immigrants from the
mainland as early as the fifteenth cen-
tury and during the last 400 years, the
influence of the Dutch, Spanish and
Japanese.  Even Great Britain and
France attempted to weigh in but failed.
During the last century, hundreds of

thousands of immigrants came to
Taiwan bringing with them their tradi-
tions, culture, their personal chefs
(which explains why Taiwan’s cuisine
runs the gamut from Sichuan to Hunan)
and more than 650,000 pieces of the
finest examples of Chinese bronze,
jade, porcelain and paintings.

Probably the best introduction to
Taiwan and Chinese culture would
begin at the National Palace Museum,
ranked along with the Metropolitan,
Louvre and British Museums and the
repository of these treasures.  The col-
lection is estimated to be one tenth of all
the wealth of ancient Chinese artifacts
and is so extensive that only a fraction is
on display at any given time.  However,

Chinese culture is evident everywhere
on the island through traditional archi-
tecture, folk art, over 5,000 glorious
temples and dozens of intricate sacred
festivals.  While many agents and
clients alike may even have difficulty lo-
cating Taiwan on a map, there is simply
no better place to experience the
breadth and diversity of Chinese tradi-
tions, art and culture than here.  While
always clinging to the fringes of ancient
ways and beliefs, the country is also a
modern, industrialized megalopolis and
notably one of the world’s largest pro-
ducers of information technology.  For
this reason, unfortunately the common
perception is not to think of Taiwan as a
tourism destination.  Last year, less than
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Taiwan: A Destination of Extraordinary
Diversity
From culture to cuisine, nightlife to wildlife, Taiwan will exceed any client’s expectations.
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80,000 U.S. arrivals represented strictly leisure visitors.
There is much more to Taiwan than the opportunity to expe-

rience authentic Chinese culture.  This is a land blessed with
majestic mountains, ancient forests, rivers, wetlands and
varying sea coasts lying on both sides of the Tropic of Cancer.
Collectively they provide environments supporting a remark-
able variety of ecosystems making the island one of the rich-
est biological places on the planet.  Nearly 19,000 species of
wild animals and 500 species of birds call Taiwan home along
with impressive numbers of butterflies, reptiles, amphibians
and insects along with the world’s second highest density of
plant species.  Taiwan boasts six national parks and 13 na-
tional scenic areas which has earned it international recogni-
tion for achievements in conservation and rehabilitation of
habitats.  Not surprisingly, clients have the opportunity to
take advantage of every conceivable form of outdoor activity
from mountain climbing and trekking to water sports includ-
ing both fresh and salt water fishing.  With one twentieth of
the world’s recorded bird species either passing through or
permanent residents, birdwatchers are sure to be at home and
if marine life is an interest, observing the large pods of nearly
20 species of whales that frequently appear of the island’s
east coast will surely please. 

Naturally, sightseeing would be at the top of any client’s list
and there is much to see beginning with Taipei, the country’s
capital city.  Taipei 101, the world’s tallest building, provides
spectacular views of the city from its observation tower and
an unforgettable ride on the world’s fastest elevators  moving
up 1,271 feet in 37 pressurized seconds.  Longshan Temple,
the religious heart of the city’s historic section where over 100
spirits are worshipped provides the chance to examine the
beauty of Taiwanese architecture up close and personal in an
intoxicating atmosphere of dense smoke from burning 
incense.  Two blocks away is Snake Alley where vendors 
taunt live snakes including cobras before serving them up
boiled or fried.

Then there is the city’s energetic nightlife sophisticated by
any standard.  Piano and karaoke bars, jazz and blues clubs
and nightclubs abound but the real attraction are the night
markets open till the wee hours and selling everything from
clothes to jade to tempting snacks.  Every Taiwan city has one
but Taipei has four.

Taiwan’s natural wealth is within easy reach thanks to a
modern four lane highway and a railway system which ear-
lier this year introduced the bullet train - the first time Asia’s
best known high speed rail technology has been exported
from Japan.  Traveling at speeds up to 190 miles per hour,
travel time between Taipei and Kaohsiung, the country’s 
second largest city, has been reduced from five hours to 
90 minutes.

A scenic area that a client should consider visiting is Sun
Moon Lake, a 5,000 acre area surrounded by mountains and
perpetually shrouded in mist and clouds – a truly magical
place and as serene and enchanting as one could imagine.

There are superb lodging accommodations along the lake’s
shore and attractions such as Wen-Wu Temple and its
Confucius Hall as well as an aboriginal cultural village are
nearby.   Further south is the Alishan National Scenic area
known for expanses of tea farms, millennium old cypress
forests and one of the three remaining alpine railways in the
world.  Located at the southernmost point of Taiwan is
Kenting National Park featuring 50,000 acres of land and
40,000 acres of ocean on three coasts and a testimony to the
country’s commitment to ecotourism and the protection of its
natural environment.

Not enough?  Although two thirds of Taiwan’s topography is
characterized as mountainous, the country has 56 golf
courses and has hosted numerous international competitions
featuring the likes of Gregg Norman, Tiger Woods and Jack
Nicklaus. Coupled with a spa holiday, the potential of a
Taiwan visit takes on yet another dimension.  The country has
one of the world’s highest concentrations of hot springs as
well as cold, mud and seawater springs complete with hy-
drotherapy and ultra-sonic massage treatments.  

Best of all, the Taiwanese people are disarmingly warm and
friendly and the country is safe.  Taiwan is an underestimated
exotic destination of infinite variety and surely a destination
guaranteed to exceed any client’s expectations.
Taiwan Visitors Association, tbrocnyc@gmail.com,
eng.taiwan.net.tw 
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NEWS FROM GUAM: SENATORS VISIT
TAIWAN, GUAM TAKES PART IN JATA, 
AND GUAM KO’KO’ ROAD RACE 
TO BE HELD OCTOBER 14

Senators from Guam and CNMI Visit Taiwan
On July 30, several Senators from Guam, including Senator

Antonio R. Unpingco, Chairman of the Committee on Tourism,
Maritime, Military, Veterans and Foreign Affairs of the 29th Guam
Legislature, and Senator Joseph M. Mendiola from the
Commonwealth of the Northern Marianas, visited Taiwan in an ef-
fort to increase the number of visitors to the Marianas through dis-
cussions with Taiwanese government officials and transportation
heads.

The delegation of island leaders met with Deputy Director-
General W.J. Hsieh from the Taiwanese Tourism Bureau and
Ministry of Transportation and Communications. Discussions fo-
cused on the pending increase of military personnel on Guam over
the next 10 years as U.S. Marines are relocated from Okinawa and
the positive effects this will have on Guam’s economy and tourism
industry. Dialogue also centered on the positive effects for Taiwan,
in terms of increased military personnel visiting from Guam. All
parties agreed one challenge to be faced is the insufficient number
of flights between the Taiwan and the Mariana Islands.
GUAM Exhibiting at the Largest Travel Fair in Asia:  
JATA World Tourism Congress & Travel Fair

As in previous years, the Guam Visitors Bureau will be present at
the JATA World Tourism Congress & Travel Fair, which will be held
at the Tokyo Big Sight from September 13-16, 2007. 

The JATA World Tourism Congress & Travel Fair is comprised of
two separate but complementary events. The JATA World Tourism
Congress is a marketing conference centered around a particular
theme relevant to today's travel and tourism professionals. 

This year’s theme is ‘Revitalizing the Japanese Travel Market, An
Industry-wide Debate on Japan's Global Competitiveness.’ Over the
past four years, the focus has been on building the foundation for a
20 million outbound traveler market. In 2007 there will be a con-
solidation of the knowledge gleaned from past conferences to criti-
cally assess how to revitalize the Japanese travel industry, taking
into consideration such issues as positioning, travel and revenue
volume and product and service quality.

The JATA World Travel Fair is both a trade fair featuring a dedi-
cated day for exhibitors to meet one-on-one with the Japanese
travel trade and a consumer travel show where destinations and
suppliers can showcase their travel offerings and appeal directly to
potential Japanese travelers. As in previous years, several Guam
properties, optional tours and businesses have come aboard to join
the bureau in its overall Guam marketing efforts.

In addition to providing information on all topics related to
tourism at its Guam booth, which will also feature over 10 hotels,
shopping centers and travel agencies with their own distinct sec-
tions, the GVB will further state its presence at JATA WTF 2007
through several attractions to be held on the performance stage of
the booth. Performances will feature, among others, music groups
featured in the recent “Oyaji Band in Guam” event recently held
on the island, traditional Chamorro dance shows, live perfor-
mances by Guam musicians, island wedding ceremonies, and a
fashion show featuring Sanai bathing suits.

In 2006, the fair came to a close with a total of 106,241 visitors
attending the annual event. The total count exceeded 2005 num-
bers by 2,037.  The travel trade, press and general public eagerly
perused through the 924 exhibition booths showcasing food, cul-
ture, travel packages, products and other incentives from 131
countries and regions. 
Over 1,000 Expected for 2007 Guam Ko’ko’ Road Race 

As the 2007 Guam Ko’ko’ Road Race nears, Race Director Ernie
Galito is expecting over a thousand participants for the signature
race, which takes place on Sunday, October 14, 2007. 

Sanctioned by the International Association of Athletics
Federation (IAAF), the 20 km course was measured by the
Association of International Marathon & Distance Racers (AIM)
and runners will be timed using the latest technology. The Guam
Ko’ko’ Road Race will also feature a 4 x 5 km Ekiden, or relay race. 

A unique feature of the Guam Ko’ko’ Road Race is the presence
of large groups of people lining the course, cheering racers on as
they run past. Rooting for players may not seem unusual, but the
cheering crowds at the Guam Ko’ko’ Road Race are made up of dif-
ferent cultural performers groups who inspire runners with tradi-
tional song and dance as well as yells of encouragement. 

This year’s Guam Ko’ko’ Road Race will be held in conjunction
with the 20th Guam Micronesia Island Fair at Ypao Park. 

With the inaugural event deemed a huge success, the GVB ex-
pects the 2007 Guam Ko’ko’ Road Race to produce even greater
results in terms of the number of participants, interest in Guam,
and the amount of attention drawn to the race’s beneficiary,
Guam’s territorial bird, the Ko’ko.’ 
Guam Visitors Bureau, www.visitguam.org
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Pictured left to right: Bruce Chen, Assistant Vice President,
Corporate Communications & Customer Relations Division,
China Airlines; Vivian Chien, Edelman Taiwan; Senator Judith
T. Won Pat, Guam; Senator Joseph M. Mendiola, President of
the Senate (Saipan),Fifteenth CNMI Legislature; Senator
Antonio R. Unpingco, Guam; Senator Edward J.B. Calvo, Vice
Speaker, Guam; Brain Chou, Senior Vice President, Marketing,
China Airlines; David Chard, Edelman Taiwan; David Yao,
Assistant Vice President, Corporate Strategy & Planning
Division, China Airlines; and Jack Ho, General Manager,
International Affairs, China Airlines.



EVA GETS NEW B777 TO WORK ON 
LOS ANGELES ROUTE 

EVA Air’s seventh brand-new Boeing 777-300ER is ready to be
placed in service between Taipei and Los Angeles.  EVA Air
President Peter Chen accepted delivery of the aircraft in a cere-
mony at the Boeing factory in Everett, WA on August 22, 2007.
Later this year, the airline will add an eighth B777 to its fleet and
also use it on Los Angeles trips. 

EVA began deploying new B777s on the Los Angeles route in
2006 and has a load factor this summer of approximately 95 per-
cent.  With this addition, EVA will operate these aircraft on 14 of
its 17 weekly flights to the Southern California gateway.  EVA’s
convenient, one-stop onward connections to destinations through-
out Asia via Taipei also contribute to its high load factor.     

EVA added special mood lighting in Premium Laurel and Elite
Class cabins on the new B777s that is timed to help regulate body
clocks.  These lights have six levels, starting with sunrise and con-
tinuing through midday, sunset, evening, relaxation and night-time.
Subtle changes in brightness help passengers adjust to time-zone
variations on trans-Pacific travel.  In the Premium Laurel cabin,
passengers can lie back under a sky filled with constellations such
as Orion, Ursa Major, Pegasus, Cygnus, Auriga and Centaurus.

EVA configured its B777s to carry 316 passengers in three cab-
ins.  Premium Laurel Class has 42 spacious seats and comfortably
gives increased numbers of travelers the luxury, top-cabin option.
Elite, a new, improved version of the innovative premium economy
cabin that EVA introduced in 1992, seats 63 passengers and
Economy is outfitted for 211 travelers.  Every passenger on EVA’s
B777s has access to his/her own interactive Star Gallery
Audio/Video on Demand (AVOD) entertainment system with
movies, features, music and video games, and digital air-to-ground,
easy-to-access Short Message Service (SMS) in English and
Chinese for sending messages to mobile phones or e-mail addresses.  

EVA makes a total of 36 passenger flights a week between the
United States and Taiwan, giving travelers convenient access to
and from an extensive network of destinations throughout Asia.  In
addition to its Los Angeles frequency, EVA has 12 flights a week
to San Francisco and seven to Seattle, three of which continue on-
ward to Newark.  It also flies to Vancouver five times a week.  
EVA, www.evaair.com
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ULTRA LUXURY BOUTIQUE
HOTEL THE YAMU TO OPEN
IN PHUKET

Scheduled to open in 2008 on a private
peninsula on Phuket’s dramatic east coast,
the new five-star General Hotel
Management (GHM) operated boutique
hotel, The Yamu, is poised to raise the bar
on previously held concepts of exclusivity
and luxury. 

This much anticipated collaboration be-
tween three internationally-renown indus-
try visionaries – Adrian Zecha of GHM
Hotels and Aman Resorts, French interior
design guru Philippe Starck for yoo by

Starck, and celebrated architect Jean-
Michel Gathy – will result in the unique
concept and creation of Phuket’s most ex-
clusive boutique hotel.

The Yamu will feature 63 hotel rooms
with facilities such as a 100-metre long
swimming pool, spa concept, and restau-
rants overlooking the limestone islands of
the Andaman Sea.

Private investment opportunities on the
development include 12 Villa Estates and
15 Club Villas now available for sale.

The Yamu will also feature many sensa-
tional facilities. The 160-seat signature
restaurant will serve Thai, Western,
Chinese and other cuisines, while five
unique “glass cubes” located within the
hotel grounds will feature a wine room with
a wine cave below, a cigar lounge, a private
kitchen, a chocolate room and patisserie,
and a designer boutique.

Located beneath palm trees for guests re-
laxation and enjoyment will be a “dry play
area” with chess, lounge and bar– an ideal
area for communal or private functions.

In addition to the “ordinary” rooms
(which will be far from ordinary) there will
also be an exclusive Club Complex - a hotel
within the hotel - accessible only to the priv-
ileged staying at The Yamu. 

Surrounding this unique boutique hotel
will be 12 privately owned Villa Estates,
operated within the hotel’s inventory when
the owners are not in residence, each com-
prising a master pavilion with a lounge, a
master bedroom, kitchen and maids’ quar-
ters. A few steps across the decking will be
a swimming pool, while across the garden
area will be three single-bedroom villa
suites, each with its private deck and pool.  

Part of the ultra Club Complex at The
Yamu, the Club Villas are available for in-
vestment, and each comprise a spacious
bedroom and living room complete with en
suite facilities and private individual pools
with outdoor showers. The Club Complex at
The Yamu is the perfect luxury release from
everyday living with personal butler 
service, an unsurpassed degree of privacy,
and convenient access to the facilities at
The Yamu. 

The Yamu site juts out into Phang Nga
Bay and boasts a private marina with 39
berths. With 84 islands dotted across the

bay, plus many small private beaches, hid-
den caves and quiet anchorages, it is Asia’s
ultimate marine playground. The Yamu is
set to open its doors in late 2008. 
The Yamu, sales@theyamu.com 

WELCOMING OF HOKULE’A
AND ALINGANO MAISU TO
PALAU 

The Hokule’a and Alingano Maisu, tradi-
tional sailing canoes arrived in Palau on
Sunday, April 1, 2007 to a welcoming cer-
emony at the Neco Marine Dock. Public of-
ficials and people from the community were
anxiously awaiting their arrival. Hokule’a
was built and launched in 1975. 

It has sailed throughout Polynesia and
some of the Micronesian islands. Na Kalai
Wa’a Moku o Hawai`i and the Polynesian
Voyaging Society are non–profit organiza-
tions dedicated to the preservation and per-
petuation of the art and science of tradi-
tional Polynesian voyaging. 

About five years ago, they build a second
double-hulled deep-sea voyaging canoe
named Alingano Maisu. This was a gift to
Mau Pialug, a Yapese navigator who shares
some of his knowledge and traditional skill
for navigation and sailing.  

These two canoes arrived at NECO
Marine dock with their Master Navigator
Nainoa Thompson, Master Navigator
Sesario Sewralur and about 25 crews es-
corted by traditional Palauan canoes with
paddlers in traditional wear. 

His Excellency Tommy E. Remengesau
Jr., President of the Republic of Palau and
Mrs. Jennifer Yano flew to Yap two days
earlier to sail aboard Hokule’a to Palau.The
vessel arrived in Palau on April 27, 2007
early in the morning by Captain Skipper
and his wife, two crews and two camera-
men. Their main goal is to beat the world
record of 72 days traveling around the
world. 

A welcoming ceremony was held at NECO
Marine dock lead by The Honorable Vice
President, Camsek Elias Chin, Senator
Diaz and Paramount Chief Ibedul. After re-
fueling the vessel, Captain Skipper and his
crew continued their voyage.
Palau Visitors Authority, 
pva@visit-palau.com, 
www.visit-palau.com  
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India • Nepal • Tibet
Bhutan • Sikkim 

The Himalayas • Sri Lanka
Myanmar (Burma) • Korea
Tours • Airfares • Hotels 
Customized Itineraries

Phone: 312-475-0655
Fax: 312-475-0657

find all our helpful links at:

www.exoticjourneys.com
Email: exoticjourneys@sbcglobal.net

We pay 11% commission to booking
agents.We pay additional 2% commission
to booking agents who book 10 tourist on
any of our published tours in one year. 

We are creating a separate page to list
special agents/agencies who are interested
in selling our tours.

World wide tours and 
travel  company since 1979

Journey begins in your mind
Exotic Journeys Can Assist



REGENT HOTELS & RESORTS TO
TRANSFORM ISLAND OF MAALEFUSHI 
INTO 50-VILLA LUXURY RESORT 

Regent Hotels & Resorts has announced plans to open a new lux-
ury resort on Maalefushi Island, Republic of Maldives in 2008.
The Regent Maldives will be a 50-villa luxury resort on the se-
cluded coral island, just 50 minutes by seaplane from the capital
city of Male.  Regent Hotels & Resorts is part of Carlson Hotels
Worldwide.

The Regent Maldives will occupy the entire Maalefushi Island, an
unspoiled island paradise with tropical vegetation fringed with
beaches. This villa development will redefine the concept of luxury
resort hospitality, with its superb facilities, exclusive ambiance and
world-renowned Regent service.   

Maalefushi Island sits at the heart of the Thaa Atoll, a natural
wonderland of clear waters, coral reefs, brilliant beaches and spec-
tacular sunsets. The Regent Maldives will feature 23 beach villas
and 27 over-water villas, including two presidential villas, which
will allow guests to observe the abundant marine life directly be-
neath their rooms. All villas are designed with private plunge pools
and expansive timber decks offering views across the lagoon.      

The individual villas are designed to maximize privacy and com-
fort, and combine traditional Maldivian architecture with interna-
tionally-sourced materials and contemporary fabrics and furnish-
ings selected by renowned interior designers Hirsch Bedner
Associates. The bathroom of each villa opens to either a private
garden area or ocean vistas and features indoor and outdoor show-
ers. The two exclusive Presidential villas set over the coral lagoon
include extra indulgences such as a luxurious dining pavilion with
a viewing and relaxation platform, spacious bedroom suites with
walk in wardrobe and private sun decks.   

Integral to the theme of indulgence is the 850 square-meter Spa
which resides over the lagoon, with the eight private treatment
pavilions open to the ocean breezes. Specializing in innovative spa
treatments, each pavilion will feature a plunge bath, outdoor
shower and relaxation deck.       

Dining options at The Regent Maldives will include the Maldivian
Chic over-water signature grill restaurant/bar, showcasing local
seafood prepared using variations of grill cuisine from nations sur-
rounding the Maldives. Complemented with spectacular views over
the water and to the sunset, The Café will offer continental style
buffet for breakfast and a wide range of a la carte dishes while a
more casual dining experience by the pool is available at the Ocean
Terrace and Lounge. For private dining each guest villa features
both indoor and outdoor dining facilities.     

For recreation, a myriad of water sports and activities are avail-
able such as scuba diving, with a fully equipped dive school and
qualified dive masters, snorkeling on the reef, wind surfing, para-
sailing, deep sea fishing or romantic picnics on nearby uninhabited
islands. There will also be a fitness centre with state-of-the-art ex-
ercise equipment.       

On the beachfront is a 38 meter infinity pool, while the gardens
include a tennis court, volleyball court and yoga pavilion. Those
with a taste for adventure can explore the remote and seldom-vis-

ited atolls of the Maldives in the comfort of the resort’s luxury
motor launch. A library and lounge will also provide a full range of
business services.            

The Regent Maldives joins the growing portfolio of new Regent
hotels and resorts under development around the world. Regent
Hotels & Resorts currently has eight hotels and resorts worldwide.   
Regent Hotels & Resorts, www.regenthotels.com 

COLLETTE VACATIONS LAUNCHES NEW
MYSTERIES OF INDIA PROGRAM

Collette Vacations offers over 160 tours to all seven continents
and, in 2008, adds India to its impressive list of destinations.  India
is quickly emerging as the new "must-see" destination of the world,
a result of more and more people visiting and experiencing its
uniqueness, culture and beauty.  

Collette's program, Mysteries of India, will include a 
two-night stay in a palace, stays at five-star Taj Hotels, an 
elephant ride to Amber Fort, a horse and carriage or "Tonga" 
ride to the Taj Mahal, a visit to Mother Theresa's Charity Home,
and an opportunity to dine with a retired military serviceman and
his family. 

"India is a destination that touches all of your senses. There's this
mystical aura that permeates its culture and land, which is such a
part of its charm," exudes Nancy Davids, Collette's Product
Manager for Asia and Hawaii. 
Collette Vacations, 800-541-3788, 
www.ColletteVacations.com  
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SHANGRI-LA HOTEL, MUMBAI TO 
OPEN IN 2009 

Shangri-La Hotels and Resorts, Asia Pacific’s leading luxury
hotel group, has signed an agreement with Pallazzio Hotel and
Leisure Limited (a wholly owned subsidiary of Phoenix Mills
Limited)  to manage the Shangri-La Hotel, Mumbai, opening the
end of 2009.  

The hotel will be Shangri-La’s fifth property in India following
Shangri-La Hotel, New Delhi, which opened in September 
2005; and the Shangri-La Hotel, Bangalore; Palm Retreat
Shangri-La, Bangalore; and Traders Hotel, Bangalore, all opening
in 2009. 

Designed by Mumbai-based Mr. Shekhar Patki, the 400-room
hotel will be situated in the High Street Phoenix retail and office
mixed-use development, located in the heart of the city within the
residential and corporate hub of Lower Parel. The property is situ-
ated eight miles from the airport and is strategically located be-
tween Mumbai’s two main business districts -- the Central Business
District of Nariman Point and Bandra-Kurla. 

Guests will arrive at a top floor “sky lobby” offering panoramic
views.  A majority of the guestrooms, which will be the largest in
Mumbai, will overlook Mumbai Racecourse and the Arabian Sea
beyond. 

A variety of dining options will be available, including multiple
specialty restaurants, an all-day café and a bar.  Additional facili-
ties will include a health club, spa, swimming pool, business center,
ballroom, and conference and meeting room facilities.   

“We are delighted to work with Pallazzio Hotel and Leisure
Limited to introduce Shangri-La’s distinctive hospitality to
Mumbai, which we are certain will position this hotel as a market
leader,” said Giovanni Angelini, Chief Executive Officer and
Managing Director of Shangri-La Hotels and Resorts. “India of-
fers tremendous potential and the opening of Shangri-La Hotel,
Mumbai is a key strategic move in expanding our presence in the
subcontinent.” 

”We are delighted to get this project underway as it marks the
beginning of a long and close relationship that we wish to share
with Shangri- La,” said Shishir Shrivastava, Director of Pallazzio

Hotel and Leisure Limited and CEO of Phoenix Mills Limited’s 
hospitality division.  

“We selected Shangri- La to manage this prestigious property
due to its sterling reputation for delivering a premium luxury hos-
pitality experience. 

It also marks our foray into the hospitality industry, where we
plan to extend our presence to operating multiple world-class lux-
ury properties in the coming years. The long-term opportunity in
this sector is immense and we are confident of creating best-in-
class properties with right partners by our side.” 
Shangri-La Hotels and Resorts, www.shangri-la.com

PATA APPOINTS BRYANT & TRIPPTREE AS
NORTH AMERICA REPRESENTATIVE

The Pacific Asia Travel Association
(PATA) has appointed the representation
firm Bryant & Tripptree Ltd. (BTL) as its
representative in North America.  The ap-
pointment, announced at the PATA head
office in Bangkok, Thailand, became ef-
fective July 1.  

BTL will co-ordinate PATA’s activities in
North America through its offices in
California and New York.  

BTL's principals, Ms. Barbara Bryant
and Ms. Kathleen Tripptree, have exten-
sive experience in tourism and hospitality
marketing and management for organiza-
tions such as the Mandarin Oriental Hotel
Group, the Hong Kong Tourism Board,
Harbour Plaza Hotels & Resorts and the
Bal Harbour (Florida) Department of
Tourism.

Both executives have a long relationship
with PATA.  Based in California, Ms.

Bryant served as Chair of the PATA Southern California Chapter
and as Chair of the PATA Chapters Congress 1991 in Bali, where
she became the first woman ever to receive the PATA Presidential
Award.  Based in New York, Ms. Tripptree has served as Vice Chair
of the PATA New York Chapter.

"We have been impressed with PATA's new directions and initia-
tives and are very keen to join the Association during this period of
dynamism in Asia Pacific tourism," said Ms. Bryant. 

"We look forward to expanding PATA's footprint in North
America and to contributing to the sustainable growth of two-way
traffic between North America and Asia Pacific,” added 
Ms. Tripptree.

PATA President and CEO Peter de Jong said: "We are delighted
that two such experienced professionals have accepted the chal-
lenge to grow PATA's North American profile and presence.  With
their vast Asia Pacific network and bi-coastal US presence,
Barbara and Kathleen can help take PATA to the next level in
North America." 
PATA, www.PATA.org
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AGENT LUXURY FAMS TO INDIA AND MORE
FROM EXOTIC JOURNEYS

Since 1979, Exotic Journeys has been creating, refining, improv-
ing, customizing and operating some of the most innovative and ex-
citing tour packages to India, Nepal, Tibet, Bhutan, Sikkim,
Myanmar, Korea and Sri Lanka.

They offer a variety of tours including cultural and 
sightseeing tours, adventure packages, wildlife safaris, 
trekking in the Himalayas, white water river rafting, and 
luxury train journeys. They can also customize packages to suit any
interest.

For agents, they are offering two special luxury trips in 2008: a
14-day trip to Bhutan & Sikkim, and a journey on the Palace on
Wheels.

Their luxury familiarization trip to Bhutan and Sikkim is 14-
days, April 5- 18, 2008. It includes deluxe and best available ho-
tels, room taxes, daily breakfast, all meals in Bhutan, transfers,
city tours, excursions, English speaking guides, entrance fee to
monuments and air-conditioned transportation, and Delhi -
Darjeeling and Paro - Delhi flights. Rates start at $3,350 (land
only) or $3,749 with economy air. 

Their Palace on Wheels luxury fam tour is April 6-17, 2008.
Palace On Wheels is a unique deluxe air-conditioned tourist train.
Its regal salons have private two and three bedded cabins with at-
tached bathrooms, personal attendants, bar lounge, library and
dinning cars. 

Besides comprehensive sightseeing tours, the participants 
attend several cultural and folk programs that enhance 

understanding of the cultural heritage of Rajasthan. Tour price per
agent starts at $3,535 (double). Price includes deluxe and luxury
five star hotels, breakfast daily, four nights aboard Palace On
Wheels with all meals, transfers, city tours, excursions, English
speaking guides, entrance fee to monuments, and air-conditioned
transportation.

A popular annual tour offered is the 15-day Rajasthan and
Pushkar Camel Fair (India), which includes Delhi, Agra and Taj
Mahal, Bharatpur, Fatehpur Sikri, Jaipur, the Pushkar Camel Fair,
Jodhpur, Jaisalmer, Bikaner and Mandawa. Pushkar Camel Fair is
a vibrant celebration of Rajasthani culture featuring music, dance
and camel races in the desert. The 2007 departure date is
November 16. 

Price starts at $2,145 (land only) with airfare available. Price
includes accommodations, room taxes, daily breakfast (vegetarian
three meals daily at Pushkar), meeting, assistance and airport
transfers, baggage handling, comprehensive sightseeing tours and
excursions with English speaking guide, entrance fees to the monu-
ments, and the cost of surface travel from Delhi to Delhi in air-con-
ditioned car or coach.

Exotic Journeys pays 11 percent commission to booking agents
and also pays an additional two percent commission to booking
agents who book 10 tourists on any of their published tours in 
one year.
Exotic Journeys, exoticjourneys@sbcglobal.net, 
www.exoticjourneys.com
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NEW YORK
PACIFIC ASIA TRAVEL ASSOCIATION

The New York PATA held its annual general meeting at their
new offices at the New York Times. Shown pictured are the
new officers from left to right: Kathy Tripptree, Regional
Director, North America; Larry Greenman, Treasurer; Diana
Schneider, Secretary; Joao Rodrigues, Vice President; Simone
Bassous, Director and Jack Maraffi, Chairman.
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INDIA TO HOST WORLD TRAVEL AWARDS
ON NOVEMBER 2

The World Travel Awards (WTA) has announced that their first
ever Asia, Australasia & Indian Ocean Awards Ceremony will be
hosted at The Leela Palace Kempinski Bangalore in India on
November 2, 2007.

The Leela Palace Kempinski – renowned for its magnificent de-
sign – stands amidst nine acres of lush gardens and a sparkling la-
goon in the city of Bangalore. The façade of this majestic, six-story
hotel, with its high arches and gold leaf domes, is a good indication
of the splendor that lies within. 

“The Leela Palace is recognized in the industry as a distinguished
market leader in India in the past few years. Located in one of the
rapidly progressive cities gaining distinction in the world today, the
opulent Leela Palace is designed on the lines of the Mysore
Palace,” says Kenneth Hill, Director Sales & Marketing for
International Market, The Leela Palace.  “It is situated in the
‘Garden City’ Bangalore, as a resort oasis. Rich, royal and regal,
encapsulating the Indian culture with a contemporary touch, there
is no other venue like The Leela Palace Bangalore to host the first
ever Asia, Australasia & India Ocean Awards Ceremony which em-
bodies the ‘Essence of India.’”

Bangalore, the capital of the Indian state of Karnataka, is situ-
ated halfway between the coasts in Southern India. The city has an
estimated population of 6.5 million and is India’s fastest growing
city. It is said to be one of the most hip and happening cities in India
as well as a major centre of the IT industry. Airlines including
Lufthansa, Singapore Airlines, Malaysian Airlines, British
Airways, Emirates and Air France fly direct routes to Bangalore
from many major European and Asian destinations, making the
destination easily accessible for international visitors. 

Manon Han, Vice President of the World Travel Awards, com-
mented: “We are delighted to bring the World Travel Awards event
to India, one of the most exciting emerging markets in the world.
India’s tourism industry is thriving; last year it registered a growth
rate of 17.3% in foreign tourist arrivals – the highest in the past
10 years. Bangalore as a gateway to India and one of the country’s
hubs is certainly an ideal place for our inaugural Asia, Australasia
& Indian Ocean Awards Ceremony. Moreover, the grandeur of The
Leela Palace Kempinski Bangalore creates a perfect setting for
WTA’s high-profile event.”

From Cambodia to China, from India to Samoa, from
Madagascar to the Seychelles, WTA’s voters have 266 categories
and 1,739 nominations to choose from in the regions Asia,
Australasia and Indian Ocean – nine categories and 64 nominations
in India. 

WTA’s Asia, Australasia & Indian Ocean Awards Ceremony was
originally booked to take place on September 6 in Bangkok,
Thailand, but a number of factors had influenced this move, criti-
cally the tourism interest focused in India. 

For the first time in 2007, the World Travel Awards cover the var-
ious country and regional level awards by recognizing award win-
ners in their own territory. The inaugural ceremony in Abu Dhabi
in May was a phenomenal success. Other chosen locations for this
year’s world tour include New York in the U.S., Newcastle
Gateshead in North East England, and the Turks & Caicos Islands
in the Caribbean for the grand finale.
World Travel Awards, www.worldtravelawards.com

NEW EVA VIP LOUNGE OPENS AT LAX
After a soft opening starting on August 20, 2007, EVA Air has

rolled out the red carpet to a luxurious new $5 million VIP lounge
in the Tom Bradley International Terminal of Los Angeles
International Airport.  Available for the comfort and convenience
of the airline’s Premium Laurel Class and Silver, Gold and
Diamond Card frequent-flyer passengers, the 8,000 sq. ft. Los
Angeles International Lounge is located on the fourth floor in the
north wing of the terminal and can be accessed after passing
through security check points.

EVA’s Super Business and Super First Class passengers are also
entitled to lounge access.   Gold and Diamond Card members of
EVA’s Evergreen Club frequent flyer program can bring one guest
into the lounge.  In addition, Evergreen Club members at these lev-
els and Silver Card members can redeem 5,000 mileage points for
one guest or family member.

The spacious lounge has 186 seats, Wi-Fi and a business center
equipped with individual work stations that have laptop hook-ups
and telephones, plus photocopier and facsimile services.  It has its
own lavatories for guests and showers.  And one section can be par-
titioned to give dignitaries or celebrities privacy.     

Passengers can relax and enjoy delicious ethnic and local foods,
including sushi, sandwiches, fresh fruit and favorite snacks.  In ad-
dition to juices, gourmet coffee, tea and soft drinks, the lounge also
has a full bar.  And, along with multiple flat-screen, high-definition
televisions, it is fully stocked with newspapers and magazines in
several languages.

While allocation of the other three is based on the airline alliance
groups, EVA shares its new lounge with eight other independent,
non-affiliated airlines, including Air India, Air Tahiti Nui, China
Airlines, China Eastern, El Al Airlines, Malaysia Airlines,
Mexicana Airlines and Philippine Airlines.  The Los Angeles
International Airport began refurbishing the Tom Bradley
International Terminal in October 2006 and is wrapping up con-
struction now.
EVA Air, www.evaair.com
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EXPLORE TAIWAN WITH
EDISON TRAVEL SERVICE

Edison Travel Service is an experienced
tourism company established by a team of
Taiwanese Travelogues who know all the de-
tails about Taiwan, as well as its neighbor-
ing countries. They provide all travel re-
lated services in and out of Taiwan,
ensuring complete customer satisfaction.
Their young and dynamic team will work
closely with you to develop the kind of pro-
grams and packages that you are looking
for. The scope of their services in Taiwan
range from guidance and transfers, hotel
and rental car bookings, daily seat-in coach
tours from Taipei City, private cultural
tours, excursions, seaside holiday arrange-
ments and custom-tailored tour packages in
accordance with special interests.

Their half day tour offerings include a
Taipei City Tour, which includes visits to
Chiang Kai-Shek Memorial Hall, Martyrs'
Shrine, and the National Palace Museum.
Their half day Wulai Aboriginal Village
Tour takes guests to Wulai, about 10 miles
south of Pitan, to view the aboriginal
tribesmen who once were the head hunters
of Taiwan. 

The Yangmingshan National Park & Hot-
Spring Tour brings guests to the mountain-
ous area north of Taipei City, famous for its
beautiful scenery and abundant natural re-
sources. Other half day tours include a

Taipei Night Tour, a Northern Coast Tour, a
Chiufen Village & Northeast Coast Tour, a
Culture Tour, and a Folk Arts Tour.

Two to three day tours take visitors to the
East Coast & Taroko Gorge National Park;
Sun Moon Lake, Puli & Lukang; and
Kenting National Park, Maopitou, Oluanpi,
Kaohsiung and Taroko Gorge. Sun Moon
Lake is the most famous lake attraction in
Taiwan. With over 100 square kilometers,
the lake got its name because the northern 
part of it has the shape of the sun and 
the southern part of it has the shape of 
crescent moon. 

Their five-day Round Taiwan Island
Excursion includes a visit to Sun Moon
Lake, Puli, Kenting National Park, and
Taroko Gorge, one of the seven wonders of
Asia that is not to be missed. 
Edison Travel Service Co., Ltd., 
www.edison.com.tw

GOWAY SHOWCASES THE
BEST OF HONG KONG 

According to leading tour operator Goway
Travel, Hong Kong visitor numbers from
North America continue to increase. For
travelers, Hong Kong offers a land of con-
trasts from the tall high-rise buildings to
the traditional junks in the harbor, and the
glittering lights after dark.

"As part of a longer trip to Asia, or even
as a short getaway, Hong Kong is a great
destination," commented Product and
Marketing Manager, Doug Vogl. "No other
place in the world offers such a wide vari-
ety of offerings for overseas visitors. Hong
Kong is a proactive destination and has de-
veloped a highly popular "Cultural
Kaleidoscope" program. This program in-
troduces the culture and the people of Hong
Kong to visitors and is an invaluable insight
for travelers."

The Cultural Kaleidoscope program pro-
vides visitors with the opportunity to "Meet
the People" and learn from English-speak-
ing experts about subjects such as architec-
ture, feng shui, medicine, jewelry and more;
to sail in an authentic junk on Hong Kong
Harbor; and to take advantage of a low-
cost museum pass.

Also free to visitors is the nightly
"Symphony of Lights" show, a spectacular
multimedia display named the "World's

Largest Permanent Light and Sound Show"
by Guinness World Records, which involves
37 key buildings on both sides of Victoria
Harbor. It is an all-round vision of colored
lights, laser beams and searchlights syn-
chronized to music and narration.

Goway's six-day Discover Hong Kong
package is designed for a short getaway and
includes five nights accommodation, break-
fast daily, transfers, a half day city tour in-
cluding tram ride to Victoria Peak, and a
full day to Lantau Island including lunch.
Prices start from $393. Also available is a
six-day Hong Kong/Macau combination
starting from $656, which features four
nights in Hong Kong plus an overnight ex-
perience to Macau.

For travelers extending travel arrange-
ments through mainland China or Asia,
Goway also offers a stopover package at
Hong Kong priced at $152. The three-day
Vibrant Hong Kong program includes air-
port transfers, two nights in Hong Kong and
a half day sightseeing tour.
ASIA by Goway, 800-387-8850,
info@goway.com, www.Goway.com
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LIFE WELLNESS RESORT QUY NHON
APPOINTS ROBYN BAUTOVICH AS 
GENERAL MANAGER

Robyn Bautovich has been named
General Manager at the Life Wellness
Resort Quy Nhon, a 63-room boutique re-
treat tucked between the mountains and
the sea in south-central Vietnam.

Bautovich began her new job July 1,
moving to Quy Nhon from Hoi An where
she worked as the Executive Assistant
Manager at the Life Heritage Resort, a
94-room property that opened on the
banks of the Thu Bon River in April 2004. 

“Since she came on with us last year, she’s demonstrated the kind
of initiative, skill and resourcefulness that’s pegged her as a go-to
person within the organization,” said Chris Duffy, General Director
of the Life Resorts Management Company. “She’s made her mark
in the center of Vietnam, and we have no doubt she’ll do the same
in Quy Nhon.”

Australian by birth, Bautovich first came to Vietnam in 2003 as
Rooms Division Manager at the Duxton Hotel in Ho Chi Minh City.
Previously, she worked in management at several resorts through-
out Australia, and in 2006 was offered the assistant manager posi-
tion at the Life Heritage Resort Hoi An.

“Resorts are my passion,” Bautovich said. “My first 10 years 
in the hospitality industry were all spent at resorts, and I’ve real-
ized that resort holidays are about more than just getting away.
They’re about changing everything – your environment, your
habits, and your stress levels. Quy Nhon is the best setting I’ve seen
to do that.”

“Robyn was the obvious choice to take over in Quy Nhon,” said
Duffy. “She ably demonstrated her ability to lead in Hoi An, where
her track record in successful hospitality achievements speaks for
itself, and at Villa Hue, a new training hotel, where she spent six
months managing the complex run-up to its opening earlier 
this month.”

For Bautovich, one of the Life Wellness Resort’s greatest draws
was its singular outdoor spa. “Spas are an interest I’ve developed
over the years, from managing them to indulging in them as often
as I can! The spa at the Life Resort is already amazing, with open-
air massage huts and all-natural, homemade products, but I want
to improve it even further with enhanced ambience and a wider
range of treatments. I’m looking forward to it tremendously – for
me, spas aren’t just a job, they’re a hobby as well.”

With tourism in Vietnam booming and competition in the hospi-
tality industry growing at a rapid pace, Bautovich will have her
work cut out for her. She knows, however, not to change too much.

“I’m most interested in ensuring that we continue to offer the re-
laxed, four-star environment that has made the resort so popular,”
Bautovich said. “We’re not about stuffiness or pretentiousness, just
about making sure our guests are comfortable, relaxed, and well
taken care of.”
Life Wellness Resort Quy Nhon, quynhon@life-resorts.com

NEW PHILIPPINES TOURISM CAMPAIGN
RECEIVES ACCOLADES: HIGHEST ANNUAL
GROWTH RATE IN SOUTHEAST ASIA 

According to the United Nations World Tourism Organization
(UNWTO), the Philippines’ tourism campaign has been rated as the
best improved in Asia with a 14 percent annual growth rate, the
highest in Southeast Asia.

The niche marketing campaign, created by Secretary Joseph
Durano, aims to heighten foreign interest in the region, with the
goal of welcoming five-million foreign tourists to the country by
2010.  In 2006 alone, the PDOT tourism campaign was able to gen-
erate $2.72 billion in tourism related revenue.

Tourism from North America in particular is on the rise with a
four percent increase of U.S. visitors from January – April of
2007, compared to the same period in 2006.  Visitor arrivals from
Canada have risen 10.8 percent during those periods.

“Efforts are already being set in place to accommodate the in-
crease in arrivals,” noted Secretary Durano.

Many prominent companies have also shown increased interest in
the Philippines, including Texas Instruments, a leading technology
solutions company, which invested $1 billion in the Philippines, ex-
panding its operations in the country.  Along with many other large
investments from various global organizations – and a sustained
growth in economy since President Gloria Macapagal-Arroyo took
office in 2001 – the Philippines has seen a large influx of capital
with which it has been able to fund projects aimed at improving its
tourism infrastructure.

This new infrastructure plan includes the addition of 20,000 hotel
rooms, including luxury resorts, and major improvements to inter-
national and secondary airports through the country.  Two new air-
ports will be opened in Central Philippines, which has recently been
declared the country’s “Super Tourism Region” with a three-year
plan further to develop region, while at the same time protecting
the pristine natural resources that make it such a rich eco-tourism
destination.

One of the Philippines’ strengths is the diversity that exists across
the 7,107 islands that make up the region.  Boasting a wide range
of ecology, the region sustains over 32 ecotourism sites, including
27 protected areas such as Tubbataha Reef National Marine Park
in Palawan, comprised of two distinct reef systems separated by a
four-mile channel.   Tubbataha Reef National Marine Park is lo-
cated along the Sulu Sea and is a major nesting spot for endan-
gered sea turtles as well as rare species of fish such as the unusual
foxface rabbitfish.

The Philippine Department of Environment and Natural
Resources, in cooperation with the Development Academy of the
Philippines, has created eco-tourism training modules for local
government units, designed to ensure proper management and pro-
tection of valuable sites.  

The PDOT also recently launched a Grassroots Entrepreneurs for
EcoTourism initiative to help individuals and concerned groups in
their actions to protect the environment.
The Philippine Department of Tourism (PDOT), 
www.experiencephilippines.ph,  www.wowphilippines.com.ph
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HA LONG BAY VIES FOR
SPOT AS ONE OF SEVEN
NATURAL WONDERS

Ha Long Bay, Vietnam’s spectacular
seascape of 1,600 limestone islands and
caves has begun its bid to be chosen as one
of the Seven Natural Wonders of the World.

Local tourism giants are voicing their
support for the campaign, dubbed “Ha
Long Bay, Seven New Wonders” by open-
ing an office to encourage votes for Ha
Long Bay. 

The Truly Ha Long Center opened
September 5, in Hanoi, and will be at the
heart of the quest to win Vietnam’s great-
est natural attraction one of the coveted
places on the list. 

Getting the word out is the primary goal
of the Truly Ha Long Center, and its spon-
sors are exerting every effort to raise
awareness of the international competition.
Emeraude Classic Cruises, one of the
Center’s sponsors, is spreading the word by
designing special flyers for distribution to
all its guests, and promoting the campaign
on its Web site.

“We’re going all out to bring in the vote
for Ha Long Bay,” said Kurt Walter, the
Emeraude’s General Manager. “To every-
one who’s ever been here, it’s obvious that
this is an almost supernaturally beautiful
spot, completely unspoiled and indisputably
unique. We’re hoping our publicity cam-
paign will make it obvious to the rest of the
world.”

The Emeraude cruiser, a picture-perfect
reproduction of a 19th-centy paddle wheel
steamer, offers overnight tours of the Bay,
giving visitors the chance to enjoy the in-
credible panorama in an atmosphere of
colonial grandeur and old-fashioned luxury.
As one of Ha Long Bay’s most established
and feted cruise operators, the company’s
support for the Center has been essential in
unifying the area’s tourism agencies, travel
agents and hoteliers in the movement to
make the Bay a winner.

The Truly Ha Long Center, along with
drumming up popular support for Ha Long
Bay’s nomination, will be a showroom for
the bay, which has been designated a UN-
ESCO World Heritage Site and draws more
than one and a half million visitors each
year. Visitors will be able to view video clips

and photographs, learn about available
tours and attractions, and will be given ac-
cess to Web sites where they can cast their
vote for Vietnam’s entry.

Nominations for the list will be accepted
through August 8, 2008, after which 21
semi-finalists will be selected by a panel of
experts. Voters worldwide will then choose
the final seven. Ha Long Bay, according to
Walter, is in it to win.

“We’re at the dawn of a new day 
in Vietnam,” said Walter. “So far, 
this country hasn’t had the international 
exposure that so many other tourist 
destinations have. If it did, Ha Long Bay’s
place on the list would be a dead cert.
That’s our job: to bring Ha Long Bay the
recognition that’s so well-deserved and so
long overdue. And we’re going to make it
happen.”
Truly Ha Long Center,
www.trulyhalong.com;
Emeraude Classic Cruises, 
sales@emeraude-cruises.com;
Seven Natural Wonders of the World,
www.natural7wonders.com
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For hundreds of top selling ideas
plus the best airfares

Make up to 15%
1-800-387-8850

Make up to 15%
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EXCITING NEW PACKAGES TO AUSTRALIA
AND BEYOND FROM AWARD WINNING
GOWAY AND ISLANDSESCAPES 
Goway Wins Ozzie Award

At the recent Oztalk Event held in Palm Springs, California,
Goway was honored with an "Ozzie," the award for "Best
Wholesaler" which was voted on by attending Australian hoteliers,
tour operators and state tourism organizations.

The award was presented to Goway at the gala dinner at the end
of the weekend training event. Companies eligible for the award in-
cluded all of the major wholesale companies (sending more than
1500 passengers annually to Australia) in the U.S. and Canada.

Oztalk is an annual training event that consists of an in-depth
weekend of Australian product training presentations, and was held
August 24-26.
Goway Offers Australia Working Holiday Packages 
To Young Americans

Goway Travel has launched a new working holiday program for
young Americans. A new reciprocal work and holiday visa will
allow young Americans to travel and work in Australia for up to a
year. The visa will come into operation as of October 31 this year.

U.S. citizens wishing to participate in the Australia work visa
program must be aged 18 to 30 inclusive, be outside of Australia
when they apply for and are granted the visa, show evidence that
they are enrolled in a post secondary course of study or hold post
secondary qualifications, have a return ticket or sufficient funds for
a return or onward fare as well as sufficient funds for the first part
of their stay, and meet health and character requirements. 

Goway can assist with processing the visa through its' G'DAY (Go
Downunder for A Year) package which includes: assistance pro-
cessing the visa, airfares to Australia, airport transfer, four nights
accommodation in Sydney, setting up an Australian Tax File
Number, Australian pre-paid SIM card, including $30 of free calls,
opening a bank account, a filofax travel and work diary, an orien-
tation welcome meeting, an online account for storage of all im-
portant documents, computer, internet and email access, mail hold-
ing service, access to job boards and placement service, help in
finding an apartment, backpacker travel advice, and a toll free
emergency number. 
Goway Expands Weddings, Honeymoons and 
Romantic Getaways to Australia

Goway Travel has released an expanded product range of roman-
tic travel ideas to Australia. The newly re-launched website not only
offers a range of their most popular itineraries; it also offers ad-
vice and planning trips for destination weddings and honeymoons.

The site contains a sub-site relating to weddings in Australia, de-
tailing all legal requirements to marry, as well as tips and fre-
quently asked questions, compiled from years of planning trips for
couples planning to marry in the lands Downunder.

For couples wishing to marry in North America and honeymoon
in Australia, Goway also lists many tips for travelers, such as the
decision to travel under the bride’s maiden or married name, as
well as tips for special offers for honeymooners.

Goway's Romance and Indulgence trip includes international air-

fare from Los Angeles, three nights at the Park Hyatt Sydney, and
three nights at the Langham Hotel, Melbourne. All breakfasts and
private transfers are included, and couples that have more time
available can opt to add any of Goway's romantic island resorts
such as Lizard Island, Hayman Island, or Hamilton Island. Also
available are special upgrades to business class.
IslandsEscapes Adds New Adults Only Resort in the Cook Islands 

IslandsEscapes...by Goway has introduced a new addition to their
resort line-up in Rarotonga, Cook Islands. The Muri Beach Club
Hotel is Rarotonga's hottest new property, exclusively adults only
(18 years of age and over).

Muri Beach Club Hotel adds a modern dimension to any Cook
Islands experience by blending the very best of Polynesia with dis-
tinctive contemporary decor. Boutique in style and service, the
property welcomes guests to experience the real rhythm of
Rarotonga in absolute chic sophistication.

Located on a stretch of beach on Muri Lagoon, the Muri Beach
Club Hotel enjoys a desirable setting with stunning views over the
lagoon and the small off-shore islands (motus) from each of the 30
garden, poolside, or beachfront rooms. The property also offers a
comprehensive selection of services and facilities including a full
service restaurant on the beach where guests can choose from a
menu of gourmet Pacific or international cuisine. The resort also
offers "Club Spa.”

IslandsEscapes offers a Winter Tropics escape "Just for You" from
$1,549 per person including roundtrip airfare from Los Angeles,
five nights in a garden room, island breakfast daily, airport wel-
come, all relevant transfers, as well as early check-in from 6 a.m.
and late check-out until 6 p.m. 
IslandsEscapes offers a Special Honeymoon in Fiji

IslandsEscapes...by Goway is offering an unforgettable honey-
moon experience in Fiji with Qamea Resort & Spa. This jewel of
Fiji's northern islands offers an extraordinary escape to those who
want to experience the very best of the Fiji Islands.

The only resort on Qamea Island, the Qamea Resort & Spa is an
exclusive tropical destination for astute travelers seeking a truly
unique and authentic Fijian experience without sacrificing luxury
or service.

This intimate luxury boutique property accommodates a maxi-
mum of 28 guests (over 16 years of age) in 14 beachfront bures and
villas. The resort fronts onto beach, and is known as the most spec-
tacular in Fiji's northern island group.

Islands Escapes offers an exclusive honeymoon escape from
$3,499 per person including roundtrip airfare from Los Angeles,
seven nights in a deluxe beachfront bure, daily gourmet meals,
roundtrip inter-islands flights between Nadi and Taveuni, airport
welcome, all relevant transfers, non-motorized water sports, and a
complimentary Honeymoon package including a bottle of cham-
pagne, 30 minute massage per person, his and her sulus, welcome
amenity gift of Qamea bath product, and an afternoon picnic lunch
on private secluded beach. 
Goway, 800-387-8850, info@goway.com, Goway.com;
IslandsEscapes, 800-667-6601, info@islandsescapes.com,
IslandsEscapes.com
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NEW ZEALAND’S OTAHUNA LODGE NOW
AVAILABLE FOR PRIVATE RENTAL

The recent popularity of group travel – whether that is an ex-
tended family gathering, a girlfriend’s getaway or a team of execu-
tive board members – has created a stronger need for accommoda-
tions that go beyond the single hotel bedroom.  More than ever
before more apartment style accommodations, villas and even pri-
vate homes are sought in remote and unusual locations.

In response to those who seek more space and have the means to
pay for it, New Zealand’s seven-suite Otahuna Lodge is now avail-
able for private rental.  A 16,000 square-foot wonder set within a
30-acre private park, Otahuna Lodge is 20-minutes from
Christchurch and was once the family home of noted New Zealand
citizen and Parliamentarian, Sir Heaton Rhodes.

Having recently undergone a multi-million dollar renovation by
new American-born owners Hall Cannon and Miles Refo, this
Lodge is available for exclusive take over.   In fact, during New
Zealand’s low season from April 1 – September 30, the entire
Lodge is offered at close to a 40 percent discount over the high sea-
son. Guests who rent Otahuna can enjoy individually decorated
guest rooms and suites with original New Zealand art, a formal
Dining Room, a stylishly relaxed Kitchen for informal meals, a
Drawing Room, a fully-stocked Library and even a Ballroom.
Social activity also leads outdoors, where a swimming pool, tennis
court, outdoor open-air Jacuzzi, fireplace, grilling station, walking
paths, a Dutch garden, an orchard and an organic vegetable gar-
den can be found.  A fitness room and spa treatment room are also
available on the grounds. The cost to rent Otahuna from April 1-
September 30 is $4,250 per night plus tax and from October 1 –
March 31 is $7,150 per night plus tax.  This includes daily cock-
tails and canapés, five-course dinners with wine pairings, and
cooked and/or continental breakfast.  
Otahuna Lodge, www.otahuna.co.nz

NEW WEBSITE FROM EXPERIENCE
AUSTRALIA HIGHLIGHTS TRAVEL 
DOWN UNDER

Experience Australia, experts in vacations to one of the world’s
most exciting vacation destinations, has developed a new website
highlighting adventures Down Under.

Whether guests are looking to ride the rails, explore the wonder
of the Australian Outback, saddle up for an authentic cattle drive
cattle, or dive over the Great Barrier Reef, ideas and inspiration

can be found in their catalog and on their new website.
Explore cities such as Sydney or Melbourne or enjoy a relaxing

stay at a famous Country House Hotel. Whatever a visitors’ tastes
or interests, Aussie experts are ready to match them with a vaca-
tion package that is a perfect fit. 

Sail the Great Barrier Reef aboard a tall ship or a luxury cruise
ship. Whether it is sailing on a historic trading schooner or enjoy-
ing the comforts of a deluxe stateroom aboard a 39-passenger
mini-cruise ship, guests will enjoy the scenery of the Whitsunday
Islands. 

They are one of the most beautiful sailing and cruising destina-
tions in the world, where the ocean teems with vividly colored ma-
rine life and where magnificent corals are waiting to be explored. 

In contrast, get a feeling of the vastness of Australia by riding 
one of its signature trains. The “Indian Pacific” spans the country,
covering 2,704 miles from the Indian Ocean to the Pacific, 
including the longest stretch of straight track in the world, 
stretching 297 miles through the Nullarbor Plain. Pass through the
Blue Mountains, the rugged Outback and the historic town of
Broken Hill. 

The “Sunlander” runs on a leisurely two-day journey between
Brisbane and Cairns in tropical Queensland where rain forest meets
the barrier reef. It is a train also known for fine dining.

Indisputably, it is the legendary “Ghan” that offers one of the
world’s greatest train journeys. When the Ghan first departed from
Adelaide to Alice Springs, it was always intended that the rail line
continue to the port city of Darwin. 

Now, some 70 years later, the dream is a reality. There is a chance
to stop over in Alice Springs to experience the true Australian
Outback, before continuing to the tropical north. 

Australia’s other extreme is at its far south on the island of
Tasmania. Exploring awesome scenery, gorgeous villages and some
of Australia’s most poignant history, this trip begins at Hobart,
close to the southern extremity of the island state. It travels to the
fishing village of Stanley on the far northern coast and visits Cradle
Mountain National Park. It presents astonishing contrasts, rang-
ing from high craggy peaks to small fishing villages. A highlight for
“foodies” is a visit to one of Tasmania’s renowned Ashgrove cheese
factories. 

Experience Australia is the newest travel division of The Great
Canadian Travel Company Ltd., North America’s foremost expert
in travel to some of the world’s least-traveled regions. 
Experience Australia, 800-661-3830, 
www.experience-australia.com
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